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HOT Discoveries at
SupplySide West 2015

VIEWPOINT

SupplySide West attendees tell us they come to the show to
see what’s new and to meet new people who can help them
bring really innovative products to market. This year, we’re
pleased to give you even more of what you seek from the
event: Our team received a larger-than-usual volume of
news about the technologies, ingredients and processes
they’re ready to share at SupplySide West.
On that note, we are excited to bring the 2015 show, and the
latest edition of What’s Hot at SupplySide West, to you. This
Digital Issue provides a great resource for starting to explore
and discover the latest ingredients, research, technologies
and more. Use it to plan in advance the cool things you’ll
want to check out, such as our brand-new summits,
workshops and Ingredient Launchpad, the fourth-annual
Editors’ Choice Awards, up-to-the-minute VendorBriefs and
so much more. After all, the week at SupplySide always flies
by quickly and you don’t want to miss a thing.
Plan, too, to visit the companies that make SupplySide West
possible. The exhibitors truly are “what’s hot” at the show.
Plus, a number of them are sponsoring this guide and have
answered all-new questions from our content team. Take
some time to read their responses, featured alongside their
advertisements; all of this is intended to bolster your
SupplySide West discovery and exploration strategy.

SupplySide
West serves as
a time when
we celebrate
some of the
most impactful,
interesting
and innovative
products hitting
the retail market.

Finally, SupplySide West serves as a time when we celebrate
some of the most impactful, interesting and innovative
products hitting the retail market. Join us as the content
team at SupplySide recognizes revolutionary thinkers
through the SupplySide CPG Editor’s Choice Awards. Read
about our 2015 finalists on pages 41-42 and be sure to
attend the awards ceremonies at the SupplySide Central
Stage in the Expo Hall on Wednesday and Thursday.

+

Danica Cullins
Vice President, Sales

Enjoy diving into
these pages.

Health & Nutrition Network
Informa Exhibitions
(480) 281 6713

We look forward to seeing
you in Las Vegas!

Danica.Cullins@informa.com
@DanicaCullins
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Monday, October 5, 2015
7-11am
Registration Open
Level 1, Hall D

8am-5pm
GMP Training
Presented by

AGENDA-AT-A-GLANCE

*Separate registration required.

8am-Noon
 NDIs and GRAS Notification –
A How To
Level 3, South Seas J

8am-5pm
 21 CFR 111 Dietary Supplement
GMP Overview
Level 3, South Seas A

 Botanical Testing – Hands-On
and Analytical Test Methods

8am-5pm
 21 CFR 111 Dietary Supplement
GMP Overview
Level 3, Palm A

 Botanical Testing – Hands-On
and Analytical Test Methods
Level 3, Palm B

 FDA Inspection Readiness Training
Level 3, Palm C

 The Top 10 Ways to Get a Warning
Letter – For Dietary Supplement
Manufacturers
Level 3, Palm D

9am-4:50pm
SupplySide Education

Level 3, South Seas G

 FDA Inspection Readiness Training
Level 3, South Seas C

 SOPs and Record Keeping for
Compliance to 21 CFR 111

Track

Track


Level 3, Jasmine G

1-5pm
Marketing Insights Summit
Separate registration or Global Pass required.

Separate registration or Global Pass required.

 Cognitive Health Chronicles Summit
Level 3, South Seas J
Sponsored by

Underwritten by

Angel Park Golf Club

Presented by
*Separate registration required.

8am-Noon
 Batch Production Records –
Do’s and Don’ts
Level 3, Palm H

Level 3, Jasmine E & G

10am-5:30pm
Expo Hall Open

Level 3, Jasmine E

Level 3, South Seas B

GMP Training

9-11am
SupplySide Panel Discussion



 Functional Foods Summit

*Separate registration required.

Sponsored by

 Protein: Market Potential, Sourcing
and Quality Assessment

Tuesday, October 6, 2015

Sponsored by

Level 3, South Seas F

Separate registration or Global Pass required.

1:30-4:30pm
SupplySide Summits

8am-3pm

9-11am
Featured Panel: Facing the Future of
Dietary Supplements in the United States

Sponsored by

Level 3, South Seas C

Level 1, Hall D

Level 1, Hall D

Sponsored by

Level 3, South Seas D

7am-7pm
Registration Open

7:30am-5:30pm
Registration Open

Education Day or Global Pass required.

Level 3, South Seas B

 COS: Regulatory Requirements
for Cosmetics: U.S.A

Wednesday, October 7, 2015

Level 1, Hall D

10am-5:30pm
Taste of SupplySide
Level 1, Hall D

11am-5:20pm
VendorBrief Presentations in Expo Hall
Level 1, Hall D, Booths 201 & 400
Conducted by various exhibitors

Noon-1pm
Lunch Briefs
Separate registration required.

 Designing Nutritious, Delicious
Products for the Health and
Wellness Consumer
Level 3, Palm D
Sponsored by

 Essentials for Wellness:
Selenium & Glutathione
Level 3, Palm A

 Omega-3 Summit
Level 3, South Seas H
Produced with

Sponsored by

 The Why & How of Controlling Stress
Level 3, Palm B

Underwritten by

5-7pm
First-Time Attendee Reception

Sponsored by

11:30am-5:30pm

1923 Bourbon Bar
Sponsored by
Separate registration is required and limited
to first-time attendees only.
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Level 1, Hall D, Booth 3183

2-4pm
SupplySide Panel Discussions

7:30-10am
Workshop Registration Open

Sponsored by

Level 1, Hall D

Separate registration or Global Pass required.

10am-5pm
Taste of SupplySide

 Navigating Global Opportunities
in the Supplement Space
Level 3, Jasmine G

 New Product Development
& Supply Chain
Level 3, Jasmine E

AGENDA-AT-A-GLANCE

Friday, October 9, 2015

10am-5pm
Expo Hall Hours

Level 1, Hall D

11am-4:50pm
VendorBrief Presentations in Expo Hall

8:30-11:30am
SupplySide Workshops
Separate registration or Global Pass required.

9-10am
Breakfast Briefs

Separate registration required.

Level 3, Palm C
Sponsored by

 Natural Collagen Synthesis: Dramatic
Breakthrough for Sports Nutrition
and Anti-Aging
Level 3, Palm B
Sponsored by

 Omega-3s and Beverages Finally Mix
Level 3, Palm A
Co-sponsored by

Produced by

11am-4pm

Level 1, Hall D, Booth 3183

 Medical Foods: An Evidence-Based
Approach to Product Development

Level 3, South Seas E

Separate registration required.

Conducted by various exhibitors

7:30am-5pm
Registration Open

Separate registration required.

8am-5pm
2015 AHPA Botanical Congress

Level 1, Hall D, Booths 201 & 400

Thursday, October 8, 2015
Level 1, Hall D

Level 3, Jasmine Registration Desk

 Contract Manufacturing Workshop
Level 3, South Seas C
Underwritten by

Noon-1pm
Lunch Briefs

INTERMOUNTAIN
n u t r i t i o n

 The CoQ10 Opportunity: Partnering
with Physicians
Level 3, Palm C
Sponsored by

 Probiotics Workshop
Level 3, South Seas F

 Hemp-Derived Cannabidiol:
The Demand is Real

Underwritten by

Level 3, Palm B

Sponsored by

 Not All Astaxanthin is Created Equal:
Know Your Source
Level 3, Palm A
Sponsored by

 Sports Nutrition Workshop
Level 3, South Seas B
Underwritten by

2-4pm
SupplySide Panel Discussions
Sponsored by

9-11am
SupplySide Panel Discussion
Sponsored by
Separate registration or Global Pass required.

 GMOs & Supply Chain Considerations
Level 3, Jasmine E

9-11:30am
SupplySide Panel Discussion

Separate registration or Global Pass required.

 Fighting & Detecting
Botanical Adulteration
Level 3, Jasmine G

 Food Safety: Processes
to Control, Correct and Prevent
Food Adulteration

 Vitamin K2 Workshop
Level 3, South Seas J
Underwritten by

Level 3, Jasmine E

Sponsored by
Separate registration or Global Pass required.

 Analytical Roundtable for Regulators
and the Regulated

* Agenda / speakers are subject to change without notice.
* The views expressed by speakers are not necessarily
those of Informa Exhibitions.

Level 3, Jasmine G
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What’s NEW in Content
by Kelly Teal, Senior Editor

Each year, SupplySide West adds innovative content that
gives attendees the most up-to-date insight into the
issues and trends affecting their businesses. This year,
of course, proves no different. In fact, the show features
seven new events, comprised of workshops, summits
and presentations.

NEW IN CONTENT

Tuesday, Oct. 6
Cognitive Health Chronicles Summit
Cognitive and brain health stand out as areas of growing
concern worldwide as conditions such as dementia increase
among older adults. Indeed, Alzheimer’s disease, a form of
dementia, ranks as the sixth-leading cause of death in the
United States, according to the Alzheimer’s Association.
But there’s hope that supplements can help slow this
alarming growth rate. That point of view will guide the
first-ever Cognitive Health Chronicles Summit, happening
on Oct. 6 from 1:30 to 4:30 p.m. Chris Schmidt, consumer
health analyst for Euromonitor, will first highlight the market
size for cognitive health supplements, expected growth, and
consumer and product trends. That section will lead into an
analysis of lutein’s role in cognitive function from Elizabeth J.
Johnson, Ph.D., research scientist at Tufts University.
Next, Kemin, the sponsor of the Cognitive Health
Chronicles Summit, will showcase the effects of its
Neumentix spearmint-based phenolic complex on
cognitive performance. Brenda A. Fonseca, MA, global
technical service for Kemin, will present scientific and
clinical information that shows how Neumentix shows
support for chronic improvements in working memory and
cognitive performance.
The Summit will end with a 30-minute
moderated discussion.
Functional Foods Summit: Addressing Consumer
Needs & Regulatory Considerations
Tuesday at 1:30 p.m. heralds the start of the Functional
Foods Summit, which will run until 4:30. The functional
foods market in the United States alone will top $8.6 billion
in 2015, up 21 percent from 2009, according to Leatherhead
Food International. That growth stands to reshape the
marketplace, which means attendees will want to know
how to better define this sector, understand its regulatory
structure and get tips for navigating the movement. Over the
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course of three hours, attendees will learn how to develop
functional brands; how to define current and emerging
regulatory and market barriers; how to address formulation
challenges and product solutions; and how to illustrate the
emerging consumer needs and motivations.
Peter Leighton, founding partner of Abunda Solutions, will
start the summit with a look at consumer understanding of
health, nutrition and optimization.
“Functional foods and beverages are far outpacing the
growth of mainstream packaged goods,” Leighton said.
“Indeed, almost 90 percent of Americans now consume
fortified foods, and as much as 20 percent of adults say
they’re cutting back on their use of supplements due to
fortified food intake. The Functional Foods Summit will
focus on the amalgamation of nutraceuticals and food;
convenience and taste, and this summit will deliver
strategic and practical insights on how to thrive in this
emerging market.”
As such, Leighton will analyze buyers’ triggers and
motivations, identify the unarticulated needs they seek and
look to the future of functional products.
Alan Roberts, owner of Nutrition Innovation, will follow
Leighton with considerations to keep in mind when
developing wellness food. Factors include combining
sensory benefits such as taste and texture, efficacy, and
safety and shelf-life into a formulation that is efficient and
relevant to consumers.

Next, get the latest on ingredient marketing. As the market
for functional food grows, so does the need to find new ways
to take those products to market. Lauren S. Clardy, founder
and president of NutriMarketing, will lead this section,
speaking to effects on the supply chain and the drivers
brand marketers face.

NEW IN CONTENT

The Summit will wrap up with expertise from Alan Feldstein,
an attorney with NutraHealth Partners. Feldstein will examine
whether “functional foods” fall under the definition of food
or dietary supplements, and how they are regulated. The
category comes with some complexities that Feldstein seeks
to clarify.
Edlong, FCI Flavors, Pizzey Ingredients and World Food
Processing are underwriting the Functional Foods Summit.
Marketing Insights: Demographics That Will Drive
Product Ideation
Product development and marketing require being able to
define target users, understand their needs and desires,
and deliver the next big thing before consumers even know
they want it. That’s why SupplySide West is presenting
the Marketing Insights Summit, which will take place on
Tuesday, Oct. 6 from 1 to 5 p.m.
The Summit will open with a focus on Millennials, the
generation that’s demanding healthier, better-tasting,
functional foods and beverages. It so happens that
Millennials also boast purchasing power of US$170 billion
per year. Jeff Hilton, co-founder and CMO of BrandHive,
will show attendees how to meet the specific needs of the
more than 80 million Millennials in the United States. He’ll
also provide instruction for establishing an integrated social
media strategy and creating a brand story that uniquely
appeals to Millennials. And, Hilton will discuss ingredient
trends, such as Paleo and gluten-free.

But even as Millennials comprise a huge market, “Matures”
and Baby Boomers remain a, well, booming demographic.
AARP says Americans 50 years and older account for half of
all consumer spending but are targeted by just 10 percent
of marketing. In other words, don’t overlook the Matures
and the Baby Boomers. Diane K. Ray, vice president of
strategic innovation at NMI, will highlight the diverse health
and wellness needs of this generation, and illustrate how
the marketplace can fulfill these needs over the next 20 to
30 years.
Of course, Millennials and folks over 50 aren’t the only target
markets to keep in mind—there’s also men and women.
The two genders have unique needs for muscle and sports/
lifestyle performance, heart disease and hormonal risks,
and other considerations that mean they can benefit from
specific nutrient intake. For example, women can spend
as much as one-third of their lives in post-menopause,
creating unique marketing opportunities, said A. Elizabeth
Sloan, Ph.D. and CEO of Sloan Trends, and Catherine
Adams Hutt, chief science and regulatory officer of Sloan
Trends. But zeroing in on women alone means passing up
big money, they added. Given that men make the buying
decisions for 43 percent of households, marketers will want
to take note. Sloan and Hutt will offer messaging ideas
for all of these situations in which people are looking for
holistic solutions to improve their quality of life. “Vitality and
maintaining one’s lifestyle and mobility is a key concern for
aging adults,” Sloan and Hutt said. “Vitality looks different
for men vs. women and they have different motivators for
mobility. Health concerns and marketing motivators also
differ for younger adults, depending on their gender. The
further nuance for messaging to younger adults includes
consideration if they are single or married. One size does
not fit all.”
Finally, round out the day on a multicultural note. Lynn
Dornblaser, director of innovation and insight for Mintel,
will help attendees formulate for a diverse population.
The Latino, black and Asian populations continue to grow
within the United States, and they buy differently than
whites. Understanding what motives these different cultural
groups, and what doesn’t, will help marketers appeal to
specific needs.
Wednesday and Thursday
Innova Market Insights @ Central
Another new addition to SupplySide West for 2015 comes
from Innova Market Insights. Immediately preceding
the Fourth Annual SupplySide Editor’s Choice Awards
presentations on Wednesday and Thursday, the research
firm will discuss global trends in the relevant market area—
supplements on Wednesday and food/beverage on Thursday.
Look for actionable information you can put to use within
your company.
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Friday
Sports Nutrition Workshop: From Science to Shelf

NEW IN CONTENT

The sports nutrition market is growing rapidly as the
category encompasses more than just the stereotypical
body builder. Attend this workshop on Friday, Oct. 9, from
8:30 to 11:30 a.m. to get practical information on achieving
success and avoiding pitfalls in the sports nutrition market.
Experts will hone in on the sector’s unique business, legal
and regulatory, and scientific issues while attendees enjoy
continental breakfast.
To that point, David Sandler, head of U.S operations and
business development for Podlife and Next Cartel Beverages,
will kick off the morning with an overview of the sports
nutrition market. The sector has grown “at an alarming
rate,” he said, as the obesity epidemic escalates worldwide,
as the push for athletic success and “clean” competition
swells, and as scientists try to reverse the aging clock.
“While fad diets and weight-management clinics continue
to dominate the landscape, both functional foods and
beverages have enjoyed double-digit growth with no signs
of slowing,” Sandler said. “With billions of dollars up for
grabs and new consumer segments entering the quest
for the eternal fountain of youth, there is no time like the
present to find a niche and stake a claim on part of one of
the fastest-growing industries.”
With that in mind, Sandler aims to give attendees the
following three takeaways:
• Understand the size and scope of the sports nutrition
market, in North America and globally;
• Identify target markets, trends and more to develop
marketing strategies; and
• Know the general requirements for successful
branding and sales while maintaining margins in a
highly competitive marketplace.
Next, Doug Kalman, Ph.D., director of business development
in nutrition and applied clinical trials for QPSMiami Research
Associates, will discuss substantiating claims in sports
nutrition. Kalman will emphasize the importance of clinical
research in this specific sector for the purposes of safety
and efficacy. “Clinical trials are needed as part of any
product validation or substantiation platform or package,” he
said. And, fortunately, he added, “The costs of clinical trials
are not as high as many believe, [while] the cost of litigation,
plus regulatory actions, often exceeds what a good science
platform per product would cost.”
After a short break, stay tuned for Rick Collins’ lecture on the
legal and regulatory issues Kalman references. Collins, an
attorney and founding partner of the firm Collins, McDonald
& Gann, will cover the issues companies tend to encounter,
and dive into some of the hot topics—protein-spiking class
action lawsuits, steroid contamination and more—causing
concern in the sports nutrition industry. Takeaways will
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include: profits and pitfalls of weight-loss products; what
to worry about regarding class-action lawsuits; musclebuilding products and when they can lead to arrest; and
meeting GMP standards.
And then, end the workshop with Chris Lockwood, Ph.D.,
owner and president of AP Nutrition. Lockwood will present
a practical, nuts-and-bolts blueprint of the supply chain and
taking a product from raw material to the consumer. He’ll
address topics including ideation, formulation, raw-materials
sourcing, contract manufacturing, labeling, distribution and
effective marketing.
The Sports Nutrition Workshop is underwritten by AGG,
eurofins, Glanbia-Nutritionals, Novel Ingredients, Nu Science
Trading and Nutrition 21.
Contract Manufacturing Workshop: GMP Compliance,
Risk Management & Beyond
Choosing and working with a contract manufacturer/privatelabel provider could represent the difference between a
successful product launch and long-term partnership, and
disappointment. Avoid the latter outcome by attending the
Contract Manufacturing Workshop on Friday, Oct. 9, from
8:30 to 11:30 a.m. Experts will cover topics such as auditing
and qualifying suppliers for GMP compliance; understanding
finished product specifications and individual obligations;
risk assessment; and best practices for selecting the right
manufacturing partner.
Start out the morning with a look at how to audit and
qualify manufacturers for cGMP compliance. Marian
Boardley, principal of Marian Boardley Consulting LLC, will
provide steps for minimizing risk, protecting brands and
preparing to work with suppliers for maximum compliance.
“FDA inspections over the past five years have shown
many contract manufacturers are deficient in basic cGMP
requirements, and the agency is now turning its focus to
own-label distributors and their particular responsibilities
under the dietary supplement regulations,” Boardley
explained. Because of that, Boardley will provide the
following takeaways:
• Simple techniques to pre-audit and eliminate noncomplaint contract manufacturers early in the
selection process;
• An understanding of the regulatory responsibilities and
roles of the own-label distributor in partnership with its
contract manufacturer; and
• The importance of ongoing visits to the chosen
contract manufacturer, and qualifying the products
it makes.
The next session will outline the ABCs of GMP compliance.
Gary Callahan, president and CEO of Consulting Services
Inc., will show attendees how to build a foundation for their
operations, a foundation that gives them control. Expect to

learn how to identify only the required procedures stated in
the GMPs; how to write simple procedures; how to implement
and enforce those procedures; and more.

NEW IN CONTENT

After that, get the details on scientifically sound specifications.
While FDA regulations require each batch of a finished
dietary supplement product to meet quality requirements,
FDA continues to issue Warning Letters for inappropriate
specifications. Tara Couch, Ph.D., senior advisor for dietary
supplements at EAS Consulting Group, said recent such letters
have noted just using the input of a dietary ingredient as the
method for verifying its strength, “By Input,” is unacceptable.
Therefore, she will discuss how to develop scientifically sound
Finished Product Specifications, even when no analytical test
method is available to test the final product.
Then, Walt Murray, director of quality and compliance services
for Master Control Inc., will dive into the finer points of risk
management. Tune in to learn when product development is
most at risk and how to keep problems at bay.
Finally, get the skinny on signing a quality agreement with
a contract manufacturer. Too often, involved parties make
assumptions or don’t ask questions, and then it’s too late—
a significant quality or regulatory issue or crisis has arisen.
Find out how to avoid this situation by determining who writes
the contract agreement; knowing the difference between
a business contract and a quality agreement, and who the
FDA will hold liable; among other must-know topics. “It is
now more incumbent upon manufacturers, distributors and
packagers to ensure that all finished supplement products
meet consistent compliance regardless of their point of
inception,” said Heather Neves Duncan-Fairman, director of
corporate quality assurance and regulatory affairs for Natural
Organics Inc. Fairman will lead the panel with Heather Steven
Shapiro, attorney at Ullman, Shapiro & Ullman LLP.
Good Health Manufacturing Inc., Intermountain Nutrition,
National Enzyme Co., Paragon Labs, Soft Gel Technologies
Inc. (SGTI) and Tab Labs Inc. are underwriting the Contract
Manufacturing Workshop.
Vitamin K2 Workshop: New Findings, Trends around
Vitamin K2 for Heart and Bone Health
Vitamin K2 is the last recognized vitamin in the West with
a demonstrated deficiency. Pair this with epidemiological
evidence—and now human interventional studies—showing
vitamin K2 is essential for bone and cardiovascular health at
all stages of life. Consider the vitamin’s benefits: It helps the
body use calcium to build healthy bones; it promotes bone
mass, density and strength; and it helps inhibit age-related
stiffening of the arteries. Manufacturers are responding with
supplements galore and offering new delivery systems.
Given all that activity, SupplySide West is holding its first-ever
workshop dedicated to vitamin K2. The three-hour event will
go from 8:30 to 11:30 a.m. on Friday, Oct. 9.
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For starters, consider that therapies for chronic diseases such
as atherosclerosis, heart attacks and strokes may actually
deplete the body of nutrients—K2, in particular—that protect
the cardiovascular system. To shift that outcome, it’s important
to change the standard of care. That’s the stance of Dennis
Goodman, M.D., director of integrative medicine at New
York University, who will kick off the Vitamin K2 Workshop.
Goodman says one way to change the standard of care
would be to incorporate vitamin K2 into a daily supplement
and use coronary calcification screening. “Vitamin K2, as
MenaQ7, is rapidly becoming recognized as a key nutrient for
preventing atherosclerotic heart disease and osteoporosis,”
Goodman said. “The sooner high-risk patients and patients
with plaque start on vitamin K2, the less likely they are to
have progression of calcification in the arteries that can lead
to blockages, heart attacks and strokes.”
Ted Reid, Ph.D., professor at Texas Tech, will pick up the
conversation with new information about how vitamin K2
can resolve muscle cramping, neuropathy and support the
cardiovascular system.
Leon Schurgers, Ph.D., associate professor of biochemistry
at University Maastricht, then will talk about how vitamin
K2 controls vascular calcification. Vascular calcification is
an independent risk factor for cardiovascular morbidity and
mortality, especially among older people and in patients with
chronic kidney disease and diabetes. Schurgers will address
how knowledge about vitamin K2 may propel therapeutic
strategies to prevent and treat vascular calcification.
Turning to a different demographic, Katarzyna Maresz, Ph.D.,
president of the International Science and Health Foundation,
will show how declining vitamin K2 intake is hurting
children in Western societies. Namely, the lack of adequate
consumption means children aren’t growing bones as healthy
and strong as they should. “The clinical validation supporting
the health benefits of vitamin K2 continues to grow,” Maresz
said. “Meanwhile, a growing population continues to be
afflicted by the very conditions this nutrient supports. To that
end, as more and more end users seek out a natural way
to improve their health, vitamin K2 is playing a larger role in
that conversation.”
The Vitamin K2 Workshop is underwritten by KappaBioScience, NattoPharma USA, Nutraland, PLT Health
Solutions, Sungen BioScience and Virdis BioPharma.

