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When we first created the “What’s Hot at SupplySide West” special Digital Magazine more than five years ago, the 
inspiration came from listening to our attendees. Enthusiastic voices were clear about the show’s role in helping people 
discover what’s new, what’s innovative and what’s hot in our industry. Armed with that knowledge, we built this resource 
to provide a preview of such things.

Fast forward to today, and the enthusiasm hasn’t faded. In line with that, the “What’s Hot at SupplySide West” special Digital 
Magazine has grown in every way—in fact, I’m proud to share that this is our largest issue yet! Once again, it includes:

• Notices about new products and developments. Many of the most progressive ingredient suppliers and service 
companies choose SupplySide West to debut their new ingredients, solutions and technologies. Exploration and 
discovery at the show, plus networking and education sessions, provides you with the tools to innovate.

• Highlights of the education program—the team at SupplySide have worked hard to provide must-see sessions and 
new-to-market information that will move your business forward. 

• Supplier Q&A showcasing a healthy sample of the SupplySide West exhibitors and what they are ready to share during 
the event. Be sure to put these folks on your must-see list.

• Other tips for making the most of your trade show experience.

The team at SupplySide West takes an earnest approach in being an active and engaged member of this industry—
perhaps a No. 1 action is to listen intently to the needs of our attendees so our events can continue to be a preferred 
catalyst for the businesses that attend. Please keep telling us what makes this show great for you, and we will continue to 
evolve and develop to meet your needs.  +

See you in Las Vegas!

Danica Cullins
Vice President, Sales 

(480)281-6713

danica.cullins@informa.com

 @DanicaCullins

Hot and Happening 
in Las Vegas

https://twitter.com/@DanicaCullins


BrandHive.

Buzzing new trails 

with healthy brands.

Let’s talk.

Raw Materials

Dietary Supplements

Functional Foods

Functional Beverages
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BrandHive is a full service 

brand development agency 

dedicated to the healthy 

lifestyles category.

n strategic planning

n branding, design

n public relations, social

n web interactive

n video production

www.brandhive.com

jeffhilton@brandhive.com

Join us at SupplySide West Central Stage November 8th @ 2:30pm.

http://www.brandhive.com
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Tuesday, November 6, 2018
7am-5pm REGISTRATION HOURS
  Level 1, Bayside B and Bayside E Lobby

8am-5pm  GMP TRAINING
 Produced by: NSF International
  Separate registration required.

• 21 CFR 111 Dietary Supplement GMP Overview  
(Part 1 of 2) 
Lower Level, Tradewinds B

• Foreign Supplier Verification Course (Part 1 of 2) 
Lower Level, Tradewinds E

• Regulatory Requirements for Cosmetics: USA 
Lower Level, Mariners A

• Label Claim and Promotion 
Lower Level, Mariners B

Wednesday, November 7, 2018
7am-9pm REGISTRATION HOURS
  Full Registration: Level 1, Bayside B and  

 Bayside E Lobby 
 Education Registration: Lower Level, North  
 Convention Center, South Pacific Registration Desk

8am-5pm GMP TRAINING
 Produced by: NSF International
  Separate registration required.

• 21 CFR 111 Dietary Supplement GMP Overview  
(Part 2 of 2) 
Lower Level, Tradewinds B

• Foreign Supplier Verification Course (Part 2 of 2) 
Lower Level, Tradewinds E

• GMP’s for Beverage Quality 
Lower Level, Mariners A

• Vendor Qualification and Auditing 
Lower Level, Mariners B

9am-Noon WORKSHOPS
  Separate registration required.

• Helping Active Consumers Stay Lean and Fit  
Lower Level, South Pacific B
Underwritten by: NNB Nutrition USA LLC &  
Shanghai Freemen

• The New Age of Biotechnology 
Lower Level, South Pacific C

• Personalized Nutrition: Leveraging Technology and Big 
Data to Provide Actionable Insight and Effective Solutions 
Lower Level, South Pacific H
Underwritten by: Venable LLP

• Healthy Aging: Lifelong Wellness 
Lower Level, South Pacific J
Underwritten by: Lonza Group & TSI

11am-6pm NCN INGREDIENTS & TECHNOLOGY  
 INVESTOR MEETING X
  South Pacific Ballroom
 Separate registration required. 

1:30-4:30pm WORKSHOPS
  Separate registration required.

• Sports Nutrition 2020: Sharpening the Vision 
Lower Level, South Pacific H
Underwritten by: Nutrition 21

• CBD and Hemp Extracts: How Do We Move Forward? 
Lower Level, South Pacific J
Underwritten by: CFH Ltd., CV Sciences, Elixinol LLC,  
KGK Science, Neptune Wellness Solutions & Rad Extracts

• How to Take Advantage of White Space  
in the Beverage Sector 
Lower Level, South Pacific B
Underwritten by: Amelia Bay & Synergy Flavors

• How Blockchain & Related Technology Is Transforming 
the Supply Chain 
Lower Level, South Pacific C

• Effectively Partnering with a Contract Laboratory 
Lower Level, Islander H
Underwritten by: American Testing Lab Inc., Eurofins 
Scientific, Micro Quality Labs Inc. & New Jersey Laboratories

5-7pm FIRST-TIME ATTENDEE RECEPTION
  Rx Boiler Room
  Separate registration required. – Limited to first- 

 time SupplySide West attendees only.

5:30-7:30pm VITAMIN ANGELS TOPGOLF   
 OPENING NIGHT RECEPTION
  Produced by: Vitamin Angels 
  Topgolf at the MGM Grand
  Separate registration required.

