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If you could get your hands on a few consumer magazines from even just 10 years ago, 
you’d notice very different verbiage splashed across the glossy covers than what most 

publications use today. Phrases such as “get skinny,” “lose 10 pounds fast” and “drop two sizes 
by summer” were standard coverlines for years, especially for magazines targeting women. 
Now, however, such diet-and-weight-loss-focused callouts have been replaced by messages 
encouraging whole-body health, wellness, nutrition, strength and living your best life. 

This shift is no coincidence. It reflects Americans’ evolving views on health and their 
disenchantment with dieting and drastic lifestyle changes that may yield rapid weight loss but 
are unsustainable. Remember the Atkins diet craze of the early 2000s that had people gorging on 
bun-less bacon cheeseburgers? Or the droves of low-fat but slyly sugar-stocked processed foods 
that cropped up in the 1990s? How about Oprah’s infamous 1988 show on which she debuted 
a much-slimmer physique and pulled a wagon loaded with fat to represent the 67 pounds she’d 
shed after consuming only OPTIFAST protein drinks for four months? By and large, none of 
these weight-loss approaches proved effective long-term for most users.

Consumers have certainly wizened up to such misguided tactics, whether by observing celebrities 
like Oprah regain weight within weeks or by seeing their own size seesaw. More Americans today 
understand that there is no magic bullet for weight loss or quick fix for stubborn belly fat—and 
regardless, for many, slimming down for swimsuit season is no longer their sole goal. 
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Reinforced by more practical, realistic and body-positive media 
messages, as well as legacy weight-loss companies rebranding to promote 
wellness (Weight Watchers, for example, changed its name to WW in 
2018, using the tagline “Wellness That Works”), a growing number of 
consumers are aiming to improve total-body health, build strength 
and feel good in their own skin. They know they’ll never achieve these 
outcomes by simply popping diet pills or ditching whole foods in favor 
of unsatiating weight-loss concoctions. Rather, reaching these goals 
requires eating a nutritious diet, exercising regularly, supplementing with 
key nutrients and natural actives, and tending to their mental as well as 
physical health—and, of course, sticking with these action plans.  

This does not mean Americans have abandoned weight-loss efforts 
altogether, or that this new era of body positivity and celebrating people of 
all sizes minimizes the nation’s grave obesity epidemic. The latest Centers 
for Disease Control and Prevention (CDC) statistics showed that almost 
40% of U.S. adults—some 93.3 million people—are obese, defined as 
having a body-mass index (BMI) of 30 or higher.1 By contrast, only 15% of 
adults were obese in 1980.2 Adding in the number of Americans who are 
overweight (BMI of 25 to 29), a whopping 71% of U.S. adults are presently 
either overweight or obese.3 Children and teenagers are struggling, too, 
with 18% of youth now qualifying as obese,4 compared to 5% in 1980.5 

Obesity is especially problematic because it increases the risk of several 
serious chronic conditions. According to the CDC, obesity-related heart 
disease, type 2 diabetes, stroke and certain cancers rank among the most 
common causes of preventable premature death.6 Clearly, obesity is not 
just a matter of vanity—it’s a real-deal health hazard. Realizing this, many 
consumers now view their weight-loss goals as more than just lowering 
the number on the scale; they also want to increase their overall health 
and odds of living longer. And to do so, they are employing more holistic, 
sustainable methods to drop pounds and become better, more vital 
versions of themselves.  

Focus on food over pills    
In light of consumers’ changing perceptions of weight loss and how 
best to achieve it, prioritizing nutrient-dense foods has emerged as a 
key strategy. This includes whole foods such as fruits, vegetables, lean 
proteins, whole grains and healthy fats, as well as functional foods and 
meal replacements such as nutrition bars, shakes and smoothies. Limiting 
nutrient-void foods loaded with added sugars, saturated fat and empty 
carbohydrates remains important, of course, but replacing them with 
healthful alternatives is also necessary. 