+

SupplySide Storefronts are always open. Come on in.

STOREFRONT
HIGHLIGHTS:

SupplySide West and
SupplySide Storefronts:
Aligning the event and
the web with your workflow.

Easy-to-use workflow tool

Search by Ingredient, Solution,
Location or Supplier

Access Whitepapers, Videos,
Website, Request a Proposal,
view Ingredients and more

SupplySide West is the gathering point for the health and
nutrition industry where science and strategy intersect. As an
attendee, you use this event to explore our show floor, discover
new ingredients and solutions, discuss innovative ways to
formulate new finished products and outline go to market ideas
around packaging and consumer needs. SupplySide Storefronts
can get you started early – come in and start your EDIM process
before you even board the plane for Vegas.
SupplySide Storefronts

is available 365 days a yearnot only right before SupplySide West, but all year long to align
with your ongoing process of sourcing ingredients, suppliers,
equipment, packaging solutions, contract manufacturers and
more. In SupplySide Storefronts you will find a full listing of the
ingredients or solutions available from the supplier, their latest
science and clinical studies and the ability to connect directly with
the supplier to request a proposal through the system.

EXPLORE
NOW
supplysidestorefronts.com

— Featured Storefronts —

™

And more such as: Healthy Solutions, Lemur International, TIC International and Welch’s Global Ingredients

IN THE NEWS: STOREFRONTS

In The NEWS: Storefronts
Connect with Suppliers Year-Round
with SupplySide Storefronts
SupplySide West offers an ideal venue to explore, discover,
innovate and market new products by bringing together all
the biggest names in the industry in one location. But the
show has one problem: it only happens once a year.
That’s why Informa Exhibitions, one of the world’s leading
knowledge providers to individuals, businesses and
organizations, launched SupplySide Storefronts in June
2015. The Storefronts offer a unique, online environment
that revolutionize the way buyers find and source ingredients
and solutions. Storefronts allow ingredient buyers and
product developers to find and connect with the suppliers
and solutions they need, all year long.

The Featured Suppliers include ADM/WILD, AIDP Inc., BGG,
GWI/IngredientsOnline.com, Indena USA Inc., Nutralliance
Inc., Orgenetics Inc., Ropack Inc. and TR Nutritionals.
In addition to searching by supplier, SupplySide has
identified the most important solution types within the health
and nutrition industry, and organized them into dedicated
landing pages. Each contains a list of companies associated
with this particular solution type.
As you use the exhibitor search tool in the SupplySide West
website, you’ll also note the companies that are already
on board with SupplySide Storefronts, allowing you to go
deeper into your research to maximize your time in person
at the show.

+

SupplySide Storefronts enable year-long business
connections during the days when top industry events—
SupplySide West, Ingredient Marketplace and Vitafoods—are
not taking place. SupplySide Storefronts allow for the tens
of thousands of buyers who are looking for ingredients,
suppliers and solutions to request quotes, visit websites,
download whitepapers, and view ingredients and solutions.
Think of the Storefronts as a constantly running SupplySide
West, where companies can explore various suppliers, much
like visiting booths at the show.
“Informa is again taking a market leadership position, this
time to provide better resources to facilitate buying and
selling in the days that our SupplySide West, Ingredient
Marketplace and Vitafoods shows aren’t taking place,” said
Danica Cullins, vice president of sales, Health & Nutrition,
Informa Exhibitions. “Sourcing happens every day, and it
only makes sense that the same organization driving the
best trade shows in the world would also be moving past
archaic printed buyers’ guides.”
SupplySide Storefronts has nearly 60 suppliers already
participating. This includes nine Featured Suppliers that
have made a larger strategic investment to ensure the tens
of thousands of buyers who are looking for ingredients,
suppliers and solutions can find and connect with them all
year long; these would be similar to the companies with
larger island booths at an in-person event.
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Extend your

SupplySide West
experience with
our unique online
environment.

In The NEWS
Facing the FUTURE of Dietary
Supplements in the United States

CANI Experts Take the Stage

IN THE NEWS

Last year was the 20th anniversary of the passage of the
Dietary Supplement Health & Education Act (DSHEA), which
forms the basis for how supplements are regulated in the
United States. However, this year has seen an unprecedented
amount of negative publicity around the safety and regulation of
supplements, undermining consumer confidence and prompting
the media, consumers and Congress to call for a revisiting of the
regulatory paradigm.
This has stirred a great deal of conversation within the industry
about the future of dietary supplements in the United States. From
the impact of the New York Attorney General’s investigation and
questions about new dietary ingredients (NDIs) to continued media
coverage about the safety and efficacy of products, it is time to
address the concerns and determine positive steps forward.
This year at SupplySide West, join the leading voices in the dietary
supplement space to tackle this issue in the Featured Panel,
set for Wednesday, Oct. 7, from 9 to 11 a.m. The panel is open
to all SupplySide West participants; the format is designed for
an interactive dialogue, so bring your key questions and ideas
to share.
“We assembled this Featured Panel to serve the thousands of
industry members who come to SupplySide to understand as
much as possible about where our industry is going and what that
means for their businesses,” said Jon Benninger, vice president of
Informa’s Health & Nutrition Network, the producers of SupplySide
West. “As SupplySide West is the industry’s gathering point, it’s
natural to use this forum to discuss, debate and define where we
are headed. This is a must-see event that will help our colleagues
across the industry make the best decisions for their companies.”
Benninger and Heather Granato, vice president of content,
Informa’s Health & Nutrition Network, will moderate the two-hour
event. Panelists include:

This year, as a part of SupplySide Central, experts from the
Consultants Association for the Natural Products Industry (CANI)
will take the stage to present case studies on resolutions to
common problems the industry faces.
Bolton & Company’s Greg Doherty, Robert Forbes of Robert
Forbes and Associates, Kathy Francis of Specialty Insurance
Partners LLC and Ashish Talati, Esq., from the firm Amin Talati &
Upadhye, will speak on topics such as product liability insurance,
legal considerations for your company, and how to rein in your
competition using the NAD (National Advertising Division of the
Better Business Bureau) forum.
While the CANI consultants have answered questions through
scheduled booth meetings at previous SupplySide shows via
the Ask the Experts program, this year’s five-minute “shortand-snappy” format will allow them to discuss a range of oftencountered problems, as well as review resolution options and
reveal final results from case studies.
“Ask The Experts Insights will provide show attendees with
relevant case studies that will demonstrate how consultants
can utilize their expertise to help companies effectively impact
their business challenges,” said Karena K. Dillon, president
of CANI. “The new venue affords increased exposure for the
consultants association to validate the value of consultants who
have the experience to resolve workplace challenges and drive
business growth.”
This year’s presentation topics will include the following:
• Product Liability Insurance: What’s Covered, What’s Not
(presented by Greg Doherty)
• What! No Dietary Supplements in Australia?
(presented by Robert Forbes)
• What to do WHEN Pigs Fly – Product Recall Insurance:
The Coverage You Don’t Need (Until You Do!)
(presented by Kathy Francis)
• Leveling the Playing Field Using the NAD Forum –
Reigning in Your Competitors (presented by Ashish Talati)

• Daniel Fabricant, Ph.D., CEO and executive director,
Natural Products Association
• Karen Howard, CEO and executive director, Organic &
Natural Health Association
• Loren Israelsen, president, United Natural
Products Alliance
• Mark LeDoux, founder, chairman and CEO, Natural
Alternatives International
• Michael McGuffin, president, American Herbal
Products Association
• Steve M. Mister, Esq., CEO and president, Council for
Responsible Nutrition
• Marc Ullman, Esq., of counsel, Rivkin Radler
Don’t miss the opportunity to be part of the conversation that will
help drive the industry forward.

+

These experts will offer valuable insights to show attendees,
making it a don’t-miss event. “We continually receive a multitude
of inquiries that require legal counsel and regulatory consult,”
Dillon said. “Therefore, our presenters have been selected to
address these concerns. As president of the association, I will
also be available to provide assistance with additional referrals for
immediate response at the show.”
CANI Ask the Experts Insights will take place on the SupplySide
Central stage on the Expo Hall floor on Thursday, Oct. 8,
from 1 to 1:30 p.m.

+
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THRIVE at SupplySide with the
2015 Survival Kit

IN THE NEWS

This year’s SupplySide West Survival Kit contains a range of
useful products to help attendees not only survive, but thrive
during an eventful and exciting show. All products within the
Survival Kit were crafted using ingredients and technologies
visitors can find at SupplySide West; these ingredients help
showcase the science, product development, formulation,
manufacturing and packaging capabilities driving originality
in the industry.
“The SupplySide West Survival Kit bridges the gap between
new, exciting raw materials and the many attendees who
are not familiar with them,” said Mark Potocnjak, CFO of
Herbally Yours, the manufacturer of the kit, now in its third
year at SupplySide West. “It presents [the ingredients] in
finished products that are ready for the consumer market.
Presentations, brochures and large balloons definitely bring
attention, but nothing can substitute the experience of
consuming the new ingredient.”
Potocnjak also explained this year’s kit is upgraded from last
year’s “cube,” to the 2015 “prism,” to showcase an entire
spectrum of ingredients.
Fibregum from Nexira (booth 1711) provides a natural
source of dietary fiber sourced from acacia gum. The
ingredient’s powerful prebiotic benefits can help attendees
avoid digestive discomfort after indulging in Las Vegas’
greatest culinary masterpieces.
Fiber isn’t the only ingredient within the kit that boasts
significant digestive benefits. Unique Biotech’s Unique IS2
probiotic ingredient (Bacillus coagulans) is stable at room
temperature and can survive in temperatures up to 100
degrees Celsius for 30 minutes. According to Unique Biotech
(booth 324), the strain’s high rate of survival aids in the
replenishment of gut-friendly bacteria for improved digestion
during a busy show.
Attendees also will receive Superba Krill, from Aker
BioMarine (booth 1215), a source of beneficial omega-3s
and the antioxidant astaxanthin. Superba Krill softgels can
help eliminate joint discomfort accumulated after hours of
walking the show floor.
Novel Ingredients’ (booth 1821) new BF-7 Silk Protein
Hydrolysate will help keep attendees’ minds sharp during
important meetings and educational events. The natural
cognitive health ingredient, backed by 10 human clinical
trials, is sure to help visitors think straight and take in all the
valuable information the show has to offer.
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And let’s face it, we could all use a little carb control
when traveling. Luckily, this year’s survival kit contains
MealShape from HORN (booth 1621) to block the body’s
starch absorption by up to 20 percent. This patented Ceylon
cinnamon extract will aid in the prevention of glycemic
spikes and sugar crashes, while also helping to convert the
tasty Vegas treats into energy rather than fat.
For attendees who might enjoy the Vegas nightlife a little
too much, Jiaherb (booth 2743) has developed the perfect
energy blend to help survive the following morning. A shot
of vitamins, amino acids and herbs can help bolster spirits
after the previous night out.
No one wants to miss out on the incredible sights of Vegas
due to dry eyes. MaquiBright, developed by Charles
Bowman (booth 3742) and MNL Group, is a standardized
extract from Patagonian Maqui berries (Aristotelia chilensis)
that can improve tear fluid production rather than mask the
symptoms of dry eyes. Research shows MaquiBright can
restore tear-fluid production from tear glands and reduce dry
eye-related symptoms.
Last but not least, survival kit recipients will discover an
amino drink featuring FlavorSweet by FCI Flavors (booth
348), a multi-purpose natural flavor functioning as a
masking agent and flavor enhancer. FlavorSweet can hide
off-notes associated with vitamins, minerals, amino acids,
and a variety of other functional ingredients. Its slightly
sweet profile fits within sports drinks, protein shakes, tablets
and more.
Don’t miss out on this year’s survival kit packed with
goodies of all types. Herbally Yours (booth 637) did not forget
about attendees’ aching feet, but you’ll need to grab a kit to
find out more details. The kits will be available in registration
and at each of the sponsors’ booths.

+

SupplySide Cares DONATES Part of
Registration Fee to Vitamin Angels

FIRST-TIME Attendee?
We Have a Reception for You

Companies attending SupplySide West will do more than just
build their businesses, they’ll do good, too.

The SupplySide team encourages attendees visiting the
show for the first time to register for a special reception
where they can get acquainted with industry rock stars, chat
with fellow first-timers, and, of course, meet the SupplySide
team. The First-Time Attendee Reception, sponsored by
DSM, can help visitors ensure they accomplish their goals at
SupplySide West.

That’s because, through the SupplySide Cares initiative,
$3 of each registration fee will go to Vitamin Angels, an
organization working to combat undernutrition, the number
one cause of preventable death in children.

IN THE NEWS

Vitamin Angels helps at-risk populations in need—
specifically, pregnant women, new mothers and children
under five years of age—gain access to life-saving and
life-changing vitamins and minerals.
“It’s thanks to SupplySide Cares and all our industry
partners, who share our passion for improving global health
and truly believe in the power of vitamins, that our work is
possible,” said Howard Schiffer, president and founder of
Vitamin Angels.

+

To learn more or make a direct donation,
visit vitaminangels.org

“We are very excited to launch the first-time attendee
reception,” said Dana Hicks, senior vice president of events,
Informa Exhibitions. “Each year, SupplySide West attracts
many new attendees, and it can be overwhelming with all of
the educational events and networking at such an enormous
event. We hope to provide a cool, casual atmosphere
for visitors to ask questions and chat peer-to-peer in a
non-sales environment.”
Be sure to grab a drink and bite to eat at this unique event,
hosted by the speak-easy style 1923 Bourbon Bar. The
reception will take place from 5 to 7 p.m. on Tuesday, Oct. 6.
Separate registration is required, and registration is limited
to first-time SupplySide West attendees only.

+
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Exhibitor NEWS
AIDP’s ‘Passport to Health’ Campaign Adds
Interactive Twist to SupplySide West

Albion Showcasing Magnesium
Drink Prototypes

AIDP is inviting attendees to take part in a “Passport to
Health” in its booth at SupplySide West.

Albion®-Human Nutrition will have two new magnesium
drinks—one for sports recovery, the other for optimal
energy—at its booth for tasting.

EXHIBITOR NEWS

The company will highlight several of its featured functional
ingredients—including PreticX™, Magtein™ and
KoACT®—with posters on the science and benefits, as well
as samples of two protein beverages: a Magtein confection
and a beverage with PreticX.
Booth attendees will receive an actual passport holder that
can be stamped to signify a successful “journey” through
the presentation. The company will showcase solutions in
several key areas:
• Plant-Based Proteins: AIDP is launching new versions
of its RisaPro brown rice protein and PeasiPro pea
proteins. RisaPro XS (extra smooth) and PeasiPro XS
are smoother, silkier formulations of the company’s
original protein ingredients, designed for better texture,
mouthfeel and taste, particularly in beverage and
ready-to-drink applications. In addition, the company is
introducing Sacha Inchi protein, a superfood plant from
Peru. Experts also will discuss a new hemp protein and
hydrolyzed wheat proteins.
• Prebiotic Insights: After the summer launch of PreticX,
AIDP will feature this prebiotic xylooligosaccharide
(XOS) ingredient in beverage formulations at its booth.
Attendees will learn more about upcoming studies
reinforcing the benefits of using PreticX as a “fertilizer”
for the body to better use probiotics.
• Cognitive Support: AIDP’s cognitive health ingredient,
Magtein, is a proprietary magnesium l-threonate
formulation. The brand continues to post increasing
sales for the company as the need for nonprescription solutions for brain health grows with
the booming aging population. AIDP will discuss new
developments in human studies supporting Magtein
effectiveness, too.
“Supply Side West is our premier showcase event each
year,” said Kathy Lund, vice president of marketing
and business development, AIDP. “We have exciting
developments in all areas of our company’s focus—
digestive health, cognitive health and plant-based
proteins—to share with show attendees. We wanted to do
something different this year, besides just the normal ‘meet
and greet’ with show attendees. AIDP is all about the proven
science behind our ingredients. This interactive forum will
really give us an opportunity to showcase that.”

+

For more information, visit booth 2028 at SupplySide West.
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The company also will be on hand to discuss its mineral
amino acid chelate nutrition expertise.
Albion’s other products include Ferrochel® (iron bisglycinate
chelate), which is organic, easily absorbed and proven
to reduce gastric upset compared to inorganic iron; and
Creatine MagnaPower®, which increases the body’s ability
to regenerate ATP for faster recovery from exercise with
increased energy and power.

+

For more information, visit booth 3443 at SupplySide West.

American River Nutrition Touts Annatto
Tocotrienol Study
American River Nutrition is touting a study published
in Clinical & Experimental Cardiology that found annatto
tocotrienol—mainly composed of delta-tocotrienol, the
ingredient that comprises American River Nutrition’s
DeltaGold product—improves cardiovascular risk factors.
The study took place over four weeks. Each day, participants
who already ate healthy diets took 125-750 mg/d of annatto
tocotrienol. The results showed decreased inflammatory
and oxidative stress markers. Researchers led by Asaf
Qureshi of the University of Missouri – Kansas City said the
outcome makes delta-tocotrienol a potential candidate for
maintaining health and warding off aging diseases.
Cardiovascular disease is linked with clogging of the arteries
due to elevated cholesterol, but patients who have heart
attacks often have normal cholesterol levels. Science has
pinpointed inflammation as cholesterol’s accomplice in
progressing cardiovascular disease; a constant influx of white
blood cells “sticks” to arterial walls, thus allowing plaque
to build. The new study underscores the anti-inflammatory
benefits of annatto tocotrienol, according to American River
Nutrition.

+

For more information, visit booth 2671 at SupplySide West.

EXHIBITOR NEWS

BASF Showcases New Products, Takes
Part in Education, VendorBrief Sessions

Berlin Packaging Starts Quality
Service Division

BASF Nutrition & Health, a major sponsor of SupplySide
West 2015, is taking part in the show in several
different ways.

Berlin Packaging is highlighting its new Quality Service
Division, which the company calls an “industry-first” effort
to help reduce waste, improve operational efficiency and
strengthen quality systems.

First, the company is serving as the exclusive SupplySide
West Education Sponsor for the 13th year. Second,
it’s exhibiting new excipients and ultra-high omega-3
concentrate at its booth (see the What’s Hot New Products
section for more information). The company says it aims to
reach the one-third of supplement users who don’t always
comply with their regimens, either because they forget or
because the intake method is not easy or convenient. As
part of this effort, BASF has created a new body composition
meal replacement powder pack that includes Tonalin® CLA;
a heart-healthy gummy with sterols and omega-3s; a multivitamin emulsion for healthy aging; and dietary supplements
featuring its excipients Ludiflash® and Ludipress®.
Next, BASF is taking part in a couple of key SupplySide
education sessions. Therese Dolan, global marketing
manager, will link marketing insights to product development
in the panel, “Targeting Millennials via Product Development,
Marketing & More.” MaryEllen Molyneaux, president of NMI,
will lead the session, scheduled for Tuesday, Oct. 6 from 10
to 10:50 a.m.
Also on Tuesday, Gry Strand Festervoll, BASF’s senior
scientific communication manager, will present during
the Omega-3 Insights Summit. Attendees will learn the
background and nature of a drug safety evaluation scheme,
such as the type of information collected, the analyses
performed and the conclusions that can be drawn.
To attend the Summit or education session, attendees must
purchase a separate pass.
Finally, on Wednesday afternoon, BASF will present a
VendorBrief, which is open to all attendees. Joseph Mortiz,
Ph.D., BASF’s scientific marketing manager, will discuss
“New CLA Research Beyond Fat Loss—Presented by
Tonalin®” from 1 to 1:50 p.m. in the Expo Hall. Mortiz will
share how conjugated linoleic acid (CLA), a natural fatty acid
known to benefit body composition, also shows promise
as a potential anti-inflammatory and immune-modulating
agent. He’ll further present ideas for getting consumers to
take Tonalin® CLA. As such, BASF will have new delivery
formats on hand to illustrate how users may ingest Tonalin®
on-the-go.