Thursday, November 8, 2018
7am-5:30pm REGISTRATION HOURS
  Full Registration: Level 1, Bayside B and  

 Bayside E Lobby 
 Education Registration: Lower Level, North  
 Convention Center, South Pacific Registration Desk

7:30-8:30am WELLNESS YOGA
  Lower Level, South Pacific D
  Sponsored by: Wellmune®, a Kerry brand 
  Separate registration required.

9-10am FEATURED SPEAKER
  Michael Solomon, Ph.D. 
  Lower Level, South Pacific E
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9-11am WORKSHOPS
  Separate registration required.

• Feeding the Good Food Future 
Lower Level, South Pacific H
Underwritten by: Orgenetics & Stratum Nutrition

• Boosting Your ROI: Secrets to Business Success 
Lower Level, South Pacific J

10am-5:30pm EXPO HALL HOURS
 OMEGA-3 RESOURCE CENTER
 Produced in Association with: Global Organization for EPA  
 and DHA Omega-3s (GOED)

 Sponsored by: Catalent Pharma Solutions

 Booth 2162 

 IPA PROBIOTICS RESOURCE CENTER
 Produced with the Support of: International Probiotics  
 Association (IPA) 

 Sponsored by: Nutrasource Diagnostics, Inc.

 Booth 5355

 TASTING BAR
 Booth 5735

 ESCA BONA AT SUPPLYSIDE WEST
 Booth 5301

11am-5:20pm EXHIBITOR PRESENTATION THEATER
  Booths 1081 & 1381

11:30am-4:30pm SUPPLYSIDE CENTRAL STAGE
  Booth 1036

11:30am-Noon QuerceFit™—A New Direction in  
 Performance Nutrition, and Beyond 
 Sponsored by: Indena

Noon-1pm  SupplySide Launchpad

1-1:30pm WhatSupp: Trends, Innovations &  
 Disruptions in the DS Space

1:30-2pm SupplySide CPG Editor’s Choice Awards:  
 Supplements Presentation

2-2:30pm Creating Joint Health Solutions to Support  
 Healthy Active Aging 
  Sponsored by: Lonza Group

2:30-3pm Driving Branded Ingredient Innovation 
 Sponsored by: BrandHive

3-4pm Florida GEMS: A Case Study of Saw Palmetto  
 Supply Chain Management, Guaranteeing  
 Purity, Efficacy and Sustainability  
 Sponsored by: Valensa International

4-4:30pm Botanical Adulteration Concerns

Noon-1pm LUNCH BRIEFS
  Separate registration required.

• The next generation of immune-active peptides for 
sports recovery 
Lower Level, Islander I
Sponsored by BASF

• New & unique solutions for every eating occasion in 
performance and lifestyle nutrition 
Lower Level, Islander D 
Sponsored by FrieslandCampina

• Beyond beauty – the emerging science of collagen in 
sports nutrition 
Lower Level, Islander E
Sponsored by Gelita

2-4pm WORKSHOPS
  Separate registration required.

• Nutritional Strategies for Exercise Recovery 
Lower Level, South Pacific B 
Underwritten by: Rousselot, Inc., TSI & Verdure Sciences

• Marketing Effectively & Legally via Social Media 
Lower Level, South Pacific J 

• Are You Prepared for a FSMA Audit? 
Lower Level, South Pacific H
Underwritten by: Venable LLP

4:30-5:30pm AMERICAN BOTANICAL COUNCIL’S  
 30TH ANNIVERSARY CELEBRATION
   Booth 1024

 Sponsored by: NOW Foods 

Friday, November 9, 2018
7:30-8:30am WELLNESS YOGA 
 Lower Level, South Pacific D
  Sponsored by: Wellmune®, a Kerry brand 
  Separate registration required.

8am-4pm REGISTRATION HOURS
  Full Registration: Level 1, Bayside B and  

 Bayside E Lobby 
 Education Registration: Lower Level, North  
 Convention Center, South Pacific Registration Desk

9-10am BREAKFAST BRIEF
  Separate registration required.

• Trends in nutrition throughout life stages 
Lower Level, Islander D
Sponsored by: Balchem
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9-11am WORKSHOPS
  Separate registration required.

• Seed-to-Shelf Roundtable: Finding the Sweet Spot 
Among Manufacturers, Testing Labs & Supply Chain 
Lower Level, South Pacific B

• Inside the Bottle: The Story of Supplements 
Lower Level, South Pacific H

Underwritten by: Natural Factors, NatureWise, NeoCell, 
Orgenetics, Sabinsa Corp., Soft Gel Technologies & Trust 
Transparency Consulting

• Responding to State Legislators & Attorneys General 
Lower Level, South Pacific J

10am-5pm EXPO HALL HOURS

 OMEGA-3 RESOURCE CENTER
 Produced in Association with: Global Organization for EPA  
 and DHA Omega-3s (GOED)

 Sponsored by: Catalent Pharma Solutions

 Booth 2162 

 IPA PROBIOTICS RESOURCE CENTER
 Produced with the Support of: International Probiotics  
 Association (IPA) 

 Sponsored by: Nutrasource Diagnostics, Inc.