According to The Hartman Group’s “Health + Wellness 2019” report,7 
more Americans are experimenting with their diet than ever before. Half 

40%
of U.S. adults— 
some 93.3 million 
people —are obese, 
defined as having a 
body-mass index 
(BMI) of 30 or higher.



of all U.S. consumers have tried a new diet or eating approach in the past year, compared with 
just 44% in 2017. However, the report found that very few of these people identify with one 
particular meal plan, such as keto, paleo or the Mediterranean diet, likely because most do not 
follow a single diet exclusively—and because weight loss is no longer their only goal, as it was for 
many consumers in the past. 

Another notable evolution is that while many popular meal plans have the word diet in 
their names, people who try them are less apt to say they are “dieting.” This term now carries a 
somewhat negative connotation, as it suggests major calorie restriction, deprivation and a short-
term regimen. Instead, consumers claim to follow eating styles that promote good health and 
therefore may help them lose weight. 

Dietary supplements are still widely used to help achieve these goals, usually as addendums to 
positive dietary changes and exercise, whereas in the past, they were sometimes used in place of 
healthy lifestyle habits. This is one reason why this category is now called “weight management” 
instead of “weight loss”—these supplements are intended to support other efforts by promoting 
optimum body composition and physiological functioning, which can help users maintain a 
healthy weight.  

As for the types of weight management supplements consumers seek out, there has been 
a shift in recent years. According to Nutrition Business Journal, U.S. sales of pill-form weight 
management supplements notched US$1.99 billion in 2018, a 3.2% drop from 2017. This 
marks the fourth year in a row that sales have declined. On the bright side, however, weight 
management meal supplement sales grew 5% in 2018 to hit $4.43 billion.8 

These sales figures suggest that whether it’s a powdered drink mix, a gummy or a grab-and-go 
beverage, food-form supplements now carry more appeal than traditional capsules and tablets. 
According to Natural Marketing Institute’s (NMI) latest Global Supplement Research, 37% of 
consumers prefer to get their supplements in forms other than pills and capsules, up from 24% 
in 2011.9 This jives with America’s heightened focus on food. It also may indicate pill fatigue, 
which NMI reports is more common among baby boomers and elderly consumers, who may be 
reluctant to add more pills to their already-heavy medication and supplement regimens. 

Natural weight management solutions
When selecting weight managements supplements, consumers are increasingly discerning 
about what these products contain. In the past, this category had been rife with faulty claims, 
adulterated formulas and ingredients that were later recalled or banned for producing 
dangerous side effects, so it’s no mystery why some shoppers are skeptical. However, by 
meticulously reading labels and looking for science-backed ingredients, they’ll find plenty of 
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37% of consumers prefer to get their 
supplements in forms other than pills 
and capsules, up from 24% in 2011.
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legitimately beneficial weight management supplements on the market, produced by honest, 
responsible, transparent brands.

But a product’s effectiveness depends entirely on its ingredients, which is why brand holders 
are wise to select research-supported branded options from trusted suppliers. There are several 
different mechanisms by which these natural ingredients may assist with weight management. 
For example, Nutrition 21’s Chromax®, an absorbable form of chromium picolinate backed 
by 35 efficacy and safety studies, has been shown to help maintain lean body mass, promote 
carbohydrate and glucose synthesis, improve insulin utilization and reduce carbohydrate cravings, 
among other benefits that support weight management.10 Meanwhile, Neopuntia™, a patented pure 
cactus powder (Opuntia ficus indica) from Nexira, improves blood lipid parameters associated 
with cardiovascular risks, according to a published placebo-controlled study on 68 women.11

Another example is Cepham’s GyngerLean™, a blend of yellow ginger (Zingiber officinale), 
red ginger (Alpinia galangal) and black ginger (Kaempferia parviflora), which is believed to 
support healthy metabolism and weight management via multiple pathways, based on the 
company’s in vitro studies. But lending to its cred, a review of yellow ginger studies published 
in Phytotherapy Research in 2018 concluded that ginger may increase thermogenesis, increase 
lipolysis, suppress lipogenesis, inhibit intestinal fat absorption and help control appetite to 
assist in weight management.12

These are just a few examples of many high-quality natural ingredients that can support 
consumers’ healthy metabolism and weight management goals. Brand holders should explore 
the various options and their mechanisms of action to ensure they choose the right active to 
differentiate their products.    