+

For more information, visit booth 3543 at SupplySide West.
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The division identifies weaknesses in customer processes,
helps establish quality systems as a result and aids in
proactive planning to prevent quality problems before
they happen. Capabilities include lean manufacturing
assessment, kaizen event facilitation, specification
development, and industry-specific coaching, assessments
and applications that can be tailored to each customer.
Berlin Packaging is a full-service supplier of plastic, glass,
and metal containers and closures, and its new service
comes as the latest in a series of value-added offerings
that include package design, equipment financing, profit
consulting and international sourcing. These services
all are provided free of charge in exchange for new
packaging business.
“Relatively few companies have the in-house expertise to
diagnose and correct production problems and operational
inefficiencies that eat into profits, let alone to work
proactively and hone the overall quality system,” Bryn
MacKenzie, director of quality at Berlin Packing, said. “Our
Quality Service Division steps into the breach, serving as a
quality advocate for our customers.”

+

For more information, visit booth 1163 at SupplySide West.

Bio-Botanica Showcases
Zea Botanicals Line
Bio-Botanica Inc. is showcasing Zea Botanicals™, its line
of natural and environmentally sustainable products, which
can support companies developing clean label products in
response to consumer demands.

EXHIBITOR NEWS

Bio-Botanica makes Zea Botanicals with the proprietary
ingredient Zemea® propanediol, developed by DuPont Tate
& Lyle Bio Products. Zemea is a “bio-based” 1,3 propanediol
that acts as an all-natural solvent with benefits. Bio-Botanica
uses Zemea in more than 150 Zea Botanicals extracts.
Bio-Botanica also devised the Bio-Chelation® extraction
process, which simulates the plant cell in its ability to keep
all minerals and inclusions in a colloidal aqueous medium.
The process uses cold, low-alcoholic mestruums adapted to
each plant and its constituents. It then is concentrated under
high vacuum in glass-lined or stainless-steel vessels.
Zea Botanicals allows Bio-Botanica customers to add the
Bio-Botanica extracts to products. Plus, the addition of
Zemea replaces petroleum-based glycols such as propylene
glycol and butylene glycol. It is the first such base to earn
the EcoCert™ designation.
Zea Botanicals are manufactured in a GMP facility, are
kosher certified, and are ID-tested before and after
production.

“Pushing yourself to the limit—whether it’s training,
competing or just pursuing an active lifestyle—depletes your
body’s natural supply of ribose, creatine and electrolytes,”
said Frank Bayr, co-founder of Fanda Labs. “Driv reboots the
body’s natural energy synthesis process by restoring ribose,
creatine and electrolytes lost during exercise. It’s a proven
way to help your sore, stiff muscles recover, allowing you to
push yourself further.”
Bioenergy Ribose is popular in a variety of sports nutrition,
dietary supplement, and functional food and beverage
products. It works with a variety of other functional
ingredients, helping to increase and sustain their benefits.

+

For more information, visit booth 3365 at SupplySide West.

CP Kelco Expansions Support
Product Demand
CP Kelco is expanding its operations to respond to strong
demand for its range of specialty hydrocolloid products.
Earlier this year, the company received approval from its
board of directors to build a new dry citrus peel processing
plant in Latin America, which should be completed by the
middle of 2016. Citrus peel provides the raw material to
produce pectin, one of CP Kelco’s product lines. In addition,
CP Kelco’s expansion of its pectin manufacturing facility in
Brazil should be done this year.

+

+

For more information, visit booth 2843 at SupplySide West.

For more information, visit booth 4073 at SupplySide West.

Deerland Enzymes Highlighting
Capabilities at Wine & Chocolate Soiree

Bioenergy Life Science Talks Up
Driv Energy Drink
Bioenergy Life Science Inc. is promoting the Fanda Labs
energy drink, Driv, at SupplySide West.
Driv includes 2 grams of Bioenergy Ribose®, the Bioenergy
Life Science 5-carbon sugar. The body is clinically proven to
use Bioenergy Ribose to make adenosine triphosphate (ATP),
the source of all cellular energy, according to Bioenergy
Life Science.
Driv comes in a five-calorie pack. It contains no caffeine,
which can be dehydrating. Thanks to its blend of premium,
natural ingredients, Driv replenishes magnesium, potassium
and sodium, the important electrolytes lost to sweat. These
minerals support good hydration, help regulate the blood’s
acidity, and support muscle and nerve function.
Fanda touts Driv as a way for athletes to improve
performance, accelerate recovery and decrease brain fog
while also improving dry mouth and skin.
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Deerland Enzymes will have its product development
experts on hand at SupplySide West to help customers with
formulation needs. The experts will show how Deerland
Enzymes can customize an enzyme and/or prebiotic
supplement for a brand.
The company will also hold its Wine & Chocolate Soiree
at the end of the day on Wednesday, Oct. 7. Stop in for
complimentary wine paired with gourmet chocolates fortified
with the DE111™ probiotic, Deerland’s strain of Bacillus
subtilis. Plus, get a sneak peek at Deerland’s advances in
probiotic manufacturing with a look at the firm’s new facility,
set to begin operations in late 2015.

+

For more information, visit booth 4435 at SupplySide West.

Delavau Brings Calcium Fortification to
Chocolate, Compound Coating

EXHIBITOR NEWS

Delavau is extending its Accent™ fortification technology to
chocolate and compound coatings so food brands and other
customers can add calcium to bars, baked goods, snacks
and confections.
“Our patented calcium fortification technology creates a
chocolate or compound coating that delivers the same
amount of calcium as a serving of milk, while maintaining
the eating experience of the chocolate,” said Jeff Billig, vice
president and general manager. “We’ve been very pleased
by the initial feedback from experts in the chocolate market
who’ve been surprised to find that we’re able to incorporate
this level of calcium in a chocolate or compound coating
without negatively impacting the sensory experience.”
Delavau said the application opportunities for calciumfortified chocolate reach across industry segments, with
particular excitement around the potential for snacks,
meal replacement bars, and baked goods, especially those
seeking to increase fiber or protein in the formulations.
“The technology … delivers this result without adding cost,
providing formulators and marketers with a lot of flexibility
to improve claims in bars and snacks, while maintaining
calcium levels in a cost-effective manner,” Billig said.
Calcium-fortified chocolate can provide a source of calcium
in dairy-free applications, a particular draw for consumers
who can’t or choose not to consume dairy products,
Delavau said.
In other Delavau news, the company said it recently received
a new patent expanding its technology to other minerals,
creating even more opportunities for fortification.

+

For more information, visit booth 2264 at SupplySide West.

EAS Consulting’s Couch to Speak on
Scientifically Sound Specifications at
Contract Manufacturing Workshop
EAS Consulting Group’s Tara Lin Couch, Ph.D., will
speak on “Scientifically Sound Specifications—No
‘By-Inputs Here’” on Friday, Oct. 9, as part of the allnew Contract Manufacturing Workshop. (To learn
more about the workshop or register to attend,
visit west.supplysideshow.com\workshops.aspx.)
Couch, who serves as senior advisor for dietary supplements
for EAS, will discuss how to develop scientifically sound
finished product specifications, even when no analytical test
method is available to check the final product.
She will focus on several areas, including the practical
definitions of identity, purity, strength, composition and
potential contaminants; when it is appropriate to exempt
a dietary supplement product from finished product
analytical testing; how to verify the strength of dietary
ingredients when testing is exempted; and the appropriate
documentation of testing exemptions without the
“By-Input” term.

+

For more information, visit booth 1777 at SupplySide West.

Empirical Labs Talks Liposomal
CoQ10 Benefits
Empirical Labs, which specializes in liposomal delivery of
poorly bioavailable ingredients, is talking up the benefits
of its Liposomal CoQ10 supplement, a top 5 finalist for the
2015 SupplySide Editor’s Choice Awards.
CoQ10 is not only expensive but also poorly absorbed.
Thus, it’s a natural choice for liposomal delivery, according
to Empirical Labs. As a result, the company created its
Liposomal CoQ10 through its new Qualisome technology.
The CoQ10 product is non-hydrogenated, gluten-free, soyfree, alcohol-free, and features structured, stable liposomes
and natural phosphatidylcholine.
Empirical Labs also stocks Liposomal Curcumin/Resveratrol,
Liposomal GSH, Liposomal C and Liposomal B12/MTHF, and
Algae DHA. The company offers low private-label minimums
and is a USDA organic full-scale contract manufacturer in
capsules, powders and liquids.

+

For more information, visit booth 726 at SupplySide West.
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Ethical Natural Licenses New
Patented Method for Making
Vegetable-Source Glucosamine

Extracts & Ingredients Features
Grain-Based Liquid Extracts

Ethical Naturals Inc. (ENI) has signed a license agreement
with Arkion Life Sciences LLC for the patents that employ
a microbial fermentation process to produce N-acetyl
glucosamine and glucosamine.

EXHIBITOR NEWS

The agreement gives ENI the legal right to make, sell, import
and export the patent-protected glucosamine wherever ALS
has issued patents and patent applications. The resulting
USP-grade, GMO-free, vegetable-source glucosamine will be
marketed under ENI’s GreenGrown® Glucosamine brand.
“The new license agreement means that GreenGrown
Glucosamine products are now protected by two patents
that cover both quality assurance (identity testing) and
manufacturing (the fermentation process),” said Cal
Bewicke, CEO of ENI. “These two patents put us in a strong
position, where our customers get verified vegetable
source material and will be protected from any potential
patent infringement.”
ENI said the new glucosamine provides a market advantage
for supplement manufacturers targeting the vegetarian,
vegan or allergen-free markets. That’s because most
glucosamine is made from shellfish.
ENI last received a glucosamine-related patent in 2011.
That intellectual property covers the company’s method of
identifying the unique markers that differentiate between
shellfish- and vegetable-based glucosamine.

+

Extracts & Ingredients Ltd. is featuring a line of liquid
extracts based on modern and ancient grains.
The products are made from quinoa, chia, barley, farro, oat
and other cereal grains. They provide potential sources of
ferulic acid, ascorbic acid, anthocyanins, CoQ10, riboflavin,
procyanidins, isoflavones and catechins.
The extracts can be applied topically or used as
nutraceutical formulas. They are available as water-glycerin,
water-glycol, water-alcohol and oil.

+

For more information, visit booth 4234 at SupplySide West.

FMC Highlights Epax, SeaGel,
Natural Colors
FMC Corp. is displaying its Epax® Omega-3
concentrates, its carrageenan-based soft gel capsule
technology, SeaGel®, and its natural colors products at
SupplySide West.
Epax provides ultra-pure, premium-grade, conditionspecific marine omega-3 ingredients for nutraceutical
supplements and pharmaceutical intermediates. FMC said
it will announce at the show new ultra-high concentration
formulations aimed at condition-specific treatment and
consumer convenience.

For more information, visit booth 2970 at SupplySide West.

SeaGel offers an alternative to gelatin, yielding a vegetarian
capsule that is softer, more flexible and easier to ingest than
traditional soft gels, FMC said.

ExcelVite Shares Latest Science,
Research on Flagship Products

Finally, FMC Natural Colors will be on exhibit. These colors
deliver ingredients that meet almost every hue in the
spectrum and align with popular flavor selections without
affecting texture or taste, FMC said.

ExcelVite, formerly known as Carotech, will share the latest
science on and research of its flagship products, EVNol™,
EVNol SupraBio™ and EVTene™, at SupplySide West.
The company, which produces tocotrienols, said it will
showcase its latest scientifically substantiated and selfaffirmed GRAS ingredients: EVNol SupraBio (patented and
bio-enhanced natural full spectrum tocotrienol-tocopherol
complex); EVNol (natural full spectrum tocotrienol-tocopherol
complex); and EVTene (natural mixed carotenoids complex).
The products are Non-GMO Project verified.

+

For more information, visit booth 1907 at SupplySide West.
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FMC serves customers in the nutrition, pharmaceutical and
nutraceutical markets.

+

For more information, visit booth 1229 at SupplySide West.

Fruit d’Or Upgrades Testing Technologies
for Cranberry Offerings
Fruit d’Or Nutraceuticals added two testing technologies
to ensure the identity, authenticity and purity of its growing
suite of cranberry ingredients.

EXHIBITOR NEWS

The first test is DNA barcoding, performed to prove that
the starting material is indeed cranberry. Fruit d’Or, with
Christian Krueger, CEO of Complete Phytochemical Solutions
LLC, also has incorporated MALDI-TOF mass spectrometry
for authenticating A-type PAC in both its raw ingredients and
finished products.
Stephen Lukawski, director of global business development
at Fruit d’Or, commented: “We have been able to adopt both
test methods that will complement one another to achieve a
higher standard of quality. These new analytical tools need
to be recognized of their importance to further enhance
the trust and respect needed from consumers to grow the
nutraceutical industry.”

+

For more information, visit booth 707 at SupplySide West.

Future Foods Makes International Debut
SupplySide West represents Future Foods S.A. de C.V.’s first
time participating at an international event.
The botanical products supplier was founded in 2002,
targeting the food, pharmaceutical and cosmetic industries
in Mexico. The company now is taking those efforts
worldwide through its distributor, Nevada-based Nutri-Pharm
Ingredients LLC.
“We are pleased to announce our participation at our first
international event, the SupplySide West tradeshow in Las
Vegas, where we will be offering botanical products grown
in Mexico,” said Alberto Galdamez, COO of Future Foods.
Some of the products on display include wild jam, organic
and conventional chia seeds, chamomile, calendula, nopal,
calendula, lavender, artichoke and inulin.
Future Foods’ SupplySide West involvement comes as food
and supplement firms, and FDA, remain concerned about
the adulteration of botanical ingredients. The company
said private and government players are working to create
a self-regulatory mechanism rather than implement
federal regulation.
“Regulation and education is always necessary to help
protect consumers,” Galdamez said. “Our company is
aware of the industry challenges, and this is the reason we
are taking advantage of the relationships developed with
growers in Mexico. We hope to bring a solution to the current
botanicals identity and traceability issue.”
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Future Foods uses traceability methods from plantation
to processing, and also has a quality control system to
ensure product identity. The company does testing through
third-party laboratories to confirm its plant-derived dietary
ingredients are adulterant-free.
Future Foods offers more than 400 ingredients in raw,
powdered or custom particle-sized form.

+

For more information, visit booth 4943 at SupplySide West.

Ganeden to Talk Synergies Between
GanedenBC30, Protein
Ganeden Inc. will highlight its advancement in probiotics
at SupplySide West, discussing its recently completed
and ongoing studies that illustrate synergies between
GanedenBC30 and protein.
These studies include the first-ever clinical trials exploring
the probiotic-protein synergy, Ganeden said. The results
provided significant performance benefits such as a
reduction of muscle soreness, faster recovery time and an
increase in power.
In addition, Ganeden will promote more than 30 new partner
product launches within the food, beverage and sports
nutrition industries at its brand-new booth.

+

For more information, visit booth 3546 at SupplySide West.

GELITA Debuts Short Film to U.S. Audience
at SupplySide Central

Gimbal Brothers Showcases Gummy
Vitamin Formulation Expertise

GELITA®, the official Collagen Protein Sponsor of SupplySide
West, is debuting its short film for U.S. audiences.

Gummy vitamin manufacturer Gimbal Brothers Inc.
is showcasing its formulation, production and
packaging experience.

“You Can See,” a documentary that tracks how a seemingly
ordinary gummy alters one man’s perspective, will screen on
Wednesday, Oct. 7, at SupplySide Central in the Expo Hall.
GELITA experts then will hold an interactive presentation
about the collagen protein experience. They’ll address topics
including the following questions:

EXHIBITOR NEWS

• How do bouncy balls perform differently when made
with various hydrocolloids?
• What does this ingredient choice mean to the sensory
attributes, such as taste and texture, of gummies?

The company helps clients with needs including sourcing
raw ingredients and overseeing product development,
sampling, production, packaging and distribution. Gimbal’s
teams also assist with improving or expanding current lines
and reverse-engineering existing products.
Gimbal’s production and packaging facilities are NSF
Certified cGMP Part 111 for Good Manufacturing Processes,
and SQF Level 3-certified. Plus, with food allergies on the
rise, Gimbal’s facilities are free of the major food allergens:
peanuts, tree nuts, gluten, soy, dairy and eggs.

+

• How can a company create a fresh beauty smoothie
without dairy or ice, and without compromising the
expected thick and creamy mouthfeel?

For more information, visit booth 862 at SupplySide West.

• How does nutrition through collagen proteins play a vital
role in musculoskeletal health?

Rutgers Professor Speaking in
Gnosis VendorBrief

In addition to the film screening and interactive presentation,
GELITA experts will be on hand at the company’s booth. The
company will showcase its collagen proteins in applications
from fortified gummies to gelatine capsules with optimized
release profiles to protein enrichment options. GELITA also
is highlighting the ability of its collagen ingredients to offer
physiological benefits, too, as almost all relevant parts of
the body—including bones, blood vessels, skin, organs,
ligaments and more—are based on collagen. To that point,
GELITA Bioactive Collagen Peptides® are clinically tested
and scientifically proven for results, and can bridge the gap
between product categories such as food and cosmetics or
food and pharma.

+

For more information, visit booth 4343 at SupplySide West.

Gemini Pharmaceuticals
Publicizes ‘DIFFERENCE’
Gemini Pharmaceuticals Inc., which makes dietary
and nutritional supplements, will feature THE GEMINI
DIFFERENCE at SupplySide West.

Gnosis USA Inc. is sponsoring the “One-Carbon Metabolism
in Health and Wellness” VendorBrief presentation at
SupplySide West on Thursday, Oct. 8, from 11 to 11:50 a.m.
Joshua W. Miller, Ph.D., professor and chair for the
Department of Nutritional Sciences School within the school
of Environmental and Biological Sciences at Rutgers, will
lead the session.
Miller will discuss in-depth the critical biochemical
reactions that involve the transfer of one-carbon methyl
groups and the role these processes play in supporting the
proper function and health of the human body. One-carbon
metabolism is essential for the synthesis of DNA and RNA,
sulfur amino acid metabolism (methionine, homocysteine,
cysteine and glutathione), and methylation reactions. Miller
also will cover one-carbon metabolism as it relates to key
micronutrients (folate, vitamin B12, vitamin B6, riboflavin
and choline) that serve as substrates and cofactors.

THE GEMINI DIFFERENCE comes in the partnership the
company forms with its customers, Gemini said. As a result,
the clients become part of the quality and manufacturing
teams at Gemini, creating transparency and cooperation
unique to the industry, according to Gemini.

For its part, Gnosis continues to focus on one-carbon
metabolism as it impacts detoxification, energy production,
immune function, maintenance and regulation of genes,
mood balancing and inflammation, and more. Gnosis has
designed three products to stimulate and support the onecarbon metabolism cycle; those products are Adomet®
(S-adenosylmethionine, aka SAM-e ), Quatrefolic®
(the reduced and active form of folic acid) and
S-Acetyl-Glutathione.

For more information, visit booth 544 at SupplySide West.

For more information, visit booth 3077 at SupplySide West.

+
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GPC Showcases Product Application Ideas
Grain Processing Corp. (GPC) will showcase several new
product concepts at SupplySide West.
Among them will be a high-protein chocolate-almond
breakfast cookie designed for either breakfast on-the-run, or
an afternoon pick-me-up. The cookies include two of GPC’s
functional ingredients, INSCOSITY® and MALTRIN®.

+

For more information, visit booth 3346 at SupplySide West.

Kalsec Promotes Spicy
Expeller-Pressed Extracts

INSCOSITY instant modified starch extends the cookie’s
shelf life by improving moisture retention, while MALTRIN
maltodextrin enhances the texture and reduces browning
caused by the high protein level.

EXHIBITOR NEWS

zinc in 2 ounces by using its fully reacted and non-GMO
trimagnesium citrate anhydrous and zinc citrate dihydrate.
The gummies, meanwhile, are fortified with 50 percent of
the RDA of calcium thanks to Jungbunzlauer’s fully reacted
and non-GMO micronized tricalcium citrate.

GPC also will offer a tasty soft-chew supplement designed
with GPC ingredients to help deliver vitamins and minerals in a
format that has appealing texture, firmness and mouthfeel.

+

For more information, visit booth 1820 at SupplySide West.

Kalsec® will showcase its expeller-pressed extracts,
including ghost pepper, at SupplySide West as consumer
demand for spicy flavors increases.
The company’s other chili pepper extracts include ancho,
capsicum, chipotle, guajillo, habanero and jalapeno. These
liquid extracts are manufactured in the United States with a
patented process, Kalsec said.

Grassland Dairy Puts Its Specialty
Ingredients on Display

Kalsec said the extracts can provide a consumer-friendly
label and are Whole Foods® acceptable, organic suitable,
non-GMO and feature microbial stability.

Grassland Dairy Products Inc. is displaying its ingredients
for retail, food service and industrial customers.

Meantime, the firm said a recent survey it conducted
showed consumers are most keen on an absence of artificial
ingredients in natural or clean-label products. In response,
Kalsec said it offers nature spice and herb flavor extracts,
natural colors and natural antioxidants as alternatives for
artificial ingredients.

The Wisconsin-based company specializes in products
including milk proteins at various concentration levels, milk
protein isolate, milk permeate, enhanced nonfat milk solids,
buttermilk powder and nonfat dry milk.
Grassland uses milk from local, family farmers in its dairy
products. The company, which is more than 100 years old, is
best known for its butter.

+

For more information, visit booth 4280 at SupplySide West.

Jungbunzlauer Showcases Organic
Mineral Salts, Product Concepts
Jungbunzlauer, producer of biodegradable ingredients of
natural origin, will showcase high-purity organic mineral
salts at SupplySide West.
The salts provide an ideal mineral source in food,
beverage and pharmaceutical products as well as dietary
supplements, the company said.
In addition to showcasing the salts, Jungbunzlauer will
give away “Boost Your Mind” shots and fortified calcium
citrate gummies.
The shots promote normal cognitive function, reduce fatigue
and aid metabolism. Jungbunzlauer has added 50 percent
of the RDA of magnesium and 50 percent of the RDA of
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Kalsec produces natural spice and herb flavor extracts,
natural colors, natural antioxidants, and advanced hop
products for the food and beverage industries.

