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“What’s new?” is a common question among friends, and one of the greatest conversation starters of all time. The 
answers can often take a discussion in a direction you never dreamed. So much potential in those two little words.

During your SupplySide West experience, we hope you’ll ask this often—of the exhibitors you visit, of friends you haven’t 
seen in a while, and even of people you meet for the first time. The most valuable thing SupplySide West can do is show 
you what’s new. This is a fact; you have told us in the extensive post-show survey work that we do after every show.

For that reason, we created this ‘What’s Hot at SupplySide West’ special digital magazine. Our team hopes you will use its 
many features to build the plan for your visit to Las Vegas:

• Notices about new products and developments. Many of the most progressive ingredient suppliers and service companies 
choose SupplySide West to debut their new ingredients, solutions and technologies. Exploration and discovery at the  
show plus networking and education sessions provides you with the tools to innovate.

• Highlights of the education program—the team at SupplySide has worked hard to provide must-see sessions  
and new-to-market information that will move your business forward. 

• Supplier Q&A showcasing a healthy sample of the SupplySide West exhibitors, and what they are ready to share during  
the event. Be sure to put these folks on your must-see list.

• Other tips for making the most of your trade show experience. 

Lastly, please visit our team in the Global Health & Nutrition Network Pavilion (booth #A169), so we can elaborate  
on what’s new with us! Hint: We have much to share about global health and nutrition events and growing opportunities  
to help buyers and sellers connect on an everyday basis. +

Danica Cullins
Vice President, Sales 
(480)281-6713
danica.cullins@informa.com

@DanicaCullins

What’s New?

https://twitter.com/@DanicaCullins


BrandHive.

Buzzing new trails 

with healthy brands.

Let’s talk.

Raw Materials

Dietary Supplements

Functional Foods

Functional Beverages

Health & Beauty
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BrandHive is a full service 

brand development agency 

dedicated to the healthy 

lifestyles category.

n strategic planning

n branding

n public relations, social

n web interactive

www.brandhive.com

jeffhilton@brandhive.com

Join us at SupplySide West Central Stage September 27th @ 2:30pm.

http://www.brandhive.com/
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Monday, September 25, 2017
7am-5pm  REGISTRATION HOURS
        Level 1, Bayside Hall B

8am-5pm OFFICIAL GMP TRAINING 
        Separate registration required

        Produced by:     

8am-5pm: 21 CFR 111 Dietary Supplement  
 GMP Overview (Part 1 of 2)

     Level 3, Palm A

8am-5pm: SOP and Record Keeping
     Level 3, Palm B

8am-5pm: Food Safety Modernization Act (FSMA)
     Level 3, Palm C

8am-5pm: Vendor Qualification and Auditing 
     Level 3, Palm D

Tuesday, September 26, 2017
7am-9pm  REGISTRATION HOURS 
        Level 1, Bayside Hall B

8am-5pm OFFICIAL GMP TRAINING 
        Separate registration required

         Produced by:    

 

8am-5pm: 21 CFR 111 Dietary Supplement GMP   
 Overview (Part 2 of 2)

     Level 3, Palm A

8am-5pm: Label Claim and Promotion
     Level 3, Palm B

8am-Noon: Current State of Non-GMO for  
 Dietary Supplement
 Level 3, Palm C

8am-Noon: Regulatory Requirements for  
 Cosmetics: USA 
 Level 3, Palm D

1-5pm: NDIs and GRAS Notification – A How To
 Level 3, Palm C

1-5pm: Batch Production Records –  
 “Do’s” and “Don’ts” – 21 CFR 111
 Level 3, Palm D

9am-Noon  WORKSHOPS 
       Separate registration required

• Tackling Weight Management With Nutrition 
Level 3, South Seas J 
Underwritten by:   

• FDA Lawsuits and Class Action Litigation in the 
Dietary Supplement Industry 
Level 3, South Seas F 
Underwritten by:  

• How Millennials Are Transforming Modern Marketing 
Level 3, South Seas B

• Selecting and Testing Your Contract Laboratory 
Level 3, South Seas H 
Underwritten by: 
 

 

ARL
Analytical Resource Laboratories

   

• Defining Clean Label: Moving From Trend to Norm 
Level 3, South Seas C 
Underwritten by: 
 

        

1:30-4:30pm WORKSHOPS
   Separate registration required

• Supporting Healthy Aging With Targeted 
Formulations, Product Forms 
Level 3, South Seas H 
Underwritten by:  

• Exploring Opportunities in the Natural Beauty Market 
Level 3, South Seas J

• Regulators & the Regulated 
Level 3, South Seas F 
Underwritten by:  

• Exploring the Opportunities, Challenges in the Sports 
Nutrition Space 
Level 3, South Seas B 
Underwritten by: 
 

              

           

• Clean Label Strategies and Formulation Considerations 
Level 3, South Seas C 
Underwritten by: 
 

        

5-7pm   FIRST-TIME ATTENDEE RECEPTION 
   Rx Boiler Room 
     Separate registration required

5:30-7:30pm  VITAMIN ANGELS 2ND ANNUAL  
   DRIVE TO THRIVE RECEPTION 
   Topgolf at the MGM Grand  
   Separate registration required 

   



Wednesday, September 27, 2017
7am-5:30pm  REGISTRATION HOURS 
   Level 1, Bayside Hall B

7:30-8:30am  WELLNESS YOGA 
   Level 3, Palm Foyer
        Separate registration required

        Sponsored by:     
 
               

9-10am  BREAKFAST BRIEF 
   Level 3, Palm A
        Separate registration required 

       Sponsored by: 
                                 

9-10am  FEATURED SPEAKER 
   Level 3, South Seas F 
   Steven Tave, Director, Office of Dietary  
   Supplement Programs at FDA

9:45-10:15am  CHINA BRAND GRAND OPENING 
   Presented by:    
 

10am-5:30pm  EXPO HALL HOURS
PROBIOTICS RESOURCE CENTER • Booth AA122
Produced with the   Sponsored by: 
support of:           
 
    
                        
 

      

OMEGA-3 RESOURCE CENTER • Booth N147
Produced in   Sponsored by: 
association with:           
    
                        
 

      
 

TASTING BAR • Booth EE182

VENDORBRIEF PRESENTATIONS • Booth VV110 & WW110

Noon-5:30pm  SUPPLYSIDE CENTRAL 
   Expo Hall, Booth EE182

Noon-1pm: Ingredient Launchpad

1-1:30pm: Innova Market Insights:  
 Emerging Healthy Aging Trends 
 Sponsored by:    

1:30-2pm: SupplySide CPG Editor’s Choice  
 Awards: Supplements Presentation

2-2:30pm: Understanding How FSMA & PCQI 
 Impact Your Supply Chain 
 Underwritten by: 
 
 

2:30-3pm: What’s the Buzz on Innovative Ingredients? 
 Sponsored by:    

3-3:30pm: The NEXT Trends in Food, Beverage,  
 Supplement and Beauty Ingredients

3:30-4pm: Long-Chain Omega-3s:  
 Looking Back and Ahead

4-4:30pm: How to Buy Botanicals

4:30-5pm: Keeping up with the Ketone Kraze 
 Underwritten by:   

5-5:30pm:  Growing Successfully and Sustainably

Noon-1pm LUNCH BRIEFS 
   Level 3, Palm Rooms 

   Sponsored by:      

             

2pm-4pm PANEL DISCUSSIONS
        Separate registration required

• Next-Gen Ingredients for Brain Health 
Level 3, South Seas B 
Sponsored by:   

• Fitness Formulations: Science, Results  
Draw Broader Reach 
Level 3, South Seas C 
Underwritten by:    

• Children’s Nutrition: The Next Gen 
Level 3, South Seas J

AGENDA-AT-A-GLANCE
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AGENDA-AT-A-GLANCE
Thursday, September 28, 2017
7:30-8:30am  WELLNESS YOGA 
   Level 3, Palm Foyer
        Separate registration required

        Sponsored by:     
 
               

8am-5pm  REGISTRATION HOURS 
   Level 1, Bayside Hall B

9-10am  BREAKFAST BRIEF 
   Level 3, Palm D
        Separate registration required 

       Sponsored by: 
   
       

9-11am  PANEL DISCUSSIONS
        Separate registration required

• Making Personalized Nutrition a Reality 
Level 3, South Seas H 
Underwritten by:     
 

• Trump & the New Administration 
Level 3, South Seas F

• Navigating the Business of the Nutraceutical Industry 
Level 3, South Seas C

• Formulating and Marketing to Athletes 
Level 3, South Seas B  
Underwritten by:    

10am-5pm  EXPO HALL HOURS
PROBIOTICS RESOURCE CENTER • Booth AA122
Produced with the   Sponsored by: 
support of:           
 
    
                        
 

      

OMEGA-3 RESOURCE CENTER • Booth N147
Produced in   Sponsored by: 
association with:           
    
                        
 

      

TASTING BAR • Booth EE182

VENDORBRIEF PRESENTATIONS • Booth VV110 & WW110

10:30am-4pm  SUPPLYSIDE CENTRAL 
   Expo Hall, Booth EE182

10:30-11am: Botanical Adulteration Concerns

11-11:30am: Technology & Botanical Authenticity 
 Sponsored by:   

11:30am-Noon: Conscious Leadership: How Relationship  
 Management Drives Growth

Noon-12:30pm: Developing Joint Health Solutions for   
 Multiple Markets 
 Sponsored by:    

12:30-1pm:  Essential Amino Acids and their Effects on  
 Muscle Protein Synthesis 
 Sponsored by:  

1-1:30pm: Innova Market Insights:  
 Active Nutrition: Sports Meets  
 Healthful Lifestyles 
 Sponsored by:   

1:30-2pm: SupplySide CPG Editor’s Choice 
 Awards: Food & Beverage Presentation 
 Presented by:    

2-2:30pm: Understanding Your Company’s  
 State of Innovation

2:30-3:30pm: Innovation Success Profiles and the  
 NCN Venture Tank @ SupplySide

3:30-4pm: Vitamin Angels Champion Recognition 

 
DONATED FOR EVERY PAID ATTENDEE

$5

SupplySide Cares

Noon-1pm LUNCH BRIEFS 
   Level 3, Palm & Banyan
        Separate registration required 

       Sponsored by: 
 
            
         

2-4pm  PANEL DISCUSSIONS 
        Separate registration required

• Eye Health: Exploring the Blue Light Opportunity 
Level 3, South Seas H 
Underwritten by:    
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• The State of CBD in Dietary Supplements 
Level 3, South Seas F 
Underwritten by:    
 

• Clean Label Supplements: Understanding the Next 
Level of Transparency for Dietary Supplements 
Level 3, South Seas B 
Underwritten by:   

Friday, September 29, 2017
7:30-10am REGISTRATION HOURS 
   Level 3, Jasmine Registration Desk 

7:30am-5pm AHPA BOTANICAL CONGRESS 
   Level 3, South Seas E

        Separate registration required 

        Presented by:    

8:30-11:30am WORKSHOPS
        Separate registration required

• Nutrition for Heart Health 
Level 3, South Seas J 
Underwritten by:            

• Developing and Delivering Clean Label Messaging 
Level 3, South Seas C 
Underwritten by: 
 

        

• Developing and Taking a Probiotic Product to Market 
Level 3, South Seas F 
Produced with the   Underwritten by: 
support of:           
        
                 
           
      

         

• Addressing Inflammation Naturally … and Legally 
Level 3, South Seas B 
Underwritten by:   
 

• Details Matter: Achieving a Successful Contract 
Manufacturing Partnership  
Level 3, South Seas H 
Underwritten by:        

8:30am-Noon
• Exploring Opportunities in China  

Level 3, Jasmine G 

Registration is located in two  
convenient locations:
1. South Convention Center, Level 1 – Bayside B

2. South Convention Center, Level 1 – Bayside Corridor Hall E 

Registration Hours: 
Monday, September 25  •  7am – 5pm

Tuesday, September 26  •  7am – 9pm

Wednesday, September 27 •  7am – 5:30pm

Thursday, September 28  •  8am – 5pm

*Friday, September 29  •  7:30am – 10am

*Workshop Registration Only – Level 3, Jasmine Registration Desk

Hotel Registration Badge Pick-Up:  
Pick up your badge when you check into your hotel room at both 
Mandalay Bay and The Delano. There will be a counter dedicated 
to SupplySide West badge pick-up within each of these host hotel 
Registration Areas.

Monday, September 25 • Noon – 8pm

Tuesday, September 26 • Noon – 8pm

Registration Helpful Hints:
Don’t want to wait in line?

• Print your registration confirmation email and have it ready to 
scan at the Badge Pick-Up counters.

• Utilize the additional badge pick-up locations available this 
year to pre-registered attendees.

• Get your badge early – traffic in registration is extremely 
heavy leading up to the expo hall opening at 10am on 
Wednesday, September 27. Stop by Registration any time 
between 7am – 9pm on Tuesday, September 26 to pick up 
your badge and show materials so you can avoid the rush.

REGISTRATION:  
LOCATIONS, HOURS & HELPFUL HINTS

Attendee Registration sponsored by:
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Networking is #1 on your show to-do list. So you’ll find even more attendee 
attractions and networking opportunities in our 2017 agenda.  

Here are just a few events you don’t want to miss:

LEARN MORE @ west.supplysideshow.com

MUST-ATTEND  
ATTRACTIONS AT SUPPLYSIDE WEST

September 25-29
Expo Hall September 27 & 28

Mandalay Bay, Las Vegas  

 Probiotics Resource Center
Developed with the support of the International 
Probiotics Association (IPA), sponsored by 
Nutrasource

Explore the latest information about the probiotics 
market, all in one convenient location. Connect with 
IPA member companies, and join your colleagues 
for presentations covering the latest in probiotic 
technology, important regulatory updates and 
consumer analysis and market trends.  

 
Innova Market Insights 
Discover the latest innovations and emerging 
trends in nutraceuticals and functional foods 
that will impact industry product development 

at Booth GG152. In addition, experts from Innova 
Market Insights are speaking at SupplySide Central 
highlighting innovative product launches from the 
dietary supplement, food and beverage space. 

 
Ingredient Launchpad 
Now in its third year, Ingredient Launchpad 
will be on the SupplySide Central stage. 
Ingredient Launchpad showcases suppliers 

presenting information on new, innovative ingredients 
in short, quick-hitting talks covering the ingredient’s 
benefits, science, potential applications and 
opportunities for product development. 
 
 

Omega-3 Resource Center 
Produced in association with GOED, sponsored 
by Catalent Pharma Solution 
Back in its third year at SupplySide West, 

this destination for the global omega-3 market allows 
attendees to learn about key issues in the market, 
network with GOED and its experts, and connect 
with GOED member companies. The resource center 
includes kiosks for supporting GOED members, 
interactive displays and scheduled “meet ups”  
during the show. 
 

SupplySide CPG Editor’s 
Choice Awards 
Celebrate the 6th annual awards winners 
and see the uniquely positioned and 
cutting-edge products making a mark 
in the finished product industry. We will 

be recognizing CPG companies in the supplements 
category on Wednesday, Sept. 27 and on Thursday, 
Sept. 28 we’ll highlight those within the food & 
beverage category.

FOOD & BEVERAGE CATEGORIES 
PRESENTED BY

https://west.supplysideshow.com/en/attend/networking.html?utm_source=INSIDER&utm_medium=printad&utm_campaign=SSWWH17&utm_content=Attendee_Attractions
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  Wednesday, September 27 

INGREDIENT LAUNCHPAD
NOON-1 P.M.

Ingredient Launchpad showcases some of the latest 
innovative launches from across the global health and nutrition 
space. Stop in for these short, quick-hitting talks covering 
the science behind new ingredients, potential benefits, and 
applications and opportunities for product development.

Sponsored by Cargill, Dupont, Eurofins, FiberStar, Matrix, MTC, 
Nutrativa, Orgenetics, Steuben Foods and Welch’s.

INNOVA MARKET INSIGHTS: 
EMERGING HEALTHY AGING TRENDS 
1-1:30 P.M.

Products are increasingly targeting need-states by age. Kara 
Nielsen, sales and engagement manager USA, Innova Market 
Insights, offers perspective on key ingredient and product 
trends for aging populations around the world.

Sponsored by Innova Market Insights.

SUPPLYSIDE CPG EDITOR’S  
CHOICE AWARDS:  
SUPPLEMENTS PRESENTATION
1:30-2 P.M.

The 6th Annual SupplySide CPG Editor’s Choice Awards 
recognize innovative finished product launches from consumer 
packaged goods (CPG) companies in a variety of categories. 
Winners will be announced in the categories of Anti-Aging, 
Antioxidants, Brain Health, Digestive Supplements, Heart 
Health, Joint Health, Multivitamin, Personal Care, Specialty 
Curcumin, Specialty Supplement, Sports Supplements, Weight 
Management and Women’s Health.

UNDERSTANDING HOW FSMA & 
PCQI IMPACT YOUR SUPPLY CHAIN
2-2:30 P.M.

Preventive controls are a major provision of the Food Safety 
Modernization Act (FSMA), yet many companies are unaware of 
the specifics regarding supply chain traceability. Larisa Pavlick 
from United Natural Products Alliance (UNPA) reviews the 
obligations related to FSMA compliance.

 Underwritten by ingredientsonline.com.

WHAT’S THE BUZZ ON INNOVATIVE 
INGREDIENTS?
2:30-3 P.M.

Branded ingredients with clinical science and proven 
efficacy represent the future of supplements and functional foods. 
Join Jeff Hilton of BrandHive as he talks with special guests 
from leading ingredient suppliers that, together with their brand 
partners, are changing the face of health and wellness.

Sponsored by Brandhive.

SupplySide Central AGENDA
Amid the hustle and bustle of the Expo Hall, SupplySide West boasts a designated area for attendees to 
drop in on a range of targeted educational programming. Located at a prime hub on the show floor, the 
SupplySide Central stage plays host to interactive discussions about new ingredients, trends, business 
concerns and leadership development, as well as the announcement of results from competitive 
endeavors, such as the Editor’s Choice Awards (ECAs) and the Nutrition Capital Network (NCN) 
Venture Tank.
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THE NEXT TRENDS IN FOOD,  
BEVERAGE, SUPPLEMENT  
AND BEAUTY INGREDIENTS
3-3:30 P.M.

In this data-packed session, Todd Runestad from New Hope 
Network will feature the latest ingredient trend insights from 
the company’s NEXT Forecast research, and provide a roadmap 
for what’s hot and why—both today and in the years to come—
concerning food, beverage, supplement and beauty ingredients.

LONG-CHAIN OMEGA-3S:  
LOOKING BACK AND AHEAD
3:30-4 P.M.

As the Global Organization for EPA and DHA Omega-3s 
(GOED) celebrates its 10-year anniversary, listen to Executive 
Director Adam Ismail’s perspective on how the lessons learned 
over the last decade will impact where the omega-3 industry is 
going in the future.

HOW TO BUY BOTANICALS
4-4:30 P.M.

Ed Fletcher of Herbal Ingenuity shares insight into the 
top critical issues to be aware of when buying botanical 
ingredients, and how to ensure a company has what it needs 
for its finished product.

KEEPING UP WITH THE                 
KETONE KRAZE
4:30-5 P.M.

The ketogenic diet is gaining in popularity, and can be 
enhanced with an effective ketone-based supplement. Bruce 
Kneller of Giant Sports International LLC reviews the latest 
clinical research and ingredient science on ketones.

 Underwritten by goBHB™.

GROWING SUCCESSFULLY  
AND SUSTAINABLY
5-5:30 P.M.

Xuesong Li of Kline & Co. discusses business growth 
strategy considerations, the efforts of industry innovators 
to expand their businesses, and key takeaways relevant to 
today’s market innovators. 

Thursday, September 28

BOTANICAL ADULTERATION  
CONCERNS
10:30-11 A.M.

Concerns linger regarding adulteration and botanical 
ingredient traceability. Stefan Gafner, Ph.D., of the American 
Botanical Council (ABC), and Josef Brinckmann of Traditional 
Medicinals Inc. join forces to discuss testing considerations, 
pharmacopoeial standards, and how industry can help boost the 
quality of the botanical supply chain.

TECHNOLOGY & BOTANICAL  
AUTHENTICITY
11-11:30 A.M.

Ensuring authenticity and traceability in the botanical supply 
chain is no easy task. Learn about Indena’s efforts developing 
an herbarium of standards and partnering with IRIS to develop a 
portable device that can be used in the field with minimal training. 

Sponsored by Indena.

CONSCIOUS LEADERSHIP:  
HOW RELATIONSHIP MANAGEMENT 
DRIVES GROWTH
11:30 A.M.- NOON

Twinlab Consolidation Corp. (TCC) has strengthened its 
business through strong partnerships within industry. CEO 
Naomi Whittel explains how working with other values-based 
leaders can affect change. She’ll be joined by Lynda Doyle 
from OmniActive, Suneetha Gogineni of Rasi Laboratories and 
Terracycle’s Tom Szaky.

DEVELOPING JOINT  
HEALTH SOLUTIONS  
FOR MULTIPLE MARKETS
NOON-12:30 P.M.

Joint health has a wide target, from the aging population, 
weekend warriors and health-minded Millennials to the family 
pet. Get the latest market insights on the trends driving the joint 
health market, and dive into results of a 2017 clinical research 
study on UC-II.

Sponsored by Lonza.
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ESSENTIAL AMINO ACIDS  
AND THEIR EFFECTS ON MUSCLE 
PROTEIN SYNTHESIS
12:30-1 P.M.

In this presentation, Robert Wolfe, Ph.D., Center for 
Translational Research in Aging & Longevity, explains nutritional 
approaches to maintaining muscle mass—and the advantages 
of using dietary essential amino acids.

Sponsored by Prinova.

INNOVA MARKET INSIGHTS: 
SPORTS MEETS HEALTHFUL  
LIFESTYLES
1-1:30 P.M.

As sports nutrition continues mainstreaming, and active 
nutrition gets a sporty makeover, Kara Nielsen, sales and 
engagement manager USA, Innova Market Insights, discusses 
the ingredients and products that focus on performance for 
every age, gender and lifestyle.

Sponsored by Innova Market Insights.

SUPPLYSIDE CPG EDITOR’S  
CHOICE AWARDS: FOOD  
& BEVERAGE PRESENTATION
1:30-2 P.M.

The 6th Annual SupplySide CPG Editor’s Choice Awards 
recognize innovative finished product launches from CPG 
companies in a variety of categories. Today’s presentation 
recognizes the winners of the following categories: Allergen-
Free, Animal Nutrition, Bars, Breakfast Food, Children’s 
Products, Coffee/Tea, Confectionery, Dairy Alternative Food/
Beverage, Energy, Functional Food/Beverage, Probiotics,  
Salty Snacks, Sweet Snacks and Sports Food/Beverage.

Presented by Cargill.

UNDERSTANDING YOUR  
COMPANY’S STATE OF INNOVATION
2-2:30 P.M.

From start-ups to established organizations, every business must 
assess its company culture around innovation. Peter Wennstrom 
of the HealthyMarketingTeam will share insight on what start-ups 
need to overcome their challenges, while also offering information 
on the Innovation Profile of the SupplySide West audience.

INNOVATION SUCCESS  
PROFILES AND THE NCN VENTURE 
TANK @ SUPPLYSIDE
2:30-3:30 P.M.

Tom Aarts and Grant Ferrier from Nutrition Capital Network 
(NCN) will talk with two start-up companies that raised capital 
through the NCN event at SupplySide West. Then watch as three 
companies from this year’s NCN showcase—hoping to win the 
NCN Venture Tank @ SupplySide—make their pitches publicly 
for a panel of judges.

VITAMIN ANGELS CHAMPION  
RECOGNITION
3:30-4 P.M.

SupplySide West and Informa Exhibitions are strong 
supporters of Vitamin Angels—a trailblazing organization 
dedicated to bringing vitamin supplementation to at-risk children 
worldwide. Join us in recognizing the nonprofit’s excellent work 
as we show our appreciation by making a donation.
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LEARN MORE @ west.supplysideshow.com

SEPT 25-29

2017
LAS VEGAS

SPONSORED BY

NEW PRODUCTS ZONE
Wednesday, September 27 & Thursday, September 28

Location: Expo Hall Main Entrance

The New Products Zone is designed to highlight ingredients and finished products at the 
forefront of innovation and invention. Visit this must-see attraction, to explore the latest  

offerings about to hit the market and learn about the exhibitors who are producing them.

Stop by the New Products Zone at SupplySide West 2017.

https://west.supplysideshow.com/en/attend/networking/new-products-zone.html?utm_source=INSIDER&utm_medium=printad&utm_campaign=SSWWH17&utm_content=New_Products_Zone
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Record Number of Entrants Vie for  
Top Honors in Nearly 30 Categories
The sixth annual SupplySide CPG Editor’s Choice Awards will 
recognize top consumer packaged goods (CPG) products—as 
selected by the SupplySide editorial team—for achievements 
in innovation and market impact in 27 categories. 

Each year, brand owners are invited to submit their new 
product launches for consideration among the most forward-
thinking concepts to hit store shelves. After reviewing all 
the entries, the SupplySide content team selects the top 5 
products in each category. One winner from each category is 
revealed on the SupplySide Central stage in Las Vegas. The 
Supplement winners will be recognized Wednesday, Sept. 
27 from 1:30 to 2 p.m. On Thursday, Sept. 28 from 1:30 to 
2 p.m., the Food & Beverage winners will be announced, 
presented by Cargill. All attendees are welcome.

“This year’s awards nominees truly demonstrated innovative 
thinking in meeting consumers’ demands, and delivered 
cutting-edge products with strong value propositions,” 
said Heather Granato, vice president, content, Informa 
Exhibitions. “These products and companies are driving the 
market forward with products that deliver on all fronts—
efficacy, marketing position, taste and value.”

The 2017 SupplySide Editor’s Choice Awards finalists are:

Allergen-Free: Hilary’s, Millet Medleys; Maika Foods,  
Plant-based Artisan Crafted Veggie Burgers; RAES Foods Inc.,  
Bee Free Honee Flower Pollen Infused; Slow Foods Kitchen,  
Raw Coconut Macaroons; TH Foods Inc., Crunchmaster Protein 
Snack Crackers

See an Image Gallery of the Allergen-Free finalists. 

Animal Nutrition: Champion Petfoods, ORIJEN Fit & Trim; 
Fidobiotics and Meowbiotics, Good Guts for Big Mutts and Good 
Guts for Cats; Open Farm, Dehydrated Dog Treats; Petcurean, 
GATHER; Uckele Health & Nutrition, CocoSun

Anti-Aging: Bioforce USA, Annemarie Börlind ZZ Sensitive Eye 
Wrinkle Cream; NOW, Lutein And Zeaxanthin; Omega3 Innovations, 
Omega Restore; Reserveage Nutrition, Beauty R & R; Vitasome Labs 
Inc., Glutasome®

Antioxidants: Life Extension, Mediterranean Whole Food  
Blend; ProlifeStream, ProlifeStream; Seeking Health LLC,  
Optimal Liposomal Glutathione Tropical; Terry Naturally, Clinical 
OPC; Vitacost.com, Vitacost ROOT2 MegaNatural®-BP™  
Grape Seed Extract

See an Image Gallery of the Antioxidants finalists. 

Bars: B.O.S.S Food Co., SMILE; Creation Nation, Protein  
Bar Mixes; Health Warrior, Pumpkin Seed Bar; Nature’s Path, 
Superfood Snack Bar; Xyience Protein Bars, Sea Salt Caramel

Brain Health: Anpas Global LLC, Nurture Brain; Dandrea 
Brothers LLC, Stress Killer; Mynd Kandy, Mynd Kandy; Nordic 
Naturals, Omega Memory; Union Springs Healthcare, LuciPlex

See an Image Gallery of the Brain Health  
Supplements finalists.     

Breakfast Food: Among Friends Baking Mixes, Patrick’s Protein 
Pancake Mix; Brekki, Overnight Oats; Freedom Foods, Barley+ 
Toasted Muesli; Kellogg Company, Bear Naked Custom Made 
Granola; Native State Foods, Purely Pinole Grab & Go Snack Cups

Children’s Products: American Health, Probiotic Kidstiks™; 
Ferrara Candy, Northern Lights Kid’s Organic Gummy Multi-
Vitamins; Natural Vitality, Calm Kids; Serenity Kids, Serenity Kids 
Baby Food; Snikiddy, Snikiddy Organic Baked Cheese Puffs

Editor’s Choice 
AWARDS

http://www.hilaryseatwell.com
http://www.maikafoods.com
http://www.beefreehonee.com
http://www.slowfoodskitchen.com
http://www.crunchmaster.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-allergen-free.aspx
http://www.championpetfoods.com
http://www.fidobiotics.com
http://www.meowbiotics.com
http://www.openfarmpet.com
http://www.petcurean.com
http://www.uckele.com
http://www.bioforceusa.com
http://www.nowfoods.com
http://www.omega3innovations.com
http://www.reservage.com
http://www.vitasome.com
http://www.vitasome.com
http://www.lifeextension.com
https://prolifestream.com/
http://www.seekinghealth.com
http://www.europharmausa.com
http://www.vitacost.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-antioxidants.aspx
http://www.bossfoodco.com
http://www.proteinbarmix.com
http://www.healthwarrior.com
http://us.naturespath.com
http://www.xyience.com
http://www.premiumomega.com
http://www.stresskiller.com
http://www.stresskiller.com
http://www.myndkandy.com
http://www.nordicnaturals.com
http://www.nordicnaturals.com
http://www.ushcare.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-brain-health.aspx
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-brain-health.aspx
http://amongfriendsbakingmixes.com
http://www.brekki.com
http://freedomfoodsus.com
https://kelloggs.com
http://www.nativestatefoods.com
http://www.americanhealthus.com
http://www.northernlightsvitamingummies.com
http://naturalvitality.com
http://www.myserenitykids.com
http://www.snikiddy.com
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Coffee/Tea: CUSA TEA, Mango Green Tea; High Brew Cold Brew 
Coffee, Creamy Cappuccino plus Protein; Javazen, Brew Bags; 
matcha LOVE, Cold Brew; ORGANIC INDIA, Prevention Wellness 
Teas: Immunity

Confectionery: Alter Eco, Organic Dark Mint Truffles;  
Enjoy Life Foods, Baking Chocolate Snack Packs; Kimmie Candy, 
ChocoRocks Hot Rocks; Madécasse Chocolate & Vanilla, Honey 
Crystal 63% Dark Chocolate Bar; Salba Corp., Dark Chocolate 
Covered Salba Chia

See an Image Gallery of the Confectionery finalists. 