Weight management

A review of yellow ginger studies published in 
Phytotherapy Research in 2018 concluded that ginger may 
increase thermogenesis, increase lipolysis, suppress 
lipogenesis, inhibit intestinal fat absorption and help 
control appetite to assist in weight management.  
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Q&A
1 What specific ingredients do you offer that support 

healthy metabolism and weight?

We offer OperQthin™ and GyngerLean™ for healthy 
metabolism and weight management. The OperQthin™ is 
derived from white tarbud tree (Operculina turpethum) 
roots. The GyngerLean™ is composed of Alpinia galangal (Red 
Ginger), Kaempferia parviflora (Black Ginger) and Zingiber 
officinale (Yellow Ginger).

2 What advancements and innovations do you offer 
that support long term health solutions?

The focus area for healthy metabolism ingredients are:

1. Rapid lipid metabolism

2. Reduction in circulatory cholesterol and triglycerides

3. Reduction in cellular insulin resistance

4. Boost thermogenic brown adipose tissue (BAT) 

5. Overall reduction in inflammation

6. Reduction in hepatic lipogenesis

3 Do your ingredients carry studies behind them 
that support specific health and structure/function 

claims, and are you catering to everyday athletes and/
or elite athletes? 

Our products are backed by full spectrum safety study and 
clinical efficacy. We have done extensive in vitro research  
to support the structure/function claims. Our products  
are natural, chemical and stimulant-free and are suitable  
for athletes.

4 Do you have a supply chain story, and do you 
offer specific certifications (USDA Organic,  

non-GMO, etc)?

We are using TagOne™ platform which is a blockchain-based 
traceability tool. OperQthin™ and GyngerLean™ are not 
organic certified at present. Both these products are  
GMO-free.

Company Name: Cepham Inc.
Contact: Kelly James Jordan
Title: VP (Sales)



Operculina turpethum (synonym Ipomoea turpethum) is a plant

found in the morning glory family (Convolvulaceae). The root of 

Operculina has been used in the traditional Unani System of Medicine in 

India for hundreds of years. Operculina is a herbaceous vine endemic to the 

Indian sub-continent.

OperQThin™ provides significant weight management 

benefits including:

A Novel Morning Glory Extract

Promotes
rapid lipid

metabolism

1

*

2

*

Ameliorates
high circulatory 

cholesterol

3
Reduces 

cellular insulin 
resistance*

A  L E A D I N G  M A N U F A C T U R E R  O F  F I N E  B O T A N I C A L  E X T R A C T S  &  M I C R O  E N C A P S U L A T E D  B E A D L E T S

*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure, or prevent any disease.

Cepham Inc.  |  142 Belmont Drive, Unit 14, Somerset NJ 08873
Tel: (201) 255-6011  |  Fax: (201) 255-6012  |  info@cepham.com  |  www.cepham.com

http://www.cepham.com
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1 What specific ingredients do you offer that 
support healthy metabolism and weight?

Nexira has developed four ingredients addressing this 
concern from all angles: from detox and elimination of excess 
water to reduction of calorie intake or also absorption of 
excess fat and sugars. All of these mechanisms of action help 
sculpt the body and ultimately support a healthy metabolism.

Cactinea™, a prickly pear extract, helps to eliminate excess 
water and preserves body cells from oxidative stress. Cactinea™ 
is effective for body slimming and beauty from within.

ID-alG™ is a brown seaweed extract which has demonstrated 
significant results for body shape improvement and weight loss.

Okralin™ is a proprietary formulation made from okra. 
Okralin™ has significant results on weight loss and body fat 
mass reduction and has shown impressive improvement in 
body shape.

Neopuntia™ is a patented pure cactus powder. Neopuntia™ 
absorbs fat and sugars, helps fat excretion and supports 
healthy weight management. Opuntia ficus indica also has 
demonstrated significant effect on increasing HDL cholesterol 
and on modulating glycaemia.