 Booth 5355

 TASTING BAR
 Booth 5735

 ESCA BONA AT SUPPLYSIDE WEST
 Booth 5301

11am-4:50pm EXHIBITOR PRESENTATION THEATER
  Booths 1081 & 1381

11am-3:30pm SUPPLYSIDE CENTRAL STAGE
  Booth 1036

11-11:30am Prenatal to Toddler: Optimizing Nutrition  
 for Early Life Development
 Sponsored by: DuPont Nutrition & Health

11:30am-Noon AI for Product Development

Noon-12:30pm SupplySide Launchpad

12:30-1pm Omega-3 Science and the Consumer  
 Media - What You Need to Know

1-1:30pm Ingredient Trends: From Birth to Maturity

1:30-2pm SupplySide CPG Editor’s Choice Awards:  
 Food & Beverage Presentation

2-2:30pm Supplements at Your Fingertips: Two   
 Dietary Supplement Databases Designed to  
 Change the Way We See the Marketplace

2:30-3pm SSCI – Driving Supplement Safety and  
 Compliance for the Industry

3-3:30pm The Nutrition Game is Changing.  
 How Do You Change YOUR Game?

2-4pm WORKSHOPS
  Separate registration required.

• Delivering Mental Clarity: Formulations to  
Fight Anxiety & Stress 
Lower Level, South Pacific H
Underwritten by: Phama GABA

• Blurring Lines of Supplements, Foods, Pharma & More 
Lower Level, South Pacific J

• Market Opportunities for Prebiotics 
Lower Level, South Pacific B
Underwritten by: AIDP, BioNeutra North America, Inc, 
Cargill, EpiCor (Embria Health Sciences), Prenexus Health 
& Top Health Ingredients

Saturday, November 10, 2018
7:30am-5pm AHPA BOTANICAL CONGRESS
  Lower Level, Islander I
 Presented by: American Herbal Products   
 Association (AHPA) 
 In cooperation with: American Botanical Council (ABC)

  Separate registration required.

8-10am REGISTRATION HOURS
  Lower Level, North Convention Center,  

 South Pacific Registration Desk

8:30-11:30am WORKSHOPS
  Separate registration required.

• Probiotic Product Development: A Need-To-Know Guide 
Before Taking That First Step 
Lower Level, South Pacific E
Produced with the Support of: International Probiotics  
Association (IPA) 
Underwritten by: Deerland Probiotics & Enzymes, DuPont 
Nutrition & Health, Lallemand Health Solutions, Morinaga 
Nutritional Foods, Probi USA Inc. dba Nutraceutix & Sabinsa Corp.

• Managing Quality in a Contract Manufacturing Partnership 
Lower Level, South Pacific B
Underwritten by: GMP Laboratories, Herbally Yours, 
International Vitamin Corp., SORA Labs &  
Zhejiang Nutrasis Biotech 

• Recipe for Success: Clean Label Food & Beverage 
Reformulation 
Lower Level, South Pacific D
Underwritten by: Martech Research

• Generational Marketing to the Health-Conscious Masses 
Lower Level, South Pacific H

• Neurosports: Inside the Brain for Improved Performance 
Lower Level, South Pacific J
Underwritten by: Cluster DextrinTM



CAN’T - MISS  
ATTENDEE ATTRACTIONS

Networking is high on most of our attendees’ to-do list. We have recognized  
its importance so we have added even more opportunities to the 2018 agenda.

GOED Omega-3 
Resource Center 

IPA Probiotics 
Resource Center

Esca Bona At 
SupplySide West

Tasting Bar Exhibitor  
Presentation Theater 

First-Time  
Attendee Reception

Interactive 
Video Game 

Vitamin Angels  
Top Golf

Vitality Kit 

Haven’t registered for SupplySide West yet?  
Register TODAY for advanced rates before prices go up November 2nd!

Register Now

Wellness YogaSS Central CPG Editor’s  
Choice Awards

https://west.supplysideshow.com/en/attend/networking.html?utm_source=INS&utm_medium=digital_ad&utm_campaign=Whats_Hot&utm_content=Attendee_Attractions
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   Thursday, Nov. 8

QUERCEFIT™—A NEW DIRECTION IN 
PERFORMANCE NUTRITION AND BEYOND

11:30 a.m. to Noon
Augmenting bioavailability of the flavonoid quercetin can 

increase its efficacy. Anthony L. Almada, co-founder and fellow, 
International Society of Sports Nutrition (ISSN), and founder/
CEO of Vitargo Global Sciences LLC, will discuss the novel 
application of Indena’s Phytosome® delivery system, and how  
it boosts bioavailability and training adaptation for endurance 
and performance.

Sponsored by Indena

SUPPLYSIDE LAUNCHPAD
Noon to 1 p.m.
SupplySide Launchpad showcases innovative product and 

ingredient launches from across the global health and nutrition 
space. Stop in for short, quick-hitting talks covering health 
benefits, scientific substantiation, applications and opportunities 
for product development.

Sponsored by AIC, Algalif, Arjuna Natural Ltd., BIONAP, Fytexia, 
Matrix Fine Sciences Pvt. Ltd., Orgenetics, Steuben Foods and TOKIWA 
Phytochemical Co.

WHATSUPP: TRENDS, INNOVATIONS  
& DISRUPTIONS IN THE DIETARY 
SUPPLEMENT SPACE

1 to 1:30 p.m.
Innovative “ganjapreneurs” are rapidly shifting product 

formats in the hemp-derived CBD world. Expanding 
transparency initiatives are keeping consumers in touch with 
the entire supply chain on ingredients sourced the world over. 
Millennial-inspired marketing tactics are putting snark before 
science. Probiotic strains are expanding health claims for 
friendly bacteria. Cognitive health products protect the brain 
for everyone from infants to the elderly. People are popping 
’shrooms, protecting their eyes, saving their skin and wondering 
what FDA is up to. Come hear Todd Runestad, senior editor, 
Natural Products INSIDER, discuss these trends and more. 