Dairy Alternative Food/Beverage: Frill USA, Plant Based 
Frozen Dessert; Laird Superfood™, Original Creamer; Loving 
Earth, Salted Organic Caramel Chocolate; Mooala, Almond Milk & 
Bananamilk; Up Mountain Switchel, Swizzle

See an Image Gallery of the Dairy Alternative 
Food/Beverage Finalists

Digestive Supplements: Enzymedica, Purify Fiber Drink+; 
EuroPharma, BosMed Intestinal Bowel Support; The Nature’s 
Bounty Co., Dark Chocolate Probiotic; U.S. Doctors’ Clinical, Biotix 
Plus; XR Nutrition, Enzyme Essentials

See an Image Gallery of the Digestive Supplements 
finalists. 

Energy: Avitae USA, AvitaeXR; Healthy Directions, Energy 
Vitalizer; Nutrigold, Full Spectrum B12 Gold; Queen of America, Bee 
Bad; Tespo, Energy Plus

See an Image Gallery of the Energy finalists.

Functional Food/Beverage: Chobani, S’more S’mores; 
Dreaming Cow, LUSH; FitPro USA, FitPro Go! Real Milk Protein 
Shake; Kelvin Slush Co., Organic Frose Frozen Cocktail & Slush Mix 
9; La Muse, Tickle Water

See an Image Gallery of the Functional 
Food/Beverage finalists.

Heart Health: Berkeley Life/Lifes2good, Berkeley Life; Go Epic 
Health Inc., Cholesterade; Healthy Directions, Omega VitaliSEA; 
Nature’s Way Products LLC, Turmerich™ Heart; The Synergy 
Company, Heart Protector

Joint Health: Global CBD LLC, Pure Relief Ultra Nano; Innov8 
Nutraceuticals, Rejuven8 AM; Patient One MediNutritionals, 
Cartilage Comfort; Redd Remedies, Gouch Liquid; Vida Lifescience, 
ExoFlex

See an Image Gallery of the Joint Health 
Supplements finalists.

Multivitamin: Empirical Labs, Liposomal Multivitamin;  
Nutri-Rich, Prenatal Multi + DHA; Plexus, Xfactor Plus; Ritual, 
Essential for Women; Vitamin Packs, Vitamin Packs

Personal Care: emerginC Skin Care, Scientific Organics Body 
Firming Serum; GENIAL DAY INC., Eco Certified Genial Day Sanitary 
Napkins with Anion Strip; JAFRA, Royal Jelly Scar Balm; Naked 
Neem, Neem Butter; Nutrition For Healing, MEND Cosmetic

Probiotics: ActivatedYou, Advanced Restorative Probiotic; 
Good Superfoods LLC, Cocoa Mocha COFFEEBERRY® Superfood 
Chocolate Bar; Legacy III Partners, Alive & Well Olives; LoveBug 
Probiotics, Labor of Love; Mountain Meadow Herbs, Herbal Flora Plus

Snacks, Salty: Baruvi Fresh, Hummustir; Garden of Eatin’®, 
Organic Boldly Seasoned Corn Tortilla Chips; Good Health, Eat Your 
Vegetables; Our Little Rebellion, Protein Crisps; Snyder’s-Lance, 
Snack Pack – Small Batch Kettle

Snacks, Sweet: Foodstirs Modern Baking, Organic Brooklyn 
Brownie Mix; Good Zebra, Spirit Animal Crackers; Nourish Snacks, 
Granola Bites; Otis Spunkmeyer, Chocolate Mini Brownie Bites; 
Simple Mills, Chocolate Chip Crunchy Cookies

Specialty Curcumin: Gaia Herbs, Reishi+Turmeric; Good 
Day Chocolate, Turmeric Chocolate Supplement; lalajava D.B.A/
California Gold Dust, California Gold Dust; Naked Supplements, 
Turmeric Curcumin; Oobroo™ Inc., Oobroo Ideal™ Turmeric

See an Image Gallery of the Specialty Curcumin finalists. 

Specialty Supplement: Essential Source, Nopavera Plus; 
Myrtol 300, Myrtol® 300; Radical Blends Inc., C.P.R.; Twinlab 
Consolidation Corporation, Ocuguard Blutein; Vermont Village 
Sipping, Vinegar Shots

Sports Food/Beverage: AthElite Nutrition, TRAIN; Bonta, Bonta 
Hydration; Kayco, Beetology; Limited Labs, Ketone.io; Wholly 
Wholesome, MetaBall

See an Image Gallery of the Sports Food/Beverage finalists. 

Sports Supplements: Blue Star Nutraceuticals, Post-Factor™; 
GHL Pro/ Probread, Amino 20; NOW, Grass-Fed Whey Protein 
Concentrate; Lactalis Ingredients PRONATIV, Performix Iridium 
Native Iso Whey+; Propello Life, Vegan Protein

Weight Management: 4Life Research, 4LifeTransform Burn™; 
Metagenics, UltraFlora Control; Paleo Powder Seasonings, AIP 
All Purpose Seasoning; Seynani LLC, Seynani’s Sugar Blocker; 
Xyngular, Trimstix

Women’s Health: EuroPharma, Fibroxia; Nourish + Bloom, 
Nourish + Bloom Multi Plus; Rainbow Light, Prenatal Multivitamin 
plus Immune Support; SmartyPants Vitamins, SmartyPants Teen Girl! 
Complete; UpSpring Ltd., UpSpring Prenatal+ Gummy and Softgel

See an Image Gallery of the Women’s Health finalists. 

http://cusatea.com
http://highbrewcoffee.com
http://highbrewcoffee.com
http://drinkjavazen.com
http://matchalove.com
http://organicindia.com
http://www.alterecofoods.com
http://www.enjoylifefoods.com
http://www.kimmiecandy.com
http://www.madecasse.com
http://salbasmart.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-confectionery.aspx
http://www.frillusa.com
http://www.lairdsuperfood.com
http://lovingearth.com
http://lovingearth.com
http://www.mooala.com
http://drinkswitchel.com
https://www.naturalproductsinsider.com/galleries/2017/09/ig-eca-dairy-alternatives.aspx
https://www.naturalproductsinsider.com/galleries/2017/09/ig-eca-dairy-alternatives.aspx
http://enzymedica.com
http://www.europharmausa.com
http://www.naturesbountyco.com
http://www.naturesbountyco.com
http://www.usdoctorsclinical.com
http://www.xrnutrition.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-digestive.aspx
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-digestive.aspx
http://goavitae.com
http://www.healthydirections.com
http://www.nutrigold.com
http://www.queenofamerica.com
http://www.gettespo.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-energy-booster-finalists-for-2017-supplyside-cpg-editors-choice-award.aspx
http://www.chobani.com
http://www.dreamingcow.com
http://www.teamfitpro.com
http://kelvinslush.com
http://www.drinkticklewater.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-functional-food.aspx
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-functional-food.aspx
http://www.berkeleylife.com
http://www.goepichealth.com
http://www.goepichealth.com
http://www.healthydirections.com
http://www.naturesway.com
http://www.thesynergycompany.com
http://www.thesynergycompany.com
http://globalcbd.com
http://www.innov8athlete.com
http://www.innov8athlete.com
http://www.patientoneformulas.com
http://www.reddremedies.com
http://www.vidalifescience.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-joint-health.aspx
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-joint-health.aspx
http://www.nutri-rich.com
http://plexusworldwide.com
http://ritual.com
http://www.vitaminpacks.com
http://www.emerginc.com
http://www.genialday.com
http://jafra.com
http://www.nakedsupplements.com
http://www.nakedsupplements.com
http://www.mendhealing.com
http://activatedyou.com
http://goodsuperfoods.com
http://www.aliveandwellolives.com
http://www.lovebugprobiotics.com
http://www.lovebugprobiotics.com
http://www.mmherbs.com
http://www.hummustir.com
http://www.gardenofeatin.com/
http://www.goodhealthsnacks.com
http://www.ourlittlerebellion.com
http://snyderslance.com
http://www.foodstirs.com
http://goodzebra.com
http://www.nourishsnacks.com
http://www.otisspunkmeyer.com
http://www.simplemills.com
http://www.gaiaherbs.com
http://gooddaychocolate.com
http://gooddaychocolate.com
http://www.californiagolddust.com
http://www.californiagolddust.com
http://www.nakedsupplements.com
http://www.oobroo.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-specialty-curcumin.aspx
http://www.essentialsource.net
http://www.trymyrtol300.com
http://www.rad.zone
http://www.twinlab.com
http://www.twinlab.com
http://vermontvillage.com
http://vermontvillage.com
http://athelitenutrition.com
http://www.drinkbonta.com
http://www.kayco.com
http://www.ketone.io
http://www.whollywholesome.com
http://www.whollywholesome.com
https://www.naturalproductsinsider.com/galleries/2017/08/image-gallery-sports-nutrition-food-and-beverage-finalists.aspx
http://bluestarnutraceuticals.com
http://ghlpro.com
http://www.nowfoods.com
http://www.performixdriven.com
https://www.propellolife.com/
http://www.4life.com
http://www.metagenics.com
http://www.paleopowderseasoning.com
http://www.seynani.com
http://www.xyngular.com
http://europharmausa.com
http://www.nourishandbloom.com
http://www.rainbowlight.com
http://smartypantsvitamins.com
http://www.upspringbaby.com
https://www.naturalproductsinsider.com/galleries/2017/08/ig-eca-womens-health.aspx
http://www.empirical-labs.com/
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The Exhibit Hall
I know. I know. It’s an easy one to say “don’t miss” because it’s the 
biggest attraction of SupplySide West, but I must brag about how 
great the show floor is this year. With a record size of 240,000 
square feet, 1,300 exhibiting companies and an expected 15,000 
in attendance, the show floor will require some time to navigate 
effectively. Be sure to review must-see booths beforehand and make 
a plan that allows you to see them all, because it’s easy to run out 
of time. Be sure to leave some time to browse, because kismet 
connections are known to happen on the show floor. 

Navigating the Business of the 
Nutraceutical Industry
When planning the SupplySide West education, I was an early champion 
of this session, which follows our sister brand New Hope Network’s 
Business School at the Natural Products Expo tradeshows. In this  
Panel Discussion, on Thursday, Sept. 28 from 9 to 11 a.m., nutraceutical 
brands will get insights into facing business challenges specific to 
industry, such as understanding food science and protecting intellectual 
property (IP) on product names and formulations. As the industry grows, 
mergers and acquisitions are common, but joining two companies—
sometimes former competitors—isn’t an easy task. This panel will help 
brands understand key business practices modern industry 
professionals face.

How Millennials Are Transforming  
Modern Marketing
I’m an old Millennial, and, like a true member of my cohort, I love 
talking about me. Come to this Workshop on Tuesday, Sept. 26 from 
9 a.m. to noon, not to just humor me, but to learn how Millennials—
consumers aged 17 to 35 years—have changed the way health 
and nutrition brands attract customers. This session will cover 
market statistics on Millennial purchasing habits. It will also offer 
insights into online marketing, which helps brands reach their target 
consumers with SEO-friendly websites, social media initiatives and 
influential endorsements.

Vitamin Angels Champion Recognition 
In 2017, the SupplySide Cares program will continue its tradition of 
donating to Vitamin Angels, a wonderful nonprofit that distributes 
lifesaving and life-changing vitamins and minerals to children and 
mothers in need. This year, SupplySide is donating US$5 to Vitamin 
Angels for every paid registrant and will be presenting a check to the 
organization on the SupplySide Central stage on Thursday, Sept. 28, at 
3:30 p.m. In 2016, SupplySide West and Informa Exhibitions capped 
off its successful show with a $31,870 donation to Vitamin Angels.

First-Time Attendee Reception
Nothing is quite like SupplySide West: the buzzing energy, the 
excitement of the business opportunities and all the new information; 
but it can be a bit overwhelming if it’s your first rodeo. Those new 
to SupplySide West can take a time out the day before the expo hall 
opens to connect with industry icons (we call them “rockstars”) at the 
First-Time Attendee Reception at Rx Boiler Room on Tuesday, Sept. 
26 from 5 to 7 p.m. This reception offers a fun and intimate setting 
for new participants to meet with industry vets, various members of 
the SupplySide team, show supporters, as well as other first-time 
participants. Separate Registration Required. 

Ingredient Launchpad
As INSIDER's editor, I'm adding a sixth favorite to this "Top 5" list.  
Back on the show floor, the Ingredient Launchpad on the SupplySide 
Central stage (Booth #EE182) on Wednesday, Sept. 27, from noon 
to 1 p.m. showcases suppliers presenting information on innovative 
ingredients in short, quick-hitting talks. Ten innovative ingredient 
suppliers will give the straight talk on their ingredients’ identity, 
benefits, scientific research, available applications and opportunities 
for product development. Brands on the Ingredient Launchpad include 
MTC Industries, Dupont, Fiberstar, Welch’s Global Ingredients Group, 
Cargill, Orgenetics and AIC.

I will not miss these events (and many others), so if you see me at the 
show, say hi and let me know how you’re enjoying the show. And if we 
don’t connect in person, tweet to me at @SandyAlmendarez; I always 
have my social media on (remember, I’m a Millennial), and I’ll hit you back.

What’s Hot at 
SupplySide West  

Top 6 from Sandy Almendarez,  
Editor in Chief, INSIDER

SupplySide West is a staple in the health and nutrition industry. It is the place to be; the show none of us can miss. For 
more than 20 years, it’s been connecting buyers and sellers of nutrition products; where finished product brands discover, 
explore and innovate their ideas; and where the science and strategy of the industry intersect.

But its longevity doesn’t mean that it’s stale. The show is always evolving with new and exciting events. The INSIDER/
SupplySide editors have taken the pages of this Digital Magazine to inform you about the hottest happenings at the show. 
Here are a few of my favorites:

https://west.supplysideshow.com/en/education/panel-discussions/navigating-business-panel.html
https://west.supplysideshow.com/en/education/workshops/millennials-transforming-marketing-workshop.html
https://west.supplysideshow.com/en/attend/networking/attendee-reception.html
https://twitter.com/@SandyAlmendarez
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Dark & Light of Sports Nutrition
Our partnership with legendary sports industry attorney Rick Collins, 
of Collins Gann McCloskey & Barry, goes back years, and has, once 
again, resulted in a can’t-miss sports nutrition Workshop. “Exploring 
the Opportunities, Challenges in the Sports Nutrition Space” is 
scheduled for Tuesday, Sept. 26 at 1:30 p.m., and will examine both 
the dark and the light in the sports nutrition segment. Doug Kalman 
will focus on substantiation requirements and opportunities; Hector 
Lopez, M.D., co-founder of Supplement Safety Solutions, will focus on 
quality and compliance issues; and Collins will review the legal and 
regulatory challenges facing the sports market, providing insights on 
how companies can stay on the right path. Also, attendees will have a 
chance to engage with a panel featuring Collins, Tim Zeigenfuss and 
Bruce Kneller, chief formulator at Giant Sports International, who will 
talk about some of the lessons sports companies can learn from some 
of the darker moments in the sports nutrition industry. The session is 
underwritten by Arranti, Glico Nutrition, Shanghai Freemen, Nutrition 
21 and XSTO Solutions. 

The Ketone Craze
We couldn’t complete the sports education program without tackling 
ketones, as ketogenic dieting is drawing more consistent attention and 
athletes are looking for help with this challenging method of fueling 
the body on low carb intake. On the exhibit hall floor, SupplySide 
Central will host a short presentation, “Keeping up with the Ketone 
Kraze,” on Wednesday, Sept. 27 at 4:30 p.m. Longtime sports nutrition 
formulator Bruce Kneller will cover the key aspects of ketogenic 
dieting, including the mechanics, benefits and challenges involved in 
maintaining ketosis, as well as how to formulate with supplemental 
ketones. Underwritten by Compound Solutions, this SupplySide Central 
presentation is a great opportunity for anyone interested in sports 
nutrition to get up to speed on the possibilities and opportunities 
ketones offer.

Novel Sports Ingredients
Sports nutrition users want results, and the road to results is paved 
with science. To help sort through the expanding body of research 
on ingredients, SupplySide has partnered with David Sandler of 
ProSupps USA to assemble a panel focused purely on what works, as 
supported by science. “Fitness Formulations: Science, Results Draw 

Broader Reach” is scheduled for Wednesday, Sept. 27 at 2 p.m., 
and will explore the latest novel ingredients in the sports and fitness 
space, how to develop cutting-edge products using such ingredients, 
and what trends are driving product development in the changing 
landscape of sports nutrition consumers. The session, underwritten 
by Lonza, will feature Sandler, as well as Tim Zeigenfuss, CEO of the 
Center for Applied Health Sciences, and Matthew Oster, consumer 
health industry manager for Euromonitor International.

Formulating for Athletes 
Informa has been partnering with the International Society of 
Sports Nutrition (ISSN) on providing top-notch programming. One 
of its co-founders, Doug Kalman, Ph.D., R.D., helped assemble the 
“Formulating and Marketing to Athletes” Panel Discussion, in which 
top sports nutritionists will share their experiences working with 
athletes of all levels, including pro, amateur, Olympic and collegiate. 
Kalman will be joined on this panel by Sue Kleiner, Ph.D., R.D., owner 
of High Performance Nutrition, and Mitzi Dulan, R.D., nutritionist to the 
2015 World Champion Kansas City Royals and founder of SimplyFUEL. 
Scheduled for Thursday, Sept. 28 at 9 a.m., this Panel Discussion 
will provide insights on what athletes want from nutrition and how 
companies can connect with athletes on products that deliver the 
performance benefits that give them a sporting edge. The session is 
underwritten by Bioenergy Life Sciences.

SupplySide Survival Kit 
We at SupplySide know full well how hectic this entire event can be, 
from agendas crammed with meetings and education to meals with 
friends and clients and endless entertainment beckoning from all 
corners of Vegas. To give you a fighting chance at making it through 
the week intact and with fistfuls of great leads and connections, 
we’ve once again compiled a SupplySide West Survival Kit featuring 
products to help ease the toll a trade show can exact on the body. 
Available at the main entrance to the exhibit hall, the kits will include 
products featuring ingredients from Applied Food Science, Mitsubishi 
International Food Ingredients, Nexira, FCI Flavors, Sabinsa, Seppic, 
Viva5, Indena and Herbally Yours. 

Connect with me at any of the sports nutrition education events or 
on Twitter (@stevomyers) during the week. I’d love to hear how your 
experience at SupplySide West is going. 

What’s Hot at 
SupplySide West  
Top 5 from Steve Myers, Managing Editor, 
Sports Nutrition

It’s time to suit up. SupplySide West is an event that requires a solid game plan. This is the big leagues, where we 
all come to network, learn and discover the latest and greatest the natural products industry offers. Whether you are 
looking for new ingredients, suppliers or consultants for your business, SupplySide West delivers. 

The sports nutrition program is robust this year, with more sessions and experts than ever before. Thus, my top five 
SupplySide West picks are dominated by sports education.

https://west.supplysideshow.com/en/education/workshops/sports-nutrition-workshop.html
https://west.supplysideshow.com/en/education/workshops/sports-nutrition-workshop.html
https://west.supplysideshow.com/en/education/panel-discussions/fitness-formulations-panel.html
https://west.supplysideshow.com/en/education/panel-discussions/fitness-formulations-panel.html
https://west.supplysideshow.com/en/education/panel-discussions/formulating-marketing-to-athletes-panel.html
https://twitter.com/@stevomyers
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Natural Beauty & Personal Care 
The natural beauty category is exploding. Take a stroll through the 
personal care/beauty aisles at major retailers like Target and Walmart, 
and you’ll see natural beauty solutions are no longer limited to natural 
retailers. Consumer concern over the safety of artificial ingredients is 
increasingly impacting the beauty and personal care categories, and is 
driving innovation, growth and marketing strategies. But regulators are 
paying close attention to marketing terms, especially when it comes to 
natural claims. In our “Exploring Opportunities in the Natural Beauty 
Market” Workshop on Tuesday, Sept. 26, at 1:30 p.m., industry experts 
closely review the market and offer regulatory perspective to help 
brand owners meet the needs of consumers while steering clear of 
regulatory woes. 

Personalized Nutrition
Personalized nutrition is a trend that continues to gather interest in the 
health and nutrition space. Consumers are connected, educated and 
tracking the performance and needs of their bodies via wearable tech 
and other solutions. And now, they’re taking an interest in 
understanding how nutrition applies to them—specifically. Solutions in 
personalized nutrition are emerging, but both technology and research 
are still evolving, leaving brand owners and product developers 
interested in offering personalized solutions wondering where to start, 
when to start, how to start, and ultimately facing this question: What is 
the long game when it comes to personalized nutrition? We’ve 
recruited leaders focused on advancing and understanding the 
potential for personalized nutrition solutions to answer these questions 
and more during the “Making Personalized Nutrition a Reality” Panel 
Discussion on Thursday, Sept. 28 at 9 a.m. The session is 
underwritten by Aker BioMarine.

Supplement Innovation 
Each year leading up to SupplySide West, our team of editors reviews 
hundreds of submissions across a multitude of supplement categories to 
uncover innovative, exciting and effective new products to honor at 
SupplySide West during our SupplySide CPG Editor’s Choice Awards, 
taking place on the show floor at SupplySide Central on Sept. 27 and  
28. The event is an excellent platform to showcase innovation in the 

supplements market and to recognize stellar brands launching leading 
products. The supplement categories include: Anti-Aging, Antioxidants, 
Brain Health, Digestive Supplements, Energy, Heart Health, Joint Health, 
Multivitamin, Personal Care, Specialty Curcumin, Specialty Supplement, 
Sports Supplements, Weight Management and Women’s Health.

Omega-3 Resources 
The Global Organization for EPA and DHA Omega-3s (GOED) Omega-3 
Resource Center—now in its third year at SupplySide West—offers 
attendees a high-profile location to learn about key issues in the 
omega-3 market, network with GOED and its experts, and connect 
with GOED member companies. The Resource Center includes kiosks 
for GOED members; interactive displays focused on science and 
innovation, markets and trends, and sustainability; and scheduled 
“meet ups” during the show. Presentations and panel discussions will 
cover topics such as “Omega-3 Science Update,” “New Omega-3 
Sources,” “Oxidation and Omega-3s” and “Enhancing Consumer Trust 
and Transparency.” The GOED Omega-3 Resource Center is an active 
destination area on the show floor for the global omega-3 market. The 
Resource Center is produced in association with GOED and sponsored 
by Catalent Consumer Health.

American Herbal Products Association 
(AHPA) Botanical Congress
Botanicals offer amazing and varied solutions for health, but these 
ingredients also present unique challenges related to adulteration, 
sourcing and regulations. The 2017 American Herbal Products 
Association (AHPA) Botanical Congress offers a unique opportunity to 
learn about global supply chain management techniques, regulatory 
considerations facing the botanical market, current financial trends in 
the worldwide herbal marketplace, and many more of the diverse 
challenges the herbal products industry faces. The all-day event takes 
place on Friday, Sept. 29, and requires separate registration to attend.

I'll be tweeting from the show (@r_adams03) if you'd like to stay 
informed about other highlights in real time.

SupplySide West 2017 marks the third year I’ll be in attendance at the show; every year I get more excited to not 
only attend SupplySide West, but to also play a (small) part in creating this opportunity to discuss science and strategy 
to the natural products industry. We bring together the best in the industry—ingredients, solutions, thought-leaders and 
innovators—to make sure we’re addressing the prominent issues and top trends of industry.

I know you’re preparing for SupplySide West—as are we—to make sure you get the most this exciting Expo has to offer. 
To help you plan and prepare, I’ve highlighted five things I’m most excited about. Enjoy!

What’s Hot at 
SupplySide West
Top 5 from Rachel Adams, Managing Editor, 
Supplements & Beauty

https://west.supplysideshow.com/en/education/workshops/opportunities-beauty-market-workshop.html
https://west.supplysideshow.com/en/education/workshops/opportunities-beauty-market-workshop.html
https://west.supplysideshow.com/en/education/panel-discussions/personalized-nutrition-panel.html
https://west.supplysideshow.com/en/attend/networking/cpg-awards.html
https://west.supplysideshow.com/en/attend/networking/omega3.html
https://west.supplysideshow.com/en/attend/networking/omega3.html
https://west.supplysideshow.com/en/education/ahpa-botanical-congress.html
https://twitter.com/@r_adams03
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What happens in Vegas, stays in Vegas, right? Not necessarily, especially if you are attending SupplySide West. 
It’s a place where trends are discovered and ideas are born to create innovative finished products. The following are 
my Top 5 events not to be missed at this year's event.

Clean Label
Clean label is the new norm, especially in the world of food and 
beverage product development. This year, three clean label food and 
beverage workshops—underwritten by Cargill, Synergy Flavors and 
Tate & Lyle—cover everything needed to clean up ingredient decks while 
keep product integrity.

On Tuesday, Sept. 26, the “Defining Clean Label: Moving From Trend to 
Norm” Workshop will feature experts who will explore the current 
definition of clean label and its impact on future product development; 
the market trajectory for clean label food and beverages and key growth 
categories for new product development; how to identify the clean label 
consumer and how their mindset affects purchasing decisions; and 
address U.S. and international regulatory issues that impact business.

Later that day, the “Clean Label Strategies and Formulation 
Considerations” Workshop digs deep into the bones of clean label from 
a R&D and business perspective. Attendees will learn how to find the 
right ingredient supplier and verify ingredient integrity; discuss proper 
ingredient selection, formulation solutions and cost considerations for 
clean label food and beverage applications; and hear about best 
practices to ensuring supply chain integrity.

The “Developing and Delivering Clean Label Messaging” Workshop 
rounds out the clean label program on Friday, Sept. 29. Experts will 
discuss how brands can develop and deliver clean label branding 
through packaging, marketing materials and social media; how to 
communicate organic and non-GMO (genetically modified organism), 
including labeling, certification and transparency; and best practices to 
navigate regulatory issues such FSMA (the Food Safety Modernization 
Act), supply chain verification, labeling and product claims.

CPG Editor’s Choice Awards— 
Food & Beverage
One of my favorite events is the annual SupplySide Editor’s Choice 
Awards where we recognize innovative finished product launches 
from consumer packaged goods (CPG) companies. Each year, brands 
are invited to submit their new food and beverage product launches 
for consideration among the most innovative, forward-thinking 
concepts to hit store shelves. Now in its sixth year, this year’s ECA 
submissions were truly record breaking and groundbreaking, making 
the judging process more difficult but exciting for our content team.

In August, we revealed five finalists in the following F&B categories: 
Allergen Free, Animal Nutrition, Bars, Breakfast Food, Children’s 
Products, Coffee/Tea, Dairy Alternative Food/Beverage, Functional 

Food/Beverage, Probiotics, Snacks: Salty, Snacks: Sweet and Sports 
Nutrition Food/Beverage. Join the SupplySide content team at 
SupplySide Central to see the winners at 1:30 p.m. on Wednesday and 
Thursday, Sept. 27 and 28. Supplements awards will be handed out 
on Wednesday, while the Food & Beverage categories—sponsored by 
Cargill—will be awarded on Thursday. 

Innova Market Insights
If you are like me and love market trends, be sure to stop by the 
Innova Market Insights booth #GG1552 to discover the latest 
innovations and emerging trends in the nutraceuticals and functional 
foods markets. Experts from Innova Market Insights also be on the 
SupplySide Central Stage, Wednesday, Sept. 27 and Thursday, Sept. 
28 offering their take on innovative product launches from the dietary 
supplement and clean label food and beverage space. The 
presentations will take place immediately before the presentation of 
the SupplySide CPG Editor’s Choice Awards each day.

Tasting Bar
Hungry to try new products? Stop by the Tasting Bar at SupplySide 
Central on Wednesday, Sept. 27 and Thursday, Sept. 28 to see, touch 
and taste the latest functional foods and beverages. The free-to-attend 
Tasting Bar is where product prototypes feature unique functional 
ingredients in different formats.

Conscious Leadership on Central
Over the past 18 months, Twinlab Consolidation Corp. (TCC) has 
strengthened its business through strong partnerships within our 
industry. Stop by SupplySide Central on Thursday, Sept. 28 at 11:30 a.m., 
to hear industry leaders Naomi Whittel, CEO, TCC; Lynda M. Doyle, MS 
Human Nutrition, senior vice president of global marketing, Omniactive; 
Suneetha Gogineni, vice president of product development, Rasi 
Laboratories; and Tom Szaky, CEO, Terracycle, share what being a 
values-based leader means to them, and how connecting with the 
right partners can bring our values and impact to the forefront, really 
enacting change not only within our organizations, but our industry 
and the world around us.

I’ll be on site at both the exhibit floor and education sessions. I’d love 
to connect and hear your thoughts on “What’s Hot” at this year’s 
SupplySide West. Follow and message me on Twitter @judiebizz to 
share your thoughts or connect with me at the show. Remember to 
use #SSWExpo and @SupplySide.