2 What advancements and innovations do you offer 
that support long term health solutions?

Weight management solutions should be seen as a vector in 
improving a healthier metabolism and lifestyle. One of our 
published clinical studies shows that Neopuntia™, consumed 
with a healthy diet, has positive effects on balancing blood 
lipid levels. Neopuntia™ helps to increase HDL cholesterol 
level. Thirty-nine percent of women studied no longer 
showed Syndrome X criteria after using Neopuntia™. 
Benefits of Opuntia ficus indica cladodes on metabolic 
syndrome related to being overweight continue to be 
extensively studied, highlighting various significant results 
on cholesterol and glycaemia. Three interventional studies 
in human demonstrated positive and significant glycaemia 
modulation.

3 Do your ingredients carry studies behind them 
that support specific health and structure 

function claims, and are you catering to everyday 
athletes and/or elite athletes? 

In an era of growing doubt and distrust for weight 
management efficacy, we need to earn the consumer’s 
confidence back. Nexira performs several gold standard 
clinical studies every year to strengthen the scientific 
evidence. Nexira’ s core objective is to offer significant, 
reliable and achievable weight loss, distancing us from fad 
and unhealthy diets which might be available on the market.  

All the ingredients listed above were developed through a 
stringent and rigorous process, from the raw material selection 
to the creation of a robust scientific dossier including in vivo, in 
vitro tests, clinical and also consumer’s studies. 

4 Do you have a supply chain story, and do you 
offer specific certifications (USDA Organic,  

non-GMO, etc)?

Nexira is particularly attentive to the growing consumer 
demand for traceable, clean and organic ingredients. Our 
ingredients are available in Non-GMO Project Verified and 
organic grades.

Nexira and local Tunisian farmers maintain a 25-year long-
term partnership which respects both organic rules and 
sustainable harvesting of Opuntia ficus indica. Nexira ensures 
the origin and the traceability of its organic certified cactus 
ingredients, Neopuntia™ and Cactinea™, and is involved in 
sustainable development via environmental, human and 
economic actions.

Okra is also grown in the same area and Nexira has full 
control over its supply chain, from selecting the seeds, 
identifying fields, monitoring the harvest, hand picking the 
plants to processing and controlling the final powder.

Finally, our brown seaweed used in the manufacturing of ID-
alG™ is harvested in Brittany, France, preserving the natural 
marine resources. It is then gently processed in France.

Company Name: NEXIRA
Contact: Franck Gillet
Title: US Sales Director
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www.nexira.com 

info@nexira.com

This communication is not intended to the final consumer. It provides scientific information for professionals only. 
Communications to the final consumer have to be checked according to local regulations in force, since the conditions of use are beyond our control. This statement has not been evaluated by the FDA. This product is not intended to diagnose, treat, cure, or prevent any disease.

Okralin™ is reinventing the highest standard in fat binding. Patented, with a proprietary formulation, Okralin
™ is a unique ingredient. Supported by a clinical study, strongly documented, Okralin™ brings the scientific 
proofs that manufacturers and consumers can expect.

Based on okra, it is natural, safe and suitable for vegetarians. 

DISTRIBUTION OUTSIDE EUROPE ONLY

WEIGHT MANAGEMENT

Significant Weight-loss
Results

High Body Fat Mass
Reduction

Impressive Body Shape
Improvement

The Breakthrough Fat Binder

https://www.nexira.com/NEW-PRODUCT_372.html
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1 What specific ingredients do you offer that support 
healthy metabolism and weight?

Nutrition 21 has a unique and patented form of chromium 
picolinate called Chromax®. Chromax is different from other forms 
of chromium because of its stable chemical structure and superior 
absorption (up to 15x higher than other forms). 

2 What advancements and innovations do you offer 
that support long term health solutions?

Chromax is a perfect nutrient to formulate into products 
positioned to address many of the health and lifestyle needs 
that are of increasing concern to the population. These unmet 
needs include: 

• weight management
• food cravings
• mood
• support for healthy glucose metabolism
• cognitive function

Chromax has numerous clinical studies that support  
these endpoints. 