SUPPLYSIDE CPG EDITOR’S CHOICE 
AWARDS: SUPPLEMENTS PRESENTATION

1:30 to 2 p.m.
The 7th Annual SupplySide CPG Editor’s Choice Awards 

recognize innovative finished product launches from CPG 
companies in a variety of categories. The supplements 
presentation will call out the winners of the Antioxidant, 
Brain Health, Digestive Health, Healthy Aging, Joint Health, 
Multivitamin, Personal Care, Probiotics, Specialty Supplement, 
Sports Nutrition Supplement, Weight Management Supplement 
and Women’s Health categories. Learn more about the 
SupplySide CPG Editor’s Choice Awards on page 13.

CREATING JOINT HEALTH SOLUTIONS  
TO SUPPORT HEALTHY ACTIVE AGING

2 to 2:30 p.m.
As the population over age 50 steadily increases, demand 

for solutions to the myriad challenges associated with aging 
continues to rise. One key concern is maintaining mobility to 
continue to enjoy favorite activities or remain independent. 
Jim Lugo, Ph.D., head of research and development, Lonza, 
will explore formulating for this demographic, which requires 
special attention to product features such as capsule size, 
delivery form, convenience, efficacy and safety. 

Sponsored by Lonza

DRIVING BRANDED INGREDIENT INNOVATION
2:30 to 3 p.m.
As consumers become better educated about product 

labels, the opportunity for innovation in raw ingredients has 
never been greater. The bar has also been raised for brand 
messaging about clean sourcing, sustainability, transparency 
and proven efficacy. Join BrandHive’s co-founder and chief 
marketing officer, Jeff Hilton, to meet three branded ingredient 
innovators and learn how they are sourcing and manufacturing 
for more discerning brand owners and consumers.

Sponsored by BrandHive

SupplySide Central AGENDA
Amid the energizing activity of the SupplySide West Expo Hall, SupplySide Central offers a live, 
interactive education experience where attendees can pop in to learn about hot topics in the food, 
beverage and supplement industries. Quick-paced presentations include presentations on new 
ingredient offerings in the SupplySide Launchpad, the latest market data on dietary supplements, and 
innovations in product development at the Editor’s Choice Awards. The SupplySide Central Stage is in 
Booth #1036, and sessions are open to all participants.
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FLORIDA GEMS: A CASE STUDY OF SAW 
PALMETTO SUPPLY CHAIN MANAGEMENT, 
GUARANTEEING PURITY, EFFICACY AND 
SUSTAINABILITY

3 to 4 p.m.
Saw palmetto extract (SPE), consumed for centuries, is 

used widely for prostate and lower urinary tract support. SPE 
comes only from ripened berries that grow on private and 
public Florida land, harvested annually each fall. Validating 
SPE authenticity is key to substantiating efficacy and 
supporting sustainable cultivation. Join Mark Blumenthal, 
founder and executive director, American Botanical Council 
(ABC); Ken Redcross, M.D., CEO, Redcross Concierge; Steve 
Rosenman, senior advisor, Guidepoint Global; and Umasudhan 
C.P., CEO, Valensa, in an active discussion about addressing 
concerns around adulteration.

Sponsored by Valensa 

BOTANICAL ADULTERATION CONCERNS
4 to 4:30 p.m.
The American Botanical Council (ABC), American Herbal 

Pharmacopoeia (AHP) and University of Mississippi’s National 
Center for Natural Products Research (NCNPR) Botanical 
Adulterants Prevention Program (BAPP) has published 43 
peer-reviewed publications confirming adulteration of various 
botanical raw materials, extracts and essential oils in the global 
marketplace. Hear Mark Blumenthal, founder & executive 
director, ABC, discuss BAPP’s draft “Best Practices SOP for the 
Disposal/Destruction of Irreparably Defective Articles”—an 
initiative that will help empower increased self-regulation in the 
herb and dietary supplement industry by supporting industry 
members in the appropriate removal of adulterated materials 
from the supply chain.

  Friday, Nov. 9

PRENATAL TO TODDLER: OPTIMIZING 
NUTRITION FOR EARLY LIFE DEVELOPMENT

11 to 11:30 a.m.
Establishing a healthy, diverse microbiome in infancy 

can have a lifelong impact on human health by supporting 
digestive health, strengthening the immune system and 
aiding in cognitive development. Discover how human milk 
oligosaccharides, probiotics, cultures, enzymes and proteins 
can offer a spectrum of important benefits to promote long-
term health from Nick Grasman, lead market manager, DuPont.

Sponsored by DuPont 

AI FOR PRODUCT DEVELOPMENT
11:30 a.m. to Noon
Alex Zhavoronkov, Ph.D., CEO, Insilico Medicine Inc., will 

cover the latest advances in artificial intelligence (AI) for aging 
research and longevity biotechnology. It will explain how AI is 
used to find the biological targets and pathways implicated in 
aging and longevity, and identify the natural compounds and 
their combinations to slow down or reverse aging in humans. 

SUPPLYSIDE LAUNCHPAD
Noon to 12:30 p.m. 
SupplySide Launchpad showcases innovative product and 

ingredient launches from across the global health and nutrition 
space. Stop in for short, quick-hitting talks covering health 
benefits, scientific substantiation, applications and opportunities 
for product development.