What’s Hot at 
SupplySide West 
Top 5 from Judie Bizzozero,  
Editor, Food Insider Journal

https://west.supplysideshow.com/en/education/workshops/defining-clean-label-workshop.html
https://west.supplysideshow.com/en/education/workshops/defining-clean-label-workshop.html
https://west.supplysideshow.com/en/education/workshops/formulating-clean-label-workshop.html
https://west.supplysideshow.com/en/education/workshops/formulating-clean-label-workshop.html
https://west.supplysideshow.com/en/education/workshops/developing-clean-label-messaging.html
https://twitter.com/@judiebizz
https://twitter.com/@SupplySide
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H SupplySide West 2017 in Las Vegas will be teeming with experts who will scrutinize policies, regulations and enforcement 
activities under the months-old Trump administration that are impacting the beverage, conventional food and dietary 
supplement industries. What will you discover around regulatory and legal issues at SupplySide West?

GMP Training
First up on the regulatory agenda: a two-day training on 21 CFR 111, 
the cGMPs (current good manufacturing practices) specific to the 
dietary supplement industry. The course, which begins Monday, Sept. 
25, provides an in-depth review of the regulation, as well as case 
studies to examine recent FDA warning letters sent to dietary 
supplement companies for non-compliance with the cGMPs.

While these regulations were adopted 10 years ago, many dietary 
supplement firms continue to struggle with meeting the requirements. 
To avoid bad publicity, an FDA warning letter or worse—a court action 
filed by the U.S. Department of Justice—it’s critical for employees in 
various departments of a supplement business to have a firm grasp of 
21 CFR 111. 

Official GMP Training at SupplySide West is produced by NSF 
International and is geared toward professionals in the supplement 
industry, including, among others, individuals in packaging and 
labeling, manufacturing, quality control (QC), laboratory operations, 
and regulatory affairs and compliance.

Workshop on FTC, State AGs  
and Self-Regulation
On Tuesday, Sept. 26, during a three-hour “Regulators & The 
Regulated” workshop, a panel of experts will explore the Trump 
administration’s new FTC and how the agency is monitoring the 
dietary supplement industry to ensure advertisements are truthful  
and not misleading. 

These are interesting times for FTC. The five-member commission has 
three vacancies, a permanent chairman has yet to be named, and 
questions remain concerning the agency’s enforcement priorities.

Experts also will explore lawsuits and investigations brought  
against the food, beverage and supplement industries by state 
attorneys general, as well as self-regulatory initiatives that industry 
experts maintain are essential to give consumers confidence in 
FDA-regulated products.

Underwritten by the law firm Venable LLP, the “Regulators & The 
Regulated” workshop gets underway at 1:30 p.m. 

FDA Keynote Presentation
Do you want the skinny from FDA on its activities impacting the US$41 
billion dietary supplement industry? Don’t miss Steven Tave’s featured 
presentation at 9 a.m. on Wednesday, Sept. 27. His presentation is 
open to all SupplySide attendees.

Tave, who practiced law for nearly 15 years, was named permanent 
director of FDA’s Office of Dietary Supplement Programs (ODSP) in 
November 2016. 

Tave is expected to address, among other topics, ODSP’s priorities, 
publication of the 2016 draft NDI (new dietary ingredient) guidance, 
and related developments. For example, in the NDI draft guidance, 
FDA revealed it is open to developing an authoritative list of old dietary 
ingredients not subject to an FDA NDI notification, and the agency 
recently tentatively scheduled a public meeting for Tuesday, Oct. 3 in 
College Park, Maryland to discuss development of such a list.

FSMA Preventive Controls 
On Wednesday, Sept. 27 at 2 p.m., join us in the Expo Hall at the 
SupplySide Central Stage for a 30-minute presentation on the Food 
Safety Modernization Act (FSMA). Larisa Pavlick, a former FDA 
investigator now with the United Natural Products Alliance (UNPA), will 
explore compliance with preventive control requirements under 
FSMA—the most sweeping food safety law in generations—and the 
scope of the regulations given the nature of the global supply chain. 
The session is underwritten by IngredientsOnline.com.

The Trump Administration
Are you clamoring for additional insights from experts on the Trump 
administration and the current Congress? Join us for a two-hour 
panel, “Trump & The New Administration,” on Thursday,  
Sept. 28 at 9 a.m.

Industry experts—including ex-FDA dietary supplement officials and 
veteran regulatory lawyers inside the Beltway—will weigh in on 
Trump’s focus on easing regulatory burdens, bills pending in  
Congress and lobbying efforts affecting the industry.

I'm always interested in your take on legal and regulatory 
developments. Connect with me on Twitter (@JoshLong1) to keep the 
conversation going.

What’s Hot at 
SupplySide West  
Top 5 from Josh Long, Editor,  
Legal & Regulatory

https://west.supplysideshow.com/en/education/gmp-training.html
https://west.supplysideshow.com/en/education/workshops/regulators-regulated-workshop.html
https://west.supplysideshow.com/en/education/workshops/regulators-regulated-workshop.html
https://west.supplysideshow.com/en/education/featured-speaker.html
https://west.supplysideshow.com/en/education/featured-speaker.html
https://west.supplysideshow.com/en/education/panel-discussions/trump-new-admin-panel.html
https://twitter.com/@JoshLong1
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Opportunities in China
China is the leading supplier of ingredients to the nutrition industry 
and is increasingly a market of interest to firms around the globe 
looking to deliver goods into the world's most populous country. This 
year’s Exploring Opportunities in China workshop, set for Friday, Sept. 
29, from 8:30 a.m. to noon, is designed to provide information around 
market drivers, regulatory considerations and growth strategies. We 
even have opening remarks on the market from the Secretary General 
of the China Nutrition & Health Food Association (CNHFA). If you’ve 
considered exporting products to China, and want to understand 
the complex regulations and identify your best route to market, this 
session will really meet your needs.

CBD in Supplements
Even as state after state considers recreational use of marijuana, 
more attention is being paid to the non-psychoactive component of 
cannabis—cannabidiol (CBD). While the CBD market appears to be 
booming, there are major questions about the business opportunity 
and regulatory issues related to CBD in dietary supplements. 
Thursday afternoon’s panel discussion, The State of CBD in Dietary 
Supplements, brings together experts to explore the regulatory hurdles 
and market opportunities to help define your go-to-market strategy. 
The session is underwritten by ANANDA Scientific.

Innovation at SupplySide Central
“Innovation” is a word that’s often used to attract attention, but then 
falls short of delivering. Our Innovation Series at SupplySide Central on 
Thursday from 2 to 3:30 p.m. is poised to offer great value. First, you’ll 
discover how to assess your company’s culture around innovation, 
looking at four “Archetypes of Innovation,” developed by Peter 
Wennstrom and the HealthyMarketingTeam. Peter will share what a 
business needs to do to spin the innovation wheel, and share his take 
on the Innovation Profile of the SupplySide West audience. Immediately 
after that talk, we move into Innovation Success Profiles with Nutrition 
Capital Network’s (NCN) Grant Ferrier and Tom Aarts, talking with two 
companies that have overcome business challenges by working with 

the right strategic and financial partners. Finally, we host our third 
NCN Venture Tank, with three companies from this year’s NCN Investor 
Meeting making their pitch publicly for a great prize package.

Probiotics in the Spotlight
Probiotics are trending globally, and no matter how much info we offer, 
there’s still demand for more. This year’s Probiotics Resource Center 
is in a prime position, just inside the expo hall entrance. The Probiotics 
Resource Center is produced with the support of the International 
Probiotics Association (IPA) and sponsored by Nutrasource. 
Presentations in the Resource Center will cover the latest in probiotics 
technology, regulatory updates, and consumer analysis and market 
trends; you’ll also have the opportunity to network with leaders in the 
probiotics space and learn more about innovative ingredient launches 
and technologies. And if you’re sticking around until Friday, Sept. 29, 
don’t miss the chance to attend our workshop, also produced with IPA, 
Developing and Taking a Probiotic Product to Market. The workshop is 
underwritten by DuPont, Lallemand, Morinaga, Probi, Stratum Nutrition 
and Unique Biotech.

NEXT Trends
At last year’s SupplySide West, we had just made the announcement 
that SupplySide and the New Hope Network were joining forces in 
one team. This year, we’re excited to showcase the insights that our 
colleagues in Boulder take away from the Natural Products Expos. 
Todd Runestad, editor in chief of Engredea in the New Hope Network, 
will present “The NEXT Trends in Food, Beverage, Supplement and 
Beauty Ingredients” at SupplySide Central on Wednesday, Sept. 27, 
from 3 to 3:30 p.m. This data-packed session will feature the latest 
ingredient trend insights from the NEXT Forecast research and provide 
a roadmap for what’s hot today in food, beverage, supplement and 
beauty ingredients and why, while offering a snapshot of what’s 
expected for tomorrow.

As always, I’ll be on site and would love to connect and hear  
your take on “what’s hot” at this year’s SupplySide West. Hit me up  
on Twitter @heathergranato to share your thoughts.

SupplySide West is one of my favorite weeks of the year. Sure, you’ve got long days and never breathe outside air, but 
connecting with industry colleagues old and new, and seeing our event come to life after a year of hard work is tremendously 
meaningful. This year, there are a few items I’m particularly pleased to see come together.

What’s Hot at 
SupplySide West 
Top 5 from Heather Granato,  
Vice President, Content

https://west.supplysideshow.com/en/education/workshops/supplyside-china-workshop.html
https://west.supplysideshow.com/en/education/panel-discussions/CBD-in-dietary-supplements-panel.html
https://west.supplysideshow.com/en/education/panel-discussions/CBD-in-dietary-supplements-panel.html
https://west.supplysideshow.com/en/attend/networking/supplyside-central.html
https://west.supplysideshow.com/en/attend/networking/NCN-investor-meeting.html
https://west.supplysideshow.com/en/attend/networking/NCN-investor-meeting.html
https://west.supplysideshow.com/en/attend/networking/probiotics.html
https://west.supplysideshow.com/en/education/workshops/probiotics-workshop.html
https://west.supplysideshow.com/en/attend/networking/supplyside-central.html
https://twitter.com/@heathergranato
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Official Vitamins Sponsor

Since 2007, Orgenetics, Inc. has been changing the world of vitamins 
with 100% USDA Organic & All Natural Vitamins from Organic fruits & 
vegetables as part of the Orgen® brand. These are standardized water 
extracts, meaning no synthetic solvents, excipients, carriers, or any 
fillers. And they contain essential co-factors and co-nutrients that may 
help to improve the activity and stability of the vitamins.

Visit booth BB153 at SupplySide West 2017.

https://west.supplysideshow.com/?utm_source=INSIDER&utm_medium=printad&utm_campaign=SSWWH17&utm_content=Vitamins_Sponsor
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Aker BioMarine Promotes Omega-3 Testing, 
Personalized Nutrition
Aker BioMarine is spearheading The Omega-3 Index Project™, an 
international campaign dedicated to the importance of omega-3 
testing. The company’s team will be onsite at SupplySide West 
encouraging show attendees to get their omega-3 eicosapentaenoic 
acid (EPA)/docosahexaenoic acid (DHA) levels assessed via the 
Omega-3 Index, which uses a single drop of blood to measure EPA 
and DHA. Testing will take place on both days of the show from       
11 a.m. to 4 p.m. at the Aker BioMarine booth.

Aker BioMarine is also a silver sponsor in Vitamin Angels’ “Drive to 
Thrive” event, Tuesday, Sept. 26, from 5:30 to 7:30 p.m. at MGM 
Grand’s Topgolf™ Las Vegas. The proceeds from the reception benefit 
Vitamin Angels, which has delivered vitamins to 52 million children 
and mothers globally, in 66 countries where deficiencies exist, with 
1,140 field partners to reach communities most in need.

The company is also underwriting the “Making Personalized 
Nutrition a Reality” Panel Discussion, taking place Thursday, Sept. 
28 from 9 to 11 a.m. The session will touch upon the opportunities 
for personalized nutritional interventions and how suppliers and 
manufacturers of ingredients and finished products can bring the 
right options to market. +
For more information, visit booth Y153 at SupplySide West.

ARL Unveils New Website, Virtual Lab Tour
Analytical Resource Laboratories (ARL) is celebrating the unveiling of 
its new website and virtual tour by offering a drawing where several 
lucky winners will take home Apple Watches. Matt Lewis, CEO of ARL, 
stated, “ARL’s new website and additional state-of-the-art equipment 
enable us to continue to be at the forefront of the analytical laboratory 
industry. We want all of our partners worldwide to benefit from our 
vision and high standards of quality testing.” +
For more information, visit booth D116 at SupplySide West.

Arjuna Sustainably Harvests Amaranthus
Arjuna Natural Extracts Ltd. implemented a sustainable approach 

for developing its nitrate-enriched natural amaranthus extract, 
Oxystorm®, in the United States and West Europe. Arjuna allocates large 
tracts of land in South India dedicated solely to amaranthus cultivation. 
“We have identified an experienced farmer community, and deal with 
them directly, helping them maintain sustainable farming practices, and 
training them to adopt the best practices in getting the maximum yield 
of high-quality amaranthus without using any chemicals,” said Benny 
Antony, Ph.D., joint managing director for Arjuna. The crops undergo a 
patent-pending manufacturing and purification process at Arjuna’s 
facility, which is exclusively solar powered.

Sugar- and oxalate-free, Oxystorm is geared toward sports 
applications, foods and beverages. Results from a clinical study 

published in the September 2016 European Journal of Applied 
Physiology confirmed dietary supplementation of nitrate from 
OxyStorm generated a significant boost in plasma nitrate, ultimately 
increasing nitric oxide, and leading to reduced resting blood pressure 
and improved blood circulation.

Arjuna also recently opened a new sales office (Arjuna Natural LLC) in 
Dallas to better serve its North American customers and to bring its 
new line of botanical herbal extracts to the U.S. market. +
For more information, visit booth O177 at SupplySide West.

Arla Foods Ingredients Debuts Hydrolysed 
Whey Protein

Taking center stage for Arla Foods Ingredients at SupplySide 
West 2017 will be a new extensively hydrolysed whey protein for 
sports nutrition. Developed for serious gym-goers and athletes, 
the ingredient is a premium quality whey protein with a degree of 
hydrolysis (DH) of 20—meaning it is classified as an extensively 
hydrolysed protein, a protein that has been cut into small pieces and 
in which the majority of amino acids are present as small di- and 
tri-peptides. As a result, it is absorbed by the body significantly more 
quickly than other forms of protein, providing outstanding muscle 
building and recovery benefits.

Ideal for formulating in powder shakes, the new ingredient is 
made from 100 percent extensively hydrolysed whey protein and 
contains as much as 10.3 g of leucine per 100 g and only 3 percent 
fat. At the show, attendees can sample it in chocolate-orange, 
chocolate-mint and cappuccino flavors. +
For more information, visit booth HH171 at SupplySide West.

Bayir Plans for Manufacturing Expansion
Bayir Group, the parent company of the newly launched North 

American division Bayir Inc., recently announced two rounds of      
B Series Funding—totaling $2.45 million—to be allocated for  
future business expansion. Bayir Group anticipates an additional 
$1.42 million in funding in the near future for capital growth. 

Part of the new funds will be used to support operation of a 
fermentation facility in Pune, India, which will be geared specifically 
toward production of thiocolchicoside, for which the company 
developed and patented an in-house fermentation method.

Bayir Inc. will serve as the company’s domestic manufacturing 
arm for the dietary supplement, functional food and beverage, and 
nutraceuticals industries. It will also continue to actively support 
the “Bayir Gold” program, which enforces a top-level priority on the 
accountability and traceability of its ingredients. +
For more information, visit booth Q168 at SupplySide West.

Exhibitor News & Hot Products

http://www.superbakrill.com/
http://www.superbakrill.com/
http://www.akerbiomarine.com/
https://www.vitaminangels.org/events
https://www.vitaminangels.org/events
https://www.analyticalresource.com/
https://www.analyticalresource.com/
http://www.arjunanatural.com/
http://www.arjunanatural.com/
https://www.arlafoodsingredients.com/
https://www.arlafoodsingredients.com/
http://www.arlafoodsingredients.com
https://www.bayirinc.com/
https://www.bayirinc.com/
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Bell Announces Sweetech™  
Technology Solutions

Bell Flavors and Fragrances announced the introduction of 
Sweetech™ technology as a flavor enhancer alternative for the 
food and beverage industry. Sweetech flavors provide numerous 
performance benefits to consumers and food manufacturers, and 
serve as a complement or alternative to nutritive and high-intensity 
sweeteners. The product comprises a range of flavors that deliver a 
full, rounded sweetness profile similar to sucrose. 

Sensory testing has shown Sweetech flavors can support 
reduction of sugar in foods and beverages by 20 to 50 percent, 
depending on the application, with no significant difference in taste. 
They can also improve the performance of high-intensity sweeteners 
by helping to mask any bitter or undesirable taste. 

Labeled as a flavor, Sweetech provides an attractive, clean label 
consumer image. It is available in liquid and powder form, with 
natural or artificial, organic compliant, Non-GMO [genetically modified 
organism] Project, Trader Joe’s acceptable, Alcohol and Tobacco Tax 
and Trade Bureau (TTB) natural, and USDA natural options to meet 
a wide variety of market needs. Sweetech flavors are effective in a 
wide variety of product applications and manufacturing processes, 
including bakery, confectionery, dairy, beverage and savory products.

Future plans are underway to continue to optimize the 
performance of Sweetech as new ingredients and technologies 
become available. +

For more information, visit booth P167 at SupplySide West.

BIO-CAT Microbials Announces  
Allergen-Free Protocol for Probiotic 

BIO-CAT Microbials announced a new protocol in the manufacture 
of OPTI-BIOME® Bacillus subtilis MB40. The new process eliminates 
all materials from the fermentation currently listed on FDA’s known 
allergen list, including soy. “Removing materials like soy, a long-
standing common fermentation ingredient, from our process is a 
significant step forward in our ability to meet the demands of the 
consumer,” said Christopher Schuler, president of BIO-CAT Microbials. 
He added, “Customers and formulators will not see any difference in 
appearance, performance or physical characteristics with the new 
process.”

OPTI-BIOME is a unique, innovative, food-grade probiotic that 
offers supplement manufacturers and food formulators a naturally 
stable, effective probiotic. It can be added to a variety of food systems 
and decrease overage in capsules. Clinically tested for safety and 
improvement in digestive health, the probiotic may reduce bloating 
and gas, as well as improve quality of life parameters. +

For more information, visit booth FF174 at SupplySide West.

Bioactive Resources Develops Ketosis, 
Inflammation prototypes

Bioactive Resources LLC will showcase two new formulations at 
SupplySide West. KETO Shake taps into the growing interest in the 
process of ketosis, which is being studied for potential benefits in 
weight loss, muscle building and more. The smooth, creamy shake 
formulation features medium-chain triglyceride (MCT) oil and dairy-
based proteins to help deliver results as a shake or an additive to 
make Super Keto Coffee. 

Turmeric Gold Organic is an anti-inflammatory formulation 
combining pure organic turmeric extract with a blend of organic 
herbs that help deliver it gently into the system with high-potency 
assimilation. +
For more information, visit booth U111 at SupplySide West.

Colorcon Launches Nutra™ Natural 
Advantage Range of Coatings

Colorcon Inc. announced the launch of its new Nutra™ Natural 
Advantage coatings, developed specifically to meet the needs of 
today’s global nutraceutical supplement manufacturers. The Nutra 
family of formulated film coatings includes the brands Nutrafinish™, 
Nutrapure™ and Nutrateric™, each designed to provide enhanced 
tablet appearance and best-in-class coating productivity. 

Nutrafinish dietary supplement coatings are specially formulated 
to offer a choice of non-synthetic or “natural” color options to meet 
the increasing consumer demands for label-friendly ingredients; 
while Nutrafinish moisture protection coatings address the need to 
improve stability and enhance shelf life, particularly for hygroscopic 
formulations.

Existing brands Nutrateric nutritional enteric coating systems and 
Nutrapure—certified organic coating for nutritional and dietary 
supplements—are now integrated into this new nutritional platform. +

For more information, visit booth L157 at SupplySide West.

http://www.bellff.com/
http://www.bellff.com/
http://www.bellff.com/
http://www.bio-cat.com/
http://www.bio-cat.com/
http://www.bio-cat.com/
http://www.bioactiveresources.com/
http://www.bioactiveresources.com/
http://www.bioactiveresources.com/
http://www.colorcon.com/
http://www.colorcon.com/
http://www.colorcon.com/
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Diana Food Highlights Neurophenol™, 
Betapulse™

Diana Food will highlight NeurophenolTM, a unique combination 
of Canadian blueberries and French grapes. In a large-scale, 
multicentric human study, Neurophenol was clinically demonstrated 
to prevent normal cognitive decline associated with aging.

Also featured will be BetapulseTM, a new cardiovascular health 
solution derived from red beetroot and aimed at maintaining healthy 
blood pressure. Its uniqueness relies on its high potassium content 
and Diana Food’s expertise on varietal selection, agronomical 
practices, extraction capacities and analytical standardization. 
Potassium has been the subject of approved claims by FDA and EFSA 
for maintenance of healthy blood pressure. +

For more information, visit booth N169 at SupplySide West.

Divi’s Nutraceuticals Completes New Forms 
Manufacturing Facility

Divi’s Nutraceuticals completed a new forms manufacturing 
facility at its existing plant site in Vizag, India. Operations commenced 
July 2017, tripling the facility’s overall manufacturing capacity 
of beadlet product forms while providing full redundancy for the 
existing plant. Divi’s also launched new, dedicated state-of-the-art 
laboratories to ensure nutraceutical quality assurance (QA) and 
quality control (QC). The new plant provides increased capacity and 
flexibility, extended packaging options and allowance for dedicated 
halal/kosher production. +

For more information, visit booth JJ170 at SupplySide West.

DuPont Nutrition & Health Showcases  
Plant-Based Proteins, Probiotic 

Science experts from DuPont Nutrition & Health—Official 
Digestive Health Sponsor of SupplySide West 2017—will be on hand 
to discuss the findings from recent clinical research, while marketing 
specialists will share proprietary consumer studies delving into 
consumer motivations and behaviors.

In the spotlight will be HOWARU® Shape (Bifidobacterium lactis 
B420™), an innovative probiotic formula clinically proven to support 
healthy weight management. The probiotic can be used separately 
or in conjunction with the prebiotic fiber Litesse® Ultra™. HOWARU 
Shape is supported by a long-term clinical trial, which will be 
detailed at the SupplySide Central stage by DuPont Probiotics expert, 
Johanna Maukonen, global health and nutrition science research and 
development (R&D) leader, during the Ingredient Launchpad from 
noon to 1 p.m. on Wednesday, Sept. 27. 

At the DuPont booth, product demonstrations reflecting current 
trends in the health and wellness sector will reflect the company’s 
ingredients and application expertise. Samples at the show will 
include a ready-to-drink (RTD) cultured plant-protein smoothie—a 
fermented beverage featuring a dairy-free source of seven live and 
active cultures, a GRINDSTED® clean label stabilizer system and 
SUPRO® soy protein. Also available will be protein snacks in nutrition 
bars and novel snack formats, showcasing new nugget shapes and 
textures delivered by the company’s exclusive line of 90 percent 
protein nuggets. Plant-based SUPRO Soy Protein Nuggets offer a 
crispy, crunchy texture to bars (extruded, sheeted and baked), snacks 
and cereals.

In addition, attendees are invited to watch hula-hoop 
extraordinaire Michelle Bell performing riveting acrobatic hoop 
routines daily in the DuPont booth. In between performances, visitors 
are invited to test their hula-hoop skills.  +

For more information, visit booth KK133 at SupplySide West.

Chewable Probiotic Tablet Featured  
by Elite One Source

Elite One Source, a cGMP (current good manufacturing practice) 
contract manufacturer of capsule and tablet supplements, will 
feature a chewable probiotic tablet at this year’s SupplySide West. 
Formulated at the company’s headquarters in Missoula, Montana, 
the new product was and will be tested for enumeration at Elite One 
Source’s testing laboratory. The company also has the capability 
to formulate certified organic probiotic chewables and is certified 
organic by Quality Certification Services (QCS).

Elite One Source will also highlight its extensive capabilities 
for formulating and manufacturing capsule and tablet 
supplements, including modified-release, multi-layer and 
sublingual tablets with aqueous, enteric and film coatings; and 
clear or colored gelatin, vegetarian, delayed-release and imprinted 
capsules. The company meets all requirements for multiple 
certifications, including organic, kosher, vegan, gluten-free, 
allergen-free, non-GMO and vegetarian.  +

For more information, visit booth R176 at SupplySide West.

http://www.diana-food.com/
http://www.diana-food.com/
http://www.diana-food.com/
http://www.divisnutraceuticals.com/
http://www.divisnutraceuticals.com/
http://www.divisnutraceuticals.com/
http://www.danisco.com/food-beverages/
http://www.danisco.com/food-beverages/
http://www.danisco.com/food-beverages/
http://www.eliteonesource.com/
http://www.eliteonesource.com/
http://www.eliteonesource.com/
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Ganeden Expands Reach,  
Launches Staimune™

Ganeden is continuing its expansion in the Canadian market, 
with new approvals from Health Canada. A recent no objection 
letter from the regulatory body provides further details on approved 
probiotic wording, and allows Canadian companies fortifying with 
GanedenBC30 to make additional health claims, including the addition 
of new gut flora language for packaging.  

Earlier this summer, Ganeden introduced Staimune™, the 
newest offering in its portfolio. A unique, immune-focused ingredient, 
Staimune utilizes the inactivated cells of GanedenBC30 for immune 
health benefits. At SupplySide West, the Ganeden team will provide 
more details on Staimune, including published data from recent 
clinical studies and initial results from ongoing research. 

The probiotic ingredient supplier will kick off the show with a 
happy hour at its booth on Wednesday, Sept. 27, from 3:30 to 5:30 
p.m. Ganeden will be displaying top recent new foods and beverages 
using shelf-stable, patented GanedenBC30. Since the start of 2017, 
Ganeden partners have launched hundreds of probiotic products in a 
variety of categories. +
For more information, visit booth GG177 at SupplySide West.

GPC Launches New MALTRIN FM™  
Fast Melt Maltodextrin

MALTRIN FM™ fast melt powdered maltodextrin is the newest 
addition to Grain Processing Corp.’s (GPC) globally marketed 
MALTRIN® line of ingredients. Designed to quickly melt in the 
mouth with no grittiness or unpleasant flavors, the maltodextrin 
is an excellent carrier of other ingredients—providing an efficient 
alternative to tablets and capsules. It can be applied directly into the 
mouth with no water needed. Samples of Mojito-Flavored Fast Melt 
Powder will be available at SupplySide West.

GPC will also be introducing PURE-DENT® starch cores. 
Manufactured from basic, unmodified starch, the fine particle-size 
cores are designed to carry active ingredients, flavors, colors or other 
ingredients to achieve a uniform dosage with reduced agglomeration 
and higher yield.

Maltodextrin will also be highlighted. An energy chew featuring 
MALTRIN® T180 tapioca maltodextrin—which helps control 
sweetness and osmolality—will exemplify a smooth mouthfeel with a 
neutral flavor and easy dispersion in high solids systems such as gels 
and chews. MALTRIN will also be part of a no added sugar brownie 
snack with a texture and flavor profile similar to a sugar-sweetened 
baked good. MALTRIN improves the moisture retention and softness, 
while INSCOSITY® instant modified starch helps prevent moisture loss 
and provides good freeze/thaw storage stability.  +

For more information, visit booth W136 at SupplySide West.

Kerry Highlights Diverse Clean Label  
Product Portfolio

Kerry will showcase a variety of product technologies that 
offer clean labels without compromising taste. The products 
include ProDiem™, a plant-based protein powder optimized 
for nutrition texture and taste; NutriVie™, Kerry’s portfolio of 
clean label nutritional lipids offering superior shelf-life stability; 
Crystals™, premium fruit, vegetable and specialty powders that 
maintain the flavor, color, taste and nutritional properties of the 
original juice; Wellmune®, a natural food, beverage and supplement 
ingredient clinically proven to help strengthen the immune system; 
TasteSense™, Kerry’s platform for delivering nutritionally optimized 
products while still providing consumer-inspired, signature tastes; 
and plant-based snack components—simple, wholesome ingredients 
that offer clean labels for better-for-you snacks. +

For more information, visit booth GG165 at SupplySide West.

Lallemand Health Solutions Unveils Probiotic 
Range for Children, Teens

At SupplySide West, Lallemand Health Solutions will unveil 
its range of probiotics for children and teenagers. The company 
offers particular probiotic strains and formulations combined with 
specifically designed delivery forms and flavors to target the needs 
of children, teenagers and health-conscious adults. Three key areas 
can be addressed with well-documented probiotic strains: immune 
defense, stress and oral health. This approach will be presented in 
more detail by Isabelle Champié, Lallemand’s sales and marketing 
director, at the IPA Probiotics Resource Center on Wednesday, 
Sept. 27, at 2:40 p.m. Her presentation, “Probiotics for Hearty Kids 
& Teens,” will reveal key U.S. data and the market potential for 
probiotics in these demographics.

This area of concentration is an important development in light of 
U.S. and Canadian authorities approving Lallemand Health Solutions’ 
formula ProbioKid and three key probiotic strains for use in young 
children. This includes U.S. self-affirmed GRAS (generally recognized 
as safe) status for infants and children, and Health Canada’s approval 
for children from 3 months old with immunity health claims. +

For more information, visit booth AA181 at SupplySide West.

https://www.ganedenprobiotics.com/
https://www.ganedenprobiotics.com/
https://www.ganedenprobiotics.com/
http://www.grainprocessing.com/
http://www.grainprocessing.com/
http://www.grainprocessing.com/
https://www.kerry.com/
https://www.kerry.com/
https://www.kerry.com/
http://www.lallemand-health-solutions.com/en/
http://www.lallemand-health-solutions.com/en/
http://www.lallemand-health-solutions.com/en/
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LHC Launches Yeast Protein in North 
American Market 

Lesaffre Human Care (LHC) announces the North American launch 
of Lynside® ProteYn, a yeast protein containing all essential amino 
acids, including branched-chain amino acids (BCAAs), rendering it 
a complete protein. Suitable for vegans, vegetarians or flexitarians, 
the ingredient is packed with micronutrients such as naturally 
occurring fibers, B vitamins and minerals such as iron, zinc, calcium, 
magnesium, phosphorus and potassium.