3 Do your ingredients carry studies behind them 
that support specific health and structure function 

claims, and are you catering to everyday athletes and/
or elite athletes? 

Chromax has multiple studies and positive endpoints that cover 
all different markets. Not only is Chromax great for supporting 
appetite control in hunger formulations, it also helps support 
weight loss through its ability to impact body composition. 

Chromax can support sustained weight loss by improving lean 
body mass so you can “lose the fat, not the muscle!” Some other 
examples of Chromax claims: 

• Keep lean body mass and maximize fat loss*˖
• Chromax has been shown to improve blood sugar 

metabolism ˖
• Chromax can aid in a significant reduction in carbohydrate 

cravings and appetite*; Chromax users saw superior 
reduction in caloric intake compared to placebo ˖ 

• Helps support a positive mood ˖
• Chromax can help promote cognitive function ˖

*(When used) As part of a healthy diet and exercise program
˖Nutrition 21, LLC 2019 Data on File 

4 Do you have a supply chain story, and do you 
offer specific certifications (USDA Organic,  

non-GMO, etc)?

Chromax has been affirmed as Generally Recognized as Safe 
(GRAS) for use in food and beverage products and is easy to 
use in formulations. Chromax is Prop 65 compliant through an 
independent verification and available for use within the United 
States, European Union, Canada and many other markets. 

Company Name: Nutrition 21
Contact: Todd Spear 
Title: Vice President, Sales

Formulator’s Resource
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FoR FItNeSS
& MetAbolISM
Chromax® from Nutrition 21 –
Not All Chromium Is The Same

^Proposition 65 compliance independently verified for arsenic, cadmium, hexavalent chromium, lead, and mercury levels. †In subjects with atypical depression and high 
carbohydrate cravings. **In healthy, overweight, adult women with carbohydrate cravings.1. Data on file 2017, NUTRITION21, LLC. 2. Kaats et al., Current Therapeutic Research 1998.
3. Docherty et al., Journal of Psychiatric Practice 2005; 11(5):302-14. 4. Anton et al., Diabetes Technology & Therapeutics 2008; 10(5):405-12.  ©2019 NUTRITION21, LLC. 
All Rights Reserved. Nitrosigine®, Velositol®, Chromax®, Lepidamax®, nooLVL® and their associated logos are trademarks of NUTRITION21, LLC.  DRA1176102317

Learn more at Nutrition21.com
or email info@nutrition21.com
Additional claims available supporting:

Energy • Mood • Metabolism • Cognition • Lean Body Mass

• Prop 65 compliance^ independently verified1
• Significant improvement in body composition2
• Significant reduction in carbohydrate
cravings and appetite3

• Significant reduction in caloric intake4

More than 2x Reduction in Carbohydrate Cravings
and 1.8x reduction in Appetite Placebo3†

Improvement in Reduction of Symptom Scores

Average Caloric Intake Reduced by
347 Calories Per Day4**

Superior Reduction in Daily Calorie Intake

https://nutrition21.com/item/chromax/
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1 What specific ingredients do you offer that support 
healthy metabolism and weight?

PLT Health Solutions is highlighting three ingredients in the weight 
management space – SLENDACOR®, Xanthigen® and Satiereal®. 

SLENDACOR® is a patented, synergistic formulation of three 
well-known spices – Curcuma longa, Moringa oleifera and Murray 
koenigii. The combination resulted from screening hundreds of 
different botanicals to develop synergistic performance supporting 
weight loss. The ingredient is supplied as a free-flowing powder 
that can be delivered in supplements.

Xanthigen® supports healthy body weight through the synergistic 
effects of the natural compounds found in brown seaweed 
(Undaria pinnatifida) and pomegranate seed oil. Separately, the 
bioactive compounds in these two ingredients target pathways 
involved in body weight regulation including adipocyte 
differentiation, resting energy expenditure and lipid metabolism. 
Combined in Xanthigen® they support weight loss as demonstrated 
by clinical research. 