Sponsored by Farlong Pharmaceutical, Lilu's Garden, Parabel USA 
and Tata Chemicals

OMEGA-3 SCIENCE AND THE CONSUMER 
MEDIA—WHAT YOU NEED TO KNOW

12:30 to 1 p.m.
2018 has been a watershed year for omega-3 science, 

and not all of it has been positive. The media has added to the 
challenge with negative coverage and sensationalist headlines. 
Aldo Bernasconi, director of information and research, Global 
Organization for EPA and DHA Omega-3s (GOED), will discuss 
how important research studies—WHO’s Cochrane Review, 
ASCEND, REDUCE-IT and VITAL—have impacted, and will 
continue to impact, the body of evidence around EPA and DHA, 
what influence it may have on future regulations and consumer 
perception, and what omega-3 businesses need to do to portray 
the story accurately to stakeholders and customers.
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INGREDIENT TRENDS:  
FROM BIRTH TO MATURITY

1 to 1:30 p.m.
Join Bill Tuohig, senior vice president and market leader, 

NEXT Data & Insights, for an exploration of today’s hottest 
ingredient trends and where they are on the trajectory from 
birth to maturity. With new ingredient trends emerging every 
year, it can be hard to know where and when to invest time, 
energy and resources. New Hope’s industry knowledge and 
data with Nielsen’s in-market data will reveal insights into the 
progression of a trend from emergence, to growth at scale and 
mainstream adoption.

SUPPLYSIDE CPG EDITOR’S CHOICE 
AWARDS: FOOD & BEVERAGE 
PRESENTATION

1:30 to 2 p.m.
The 7th Annual SupplySide CPG Editor’s Choice Awards 

recognize innovative finished product launches from CPG 
companies in a variety of categories. This presentation will 
call out the winners of the Allergen/Gluten Free; Animal 
Nutrition; Bars; Breakfast Food; Children’s Products; Coffee/Tea; 
Condiments, Dressings & Marinades; Confectionery; Energy 
Boosters; Functional Beverages; Functional Foods; Organic 
Beverages; Plant-Based Food/Beverage; Salty Snacks; Sweet 
Snacks; and Sports Nutrition Food/Beverage categories.

SUPPLEMENTS AT YOUR FINGERTIPS
2 to 2:30 p.m. 
Two authoritative databases exist for dietary supplements: 

The Dietary Supplement Label Database (DSLD) and the 
Supplement OWL. The DSLD, created by the National Institutes 
of Health (NIH), is a searchable database of product label 
information taken from dietary supplements available in 
the U.S. marketplace. The Supplement OWL is an industry-
supported, self-regulatory initiative that allows manufacturers 
to upload labels and additional information to increase product 
and ingredient transparency. This presentation from Joseph 
Betz, Ph.D., acting director, NIH Office of Dietary Supplements 
(ODS); and Duffy MacKay, N.D., senior vice president, scientific 
and regulatory affairs, Council for Responsible Nutrition (CRN), 
will help attendees understand the role of each database in the 
dietary supplement industry, the significance of these tools and 
how stakeholders can participate. 

SSCI—DRIVING SUPPLEMENT SAFETY  
AND COMPLIANCE FOR THE INDUSTRY

2:30 to 3 p.m.
The Supplement Safety & Compliance Initiative (SSCI) is 

a retailer-led, industry stakeholder-driven initiative, providing 
guidance and thought leadership regarding the controls 
necessary to ensure the authenticity, safety and cGMP 
(current good manufacturing practice) compliance of dietary 
supplements throughout the supply chain. Speakers Guru 
Ramanathan, Ph.D., chief innovation officer and senior vice 
president, General Nutrition Corp. (GNC); Dadrion Gaston, senior 
director, corporate ethics and compliance, Walmart Inc.; and 
Lee Mayberry, global legal regulatory coordinator, Whole Foods 
Market, will introduce the audience to the ongoing critical work 
and how industry members can participate in the initiative. 

THE NUTRITION GAME IS CHANGING.  
HOW DO YOU CHANGE YOUR GAME?

3 to 3:30 p.m.
FourFactors® creator and HMT Founder Peter Wennström, an 

expert in food and health innovation and marketing, will present 
on brands becoming winners in the future landscape for food 
and health. HMT has identified six forces that are changing 
the game for the nutrition industry. From each of these global 
game-changers emerges a nutrition innovation strategy that 
will help brands win in tomorrow’s market place. Wennström 
will demonstrate how to win with examples of the old versus 
the new way to innovate with a brand.
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NOVEMBER 6-10, 2018
Expo Hall November 8 & 9 | Mandalay Bay, Las Vegas, NV

Learn More!

New Products Zone is designed to highlight 
ingredients and finished products at the 
forefront of innovation and invention. Visit this 
attraction, located in the Main Entrance to the 
Expo Hall, to source the latest offerings to hit 
the market and learn about the exhibitors who 
are producing them.

Sponsors

https://west.supplysideshow.com/en/attend/networking/new-products-zone.html?utm_source=INS&utm_medium=digital_ad&utm_campaign=Whats_Hot&utm_content=New_Products_Zone
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7th Annual SupplySide CPG  
Editor’s Choice Awards
The Annual SupplySide CPG Editor’s Choice Awards recognize 
innovative finished product launches from CPG companies in 
a variety of categories. In its seventh year, the 2018 Editor’s 
Choice Awards received more than 600 entries across 28 
supplements and food/beverage categories, narrowed to 
140 notable products by the SupplySide editorial team. 

“SupplySide West is the perfect venue to showcase the 
innovative products we recognize as part of our annual 
Editor’s Choice Awards,” said Sandy Almendarez, editor in 
chief, Natural Products INSIDER. “Each fall in Las Vegas, 
we gather to celebrate quality products in an environment 
where CPG companies make connections on the show floor 
and learn about market forces in our educational programs 
to serve their next big launch.”