+

For more information, visit booth 864 at SupplySide West.

Kemin Hosts Inaugural Cognitive Health
Summit, Features Renowned Scientist

Lonza Celebrates 30th Anniversary
of Carnipure

Following the launch of Neumentix™ Phenolic Complex
K110-42 for cognitive performance at SupplySide West 2014,
Kemin is showing 2015 participants how to take advantage of
growing markets in brain health and sports nutrition.

Lonza Inc. is celebrating the 30th anniversary of Carnipure at
SupplySide West.

EXHIBITOR NEWS

To that point, Kemin is hosting the inaugural SupplySide West
Cognitive Health Summit on Tuesday, Oct. 6, from 1:30 to
4:30 p.m.
Chris Schmidt, consumer health analyst for Euromonitor,
will kick off the summit by sharing the latest global market
data for brain health supplements. This sector’s growth rate
has surpassed that of the overall supplement market in
recent years.
In addition, Frederick Khachik, Ph.D., will be on hand at the
summit. Khachik worked as a carotenoid scientist for 32
years, carried out post-doctoral research in photochemistry at
the University of Maryland—where he also taught—and holds
12 patents. He joined Kemin’s human nutrition and health
division in July to explore the benefits of dietary carotenoids
in maintaining and promoting health. Khachik will be available
during the Cognitive Summit on Tuesday and again on
Wednesday morning.
Kemin and Khachik collaborated in 1994 with the
commercialization of FloraGLO® Lutein.

+

For more information, visit booth number 1613 at
SupplySide West.

Kyowa Hakko USA’s Cognizin Citicoline
Shows Improvements in Study Participants
Kyowa Hakko USA Inc. is spotlighting its Cognizin® citicoline
ingredient, which, as a recent study demonstrated, is
shown to improve attention and motor function in healthy
adolescent males.
The study, published in the Journal of Attention Disorders,
took place over 28 days. It followed 75 healthy young males
who received either a placebo, 250 mg or 500 mg of Cognizin
citicoline. Participants who received the supplement showed
statistically significant increased motor speed, improved
attention and decreased impulsivity compared to the
placebo group.
The authors said the study results support previous research
that has demonstrated citicoline’s positive impact on the
brain’s frontal lobe, which still is maturing during adolescence.
Further, enhanced motor speed, visual selective attention
and reduced impulsivity could prove useful in an adolescent
population experiencing neural development and increased
risk-taking behavior.

+

For more information, visit booth 1537 at SupplySide West.
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Carnipure is a premium grade of L-carnitine. It provides a
key sports nutrition and weight-management ingredient in
products across the globe.
“The success of Lonza’s Carnipure L-Carnitine is a prime
example of bolstering an extraordinary ingredient with
continued science and technical support,” said Michael
DeGennaro, NAFTA vice president of sales for Lonza
Consumer Care. “Therefore, as the foundation of science
has grown, we’ve helped pioneer and deliver to a market
that demands a high-quality, high-purity product in the
form of our Carnipure L-Carnitine. Lonza’s goal is to provide
our industry with products driven by science and led by
technical support.”
Lonza’s history with the Carnipure ingredient started in
1985. At that time, the role of L-carnitine in metabolism
had already been established. The need for adding
L-carnitine to infant formula had been proposed, especially
in soy formulas, which lack natural L-carnitine. Then, in
the late 1990s, Lonza began investing in human clinical
trials. Partnering with researchers from the University of
Connecticut and using Carnipure tartrate resulted in new
insights into L-carnitine’s role in exercise recovery. Between
2001 and 2010, researchers and Lonza published nine peerreviewed scientific articles providing evidence that Carnipure
supplementation can decrease markers of oxidative stress
not only in healthy males of student age, but also in Baby
Boomer men and women.
Carnipure L-Carnitine provides beneficial support across
multiple product categories, including infant nutrition, dietary
supplements, and functional foods and beverages.

+

For more information, visit booth 1421 at SupplySide West.

MIDI Labs Showcases Bacterial
Testing Expertise
MIDI Labs is highlighting its bacterial testing services at
SupplySide West.
The company is a small veteran-owned business, and
a member of the Natural Products Association and
International Probiotics Association. It specializes in bacterial
testing for quality control of raw materials and finished
products.
Services include probiotic ID bacteria, yeast and fungi ID,
DNA sequencing, MALDI-TOF, strain tracking, fatty acid
analysis and enumeration.

+

For more information, visit booth 3572 at SupplySide West.

NattoPharma Underwrites First-Ever
Vitamin K2 Workshop

Nippon Supplement also will feature its Bonito Peptide fish
protein powder, which supports healthy blood pressure
levels already within the normal range.

NattoPharma USA Inc. is among the underwriters of this
year’s first-ever Vitamin K2 Workshop.

The products are approved as Food for Specified Health
Uses (FOSHU) in Japan.

+

EXHIBITOR NEWS

The session, “Vitamin K2 Workshop: New Findings &
Trends for Heart and Bone Health,” will take place on
Friday, Oct. 9, from 8:30 to 11:30 a.m. It will feature the
following speakers:

For more information, visit booth 3052 at SupplySide West.

• Dennis Goodman, M.D., cardiologist, director of
integrative medicine at New York University, and author
of Vitamin K2: The Missing Nutrient for Heart and Bone
Health, who will address vitamin K2’s use in integrative
medicine and its impact on heart health;
• Ted Reid, Ph.D., professor, Texas Tech, who will discuss
vitamin K2’s ability to ameliorate chronic venous
insufficiency, which impacts chronic health conditions;
• Leon Schurgers, Ph.D., associate professor of
biochemistry at University Maastricht and CARIM (the
Cardiovascular Research Institute Maastricht), who will
address vitamin K2 as the key vitamin in controlling
vascular calcification, via activation of vitamin
K-dependent proteins such as matrix Gla protein; and
• Katarzyna Maresz, Ph.D., president of the International
Science and Health Foundation, who will discuss the
essential role vitamin K2 plays in children’s bone
health—specifically, how children have the greatest
need for K vitamins and the statistics that indicate
vitamin K consumption is declining in Western societies.
“This workshop presents an amazing opportunity to have a
panel of experts who are passionate about the betterment
of human health inform a wealth of manufacturers about
the evidence supporting the benefits of vitamin K2,” said
Dr. Hogne Vik, CEO of NattoPharma, which makes MenaQ7
Vitamin K2.

+

For more information, visit booth 431 at SupplySide West.

Nippon Supplement Focuses on Touchi
Extract, Bonito Peptide

NuLiv Promotes ActiGin Research
NuLiv Science USA Inc. said research shows its ActiGin®
ingredient improves endurance performance at high
intensity, because it buffers oxidative attack on cellular
components during vigorous exercise and enhances
adaption in mitochondria enzyme activity, promoting antiinflammatory shift balance after exercise.
ActiGin is a natural, non-stimulant, performance-enhancing
nutraceutical ingredient. NuLiv developed it from a
proprietary blend of extracts from Panax notoginseng and
Rosa roxburghii, using a proprietary process.
ActiGin works by decreasing cellular membrane
peroxidation, maintaining insulin and glucose signaling
pathways, and increasing glycogen synthesis in muscle.
It increases energy catalyst citrate synthase activity
by 46 percent and energy level by 22 percent, as well
high-intensity endurance performance by 20 percent at
80-percent VO2max to exhaustion.
Further, ActiGin speeds up muscle fatigue recovery by
increasing glycogen storage of exercised muscles by 370
percent at the end of the third hour after a 70-percent
VO2max aerobic exercise, and decreases sarcolemma lipid
peroxidation by 44 percent and muscle damage (creatine
kinase) on the fourth day after exercise by 69 percent in a
human clinical trial.
ActiGin also reduces free radical damage to muscles after
exercise by 37.5 percent on the fourth day after a heavy
exercise in a human clinical trial, NuLiv said.

+

For more information, visit booth 1407 at SupplySide West.

Nippon Supplement Inc. is exhibiting its products for
metabolic support, proprietary functional ingredients and
dietary supplements.
Specifically, the company is focusing on its Touchi Extract,
which helps maintain healthy blood sugar and triacylglycerol
levels already within the normal range. Extracted from
organic, non-GMO, fermented soybeans with only clean
water, Touchi Extract, used as part of the diet, helps regulate
the action of alpha-glucosidase. This helps to help maintain
beneficial blood sugar levels already within the normal range
after carbohydrate-rich meals.
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Nutraceuticals Showcases 11 Products
Nutraceuticals Int’l. Group is showcasing 11 of its products
at SupplySide West.
SelectSIEVE Olive is an extract containing highly
concentrated flavonoids from the olive, which is recognized
for its ability to decrease the risk of coronary heart disease,
atherosclerosis, improve the LDL-HDL ratio and hepatic
function to activate endogenous antioxidant enzymes.

EXHIBITOR NEWS

The patent-pending SlimPro contains a fish peptide enriched
with BCAAs. It increases CCK and GLP-1, sending messages
to the brain to control hunger, eating and nibbling.
Check out the company’s booth to learn more about
SelectSIEVE Olive and SlimPro®, as well as SelectSIEVE®
Apple PCQ, SelectSIEVE Bergamont, SelectSIEVE lime,
ExceptionHYAL®, a-LACY’s RESET®, Progestive,
Saffr’Active®, NaturSyn® Defense and
NaturSyn® Beaulixir.

+

For more information, visit booth 2642 at SupplySide West.

PacMoore Unveils New Innovation Lab
PacMoore Products Inc. has opened a new innovation lab
that marks the next step in the company’s efforts to address
customers’ ever-changing needs.
Jon Baner, senior technical manager-extrusion serves as the
PacMoore Innovation Lab site leader and primary technical
resource for extrusion processing. “We’re excited to have
a facility where we can partner with our customers on
innovation and continue to provide exceptional technical
training for our employees on new and emerging process
technologies,” Baner said.
The Wenger TX-57 twin screw extruder and PacMoore’s
product development experts will assist customers in their
innovation efforts and execution. With the commissioning
of a full-scale Coperion 120 twin screw extruder at the
PacMoore Mooresville facility, which is on a first-quarter
2016 timeline, this extrusion pilot facility will provide an
entry point for customers before they move to the next step
of full-scale production.
The lab also provides another opportunity for PacMoore to
expand its “business as mission work.” PacMoore sees food
loss as one of the biggest reasons for hunger-related crises
around the world. In response, the pilot extrusion lab has a
unique ability and opportunity to develop edible, shelf-stable
and nutritious products for the world.

+

For more information, visit booth 3864 at SupplySide West.
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Pharmachem Presenting on Benefits of
Encapsulated Probiotics in VendorBrief
Probiotics are live microorganisms that, when administered
in adequate amounts, confer a health benefit on the host,
such as improving gastrointestinal health or boosting the
immune system. Keeping them alive, however, is a major
problem resulting in short shelf-lives of products, requiring
overages (costs) and limiting delivery forms (e.g. beverages)
or potential combinations with other active ingredients that
could be detrimental to the survival of the strains.
In addition, probiotic efficacy is limited by gastric survival
as only 10 to 25 percent survive passage through stomach
and upper intestine due to the harsh conditions caused by
acidity, proteases or bile acid.
In a VendorBrief presentation at SupplySide West, set
for Wednesday, Oct. 7, from 3 to 3:50 p.m., Ralf Jäger,
FISSN, CISSN, MBA, senior scientific advisor, Pharmachem
Laboratories, will present on how the company’s patented
and clinically validated Microbac™ encapsulation
technology increases stability during gastric transit and
shelf-life of probiotics, thereby reducing costs and needed
overages. Jäger noted, “Microbac encapsulated strains
colonize at the same rate than uncoated strains using
five-times lower amounts of probiotics, and Microbac
encapsulated probiotics are suitable for use in capsules,
tablets, sachets, stick packs, oil-based delivery systems,
foods, instant drinks, chocolates, sprinkles and beverages.”
Jäger also offered a preview of recent clinical trials on
Probiotical/Pharmachem’s probiotics, including the B.
longum W11 strain, which builds its own natural proteic shell
during fermentation. He said B. longum W11 can increase
probiotic colonization in elderly populations when added
to enteral nutrition, and it can also decrease constipation
during calorie deficient diets in overweight subjects or in
IBS patients.
The final portion of the session will include a discussion
of analysis of probiotics by Flow Cytometry, specifically of
encapsulated strains. According to Jäger, Flow Cyto (cell)
metry (measure), allows reliability when distinguishing and
quantitating live, injured and dead bacteria, even in a mixed
population containing a range of bacterial types.

+

For more information, visit booth 3735 at SupplySide West.

PIVEG Completes Mexico
Factory Expansion

Rigaku Analytical Devices Highlights
Results of Progeny Handheld Raman Study

Ingredient manufacturer PIVEG Inc. has completed a
40,000-square-foot expansion on one of its factories
in Mexico.

To comply with FDA and pending U.S. Pharmacopeia (USP)
regulations, nutraceutical manufacturers are seeking rapid,
accurate and easy-to-use analytical devices for identifying
materials throughout the manufacturing process.

PIVEG said the addition means it can support anticipated
demand for existing products and those that will be
commercially available in early 2016.

With that in mind, Rigaku Analytical Devices said its handheld
Raman devices provide a viable solution for dietary supplement
manufacturers’ materials’ identification needs.

EXHIBITOR NEWS

“PIVEG is on the move,” said Roberto Espinoza, CEO of
PIVEG. “The expansion of our facility was the natural next
step as we continue to grow our product portfolio and
expand our production capabilities.”

However, a recent study performed on materials showed
not all handheld Raman devices are created equally, Rigaku
said, adding that its Progeny™ model stood out among the
competition. Progeny uses a 1064nm laser excitation source
and, in the study, produced more accurate results due to its
ability to overcome sample interference issues that can prevent
identification of ingredients and finished products, Rigaku said.

PIVEG hosts manufacturing facilities in two countries,
operations in six countries and sales in more than 20
countries. It provides ingredients for the nutraceutical,
pharmaceutical, agricultural, food and beverage, feed and
cosmetics industries.

+

For more information, visit booth 4549 at SupplySide West.

At SupplySide West, attendees can use the Progeny handheld
Raman at the Rigaku Analytical Devices booth; the company
encourages visitors to bring materials for on-the-spot analysis
and an operating demo.

+

Prinova to Hold Presentations on
IN-Ingredients Products

For more information, visit booth 4842 at SupplySide West.

On Wednesday, Oct. 7, Prinova will hold two scientific
presentations on IN-Ingredients’ line of botanical extracts at
its SupplySide West booth.

Sabinsa Showcasing Quality Initiatives,
Product Innovation

Prinova, a supplier of ingredients, flavors and nutrientfortification products, became the exclusive North American
distributor for IN in July 2015. As such, Prinova will discuss
IN’s Cinnulin PF® and Oxyjun™, respectively.
The first presentation will take place at 11 a.m., where
Richard Anderson, Ph.D., lead chemist for USDA-ARS, will
discuss his clinical study on IN’s Cinnulin PF®. Cinnulin PF
is a proprietary, patented cinnamon extract, and stands out
as one of the few such extracts that has research to support
its functions including blood sugar, blood pressure and brain
support. Anderson has been exploring cinnamon’s impact on
these functions since the early 2000s.

Sabinsa Corp. will showcase its dedication to quality at
SupplySide West, with the company’s marketing director
speaking in two sessions, while also presenting innovative
product solutions at its booth.
On the ingredient side, Sabinsa will highlight its LactoSpore
shelf-stable probiotic for categories including sports nutrition
and immune health. The company is also promoting its C3
Reduct® curcumin; this off-white offering has a lower dosage
ratio when compared to regular doses of curcumin, delivers
the correct metabolite and does not have the orange-staining
properties of traditional curcumin.

In addition to these two presentations, Prinova and IN experts
will be at the booth to discuss product lines and expertise.
Prinova also will offer samples of several of its prototypes.

Shaheen Majeed, marketing director, will speak in two sessions.
The first, part of the SupplySide West Education Program,
is called Leveraging Ingredient Quality to Build an Effective
Content Marketing Strategy. Together with Todd Pauli, partner,
strategic marketing, The Shelton Group, Majeed will discuss
suppliers’ role in providing a road map for consumers to product
quality. Majeed will also speak on Friday as part of the 2015
Botanical Congress, developed and presented by the American
Herbal Products Association (AHPA). His talk, Exploring Global
Supply Issues and Impact on Quality, will include an overview of
successful U.S. and global supply chain strategies with a focus
on availability, quality and disruption, including current case
histories. Both sessions require separate registration.

For more information, visit booth 2310 at SupplySide West.

For more information, visit booth 4121 at SupplySide West.

The second presentation will start at 3 p.m. Judi QuiliciTimmcke, Ph.D., vice president of product development for INIngredients, will talk about clinical studies and information on
Oxyjun, which provides sports performance support. QuiliciTimmcke will present research showing that Oxyjun has a
range of antioxidant benefits and has the potential to protect
the heart mitochondria against oxidative stress.

+
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Sensory Effects Focuses on Choline’s
Impact on Muscle Health

Sibelius CSO to Lead Epigenetics,
Sports Nutrition VendorBrief

Sensory Effects, a division of Balchem that specializes in
choline, is touting the efficacy of the nutrient as described by
Donald Layman, Ph.D., professor emeritus at the University
of Illinois, Department of Food Science & Human Nutrition
at Urbana-Champaign.

Sibelius Ltd., a UK-based natural products company,
will discuss epigenetics and sports nutrition during its
VendorBrief presentation at SupplySide West.

EXHIBITOR NEWS

Layman has created a video about choline and muscle health
that is available through The Choline Information Council’s
website. The video tells how athletes and physically active
people of all ages can benefit from choline not only for overall
health, but also for muscle performance during exercise and
improved stamina.
“We all know that routine daily exercise is important, but
we often forget that good nutrition choices are essential for
optimal muscle performance,” Layman said.
The Institute of Medicine, the public health arm of the National
Academy of Sciences, recognized choline as an essential
nutrient in 1998. However, “surprisingly little” remains known
about the role of choline during exercise, Layman said.
“What is known is that Americans don’t get as much choline
as experts recommend,” he said. “In fact, more than 90
percent of us aren’t getting enough choline in our diets.”
Adequate intake levels of choline amount to 550 mg/d for men
and 425 mg/d for women. Choline-rich foods include eggs
and liver, but public consumption of those foods has fallen in
recent years, making it necessary to supplement with choline.
When it comes to exercise, though, experts do know choline
supports the nervous system that sends signals to muscles.
“Specifically, choline is part of the neurotransmitter
acetylcholine—the signal that stimulates muscle contraction,
which supports muscle movement and performance,”
Layman explained.
He said exercise studies with choline have focused on
prolonged activities such as marathons, where athletes suffer
from loss of acetylcholine after intense training or competition.
But choline losses also occur after just an hour’s worth of
exercise, Layman said. Thus, choline deficiency has adverse
effects on muscle health, including fat metabolism and
muscle function.
“Choline supplementation may provide benefits for endurance
athletes such as marathon runners, as well as more casual
athletes, by preventing the adverse health effects associated
with choline deficiency,” Layman said. “Adequate intake of
choline from food or dietary supplements is essential for good
health and physical performance for everyone.”

+

For more information, visit booth 3665 at SupplySide West.
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Alexandre Akoulitchev, Ph.D., chief scientific officer for
Sibelius, will lead the session on Wednesday, Oct. 7, from
4:30 to 4:50 p.m.
Sibelius created the high-throughput Chronoscreen™
platform, which detects natural compounds and measures
how they cause improvements in organisms through the
epigenetic resetting of cellular health mechanisms and
regulatory control of cellular aging.
Sibelius helps customers accelerate their NPD timeframes
by providing epigenetic evidence of bioactivity, mode of
action, and benefit for health in natural ingredients and
compounds with Chronoscreen.

+

For more information, visit booth 328 at SupplySide West.

Stepan Lipid Nutrition Displays
Powder Portfolio
Stepan Lipid Nutrition is exhibiting its nutrition powders at
SupplySide West, emphasizing their use in capsules, softgels
and powders, as well as food and beverage applications.
The company’s portfolio includes Clarinol® CLA, which
can reduce body fat and increase lean body mass, and
can be incorporated into bakery products, nutrition bars,
juice and dairy beverages. There’s also Marinol® Omega-3
Triglycerides, which have a high content of natural fish oil
formulated using a proprietary concentration and purification
process. These are recommended in sports nutrition
products. Finally, Stepan produces NEOBEE® Medium Chain
Triglycerides, available in both 50- and 70-percent powders.
These use glycerol from vegetable sources and mediumchain fatty acids from coconut or palm kernel oil, and can
be used for functional benefits in sports nutrition and
beverage mixes.

+

For more information, visit booth 2547 at SupplySide West.

TSI Group’s PEAK ATP Attains GRAS Status

Stratum Nutrition’s ACTAZIN Earns
Non-GMO Verification
Anagenix and Stratum Nutrition recently earned the
Non-GMO Project Verified seal from the Non-GMO Project
for ACTAZIN™.

EXHIBITOR NEWS

“While New Zealand is GMO-free by law, we wanted to take
a leadership role and ensure that our product aligned with
consumer insights and global demand by having ACTAZIN
independently verified as a non-GMO product,” said Chris
Johnson, group managing director for Anagenix. “After
careful consideration of the organizations that are set up
to perform this type of verification, we chose the Non-GMO
Project as we believe they have the most credibility.”
ACTAZIN is a whole-fruit powder derived from New Zealand
green kiwifruit. It provides a rich source of naturally
occurring vitamins, minerals, polyphenolic compounds and
fiber. ACTAZIN has been shown to provide prebiotic activity
in vitro, making it a good companion to probiotics, the
companies said.
Anagenix and Stratum Nutrition received ACTAZIN’s nonGMO certification in August.