Supresa™ is a patented, clinically studied ingredient derived 
from saffron. Supresa encourages weight loss and has a unique 
mechanism of action that helps avoid snacking and compulsive 
eating behaviors, which in turn may lead to reduction in weight 
and inches. Supresa’s clinically studied formula is thought to work 
by improving levels of the neurotransmitter serotonin. Serotonin is 
a neurotransmitter which plays a role in increasing the satiety state 
while decreasing appetite. 

2 What advancements and innovations do you offer 
that support long term health solutions?

One opportunity is “Smart” weight management that addresses 
the ‘whole person’ instead of just the ‘dieter.’ It’s important we 
communicate that people should consume a reduced calorie diet 
and engage in moderate physical activity – in addition to utilizing 
the products in question. The “Smart” approach is one that is 
focused on the individual – we all have different needs and manage 
our weight differently. Identifying ways to meet those needs is an 
important part of our strategy.

3 Do your ingredients carry studies behind them 
that support specific health and structure function 

claims, and are you catering to everyday athletes and/
or elite athletes? 

PLT Health Solutions weight management ingredients are backed 
by clinical science.

SLENDACOR® has been the subject of two double-blind 
placebo-controlled clinical trials. A 2016 study of SLENDACOR 
(manuscript submitted for publication) set new standards for 
communicating weight management efficacy to consumers 
via a design based on consultation with industry leaders and 
regulatory bodies. The 135 study participants in the 2016 clinical 
included both men and women following a reduced calorie diet 
and a regular exercise program along with consumption of 900 
mg/day of SLENDACOR or a placebo. The primary endpoint 
was change in body weight. Secondary endpoints included Body 
Mass Index (BMI), waist-to-hip ratio, safety parameters, serum 
LDL, HDL and VLDL levels, triglyceride and cholesterol levels 
and other biomarkers.

The adult subjects were of a broad age range, and importantly, 
were a healthy population of overweight – not obese – individuals, 
adding confidence to support efficacy in the general population. 
Consistent, on-going weight loss – with an average total 
weight loss of 12 lbs. – was observed during the 16-week trial. 
The weight loss and slimming began early in the study, with 
statistically significant performance starting at two weeks. The 
overweight subjects taking SLENDACOR lost two inches in 
waist circumference and had a lower BMI. Statistically significant 
improvement was seen in all secondary endpoints and the herbal 
combination was well tolerated.

In 2017, SLENDACOR was considered a finalist for the NEXTY 
Award as Best New Ingredient of the year. In May of 2019, 
SLENDACOR was named “The Best Weight Management 
Ingredient” by the NutraIngredients Award committee at 
Vitafoods in Geneva. 

Company Name: PLT Health Solutions
Contact: Steve Fink 
Title: Vice President -  
 Marketing

Formulator’s Resource
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What You Need to Know About SLENDACOR®

• Consistent results over 16-week study

• Statistically significant weight loss within 
14 days

• Weight & inches reduction in both
women & men

• Results seen in core: waist & hips

• Water-dispersible form available

• Twice a day, convenient low dose

• Patented

In a crowded weight management sector, results matter. In today’s

environment, consumers need to trust the products they buy. 

Trust the safety. Trust the science. And trust the performance.

SLENDACOR® Complex is a patented combination of three spices with

known uses in traditional medicine, all of which have been the

subject of safety and toxicity work. These three have been selected

from hundreds of herbs, using cutting-edge screening techniques

that assessed their ability to work synergistically in inhibiting fat 

accumulation and promoting the breakdown of fat in fat cells. The 

result is an ingredient that has been clinically-shown to significantly

enhance weight loss and help re-shape the body.

Gold-standard clinical trial on overweight men & women
sets standards for communicating efficacy
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THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION.
THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE, OR PREVENT ANY DISEASE.

Contact PLT Health Solutions for samples and more information.