Lynside ProteYn can be incorporated in a variety of applications 
or offered as flakes to be directly sprinkled on food. The ingredient is 
non-GMO; free from allergens, gluten, dairy, soy and anti-nutritional 
factors; and produced without pesticides or antibiotics for growth. 
Samples of vegetarian chocolate protein cookies featuring Lynside 
ProteYn ingredients will be sampled at the show.

LHC will also showcase its range of unique probiotic ingredients, 
including ibSium® for abdominal discomfort; Lynside® VAGINACTIV 
Oral for day-to-day support in managing vaginal infections caused 
by Candida albicans and preventing their recurrence; immune health 
support with LifeinU™ BSCU1, proprietary strain with the ability to 
survive extreme conditions; LifeinU™ L. rhamnosus GG for immune 
and digestive health; and Lynside Pro SCB (Sc.var boulardii) for 
improved gastrointestinal well-being and diarrhea management. +

For more information, visit booth W133 at SupplySide West.

Marine Ingredients Presents Phyto3™, 
NutraSolve3™, Alpha and Omega™

Marine Ingredients, a KD-Pharma Co., will showcase three new 
branded ingredient platforms at SupplySide West 2017. Phyto-3™ is 
a new branded ingredient that pairs high-quality KD-PÜR omega-3 
oil with phyto-cannabinoids sourced from imported hemp stock. KD-
PÜR allows for expanded structure/function claims to support brain, 
cardiovascular and joint health with an array of potential health claims. 

NutraSolve3™ offers essential marine lipids with bioactive 
immune factors. Delivering a unique, all natural blend of omega-3 fatty 
acids—EPA, DHA and docosapentaenoic acid (DPA)—vitamins D and 
A, and pre-resolving mediators, the combination provides multi-
pathway support for heart, brain, eye, immune health and optimized 
aging. NutraSolve3 is made by a proprietary process using Marine 
Stewardship Council (MSC)-certified, sustainably harvested cod from 
Alaska’s Bering Sea.

Alpha and Omega™ is a dual-action cognitive support 
supplement combining high-concentrate omega-3 fatty acids 
with alpha-glycerylphosphorylcholine (GPC), a superior choline 
donor. Together they provide a unique and differentiated product 
opportunity to support cognitive development, as well as visual and 
spatial memory. By altering the omega-3 content and load, Marine 
Ingredients can custom tailor Alpha and Omega for prenatal, infant 
nutrition, adult nutrition, anti-aging and sport applications. +

For more information, visit booth SS133 at SupplySide West.

NP Nutra Adds Organic Stevia Option
Nature’s Power Nutraceuticals (NP Nutra) announces the addition 

of Stevia P.E. 90% (organic) to its product line. At 200 to 300 times 
sweeter than table sugar, stevia contains the phytochemicals quercetin, 
kaempferol, apigenin and chlorogenic acid, which may support a 
healthy heart and weight. Supplementing with stevia may also help 
maintain healthy blood pressure, blood sugar and uric acid levels, 
improve oral health and digestion and promote healthy hair and scalp. 

NP Nutra’s Stevia P.E. 90% is certified 100 percent organic and 
contains no GMO additives or chemicals. +

For more information, visit booth P156 at SupplySide West.

Nexira Presents New Joint Health Portfolio; 
EnoSTIM™ Featured in Survival Kit

Nexira will present its new portfolio for joint health—magnolia 
extract and Harpagophytum extracts. Magnolia officinalis, also known 
as Hou pu magnolia, has been used for hundred years in traditional 
Chinese medicine (TCM), particularly to support joint health. Nexira’s 
raw material is carefully selected and sourced from magnolia bark in 
Zhejiang Province, China, then manufactured in Nexira’s plant located 
near Bordeaux, France. Standardized at 3 percent magnolol and 
honokiol, the magnolia extract is suitable for vegetarians and vegans. 
Soluble, tasteless, with a light spicy odor and a light brown color, it is 
easy to use in a variety of supplement applications.

For the first time at SupplySide West, Nexira will present its new 
brand, FlexiGO™, dedicated to joint health and mobility. Featuring a 
range of Harpagophytum procumbens and Harpagophytum zeyheri, 
also called devil’s claw, the ingredient comes from a root grown only 
in the South of Africa. Suitable for vegetarian and vegan diets, FlexiGO 
is gently processed with a water extraction in France and is available 
in organic grade and kosher certified. FlexiGO™ is standardized in 
harpagosides. Nexira’s expertise in botanical extraction allows it to 
provide extracts from 1 to 40 percent harpagosides with ultraviolet 
(UV) method (e.g., 20 percent harpagoside monopic with high-
performance liquid chromatography, or HPLC, method). The high level 
of harpagoside allows an easy formulation and intake.

EnoSTIM™ from Nexira is a natural male enhancer with a 
proprietary synergistic formulation of active ingredients—apple and 
grape polyphenols, enriched with saffron. Developed as a natural 
option for erectile dysfunction, the product will be included in the 
official SupplySide West Survival Kit, a variety of select product 
samples available to all attendees. +
For more information, visit booth GG153 at SupplySide West.

http://www.lesaffrehumancare.com/
http://www.lesaffrehumancare.com/
http://www.lesaffrehumancare.com/
http://www.kdpharmagroup.com/en/marineingredients
http://www.kdpharmagroup.com/en/marineingredients
http://www.kdpharmagroup.com/en/marineingredients
https://npnutra.com/
https://npnutra.com/
http://www.nexira.com/
http://www.nexira.com/
http://www.nexira.com/
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Novarex Brings Rexflavone to United States
Novarex is introducing Rexflavone to the U.S. marketplace. It is 

extracted from Styphnolobium japonicum (L.) Schott—a fruit tracing 
back to the Han Dynasty, where it was revered above all other fruits 
for its medicinal value. With a new dietary ingredient notification 
(NDIN) submitted to FDA with no objection, Rexflavone is a new 
ingredient companies can use synergistically with other supporting 
nutrients in applications for menopause, bone support, hyperlipidemia 
and weight loss.

A 12-week clinical trial of Rexflavone for menopause symptoms 
in adult women concluded it exhibited significant decreases in the 
Kupperman Index score compared to placebo. Soy-free and non-
genetically modified organism (GMO), Rexflavone’s active ingredients 
are genistein and sophoricosides. +

For more information, visit booth Z176 at SupplySide West.

OmniActive Supports Education, Research
OmniActive is the official underwriter of the SupplySide West 

Panel Discussion “Eye Health: Exploring the Blue Light Opportunity.” 
Taking place Thursday, Sept. 28 from 2 to 4 p.m., the session will give 
an overview of the high-energy, blue light-filtering macular carotenoids 
lutein and zeaxanthin. Attendees will also gain insight around the latest 
challenges of blue light and its effects on younger adults. 

One of the speakers, James Stringham, Ph.D., was the lead 
researcher of the recent blue light user exposure (B.L.U.E.) study, 
which was the subject of a recent paper, “Effects of macular 
carotenoid supplementation on visual performance, sleep quality, 
and adverse physical symptoms in those with high screen 
time exposure,” published June 2017 in the journal Foods. The study 
found supplementation with Lutemax 2020 significantly improved 
macular pigment optical density, visual performance and indicators 
of excessive screen use, including eye strain, fatigue and headache 
frequency. Sleep quality also improved significantly. 

Research involving OmniActive’s Lutemax 2020 lutein with 
enhanced levels of zeaxanthin isomers will also be part of the “Next-
Gen Ingredients for Brain Health” Panel Discussion on Wednesday, 
Sept. 27 from 2 to 4 p.m. Panelist Nicole Stringham, Ph.D., was one 
of the lead researchers from the lutein and mental acuity (LAMA) I 
and II studies, which shed light on the importance of the macular 
carotenoids beyond visual health and performance into other growing 
categories such as cognition and stress.

OmniActive is also sharing new research on Capsimax, featuring 
capsicum pepper extract. The recent paper, “Capsaicinoids Enhance 
Metabolic Rate in Normal Healthy Individuals using a Novel Metabolic 
Tracker Breezing Device-An Open Label Placebo Controlled Acute 
Study,” was published in the journal Obesity Open Access in June 
2017. It discussed the findings of the metabolic rate (MR) study, 
which demonstrated that an extract from red hot peppers boosted 
metabolic rate (Chen, et al., 2017).  +
For more information, visit booth V147 at SupplySide West.

PB Gelatins/PB Leiner Presents New 
Collagen Peptide Innovations 

PB Gelatins/PB Leiner will showcase the SOLUGEL® BD SERIES 
of highly digestible proteins. Produced from a single source—high-
quality bovine materials—the hydrolyzed collagen boasts a protein 
content of more than 90 percent. The agglomerated collagen peptides 
dissolve easily and rapidly into liquid, and can be consumed directly 
after dissolving in pure water without the need to add any flavors.

Because the risks of dust and/or lump formation are reduced 
to the greatest extent possible, the peptides are well suited for 
“instant” applications, including those geared toward beauty, bone 
and joint health, satiety and sports nutrition. Neutral in odor and 
flavor for organoleptic performance, the range features excellent 
nutritional value.

Free from preservatives, artificial colors, flavors, sweeteners or 
other additives, the collagen hydrolysate also positions well for clean 
label. Available with different molecular weight profiles, specification 
of different raw materials can yield various alignments, including 
halal and kosher.

A black cherry collagen beauty drink will be available for tasting 
at SupplySide West, as well as an innovative French vanilla frozen 
coffee enriched with SOLUGEL collagen peptides to support strong 
bones and healthy joints. +
For more information, visit booth V115 at SupplySide West.

Primex ehf Features Liposan Ultra, ChitoCare
In the New Products Zone, Primex ehf will be featuring its new 

LipoSan Micro for weight management. The microencapsulated 
LipoSan Ultra contains natural Icelandic fibers—this fast-
acting chitosan works in stomach acid to bind up to 100 g of fat per 
gram of product. It reduces fat uptake during a meal and contributes 
to the maintenance of normal low-density lipoprotein (LDL) blood 
cholesterol levels. Tasteless and odorless, it can be added to food 
during or after cooking.

Also on display will be Primex’s new ChitoCare natural wound 
care. Promoting wound healing for burns, skin cuts and minor 
abrasions, ChitoCare provides a unique homeostatic and antibacterial 
barrier. The natural marine biopolymer stops bleeding quickly, cools 
skin burns, creates a seal over the wound and contributes to the 
healing process. +
For more information, visit booth P127 at SupplySide West.

http://www.novarex.co.kr./ko/
http://www.novarex.co.kr./ko/
http://omniactives.com/
http://omniactives.com/
http://www.gelatin.com/en
http://www.gelatin.com/en
http://www.gelatin.com/en
http://www.primex.is/
http://www.primex.is/
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ROELMI HPC Tackles Anti-Aging, Weight 
Management

ROELMI HPC will showcase ExceptionHYAL® STAR, a hyaluronan 
made of a complete spectrum of molecular weights selected 
via a precise screening of biological activities. It can be used for 
beauty-from-within anti-aging effects, demonstrating a significant 
improvement of skin profilometry in terms of wrinkle depth and 
volume after one month of food supplement intake. Moreover, it 
showed a significant effect on healthy skin parameters such as 
hydration and elasticity.

SelectSIEVE® Rainbow will also be on display—a natural complex 
of anthocyanins from black rice, flavonoids from citrus fruits, fibers and 
proteolytic enzymes from kiwi and pineapples. Made using proprietary 
ultra-filtration technology GSMT®, it is a powerful slimming and anti-
cellulite agent able to enhance the draining function and suitable to 
improve microcirculation. Fat burning and satiety effect complete the 
ingredient activities.

All of the company’s product lines and technologies follow its “no 
impact in progress” (NIP) program, based on quality, efficacy, safety 
and environmental preservation. +

For more information, visit booth S122 at SupplySide West.

Prebiotic BioEcolians® Offers Benefits for IBS
A clinical evaluation of the BioEcolians® (α-glucooligosaccharide) 

prebiotic from Solabia was performed on subjects presenting moderate 
irritable bowel syndrome with constipation symptom (IBS-C) diagnosed 
using Rome criteria. The results showed high tolerability, along 
with an average 50 percent decrease of symptoms after 28 days, 
a significant increase of the beneficial bacteria Bifidobacteria and 
Lactobacilli, and the subjects’ general transit significantly improved.

BioEcolians consumption causes also an increased secretion 
of antimicrobial peptides at the mucosal level: β-defensins 
(patent pending). These molecules inhibit the adhesion of the 
pathogenic bacteria to the intestinal wall, reducing the infection 
risk. Furthermore, the β-defensin secretion is also associated with a 
reduction of intestinal inflammation, a consequence of an inhibition 
of the production of pro-inflammatory molecules such as the tumor 
necrosis factor alpha (TNFα). These effects help strengthen the 
intestinal barrier and regulate innate immunity. 

GRAS-certified BioEcolians is obtained by a controlled enzymatic 
synthesis process—which ensures optimal reproducibility of its 
characteristics—in an ISO 9001 and 14001-, OHSAS 18001- and GMP-
certified manufacturing site. +
For more information, visit booth Z180 at SupplySide West.

New Research Examines Aquamin  
for Bone Health

Marigot Ltd. will showcase Aquamin via its exclusive North 
American distributor, Stauber. A recent study published in Calcified 
Tissue International showed Aquamin was more successful 
in impeding the deterioration of bone, like that brought on by 
osteoporosis, than calcium carbonate. In the 20-week study, “A 
Natural, Calcium-Rich Marine Multi-mineral Complex Preserves 
Bone Structure, Composition and Strength in an Ovariectomised Rat 
Model of Osteoporosis,” the trabecular architecture in participating 
specimens was measured to assess bone structure, composition 
and mechanical properties. The results of the study showed less 
deterioration of the trabecular bone on specimens ingesting Aquamin 
compared to those ingesting calcium carbonate. In addition, the 
trabecular architecture of the rats ingesting Aquamin also proved to 
be significantly preserved when compared to that of rats ingesting 
calcium carbonate. 

Aquamin provides bioactive calcium, magnesium and 72 
other trace marine minerals for the fortification of food, beverage 
and supplement products for bone, digestive and joint health 
applications. Aquamin is derived solely from seaweed harvested off 
the coast of Iceland under an exclusive license. The seaweed, which 
absorbs trace minerals from the surrounding seawater—coupled 
with Aquamin’s unique structure—results in a mineral-rich product 
that is neutral tasting, free of a chalky texture and easily absorbed 
by the human body. +
For more information, visit booth J149 at SupplySide West.

Stepan Lipid Nutrition Showcases  
‘The Marinol Difference’

Stepan Co.’s Lipid Nutrition business will be highlighting the key 
attributes of its Marinol® product line at SupplySide West 2017 by 
offering samples of OmegaWater, which contains Marinol Omega-3 
Triglycerides, to demonstrate the ingredient’s emulsification 
properties and ease of formulation. 

Marinol is composed of approximately 30 percent diglycerides. 
Using a natural enzymatic process, diglycerides highly concentrated 
in DHA are formed from the original triglycerides. The process uses 
no chemicals and reduces saturated fatty acids. “Because Marinol 
products are made with a natural, enzyme-based manufacturing 
process, they provide product stability and prevent odors or off-
flavors,” stated Jenifer Heydinger Galante, Ph.D., senior research 
manager with Stepan Lipid Nutrition. 

Available in highly concentrated oil and high-stability powder, 
Marinol offers different EPA and DHA ratios to provide health benefits 
tailored for the needs of specific groups ranging from infants to athletes 
to the elderly, in a wide variety of foods and dietary supplements.

Stepan remains committed to developing sustainable products, 
from sourcing marine raw materials to sustainable methods of 
processing. +

For more information, visit booth DD174 at SupplySide West.

http://abpersonalcare.com/
http://abpersonalcare.com/
http://abpersonalcare.com/
http://www.solabia.com/
http://www.solabia.com/
http://www.stauberusa.com/
http://www.stauberusa.com/
http://www.stauberusa.com/
http://www.stepan.com/Products/Specialty-Products/Specialty-Products.aspx
http://www.stepan.com/Products/Specialty-Products/Specialty-Products.aspx
http://www.stepan.com/Products/Specialty-Products/Specialty-Products.aspx
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SternMaid America Showcases Extended 
Service Portfolio

SternMaid America will present its extended service portfolio 
for the contract manufacturing and co-packing of functional foods, 
dietary supplements, dry beverage bases and sports nutrition 
products. The company’s state-of-the-art microblending plant can 
be used to meet different production requirements. In addition, 
recent kosher and halal certifications enable the company to process 
products for a wider array of target groups. The firm installed a 
modern double-head system to increase the capacity of its can-
filling line and will commission a pilot blender in September for small 
batches and trial runs. Among its co-packing options, SternMaid 
America will also present single-dose stick packs in multiple sizes, 
which can be easily filled with granular products such as sugar, salt, 
pepper or instant drinks.

“When planning our filling lines, we deliberately decided on a 
modular system in which each unit can be integrated into any of our 
packaging lines,” commented Jan Thoele, executive vice president 
of SternMaid America. “This gives us maximum flexibility, as the 
compatible individual elements make it easy for us to switch from 
one product to another quickly and safely.”

The company’s semi-automated blending line is able to mix 
order sizes from 500 lbs to more than 22,000 lbs, with a precision of 
1:100,000, which distributes microcomponents such as flavors and 
emulsifiers very finely. In this way, it is possible to add probiotics, 
vitamins and minerals to foods, and larger amounts of fats and highly 
viscous liquids such as lecithin can be fed in. On a product-by-
product basis, the company can also offer non-GMO, gluten-free and/
or vegan-certified foods.  +

For more information, visit booth TT135 at SupplySide West.

TricorBraun Provides Innovative Packaging 
for PERFORMIX

Sports nutrition company PERFORMIX partnered with packaging 
specialist TricorBraun for the launch of its Iridium line. “The 
PERFORMIX brand is built around disrupting the space and bringing 
new benefits to sports nutrition, and the packaging had to reflect the 
groundbreaking product within,” explained Matt Hesse, founder and 
CEO at PERFORMIX. “The key objective was to create aesthetics that 
fall in line with the formulation with regard to disruption.” 

Through the collaboration, multiple square tub options were 
considered, as opposed to the standard industry round. TricorBraun 
provided technical direction to help minimize cost and control cost of 
goods (COG) while also satisfying the design requirements and vision. 
Doug Peterson, TricorBraun packaging consultant, acknowledged the 
square bottle presented technical challenges, but the end result is 
now on display at GNC. +

For more information, visit booth II181 at SupplySide West.

Unigen Offers Expanded Product Portfolio
Unigen has expanded its functional and natural ingredient 

portfolio. AmLexin™ is a plant-based, natural joint care ingredient 
clinically proven to help protect cartilage from natural wear and tear. 
An upcoming Journal of Nutrition and Metabolism will feature data 
from a 12-week clinical trial measuring the effects of AmLexin on 
discomfort and overall function when taken by individuals with 
osteoarthritis of the knee. The ingredient’s convenient dosing size 
makes it easy to formulate with other ingredients or as a stand-
alone product.

Bakutrol™ is a cosmetic ingredient proven to safely and effectively 
reduce redness and spots of problematic skin conditions. In clinical 
trials, it was shown to promote clear skin and reduce the appearance of 
scarring left behind by blemishes.

Maizinol™ is a natural ingredient for mood health clinically 
proven to address occasional mental stress and imbalanced moods. 
Clinical findings indicated Maizinol does not have insomnia side 
effects like some other mood ingredients.

Loseyn™ has been approved for distribution in China and Canada 
as a novel and functional food ingredient. A botanical composition 
discovered from aloe plant extracts, it promotes healthy blood 
glucose and sugar metabolism, with human clinical studies noting 
improvements in glycemic control.

Unigen is also partnering with China’s top-tier Institute of Materia 
Medica to complete DNA barcoding of botanicals and marines in 
Unigen’s proprietary PhyoLogix™ collection. The two-year project 
began in late 2016, placing Unigen at the forefront of the industry’s 
pursuit of a suite of standards for barcoding data, as well as 
standards of proof and extract.i

The company’s patent portfolio was also recently strengthened, 
as Health Canada has issued more than 35 natural product 
numbers (NPNs) with joint function claims for Univestin®, Unigen’s 
frontline raw ingredient in the joint health category. The product’s 
U.S. patent was also recently approved to include composition of 
matter claims. Univestin is a patented, natural joint care ingredient 
clinically proven to alleviate joint discomfort, reduce stiffness and 
improve mobility. It contains proprietary bioflavonoids derived from 
two well-known medicinal plants and can be used daily without the 
side effects of prescription or over-the-counter (OTC) drugs. 

Additionally, Unigen received four new patents in 2017 to 
include Bakuchiol Compositions for Treatment of Post Inflammatory 
Hyperpigmentation Patent No. 9,713,596, issued July 25, 2017 for 
cosmetic use. +
For more information, visit booth LL129 at SupplySide West.

http://sternmaid-america.com/
http://sternmaid-america.com/
http://sternmaid-america.com/
https://www.tricorbraun.com/
https://www.tricorbraun.com/
https://www.tricorbraun.com/
http://www.unigen.net/
http://www.unigen.net/
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Welch’s Showcases Triple Benefits of 
Concord Grape Ingredients

Innovative applications for Concord grape ingredients in the 
nutrition category will be the key focus for SupplySide West 2017’s 
Official Antioxidant Sponsor, Welch’s Global Ingredients Group. 
Among the main attractions will be FruitWorx real fruit pieces. The 
Concord grape bites are ideal for healthy snack bars, baked goods 
and cereals—and they serve as a convenient delivery system for 
functional ingredients.

Rounding out the options for taste, nutrition and value, Welch’s 
Global Ingredients Group will also display FruitWorx Concord grape 
juice powder and Concord grape superfruit juices and purées. Native 
to North America, the Concord grape delivers a distinctive flavor and 
polyphenols—natural, health-promoting plant nutrients—making it a 
fit for snack foods and beverages in the wellness category.

The company’s popular chef station will be making another 
appearance at this year’s event. Tempting the tastebuds will be an array 
of naturally functional beverages and clean label snack solutions made 
by an expert culinologist using Concord grape ingredients. +
For more information, visit booth R169 at SupplySide West.

News and product information was provided by the participating companies.  
Natural Products INSIDER is not responsible for any errors or omissions.

http://www.welchsgig.com/
http://www.welchsgig.com/
http://www.welchsgig.com/


SEPTEMBER 25-29
EXPO HALL SEPTEMBER 27 & 28

FIRST-TIME  
ATTENDEE 
RECEPTION
SupplySide West welcomes attendees 
visiting the show for the first time!  
This two-hour reception offers a fun and intimate setting for new participants to meet with industry rockstars, various 
members of the SupplySide team, show supporters, as well as other first time participants. Prepare for the upcoming expo 
days while making some new friends in the industry and grabbing a drink and bite to eat in the Rx Boiler Room. 

Tuesday, September 26 • 5–7pm
Location: Rx Boiler Room

Meet Some of This Year’s Rock Stars:

Separate Registration Required - Registration is limited to first-time SupplySide West attendees only.

“I have been attending SupplySide shows for close 
to 15 years. I look forward to SupplySide because 
I enjoy meeting people from other companies who 
share the same interest in using the latest scientific 
discoveries and technological advancements to 
develop trendsetting, innovative new products.” 
 
- Carilyn Anderson, Carlson Laboratories Inc.

“SupplySide West is a great venue for me 
to connect with suppliers of innovative 
ingredients and technologies that help me 
stay one step ahead in product formulation. 
Educational opportunities are also 
informative and worthwhile.” 
 
- Cindy Angerhofer, Aveda 

“SupplySide West has evolved into the must-attend 
global supply channel event of the year. There is 
so much business opportunity there. Everyone 
is talking. Everyone is energized. Everyone is 
partnering.” 
 
- Jeff Hilton, BrandHive

“SupplySide West fuels the industry’s innovation 
engine at the intersection of science and strategy.” 
 
- Guru Ramanathan, General Nutrition Corp. (GNC)

“I have been coming to SupplySide West for over 16 years, 
first as a beverage expert to learn more about available 
science-based ingredients for my clients, and second to 
improve relationships both within the science and ingredient 
community and Healthy Brand Builders and my personal 
‘rolodex’ for self enhancement! I love how these missions 
are met at SupplySide West … I will never miss a show!!” 
 
- Jim Tonkin, Healthy Brand Builders

“SupplySide provides the opportunity to network, 
gain a first look at the hottest trends in the 
industry, and access the very best in education 
and training workshops. The experience for our 
organization has been invaluable.” 
 
- Naomi Whittel, Twinlab Consolidated Holdings

REGISTER FOR THIS NETWORKING EVENT 
TODAY AT WEST.SUPPLYSIDESHOW.COM

https://west.supplysideshow.com/en/attend/networking/attendee-reception.html?utm_source=INSIDER&utm_medium=printad&utm_campaign=SSWWH17&utm_content=FTAR
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Demand for natural and organic ingredients with health and 
wellness benefits is steadily increasing among consumers of foods 
and beverages, nutraceuticals, and health and cosmetic products. 
Interest in marine plants is a big part of this trend as the research 
continues to grow showing the many health and wellness benefits 
offered by their abundance of bioactive compounds compared to 
typical terrestrial vegetation.  

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Acadian Seaplants offers a variety of wild and cultivated marine 
plants in a broad range of mesh sizes that can be added to 
nutraceutical, food and beverage product formulations. The range of 
offerings is branded as SeaPlus™ Wellness Ingredients, providing 
formulators an identifiable high quality mark and traceability 
assurance for their ultimate consumers.

Acadian has 3 newly approved National Health Product registrations 
for antioxidants - SeaPlus™ Asco; SeaPlus™ Fucus and SeaPlus™ 
Laminaria - available in capsule format.

3. What is your company’s point of differentiation in the market?   

Acadian Seaplants is the largest independent marine plant 
processing company in North America—leading scientific research 
and providing products to global human, animal and agricultural 
industries for more than 35 years. As a vertically-integrated 
harvester and producer, Acadian Seaplants offers full traceability as 
well as a wide range of organic and food safety certifications. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Visitors to the SeaPlus™ Wellness Ingredients booth will see a 
wide range of marine plants in an aquatic environment as well as 
their final powdered and flaked formats. Come and speak with our 
marine plant scientist and learn about the latest research and wide 
ranging health and wellness properties and how SeaPlus™ Wellness 
Ingredients can be included in your product formulations. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Acadian Seaplants Limited
Contact: Lida Lindquist
Title: Account Manager
Website: acadianseaplants.com

http://www.acadianseaplants.com


Contact us for a distributor near you and for 
sales, samples and technical support.

Tel: +1 902 468 2840      Toll Free: 1 800 575 9100  

info@acadian.ca      www.acadianseaplants.com

Scientific research confirms that 2.5 billion years of evolution have left 

us with thousands of species of marine plants which are bioactively 

complex, nutritionally dense and highly beneficial and versatile for use 

within the nutraceutical, wellness, cosmetics and 

food & beverage industries. 

Acadian Seaplants was founded in 1981 

and is the largest independent marine plant 

processing company in North America and 

a global leader in aquatic plant products for 

humans, animals and agriculture.

SeaPlus™ Wellness Ingredients meet or 

surpass rigorous international production quality 

and sustainability standards and certifications.

We are your trusted source for a variety of wild and cultivated 

seaweeds and provide custom blending options.

Please visit us at 

Booth #B121 

Supply Side 

West 2017! 

Scan here for 

more info

http://www.acadianseaplants.com/_mm_files/ckfiles/files/SeaPlus-Info-Sheet.pdf
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Immunity is vitally important in today’s fast-paced environment. 
Ancient Ayurvedic texts  mention precaution and maintenance 
are key to future well-being. The increasing awareness of yoga 
and Ayurveda has paved the way to better understanding various 
Indian herbs and their benefits. Dating back more than 5,000 
years, Ayurveda was one of the main systems of treatment and 
medicine for many ages. The science of Ayurveda evolved from 
the contemplative minds of ancient seers for the intention to heal 
all of humanity. Ayurveda remains alive today and is more relevant 
now than ever before. The mission of Acara Bioherb is to spread the 
ancient knowledge of Ayurveda and its various herbs and extracts 
around the world. This entails bringing in unique Ayurvedic herbs 
and extracts with the best industrial practices to give customers the 
finest products.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Acara Organic began with organic herbal extracts and now boasts 
more than 25 offerings with the highest specifications possible in 
the organic range. Customers have benefited from the company’s 
consistent quality, best efficacy the product can deliver, and strong 
backward integration from farm to produce support.

3. What is your company’s point of differentiation in the market?   

The prime focus is on the quality of the product and its basis on 
organic principles and practices. It’s built on the strong basics of 
authenticity of the herbs and delivering a product that is highly 
performing with the best of efficacy through the advent of unique 
manufacturing processes in order to retain the herb’s maximum 
constituents. The company is extremely strong on the backward 
integration—sourcing, traceability, stringent quality control (QC) 
measures, product support and more importantly, “Care for People.”

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Using green chemistry, developedmost sa, org.An indispensable part 
of Ayurveda with amazing rejuvenative and remedial qualities, amla 
is considered one of the most potent and nourishing botanicals. It 
has a vast history and science behind it, being proven through the 
ages for its multidimensional health benefits.