+

TSI Group Ltd.’s PEAK ATP® product has been granted selfaffirmed GRAS (generally recognized as safe) status for use
in functional food bars and powders.
“There is tremendous demand today for us to expand
our ingredient reach into the food and functional foods
markets,” said Larry Kolb, president of TSI USA Inc. “Having
this GRAS affirmation allows us to take PEAK ATP’s unique
performance and health benefits into foods, and that’s an
exciting development for PEAK ATP.”
The new accreditation complements a technical dossier
that includes efficacy and safety data, non-GMO, kosher and
cGMP manufacturing accreditations, TSI Group said.
PEAK ATP is patented and clinically proven to increase
strength and power during times of intense exercise. It is
also shown to improve blood flow and lean body mass,
as well as reduce muscular fatigue. PEAK ATP is a clean
ingredient not listed on the World Anti-Doping Code 2013
prohibited list by the World Anti-Doping Agency,
TSI Group said.

+

For more information, visit booth 1057 at SupplySide West.

For more information, visit booth 3149 at SupplySide West.

Theravalues Features Theracurmin, EMIQ
Theravalues Corp. is featuring its Theracurmin®
and Enzymatically Modified Isoquercitrin, or EMIQ®,
supplements at SupplySide West.
Theracurmin is an advanced form of curcumin the company
said has been clinically proven to have 27 times higher
bioavailability. Theravalues said the latest research, a
double blind crossover human trial, proves Theracurmin
has significantly higher bioavailability than other curcumin
brands. In a separate trial structured the same way,
Theracurmin showed the attenuation of exercise-induced
muscle damage, Theravalues said.
Meanwhile, EMIQ showed 17 times higher bioavailability
than quercetin and significant reduction of allergy
symptoms, according to Theravalues. EMIQ, the company
said, stands out as the first commercialized water-soluble
flavonol glycoside derived from rutin.

+

For more information, visit booth 908 at SupplySide West.

Ullman, Shapiro & Ullman Join Rivkin
Radler as Of Counsel
Marc Ullman, Steven Shapiro and their firm, Ullman, Shapiro &
Ullman have joined Rivkin Radler, one of the nation’s leading law
firms, as Of Counsel. The new alliance brings together Ullman,
Shapiro & Ullman, LLP (USU), one of the natural products/dietary
supplements industry’s leading regulatory law firms with Rivkin
Radler LLP, a 60-year old firm headquartered in New York serving
clients ranging from entrepreneurs to the Fortune 500.
“We are incredibly excited about our affiliation with Rivkin Radler,”
said Ullman, who has been specializing in representation of the
supplement industry for nearly 20 years. “This move will enable
us to offer our clients all of the expertise of a full service law firm
while maintaining our focus on the natural products industry.”
Shapiro added, “We have every confidence our existing clients will
find this transition seamless and that our position as Of Counsel to
Rivkin Radler will be of great benefit to the industry.”
Shapiro will be resident in Rivkin Radler’s Manhattan office and
Marc Ullman will reside in the Firm’s Uniondale, Long Island office.
Both Ullman and Shapiro are speaking at SupplySide West.
Ullman is a member of the Featured Panel: Facing the Future
of Dietary Supplements in the United States; the session takes
place on Wednesday, Oct. 7, from 9 to 11 a.m., and is open to all
SupplySide West attendees. Shapiro is speaking on Friday, Oct. 9,
in the Contract Manufacturing Workshop, addressing developing
a quality agreement; to register for the workshop, visit
west.supplysideshow.com/workshops.aspx.

+
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Waitaki Biosciences Installs New Freeze
Dryer, Increases Annual Production

Unigen Relaunches Univestin
Unigen Inc. is re-introducing its flagship joint health
ingredient, Univestin®, made from two medicinal plants.

EXHIBITOR NEWS

Univestin first launched in 2002. Since then, Unigen has
invested millions of dollars researching the benefits of
Univestin. Now, the company is relaunching the product to
reintroduce the public to the brand, particularly to people
who may have seen the ingredient early on but remained
unaware of support gathered over the years.
“Univestin is a unique ingredient that offers what we like to
call ‘The Univestin Triple Play: Accelerated Action. Lasting
Comfort. Long-Term Safety,’” said Grant Bergstrom, vice
president of sales and marketing. “We are so excited
to show everyone what Univestin is all about, and the
launch of www.Univestin.com helps communicate that
story beautifully.”
Unigen hired BrandHive to develop its new logo, ad
campaign, sales kit and website.

+

For more information, visit booth 1221 at SupplySide West.

Waitaki Biosciences installed a new one-ton freeze dryer at
its Christchurch, New Zealand, location, adding another 200
MT of product to annual output.
“Not only does the new dryer increase freeze-drying
capacity at our plant, but also, just as significantly, by
dedicating this new dryer specifically to botanical products,
it enables greater efficiencies of production through our
existing meat and marine-based lines,” said Craig McIntosh,
CEO of Waitaki.
That means Waitaki now can “take full advantage of the
high-quality raw material that is right on our doorstep,”
McIntosh said.
New Zealand-grown fruits contain a number of advantages
over their global counterparts as a direct result of the
unique growing environment, which includes strict nonGMO policies; clean, environmentally sustainable growing
practices; and, as a result of the seasonal hole in the ozone
layer, higher than normal levels of protective phytonutrients.

Venkatesh Features Botanical
Herb Extracts

“We are now in a position to work with our customers to
meet a growing global appetite for well-researched, nonGMO, ‘super-fruit’ products,” McIntosh said.

Venkatesh Natural Extract Pvt. Ltd. is showcasing its
botanical herb extracts for the nutraceutical, nutritional,
pharmaceutical and health care industries.

Waitaki also has been building a new solvent extraction
facility over the past two years and “the light is at the end of
tunnel,” McIntosh said.

Some of its featured extracts include ashwagandha, banaba,
bacopa, boswellia, coleus, senna, noni, garcinia, gymnema,
guggul, tribulus terristris, fermented papaya and coconut
water powder.

“It has been a challenging project through the development
phase, as we have gone very much for a custom design,
rather than an off-the-shelf fit. However, we now expect to
commission the new plant within the next month,” he said.

Venkatesh is an ISO 22000:2005 and GMP, kosher-certified
developer and manufacturer based in India.

The solvent extraction facility essentially creates an entirely
new business for Waitaki, adding high-value marine and
botanical extracts to its traditional portfolio of dried meat
and marine products.

+

For more information, visit booth 611 at SupplySide West.

“This facility adds a whole new dimension to our business
as the variety of raw materials and processing techniques
available to us is significantly expanded,” McIntosh said.
“The past two years have been an extremely busy time for
the company, but also very exciting as we are now starting
to fully appreciate how these two ambitious developments
are taking Waitaki into a new era of product development
and customer collaboration,” he added.
Waitaki Biosciences specializes in the development and
manufacture of natural nutritional ingredients for the dietary
supplement and personal care markets.

+

For more information, visit booth 2167 at SupplySide West.
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ECO-COLLECTING™
Efcient, sustainable and certiﬁed harvesting in the clean, non-polluted waters of the
Antarctic. Our vessel ‘Juvel’ has low emissions, energy use and climate impact.
Immediate on-board processing retains natural high quality of the krill and we deliver
100% traceability.

Our krill ﬁshery is certiﬁed by the Marine Stewardship Council (MSC) and by Friend of the Sea.
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Ingredient LaunchPad

Features Quick-Hitting Talks
on Suppliers’ Latest Innovations
SupplySide West is where the industry gathers to get the latest on new ingredients driving new products; in fact, it’s one of
the top reasons buyers give when asked about the value of the event. So, this year, make sure to visit Ingredient Launchpad,
debuting on the SupplySide Central stage in the Expo Hall.

LAUNCHPAD

Discover a hub of activity as suppliers present information on their innovative ingredients in short, quick-hitting talks. These
briefs will showcase specific ingredients, their benefits, the science behind them, and the applications and opportunities for
product development.
“SupplySide Central was designed to deliver engaging
content right in the expo hall to help attendees make the
most of their SupplySide West experience,” said Heather
Granato, vice president of content in Informa Exhibitions’
Global Health & Nutrition Network. “The Ingredient
Launchpad is a direct response to our attendees’ desires to
make it easier to discover innovative ingredients and bring
new products to market.”

Discover a hub of activity
as suppliers present
information on their
innovative ingredients

Visit the SupplySide Central stage in the expo hall on Wednesday, Oct. 7,
to hear from the following companies taking part in the Ingredient Launchpad:
12:30 - 12:35

Pharmactive Biotech Products

1:25 - 1:30

Down Under Enterprises

12:35 - 12:40

Sabinsa

1:30 - 1:35

DuPont Nutrition & Health

12:40 - 12:45

Best Cooking Pulses

1:35 - 1:40

G3 Enterprises

12:45 - 12:50

Horphag Research

1:40 - 1:45

Applied Food Sciences

12:50 - 12:55

Edlong Dairy Technologies

1:45 - 1:50

American Laboratories

12:55 - 1:00

Futureceuticals

1:50 - 1:55

Covance Laboratories

1:00 - 1:05

Carolina Innovative Food Ingredients

1:55 - 2:00

DuPont Nutrition & Health

1:05 - 1:10

Revolymer (U.K.) Ltd

2:00 - 2:05

IgY Nutrition

1:10 - 1:15

Daviso Foods

2:05 - 2:10

TSI USA Inc.

1:15 - 1:20

Gelita

2:10 - 2:15

Golden Biotech

1:20 - 1:25

Balchem Corp.
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HOT PRODUCTS
at SupplySide West

NEW PRODUCTS

Arctic Nutrition ~ Romega Oils, Powder
Arctic Nutrition’s Romega® Oils offers a new source of
omega-3 that contains high levels of phospholipid-bound
docosahexaenoic acid (DHA), while Romega Powder is a
high-potency, complete protein derived exclusively from
herring caviar. Romega Powder can be used for weight
management and as a sports supplement to boost protein
levels after rigorous workouts, while Romega Oils help
manage and support health conditions related to the
heart, brain, eye, gut and skin. The premium ingredients
in the Romega products are extracted from herring caviar,
sustainably sourced from a Norwegian spring-spawning
herring MSC-certified fishery. Herring caviar is known to
have high levels of omega-3 phospholipids, along with high
protein content.

+

For more information, visit booth 3934-F at SupplySide West.

Best Cooking Pulses Inc. ~ Lentil-Shaped,
Gluten-Free Pulse Crisp
Best Cooking Pulses Inc. (BCP) is rolling out its new
lentil-shaped, gluten-free pulse crisp at SupplySide West.
Made from a proprietary blend, BCP’s BEST Pulse Crisps
are comprised of 23 percent protein and almost 17 percent
dietary fiber. They are available in both conventional and
certified organic (COS, USDA NOP) formats, are non-GMO
and kosher, and are vegetarian/vegan. BCP’s Pulse Crisps
are high in protein, dietary fiber and iron, and provide a
source of calcium and other micronutrients, including B
vitamins. They are trans fat-free, cholesterol-free and low in
fat. BEST Pulse Crisps are free of gluten (less than 5 ppm),
peanuts, tree nuts, soy, lactose and all other major allergens.
The crisps offer food manufacturers a crunchy, clean and
clear label ingredient without concentrates, isolates, colors
or additives. They have a range of applications across
multiple food product categories.

+

BASF ~ Ludiflash, Ludipress, Ultra-High
Omega-3 Concentrate

For more information, visit booth 550 at SupplySide West.

BASF Nutrition & Health is introducing several new
products at SupplySide West 2015. The first three are
pharmaceutical-grade, self-affirmed GRAS (generally
recognized as safe) excipients for use in alternative delivery
forms for dietary supplements. Ludiflash® is designed for
orally disintegrating tablets and dissolves in seconds by
melting in the mouth; Ludipress® works in tablets with
low-dosage active ingredient; and Ludipress LCE® is meant
for lozenges, chewables, effervescent tablets and modifiedrelease formulations. These co-processed excipients create
more convenient, easier ways to take supplements, BASF
said. The excipients comprise a three-in-one or two-in-one
system with fillers, binders and disintegrants, replacing the
need to weigh and blend individual components. Finally,
BASF is also launching an ultra-high omega-3 concentrate.
Crude fish oil contains about 30 percent of the active
ingredient, omega-3, which means 70 percent is made of
various other fats with different properties. BASF said its
percentage of concentrate goes higher and constitutes the
most clinically studied ratio of EPA to DHA.

BIO-CAT ~ ProX Quattro

+

For more information, visit booth 3543 at SupplySide West.
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BIO-CAT is launching ProX Quattro, a new DPP-IV enzyme
with elevated levels of DPP-IV (DiPeptidyl Peptidase-4)
activity—specifically, more than 10 times greater than
other products on the market, BIO-CAT said. ProX Quattro
is a highly concentrated, food-grade enzyme preparation
that contains various proteolytic enzymes, such as
aspergillopepsin, neutral protease and aminopeptidases,
in addition to DPP-IV. Due to its high DPP-IV activity, ProX
Quattro enables the addition of higher, more economical
levels of this long sought-after enzyme activity, giving
dietary supplement formulators greater flexibility,
BIO-CAT said.

+

For more information, visit booth 3370 at SupplySide West.

Cactus Botanics ~ Fucoidan

Chris Hillseth Enterprises ~ 880R Machine

Cactus Botanics, which supplies botanical extracts, will
introduce several innovative additions to its portfolio at
SupplySide West, including astaxanthin, zeaxanthin, lutein,
Rehmannniae extract and American ginseng extract. Cactus
Botanics also has added fucoidan, a brown seaweed extract,
which has been shown to improve immune health and
enhance specific mechanisms of the host response. It also
exerts antioxidant properties.

Chris Hillseth Enterprises will introduce the new 880R
machine at SupplySide West.

+

NEW PRODUCTS

For more information, visit booth 2443 at SupplySide West.

The fully automatic 880R provides 6 RPM maximum speeds,
bigger die rolls, and a user-friendly, touch-screen interface.
The servo-drive 880R machine is a jumbo encapsulation
machine, specifically created for mass-production
purposes. The servo drive replaces the need for a gearbox,
improving the precision of the machine exponentially. It also
automatically programs the motors of the machine, without
operator assistance, thereby eliminating human error.
In addition, the machine requires minimal maintenance and
can be set up within minutes. When compared to similar
products, the 880R model is less expensive, easier to clean
and includes options for customization, including bigger
die rolls.

CapPlus Technologies ~ PharmaSpec
Semi-Automatic Inspection Machine
CapPlus Technologies will highlight its PharmaSpec™
Semi-Automatic Inspection Machine, the newly designed
Rapid™ Channel Counter, a small R&D-sized softgel
machine, and the Insight™ 100 at SupplySide West,
showcasing equipment that can automatically inspect
capsules, tablets and softgels to aid manufacturers in
visual inspection.

+

For more information, visit booth 3885 at SupplySide West.

ChromaDex ~ IMMULINA

“Most pharmaceutical and nutraceutical companies rely on
visual inspection of finished oral dosage forms, and because
this process depends largely on operator vision, it cannot
be validated,” said John Rohrbough, director of sales and
marketing for CapPlus. “To solve this problem, we have
developed the fully automatic Insight 100, a ‘validate-able’
inspection machine that separates products which fall
outside the acceptable limits, and reports the nature and
quantity of the defects.”
He added the information can be continuously used to
find and fix problems that may exist within the
manufacturing process.

+

For more information, visit booth 4459 at SupplySide West.

Carbery Food Ingredients ~ Optipep
90PRO

ChromaDex Corp. is debuting IMMULINA™, the latest
addition to its product line, at SupplySide West.
IMMULINA is a microalgae extract with clinical research
that demonstrates the ability to enhance the immune
response. The predominant active compounds, Braun-type
lipoproteins, are potentially useful for improving human
immune function. These lipoproteins within Spirulina
platensis, Haematococcus pluvialis, Chlorella pyrenoidosa
and Aphanizomenon flos-aquae are present at much greater
levels than those found within commonly used immuneenhancing botanicals, such as Echinacea and ginseng,
ChromaDex said.
ChromaDex has licensed exclusive worldwide rights from
the University of Mississippi for several patents related to
the isolation and use of immunostimulatory extracts from
microalgae. IMMULINA targets the immune support and
sports nutrition markets.

+

For more information, visit booth 1420 at SupplySide West.

Carbery, a global supplier of whey protein, is launching
Optipep® 90PRO, a new addition to its line of hydrolyzed
whey proteins.
The new ingredient uses specialist enzyme technology,
creating an improved taste profile for high-protein, eliteathlete nutrition products.
Carbery will exhibit alongside its taste division, Synergy
Flavors, which will offer more insights into balancing taste
and performance benefits, a common application challenge
in high-protein formulations.

+

For more information, visit booth 2263 at SupplySide West.
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Dealers Ingredients ~ PROFI
Dealers Ingredients Inc. is making its first appearance
at SupplySide West by exhibiting PROFI™, a complete
vegetable protein containing all nine essential amino acids.
PROFI is a GMO-free, label-friendly ingredient that is added
as a concentrated vegetable protein and fiber for any
product application. Profi is available as Profi 100, Profi 200,
Profi Pro and gluten-free Profi Bake.

NEW PRODUCTS

During SupplySide West, Dealers Ingredients will provide
samples of beverages containing PROFI with high and low
levels of protein, and offer marketing materials, product
specification sheets and consultations with the company’s
food and beverage research scientist, Carol Finlan.
Dealers Ingredients Inc. has specialized in and supplied
natural, nutritional ingredients and solutions to food
manufacturers and processors across Canada since 1976.
With the recent launch of PROFI, Dealer Ingredients is
expanding its distribution globally.

+

For more information, visit booth 4936 at SupplySide West.

Down Under Enterprises ~ Sandalwood
Seed Oil
Down Under Enterprises is introducing its sandalwood seed
oil at SupplySide West.
Sandalwood seed oil holds many potential benefits, due
to its bioactive properties, for formulators in the personal
care industry. The rare triple-bond fatty acid ximenynic acid
sets this oil apart from standard carrier oils. That’s because
ximenynic acid has been found to have a significant impact
on the skin aging process by increasing microcirculation,
firming the skin, and reducing enlarged pores and distension
and discoloration of the skin.
Ximenynic acid also has been found to reduce the
appearance of cellulitis, skin oiliness and hair loss.
Sandalwood seed oil is highly suitable for the personal
care industry due its non-toxic and non-irritating
characteristics, its low viscosity and its oil stability. Down
Under’s sandalwood seed oil has been developed using a
Green Chemistry™ supercritical CO2 extraction process,
resulting in an oil that does not contain residual protein,
carbohydrates or solvents.

+

For more information, visit booth 316 at SupplySide West.

Dietary Pros Inc. ~ Probium Stock
Formulas
Dietary Pros Inc., a contract manufacturer specializing
in probiotics, flavored powders and chewable tablets, is
launching a selection of stock formulas with probiotic strains
for both private label and store brands. With the Probium® The Premium Probiotic Company™ label, Dietary Pros Inc.,
the parent company of Probium, will offer the following stock
formulas: Infant Probiotic, Kids VitaEssentials, Immune Boost
Lozenge, Green TeaEnergy, FruitEase, VegEase, Glucose
Support, Favorite Fiber Mix and Whey Pro 2.

+

For more information, visit booth 4423 at SupplySide West.

Er-Kang Pharmaceutical Co. Ltd. ~ StarchBased Capsules
Er-Kang Pharmaceutical Co. Ltd. developed starch-based
capsules designed to meet the growing desire for replacing
animal-origin capsules with vegetable capsules.
Er-Kang Starch Capsules are made from cassava, which is
grown without pesticides. The company said the capsules
are stable because the starch is inert to most chemicals,
avoiding cross-linking reaction with capsule content.
The starch also is GRAS (generally recognized as safe), and
the capsules contain no preservatives or additives. Er-Kang
can produce 60 billion units of starch capsules annually.

+

For more information, visit booth 4629 at SupplySide West.
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ESHA Research Inc. ~ Genesis R&D
Supplement Analysis & Labeling Software
ESHA Research will demonstrate its new Genesis R&D
Supplement Analysis and Labeling Software at SupplySide
West. An offshoot of the well-known Genesis R&D Food
Analysis and Labeling Software, the new program
specifically has been written and tailored to the needs of the
dietary supplement and nutritional industries. Attendees can
take part in a product demo at ESHA’s booth. The company
is offering a 10 percent discount on all show purchases.

+

NEW PRODUCTS

For more information, visit booth 2262 at SupplySide West.

Fytexia Corp. ~ Sinetrol
Fytexia’s low-stimulant fat burner Sinetrol® has received
a Natural Product Number from Health Canada, allowing
the ingredient to be used in new segments in the Canadian
natural products market.
In addition, Fytexia announced publication of a clinical trial
on Sinetrol in the International Journal of Food Sciences and
Nutrition. The 12-week, double blind, placebo-controlled
study looked at the effect of Sinetrol in overweight subjects
following a normal diet and 30 minutes of exercise per week;
subjects taking Sinetrol had reductions in body fat.

+

For more information, visit booth 437 at SupplySide West.

G3 Enterprises ~ GW Dryer Technology
G3 Enterprises will feature its patented GW Dryer
technology at SupplySide West.
This drying technology takes advantage of the superior
heat conduction properties of water to gently and quickly
dry products. Using low temperatures, the process takes
only minutes to complete. The dryer design offers results
across a range of products, from foods and nutraceuticals to
pharmaceuticals, chemicals and byproducts.
The process involves a liquid or puree that is evenly applied
on a moving, food-grade belt; hot water below the moving
belt is used as the heat source to remove moisture from
the product. Air circulation above the belt removes moisture
from the drying tunnel, and by the time the product is cooled
and removed from the belt, it is dried to a powder or crystal
form that is adaptable to a variety of applications.

+

For more information, visit booth 1268 at SupplySide West.

Honeyville Inc. ~ Spelt and KAMUT Wheat
Flours
Ingredients supplier and manufacturer Honeyville Inc. will
introduce two ancient grain flours at SupplySide West. Spelt
Flour and KAMUT® Wheat Flour feature ancient grains that
have not been altered or hybridized like modern wheat.
Both flours can be customized or blended to meet customer
needs. For example, granulation can be adjusted to meet
specifications including coarse, medium or fine grind.