+1.844.PLTHEALTH • www.PLTHealth.com

BUILD A WEIGHT LOSS BRAND

CONSUMERS CAN TRUST

http://www.plthealth.com/slendacor
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1 What specific ingredients do you offer that support 
healthy metabolism and weight?

Key ingredients Sabinsa offers for managing healthy metabolism 
and weight include: 

• Award-winning ForsLean® Coleus forskohlii root extract, 
standardized to 10% forskolin 

• Livinol™ Kokum (Garcinia indica) fruit rind extract, 
standardized to 20% garcinol

• Fabenol®, a natural extract of the kidney bean  
(Phaseolus vulgaris)

• GarCitrin® Garcinia cambogia fruit extract, standardized 
to 50% hydroxycitric acid and 5% garcinol

• CitrinK® Garcinia cambogia fruit extract, standardized to 
50% hydroxycitric acid

• LeanGard®, a proprietary blend of ForsLean, GarCitrin, 
and BioPerine®.

2 What advancements and innovations do you offer 
that support long-term health solutions?

Sabinsa’s mission since 1988 has been to advance health and 
wellness by building upon traditional Ayurvedic knowledge 
with modern scientific methods. Identification of the active 
compounds in herbs recommended over thousands of years is 
key, but our commitment to furthering science and bringing new 
understanding of them continues to be even more inspiring.

Sabinsa’s ForsLean, for instance, was first introduced 
with merited acclaim 20 years ago with clinical evidence 
demonstrating its role in fat reduction and maintaining 
lean body mass, but supplemental research over the years, 
and investigation and scientific technological advances 
more recently, allowed our team to realize ForsLean’s active 
compound, forskolin, achieves a molecular mechanism known 
as Energy Balance. This new and exciting area of study for world 
researchers encompasses the conversion of white adipose tissue 
(WAT) to brown adipose tissue (BAT) offering a preferred 
preventive measure for obesity and metabolic imbalance.

The human body possess white fat tissue (WAT) and brown fat 
tissue (BAT). WAT stores energy in the form of triglycerides, but 
BAT dissipates energy in the form of heat. By recruiting secretory 
factors like bone morphogenic factors (BMPs), ForsLean’s 

forskolin aids in the conversion of WAT to BAT, which is crucial 
for fat utilization and effective energy utilization (balance). Use 
patents outlining the mechanism were awarded to Sabinsa earlier 
this year in the U.S., Japan, and Australia.

Sabinsa’s Livinol, initially introduced in 2018 and patented for 
liver health in 2019, has a weight management patent pending 
for it, wherein amongst multiple mechanisms, it also induces a 
conversion of fat storing WAT to energy expending BAT, thus 
triggering metabolism and lean body mass.

3 Do your ingredients carry studies behind them 
that support specific health and structure/function 

claims, and are you catering to everyday athletes and/
or elite athletes? 

The clinical evidence behind Sabinsa’s multifaceted ingredients, 
some of which are also for blood sugar management, 
cardiovascular health, and sports nutrition application for all 
individuals, can support claims such as:

• Supports a healthy weight
• For healthy weight management support and 

maintenance
• Promotes lean body mass
• Regulates satiety
• Helps build a healthy body composition 
• May help prevent weight gain

4 Do you have a supply chain story, and do you 
offer specific certifications (USDA Organic,  

non-GMO, etc.)?

For herbs, such as the coleus for our ForsLean, Sabinsa adopted 
a direct-to-farmer fair-trade contract cultivation model, more 
than a decade ahead of the trend. It allows us to work closely, 
and build trust-based partnerships, with more than 6,000 
farmers who have more than 40,000 acres under cultivation 
across India. We provide planting materials, training, price 
guarantees and other ongoing support, so we’re assured reliable 
access to sustainable, high-quality raw materials, free from 
herbicides, pesticides and GMOs. They are certified Halal and 
Kosher, and are manufactured in a USP-GMP, NSF-GMP, FSSC 
22000:2005, FDA audited facility.

Company Name: Sabinsa
Contact: Shaheen Majeed 
Title: President Worldwide
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