AML-HS is the new product, featuring h,fBstudies, AML-HSn-
genetically modified organism ()Itpercenthtanda k,

Acara will present the recently debuted AML-HS and will showcase 
all the clinical studies on the product. Attendees can gain greater 
understanding about the herb and the product AML-HS as one of 
the highest-spectrum amlas.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Acara Bioherb Private Ltd.
Contact: Pawan Kumar
Title: Global Business Director



http://www.acarabioherb.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

There is a significant consolidation taking place in the nutritional 
supplement and ingredient markets, as well as in the food industry 
as a whole. Companies are acquiring other companies to gain 
access to new products, new technologies, targeted customers 
and desirable geographic markets. This trend is happening at a 
global level, with a significant amount of cross-border mergers 
and acquisitions (M&A). Alantra has a dedicated international team 
focused on the nutrition, nutritional ingredients, food, and food 
ingredients markets and assists clients on a global scale with their 
acquisition and divestiture strategies. Alantra has a strong track 
record of helping clients maximize value through M&A, working with 
companies such as Interhealth, Glanbia and Symrise.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Building upon two decades of experience assisting companies in  
the aforementioned market segments, the firm merged last year  
with a major European-based investment bank focused on the  
global middle market. The merger increased the size of Alantra’s 
team dramatically and expanded its geographic footprint. Today  
the firm has offices in 21 countries around the world and works 
closely with its global investment banking colleagues, creating 
international teams for its dedicated industry sectors and segments. 
With respect to nutrition and nutritional ingredients, the company 
has expanded its U.S.-based team to include professionals with deep 
industry expertise from several European countries, Asia, India and 
South America.

3. What is your company’s point of differentiation in the market?   

Alantra is one of the only investment banks to offer the middle 
market a dedicated focus on food and nutritional ingredients at a 
truly global level. 

4. What can SupplySide West attendees expect to see at your 
presentation this year, and how can this information help their 
business in the next six months? 

At the SupplySide West Panel, “Navigating the Business of the 
Nutraceutical Industry” (Thursday, Sept. 28  from 9 to 11 a.m.), 
Joseph Downing, managing director and partner at Alantra, will 
discuss the general M&A trends affecting the entire economy, the 
reasons for these trends, and the availability of debt financing 
and private equity investors. M&A trends specific to the nutritional 
supplement and ingredient market will also be discussed. Highlights 
will include the drivers for M&A in these market segments and why it 
is becoming an increasingly important part of individual companies’ 
strategies. Additional topics include the increased interest from 
Chinese investors in Western countries, important deals recently 
completed and the strategic rationale for these transactions. Finally, 
Downing will discuss valuation drivers and how companies are 
valued in the nutritional supplement and ingredient sector. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Alantra
Contact: Joseph Downing
Title: Managing Director & Partner
Website: alantra.com

http://www.alantra.com


Alantra has close to 20 years of 

experience advising companies in 

the food, nutritional & specialty 

ingredients sectors. Alantra has 

developed deep relationships with 

key industry players around the 

globe resulting in an intimate 

knowledge of the buyers and sellers 

in this universe. 

Alantra’s global investment banking 

platform provides independent 

merger & acquisition advice for 

the mid-market through cross-

border resources in 23 offices 

across the US, Europe, Asia and 

Latin America.

Our M&A processes are run by  

senior bankers and designed to 

optimize interest in your company 

from the relevant parties across 

the globe. 

Find out more:

www.alantra.com/supplyside

OUR CLIENTS SPECIALIZE IN:

Food & Nutritional Ingredients

Animal Nutrition Ingredients

Agriculture Ingredients

Cosmetics & Home Care Ingredients

Nutritional Supplements

Contract Manufacturers

Consumer Foods

Spirits & Beverage

M&A Advisory 
for Food, 
Nutritional  
& Specialty 
Ingredients Cos.

Hear Alantra’s Joseph Downing, 

Head of the Food, Nutritional & 

Specialty Ingredients practice, 

speak at SupplySide West 2017

Navigating the Business of the 

Nutraceutical Industry

Thursday, September 28th  

9-11am

Click to schedule a  

confidential M&A  

discussion at  

SupplySide West

alantra.com/supplyside

http://www.alantra.com/supplyside
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

The demand for potent antioxidants in dietary supplements and 
foods is being fueled by increasing consumer awareness of the 
importance of nutrition and proactive healthy habits. In addition, 
as individuals around the world are living longer, more emphasis is 
being placed on healthy aging. 

Because of its multiple health benefits, astaxanthin can be used 
in a variety of applications addressing health concerns including 
cognitive health, eye health, muscle recovery, heart health, and skin 
health. Consequently, the potential markets are broad, ranging from 
younger consumers interested in improving athletic performance to 
seniors concerned with age-related health challenges.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Algalif® debuted its premium astaxanthin, branded as Astalíf™. It 
is a powerful natural antioxidant with multiple health benefits and a 
solid scientific foundation, sourced from Haematococcus pluvialis. 
Astalíf is available in 5% and 10% astaxanthin oleoresin with a high 
concentration of pure astaxanthin (over 95% of total carotenoids) 
for applications in the dietary supplement and cosmetic categories. 
Astalíf is 100% natural, Halal, Kosher, Novel Food and Non-GMO 
certified, and is allergen and solvent free. Algalif also provides a 
5% astaxanthin biomass consisting of dried, cracked algal cells for 
applications in tablets and capsules. 

3. What is your company’s point of differentiation in the market?   

Algalif is built on a solid foundation of quality, purity and 
sustainability. It makes use of the purest water and renewable 
energy to produce its premium astaxanthin. It utilizes Icelandic 
water that is filtered through layers of volcanic rock to remain low 
in minerals and free of chlorination. In addition, Algalif incorporates 
clean energy practices and 100% of its manufacturing facility is 
powered by geothermal energy.

Algalif uses a specialized, proprietary lighting system that enables it 
to reduce overall energy consumption by 50%, and enables optimal 
microalgae growth, productivity and yield. Algalif employs strict 
water conservation techniques. Its production methods allow for 0% 
evaporation, whereas other astaxanthin producers can lose up to 
50% of water during production. 

Astalíf is produced in a custom-built, state-of-the-art, 50,000 square 
foot facility located in Reykjanesbaer. The cGMP-compliant facility 
was designed from top to bottom to deliver high yields of premium 
quality natural astaxanthin, with full contamination control, and 
no supply disruptions. Algalif’s unique, enclosed photobioreactor 
cultivation system and its proprietary three-phase cultivation 
process, help ensure optimal growth of the microalgae and high 
yield of pure astaxanthin. 

Algalif strives to make products that exceed industry standards and 
customer expectations. It utilizes a data-driven Quality Management 
System, with automated 24/7 monitoring systems and full analytical 
characterization of the products. No quantifiable amounts of heavy 
metals (arsenic, cadmium, lead and mercury) have ever been 
detected in its astaxanthin products. In addition, Algalif uses a 
clean, solvent-free supercritical CO2 extraction method to secure 
its superior quality astaxanthin. It is standardized with high-oleic 
sunflower oil to produce a high-grade astaxanthin oleoresin.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Algalif will present its astaxanthin range at SSW17 in booth #U147, 
and will feature products containing the ingredient, and provide 
educational materials. Attendees may also discuss their astaxanthin 
needs with Algalif scientists and expert staff. An executive from 
Algalif will also take part in the “What’s the Buzz on Innovative 
Ingredients?” session moderated by Jeff Hilton of BrandHive, on the 
SSW Central Stage on Wednesday, 9/27 at 2:30pm.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Algalif
Contact: Simon Seward 
Title: Global Business Director
Website: algalif.com

http://www.algalif.com


From Iceland comes the purest air, 
purest water and purest astaxanthin. 

To learn more about our Icelandic 

astaxanthin visit algalif.com

Home to volcanoes, glaciers and northern lights, Iceland is now home 

to the purest, high-grade astaxanthin. Algalif® makes responsible use 

of unmatched Icelandic natural resources like pure naturally 

filtered water and renewable energy as inputs 

for our proprietary, enclosed cultivation and 

harvesting process. The result is premium 

quality astaxanthin with no detectable levels of 

the four major heavy metals, plus a continuous 

supply to meet marketplace demand without interruptions.
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

More than half of American consumers taking supplements are 
doing so for overall health and wellness. One third of millennials 
supplement for energy, while 40% of baby boomers focus on healthy 
aging. These consumers scrutinize quality and demand clinically 
proven natural products. AstaReal is the astaxanthin industry 
thought leader, having pioneered this ingredient using a preventive 
healthcare approach and originating all the fundamental safety and 
efficacy studies on natural astaxanthin for overall health, sports 
performance and healthy aging.

American consumers prefer products made in the USA for their 
superior quality and traceability. AstaReal® Astaxanthin is a natural 
nutrient harvested from non-GMO algae cultivated in a high tech 
indoor facility in  Moses Lake, WA. By carefully nurturing algae in a 
fully controlled indoor environment, and precisely timing harvests, 
AstaReal ensures whole algae that consistently have the highest 
astaxanthin content and represents the industry gold standard for 
quality, purity and stability. 

AstaReal Inc. builds consumer trust with a focus on scientific support 
for health benefits of AstaReal® Astaxanthin. With over 150 published 
studies, including more than 60 clinical trials, AstaReal represents 
the most studied brand of astaxanthin. 

Younger consumers increasingly rely on functional foods and 
beverages to achieve peak performance, while consumers 30-50+ 
are maintaining an active lifestyle for longer as they age. AstaReal 
studies have shown that astaxanthin reduces muscle damage and 
improves endurance. 

Computer Vision Syndrome (CVS) affects 90% of the 70M workers  
in the USA using computers for >3 hours/day, and is associated  
with eye fatigue, difficulty focusing, and dry eyes. AstaReal has  
16 published human studies for eye health, and represents the  
only brand of natural astaxanthin clinically proven to help with  
CVS symptoms, tired eyes, and to improve visual focus.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

• AstaReal has 3 new delivery methods: P4AF, a 4% astaxanthin 
powder, the most concentrated astaxanthin powder in today’s 
market; CWS25, a cold water soluble 2.5% astaxanthin powder for 
beverages; and P25HB, a high quality, 2.5% astaxanthin powder.

• AstaReal has released new studies on skin, fatigue, and muscle 
function in 2016 and 2017.

• AstaReal achieved certifications that no other astaxanthin company 
can claim: an NSF GMP registered facility, preferred supplier for 
NASC (National Animal Supplement Council) for pets, and Certified 
Paleo from the Paleo Foundation, in addition to Non-GMO, Halal and 
Kosher certifications.

3. What is your company’s point of differentiation in the market?   

• AstaReal is the pioneer of the astaxanthin industry. Since 1988, 
AstaReal has set the standard in quality, safety and stability. 
AstaReal also boasts the industry’s leading experts in astaxanthin 
to best support our customers.

• AstaReal® Astaxanthin is the most studied brand of natural 
astaxanthin, with over 60 clinical studies. AstaReal provides in-depth 
technical support and continues to invest in astaxanthin research.

• AstaReal is the leader is astaxanthin quality and supply. Having 
set the USP quality standard for astaxanthin, AstaReal continues 
to raise the bar for this ingredient. AstaReal has two completely 
indoor cultivation facilities to ensure consistent supply worldwide.

• AstaReal is on the cutting edge of novel astaxanthin delivery 
methods. AstaReal has recently released 3 new powdered 
astaxanthin products and continues to deliver unique product 
innovations to stay ahead of the curve and meet consumer demand.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

This year we are focused on muscle endurance and recovery to 
show the power of astaxanthin for athletes. We will feature our new 
2.5% cold water soluble astaxanthin product and have samples to 
try at our booth. Join us at Booth #KK151 and register to win a FitBit.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: AstaReal Inc.
Contact: Michio Imanaka
Title: Brand Manager
Website: astarealusa.com

http://www.astarealusa.com


http://www.astarealusa.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

With its food-grade potato protein isolates, sold under the Solanic® 
brand, Avebe taps into ongoing key trends in the marketplace: the 
need for plant-based foods providing high protein quality while also 
being non-GMO, clean label and allergen-free.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

In November 2016, Avebe launched a new potato protein isolate—
Solanic®100—for nutritional fortification. Solanic®100 potato 
protein has the highest protein quality score of all plant proteins 
while also being non-GMO and suitable for clean label and  
allergen-friendly products such as plant-based protein snacks,  
bars or beverages. 
 
 
 
 
 
 
 
 
 
 

3. What is your company’s point of differentiation in the market?   

Avebe is a farmer-owned company from Europe focusing exclusively 
on processing non-GMO potatoes into top-notch ingredients for the 
food industry. Avebe has local sales offices and stock all over the 
world, including the United States. Being farmer-owned, we control 
the entire supply chain from potato field to food ingredient, allowing 
a clear and transparent story for consumers. With nearly 100 
years in business, Avebe has become the world’s largest producer 
of potato starch and potato protein by working continuously on 
innovative solutions for its customers. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

At SupplySide West’s booth B156, Avebe will showcase protein-
enriched food and beverage applications with Solanic®100. 
Applications will include high-protein snacks, bars and dry blended 
beverages. With this information, SupplySide West attendees 
can start developing and introducing new food and beverage 
applications that consumers are looking for: plant-based, non-GMO 
and allergen-free!

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Avebe America Inc.
Contact: Michael Finfrock
Title: Business Development  
 Manager 
Website: avebe.com/solanic100

http://www.avebe.com/solanic100/


Some see potato. We see potential. 

What do you see?

Innovation by Nature™ Avebe America Inc. | Customer Service Tel. +1 609 865 8981 | www.avebe.com

To us, the potato is a source of possibilities. We extract high-value 

food ingredients from potatoes, including protein. Our new potato 

protein for nutrition, named Solanic®100, has the highest protein 

quality score of all plant proteins while also being non-GMO and 

suitable for clean label and ‘free from’ products, like plant based 

protein snacks, bars or beverages.

Come, see and taste for yourself at SSW 2017 (stand B156)

 Discover our 

Solanic®

 potato protein

http://www.avebe.com/solanic100
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Founded in 1998, Ayush Extracts® marries ancient, Ayurvedic 
principles with the latest scientific technology providing the highest 
quality, uncontaminated, unadulterated standardized extracts and 
raw powders. Because high quality is always the most important 
issue in our industry, we grow many of our own herbs on our 
own farms in Central and Northern India in the most pristine 
environments. The water is pure, the land is uncontaminated and, 
therefore, we have full knowledge and confidence in every facet of 
all our products. That is just one of the many reasons that Ayush 
Extracts® is a name that represents quality and purity.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

We are proud to introduce more than 100 U.S. National Organic 
Program (NOP) certified extracts to our product lineup and the 
number continues to grow. Ayush has taken proactive steps to be 
the first company in India to have our own organic alcohol distillery 
to guarantee quality and purity for all our certified organic extracts. 
In conjunction, we have developed two completely separate 
fully-equipped labs and production lines for standard and organic 
extraction. On each line, we use only non-reactive 316 stainless 
steel for any contact source to further ensure purity.

3. What is your company’s point of differentiation in the market?   

Ayush Extracts grows many of our own herbs on our own farms 
or use clusters of reliable farmers in pure organic states in India. 
We use only the purest glacier water for our needs and all of our 
extracts are full-spectrum and free of pesticides, herbicides and 
heavy metals.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Ayush Extracts will be offering our new line of NOP organic products 
as well as introducing AmlaOxy®. We are proud to be the exclusive 
worldwide supplier of this water-soluble, highly bioavailable, all-
natural vitamin C powerhouse. Stop by and get a sample for your 
functional beverage and supplement.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Ayush Herbs Inc.
Contact: Dominic Capcino
Title: Graphic Designer
Website: ayush.com

http://www.ayush.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

We’re definitely seeing the need for greater accountability and 
traceability in the marketplace. Bayir has always been focused on 
maintaining a fully integrated production system operated under 
Global Quality Standards, with complete supply chain traceability 
and transparency around the world. In 2015, the company launched 
“Bayir Gold”, a line of commodity ingredients supported by a 
sophisticated and comprehensive documentation management 
program that provides full accountability and traceability to every 
single ingredient it manufactures. The goal of ‘Bayir Gold’ is to 
uphold a higher standard of quality, safety and accountability in the 
ingredient marketplace. All ingredients are in full compliance with 
regulations in nations on all five continents. This is perhaps the 
greatest need we’re addressing for our customers right now; the 
need for quality, traceability and sustainability of raw materials. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

In addition to continued refinement and growth of our Bayir Gold 
program, we’re constantly trying to find new applications for existing 
technology. Bayir’s manufacturing plants are located in the South 
and Western regions of India, home to some of the most progressive 
Biotechnology, Pharmaceuticals and Life Science companies in the 
world. These regions provide the company with access to world-
class transport facilities and top research universities worldwide. The 
company has thus been able to recruit an elite team of scientists 
and technicians to lead research and development efforts. One of 
the major areas of focus for us right now is the development of 
nano technology. Bayir established its Nano-Ram business to test 
nano particle applications several years ago. The research from 
this division has been ground-breaking. We just received a process 

patent for synthesis of curcumin nanoparticles. We feel that this 
research holds great promise for cosmetic and beverage formulators 
by making curcumin more user-friendly. For curcumin to expand into 
topical and beverage market applications, both bio-availability and 
solubility are key concerns. Nano particalization would be of huge 
benefit to these formulators. This offers very exciting times. 

3. What is your company’s point of differentiation in the market?   

Bayir, Inc. is recognized for its “Bayir’s Gold” program, enforcing 
a top-level priority on the accountability and traceability of its 
ingredients via an extensive certification program. The program 
was established with extensive vetting of which certifications and 
compliance tests ensured the highest level of ingredient authenticity, 
quality and safety. While the focus of the Bayir Gold program is on 
ingredients, innovation is encouraged through implementation of 
a wide variety of usage and application requirements. Bayir has 
truly pioneered the way the industry thinks and formulates with 
ingredients as both economical and qualitatively valuable choices. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Bayir will be displaying key products like Glucoasmine, Garcinia, 
Bacopa 50%, Ginger Extract 20% etc. and some new manufacturing 
capabilities like hydrogenator based nanoparticles. The FDA is 
bringing sweeping changes to the regulatory environment with the 
FSMA and related FSVP guidelines. Bayir, as a large scale quality 
manufacturer of dietary ingredients with 9 manufacturing facilities, 
is well prepared to be a supplier of choice in this post regulatory 
system. We welcome attendees to visit us to learn more about the 
Bayir Gold documentation program and how they can benefit from 
the added dimension of trust, traceability and testing that our supply 
chain can ensure for finished formulations. Bayir will be exhibiting at 
booth number #Q168 at SupplySide West.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Bayir, Inc.
Contact: Sendhil Pani
Title: President
Website: bayirinc.com

http://www.bayirinc.com


We live this philosophy at Bayir.

India is known for its wise elders and ancient knowledge. India is also home 

to a family run global ingredient supplier you may not know about. Bayir™, 

founded by B.G. Bairy, offers an impressive range of premium quality 

ingredients backed by over 35 years of expertise, plus a full accountability 

and traceability program known as Bayir Gold. With nine cGMP manufacturing 

facilities worldwide and certifications such as NSF GMP, ISO:22000, Drug Master 

Files and USDA organic, Bayir provides a broad range of trusted ingredients for 

the dietary supplement, functional food/beverage and nutraceutical industries.
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

A: Increased rigor in manufacturer cGMP (current good 
manufacturing practice) programs and rising demand by consumers 
for transparency and environmental stewardship are driving 
manufacturers and brand holders to demand clean, high-purity 
ingredients that are produced in an environmentally conscious 
manner. Berg Imports’ partners deliver just that, with vertical supply 
chain management, zero-waste manufacturing and standard-setting 
ingredients in key categories.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

A: The company has added several new supplier partners this 
year, including WestExtract—a German company specializing 
in tailor-made herb and botanical extracts for topical/cosmetic 
applications—and BioActor, a Dutch biotech innovator. These 
additions to the portfolio allow Berg to offer more custom solutions 
across a broad range of formats and applications.

3. What is your company’s point of differentiation in the market?   

A: Berg Imports was never intended to be a commodity broker or 
a simple pass-through distributor. The company represents and 
works with only select companies that it feels bring value to the 
marketplace by demonstrating a commitment to clinical validation 
and the advancement of quality standards. Berg is proud of its 
partners’ best-in-class ingredients, along with the unique and—in 
some cases, one-of-a-kind—products within the portfolio.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

A: Berg is excited for SupplySide West this year because the 
company will have a new, much larger booth, providing plenty 
of room for its partners and customers to meet and mingle. 
Representatives from Ferrer HealthTech and Bioiberica will be in 
attendance to directly address questions and provide in-depth 
information on their products. Plus, Berg will have some special 
pricing opportunities that folks can take advantage of to add a little 
boost to their bottom line.  

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Berg Imports
Contact: Cai Berg
Title: Owner/CEO
Website: bergimports.com

http://www.bergimports.com


Berg Imports is proud to introduce BroccoVital™ Broccoli 

Seed Extract, a custom-developed concentrated extract 

featuring 10% glucoraphanin.  

Glucoraphanin converts to sulforaphane in the body, 

activating crucial detox enzymes and stimulating natural 

defenses. 

BroccoVital™ is produced in Germany through a patented 

extraction process that yields a clean, consistent and 

stable extract suitable for a wide variety of applications.

e Standardized 10% glucoraphanin 

e Water-soluble and heat stable 

e Made from western European broccoli seed 

Visit us at Booth S146 to learn more about 

BroccoVital™ and our line of custom-developed 

herbal extracts from NIC® Germany. 

Berg Imports | Booth S146 | 734-253-2231 | bergimports.com

These statements have not been evaluated by the Food and Drug Administration.

This product is not intended to diagnose, treat, cure or prevent any disease. 

BroccoVital
®

Pure Broccoli Power

http://www.bergimports.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

A: Berg Imports sees quality becoming more important than price—
and believes the company is well-positioned on both, so customers 
don’t have to choose one over the other, or sacrifice quality for price. 
In some instances, Berg can nearly match commodity pricing with 
a higher-quality product, and where there is a price difference, the 
advantages always outweigh the cost. The company is focused on 
bringing its customers true quality and value. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

A: Since last year’s SupplySide, Berg introduced Bioiberica’s  
b2-Cool brand Undenatured Type II Collagen and Ferrer HealthTech’s 
Xerenoos brand Citicoline to the U.S. market, both of which have 
received a lot of interest. Berg added staff to its sales team—as well 
as its fulfillment center—so it can continue to maintain personal, 
responsive relationships as the company continues to grow with new 
customers and supply partners. Everyone benefits from the growth 
that Berg has experienced—from customers who can rely on the 
company for their needs, to consumers who benefit from the quality 
and effectiveness of the products Berg’s customers produce.

3. What is your company’s point of differentiation in the market?   

A: Berg doesn’t simply market and sell ingredients. The company 
partners closely with its supplier partners, becoming an extension of 
their respective teams. Berg’s suppliers, in turn, are the originating 
producers, so there is a short and transparent supply chain. There 
are no real “middlemen.” The company is not a brokerage. Berg 
Imports is invested in the ingredients it represents, as if they were 
the company’s own, and as with some custom ingredients it sells, 
they are. This sets Berg apart from many suppliers and gives its 
customers an advantage. Businesses don’t get a direct line to the 
producer when they buy from a pass-through broker.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

A: First, Berg will have more staff available and more room for 
meetings, so it won’t be as crowded as it has been in the past 
year or two. The company will have several sales representatives 
available, along with representatives from its long-term partner 
suppliers. Plus, Berg Imports will have information to share from 
its newest partners, including WestExtract, Zechstein Minerals and 
Water&Salt.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Berg Imports
Contact: Cai Berg
Title: Owner/CEO
Website: bergimports.com

http://www.bergimports.com


Citicoline is one of the most widely researched cognitive health 

ingredients worldwide. Ferrer introduced the first oral citicoline 

in the 1970s and has since contributed to over 95 published 

clinical trials.  

In one pivotal trial at MIT showed improvement in both 

immediate and delayed logical memory over the course of a 

60-day placebo-controlled crossover study conducted with 

healthy individuals.1 Additional studies have shown that 

Xerenoos® enhances attention and focus.2

1 Differential effect of CDP-choline on brain cytosolic choline levels in younger and older subjects as measured by proton magnetic 

resonance spectroscopy., Babb SM, Appelmans KE, Renshaw PF, Wurtman RJ, Cohen BM. Psychopharmacology, 127: 88-94, 1996

2 Improved Attentional Performance Following Citicoline Administration in Healthy Adult Women., McGlade E, Locatelli A, Hardy J, Kamiya

Visit us at booth S146 to learn more about how you can 

power your cognitive health platform with Xerenoos®, the 

original and most clinically validated Citicoline in the world. 
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Berg Imports | Booth S146 | 734-253-2231 | bergimports.com

These statements have not been evaluated by the Food and Drug Administration.

This product is not intended to diagnose, treat, cure or prevent any disease. 

Forget Something? 
Xerenoos® Citicoline protects memory 

and improves mental focus 
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Protein, Protein and Protein. Globally, as developing countries’ 
economies grow, so does their respective demand for protein. In 
developed markets where protein consumption is already high 
by global standards, it is now about new protein sources, higher 
quality proteins and how to make protein more bioavailable. 
BIO-CAT is a leader in utilizing enzyme technology and designing 
specialized enzyme formulations to improve protein performance 
without sacrificing organoleptic metrics. Today’s consumers are 
now demanding both PERFORMANCE + TASTE; both are critical in 
winning new customers and driving loyalty. 

Probiotics, Probiotics and Probiotics. Whether digestive health, 
immune, mood or other general wellbeing claims—probiotics 
work and acceptance by health care professionals and consumers 
continues to grow. Our strains are clinically researched and 
have critical claim substantiation, allowing brands to enhance 
their product positioning via claim/benefits and relevant product 
differentiation. Probiotics will continue to expand their reach well 
beyond the traditional front-end of pharmacy as they now begin to 
move into the center store/grocery aisle. BIO-CAT continues to invest 
heavily in this area with our best in class R&D team and full vertical 
integration located in our Shakopee, MN facility. As a full solution 
partner, we are working on innovative solutions to enhance brands 
by improving their products and the health of their consumers. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

As a biotech company, BIO-CAT invests heavily in technology. As 
just one example, we have added new fermentation equipment, 
new centrifuges and invested heavily in advanced genome 
sequencing technology at our Shakopee, MN microbial facility. 
These investments benefit our customer by delivering new products, 
developing new claims, providing higher quality and are produced in 
the United States.

3. What is your company’s point of differentiation in the market?   

We bring biotech solutions to the food industry. Traditionally, the 
food industry has focused on cost and taste. Today, consumers are 
demanding performance, social responsibility, sustainability, non-
GMO, organic, innovation and taste. BIO-CAT delivers on these core 
tenants and is in a position to assist nutrition manufacturers and 
marketers in their ability to meet the market demands. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

We will talk about the microbiome (or the biome) and what is 
happening in the probiotic space. OPTI-BIOME® is our clinically 
tested probiotic, and we will be sharing research results and claims 
data. We will also introduce our enzyme technology and our OPTI-
ZIOME™ brand, which supports modification and enhanced protein 
utilization without impacting flavor profiles. Over the foreseeable 
future, everyone who is serious about nutrition innovation will 
benefit from visiting our booth to learn more about our research, our 
investments, and our vision. We look forward to meeting with them 
at SupplySide West. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: BIO-CAT
Contact: Mark Walin
Title: VP of Sales and Marketing
Website: bio-cat.com

http://www.bio-cat.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Sports practice and physical activity are constantly increasing and 
joint conditions are becoming very prevalent. Consumers are seeking 
products with proven efficacy, safety and convenient intake that 
allow them to maintain healthy joints.

A big opportunity exists for products that support joint health and 
allow consumers to stay active. Currently Bioiberica is focusing on 
clinically proven, low-dosage ingredients to help companies develop 
products to successfully target these consumers.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Bioiberica has developed a comprehensive range of branded 
ingredients for joint health:

• b-2Cool®: Bioiberica’s native (undenatured) type II collagen.

• Mobilee®: a patented ingredient rich in hyaluronic acid (HA), other 
polysaccharides and collagen for mobility and muscular strength.

• Tendofit®: a proprietary complex for tendon health and recovery.

• CS b-Bioactive®: the most researched brand of chondroitin sulfate.

• Acti-Joint®: more than a combination glucosamine/ chondroitin.

• Palbio®: a cartilage complex to nourish the joints

The company constantly researches new ingredients, products and 
applications for joint health, placing all its medical, scienti c and 
marketing knowledge at the client’s disposal to achieve a leading 
and innovative line of joint care products.

3. What is your company’s point of differentiation in the market?   

First of all, Bioiberica is specialized in joint health. 

Second, it is vertically integrated, from the active ingredient to the 
finished product, which gives it comprehensive knowledge from the 
molecule to the market.

Third, Bioiberica is a research-based company with a firm 
commitment to science and technology: it carries out clinical 
research on all its products in order to provide extensive scientific 
support.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Attendees  will find complete information about the company’s range 
of ingredients and products for joint health—particularly b-2Cool:

• b-2Cool is a natural ingredient supplying native (undenatured) type 
II collagen.

• It is manufactured by Bioiberica under strictly controlled conditions 
that ensure the integrity of the biologically active parts of the 
collagen molecule. As such, b-2Cool is able to modulate the 
immune response against endogenous type II collagen through 
a specific mechanism of action called oral tolerization, which 
decreases the collagen destruction involved in some joint 
disorders.

• The efficacy of b-2Cool has been supported in both animal models 
and clinical trials, including one published randomized clinical trial 
(RCT) to date, and another expected to commence in the coming 
months.