+

Gilson Co. ~ Gilson Performer III 3
Gilson Co. launched the Gilson Performer III 3, designed
to be both compact and quiet as it separates dry granular
materials. Its 3-inch (76 mm) Sieve Shaker is optimal for
small samples of dry chemicals, minerals, pharmaceuticals,
powdered metals, cosmetics, abrasives, ores, foods and
other materials. The small footprint allows the SS-3 to be
set up quickly in limited spaces for on-the-spot testing. The
Performer III is housed in a rugged, coated steel case and is
most effective for a particle size range of No. 4 to No. 635
(4.75 mm to 20 µm).

+

For more information, visit booth 3883 at SupplySide West.
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For more information, visit booth 4847 at SupplySide West.

IMA North America ~ Prexima

Jungbunzlauer ~ TCC TB

IMA North America is debuting its new tablet press
machine, Prexima, designed with Italian style and built to
deliver top-level performance.

Jungbunzlauer now offers TCC TB, also known as tricalcium
citrate tetrahydrate, which combines compression
characteristics, flow ability and good tolerability, making it
an ideal choice for a direct compression excipient.

NEW PRODUCTS

Based on the proven Comprima concept, Prexima ensures
complete separation between processing and mechanical
areas thanks to the use of purposely designed seals and
protections. The design also provides crucial accessibility:
the processing area is fully accessible once the external
doors are opened, while access to the machine basement is
required only for maintenance.
Prexima’s compression support is based on three columns
linked together by two cast iron structures. The compression
rollers are incorporated within those structures and
supported on both sides, guaranteeing main compression
forces up to 100 kN with maximum reliability.
The HMI guides the operator step by step during each
phase of turret extraction. Prexima also is provided with
the new XIMA HMI, which was recently awarded with the A’
Design Award 2015 for its usability and its strategic role in
improving operators’ efficiency.

+

Direct compression is considered the most economic
process in tablet manufacturing in terms of labor, time,
equipment, operational energy and space. This production
method eliminates problems due to heat and moisture that
occur during wet granulation, while retaining the exceptional
properties of active ingredients and excipients.
TCC TB is a highly pure, granular powder with a special
crystalline structure that allows the production of tablets
of high tensile strength already at low compression forces.
Tablets produced with TCC TB have a low relative density,
which facilitates the rapid disintegration even of very hard
tablets. Compliant with the latest versions of the United States
Pharmacopeia (USP) and the Food Chemicals Codex, TCC
TB can be used in a range of tableting applications and was
designed to function as an excipient, Jungbunzlauer said.

+

For more information, visit booth 3346 at SupplySide West.

For more information, visit booth 4575 at SupplySide West.

KD Omega-Health ~ KD-Kap Encapsulated
Omega-3

Iris Naturals ~ Snail Extract Powder
Iris Naturals International is showcasing its recently
introduced anti-aging ingredient, Snail Extract Powder.
The product has been launched in Europe, Latin America and
the United States.
Iris Naturals also will feature its top-selling offerings
including açaí, collagen types I/II/III, acerola, extra-green
propolis, bee pollen, guaraná, camu camu, quercetin,
coconut and rutin.

KD Omega Health, a joint venture between KD Pharma and
nanoSaar, is launching its new KD-Kap™ encapsulated
omega-3 products at SupplySide West. KD-Kap products
offer a shelf-stable solution to deliver a high omega-3 load
in water-based applications in pharmaceuticals, dietary
supplements and foods. The company uses patented micro
jet technology from nanoSaar to create the KD-Kap omega-3
double encapsulated ingredients that are protected from
oxidation, easily mixable in water, and both odorless
and tasteless.

+

The company specializes in functional, natural, kosher and
organic ingredients sourced directly from local growers in
Brazil, China and Europe.

+

For more information, visit booth 3775 at SupplySide West.
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For more information, visit booth 957 at SupplySide West.

Lipogen Ltd. ~ Lipogen PSPA

guarantees a high-quality wash every time for every
employee in only 12 seconds.

Lipogen Ltd. is launching Lipogen PSPA, a new patentprotected solution for stress management and brain
health support.

All visitors to the Meritech booth will receive special pricing
for the 60 days following the show.

+

NEW PRODUCTS

PSPA is a natural, high-quality blend of phosphatidylserine
(PS) and phosphatidic acid (PA). It has been successfully
demonstrated in two separate, controlled clinical trials to
improve stress response under psychological and socially
demanding conditions measured by lower levels of the
stress hormone cortisol.
One trial—a randomized, double blind, placebo-controlled
study of 75 healthy male volunteers, published in July
2014 in Lipids in Health and Disease—examined effects
of six weeks of daily oral supplementation of PSPA 400
(PAS 400), a complex containing 400 mg pf PS and 400
mg of PA. Results showed supplementation stabilized the
endocrine response to a stress test (Trier Social Stress Test)
in chronically stressed subjects, observing normalization
of cortisol.
Lipogen PSPA is available in liquid and powder formulations,
and is non-GMO and kosher certified.

+

For more information, visit booth 2356 at SupplySide West.

Meritech ~ CleanTech 500EAZ, MBW Line
Meritech, a manufacturer of fully automated and touch-free
hand washing systems, is introducing several new employee
hygiene products in 2015.
The new CleanTech 500EZA incorporates an air dryer into a
fully automated CleanTech hand washing system. At the end
of every wash cycle, an integrated air dryer can completely
or partially dry hands, reducing or eliminating paper towel
waste, which is ideal for companies seeking a “greener”
footprint.

For more information, visit booth 4570 at SupplySide West.

Mother Murphy’s ~
Grapefruit Mint Protein Water
Mother Murphy’s is offering samples of its new Grapefruit
Mint Protein Water at SupplySide West. The company aims
to capitalize on the hot demand for protein; to that point, its
new water contains 10 g of protein per 8-oz. serving. The
protein water is all natural, sweetened with erythritol and
stevia, and contains the liquid version of Mother Murphy’s
BitterMask™ blocker. BItterMask can hide the metallic
aftertaste of potassium chloride for sodium reduction,
block fish off notes in fish oil applications, smooth alcohol
burn in spirits, decrease the aftertaste of vitamins and
nutraceuticals, and significantly reduce stevia’s off notes,
Mother Murphy’s said. In addition to Grapefruit Mint Protein
Water, Mother Murphy’s will showcase several of its
BitterMask blends in specific beverages, including sports
drinks.

+

For more information, visit booth 2981 at SupplySide West.

Nu Science Trading ~ MyoMax
Nu Science Trading will showcase the results of its human
clinical trials of MyoMax® after being under clinical
development for nearly three years.

For harder-to-clean footwear, Meritech has launched an
ultra-compact line of boot scrubbers. The MBW products suit
operations that require debris removal along with sanitizing.

MyoMax was shown to improve cardiovascular performance
in healthy adults after eight weeks of supplementation, with
cardiovascular performance measured as an increase in
VO2max and cardiac output. These endpoints were measured
as part of a double blind, placebo-controlled university study
as well as an initial, pilot trial. One investigator described the
results as “equivalent to six months of intense training.”

Finally, the new Controlled Access System from Meritech
combines CleanTech Automated Hand washing with a
turnstile system in one small footprint unit, for entrance and
exit hand washing. All of Meritech’s CleanTech automated
hand washing systems deliver a 12-second wash and rinse
cycle, removing 99.98 percent of dangerous pathogens from
hands and gloved hands.

The significant improvements in blood perfusion and
oxygen delivery shown in the MyoMax trial can lead to
positive effects in recovery, muscle growth, delayed onset
of muscle soreness, reduction in muscle cramps, and
overall cardiovascular and circulatory health. For endurance
athletes, using MyoMax even can reduce the amount of
training time required to achieve their goals.

Meritech’s products use 75 percent less water, require
less soap/sanitizer and reduce discharge waste. Meritech

For more information, visit booth 4839 at SupplySide West.
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+

Originates ~ Romega and KiOnutrime-CsG
Ingredients supplier Originates is featuring two new
products it is supplying: Romega® and KiOnutrime-CsG®.
Romega is a neutral-tasting, complete marine protein
sourced from herring caviar, while KiOnutrime-CsG is a
fat-binding chitosan with demonstrated efficacy. Both
ingredients can help consumers who are struggling with
weight management.

+

For more information, visit booth 2765 at SupplySide West.

NEW PRODUCTS

Pacific Coast Chemicals ~ I-Blum Calcium
Carbonate, Calcium Citrate
Pacific Coast Chemicals added two new ingredients,
calcium carbonate and calcium citrate, to its I-Blum
portfolio. These value-added ingredients can be used
in formulating functional foods such as yogurt, meal
replacement bars, beverages, snacks and powdered
beverage mixes. Life Elements by Imerys Carbonates help
fortify, brighten, and enhance the quality of products that are
needed to thrive.

+

For more information, visit booth 4837 at SupplySide West.

Pet Flavors Inc. ~ PC-0170
Pet Flavors Inc., which makes palatable flavor bases for the
animal health industry, added a hypoallergenic base to its
line.
Artificial Powdered Meat Flavor, or PC-0170, has five-year
stability results and is an all-natural, plant-based product
with no animal protein.
PC-0170 is the flavor preference for use in pharmaceutical
and nutritional canine and feline palatable dosage forms
where there is a demand for hypoallergenic flavoring.

+

For more information, visit booth 3854 at SupplySide West.

ReTHINK PACKAGING ~ Freestanding
Packaging Container
Rethink Packaging LLC, a division of Packgen, has
developed an environmentally earnest, economically efficient
and cost-efficient packaging solution. It is a collapsible,
reusable and lightweight alternative to traditional 30- and
55-gallon drums. The freestanding container has no exposed
corrugation and the fiberboard sleeve is protected by a
coated polypropylene material. UV-treated and waterresistant, the material ensures durability when the container
exposed to various weather conditions.

+

For more information, visit booth 313 at SupplySide West.
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Sunway BioTech Co. Ltd. ~ ANKASCIN
58-R
SunWay BioTech Co. Ltd. is releasing its new red yeast rice
extract, ANKASCIN 58-R, at SupplySide West.
ANAKSCIN has been approved as a new dietary ingredient
and can be delivered at a safe dose of 0.11 g, either once or
twice a day. The ingredient has been proven to be effective
in managing blood lipids, blood sugar, blood pressure and
in improving cognitive health. One clinical trial showed after
eight weeks of administration, levels of serum cholesterol
(TC) and low-density lipoprotein cholesterol (LDL-C) were
significantly reduced.
ANKASCIN 568-R is an extract of products fermented with
the patented Monascuc purpureus NTU 568 via patented
solid fermentation technology.

+

For more information, visit booth 1263 at SupplySide West.

Supriya Lifescience Ltd. ~ B Vitamin
Portfolio
Supriya Lifescience Ltd. will showcase a new
portfolio of vitamins at SupplySide West. Look for
products including vitamin B2 5 phosphate sodium,
methylcobalamine, hydroxocobalamine, hydroxocobalamine
acetate, hydroxocobalamine hydrochloride and
hydroxocobalamine sulphate.
Supriya Lifescience also wants to form an alliance for
marketing its vitamin and phytochemical products, and is
interested in receiving proposals for exclusive manufacturing
for any phytochemicals under a contract manufacturing
setup in its manufacturing facility.

+

For more information, visit booth 3682 at SupplySide West.

Symetix ~ Cruise Control and Counting
Symetix® has added software-driven capabilities that are
available as options on all new VeriSym® optical inspection
systems, including the compact VeriSym SE, mid-size
VeriSym SL and full-size VeriSym.

NEW PRODUCTS

The two new features are called Cruise Control and
Counting. Cruise Control regulates VeriSym’s throughput,
optimizing the inspection system to remove defects, and
foreign softgels and tablets. The counting tool eliminates
the need for a weigh scale by enabling VeriSym to fill bulk
boxes/containers to the desired count, which reduces capital
costs, better uses floor space and improves the accuracy of
the count.
The upgrade can be installed on any VeriSym in the field,
with the addition of Symetix’s infeed shaker on select
models.

+

For more information, visit booth 4937 at SupplySide West.

TricorBraun ~ Pinched Waist and
Asymmetrical Packaging Solution
TricorBraun has designed a packaging solution that is small,
slim and portable, while also easy to squeeze and grip, with
a cap that opens with one hand.
The company recently investigated consumer behavior
around the use of beverage concentrates, aiming to gain
insight about packages on the market and how to identify
key consumer preferences. The results led TricorBraun to
design a packaging solution that now is available in pinched
waist style (50 ml and 75 ml) and asymmetrical style
(50 ml). The solution is ideal for health and wellness
beverage additives, but also is appropriate for use with
other beverage concentrates.

+

For more information, visit booth 23047 at SupplySide West.

Watson Inc. ~ DC Edible Glitter
Watson Inc. has created a new formulation of its Edible
Glitter™ line called DC Edible Glitter™, which adds a
unique appearance to oral tablets. Adding DC Edible Glitter
puts flecks of color throughout the tablet; depending on
the desired outcome, the amount of glitter used can vary.
DC Edible Glitter helps consumers identify tablets that
would otherwise look similar, and makes replicating tablets
more difficult for counterfeiters, Watson said. This proves
beneficial for identity protection and also can extend a
deeper level of security for the consumer. Applications
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include directly compressible tablets, chewable tablets
and quick-dissolving oral tablets. Watson’s Edible Glitter is
available in a range of colors including FD&C, non-FD&C
colors (or,“natural”) and EU colors. Pantone matching is
available as well.

+

For more information, visit booth 2465 at SupplySide West.

Wisdom Natural Brands ~ SweetLeaf
Organics and Water Drops
Wisdom Natural Brands, parent company of the SweetLeaf
stevia brand, is introducing its new SweetLeaf® Organics
and Water Drops™ at SupplySide West. Just like regular
SweetLeaf, the organic version works for savory and sweet
recipes or products. But the organic option is non-GMO,
QAI-certified, targeting consumers who want a better-foryour sugar alternative. SweetLeaf Organic is plant-derived,
sustainably grown and extracted, and free from artificial
sweeteners such as aspartame, sucralose and methanol.
It also has no sugar alcohols such as erythritol, and no
sugars like dextrose or maltodextrin. SweetLeaf Organics
are available in 35- and 70-count packet boxes and a
3-oz. shaker jar. Meantime, SweetLeaf Water Drops bring
a no-artificial-sweetener, zero-calories, zero-carb option to
consumers’ water bottles. With four flavors, SweetLeaf’s
water enhancers add a splash of flavor to plain and sparkling
water without adding sugars or artificial sweeteners.
They come packaged in unbreakable, squeezable bottles.
Available flavors are lemon lime, strawberry kiwi, peach
mango and raspberry lemonade. Wisdom Natural Brands will
offer samples of its new SweetLeaf products.

+

For more information, visit booth 4215 at SupplySide West.

Zumbro River Brand ~ Z-crisps
Contract food manufacturer Zumbro River Brand is unveiling
Z-crisps™, high-protein crisps for bars, at SupplySide West.
Z-crisps can add protein, texture and crunch to bars,
granolas or cereals. Offerings include Z-crisps 60-percent
Pea Protein Crisps; Z-crisps 70-percent or 50-percent
protein Whey Crisps; and Z-crisps 70-percent rBGH-free
Whey Protein Crisps.
The crisps all are gluten-free, non-GMO and kosher.

+

For more information, visit booth 2075 at SupplySide West.

EDITOR’S CHOICE AWARDS

Editor’s Choice AWARDS
This marks the fourth year SupplySide editors have honored
the top consumer packaged goods (CPG) in the industry, and
the first time Innova will present context and data around the
sectors tied to the awards prior to the ceremonies.

CPG EDITOR’S
CHOICE AWARD

“In the past few years, we’ve had tremendous success
highlighting the products that are coming to market, driven
by the innovative ingredients highlighted at SupplySide,”
said Heather Granato, vice president, content, in Informa’s
Health & Nutrition Network. “In considering hundreds of
products, our team narrowed the field based on the unique
positioning and ability to serve consumers with truly
cutting-edge products.”

Finalist 2015
SupplySide Honors Innovation with the
4th Annual CPG Editor’s Choice Awards
In mid-August, SupplySide revealed the 90 products on
the short list of finalists for the 4th Annual SupplySide CPG
Editor’s Choice Awards. Now, it’s almost time to reveal which
companies will take home the trophies.
The SupplySide content team will take the stage at
SupplySide Central at 3 p.m. on both Oct. 7 and Oct. 8,
breaking up the presentation of winners between the 11
supplement-centric categories on Wednesday, and the seven
food and beverage honorees on Thursday. Immediately
preceding the awards presentation each day, Innova Market
Insights will be presenting on global trends in the relevant
market area—supplements on Wednesday and food/
beverage on Thursday.

The award categories include: antioxidant supplements,
bars, brain health, digestive health, energy drinks, functional
food, heart health, joint health, juices, multivitamin, pet
food/treats, pet/animal supplements, snacks, specialty
supplement/food, sports nutrition, tea, weight management
and women’s health.
“We extend our heartfelt congratulations to the finalists,’’
Granato said. “There were some truly outstanding
CPG products to review this year, and it was a very
close competition.”
Throughout September, check out the SupplySide West
website for image galleries highlighting each of the finalists.
For more than 20 years, SupplySide has helped dietary
supplement, food, beverage, personal care, cosmetic, animal
nutrition and pharmaceutical professionals find information
to explore, discover, innovate and market their next bestselling product.
The 2015 SupplySide Editor’s Choice Awards Finalists are:
Antioxidant Supplements: Liposomal CoQ10 by Empirical
Labs, REG’ACTIV by Essential Formulas Incorporated (EFI),
AMPK Activator by Life Extension, MetaCurcumin Maximum
Strength by RevGenetics, and Aronia+ Daily Wellness Shot
by Super Berries.
Bars: Probiotic CareBar by EFFi Foods, Thrive by GoMacro,
Simple Squares by Simplified Foods, Coconut Grainless
Certified Paleo Bar by Small Town Foods, and Wild Zora
Meat & Veggie Bars by Wild Zora Foods.

Attendees of the 2014 SupplySide West CPG Editor’s Choice Awards
enjoy appetizers and drinks before the ceremony. This year’s event
takes place at SupplySide Central on the Expo Hall floor.
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Brain Health: WOW Factor by Alicia Kali, Relaxiva by Difass
USA, Mind and Memory Essentials by Healthy Directions,
MicroNourish Core by MicroNourish, and MindWorks
by Shaklee.

EDITOR’S CHOICE AWARDS

Digestive Health: Probiology Skin Therapy by Belle and
Bella, GlutNGo by Bricker Labs, HIFI Fruit milled Fibre by
Lang Tech, Prodigestdaily by Lensculinaris, and Yogi®
Cranberry Spice Probiotic Balance by East West Tea
Company LLC.

Multivitamin: Kids VitaEssentials by Probium LLC, and
Enzyme Nutrition Multi-Vitamins by Enzymedica, Magical
Wizard’s Potion by Magical Nutrients, Opti-Pedi™
Multivitamin by Progressive Labs, and BODY & SOUL
by Vitatech.

Energy Drinks: Alsa Energy by Alsa Energy, V8 + Energy
by Campbell Soup Co., Guayaki Yerba Mate Bluephoria by
Guayaki, Axio by LifeVantage, and Lotus Botanical Elixirs by
Lotus Elixirs.

Pet Food/Treats: TurboPUP Complete K9 Meal Bars by
Fetch… for Pets!, Hundur’s Crunch Fish Treats for Dogs by
Plato Pet Treats, ORIJEN Tundra by Orijen, BarkScotti Wild
Blueberry - Organic Dog Treats by Pet Bistro, Vetalogica
VitaRapid Treats Range by Vetalogica.

Functional Food: Chobani Tots by Chobani, Coromega Be
Bright by Coromega, MealEnders by MealEnders, BANANA
WAVE® bananamilk by Fresh Start, and Purely Pinole by
Native State Foods.
Heart Health: Extended Release Omega-3 & Astaxnthin
Tablets by BlueOcean NutraSciences, B-6 B-12 Folic Acid
DropIns by Kal Vitamins, Red Palm Tocotrienols by NOW
Foods, SimplyOne Heart Smart by SuperNutrition, Vitacost
Targeted Wellness Circulatory Support with Grape Seed
Extract & Hawthorn by Vitacost.
Joint Health: Freedom Flex Rescue by Freedom Flex, Liquid
Biocell LIFE by Liquid Biocell, TheraMend™ by Rainbow
Light, Simply Vegan Theracurmin® Turmeric Extract by
Vitacost, Youtheory Joint Collagen by You Theory.
Juices: V8 Veggie Blend by Campbell Soup Co., Evolution
Fresh Emerald Greens Cold-Pressed Juice by Evolution
Fresh, Lifeway Protein Kefir by Lifeway, Little Miracles
by Little Miracles, and Cide Road Organic Switchel by
Cide Road.

Pet/Animal Supplements: CannaCompanion by WFS
Pharmagreen, In Clover’s Feline 4 Pack by In Clover,
Omega-I by Newflands, NuPath supplements by NuPath,
and Tomlyn’s Pro & Prebiotics by Tomlyn.
Snacks: Pirate’s Booty Carrot Snacks by B&G Foods,
Super Thins by Cissé Trading Co., KettlePOP by KettlePOP,
Slammers Snacks by Super Snacks, and Sweet Chili
Omega Tortilla Chips by Wholesome Goodness.
Specialty Supplement/Food: ImmuneStix by Abunda
Solutions, Herbal-T by Daily Nutra, Moringa Vegetable
Powder by Kulikuli Foods, NeoCell Glow Matrix Advanced
Skin Hydrator by NeoCell, and Pocket Protein by
Pocket Protein.
Sports Nutrition: HYDRA C5 by CarboPro, GainZzz by Force
Factor, MEND™ by MEND, Sport Oxylent by Oxylent, and
TMRFIT SERIES Post-Workout by Trace Minerals.
Tea: Tang by Bacardi, Tulsi Red Vanilla by Davidson’s Tea,
Jade Monk Unsweetened, Slightly Sweet, Mint + Honey,
Matcha Cleanse by Jade Monk, Numi Organic Turmeric Tea
by Numi, and Yoot by Yoot Tea.
Weight Management: BioActives FB3 by Adaptrin, Appethyl
by Greenleaf Medical, Slim MED ADVANCED by KitoZyme,
Golden Goddess Turmeric Chai and Food of the Gods
Chocolate Elixirs by Spice Pharm, and Xyngular Weight
Loss Kit by Xyngular.
Women’s Health: Nurture Me by Anpas Global LLC,
Pink Ice Energy by American Science Products, Inc.,
Premama Fertility by Premama, Continence Max by
Solaray, and StrongGirl Isolate by Iovate Health Sciences
International Inc.