One winner in each category will be announced at 
SupplySide Central during the SupplySide CPG Editor’s 
Choice Awards Supplements Presentation on Thursday,  
Nov. 8, at 1:30 p.m. and the Food & Beverage Presentation 
on Friday, Nov. 9, at 1:30 p.m. 

The 2018 SupplySide Editor’s Choice Awards Finalists are:

Allergen-Free/Gluten-Free: Enjoy Life Foods, MadeGood 
Foods, Naughty Noahs, OWYN, Paleo Scavenger LLC

View an image gallery of the finalists in the Allergen-Free/
Gluten-Free category here.

Animal Nutrition: Fidobiotics, Terry Naturally Vitamins, 
Petcurean, Vet + Instinct, WINPRO

Antioxidants: Bee&You, David Rio, Freshcap Mushroom,  
Terry Naturally, Vibrant Health

Bars: Clio Snacks, Country Archer Jerky Co., PROBAR, 
ReGrained, Rowdy Prebiotics

View an image gallery of the finalists in the Bars category here.

Brain Health Supplement: Emerald Health Bioceuticals, 
Freshcap Mushrooms, Gaia Herbs, Liveli, Perfect Keto

View an image gallery of the finalists in the Brain Health 
Supplement category here.

Breakfast Food: Birch Benders, Earnest Eats, Kashi, Nutiva, 
Runamok Maple

Children’s Products: Bee&You, MADE OF, Nordic Naturals, 
Sprout, White Leaf Provisions Inc.

Coffee/Tea: Drink Peloton, Laird Superfood Inc., Numi Organic 
Tea, The Republic of Tea, Bareorganic

View an image gallery of the finalists in the Coffee/Tea  
category here.

Condiment, Dressings & Marinades: BOU, Flavor Train LLC, 
Litehouse Inc., Sempio Foods Company, The Foraging Fox

View an image gallery of the finalists in the Condiment, 
Dressings & Marinades category here.

Editor’s Choice 
AWARDS

2018

Sandy Almendarez, editor in chief, INSIDER (right), and Heather Granato, vice president, health & nutrition, 
Informa, present the 2017 Editor's Choice Awards at the Manadalay Bay in Las Vegas. 

http://www.enjoylifefoods.com/
http://madegoodfoods.com/us/
http://madegoodfoods.com/us/
https://www.naughtynoahs.com/
https://liveowyn.com/
https://www.withinwithout.com/
https://www.naturalproductsinsider.com/functional-foodsbeverages/allergen-freegluten-free-finalists-2018-supplyside-cpg-editor-s-choice
https://www.fidobiotics.com/
https://www.terrynaturallyvitamins.com/
https://www.petcurean.com/
http://vetinstinct.com/
https://winpropet.com/
https://www.bee-and-you.com/
http://www.davidrio.com/
https://freshcapmushrooms.com/
https://vibranthealth.com/
https://cliosnacks.com/
https://www.countryarcher.com/
http://theprobar.com/#1
https://www.regrained.com/
https://rowdyprebiotics.com/
https://www.naturalproductsinsider.com/innovations/bars-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
https://emeraldhealthbio.com/
https://shop.freshcapmushrooms.com/
https://www.gaiaherbs.com/
https://www.liveli.com/
https://www.perfectketo.com/
https://www.naturalproductsinsider.com/innovations/brain-health-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
https://www.bee-and-you.com/
http://earnesteats.com/
https://www.kashi.com/
http://www.nutiva.com/
https://runamokmaple.com/
https://madeof.com/
https://www.nordicnaturals.com/
http://www.sproutorganicfoods.com/
https://www.whiteleafprovision.com/
https://www.drinkpeloton.com/
https://lairdsuperfood.com/
https://numitea.com/
https://numitea.com/
https://www.republicoftea.com/
https://bareorganics.com/
https://www.naturalproductsinsider.com/innovations/coffeetea-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
https://bouforyou.com/
https://www.popzest.com/
https://www.litehousefoods.com/
http://en.sempio.com/
http://www.foragingfox.com/
https://www.naturalproductsinsider.com/foods/condiments-dressings-marinades-finalists-2018-supplyside-cpg-editor-s-choice-award-image
https://www.terrynaturallyvitamins.com/
https://www.bee-and-you.com/
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Confectionery: Alter Eco, Honey Mama’s, Joyfuls, Justin’s, TCHO

View an image gallery of the finalists in the Confectionery 
category here.

Digestive Health Supplement: Gundry MD, Pinch Inc., Pure 
Essence, Uplift Food, Vermont Village

View an image gallery of the finalists in the Digestive Health 
Supplement category here.

Energy Boosters: Primal Labs, Smart Cups Energy Drinks, 
Urban Monk Nutrition, Verb Energy, Vitamin Energy LLC

Functional Beverage: Fizzique LLC, LIMITLESS Coffee & Tea, 
REBBL, Tohi Ventures, Wonder Drink

View an image gallery of the finalists in the  
Functional Beverage category here.

Functional Food: Natural Force, Ready Pac Foods, Red’s All 
Natural, Saffron Road, Sweet Earth Foods

Healthy Aging: InstaNatural, Natural Force, NeoCell, Quantum 
Health, Quicksilver Scientific

Joint Health: Future Pharm, KAL, NOW, Swanson Health, Zatural

Multivitamin: CATALO, Healthy Directions, LymeWell LLC, Olimp 
Born In The Gym, Persona

View an image gallery of the finalists in the Multivitamin 
category here.

Organic Beverages: GT’s Living Foods, HyVIDA Brands Inc., 
North Coast Organic, NatureWise, Superior Switchel Company

View an image gallery of the finalists in the Organic Beverages 
category here.