• Only 40 mg/d is enough to improve joint pain and function.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: BIOIBERICA S.A.U.
Contact: Jaume Reguant
Title: Health Care Director
Website: bioiberica.com

http://www.bioiberica.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Cactus Botanics always pursues the highest quality for our 
customers, and has paid great attention on strict control 
and improvement of the quality system and following good 
manufacturing practices (GMPs). Cactus Botanics is proud to pass 
FDA audit and our products are certified kosher, Halal and organic. 
Strict process helps us achieve 101% customer satisfaction.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

There are several featured products that are popular among clients. 
All of them are from two facilities: the botanical extracts facility 
and the hyaluronic acid/chondroitin sulfate facility. Both play an 
important role in strengthening people’s health and building up the 
body. Our ingredients and benefits include:

• Brown seaweed extract fucoidan can support the immune 
system, strengthen blood vessels and reduce pigmentation; 

• Astaxanthin has neuroprotective effects; 

• Turmeric powder extract is a natural food pigment with 
antioxidant effects; 

• Chondroitin sulfate supports healthy blood lipid levels and joint 
function; 

• Hyaluronic acid benefits the skin and joints.

• Psyllium Powder: a great dietary fiber that beneficial bacteria 
can use to “fuel” the colon, helping improve the natural 
elimination process of the body.

In addition, our warehouse in California has sufficient inventory of 
new products and key products to fulfill orders and ensure timely 
delivery to customers.

3. What is your company’s point of differentiation in the market?   

Cactus Botanics invests in research to support any new product 
launches. For example, the Fucosea® family features specific 
nutraceuticals extracted from sea plants, and include such nutrients 
as fucoidan, astaxanthin and omega-3 PUFAs as well as protein. 
These plant extracts support healthy aging through several actions, 
such as supporting stem cell health, enhancing memory, and 
providing sustainable energy. 

We also aim to meet the demands of our valuable customers; their 
interest in ingredients for muscular strength prompted us to produce 
two unique vegetable proteins—Pumpkin Protein Powder and 
Hemp Protein Powder. Different from whey proteins and soybean 
proteins, these products are suitable for vegans and have less risk 
for allergy.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Stop by our Booth X143 to receive a brochure with details about 
our featured products, product list from our two facilities (botanical 
extracts facility, and hyaluronic acid and chondroitin sulfate facility) 
and U.S. inventory list. We will also share some breaking news with 
our customers. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Cactus Botanics Ltd.
Contact: Carol Cheow
Title: CEO
Website: cactusbotanics.com

http://www.cactusbotanics.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Today’s consumers are tempering their love for sugary foods. The 
2017 International Food Information Council Food & Health Survey 
found 76 percent of respondents were trying to limit or avoid sugars 
in general. Lifestyle trends focused on reducing sugar intake, 
coupled with regulatory mandates and media messaging linking 
excessive sugar consumption to health concerns, are some of the 
key influencers driving the growing demand for sugar reduction 
solutions. In this environment, Cargill partners with its customers 
to develop solutions that meet their sugar reduction goals, yet still 
deliver on consumers’ taste expectations.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Cargill food scientists have invested more than 150,000 hours 
studying the stevia leaf to develop sweeteners with the optimal 
balance of sweetness and taste. Through research, the company 
found trace amounts of the glycosides Reb M and Reb D in the stevia 
leaf, which offer heightened sweetness and a taste similar to real 
sugar. While these glycosides are rare in the stevia plant, Cargill 
can produce them through fermentation. The resulting product, 
EverSweet™, will be commercially available in 2018.

Unlike other stevia-based products, EverSweet provides sweetness 
without bitterness or a licorice aftertaste, creating a more rounded 
taste profile with a faster onset of sweetness. It is ideal for 
manufacturers looking for deep calorie reductions, with the potential 
to reach up to 100 percent sugar replacement in many applications.

Cargill has also continued to grow its portfolio of label-friendly and 
non-genetically modified organism (GMO) solutions, furthering its 
commitment to transparency through an industry-leading identity 
preservation process and dramatically expanding its offering of  
Non-GMO Project Verified ingredients.

3. What is your company’s point of differentiation in the market?   

Cargill is a global innovator with a broad portfolio of sweetening 
and sugar reduction solutions. In addition to the soon-to-be-
released EverSweet sweetener, which enables up to 100 percent 
sugar replacement, the company also offers ViaTech® stevia 
sweeteners, Zerose® erythritol and Oliggo-Fiber® chicory root 
fiber. The company’s deep stevia knowledge, combined with its 
comprehensive portfolio of specialty ingredients and texturizing 
solutions, offers a central resource for product innovation and 
reformulation. Cargill’s technical experts will work with customers to 
understand their needs and goals, then tailor a solution that delivers 
on all fronts: sugar reduction, taste, sensory and more. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

At SupplySide West 2017, Cargill will showcase sugar reduction 
solutions featuring EverSweet steviol glycosides, along with its 
broad portfolio of label-friendly and non-GMO ingredient offerings. 
Whether a company’s goal is to improve nutritional profiles through 
sugar reduction or address consumer calls for label-friendly 
products, Cargill has the ingredient solutions, technical expertise and 
experience to help its customers develop innovative new products. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Cargill
Contact: Andy Ohmes
Title: Global Director  
 of High Intensity Sweeteners
Website: cargill.com

http://www.cargill.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

CoffeeFruit Pure® provides a sustainable and effective ingredient 
solution for healthy aging product applications.

The healthy aging marketplace spans generations and continues to 
expand exponentially. Baby Boomers want to age well, maintaining 
a healthy quality of life through active lifestyle and nutrition. They 
recognize the benefits of dietary supplementation to support their 
goals. Millennials are taking more personal interest in their own 
wellness, and have a desire to enable their lives through improved 
nutrition. They have a wealth of information at their fingertips, and 
demand socially responsible solutions, including clean products 
that deliver superior nutrition through renewable and transparent 
sourcing. 

CoffeeFruit Pure emerged from a desire to leverage the powerful 
nutritional benefits of the coffee fruit, while also addressing 
abundant waste in the coffee industry. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

CoffeeFruit Pure is a new introduction in the ingredient space. 
The company has perfected a proprietary process that transforms 
the otherwise discarded outer coffee fruit into a potent and 
wholesome nutritional ingredient. Independent testing confirms 
that the high levels of antioxidants (both phenolics and chlorogenic 
acid) contained in CoffeeFruit Pure far exceed other fruit-derived 
superfoods, such as acai and pomegranate. CoffeeFruit Pure also 
delivers a sustainable solution and meaningful environmental 
benefits through the efficient reduction of toxic wastage resulting 
from the traditional coffee milling process. 

In common coffee production, the outer fruit and pulp are separated 
from the bean, and discarded. Almost immediately, this delicate 
waste material begins fermenting, decaying and producing 
harmful mycotoxins that can seep into ground water, potentially 

contaminating local land and waterways. In fact, more than 25 
million tons of rotting coffee fruit is wasted annually. By leveraging 
previously discarded waste material and working closely with 
local mills, CoffeeFruit Pure provides economic and environmental 
benefits to local communities.

3. What is your company’s point of differentiation in the market?   

The proprietary, water-based extraction process developed 
by CoffeeFruit Pure utilizes only the fruit, once the bean has 
been removed at the mill for standard roasting. Starting with 
handpicked and top quality coffee fruit, CoffeeFruit Pure is then 
able to gently process the fruit to maintain nutritional value and 
balance the various constituents. This critical step ensures the 
beneficial processing of the fruit happens quickly, before decay 
and fermentation start. This production process is accomplished 
without harsh chemicals or solvents. It helps to preserve the purity 
and potency of the fruit, and allows the nutritional benefits and 
antioxidant power to be retained. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

CoffeeFruit Pure is making its introduction into the market at 
SupplySide West as a highly potent and pure antioxidant ingredient 
for food, beverage, dietary supplement and personal care products. 
CoffeeFruit Pure will be exhibiting in booth #D120.

This superfood is available as a liquid, powder or tea cut, with 
antioxidants that aggressively neutralize free radicals in cells 
throughout the body.

CoffeeFruit Pure provides not only nutritional and healthy aging 
support, but also brings compelling benefits to local communities 
while respecting the environment.

CoffeeFruit Pure will also take part in the “What’s the Buzz on 
Innovative Ingredients?” session moderated by Jeff Hilton of 
BrandHive, on the Central Stage, Wednesday, 2:30pm.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: CoffeeFruit Pure
Contact: Stuart Nixon
Title: Business Development Director
Website: coffeefruit.com

http://www.coffeefruit.com


Learn more at coffeefruit.com

CoffeeFruit Pure uses only the nutrient-rich fruit of the coffee cherry to deliver 

a superior antioxidant ingredient. Our proprietary process gently separates the 

fruit from the bean through a water-based extraction method–no harsh solvents 

needed. The fruit’s potent phenolics and chlorogenic acid content are harnessed 

to help shield cells within the body from free radicals and provide healthy aging 

support. CoffeeFruit Pure is an ideal antioxidant-rich ingredient for healthy aging 

products supporting joint, heart, and cognitive health.

A powerhouse antioxidant. No beans about it. 

Only the fruit and nothing but the fruit.

Brunswick Laboratories 2016 Ð per 1 gram sample

Total Phenolics 
(mg/gram)

Chlorogenic Acid 
(mg/gram)

Acai

24.13

CoffeeFruit

80.77

Acai

0.12

CoffeeFruit

8.28

>> Visit us at SSW Booth D120 <<

http://www.Coffeefruit.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Manufacturers are looking for more efficient and reproducible 
manufacturing performance while meeting the increasing consumer 
demands for label-friendly ingredients.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Colorcon developed and launched a breakthrough in coating 
productivity with Nutrafinish™, a High-Performance Coating. 
The latest innovation in the Nutra™ Natural Advantage product 
line, Nutrafinish high performance coating, enables a faster coating 
process with a resulting elegant tablet finish for added consumer 
appeal. Designed for use across all types of coating equipment, and 
capable of operating across a broad range of process parameters, 
Nutrafinish reduces coating process time by up to 40% and cuts in 
half preparation time for the coating! Manufacturers gain improved 
productivity while still delivering a consistent and premium quality 
finish.

Manufacturers and consumers have infinitely more choices 
to deliver consumer appeal without the inclusion of synthetic 
colorants. 
As a result of a petition by Colorcon, FDA recently approved the 
use of Spirulina Extract as a colorant in film coatings for dietary 
supplements. The approval of Spirulina Extract gives our customers 
the opportunity to utilize the color blue in the consumer tablet taking 
experience. As blue is a primary color and can be blended with 
colorants that are red and yellow, the approval of Spirulina Extract 
enables an endless variety of shades or hues that give added appeal 
to the consumer. 

3. What is your company’s point of differentiation in the market?   

High quality products with ingredients carefully selected from 
commonly used food ingredients or approved food additives, to meet 
local regulatory requirements. Superior and dedicated technical 
support along with regulatory expertise.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Nutrafinish Film Coating Systems for Dietary Supplement 
Tablets are specially formulated to gain market distinction with 
range of non-synthetic color options and address the regulatory 
and consumer need for clean label products impart color to a tablet. 
Colorcon film coatings can be formulated to include ingredients that 
today’s consumers want to see on the label of their supplements 
and formulate out many of the ingredients that consumers are 
demanding be excluded from their supplements. 

Nutrapure™ is the world’s first USDA Certified Organic film coating 
for tablets that inherently imparts an elegant gloss to any tablet. 
Ideal for markets where inclusion of a color may not meet the 
targeted customer’s desire.

Nutrateric® to enhance the tablet/capsule taking experience of 
the consumer by delaying release of the active ingredient. This is 
a convenient and effective way to improve consumer appeal of 
dietary supplement products by reducing unpleasant flavors and 
odors, enhancing the stability of natural ingredients and improving 
overall product performance. With supplements like fish oil, garlic 
concentrates, peppermint extract and probiotics, an enteric coating 
allows the consumer to benefit from reduced adverse “side effects’ 
of fish burps or stomach upset. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Colorcon
Contact: Lou Palermo
Title: Regional Sales Manager
Website: colorcon.com

http://www.colorcon.com


Coming Soon
NEW easier 
to swallow 

coating

 

From Core to Coating 

Naturally Your Supplier of Choice

www.colorcon.com

Unique Tablet Design Service

Build preference for your brand

with color, shape and finish 

Add consumer appeal 
with the Nutra range 
of coatings

Productivity enhancement,

moisture protection, improved

stability, plus a glossy finish  

 

 First and only aqueous Certified

Organic coating to give your 

finish a more natural advantage

Overcoming unpleasant flavors

and odors like garlic and fish oil

http://www.colorcon.com


ADVERTORIAL

SEPTEMBER 25-29
EXPO HALL SEPTEMBER 27 & 28

1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Daiwa Health Development (DHD) customers are looking for 
ingredients that provide applications and solutions to specific health 
issues. The natural ingredients offered by DHD are innovative, 
science-based nutraceuticals, not merely commodities. DHD’s 
business model is to identify and develop unique natural elements 
proven through scientific research to improve one’s health.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

DHD recently sponsored a new clinical trial on Kefiran RTS®. This 
scientific human study confirms that Kefiran RTS will benefit allergy 
sufferers by taking this natural ingredient as a dietary supplement 
on a daily basis. The benefit for allergy sufferers was previously 
established through in vitro studies and is now confirmed to be 
beneficial for human application. DHD is also sponsoring a clinical 
trial with a major, prestigious U.S. university School of Medicine 
using Rice Bran Arabinoxylan Compound (RBAC) to show that RBAC 
can help alleviate some of the toxic side effects from prescription 
medications. 

3. What is your company’s point of differentiation in the market?   

DHD has a strong point-of-difference versus other raw material 
manufacturers because it exclusively provides unique, innovative, 
science-based ingredients protected by process patents and 
proprietary biotechnology. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

SupplySide West attendees who visit the DHD booth, #130, will 
obtain information on DHD’s specialty ingredients that will allow 
them to produce branded finished products that target specific 
health issues. Attendees who become DHD customers will be 
able to establish a unique-selling-proposition (USP) marketing 
DHD ingredients. In six months and beyond, end users will report 
improvements in their health and their quality of life by taking active 
ingredients provided by DHD.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Daiwa Health Development
Contact: Hank Cheatham
Title: Vice President
Website: dhdusa.net

http://www.dhdusa.net
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

The gut microbiome is one of the most exciting areas of science 
today. Recent research on the microbiome has shown its influence 
extends far beyond the gut, playing a crucial role in both the 
digestive and immune systems.  

The continuous developments in the study of the microbiome open 
up new and exciting opportunities for nutraceutical products that 
influence the gut flora, such as prebiotics, probiotics and enzymes. 
As a company, Deerland Enzymes & Probiotics supports customers 
in the formulation of customized products for gut health that are 
enzyme- or probiotic-based.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Deerland Enzymes & Probiotics announced this year it earned 
Non-GMO Project verification for its branded probiotic, DE111®, as 
well as the company’s branded prebiotic, PreforPro®. In addition, 
Deerland has been granted a natural product number (NPN) for 
DE111, allowing it to be sold in Canada.  

Deerland’s commitment to quality and continuous improvement is 
a pillar of its strong reputation. As such, the company added the 
globally recognized ISO 9001:2015 and ISO 17025:2005 to its list 
of quality certifications this year. The ISO 9001:2015 standard is the 
latest for quality management systems, and shows a commitment 
to excellence in the areas of process organization, quality control 
(QC), quality assurance (QA), resource management, customer 
satisfaction, continuous improvement and much more. Obtaining 
the ISO 17025:2015 certification demonstrates Deerland’s technical 
competency, assuring customers of the laboratory’s ability to 
produce accurate and precise results in the testing of dietary 
supplements.

3. What is your company’s point of differentiation in the market?   

With the rise in demand for condition-specific supplements, 
Deerland rejects the notion of a one-size-fits-all product 
formulation. The company’s research and development (R&D) team 
invests significant effort in developing technologies that will be 
compatible and complementary to its enzyme- and probiotic-based 
supplements. Deerland’s staff is highly experienced in working 
specifically with enzymes and probiotics.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Attendees can meet with the company’s product development 
experts to share their formulation needs and learn how Deerland can 
customize an enzyme and/or probiotic supplement formula for their 
brand. The company will also share results of recent clinical studies 
of the DE111 probiotic and PreforPro prebiotic. Visitors can learn 
more about the benefits of adding probiotics to food and beverage 
products, and enjoy samples of chocolates and gummies fortified 
with the DE111 probiotic.

And just for fun, attendees can stay a few minutes at the booth for 
their own “Deerland Doodle”—a drawing of them designed digitally 
by a caricature artist.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Deerland Enzymes  
 & Probiotics
Contact: Tod Burgess
Title: Vice President, Sales
Website: deerlandenzymes.com

http://www.deerlandenzymes.com


In the world of dietary supplements, Deerland remains laser focused on enzymes and 

synergystic technologies. 

Many companies can blend ingredients, but few can deliver the innovative product 

development and regulatory support that you need in today’s competitive market. As a 

champion of new product initiatives that incorporate clinical studies, DNA sequencing 

and a forward-thinking mentality, Deerland stands alone as a company breaking the 

boundaries of the former notions of innovation. 

E N Z Y M E S   •   P R O B I O T I C S   •   P R E B I O T I C S

800.697.8179  www.DeerlandEnzymes.com

Deerland Enzymes welcomes your new product 

ideas and formulation challenges.Call us today 

for a no-obligation consultation.

WE DON’T SUPPLY INGREDIENTS,
WE SUPPLY INNOVATION.

SHATTERING
BOUNDARIES

THE

http://www.DeerlandEnzymes.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

In a crowded market, with an overwhelming number of options to 
choose from, the savvy consumer is looking to science and expert 
opinion to guide their decision-making process. As is the mission of 
the DolCas brand, our commitment to research has helped us stay 
on top of this trend. BCM-95 is one of the most trusted branded 
curcumin ingredients on the market. With over 30 studies on the 
clinical effects and mechanisms behind this unique formulation’s 
powerful action, we continue to expand our research portfolio to help 
the customer differentiate between brands that claim bioactivity, and 
those that have proven it. 

We are using research to expand upon the clinical profile of other 
ingredients in our portfolio as well. BosPure, our exclusively 
acetylated boswellic acid ingredient is noteworthy, as research 
interests beyond its common joint health application are being 
explored. As many of the chronic health issues that plague our 
society are inflammation-induced, BosPure is being evaluated for its 
therapeutic potential in other inflammatory conditions.  

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Over the last year, four new studies on BCM-95 have been 
successfully published. While remarkable on its own, the rarity 
of attaining a ‘No Questions’ response letter from the FDA for our 
self-affirmed GRAS assessment of BCM-95 takes the cake as our 
biggest advancement of the year. This accomplishment benefits 
the customer by conveying an extra level of confidence in the 
brand when contending with concerns of safety. The uncontested 
safety conclusion expands the profile of the ingredients’ use in 
bars, smoothies and beverages and provides the backing needed to 
position the ingredient into the medical foods space. 

3. What is your company’s point of differentiation in the market?   

Positioning branded ingredients to undergo intense scientific 
inquiry for efficacy, brave rigorous safety review, and complete 
comprehensive quality evaluations helps us stand apart in the 
industry. BCM-95 serves as a great example of how in-house 
marketing and technical expertise have met strategic supplier and 
vendor relationships to qualify the ingredient as one of the safest, 
purest, most researched curcumin brands in the market.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

We are excited to share our newest delivery system with 
SupplySide West attendees. The novel delivery system, known as 
oral dispersible powder, has been successfully applied to both our 
BCM-95 and BosPure brands. It gives range to the audiences these 
powerful ingredients can reach, including pediatric and geriatric 
populations as well as overcoming product-specific limitations in the 
current delivery of powdered curcumin, including taste and staining 
issues. Furthermore, the delivery system answers compliance 
concerns as therapeutic doses are easily attained in disposable, 
single-serve packaging. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: DolCas Biotech, LLC
Contact: Dr. Shavon Jackson-Michel, ND
Title: Medical and Scientific 
 Affairs Advisor
Website: dolcas-biotech.com

http://www.dolcas-biotech.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

The explosive growth of probiotics has kept the DuPont team in 
high demand. From science and research and development (R&D) 
to marketing and sales, the probiotics team has been busy in the 
market. The company’s clinically documented strains are in strong 
demand, as well as its subject matter experts to guide the industry 
through this amazing growth.

The growing awareness of the health benefits and sustainability 
of plant-based protein is leading to increased demand and altered 
eating habits. This is giving rise to the current flexitarian movement. 
At the same time, ingredients must still appeal to consumers in 
terms of taste, texture, nutrition and cost. This has driven demand  
for plant protein, since the versatility of soy and other plant proteins 
fits into almost any application, from snacks and beverages to 
prepared meals.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

The company’s expanded 90 percent soy protein nugget line 
delivers a greater variety of formats and textural experiences that 
allow manufacturers to add crunchy texture and achieve high 
protein levels in bar, cereal and snack applications. These new 
nuggets lend themselves well to novel formats and more “natural 
looking” products. Earlier this year, DuPont launched SUPRO® XT 
55, delivering the ideal balance of viscosity and stability in high-
protein ready-to-drink (RTD) beverages. Additionally, the company 
has proprietary research on protein perception that can help inform 
product opportunities, positioning and messaging strategies.

In the probiotics space, DuPont launched HOWARU® Shape, a 
breakthrough probiotic for weight management. The company’s 
immune platform is strengthened with new clinical research 
documenting the immunity benefits of HOWARU® Protect Adult 
and HOWARU® Protect Senior. These new probiotic products allow 
manufacturers to target new demographics and health concerns as 
consumers look to support specific areas of wellness.

3. What is your company’s point of differentiation in the market?   

DuPont Nutrition & Health delivers unmatched value with an 
ingredient portfolio that’s wider than most, offering a versatile toolkit 
to tackle any problem. The company’s in-depth knowledge of food 
and nutrition makes innovation happen, while its world-leading 
scientists deliver advanced clinical research and award-winning 
technology. In probiotics, DuPont has a tremendous breadth of 
strains, clinical studies and health indications. In protein, its  
high-quality, cost-effective and sustainable alternatives to dairy 
protein allow manufacturers to reduce formulation cost while 
maintaining flavor performance and health benefits.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

The company will be showcasing a versatile platform of products. 
Experts from its probiotics business will be discussing the wide 
range of shelf-stable clinically documented strains, superior 
manufacturing consistency and unrivaled customer support, as well 
as sampling HOWARU® Shape for weight management. DuPont’s 
protein experts will also be on hand to discuss plant-based protein 
trends and insights from proprietary research, as well as sample  
90 percent protein nugget and pea protein applications. Additionally, 
the company will be showcasing its expertise in beverages, serving 
a fermented RTD beverage featuring a clean label stabilizer system 
and seven live and active cultures.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: DuPont Nutrition & Health
Contact: Chad Coleman
Title: Marketing Communication   
 Leader, Americas
Website: danisco.com

http://www.danisco.com


What’s inside some dietary supplements is just as beneficial to you 
as it is to consumers. That’s because our probiotics come with the scientific  
expertise that only DuPont Nutrition & Health can provide. Plus clinical  
research, unrivaled product stability, new product formulations, 
and formats that deliver unique health benefits, marketing insights, 
and, of course, safety. Take a look inside DuPont Nutrition & Health 
to see how we can deliver on your dietary supplement needs. 
Visit dupont.com/itswhatsinside to learn more.

Welcome to the Global Collaboratory.™

 A Healthful Partnership. 
 It’s What’s Inside.

DuPont

Nutrition & Health
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

“We are what we absorb” is the hot trend of today.

Consumers are finally cueing into to the importance of nutrient 
absorption. We all want a quick and easy solution to metabolize 
nutrients. 

Healthy customers are repeat customers. When we absorb 
supplements, this promotes healthy and, thus, happy customers. 
This, in turn, supports long-term repeat consumer partners.

True liposomes stay in the body longer which aids in more health-
giving opportunity and avoiding the Expensive Excretion Syndrome 
(lost in urination). 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Liposomal CurcRalaBen™ is a breakthrough weight support 
and nutrient absorption product.*

• Healthy weight support is no easy task. Some products stress the 
adrenal system with stimulants, which is not a long-term solution. 
CurcRalaBen™ takes a holistic approach by using gently structured 
phosphatidylcholine-rich liposomes to surround the ingredients. This 
Qualisome™ process uses low/no heat or pressure and uses no 
toxic solvents or alcohol in our gentle structuring method. 

• Liposomal CurcRalaBen is water soluble and can be added to water, 
juices and smoothies.

• A major university studied this product in a 29-subject placebo-
controlled trial. Healthy young, healthy, physically active young adults 
and were randomly assigned in the placebo (P), non-liposomal (NL), 
and liposomal group(LG). Day 1-21: no change in diet or exercise. 
Notable increase in P and NL waist size while there was a notable 
decrease on LG waist size.*

The full study is available upon request.

3. What is your company’s point of differentiation in the market?   

Empirical Labs clearly proves our products work with hard clinical 
data; IRB placebo-controlled trials are an important way to 
substantiate bioavailability. We are celebrating 28 successful years in 
business, not a startup like others. Our unique R&D capability allows 
us to make unique liposomal products with low minimums. We are 
managed by a Certified Clinical Herbalist who oversees sourcing of 
our 500+ raw materials. We not only make great products for our 
customers, but our families take these products as well. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Empirical Labs continues to invest into clinical substation of our 
Qualisome technology with larger studies on CoQ10 blood levels 
happening now and much more on the horizon. Delivering nutrition 
efficiently into the body is important. Stay tuned for more natural 
advances in nutrient delivery!

Join us at Booth #V167 to celebrate our 28th anniversary!

SupplySide Multivitamin Editor’s Choice Award Finalist for Liposomal 
Multivitamin (23 Ingredient Power)

Stop by the Tasting Bar or our booth to sample this award 
nominated product!

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Empirical Labs
Contact: Asa Waldstein 
Title: General Manager
Website: empirical-labs.com

http://www.empirical-labs.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Evolva is seeing greater interest in the industry for ingredients 
with solid scientific support in the form of human clinical trials. 
Resveratrol’s importance was first unveiled through the “French 
Paradox,” where the French enjoyed high fat and cholesterol diets 
yet lived long, healthy lives. Research has shown that red wine, 
which contains resveratrol, was a reason for this paradox. Since  
that discovery, thousands of research papers and hundreds of 
clinical trials have shown resveratrol can positively impact many 
systems in the body. Evolva is committed to supporting further 
research regarding the effects of resveratrol on human health and 
is currently supporting several human clinical trials to advance this 
scientific backing.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

In February Evolva launched its brand, Veri-teTM resveratrol, the 
brand for pure, consistent, contaminant-free resveratrol produced 
through a natural yeast fermentation process. Veri-teTM gives 
manufacturers a source of resveratrol they can trust to deliver a 
quality ingredient every time without the use of harsh solvents or 
chemicals. Veri-teTM resveratrol is a versatile ingredient that can 
easily be used in a variety of applications such as supplements, 
foods, beverages, cosmetics, personal care products and 
pharmaceuticals. In addition, Evolva opened a U.S. warehouse in 
2017 to better serve product manufacturers and can deliver most 
quantities in two to five business days.

3. What is your company’s point of differentiation in the market?   

Veri-teTM resveratrol is made through an innovative yeast 
fermentation process. Because of this closed-system production 
process, the product is >98% pure, consistent from batch to batch, 
and produced without any harsh solvents. Veri-teTM delivers on 
these attributes with every shipment. Not only is the product free 
from environmental pollutants and toxins, it is also made through 
an environmentally sustainable process that manufacturers can 
trust. We also have U.S. self-affirmed GRAS, Novel Foods Approval 
in Europe and many other registrations in place or on-going globally. 
We offer Kosher and Halal material plus an API grade material with a 
Drug Master File.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Evolva will be showcasing Veri-teTM resveratrol in a variety of 
product formats including capsules, gums and stick packs, as well 
as the raw material in powder form. We will take requests for free 
samples to be sent immediately after the show. Attendees can stop 
by the tasting booth to try some Swiss dark chocolate containing 
150 mg of Veri-teTM resveratrol per 16 g bar. We will also have 
the first installment of a whitepaper focused on resveratrol’s 
effects on cognition available for download on the Mobile App and 
at our booth. Also, attendees can meet Dr. Ernesto Simon, our 
scientific expert, to discuss specific applications, formulations and 
resveratrol clinical data. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Evolva
Contact: Brian Camella
Title: Director of Sales Operations
Website: veriteresveratrol.com

http://www.veriteresveratrol.com


>98% pure trans-resveratrol 
from fermentation

° Bone health

° Cardiovascular health

° Cognitive health

° Skin health

° Oral health

Visit us at booth UU167

veriteresveratrol.com
U.S.A.: 1.800.250.1032

res@veriteresveratrol.com

 made like no other

http://www.veriteresveratrol.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

The clean label movement, demand for whole food ingredients 
and shift to healthy eating as a lifestyle are not just trends to 
adopt; they are what FutureCeuticals has embodied since its 
inception as an organic family farm over 160 years ago. 
TruServ™ whole food servings and NeuroFactor™ natural brain 
health support are two innovative brands that capture the 
essence of what the company delivers, which is custom natural 
solutions backed by rigorous science and substantiated claims. 
For companies seeking a quick-to-market approach, 
FutureCeuticals also offers turnkey solutions to ingredient supply 
via its manufacturing and pouching capabilities. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

TruServ whole food servings delivers a clear label with substantiated 
USDA serving claims from organic whole food. Available as fruit, 
vegetable and/or greens blends, it can be customized to meet 
desired fruit and vegetable claims at a convenient and verified dose.

NeuroFactor (a patented extract derived from whole coffee arabica 
cherries) significantly increases a key neuroprotein (brain-derived 
neurotrophic factor, BDNF) vital to learning, memory and higher 
thinking ... one that declines with age. 

Innovation in snacking solutions is offered via in-house custom 
formulation and manufacturing processes to create unique and 
functional snacking clusters—with no processing aids and a  
great taste. 

For complete product solutions, turnkey pouching capabilities  
are available.