+

SupplySide West 2014 Editor’s Choice Award winner Healthy
Directions takes home a trophy for its Omega Q Plus Lutein
supplement. The 2015 winners will be unveiled Oct. 7 and 8.
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Company Name: LycoRed
Contact:
Golan Raz
Title:
Senior Vice President

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

We are painting the strip orange. When we introduced Good in
Bloom this past Earth Day, we were not prepared for the outpouring
of appreciation that soon followed. Friends and family were not
only thrilled by the surprise marigolds and handwritten notes they
received, they were inspired by them. At Supply Side West, we will
be sharing our love for the earth and the joy we take from it by
handing out free marigolds on the strip to unexpected strangers in
honor of all things green, great and growing. Nature’s bounty is vast;
it’s our job to make the most of all of it.

Skin protection and health is something many consumers, including
ourselves, are very concerned about and we wanted to tackle that
head on.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?

Based on our tomato technology, we’ve been able to develop a
specific blend of nutrients that can help protect skin from the
harmful effects of UVA and UVB light. We fully believe in the
combined power of science, technology, and nature but not without
testing, research, and clinical trials. We’ve conducted a number of
trials for this composition in an effort to prove its efficacy and better
understand its potential. So far we are seeing very positive results
and we are currently expanding this effort further over the next few
months.
4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?

One size nutrition doesn’t fit all. Our most recent product
developments are indication-specific compositions. We’ve done
this in an effort to better address the consumer trend towards
personalized, preventative care.

At Lycored, nature is our biggest inspiration, and cutting-edge
science is our most important ally. However, at the end of the day it
all comes back to you.

We will be showcasing our Car-O-Blends. After nearly two decades
of intensive research and studies, we are excited to present our
family of highly-targeted, supplement-ready phytonutrient blends to
the world.
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Innovation has always
been part of our DNA.
For two decades we’ve studied compounds from nature’s pharmacy and
found groundbreaking ways to safely
and efectively amplify their potency.
But innovation doesn’t just inform
what we do, it’s also an important
part of who we are and how we present ourselves to the world. Our new
logo, tagline, and website—reflect
that our work is based on one very
innovative idea: All people have a
right to wellness.
We invite you to explore our world
and see how we strive to make wellness accessible to all.

Meet the new Lycored at
www.lycored.com
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Company Name: Alpha Packaging
Contact:
Marny Bielefeldt
Title:
Vice President of Marketing

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

We will be focusing exclusively on our most popular lines of
stock plastic packaging, including PET plastic jars and PET liquid
packaging, HDPE and PET vitamin packers, and large indented
rounds for the fast-growing sports nutrition segment.

All of our plastic packaging is recyclable and many of the styles
that we stock on the West Coast have been lightweight and sourcereduced to meet California’s extended producer requirements.
We also offer plastic bottles and jars made from post-consumer
(recycled) plastic to help them meet their sustainability goals.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
We will be featuring our full line of plastic packaging for the
personal care, nutritional supplement, sports nutrition and wellness
segments that we are now stocking on the West Coast. There are not
a lot of full-line manufacturers on the West Coast who have stock
immediately available for these industries, so we want customers to
know that we can help them get top-quality plastic packaging even
if their order sizes are not large.
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4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?
Within the nutritional supplement and personal care segments,
Alpha offers more sizes of popular stock bottles and jars than
our competition, and we make these bottles at plants across the
continent—so we can manufacture the bottles you need at a location
close to where you fill, saving you time, money and headaches.
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Company Name: Ayush Extracts® (Ayush Herbs Inc.®)
Contact:
Dr. Shailinder Sodhi, BAMS, ND
Title:
President Ayush Herbs Inc.®

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees to capitalize upon over the next year, and how?

We are showcasing organic amla extract, which is collected from the
Himalayas. Himalayan amla grown in Himachal state is one of the
most nutrient rich fruits found in nature. It provides a wide variety of
antioxidants and natural occurring vitamin C.

We see growth in digestive and immune system extracts and have
increased production and supply of Triphala, and AmlaOxy® our
water soluble amla extract.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to
assist with that?
We are truly farm-to-shelf. All of our herbs and extracts are
either grown on our own or contracted farms in the most
pristine growing regions of India in Himachal Pradesh next to the
Himalayas. We also third party test all our extracts for pesticides
and heavy metals. Our absolute purity and quality is guaranteed
and has been for nearly 30 years.

We are showcasing Triphala, which contains amla berry along with
haritaki and bibataki.
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Company Name: Cactus Botanics Ltd.
Contact:
Carol Choew
Title:
General Manager

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never
done before, and why?

Here are strict approaches we take:
• Pay close attention when selecting and analyzing the botanical
source.

Cactus Botanics has paid great attention to quality assurance and
control since it was founded and now becomes the GMP owner due
to our effort. Because of that, CB’s quality control system has been
improved a lot. Strict processes promote CB to achieve 101 percent
customer satisfaction and receive the great response.

• Rigorously monitor the production chain and make complete
records to adhere to the GMP standard.
• The product must go through a testing process.
• CB has developed a thorough customer-complaint service.

2. What product are you showcasing this week and,
with that product, what problem or challenge are you
seeking to help attendees solve?

• Rational price is formulated, based on product.

There are several featured products popular among clients. All
of them can be divided from two facilities: the botanical extracts
facility, and the hyaluronic acid and chondroitin sulphate facility. Both
strengthen people’s health and build up the body.
For example, brown seaweed extract fucoidan has a good effect on
the improvement of renal function and lowering serum creatinine.
Astaxanthin is beneficial for enhancing athletic performance because
it accelerates post-workout recovery. Chondroitin sulfate is a
chemical that supports healthy blood lipid levels and relieves pain.
Hyaluronic acid is helpful for skin care.
Stop by booth 2443 to learn more about our featured products.
3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?
Recently, a famous dietary supplements company faced public
pressure from all over the world. It was accused of selling fraudulent
dietary supplements, many of which were contaminated with
unlisted ingredients. This greatly harmed the industry overall.
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With meticulous operation and distinguished management, CB
provides the superior product to satisfy clients’ desires. And in
this way, CB is looking forward to building an honest and healthy
business environment.
4. What single best practice does your company aim
to help SSW15 attendees implement, and why is it
best-suited to assist with that?
Cactus Botanics will focus on production and supply chains with
perfect GMP standard. Qualified, rigorous quality assurance
and control is the best practice for promoting industrial health
development.
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Introducing EverSweet™
next generation sweetener

Company Name: Cargill
Contact:
Scott Fabro
Title:
Global Business Development
Director, High Intensity Sweeteners

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

Stevia sweeteners are highly sought-after natural, zero-calorie
sweeteners. However, their broader use is constrained by their taste
at high usage levels, which can be bitter or have an aftertaste.

Cargill is introducing an exciting complement to our growing
stevia portfolio at SSW15 with our EverSweet™ next-generation
sweetener.

Certain stevia sweetener molecules such as Reb D and Reb M do
not have this problem, but because they only make up a tiny portion
of the plant’s leaf (less than 1 percent), it is prohibitively costly to
obtain them from the stevia plant.

Our EverSweet product is unique:
• EverSweet is a great tasting, zero-calorie sweetener made from the
same sweetness found in the stevia leaf (Reb M & D).

Fermentation removes these constraints and should result in a
dramatic expansion in the use of Reb M & D, allowing food and
beverage producers to create new classes of lower calorie products
that taste great and are affordable to all.

• With superior taste over traditional Reb A at higher usage levels,
EverSweet allows Cargill to help expand product development
beyond the current stevia market.

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

• EverSweet is the first sweetener to offer Reb M & D at a scale
and cost that is not currently feasible through extraction of Reb
M & D from the leaf, which will make it widely available and
affordable for customers.
• Because there is less than 1 percent of Reb M & D found in the
stevia leaf, our initial evaluation shows that producing our sweetener via fermentation will use significantly less land and emit
significantly less CO2 than producing Reb M & D via leaf.
• Cargill, along with our development partner, Evolva, has pioneered this innovation in the fermentation-derived steviol glycoside space and has assembled a sizable patent portfolio.

Given consumers’ growing concerns about health and wellness—
especially obesity and diabetes— there are big opportunities for
reduced-calorie/reduced-sugar products that deliver on great taste. In
alignment with the desire for reduced calories, America’s leading
beverage companies have set a goal to reduce beverage calories
consumed per person nationally by 20 percent by 2025. EverSweet
next-generation sweetener can also help reach this goal by permitting
companies to achieve better sweetness by focusing on Reb D & M.
4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best suited to assist
with that?

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?

Great taste with the right ingredient economics to make their
product successful. Cargill worked to gain approval from FDA for
a purified stevia leaf extract to be used in food and beverages in
2008. That means our R&D and product developers have been
working with the stevia leaf and its components longer than just
about anyone. We understand how to work with customers and their
formulas to come up with great-tasting products.

Cargill is featuring a variety of innovative ingredients and prototypes
at booth 3659, with a special focus on our latest innovation –
EverSweet next-generation sweetener. This new sweetener is an
innovative industry breakthrough.
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The future
is here.
And it’s
sweeter
than ever.
EverSweet next generation sweetener.
™

Great taste with up to 100% sugar replacement.
Introducing EverSweet™ next generation sweetener. A great tasting, zero calorie
sweetener made from the same sweetness found in the stevia leaf. EverSweet™
provides up to 100% sugar replacement using the optimal sweetness of Reb M

D,

made from fermentation. The result is a great tasting sweetener at a scale and cost
to meet your sugar-reduction needs.

For more information, visit CargillFoods.com or call 866-456-8872.

©2015 Cargill, Incorporated
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Company Name: Dealers Ingredients Inc.
Contact:
Chuck Harvey
Title:
President and CEO

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never
done before, and why?

consultation with our professional food and beverage research/
scientist, Carol Finlan. Attendees can also sign up to receive our
monthly email newsletter and free product samples.

Dealers Ingredients Inc. will be exhibiting for the first time at
SupplySide West 2015, booth 4936. After spending more than a
year in development, Dealers Ingredients is proud to be featuring
PROFI™, the first complete vegetable protein and fiber solution to
meet the growing market demand for increased protein and fiber in
food and beverages.

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?
Although consumers are increasingly well informed about the
benefits of a protein-rich diet, it can be challenge for them to get
the balance right throughout the day. Statistics show that when
breakfast is consumed, protein makes up only about 8 percent of the
total calories in the average North American diet. Unless consumers
are focused on a diet containing meat at each meal, it can be a
challenge to consume protein in the proper proportions.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
One of the biggest challenges manufacturers face is how to add
more value and build trust in products offered to consumers. With
PROFI, the first complete vegetable protein and fiber, it is possible
not only to meet this challenge but to also incorporate the hottest
market trends (protein, fiber and clean label).
PROFI is a GMO-free, label-friendly, ingredient solution containing all
nine essential amino acids in proper proportions and fiber with no
flavor-masking required for adding concentrated vegetable protein
and fiber in any product application. PROFI is specifically formulated
for ease of use. We’ve identified the usage rates to achieve the ideal
grams of plant protein per serving size in any product application.
Plus, our gluten-free Profi Bake product can replace flour 1-to-1
in any baking recipe. To help build trust in your brand, each PROFI
product has its own PDCAAS (Protein Digestibility Corrected Amino
Acid Score) in protein quality calculations.
While at the show, attendees will have the opportunity to taste
beverages containing PROFI applied at two different levels of
protein—regular and high. Qualified attendees can also receive
valuable marketing materials, product spec sheets and one-on-one
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As well, most protein-enhanced food uses dairy or soy protein
because, to date, these have been the most readily accessible
sources of non-meat. The challenges with using dairy or even
meat-based ingredients are that they can be expensive, they may be
genetically modified (soy), or they may contain a declared allergen
(soy, milk). PROFI contains vegetable proteins that are non-GMO and
allergen-friendly (no soy or milk).
4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?
Since 1976, Dealers Ingredients Inc. has been supplying natural,
nutritional ingredients and solutions to leading food manufacturers
and processors. This year, not only have we created our unique
PROFI plant-based protein blend of products but, unlike other
ingredient suppliers, we have created test kitchen formulations in
a variety of food and beverage applications proven to achieve great
taste and high protein and fiber.
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Company Name: Extracts & Ingredients, Ltd.
Contact:
David Fondots
Title:
Managing Director

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

Featured at EXTRACTS & INGREDIENTS Ltd., booth 4234, will be a
unique line of “internally stabilized” nutritive oils for use in topical
and nutritional applications. These oils are high in Omegas 3, 6, and
9, exhibiting the optimum ratios.

The increased use of nutritive oils in topical and nutritional
applications continues to be highly desirable. EXTRACTS &
INGREDIENTS Ltd. has an extensive line of vegetal-based, nutritive
oils from global sources.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
“Internally stabilized” oils offer increased product life in terms of
resistance to oxidative attack, which leads to rancidity of the oils.
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Extracts &
Ingredients Ltd.
div. of MORRE-TEC Industries, Inc.

ANCIENT

GRAINS
*

QUINOA *BARLEY *OAT
*
FARRO *SPELT *CHIA
* Potential significant sources of:
Ascorbic Acid, Anthocyanins, CoQ10, Riboflavin, Procyanidins,
Isoflavones and Catechins
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Water-Glycerin

dfondots@morretec.com

Water-Glycol

908-688-9009

Water-Alcohol
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Company Name: Federal Equipment Company
Contact:
Justin Kadis
Title:
Business Development Manager

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year?

At SupplySide West 2015 we will highlight our partnerships with
industry leaders, such as Techceuticals and Natoli Engineering. This
allows us to create a one-stop shop for equipment, tooling, training
and troubleshooting. Prospective guests to our booth can either
make an appointment, or simply stop by and speak with one of our
representatives about their equipment needs. Guests can also take a
test drive in the Federal Equipment F1 Race Car Simulator.

Used equipment. Selling used equipment to a reputable dealer, such
as Federal Equipment Company, ensures asset owners recover
some of the initial investment made in machinery that is no longer
required. Federal Equipment Company can then offer this used
equipment to buyers who are interested in saving money while
securing assets with minimal lead-time.

2. What product are you showcasing this week, and with that
product, what problem or challenge are you seeking to help
attendees solve?
When attendees think of Federal Equipment, they should
immediately envision high-quality equipment that can be acquired
at a fraction of the cost and lead time of other equipment sourcing
solutions. In addition to selling high-quality used process and
packaging machinery, we also buy surplus equipment from major
companies such as BASF and Pfizer. Assisting these clients with
their surplus assets—from internal redeployment and recovery to
sale—ensures that we have a tremendous inventory for almost any
application. Our facility houses inventory in nearly one million square
feet of warehouse space.
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4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?
Federal Equipment is a trusted partner. We help our customers
(both buyers and sellers) make the right decisions for both specific
projects as well as their companies as a whole. As a trusted advisor,
clients rely on Federal Equipment Company to assess their needs
and identify the best and most practical options available to ensure
they reach their specific equipment-related goals.

ABOUT
THE NEXT
PROJECT

When you
think equipment,
think Federal
Equipment
WE SELL and deliver high quality machinery
WE BUY and remove surplus equipment

Visit Us At
SupplySide West
In Las Vegas,
Booth 1829

UPGRADE YOUR EFFICIENCY
Federal Equipment is the trusted source for
pharmaceutcal processing equipment. Our
pharmaceutcal team has extensive market
knowledge, so we consistently exceed clients’
needs with our extensive inventory, stored
in climate-controlled, pharma-dedicated
warehouses, as well as fast, accuratelyappraised liquidatons.

WWW.FEDEQUIP.COM
+1 877 536 1538
For more information, email us at pharmaceutical@fedequip.com
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Company Name: Gnosis
Contact:
Mike Petteruti
Title:
Vice President

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

Gnosis has decades of experience in the production Adomet®,
produced in highly purified grade using state-of-the-art
biofermentation techniques. Gnosis offers several formulations and
products covered by several granted patents and patent-pending
applications.

Since we opened our doors in 1989, Gnosis has been committed to
improving the quality of life and well-being of humans and animals.
Gnosis is the pioneer in the development and sale of ingredients
and formulations to support the methylation cycle, and has a
rich portfolio of performance products designed to stimulate the
one-carbon metabolism cycle. As a natural consequence, Gnosis
this year decided to talk in-depth about that in a speech entitled,
“One-Carbon Metabolism in Health and Wellness.”

Gnosis provides also bioactive specialties: VitaMK7®, K2&Olive™,
Biooptima™ and S-Acetyl-Glutathione.
3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?
There are two worlds that illustrate growing consumer desires
and trends in the nutritional/supplement channel. The first one is
“natural.” Consumers are increasingly interested in products that
are entirely of natural origin, meaning a substance obtained by
appropriate physical, enzymatic or microbiological process from
material of vegetable or microbiological origin, either in raw state or
after processing. The second one is “quality.” In a market that has
grown so fast, keeping a high standard quality is important for a
company that creates real value for the product.

One-carbon metabolism is essential for the synthesis of DNA and
RNA, sulfur amino acid metabolism (methionine, homocysteine,
cysteine and glutathione), and methylation reactions. The
presentation will discuss the importance of one-carbon metabolism
in health and wellness with a focus on key micronutrients (folate,
vitamin B12, vitamin B6, riboflavin and choline) that serve as
substrates and cofactors. Emphasis will be placed on the utility of
supplementing these micronutrients for supporting overall health
and wellness.

Gnosis is constantly developing innovative nutraceuticals, blending
its experience in pharmaceutical manufacturing and knowledge in
biochemical pathways to offer to consumers high-quality, natural
ingredients.

Gnosis also continues to offer a wide range of products resulting
from the redefinition of the nutrients contained in food, with an
extensive differentiated solutions to improve and boost human
head-to-toe health and make up for poor dietary quality.

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
We are showcasing the highest quality methyl donor SAMe,
branded Adomet®, and the most bioavailable form of folate, the
5-methyltetrahydrofolate glucosamine salt, branded Quatrefolic®.
Quatrefolic® may benefit certain genetic defects that influence folate
metabolism and does not aid accumulation of unmetabolized folic acid
in the blood due to the uncontrolled assumption of folic acid by diet.
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Through a rigorous approach, Gnosis carries out a seamless flow
of operations, including product conceptualization, research and
development, pre-clinical and clinical studies, regulatory filing,
intellectual property, and manufacturing and distribution.
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www.quatrefolic.com

• Structurally analogous to the reduced and active form of Folate
• High water solubility
• Long lasting stability
• Improved bioavailability
• Established safety
Quatrefolic® is a registered trademark of Gnosis Spa.

Gnosis USA Inc. 4259 West Swamp Road,
3rd Floor Suite 305, Doylestown, Pennsylvania 18902 - USA. Tel 215.340.7960

advanced biotech
www.gnosis-bio.com
i bi
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Company Name: Lallemand Health Solutions
Contact:
Jean Moussette
Title:
Senior Director, Sales and
Customer Service

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?
“Can the Bacteria in Your Gut Explain Your Mood?” was the most
shared article among New York Times readers last June. Come, learn
and, if you dare, taste our Probio’Stick®, an innovative formulation
supported by clinical data, including the first-ever published study
demonstrating the efficacy of a probiotic combination on physical
and psychological symptoms of stress. Not in a good mood? Watch
your gut!
2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
Beyond our “psychobiotic” Probio’Stick® and its effect on the braingut axis, we will present a unique formulation to help reduce the
duration of diarrhea in those with Irritable Bowel Syndrom* (*NPN
granted in Canada) and Lafti® L10, a single strain with supporting
evidence in immunity for active people. We’ll also have our selection
of strains to develop new oral health probiotic formulations.
3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?
Clinical research on probiotics has significantly accelerated over
the course of the past 15 years and their modes of action have
been more precisely elucidated. Lallemand Health Solutions has
been committed to continuous innovations since the beginning
of its history in 1934, either in probiotic fundamental and clinical
research, or protective and formulation technologies to deliver
high-quality, state-of-the-art probiotics to answer the needs of our
dynamic market.
Most of this research is performed in-house, in particular when it
comes to the identification and characterization of our proprietary
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strains collections such as Rosell®, Lafti® L10 and Harmonium.
In addition, the company has built a strong network of research
partnerships that includes Canadian universities (McGill, Montreal
University), pharmaceutical laboratories and world-renowned
research centers (INRA, TNO, University of Florida) located primarily
in North America and Europe. Eighty years on, the company
continues to innovate and pioneer probiotic applications, and has
become a reputable probiotic solutions provider in more than 30
countries on five continents. Offering our partners the expertise and
support they need to develop, register, and market their probiotic
products in their own markets is part of our value-added services.
4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?
From lab to shelf, Lallemand Health Solutions controls the overall
manufacturing process of its products. Full control is the key to
ensure our partners are receiving the highest quality standard
of probiotic formulations. Our probiotic strains and formulas are
produced in-house in one of our many available certified production
facilities. To produce “alive and kicking” probiotics with the highest
standards, GMP facilities and strict quality controls are applied all
along the process. Our quality assurance system ensures the quality,
efficiency and safety of our products, while complying with the
regulatory standards on natural health products.
All of our productions plants in Mirabel, Montreal, Quebec, (Canada),
and our subcontractors in Saint-Simon, France, and Vienna, Austria,
have obtained well-known production licenses that allow them to
produce in a pharmaceutical environment (Health Canada [NHPD]
License, C-TPAT accredited, CHFA, GMP certifications, AMIqs,
FAMIqs, IFS, ISO 9001 [2008], Organic Certificate NOP). They also
have other licenses available for specific strains such as GRAS
status or Halal certification.