Personal Care: Alban Muller, Desert Essence, Dream Water 
LLC, emerginC skin care, Univera Inc.

View an image gallery of the finalists in the Personal Care 
category here.

Plant-Based Food/Beverage: Beyond Meat, Daily Kneads 
Bread, Grainful, Modern Table, The Honest Stand

Probiotics: Healthy Directions, NatureWise, NOW, Seed, Temple 
Lifestyle Brands 

Snacks, Salty: Fishpeople Seafood, Kettle Brand, RW Garcia, 
Stryve Biltong Snacks, World Peas

Snacks, Sweet: Barr Necessities, Farm&Oven Snacks Inc., 
Natierra Superfoods, noosa yoghurt, Crunchmaster

Specialty Supplement: Fusion Naturals, Ketologie, NATURAL 
Premium Tea & Supplements, Quality of Life, Swanson Health

View an image gallery of the finalists in the Specialty 
Supplement category here.

Sports Nutrition Food/Beverage: Nutiva, Ener-C, Perfect Keto, 
MOC Nutrition, Vital Pharmaceuticals

View an image gallery of the finalists in the Sports Nutrition 
Food/Beverage category here.

Sports Nutrition Supplement: Bourn Relentless, Clean 
Machine, Coromega, LifeSeasons, Manitoba Harvest

Weight Management: Ancient Nutrition, Healthy Directions, 
Modere, Olimp Born In The Gym, Xyngular

View an image gallery of the finalists in the Weight 
Management category here.

Women’s Health: Amazing Grass, Nutraceutical Corp, NutriGold, 
Rael, Reserveage Nutrition

View an image gallery of the finalists in the Women’s Health 
category here.

https://www.alterecofoods.com/
http://www.honeymamas.com/
http://www.joyfuls.com/
http://justins.com/
https://tcho.com/
https://www.naturalproductsinsider.com/foods/confectionery-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
https://gundrymd.com/
https://pinchmagic.com/
https://www.pureessencelabs.com/
https://www.pureessencelabs.com/
https://www.upliftfood.com/
http://vermontvillage.com/
https://www.naturalproductsinsider.com/digestive-health/digestive-health-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
https://store.primallabs.com/
https://smartcups.com/
https://urbanmonknutrition.com/
https://www.verbenergy.co/
https://vitaminenergy.com/
https://www.drinkfizzique.com/
https://limitlesscoffee.com/
http://rebbl.co/
https://drinktohi.com/
https://www.wonderdrink.com/
https://www.naturalproductsinsider.com/innovations/functional-beverages-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
https://naturalforce.com/
https://www.readypac.com/
http://www.redsallnatural.com/
http://www.redsallnatural.com/
https://saffronroad.com/
http://www.sweetearthfoods.com/
https://instanatural.com/
https://www.neocell.com/
https://www.quantumhealth.com/
https://www.quantumhealth.com/
https://www.quicksilverscientific.com/
https://myfuturepharm.com/
http://www.nutraceutical.com/collections/healthy/kal/
https://www.nowfoods.com/
https://www.swansonvitamins.com/?pdp=t3
https://zatural.com/
https://www.catalo.com/
https://www.healthydirections.com/
https://www.lymewell.com/
https://olimpsport.com/eu
https://olimpsport.com/eu
https://www.personanutrition.com/
https://www.naturalproductsinsider.com/vitamins-minerals/multivitamin-finalists-2018-supplyside-cpg-editors-choice-award-image-gallery
https://gtslivingfoods.com/
https://hyvida.com/
https://northcoast.organic/
https://www.naturewise.com/
https://superiorswitchel.com/
https://www.naturalproductsinsider.com/beverages/organic-beverages-finalists-2018-supplyside-cpg-editors-choice-award-image-gallery
https://pro.albanmuller.com/en/alban-muller-collection/
https://www.desertessence.com/
https://drinkdreamwater.com/
https://drinkdreamwater.com/
https://emerginc.com/
https://www.newunivera.com/en-us
https://www.naturalproductsinsider.com/beauty/personal-care-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
http://www.beyondmeat.com/
https://dailykneadsbread.com/
https://dailykneadsbread.com/
https://www.grainful.com/
https://www.moderntable.com/
http://www.thehoneststand.com/
https://seed.com/
https://www.templelifestyle.com/
https://www.templelifestyle.com/
https://fishpeopleseafood.com/
http://kettlebrand.com/
http://rwgarcia.com/
https://stryvebiltong.com/
https://worldpeasbrand.com/
https://www.barr-necessities.com/
https://farmandoven.com/
https://www.natierra.com/
https://www.noosayoghurt.com/
https://crunchmaster.com/
https://heyfusion.com/
https://www.ketologie.com/
https://mynaturaltea.com/
https://mynaturaltea.com/
https://qualityoflife.net/
https://www.swansonvitamins.com/
https://www.naturalproductsinsider.com/supplement-delivery/specialty-supplement-finalists-2018-supplyside-cpg-editor-s-choice-award-image
https://www.nutiva.com/
https://www.tryenerc.com/
https://shop.perfectketo.com/
https://mocnutrition.com/
https://vpxsports.com/
https://www.naturalproductsinsider.com/sports-nutrition/sports-foodbeverage-finalists-2018-supplyside-cpg-editor-s-choice-award-image
https://bournrelentless.com/
http://www.cleanmachineonline.com/
http://www.cleanmachineonline.com/
https://www.coromega.com/
https://lifeseasons.com/
https://manitobaharvest.com/
http://ancientnutrition.com/
https://www.modere.com/
https://www.xyngular.com/en/
https://www.naturalproductsinsider.com/weight-management/weight-management-finalists-2018-supplyside-cpg-editor-s-choice-award-image
https://www.amazinggrass.com/
http://www.nutraceutical.com/
https://nutrigold.com/
https://www.getrael.com/
https://reserveage.com/
https://www.naturalproductsinsider.com/womens-health/women-s-health-finalists-2018-supplyside-cpg-editor-s-choice-award-image-gallery
https://naturalforce.com/
https://www.healthydirections.com/
https://www.naturewise.com/
https://www.nowfoods.com/
https://www.healthydirections.com/
https://olimpsport.com/us/
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Esca Bona Pavilion

Esca Bona means “good food” in Latin, and this year’s Esca Bona 
at SupplySide West experience is designed to engage and 
serve companies working to create a good food system that is 
regenerative, nourishing and accessible to all.