3. What is your company’s point of differentiation in the market?   

FutureCeuticals makes it easier for customers to develop and deliver 
nutritious products by controlling the entire supply chain—in many 
cases, from seed to finished product. With more than 160 years of 
agricultural expertise, the company knows real food. It custom 
develops clinically researched products and customer-centric 
product solutions. An industry leader in the research, development 
and manufacture of fruit, vegetable, herb and grain-based products, 
FutureCeuticals brings expertise and a long history of industry and 
manufacturing knowledge to everything it does. Its in-house 
capabilities allow for convenient, versatile, creative and novel 
solutions, which it grows, researches, manufactures and creates.

4. What can SupplySide West attendees expect to see at your 
booth this year, and how can this information help their 
business in the next six months? 

FutureCeuticals will be sampling two custom products: 

1.  Fruit clusters delivering support for brain health from 
NeuroFactor and a verified serving of whole fruit from  
TruServ, and 

2.  A freeze-dried fruit blend for a healthful and easy way to  
get daily fruit servings in a convenient, on-the-go snacking 
format. In-house product pouching capabilities will also  
be highlighted.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: FutureCeuticals
Contact: Andrew Wheeler
Title: Director of Marketing
Website: futureceuticals.com

http://www.futureceuticals.com


*Possible label claims.

Contact FutureCeuticals to discuss how we can 

customize a whole food servings blend for you.

www.futureceuticals.com/products/truserv

12 spinach leaves
1.25 g

5 blueberries
390 mg*

We make it easy to appeal to today’s consumer 

seeking healthy ingredient choices.

TruServ™ organic whole food powders are 

uniquely crafted to deliver real USDA fruit and 

vegetable servings in a convenient dose. 

Each claim has been TruServ Verified™, offering 

you regulatory peace of mind and a clear label. 

Add the TruServ Verified™ seal to your  

brand for true label transparency.

888-452-6853  |  www.futureceuticals.com   

TruServ™ Is the 

clear choice.

Las Vegas, Sept. 25-29 

Booth GG121

http://www.futureceuticals.com/products/truserv
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Demand remains strong for products that provide enhanced 
nutritional value, deliver a clean label, include plant-based 
ingredients, demonstrate sustainability and/or improve consumption 
experiences. To meet this demand, Glanbia Nutritionals continually 
innovates and harnesses its expertise in dairy proteins, plant 
proteins, bioactives, grains & seeds, custom nutrient premixes, 
cheeses, flavors and more. Glanbia works side-by-side with 
customers to find the optimal ingredient solution that meets their 
specific objectives.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

In powdered drink mixes, conventional pea protein clumps on 
the surface and is difficult to get into solution. Its negative flavor 
notes also affect overall flavor impact. Glanbia Nutritionals recently 
introduced BevEdge™ Pea Protein, a unique ingredient offering 
instant dispersibility and excellent flavor expression. The difference 
is simply remarkable.

Consumers are turning to protein as they seek to control their 
appetite to achieve their goals. Some proteins work better than 
others. Glanbia Nutritionals’ new SatieTein™ is a specifically 
formulated milk protein isolate designed to reduce the rate of 
digestion, thereby increasing satiety. It has also been proven in a 
study to reduce the desire to eat and support a decrease in hunger.

Protein inclusion in ready-to-mix hot beverages is made easier with 
ProTherma™, a heat-stable agglomerated hydrolyzed whey protein. 
With high solubility, easy dispersion and high protein, it’s ideal for 
ready-to-mix malt/hot chocolate beverages, teas, coffees, k-cups 
and hot soup.

With consumers seeking convenient supplement formats, Crystal 
Burst technology provides a unique delivery opportunity without the 
need for pills or capsules. Crystal Bursts are confectionery-inspired 
carbonated crystals, delivering vitamins, minerals and a wide range 

of bioactives (including Glanbia’s Bioferrin® lactoferrin) in a fun and 
convenient way. Easy to carry in sachets, they evoke delight with an 
unexpected tingling, popping sensation.

Newly launched Crunchie™ Pea Protein Crisps offer bar and 
healthy snack brands superior texture, flavor and high protein to help 
different products like cookies, bars, and more. The crisps deliver 
>60% plant-based protein with an excellent crunch texture that 
holds up over time.

3. What is your company’s point of differentiation in the market?   

At Glanbia Nutritionals, we combine our expertise in food science 
and the value chain with our deep knowledge of our customers 
and their categories–creating our recipe for superior partnerships 
and mutual success in the food, beverage, supplement and animal 
nutrition sectors. From our vast selection of proteins, grains, seeds, 
bioactives and more, we untangle the complex science of ingredient 
systems to create effective solutions that combine to optimize 
flavor, functionally and nutrition. With our formulation services, 
robust supply chain and commitment to sourcing the highest quality 
ingredients globally, we create limitless possibilities for enhancing 
and enriching our customers’ offerings. We work in true partnership 
to help them solve virtually any food or nutritional challenge, sticking 
with it from start to finish, relentlessly pushing beyond our limits so 
they can push beyond theirs.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

BevEdge™ Pea Protein, SatieTein™, ProTherma™, Crystal 
Bursts and Crunchie™ Pea Protein Crisps will all be on display for 
discussion. These ingredients represent just a few of our innovations 
as Glanbia tenaciously pushes out the horizon of new ingredients for 
taste, functionality and nutrition.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Glanbia Nutritionals
Contact: Eric Borchardt
Title: Director of Marketing, 
 Dairy and Plant Nutrition
Website: glanbianutritionals.com

http://www.glanbianutritionals.com


Our tenacity 
fuels yours.
You’re relentless about making something 

great. So are we. We never stop working to 

make our supply chains safer, our ingredients 

smarter, and our customers more successful. 

Together, we’re relentlessly bringing better 

nutrition to people everywhere.

See what’s possible. Just add Glanbia.

http://www.glanbianutritionals.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Consumer demand is rising for products that are close to nature and 
helpful for health and wellbeing.  

Responding to market trends, Gnosis offers two different concepts 
of active ingredient for lifespan: nutrients involved in One-carbon 
metabolism – the life critical biochemical network for healthy 
cellular function – and a range of naturally - occurring or functional 
components - with a variety of physiological functions to promote 
and benefit health.  

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

In 2017 Gnosis stands out for VitaMK7®, Quatrefolic® and 
Mythocondro®, meeting the evolving and growing market demands 
of vitamin K2, folate and chondroitin sulfate, related to scientific 
advancements and a state-of-the-art development and production. 

VitaMK7®, the USP grade fermented-derived vitamin K2 as 
menaquinone-7, is in the limelight for its demonstrated greater 
quality due to its “natural” origin that warrants highest content of 
all-trans MK7, purity profile and stability. www.vitamk7.com

Quatrefolic®, “the innovActive folate”  structurally analogous to the 
reduced and active form of folate, has benefited from new published 
studies about the role of the polymorphism enzyme (MTHFR) that 
affects the metabolism of other folates such as folic acid and has a 
role in the onset and development of some disease states.  
www.quatrefolic.com 

Mythocondro®, the first vegetarian Non-Animal Chondroitin Sulfate 
of fermentation origin, safe and clinically tested, offers a reliable and 
reproducible source of product and solves any concerns of animal-
derived raw materials, such as poor quality, contaminations and 
adulterations. www.mythocondro.com

3. What is your company’s point of differentiation in the market?   

From its beginning, Gnosis leveraged its expertise in fermentation 
to offer natural-derived metabolically active nutrients through a 
rigorous pharmaceutical approach.

Gnosis’ competences range from product concept to research and 
development, preclinical and clinical studies, regulatory filing and 
Intellectual Properties, manufacturing and distribution to support our 
partners business.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

The recently market booming of vitamin K2 as menaquinone-7 (MK7) 
has highlighted the need to define its quality standards, in a global 
market where different sources and qualities of product coexist. 

Purity and stability are the major issues among suppliers and end-
manufacturers and the debate is strong. 

From the first development to the industrial manufacturing of 
vitaMK7®, Gnosis has simply learned from nature how to maintain 
the intrinsic characteristics of natural all-trans MK7, reaching the 
optimal grade MK7 with the highest true all-trans purity assay 
(>99%), purest profile of MK7 (no unknown impurities) and an 
optimal stability in formulation, thanks to the clean profile.   

At SupplySide West a scientist together with Gnosis’ commercial 
team, will welcome attendees to explain how our proprietary 
fermentation-derived production method merges history, science 
and technology and is the warranty of reliability and purity profile, 
today not achievable by any other player on the marketplace.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Gnosis
Contact: Mike Petteruti
Title: Vice President Gnosis USA
Website: gnosis-bio.com

http://www.vitamk7.com
http://www.quatrefolic.com
http://www.mythocondro.com
http://www.gnosis-bio.com


THE ONLY NATURAL,
PURE AND STABLE
ALL-TRANS

Cardiovascular

Bone

advanced biotech

Gnosis S.p.A.
Via Lavoratori Autobianchi, 1
20832 Desio (MB) Italy
Tel. +39.0362.48.84.1  

Gnosis USA Inc.
4259 West Swamp Road, 3rd Floor Suite 305
Doylestown, Pennsylvania 18902
Tel +1.215.340.7960 

www.vitamk7.com

VitaMK7®: the true >99% all-trans composition.

VitaMK7® NATURALLY derived from Bacillus subtilis ssp natto.
NO chemical, NO synthetic, NO preservatives, Allergen-free and Soy-free.

VitaMK7® recovery rate of MK-7: 

• 99% with Calcium Carbonate

• 97% Calcium Citrate

• 93% short time light exposure

VitaMK7® meets the USP Standards requirements.

Natural vitamin k2 as MK7

®

http://www.gnosis-bio.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

In Golden Omega’s first five years in the omega-3 market, the 
demand for innovation has been the most consistent message 
we have heard from clients. Golden Omega has addressed this by 
implementing two global patents to our production process that 
has raised expectations for the level of quality for omega-3 fish oil 
concentrates. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

In 2016, Golden Omega introduced a virtually colorless fish oil 
across our portfolio of products. This innovation was the result of 
a process improvement that allowed Golden Omega to remove 
the oxidative compounds in a deeper way. These compounds are 
naturally occurring in fish oil concentrates, by removing them, we 
are essentially improving the “purity” of the oil. This provides our 
customers with a very high quality oil and a tremendous marketing 
story that the customer can see for themselves and not just read in a 
brochure or online. It is quality that you can see!

3. What is your company’s point of differentiation in the market?   

In a highly competitive market, it is critical to be able to separate 
yourself from the competition. Golden Omega has considered our 
facilities location in northern Chile, right next to the largest biomass 
of South Pacific Anchovy, to be a significant advantage. The logistical 
advantages allow Golden Omega to source the freshest oils for our 
production, resulting in a very short catch-to-capsule timeline. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

The demand for innovation has resulted in the launch of our GOTab, 
GOBar and GOBev product concepts. We have taken our high-quality 
omega-3 concentrates and partnered with some of the most creative 
technology companies in the world to be able to offer new delivery 
platforms for omega-3 fish oil. This will allow our clients several new 
options to expand their product portfolios.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Golden Omega S.A.
Contact: Michael Fisher
Title: Managing Director,  
 Golden Omega USA
Website: goldenomega.cl

http://www.goldenomega.cl


Come and visit us at Booth  PP123.

http://www.goldenomega.cl
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Consumers are seeking products with clean labels and/or fewer 
ingredients, particularly desiring the inclusion of ingredients that 
are natural. The fresh, neutral flavor of Idaho Milk Products’ milk 
proteins means formulators don’t need to add flavor-masking 
agents. The same holds true for texture and mouthfeel. Additionally, 
milk proteins are considered a natural ingredient by consumers due 
to the minimal amount of processing and nothing being added.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

The new IdaPlus enhanced milk protein concentrate from Idaho Milk 
Products is designed to help formulators improve the performance 
of milk proteins in various applications, such as ready-to-mix (RTM) 
and ready-to-drink (RTD) beverages and yogurts. The advantages in 
RTM and RTD beverages include:

• Improved shelf-life stability – maintaining solubility  
throughout storage.

• Tailoring viscosity for thicker mouthfeel.

• Improved organoleptic properties – smoother, less gritty/grainy 
mouthfeel and less chalky.

3. What is your company’s point of differentiation in the market?   

Idaho Milk Products is trusted by customers to provide the 
consistently highest-quality products, the best all-around service 
and the sustainable supplier partnership they need.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Idaho Milk Products is sampling two products this year; one is a 
high-protein flavored milk and the other is a protein bar. Attendees 
will be able to taste how much difference a high-quality protein can 
have in their products, as well as gleaning suggestions about how 
milk proteins can be added to other products.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Idaho Milk Products
Contact: Hélène Fournier-McConville
Title: Marketing Specialist
Website: idahomilkproducts.com

http://www.idahomilkproducts.com


Dedicated...
To valuing our customers. To building trust.
To promoting sustainability.

Visit us at
SupplySide West
Booth # T121

We are proud to not only provide the freshest, most consistent, high-quality milk 
proteins on the planet, we also forge lasting, trustworthy partnerships. While 
you’ll find our milk proteins are exceptional ingredients in RTMs, RTDs and other 
applications, you’ll also discover our unwavering commitment to your success.

Visit idahomilkproducts.com/dedicated to learn how we can help reach your goals.

http://www.idahomilkproducts.com/dedicated/
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

For FloraGLO® Lutein, we expect continued interest in how lutein 
filters blue light, as well as increasing interest in lutein’s role in brain 
health and cognitive function. Because of our 20-year history of 
safety, quality and efficacy, we are helping customers with product 
formulations for all age groups, especially products for children. 
FloraGLO’s reputation supports brands that want a solid, science-
backed story. Kemin, in partnership with DSM Nutritional Products, 
is ready to offer customers ideas for product formulation, positioning 
and marketing. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

FloraGLO has launched a significant marketing campaign on blue 
light protection to support our FloraGLO customers. In addition, 
Kemin has the most advanced marigold breeding program in the 
world, so our customers benefit as Kemin stays on the cutting edge 
of ingredient production. We are now the only company worldwide 
with the entire marigold genome sequenced, assembled and 
annotated. 

3. What is your company’s point of differentiation in the market?   

FloraGLO was the first supplemental, free lutein to be introduced 
to the global market more than 20 years ago, and, hence, set 
the standard for other free-lutein brands. The trust in the brand 
is reflected by the following: 1) FloraGLO is the number one 
recommended lutein by doctors, 2) FloraGLO is the most researched 

lutein brand (80 published human clinical studies) and 3) FloraGLO 
is the only lutein brand GRAS for infant formula. Along with Kemin’s 
continual commitment to research and innovation, Kemin has 
authored a patent on how lutein filters blue light to protect the eyes 
of those most potentially vulnerable to those risks. FloraGLO Lutein 
and ZeaONE® Zeaxanthin (distributed by DSM Nutritional Products 
as OPTISHARP® Natural) contain lutein and zeaxanthin in exactly the 
same form as found in vegetables and fruits. FloraGLO provides a 
20+-year history of safety, quality and efficacy. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

No one will want to miss the Kemin exhibit this year, as it promises 
fun, interactive experiences with the “Science Discovery Center,” 
including: 

1.  Macular pigment optical density (MPOD) measurement and 
teachings about FloraGLO’s unique advantages; 

2.  The novel and fun Makoto Arena II, which was used to show 
how Neumentix supplementation improved performance; 

3.  Sampling functional beverages at the Kemin bar; 

4.  Talking to experts to discuss formulation ideas for all Kemin 
products: FloraGLO®, ZeaONE®, Neumentix™, Slendesta®, 
XSurge™ and AssuriTEA®. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Kemin Health
Contact: Stacy Dill
Title: Marketing Director
Website: kemin.com/health

http://www.kemin.com/health


http://www.kemin.com/en/north-america/products/floraglo-lutein


ADVERTORIAL

SEPTEMBER 25-29
EXPO HALL SEPTEMBER 27 & 28

1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

We see a large demand for cognitive health ingredients not only 
in the brain health arena but in the sports nutrition arena as well. 
The growth in sports nutrition can be attributed to the boom in the 
connection between the brain’s mental activity and performance. For 
the everyday sports nutrition user being more focused is key while 
for the more extreme Olympian, enhanced concentration and focus 
could mean the difference between 1 or 2 seconds, which could 
translate to that first or second place position.

Kyowa provides clinically studied ingredient in the brain health and 
sports nutrition categories, along with other growing categories 
including immune and heart health.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Kyowa Hakko offers Cognizin®, the branded form of Citicoline, 
which is a nutrient found naturally in the brain. It increases 
phosphatidylcholine, which is critical for healthy brain function. 
Cognizin® Citicoline supports focus and attention, as well as energy 
utilization in the brain. 

Kyowa Hakko’s new ingredient Setria Performance blend is a unique 
combination of Setria Glutathione and L-Citrulline. Studies show that 
the combination of the two ingredient help to support nitric oxide 
levels. A great choice for a pre- or post-workout formulation. 

3. What is your company’s point of differentiation in the market?   

Kyowa Hakko’s branded ingredients are made from a patented 
fermentation process so you know you are getting a high quality, 
pure ingredient. Kyowa also offers a unique marketing program to 
customers that brand with their ingredients for co-promotion and 
co-branding activities. Kyowa is on the forefront of science and 
research and is consistently analyzing the marketplace for trends 
and consumer demands in many different categories. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Visit our brand new booth to learn about our exciting ingredients for 
cognitive health, immune health, sports nutrition and heart health.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Kyowa Hakko USA
Contact: Elyse Lovett, MS, MBA
Title: Marketing Manager
Website: kyowa-usa.com

http://www.kyowa-usa.com


Follow Cognizin®

Raise the IQ of your next functional food or beverage.
The brain keeps the whole body running. Support the whole brain with patented Cognizin® Citicoline, clinically shown to: increase 

brain cell membrane formation by 35%, supporting healthy brain structure; boost ATP levels by 13.6%, restoring brain energy; and 

reduce select cognitive errors by 87%, improving attention and focus.* A non-stimulant, vegetarian GRAS ingredient, Cognizin 

Citicoline is the perfect addition to functional foods and beverages that support brain health. And it’s pure, stable and allergen-free. 

Cognizin® is a registered trademark of KYOWA HAKKO BIO CO., LTD.
Copyright ©2017 KYOWA HAKKO U.S.A., INC.     All Rights Reserved. 

*These statements have not been evaluated by the Food and Drug Administration. 

This product is not intended to diagnose, treat, cure, or prevent any disease.

Want a smart pick for your 
next product? Learn more 
at www.kyowa-usa.com

Visit us at 
SupplySide West

Booth PP135

Look for Cognizin® Citicoline in these fine brands.

http://www.kyowa-usa.com


ADVERTORIAL

SEPTEMBER 25-29
EXPO HALL SEPTEMBER 27 & 28

1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Consumers, medical practitioners and the industry are becoming 
increasingly aware that “one size fits all” is not a viable option in 
health. Any given diet, supplement or treatment may work for some 
people, but not for others. Therefore, it is of vital importance to 
provide personalized health care to consumers in order for them to 
achieve success.

In this sense, many health and food companies are including 
digitization in their portfolios, in what is being called the “health 3.0 
revolution.” The use of technology (mobile apps, wearable devices, 
etc.) provides the consumer and industry with information regarding 
health habits (e.g., eating regime, physical activity, monitoring of 
biological parameters). With this information, the companies can 
provide a personalized service to the customer.

Monteloeder is a pioneer in this aspect, combining supplementation 
with digital tracking technology. Its focus is on the development of 
branded ingredients for oral skin care, sports performance, obesity 
and its health-related complications. 

With this approach, Monteloeder does not focus on selling a new 
product, but rather a personalized health experience.   

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

One of the company’s most successful products is an oral skin 
care supplement called Nutroxsun®, a combination of citrus 
and rosemary extracts, which has been clinically proven to help 

protect skin from sun exposure. Monteloeder also developed a 
mobile app that  measures sun exposure and—based on skin type, 
location, time of day and weather, among other parameters—
predicts ultraviolet (UV) exposure and when the consumer may get 
sunburned. The app notifies the user when he or she is reaching 
exposure limit, along with a reminder to look for shade or apply 
sunscreen. Also, as each individual´s skin is unique, the app can be 
personalized to a person’s characteristics, readjusting its parameters 
whenever necessary (e.g., if the user was sunburned before the 
time indicated by the app, the user can indicate it to the app, which 
changes its exposure time accordingly).

3. What is your company’s point of differentiation in the market?   

Monteloeder’s difference is two-fold: 1) developing branded 
ingredients whose efficiency has been clinically proven in various 
studies by expert researchers and health professionals of their 
relevant field, while including from the beginning the assessment of 
the consumer´s experience in the design of the clinical studies; 2) 
adopting the health 3.0 paradigm by providing personalized solutions 
to the world´s major health problems. The company combines 
validated branded ingredients with digital technology for a more 
efficient, personalized consumer experience.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Attendees will be able to experience the health 3.0 revolution 
firsthand. Besides branded ingredients in skin care, sports 
performance, obesity and its health-related complications, 
the company will demonstrate how digitization allows a more 
personalized approach for consumers. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Monteloeder
Contact: Andrés Orts Pérez  
 (andresorts@monteloeder.com)
Title: Marketing Director
Website: monteloeder.com

mailto:andresorts%40monteloeder.com?subject=
http://www.monteloeder.com


http://www.monteloeder.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Consumers are increasingly looking for foods, beverages and 
supplements that contain ingredients from nature, are easily 
recognizable, and deliver health or nutrition benefits. They’re also 
looking for transparency—knowing where product ingredients come 
from and how they are made. As a result, U.S. sales of organic 
foods grew by 11.6 percent in 2015, according to the Organic 
Trade Association.

Naturex’s core activity involves sustainably sourcing botanicals from 
around the world and transforming them into high-value, science-
based natural solutions to foster better nutrition and health for 
consumers. The company has unparalleled expertise in sourcing, 
extraction and enhancement of botanical ingredients ranging from 
phytoactives to fruits, vegetables and natural colors. All of this 
while leading the market in maintaining complete traceability and 
ingredient identity throughout the chain.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Naturex continues to expand its range of clinically substantiated 
botanical ingredients with demonstrated health benefits. It recently 
introduced ThinkBlue®, a patented blend of wild blueberry clinically 
shown to improve episodic memory. It has no side effects and is 
effective at low doses. ThinkBlue allows supplement manufacturers 
to innovate in the growing cognitive health market with a validated 
and natural solution. 

Naturex also recently introduced TurmiPure. Among the purest and 
most traceable turmeric ingredients on the market, TurmiPure is 
available in an organic compliant grade and is standardized to 95 
percent curcuminoids by high-performance liquid chromatography 
(HPLC). It provides brand owners the assurance of an ingredient 
that has been sourced under stringent sustainability and traceability 
standards. 

3. What is your company’s point of differentiation in the market?   

Naturex has one of the most extensive and sophisticated botanical 
sourcing programs in the industry. Its unmatched Pathfinder 
Sourcing Program ensures the sustainable, ethical and responsible 
production of all raw materials. Naturex’s team of agronomists and 
botanical purchasing specialists works closely with its network 
of growers to certify adherence to strict guidelines and quality 
standards in line with Naturex’s Pathfinder principles. 

To further guarantee transparency, Naturex continues to expand its 
extensive portfolio of organic compliant and USDA Organic Certified 
ingredients. 

In addition, Naturex is leading the way in botanical identification and 
traceability through its ID Pack program. The packs contain all the 
botanical and analytical testing, including the latest DNA methods, 
to ensure the botanical identity of raw and finished materials. 
When concerns about purity, safety and traceability of botanical 
extracts are at an all-time high, this program offers customers the 
transparency and quality guarantee they require. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Naturex will have several interesting features on display:

• In an interactive format, visitors will be able to witness Naturex’s 
unrivaled Pathfinder sourcing program in action through concrete 
examples of sustainable procurement for different botanicals. 

• Customers will also learn more about Naturex’s initiatives to ensure 
quality and transparency through its ID Pack botanical identity 
program and its expanding portfolio of USDA Organic Certified 
ingredients. 

• Visitors will see how Naturex delivers innovative and science-based 
natural solutions for various health categories. Finished concepts 
focusing on digestive and cognitive health will be available so visitors 
can experience Naturex ingredients for themselves and help imagine 
their next product innovations. 

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Naturex
Contact: Santiago Vega
Title: Director of Marketing, Nutrition  
 and Health North America
Website: naturex.com

http://www.naturex.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Nutrasource continues to provide leading-edge services to the 
supplement industry, with specific emphasis on substantiating 
claims through clinical trials, regulatory consulting, bioanalytical 
analysis, product testing and certification. With probiotics and 
prebiotics being the current hottest categories in the marketplace, 
Nutrasource has developed customized scientific solutions to meet 
its customers’ needs for health claims substantiation. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Nutrasource launched its IGEN™ Program, which is a full-service, 
third-party, test-based certification program—recognized by Whole 
Foods Market—for the supplement industry. Its primary focus is 
providing non-genetically modified organism (GMO) messaging and 
claims support. 

3. What is your company’s point of differentiation in the market?   

Nutrasource’s niche is understanding how to advance clients’ 
commercialization goals with substantiation, as well as focusing on 
various pathways in parallel for pharmaceutical, nutraceutical and 
medical food product development and scientific evidence. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Visitors to Nutrasource’s sponsored Probiotics Resource Center will 
have access to the company’s lecture series, learning about the 
many hot new trends and topics within the probiotic and prebiotic 
subcategories in the industry.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Nutrasource Diagnostics Inc. 
Contact: Will Rowe 
Title: CEO, President  
 and Co-Founder
Website: nutrasource.ca

http://www.nutrasource.ca


Nutrasource is your source for robust strategic product development, expert 
regulatory consultation, comprehensive clinical trial execution, and analytical 
and bioanalytical testing for the pharmaceutical, nutraceutical, and food 
and beverage industries. Get proof, verified, with Nutrasource. 

Your Source for Regulatory, Clinical, Analytical and Bioanalytical Services

nutrasource.ca 

CLINICAL 
TRIALS

RESEARCH & 
DEVELOPMENT

PRODUCT 
TESTING

HEALTH & 
MARKETING CLAIMS

REGULATORY 
STRATEGY

SERVICES:

PRODUCT CERTIFICATIONS: 

GET A QUOTE >

International Fish Oils 
Standards Program

International Enzyme 
Testing Program

International GMO 
Evaluation and 
Notification Program

http://info.nutrasource.ca/get-a-quote
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Nutrition 21 provides brand owners with new and exciting clinically 
substantiated branded ingredients with benefits that resonate 
with consumers. Nutrition 21 has a long-standing reputation as 
a developer and marketer of efficacious, high-value, patented 
ingredients for dietary supplements, functional foods and beverages. 

In addition, all products are extensively studied for safety and 
efficacy. We abide by the CARSE (Competent and Reliable Scientific 
Evidence) claim review process, utilizing outside experts to review 
our claims and substantiating science. When consumers see the 
logos of our branded ingredients on sports nutrition products, it 
provides assurance that the product will deliver results. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Results of two placebo-controlled human studies, published in 
2017 in “Nutrients,” support that Nitrosigine significantly improves 
cognitive acuity, including processing speed and executive 
functioning. Athletes know focus and mental acuity are essential to 
improving their performance and avoiding injury. Enhanced cognitive 
acuity may offer that “edge” that many athletes seek.

Previous studies further support Nitrosigine’s superior ability to 
boost nitric oxide (NO) levels. NO is a key factor in promoting the 
relaxation of smooth muscle in blood vessels, increasing blood flow 
to working muscles. Other clinical studies have shown a single dose 
of Nitrosigine significantly increased arginine levels in as quickly as 
15 minutes and last for up to six hours, compared to baseline.

In a human study, published in Journal of the International Society 
of Sports Nutrition, Nutrition 21’s patented ingredient, Velositol, 
was shown to double the muscle protein synthesis (MPS) rate 
when combined with whey protein (6 grams). Velositol is GRAS for 
use in protein drinks (including ready-to-drink and powder), meal 
replacement bars, energy and protein bars.

The results of three preclinical studies on Velositol were presented at 
the ISSN (International Society of Sports Nutrition) 2017 conference 
and showed positive effects of Velositol on increasing muscle protein 
synthesis when combined with branched-chain amino acids (BCAA), 
with pea protein, and with increasing doses of whey protein.

3. What is your company’s point of differentiation in the market?   

Nutrition 21 is strong on innovation and we invest heavily in product 
development with clinical studies to support safety and efficacy, 
develop intellectual property that creates value for our customers, 
and validate claims that communicate the features and benefits 
of our products. We work with experts to present our research at 
respected scientific conferences, and have these findings reported in 
scientific journals, trade, and consumer media. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Attendees will learn about our branded ingredients, including: 
Nitrosigine®, clinically shown to significantly boost nitric oxide levels 
supporting mental acuity/focus and sports nutrition; Velositol®, 
clinically shown to significantly enhance the effects of protein – 
significantly increasing muscle protein synthesis, the key to muscle 
growth; and Chromax®, with clinically substantiated benefits for 
glucose metabolism, weight management, and brain health.

Attendees should plan to stop by our booth to get a sample of Nitrosigine 
and learn more about unique customer co-promotion programs.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Nutrition 21, LLC
Contact: Joe Weiss
Title: President
Website: nutrition21.com

http://www.nutrition21.com


ADD VELOSITOL
®  

AND DOUBLE THE  

 POWER OF  PROTEIN.**  

OF PROTEIN

©2017 Nutrition 21, LLC Velositol® and Nitrosigine® are trademarks of Nutrition 21, LLC. U.S. Patents include but are not limited to: 6,689,383; 8,062,677; 9,119,835.  

Reference: Data on file 2017, Nutrition 21, LLC. DRA1060062917

Velositol
®

 is a patented, revolutionary ingredient from the makers  

of Nitrosigine® that when used with protein is designed to accelerate  

and boost muscle protein synthesis (MPS),  a key to enhanced muscle 

growth, lean body mass and quicker muscle recovery.