Gastro-

intestinal health

Custom & Complex formulations using
scientifcally substantiated Harmonium,
Lafti® or Rosell® Probiotic strains
Immunity

A full range of documented ready-to-market
formulas:
Brain-gut axis and stress, Intestinal/Bowel Support, Active People,
Feminine health, Traveler’s Comfort…

Protective technologies:
s health
Women’

Gut-Axis
Brain-

Visit us at:
SSW Las Vegas
Booth 1856
alth
Oral He

Different claims can be approved depending on the regulations in effect in each country.
Check your own regulations before your own use.

Una Via

For more information, feel free to contact us:
LHSamericas@lallemand.com
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Company Name: Marcor Development Corp.
Contact:
Holly Daley
Title:
Executive Vice President
& General Manager

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

Marcor is presenting a revitalized corporate image in alignment with
the transformation of its business model, aimed at strengthening
the company’s market position and delivering maximum value to
customers and prospects alike.

Marcor’s focus is on helping customers to differentiate their products
and increase their competitive advantage by achieving new label
claims or potentially appealing to a new audience.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?
Marcor enhances the product development function of its customers’
go-to-market systems through the design and deployment of
high-quality custom blends, thus capitalizing on the opportunities
generated by a rapidly changing market.

Marcor is showcasing its enzymes and enzyme blends. Marcor
offers unparalleled custom design and custom blending services in
addition to proprietary products specifically formulated to meet the
individual needs of the formulators.
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Company Name: Neogen Corporation
Contact:
Joseph Heinzelmann
Title:
Market Development Manager

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

Neogen markets and sells the BioLumix system, a rapid
microbiological testing system that delivers a certificate of analysis
for microbiological results in 48 hours. This system, coupled with
Neogen’s resources and expertise and their hygiene and allergen
testing products, will help ensure FDA compliance with cGMPs
(current Good Manufacturing Practices). This year, Neogen is able to
couple its world leading microbiological testing products with other
areas of concern for manufactures—specifically hygiene verification
and allergen control plans. Together the microbiological, hygiene/
sanitation, and allergen regulatory concerns can be handled with
one vendor.

Neogen is uniquely positioned to help companies comply with FDA
and with cGMPs. Neogen bring together multiple testing technologies
to help show auditors, manufacturing customers and government
agencies that good manufacturing procedures are followed and
are producing safe and quality products. As the Food Safety
Modernization Act is implemented, the requirements and application
of changes can be confusing. Neogen offers expert advice to help
companies monitor, improve and document their programs for
preventive controls.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
Neogen’s BioLumix rapid microbiological test system rapidly screens
for microbiological contaminants and allows manufactures to
release products in 48 hours. Releasing products faster improves
manufacturing throughput, provides the organization with real time
results, and allows shipment of products days faster.
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4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?
Neogen’s ability to support our customers. An example of our support
with compliance in FDA inspected facilities, is the BioLumix system’s
validation book. The validation book for BioLumix includes all of
the required documentation needed by the FDA when examining
microbiological testing protocols. Neogen delivers this book as part
of the installation qualification practices and is followed by an onsite installation of our equipment.

Neogen:
Making
Compliance
Easier

Visit Neogen at the

Supply Side West
Booth #736

Easy-to-use, on-site tests to help with
cGMP and FDA compliance
BioLumix® System
•
•
•
•

Fast and easy on-site microbial testing
C of A for micro in 48 hours or less
Validation book
Follows USP <2021>, <2022>, and <2023>

AccuPoint Advanced®
• Easy hygiene verifcation for cGMP compliance
• Results in < 20 seconds
• Most accurate and consistent on the market

Allergen Tests
• Rapid, easy-to-use lateral fow tests
• Validation and verifcation tools
• Specifc for each allergen

800-234-5333 (USA/Canada) • 517-372-9200
foodsafety@neogen.com • www.neogen.com
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Company Name: Nutrition 21, LLC
Contact:
Bill Levi
Title:
VP Strategy & Business Development

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?
Nutrition 21 is an industry leader in intellectual property, supporting
its value-added ingredients through investing in new clinical
research. This provides our customers with new and exciting
substantiated benefits that resonate with the consumer. For our
new ingredient, Nitrosigine®, we will be unveiling new clinicallysubstantiated features and benefits along with a new co-promotional
advertising program that will further raise consumer awareness of
Nitrosigine® while driving consumers to our customers’ products
that contain Nitrosigine®.
2. What products are you showcasing this week and, with
that, what problem or challenge are you seeking to help
attendees solve?
Nutrition 21 will be showcasing two ingredients this year.
Nitrosigine®, a complex of bonded arginine silicate is an FDAaccepted new dietary ingredient for sports nutrition applications.
Visitors will be informed of the clinically associated benefits of
Nitrosigine® for workout products. It has been clinically shown
in new research to be time optimized—lasting up to six hours,
supporting bioavailability of increased blood arginine levels.
Nitrosigine® has been shown to increase nitric oxide production
and additional new clinical research showed it provides significant
substantiated benefits associated with blood flow, energy, mental
acuity and focus, muscle volume and less muscle damage. In
addition, we will be highlighting our marketing and co-promotional
campaign that is generating consumer awareness for the ingredient
as well as for our customer’s products.

formulators with unique claims for glucose management, weight
management and cognition. The company will be highlighting its
effect on appetite suppression and the reduction of cravings for high
fat and high carbohydrate containing foods.
3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?
Nutrition 21 is focused on developing and marketing new clinically
substantiated ingredients for sports nutrition related products.
Much like Nitrosigine®, which was introduced in 2014 and has
been clinically shown to provide unique benefits superior to likeingredients used in sports performance products, we are developing
new ingredients for the sports nutrition market segment that are
scheduled for launch in 2016. These ingredients are designed
to provide the formulator with improved effects versus existing
ingredients and the marketer with unique product benefits.
4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?
New clients can expect that we will provide unique U.S.-made, GMP
(good manufacturing practices), clean ingredients with a strong
foundation of clinical substantiation. Secondly, they can be assured
that Nutrition 21 will continue to invest in clinical studies for its
existing products as well as substantiate the benefits of its new
product pipeline. We not only supply ingredients but also assist our
customers in developing consumer awareness and demand through
our co-promotional programs.

Chromax® chromium picolinate will also be part of our showcase. It
has been studied in over 30 clinical trials, providing marketers and
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Introducing Nitrosigine,® a patented complex of
bonded arginine silicate with FDA New Dietary Ingredient
notifcation status and now affrmed as Generally
Recognized As Safe (GRAS).^ Nitrosigine® is scientifcally
engineered to boost nitric oxide levels, delivering benefts
to consumers engaged in ftness training programs.
Nitrosigine® takes effect in just 30 minutes with benefts
lasting up to 3 hours.*1
Co-Promotional Opportunities
• Targeted awareness campaign to ftness-focused individuals,
generating millions of consumer impressions per month
• Integrated program with major consumer publications (Flex, Muscle
& Fitness) communicating the powerful benefts of Nitrosigine®
directly with readers
• Dedicated consumer website: www.nitrosigine.com
• Co-promotional opportunities for our key customers, helping drive
sales for products formulated with Nitrosigine®
• Ongoing clinical studies for additional claims

The Science Behind Nitrosigine®
• Nitrosigine® has been clinically shown to signifcantly
boost nitric oxide (NO) levels.*1
• Nitrosigine® has been engineered to take effect in just 30 minutes
with benefts lasting up to 3 hours*1 – after a single dose.
• Nitrosigine® animal pre-clinical data demonstrate superiority
in blood fow markers, with added benefts of signifcant
silicon absorption.*2
• With continued use, nitric oxide levels build over time,*1
leading to even better blood fow and vessel fexibility.*2

Plasma Arginine Levels –
Optimized Bioavailability in Human Subjects *1
40%

*

% Change *P< 0.05

*

30%

20%

Nitrosigine ® –
The New Standard for Pumped Results™

*
*

Acts in
30 Minutes1

*

10%

Lasts 3 Hours1
0%
1

For more information visit nitrosigine.com
*These statements have not been evaluated by the Food and
Drug Administration. This product is not intended to diagnose,
treat, cure, or prevent any disease.

2

3

Time (hr)

© 2015 Nutrition 21, LLC Nitrosigine® is a registered trademark of Nutrition 21, LLC U.S. Patents: 5,707,970; 6,156,735; 6,344,444; 6,803,456; 7,576,132
1. Kalman D, Feldman S, Samson A, Krieger D. A clinical evaluation to determine the safety, pharmacokinetics and pharmacodynamics of an inositol-stabilized
arginine silicate dietary supplement in healthy adult males. The FASEB Journal 2014;28(1):SLB418. 2. Proctor SD, et al., A Novel Complex of Arginine
Silicate Improves Micro- and Macrovascular Function and Inhibits Glomerular Sclerosis in Insulin-Resistant, JCR: LA-cp rats. Diabetology. 2005;48(9):1925-32.
^Affrmed as GRAS for use in nutritional bars and beverages DRA480NRBSSW062515
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Company Name: SEPPIC
Contact:
Sebastien Merchet
Title:
Business Development Manager

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

Hydra4G™ is a mixture of four chelated glycerophosphate salts that
replenish the body for optimized rehydration with appropriate ratio of
calcium, magnesium, sodium and potassium.

Visitors will be able to discover our kit for beauty inside and out
that combines nutritional stick packs with a lotion and a cream,
formulated with SEPPIC active ingredients and excipients. For more
than 60 years, SEPPIC has been designing and supplying innovative
specialty ingredients for the cosmetic, pharmaceutical and nutrition
markets. We believe in the concept of associating personal care and
nutrition know-how to come up with innovative ingredient benefits
and bring the consumer a new experience.

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?
Today, SEPPIC’s offer is focusing on Beauty from Within. Thanks to
our expertise in personal care, especially skin care, SEPPIC is meant
to design new concepts that will address Beauty from Within market
needs. CERAMOSIDES®, SOD B EXTRAMEL® and PROVINOLS™
have offered great options for our customers to create formulas
with claims toward skin moisturizing, skin anti-aging, antioxidants,
primary-antioxidants and well-being. Our three new ingredients
(SkinAx2®, SOD B DIMPLESS® and Hydra4G™) will help our
customers grow their product portfolios in that category by adding
new health benefits toward skin beauty from nutrition.

The kits are formulated with CERAMOSIDES®, SOD B® and
GIVOMAG™, our clinically studied ingredients for skin health and
anti-aging benefits. Each of them fits to both nutrition and personal
care applications with different mechanisms of action.
2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?

This year we will launch three new ingredients: SkinAx2®, SOD B
DIMPLESS® and Hydra4G™ as add-ons to our Beauty from Within
offer for skin radiance, cellulite reduction and hydration benefits.

We want to inspire our partners with branded ingredients through
peer-reviewed science, clinically proven efficacy and uniqueness
that are our core values to drive consumers’ expectations for longlasting successes. We aim to bring the best of our knowledge to
help our partners differentiate throughout the technical, quality and
regulatory challenges.

SkinAx2® is a ready-to-use original formulation supported by a
clinical study. SkinAx2® efficiency is based on synergetic selected
ingredients with complementary mechanisms of action and
proprietary clinical and in-vivo results.
SOD B DIMPLESS® is the only active ingredient available orally with
both clinical and mechanistic evidence of its efficacy on cellulite.
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Nutrition
Beauty & Vitality designers

SOD B EXTRAMEL®
SOD B DIMPLESS®

Visit us
Booth # 2063
Discover the science
behind our ingredients for
Beauty and Vitality

+1 (973) 882 5597
us.seppic@airliquide.com
www.seppic.com

Ingredients that inspire
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Company Name: TIC Gums
Contact:
Corie Beyers
Title:
Marketing Communications Supervisor

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?

TIC Gums has launched a clean label, non-GMO (genetically
modified organisms) and organic stabilizer system for high-protein,
ready-to-drink (RTD) beverages. This innovative hydrocolloid blend
allows manufacturers to achieve ideal texture and stability with one
complete system.

Hydrocolloids are utilized in product formulations to combat the
negative effects nutritional ingredients have on texture and stability.
Multifunctional in nature, each type of hydrocolloid plays a role
reducing the awareness of particulates, decreasing astringency and
preventing sedimentation.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
Designed for high-protein, RTD beverage systems, Ticaloid® Pro
148 OG suspends increased levels and various types of protein,
enhances mouth coating and creates a more indulgent beverage.
This system prevents sedimentation of nutritional ingredients, which
is a common issue in fortified beverages.
3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?
Health and wellness trends continue to penetrate the RTD beverage
category as consumer demand drives growth for nutritionally
fortified products. To capitalize on this trend, product developers
are challenged to create products with increased protein and
maximized nutritional value while still delivering a stable beverage
with desirable textural attributes. Additionally, some consumers are
searching for products deemed as clean-label, non-GMO and organic
which contributes to further layers of formulation complexity.
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TIC Gums has developed innovative hydrocolloid blends to address
both texture and stability simultaneously. The entire Ticaloid® Pro line
is designed to suspend various levels and types of protein and other
fortifying ingredients with one system. Manufacturers can formulate
shelf stable products and adjust textural attributes to enhance the
end-consumer’s experience in a positive manner.
Beverages are an excellent way to incorporate nutritional ingredients
as they are convenient and come in a wide range of choices to
appeal to the masses. For formulations which require additional
certifications, TIC Gums is the go-to supplier for organic, non-GMO,
Kosher and Halal stabilization solutions.

Visit us at

Suspend your
imagination.

October 7-8, 2015
Booth
No.

3558

With help from a
Gum Guru, I can
really suspend my
RTD proteins.
Did the Gum Guru
also help you
suspend that hairdo?
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Our Ingredients + Expertise = Success.
We believe that every great formulation starts with the right mix of ingredients
and information. When you call or live chat with a Gum Guru® at TIC Gums,
you’ll talk to an expert in texture + stability solutions. As a global leader in
innovative technologies for product development, we can help you create
formulations that add up to delicious success. To

speak with a Gum Guru,

visit ticgums.com or call (410) 273-7300.
Connect with us on:
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Company Name: United Pharma LLC
Contact:
Brett Starr
Title:
Vice President of Sales

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

United Pharma is introducing our new proprietary, state-of-the-art
oxidation protection blending system. We developed this system
to improve the sensory profile of complex marine-based omega-3
formulations. This unique system prevents air from coming in
contact with omega-3 ingredients while blending other ingredients
in the softgel formula. Research and development (R&D) test results
have shown a dramatic reduction in peroxide values and improved
sensory profile taste and smell. This system also works well with
other ingredients known to oxidize while in contact with oxygen.

We continue to see an increased trend in consumers’ preference to
take fewer pills to meet their dietary supplemental needs. We also
see more customers who prefer softgels as their favored supplement
form as they are easier to swallow, have a better sensory profile
and enhanced bioavailability as compared to capsules or tablets.
Attendees can capitalize on this trend to increase revenues by
meeting with United Pharma to discuss how we can convert current
tablet and capsule formulas to softgels, or develop a new line of
health specific complex softgel formulations.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?

At our beginning in 2007, United Pharma recognized the need for
a contract manufacturer to specialize in producing a wide range
of complex softgel formulas. The challenge with making complex
omega-3, herbal, vitamin and mineral softgels is that ingredients
can and will get caught in the softgel seam. This results in a weak
seam that can start leaking at any time, long after the inspection and
bottling process. It also can cause low yields and escalating costs of
manufacturing complex formulas. We have developed a proprietary
manufacturing process to produce some of the most difficult and
complex formulas. We have produced softgel products that other
contract manufactures will not touch. Because of exceptional high
yields, we can produce complex softgel formulas in the most cost
effective manner. If you are having a problem with leakers or high
costs in a complex formula, you need to stop by and meet with us.

The number one reason marketing companies switch contract
manufactures is due to the lack of trust and supply chain
dependability. Nothing hurts business more than an out of stock
situation. At United Pharma, we have developed an integrated
on-time delivery management system so our customers have
better control and dependability of their supply chain. If you
want greater peace of mind, stop by and see us at SupplySide to
implement this system.
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Softgel Contract Manufacturer
 Full Service Contract
Manufacturing
 Competitive Pricing
on Minimum Order
Quantities
 High Volume Capacity
 Integrated On Time
Delivery Management
System

Our uncompromising commitment to service, quality and value starts
with you stopping by to see us at SupplySide Booth #650. Enter our
daily drawing for a chance to win a Fitbit Surge Super Watch.

United Pharma LLC
2317 Moore Avenue • Fullerton, CA 92833
sales@unitedpharmallc.com • T: 714-738-8999
WWW.UnitedPharmallc.com
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Company Name: Vesta Ingredients
Contact:
Autumn Martin
Title:
Marketing Manager

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

Vesta Ingredients is very proud to present our latest innovative
cognitive products to SupplySide West 2015. Although there are
other suppliers who have displayed cognitive ingredients, our
ingredients come with the purity and expertise that cannot be found
anywhere else. We have also priced our new cognitive ingredients
very competitively, making sure our customer receives the highest
quality ingredient at the best price.

Vesta Ingredients wants SSW 2015 attendees to understand the
importance of cognitive health and how consumers can use our
products to help regulate proper neuro-functionality along with
making cognitive health an everyday practice. Due to our extensive
research, cognitive health is becoming more popular within the
health industry, which is why we use our resources to create top
quality ingredients.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?

We will be showcasing our cognitive ingredients:

Vesta Ingredients will always be committed to being a leader in our
industry, producing top quality ingredients at competitive prices.
We hope that the attendees for SSW 2015 will implement our
ingredients into their own products in order to distribute the highest
quality of all natural supplements to consumers.

• AlphaPrime (alpha-GPC): Supports cognitive function and
neurological corporeal health
• Ultra Cog PS-20, PS-50, PD-DHA (PhosphatidylSerine): Allnatural ingredient that supports concentration and focus
• Cogmaxx (Citicoline): All-natural substance that is essential to
maintaining communication between neurons and also regulates
proper chemical balance and neuronal metabolism
• Neurasharp (Noopept): All-natural product used worldwide to
enhance memory and learning; can also decrease anxiety
• UltraPQQ (Pyrroloquinoline Quinone): Extremely potent
antioxidant that protects neuronal cells
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Company Name: Milne Fruit
Contact:
Tom Aurand, Phd.
Title:
Aronia Specialist

SuppySide West What’s Hot Digital Issue Q&A:
1. What is your company doing at SSW15 that it has never done
before, and why?

Each product includes the whole fruit-seeds, skin and pulp where
vital nutrients, valuable dietary fiber, essential minerals, polyphenols
and other compounds associated with health and wellness are
stored. Milne can help SSW15 attendees capitalize on healthier
products and clean labels with aronia.

Milne is offering a vendor brief entitled “Aronia-America’s Richest
Super Fruit!” The aronia berry may be the healthiest and one of
the richest super fruits in the berry world, offering the highest
antioxidant values of all North American fruits. Aronia offers other
beneficial nutrients such as polyphenols, minerals and vitamins and
is an excellent source of antioxidant vitamin A and dietary fiber.

4. What single best practice does your company aim to help
SSW15 attendees implement, and why is it best-suited to assist
with that?

Please join us for “Aronia-America’s Richest Super Fruit!” On
Thursday, Oct. 8, 1:00 p.m. in booth 201.

Milne will help attendees create new, healthy consumer products
for today’s snack, bakery, candy, beverage and neutraceutical
markets. Milne is known for growing and producing pure fruit and
vegetable ingredients in a variety of forms such as IQF, MicroDried®,
powders, juices and purees for a wide variety of consumer product
applications.

2. What product are you showcasing this week and, with that
product, what problem or challenge are you seeking to help
attendees solve?
Milne will feature aronia berries in all forms: IQF, MicroDried®, whole
fruit powders and NFC puree as healthier ingredient options rich in
antioxidant values and other nutrients. Milne’s aronia products are
100 percent pure fruit with no added sugars, color or preservatives
and provide antioxidant vitamin A and fiber. Aronia is ideal for glutenfree, diabetic or low cholesterol diets because it is low in calories,
sodium and fats. Simply stated, aronia is a clean label, healthy
alternative to other ingredients.

Milne is best suited to supply aronia based on the acreage it grows
and its commitment to growing high quality, “grade A” aronia.*
It addition, Milne is fully committed to exclusively growing and
processing organic aronia by 2017.

3. What major trend is your company helping SSW15 attendees
to capitalize upon over the next year, and how?

*As there are no industry wide standards for grading aronia berries,
Milne uses the grading system and characteristics for blueberries to
grade the quality of its own aronia berries.

Today’s health conscious consumer wants to increase their daily
intake of fruit and is studying labels to find better products with
healthier ingredients. Look at Milne’s aronia label; it’s clean and 100
percent fruit with no added sugars, color or preservatives.
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In addition, Milne is a vertically integrated grower and manufacturer
that has earned Kosher, BRC and USDA organic certifications and
grows its aronia in the rich, fertile soil of Washington’s Yakima Valley.

America’s Richest Super Fruit!
The Aronia berry may be the healthiest and one of the richest
super fruits in the berry world – offering the highest antioxidant
values of all other North American fruits. Aronia offers
other benefcial nutrients such as polyphenols,
minerals and vitamins and is an excellent
source of antioxidant Vitamin A
and dietary fber.

Learn More at
Milne’s Vendor Brief:

America’s Richest
SUPER FRUIT!
Thursday, October 8th
1:00 – 1:20 PM
Booth #201

Advantage: Aronia
Grown in the rich, fertile soil of Washington’s
Yakima Valley, Milne offers Aronia berries as
IQF, MicroDried®, whole fruit powders and
NFC puree. By 2017, Milne will grow only
organic Aronia while continuing to pursue
the highest quality standards in the industry.

509.786.2611

info@milnefruit.com
Contact Milne for more information:

milnefruit.com
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