    GRAS approved for use in protein drinks (including ready-to-drink  

and powder), meal replacement bars, energy and protein bars.

  Clinically shown to work in a single dose. 

  Easily formulated into products.

Our integrated co-promotion program communicates the powerful 

benefits of Velositol, generating millions of consumer impressions.  

Power up sales with Velositol!

** As shown with 6 grams of whey protein

FInd out more at nutrition21.com or email at info@nutrition21.com.

*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure, or prevent any disease.

*
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

A huge trend propelling the eye health category is macular 
carotenoids for visual support against high screen time use, and 
Lutemax 2020 is the one and only macular carotenoids ingredient to 
be studied in subjects with long duration exposure to digital screens 
and other sources of high-energy blue light. The B.L.U.E. (Blue Light 
User Exposure) study showed that supplementation with lutein, 
RR-zeaxanthin and RS (meso)-zeaxanthin from Lutemax 2020 has 
beneficial effects on ocular health and performance, sleep quality 
and eye strain and fatigue.

An newly emerging trend for macular carotenoids is their link to 
brain-derived neurotropic factor (BDNF) which is opening exciting, 
new opportunities and OmniActive’s LAMA (Lutein, Vision and Mental 
Acuity) I and II studies are supporting this cutting-edge category. 

Another trend on the rise is bioavailable curcumin for exercise and 
sports nutrition. CurcuWIN was recently granted a patent to support 
those categories. Moreover, the FloMeD (Flow Mediated Dilation) 
Study, which showed CurcuWIN to support healthy blood flow and 
circulation—major contributors to a healthy, active lifestyle—further 
supports this trend.

Capsimax is heating up the weight management, sports nutrition, 
healthy lifestyle and longevity categories with studies such as ABC 
(Appetite and Body Composition) which showed Capsimax improved 
body composition and decreased appetite as well as the newly 
published MR (Metabolic Rate) Study, which showed Capsimax 
accelerated metabolism, expenditure of more calories and enhanced 
resting energy. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

As a responsible and forward-thinking ingredient supplier, we have 
been focusing on bringing new and exciting research to further 
support our branded ingredients. Last year was marked by the 
completion and publication of multiple studies, all done in healthy 

populations to support claims substantiation and this year we 
continue this trend. OmniActive’s studies are helping to change the 
landscape of our sector and gaining mass media attention, bringing 
further attention to our industry which is a win for all. 

3. What is your company’s point of differentiation in the market?   

OmniActive differentiates in each facet of its operation. We offer 
IP-protected, scientifically-validated branded ingredients to address 
complex challenges for our customers using technology-driven, 
sustainable solutions. We also leverage international R&D strengths 
to deploy an array of state-of-the-art manufacturing technologies in 
extraction, purification, isolation and delivery of nutritional actives. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

OmniActive will be discussing the latest advancements to come out 
of our clinical program, award-winning marketing campaigns such 
as Lutein For Every Age™ and What’s Your B.L.U.E.™ and branded 
ingredients including Lutemax® range of lutein ingredients, 
Capsimax®, CurcuWIN®, Gingever™, OmniLean™ and OmniXan™.

OmniActive Health Technologies will be exhibiting at booth V147  
and will bring the latest in science, innovation and insights to 
SupplySide West. OmniActive is the official underwriter of the 
panel discussion Eye Health: Exploring the Blue Light Opportunity 
(Thursday, September 28 | 2 - 4 pm), promoters of Next-Gen 
Ingredients for Brain Health (Wednesday, September 27 | 2 - 4 pm) 
and will have guest speakers at the What’s the Buzz on Innovative 
Ingredients? (Wednesday, September 27 | 2:30 - 3pm | SupplySide 
Central | Expo Hall, Booth #EE182) and Conscious Leadership:  
How Relationship Management Drives Growth (Thursday,  
September 28 | 11:30 am - 12 pm | SupplySide Central | Expo Hall, 
Booth #EE182) sessions.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: OmniActive Health  
 Technologies
Contact: Lynda Doyle
Title: Sr. VP, Global Marketing
Website: omniactives.com

http://www.omniactives.com


High-energy blue light from digital screens, energy-efficient lighting and the sun 

bombards your eyes daily and may lead to eye fatigue and eventually vision loss.* 

B.L.U.E. (Blue Light User Exposure) is the FIRST and ONLY study in subjects 

with long duration exposure to digital screens and other sources of high-energy 

blue light showing that supplementation with lutein, RR-zeaxanthin and 

RS (meso)-zeaxanthin from Lutemax 2020 has beneficial effects on ocular health 

and performance, sleep quality and eye strain and fatigue.*

To learn more about how Lutemax 2020 helps support a digital lifestyle, contact 

us or visit SupplySide West Booth V147.

Lutemax 2020 is a registered trademark of OmniActive Health Technologies Ltd.
© 2017 OmniActive Health Technologies
 

*These statements have not been evaluated by the Food and Drug Administration.
This product is not intended to diagnose, treat, cure, or prevent any disease. 

1-866-588-3629

WhatsYourBLUE.info

omniactives.com

What’s so scary about 
high-energy blue light?
What’s so scary about 
high-energy blue light?

LUTEMAX 2020
THE ONLY INGREDIENT 

SUPPORTED BY THE 
B.L.U.E. STUDY

http://www.WhatsYourBlue.info
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

More than ever, consumers are looking for ways to age in the 
healthiest way possible. The growing aging population, an 
increasingly youth-centric society, and consumer motivation for 
self-care are driving demand for healthy aging solutions. Originates 
offers several functional ingredients that address the healthy  
aging factor including herring roe oil, collagen and aged black  
garlic extract. 

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

We’ve expanded our product line to include herbal extracts including:

• Affron® saffron extract with benefits on mood control supported  
by proprietary clinical studies. 

• ABG10+® patented aged black garlic extract with proven  
cardio-protective and cholesterol control effects via proprietary  
in vitro study. 

Originates continually seeks to expand our portfolio with functional 
ingredients that are concrete solutions to an array of consumer 
health concerns. 

3. What is your company’s point of differentiation in the market?   

Originates combines first-class customer service with a direct line 
to manufacturer technical support to deliver products that surpass 
industry quality standards and offer life-enhancing health benefits 
to the end consumer. Your dedicated source for big company quality 
with small company feel, Originates offers personalized service and 
a lean transparent supply chain from start to finish.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Our manufacturing partners will be on hand ready to meet you 
and share how we can help with your functional ingredient needs. 
We are excited to introduce a new collagen ingredient, from our 
manufacturing partner Gelco, which offers enhanced solubility for 
your formulations.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Originates
Contact: Daniel Minski
Title: Director of Operations
Website: originates.com

http://www.originates.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Pharmachem has always been a value-added company, since our 
very beginnings.   We rarely if ever sell commodities, and always 
offer the best ingredients and/or ingredient systems for each 
application.  The best way to address our customers’ needs is to 
offer them viable solutions and innovation for their various markets.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

The recent acquisition of Pharmachem by Ashland is huge for us, 
expanding our breadth and reach ten-fold.  We are thrilled at the 
new opportunities in front of us, new capabilities, more ‘boots on 
the ground’.  

3. What is your company’s point of differentiation in the market?   

We know what is needed, sometimes better than our customers 
do.  Whether it’s a formula tweak, a flavor, a sweetener, an 
active ingredient, making smaller, more easy to swallow tablet 
formulations, nicer packaging of powdered drinks.  Companies that 
use us to our fullest really get the biggest bang for the buck. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

We’ll have a fully staffed booth with experts on process technologies, 
specialty ingredients, and all of our capacities and capabilities.  It’s 
always a fun show, and allows people with projects to easily interact 
with many staff members to flesh them out.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Pharmachem  
 Laboratories Inc.
Contact: Jason Gorgone
Title: Director of Marketing
Website: pharmachemlabs.com

http://www.pharmachemlabs.com


The Right Probiotic

In the dynamic market for probiotics, new opportunities 

are developing beyond traditional gut health—from 

sports nutrition to allergies to healthy inflammatory 

response, and more. At Pharmachem, we can guide you 

in selecting a clinically substantiated strain for your 

target market—and increase your product’s shelf life 

and ability to survive the gastric system through our 

exclusive Microbac™ microencapsulation technology.

We Make Ingredients Work!

Contact the Solutions Team:   ask@pharmachemlabs.com    |   1-800-526-0609   |   pharmachemlabs.com

http://www.pharmachemlabs.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Better quality science. Transparency. Quality. Unique solutions.  
These are some of the things the industry is asking of PLT Health 
Solutions this year. 

Beyond this, sports nutrition is one of the fastest-growing segments 
of the health and wellness market. At SupplySide West, PLT Health 
Solutions will introduce its sports nutrition initiative that pulls into 
a single focus the company’s activities in this market and signals 
its intent to be an important innovator of ingredient solutions in 
this space. Today, PLT Health Solutions’ sports nutrition portfolio 
features more than 20 branded ingredients that can help companies 
reach a broad role of formulation goals, including peak physical 
performance, enhanced physique, cognitive support, overall health 
management, and clean labels with better product quality and 
improved organoleptics. The ingredient portfolio is strong on science 
and quality—and will allow formulators to truly differentiate their 
offerings and develop strong messaging and trust with customers.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Two new ingredients being featured at SupplySide West 2017 are 
zümXR® Targeted Release Caffeine and élantria™ Algal DHA.

For zümXR Targeted Release Caffeine, PLT will be showcasing three 
ingredients: Delayed Release, Extended Release and Extended 
Release – Liquid Stable. This technology allows food, beverage and 
supplement formulators to design custom energy profiles into their 
products, delivering predictable performance for the consumer. 
The flexibility of this technology allows targeted release caffeine 
solutions to be used in a broad array of applications, including 
beverage, supplements, stick packs, powders, gummies, bars and 
gels. The liquid-stable extended release caffeine ingredient is aimed 
at the 2- to 4-oz. beverage or ‘shot’ market. 

élantria Algal DHA is a new ingredient that is produced from  
non-genetically modified organism (GMO) microalgae. It is refined, 
deodorized and stabilized at state-of-the-art facilities under 
strictest quality control (QC) procedures. This includes a clean, 
enzymatic extraction process that is solvent-free and the proprietary 
QualitySilver® stabilization process that sets new standards 
for stability and shelf life. élantria Algal DHA delivers 40 percent 
docosahexaenoic acid (DHA) by weight in an ultra-stable,  
non-concentrated form. It is truly non-GMO—utilizing non-GMO 
algae fed by non-GMO feedstocks. It is 100 percent non-animal  
and suitable for vegans.

3. What is your company’s point of differentiation in the market?   

The natural ingredients market is changing—with external pressures 
for better quality and demonstrable efficacy, while consumers 
demand ingredients they can trust in cleaner, simpler, healthier 
formulations. The good news? More opportunities for companies  
that can deliver all of these things in their products.

PLT360 is a business-wide commitment by PLT Health Solutions 
to develop ingredients its customers can be both confident and 
proud to supply to their own customers—knowing that these 
ingredients are safe, of high quality, efficacious, and harvested 
and manufactured in a sustainable way. Going beyond traditional 
QC programs, PLT360 examines every aspect of an ingredient the 
company supplies to deliver a best-in-class solution in a program 
that tracks ingredient integrity, quality, sustainability and efficacy.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

PLT will be sampling the zümXR Extended Release Liquid Stable 
Caffeine in two shot formulations that will show off its unique 
experiential—and visual—qualities.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: PLT Health Solutions
Contact: Steve Fink
Title: Director of Marketing
Website: plthealth.com

http://www.plthealth.com
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THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION.
THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE, OR PREVENT ANY DISEASE.

Contact PLT Health Solutions for samples and more information.

+1.844.PLTHEALTH • www.PLTHealth.com

WHETHER YOU’RE DESIGNING PRE-WORKOUT, INTRA-WORKOUT, POST-WORKOUT
OR DAILY USE PRODUCTS, THERE’S A ROLE FOR PLT IN YOUR FORMULATION PLANS.
LET US SHOW YOU THE DATA.

ENHANCED MOOD & FOCUS FOR 
IMPROVED TRAINING
Clinical Support

    • Less fatigue

    • Enhanced performance

    • Enhanced interest in daily activities

    • Statistically significant improved quality of sleep

DESIGN AN ENERGY PROFILE YOUR
CUSTOMERS WILL EXPERIENCE
Targeted-Release Features

    •Delayed & Extended Energy Release

    •Unique Liquid-stable for shots

    •Predictive performance technology

    •High quality ingredients

PLTSPORTS

PREDICTIVE ENERGY

& WORKOUT FOCUS
AT SUPPLY SIDE WEST

http://www.PLTHealth.com
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Company Name: Polyphenolics
Contact: James A. Kennedy, Ph.D.
Title: President
Website:  polyphenolics.com

1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs?

• Traceable, Transparent and Trusted - Consumers are demanding 
safe and pure dietary supplements. Polyphenolics can substantiate 
freshness, identity, domestic origin, absence of chemical 
contaminants and genetic modification. 

• Sports Nutrition is no longer only important to elite athletes, but 
the general public now understands getting active and staying 
active is crucial to living longer and healthier lives. Polyphenolics 
will soon offer two additional exciting sports nutrition ingredients.

• Cognitive Health is another hot topic for people of all ages. 
Whether you’re a student, employee, athlete or retired, being at the 
top of your mental game is important. Polyphenolics is conducting 
clinical studies to respond to this need with an upcoming product.

• Personalized Supplementation – MegaNatural® products are 
ideal for inclusion in personalized supplementation programs. 
MegaNatural®-BP grape seed extract was recently selected for 
inclusion in one such program for its clinically shown effect of 
maintaining healthy blood pressure levels within the normal range.

• Special Dietary Requirements – MegaNatural ingredients are 
naturally gluten-free, GMO-free, animal-free and contain no 
FALCPA listed allergens. Halal and OU Kosher, as well as a limited 
supply of organic ingredients, are also available.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

• Cognitive Performance - Cognition is one area that Polyphenolics 
is currently studying with promising results.

• We’re bringing the health benefits of the Mediterranean  
 to you. With the abundance of science supporting the health   
 conclusions from the Mediterranean diet and the contributing role   
 that polyphenols play, it was natural for Polyphenolics to target the   
 polyphenols in red wine when developing MegaNatural® Red Wine 
 Grape Extract for dietary supplements. This product is also  
 available with trans-Resveratrol. 

• Sports Nutrition - In addition to MegaNatural®-Gold  
 and MegaNatural-BP, Polyphenolics has two additional  
 soon-to-be-released offerings. 

• Delivery Systems - Because they are 100% water soluble, 
formulating with MegaNatural products is easy. They can be 
included in liquids, capsules, gummies, bars, powder mixes, etc.

3. What is your company’s point of differentiation in the market?  

• Science-driven – Polyphenolics is a science-driven organization 
dedicated to researching and developing innovative products using 
grape-derived polyphenols to deliver specific and documented 
health benefits.

• Traceable – Polyphenolics goes beyond federally-mandated 
traceability requirements. 

• Pure – Polyphenolics’ grape seed extract is 100% grape seed extract 
sourced from the unfermented seeds of California-grown grapes. 

• Tested – Every lot of MegaNatural ingredients is rigorously tested. 

• Safe – FDA No-Objection GRAS

• cGMPs – Polyphenolics maintains current quality management 
systems including ISO and Cal OSHA programs.

• Patented – Polyphenolics holds patents to protect our original 
processes and structurally-unique ingredients.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

• New branding – We will debut our new category-focused 
booth and refreshed Polyphenolics and MegaNatural logos. The 
MegaNatural logo is included on customers’ packaging to help 
consumers identify trusted ingredients. 

• Larry Holmes and Gerry Cooney - To celebrate our two current 
and two upcoming sports nutrition ingredients, we invited boxing 
legends Larry Holmes and Gerry Cooney to join us at Booth #U169! 
As former elite athletes, they recognize the importance that sports 
nutrition plays in fueling a good workout or positioning oneself for 
a significant sports victory.

http://www.polyphenolics.com


www.polyphenolics.com

*These claims have not been evaluated by the Food and Drug Administration. This product 
is not intended to diagnose, treat, cure or prevent any disease.
**The material in this communication is intended to be of general information use and is 
not intended to constitute medical advice, probable diagnosis or recommended treatments.

http://www.polyphenolics.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

At this moment, what´s moving market growth are basically  
3 aspects:

• Aging population, were we see each day that senior consumers  
do not want to be defined  by their age and wish to maintain  
their same active Lifestyle.

• The FITNESS move, with consumers who are in search of 
preventive measures, instead of reactive measures in  
order to avoid future health problems. 

• And SELF-CARE: Since consumers are everyday more concerned  
with their wellbeing, new  and more specialized Supplements 
need to be developed.

From young to old and whether it’s a daily walk or a marathon, 
consumers understand the importance of living a healthy lifestyle. 

Also, we have detected that consumers are in search of alternatives 
for traditional medicines and capsule forms, and technology strongly 
influences the way consumers manage their health. They are also 
constantly looking for natural options in order to increase their 
nutritional needs with clean labels with natural ingredients, and all 
of these results in the search for customized solutions focused on 
specific needs. 

Softigel by procaps is addressing these needs by introducing novel 
technologies and formats that not only bring quality and product 
shelf life to products, but solves the need of combining different 
products into one single dose, reducing the number of doses to take 
per day, and offering a more enjoyable and pleasant way of taking 
vitamins, supplements and medication.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Our latest technology, which is called UnigelTM, is a first to market 
technology, which incorporates the benefits of the soft gelatin 
capsule form, and offers the option of combining different dosage 
forms (tablets, capsules, hard capsules) within one single softgel. 

This technology allows combining multiple APIs previously 
incompatible in other dosage forms, allows having different release 
profiles in one product, and offers a great number of benefits to the 
consumer in terms of therapy adherence, preference and consumer 
experience. We have 18 formulas for general nutrition, beauty and 
sports categories that bring unique combinations, shapes and colors 
to offer an unparalleled consumer experience. 

3. What is your company’s point of differentiation in the market?   

Innovation sits at the heart of our business and this is why we 
continuously develop new products and formats, having always in 
mind that our goal is to deliver an enjoyable consumer experience 
through our advanced softgel technologies, and we´ve been doing 
this for 40 years now. 

In today’s health-conscious world, people tend to turn to simplicity 
and on-the-go products that can assure easiness and consumer 
compliance for any, and our treatment. 

Our mission is to deliver better nutrition & health trough innovative 
platforms, and allow our customers to become a standout player 
within their field.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

At supply side west, our visitors will get to explore a new world of 
opportunities in never seen before options for both health and nutrition, 
will get to see, touch and taste unique formulations in nutritional 
gummies, and novel technologies for fixed dose combinations. Overall, 
and interactive and captivating experience, focused especially in our 
innovative platform technologies. Plus, Colombian coffee tasting and 
treats to make your visit more enjoyable. Visit us at Stand H137.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Procaps
Contact: Rosella Del Vecchio
Title: Head of Marketing
Website: softigel.com

http://www.softigel.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

The biggest trend is the scramble of food manufacturers to 
dramatically reduce added sugars before the new FDA guidelines 
for reporting added sugars kick in. The new call out to isolate added 
sugars may be used by municipalities to apply sugar taxes on high 
sugar consumer good products.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

Steviva launched the proprietary filtration system in Monk Fruit 
extraction called PuRefine which uses natural proprietary resins  
to remove compounds in monk fruit and stevia that may impart  
off-notes.

3. What is your company’s point of differentiation in the market?   

As Steviva shifts to Icon Foods, our enhanced point of differentiation 
is based on food safety. We third-party test all raw and finished 
goods. Our focus is on functional sweetening systems, and we 
specialize in creating plug-in solutions designed to make deep cuts 
in added sugars naturally. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

a. Naringin I

Naringin is a flavanone-7-O-glycoside between the flavanone 
naringin and the disaccharide neohesperidose. The flavonoid 
naringin occurs naturally in citrus fruits, especially in grapefruit, 
where naringin is responsible for the fruit’s bitter taste. When 
naringin is treated with proprietary natural alkaline compounds and 
then hydrogenated, it becomes a roughly 1500 times sweeter than 
sugar. Icon Foods will be using Naringin I as a sweetness modulator 
to expand the sweetness curve in stevia, monk fruit as proprietary 
sweetening systems. 

b. Thaumatin I

Thaumatin I is a low-calorie sweetener and a sweetener modulator. 
This novel protein based sweetener will be treasured for its flavor-
modifying properties that will expand the sweetness curve in stevia 
and monk fruit sweetening systems. Thaumatin I is derived from a 
mixture of proteins isolated from the katemfe fruit (Thaumatococcus 
daniellii Bennett) of west Africa. Roughly 2000 times more potent 
than sugar, Thaumatin I is very sweet and builds very slowly, 
functioning as a perfect masking agent for the back taste that can 
occur with stevia and monk fruit extracts. Thaumatin I is highly 
water-soluble, stable to heating and under acidic conditions.

c. Steviva Ingredients rebranding as Icon Foods and Icon 
Food Science

The name Steviva was selected to build a consumer brand. The 
strategy behind the name was to create name association with 
stevia. Because Steviva Ingredients was being pigeon-holed into 
stevia when the company has grown past stevia we are moving to a 
name and image that allows us to expand past sweeteners and into 
other natural food ingredients.

Icon Foods promises:

1. Quality
2. Reliability
3. Professionalism

Our business builds upon the Six Sigma doctrine which asserts: 

• Continuous efforts to achieve stable and predictable process results 
(e.g. by reducing process variation) which are of vital importance to 
business success

• Manufacturing and business processes have characteristics that can 
be defined, measured, analyzed, improved and controlled

• Achieving sustained quality improvement requires commitment from 
the entire organization, particularly from top-level management

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Steviva Ingredients/ 
 Icon Foods
Contact: Thom King
Title: President and CEO
Website: iconfoods.com

http://www.iconfoods.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Consumers continue to ask for new and unique functional products, 
supported by increased science. There is also growing demand  
for different delivery forms, such as nutrient gummies, and clean 
label positioning.  

Viva 5 has invested in many new science-based ingredients and
attractive confectionery delivery systems, along with extensively
studied probiotic strains, that all help make improving health
achievable for everyone.

We are very committed to the clean-label process that makes
our products more “healthy”, including using only natural flavors 
and natural colors. In fact, more than 75 percent of consumers read 
labels and want to know what’s inside a product. Thus, simplifying 
ingredient lists and removing artificial ingredients are a big focus for 
Viva 5. For example, instead of using a traditional sugar base for our 
best-selling gummies, we use a natural fruit juice base— a healthier 
alternative. We have also developed sugar-free, low sugar, gluten-free, 
GMO-free and animal-free varieties to suit customers preferences.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

In 2017, Viva 5 successfully concluded a 36-month real-time
stability study on our proprietary probiotic gummy to become
the world’s only one with at least three years shelf life stability  
for potency.

Viva 5 also concluded two successful probiotic scientific studies.
One was a clinical study using Viva 5’s proprietary probiotic gummy
which showed benefit for occasional IBS symptoms in healthy 
populations and for women. The second study was a survivability 
investigation and it demonstrated that the probiotic (in our gummy) 
survived up to 97% under stress conditions that mimic transition 
through digestive conditions. Investment in research helps support 
the efficacy of our products, and this aids the consumer (health 
benefits) and retailers (repeat purchase).

3. What is your company’s point of differentiation in the market?   

Viva 5 aims to make health and wellness products fun and exciting, 
allowing them to appeal to a wider consumer demographic base. 
Compliant products made with well-researched ingredients and 
attractive delivery forms (such as gummies) increase trust and 
create better partnership opportunities.

Then, these great products become part of an everyday lifestyle and
allow consumers to improve their quality of life.

With product concepts supported by extensive clinical trials coupled
with reduced minimum order quantities (MOQs) and fast lead 
times—along with new confectionery delivery systems—Viva 5 is 
an excellent partner for fast-paced and innovative science-based
companies in our industry.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

We will be showcasing a variety of proprietary ingredients and
product delivery systems for nutritional supplements, as well as
extensively studied probiotic strains that complement the health
care portfolios of our clients. Many of these unique ingredients will
be promoted in gummy delivery forms.

For example, we will be presenting a UC-II® Joint Health Gummy
at SupplySide West 2017. This gummy has been developed with a
patented and clinically studied undenatured Type II Collagen, which
can support joint comfort, mobility and flexibility.

Viva 5 will also be highlighting a full line of Sports Nutrition gummies, 
and various other specialty ingredient gummies and delivery forms.
With sales of confectionery and specialty ingredient supplements 
on the rise our goal is to help attendees capitalize on fantastic 
opportunities for growth.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Viva 5 Corporation
Contact: Albert Dahbour
Title: Executive Vice President
Email: albert@viva5corp.com
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PROPRIETARY PROBIOTICS

• Custom Formulations    • Targeted Solutions    • Proven Effective

Probi® probiotics are some of the most well-documented, clinically effective 

strains in the probiotics space. These strains are supported by more than 

50 clinical studies, patents in 78 countries and sales in over 40 countries.

IMMUNOBIOTIC GUMMIES 

Made with Immuno-LP20™,  a cutting edge, heat treated probiotic

• Breakthrough Product for immune system function

• Highly Effective: Activates production of IL-12 and interferon IFN-β 

• Vetted Structure Function Claims and multiple clinical trials

• New Clinical Study supporting oral health

JOINT HEALTH GUMMIES 

Formulated to support joint comfort, mobility, and flexibility

• Made with UC-II:
®

 Undenatured type II collagen 

• Excellent Stability: Stable for 2 years at room temperature

• Small Effective Dose: 40mg of UC-II in 2 gummies/day

PROBIOTIC GUMMIES 

Made with better ingredients, yielding a higher quality product 

• Better Process: Probiotics are infused into the gummy itself 

• Excellent Stability: Confirmed with real-time, 2 year shelf life study

• Clinically Tested Product: New IBS Clinical Study Completed!

• Higher Potency: 3B+ CFU/gummy through expiration

• Gelatin Free/Sugar Free• Gelatin Free/Sugar Free options available!

http://www.viva5corp.com
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1. What trends or new happenings in the marketplace are 
driving demand for your products or services, and how does 
your company address your customers’ needs? 

Purple has been earmarked as one of this year’s major food 
and drink trends by Whole Foods Market, which named ‘Purple 
Power’ as one of its top 10 trends for 2017. In addition, trends 
toward deliciously healthy foods and beverages that can be easily 
consumed on the go are driving innovation in better-for-you, clean 
label products across categories, from beverages to snacks to 
nutraceuticals. 

The Concord grape is a unique, deep purple grape variety that has a 
delicious taste and is a true polyphenol powerhouse. Welch’s Global 
Ingredients Group now offers an array of ingredients made with this 
one-of-a-kind grape, enabling food and beverage companies all over 
the world to tap into these trends and create purple products that 
consumers will love.

2. What new advancements, services or products has your 
company offered in the past year, and how does that benefit 
your customers?

The Welch’s ingredients business was established in 2014 to 
fulfill the company’s mission to take the great taste and goodness 
of Concord grapes to as many people and places as possible 
through new markets and new categories. To achieve this aim, 
Welch’s Global Ingredients Group has developed new and exciting 
applications for its FruitWorx line of real fruit pieces. These Concord 
grape-based ingredients can serve as a delicious and nutritious 
delivery system for manufacturers looking to deliver functional 
ingredients with specific wellness benefits in a range of product 
applications, including healthy snacking, functional foods and dietary 
supplements. 

3. What is your company’s point of differentiation in the market?   

With its solution-based approach, Welch’s is able to provide a full 
line of Concord grape-based offerings for a variety of applications, 
from healthy and delicious beverages and snacks, to nutraceuticals 
that deliver the added benefit of superfruit nutrition. 

Furthermore, compared with many other leading superfruit 
juices, Concord grape juice is an affordable ingredient, helping 
manufacturers and brands to keep their costs down and retail 
price-points competitive. Delivering great taste, nutrition and value, 
Concord grape ingredients by Welch’s Global Ingredients Group 
provide a trio of compelling benefits that’s hard to find in other 
superfruit offerings and they are a great solution for companies 
looking to differentiate their products.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

After its highly successful debut at the recent IFT17 Expo, Welch’s 
Global Ingredients Group’s popular chef station will be making 
another appearance at this year’s SupplySide West Expo. Tempting 
the tastebuds will be an array of naturally functional beverages and 
clean-label snack solutions made by an expert culinologist using 
Concord grape ingredients. Attendees will be sure to walk away with 
pleased palates and new ideas for how to use the Mighty Concord in 
their upcoming innovations.

Also, in addition to exhibiting at the Expo, Welch’s Global Ingredients 
Group has been named as SupplySide West’s official 2017 
antioxidant sponsor. Attendees can stop by our booth to learn more 
about the science-backed benefits of the Concord grape.

SupplySide West What’s Hot Digital Issue Q&A:

Company Name: Welch’s
Contact: Justin White
Title: General Sales Manager
Website: welchsgig.com

http://www.welchsgig.com


FruitWorx®: 
via the URC® Process, brings the 
goodness of Welch’s Concord Grape  
to your consumer
•  Real Concord Grape Fruit in a bit

•  Wholesome, natural, and full  
 of the Concord Grape Taste

•  Provides a soft texture, excellent  
 mouth feel and a consistently  
 superior taste

•  FruitWorx® are inherently functional  
 and loaded with polyphenols

•  FruitWorx® will enable clean labels  
 – completely preservative free

•  FruitWorx® can tailor its water  
 activity level to match most  
 applications

•  Using FruitWorx® will provide  
 clump free processing and  
 excellent food safety

Justin White
General Sales Manager
Welch’s Foods Inc.

Office: 978-831-0241

Email: pjwhite@welchs.com

mailto:pjwhite%40welchs.com?subject=
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