For the past four years, the Esca Bona Conference in Austin, Texas, 
has brought together passionate participants interested in stirring 
up the status quo of food. Hands-on learning and networking are 
designed to foster interactive discussion around issues such as 
regenerative agriculture, nutritional transparency and food waste 
solutions. But how could we amplify that voice?

In Las Vegas, you’ll connect with companies that are looking to 
build a road map for efforts that are:

	 Regenerative—delivering continuous improvements to 
the food supply chain from an environmental, economic 
and societal perspective;

	 Nourishing—promoting health-supportive practices and 
ingredients that nourish and revitalize human health, and 
strengthen human connections to food, planet and one 
another; and

	 Accessible—making it possible for all people 
everywhere to eat healthy food and benefit from the 
fruits of a good food system.

Esca Bona at SupplySide West is designed to encourage dialogue 
among participants and showcase thought leadership in action. 
On Nov. 8 and 9, drop by the Esca Bona Pavilion (Booth #5301) for 
short presentations designed to provoke new thinking about the 
ingredient supply chain and opportunities for collaboration.

•	 NEXT Ingredient Trends: Bill Tuohig, vice president 
of insights, NEXT, will offer a look at the trending 
ingredients seen in finished product launches, as well  
as insights into what tomorrow’s hot ingredient needs 
will be.

•	 The State of Regenerative Agriculture: The Rodale 
Institute has been at the forefront of the organic and 
regenerative agriculture movements for decades. 
Join Rodale’s Annie Brown as she delves into what 
regenerative means today and how new standards could 
positively impact the future of agriculture.

•	 Supply Heroes Showcase: Across the industry, consumer 
packaged goods (CPG) brands and ingredient suppliers 
are forming partnerships that raise the bar on quality 
and allow both companies to move the needle on 
sustainability, sourcing and supply chain integrity. In this 
live dialogue, join REBBL’s Palo Hawken and Kartikeya 
Baldwa of KSM-66 as they discuss the ashwagandha 
supply chain.

•	 The Do’s & Don’ts of a Co-Packer: One of the biggest 
challenges for an entrepreneurial food and beverage 
brand is selecting the right co-packer to bring the vision 
to life. Will Madden from Whole Brain Consulting will 
offer top tips to select the right co-packer, avoiding 
common pitfalls along the way.

•	 Incubating a Sustainable Business: Startup brands are 
often challenged with finding the right support from 
ideation through go-to-market, and are seeking support 
for their business development. The Hatchery Chicago is 
a nonprofit F&B business incubator; Natalie Shmulik will 
delve into the organization’s mission and share learnings 
of how to successfully launch and grow a sustainable 
business.

•	 Supply System Assessments: Christian Shearer, Terra 
Genesis International and Regen Network, will give a 
behind-the-scenes look at a new way of assessing the 
sustainability of a given supply chain. In looking at the 
full ecosystem around an ingredient, new opportunities 
to improve the sustainability of the process come to life.

•	 What Does Good Food Mean?: While we talk about “esca 
bona” as “good food,” there is a bigger question to be 
answered—what does that mean? Jim Slama of Family 
Farmed has worked with the New Hope team to explore 
how brands and consumers are defining the term, and 
the whitespace opportunities that creates.

•	 State of Organic: Since the early 1990s, the organic 
market has boomed, driven by consumer demand and 
the growing interest in supply chain transparency. What 
lessons can be learned from how the organic market has 
developed—and what does the future hold? Join Brise 
Tencer of the Organic Farming Research Foundation 
(OFRF) to learn more.
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•	 Research Funding for Good Agriculture: Supporting 
investment in agricultural studies is a challenge, but 
one that must be addressed if supply chain issues are 
to be managed effectively. Andrew Pittz of Heartland 
Superfoods and Luis Cisneros-Zevallos from Texas A&M 
will offer their own case study around their partnership.

•	 Manufacturer's Impact in the Good Food Movement: 
Impacting the supply chain will require a collaborative 
partnership among all stakeholders, with the 
manufacturer at the center. Liz Myslik, chief marketing 
officer for Fresca Foods, will share a vision of how 
companies can work with their suppliers, co-packers 
and distribution partners to support the good food 
movement's ideals and principles.

•	 Developing Specs to Guide Product Development: It’s 
one thing to have a great product concept; it’s another 
to be able to bring it to market. Whole Brain Consulting’s 
Brandon Hernandez will outline the key steps in 
developing the right specs to make a product concept  
a reality.

In addition to these presentations, the Esca Bona Pavilion will 
also feature an Ingredient Story Showcase, where sponsors of 
the Esca Bona Experience can tell their own ingredient stories. In 
quick-hitting talks, you’ll go behind the scenes to learn more about 
these companies’ commitments to sustainability and the innovative 
products they’re launching.

•	Nov. 8, 1 to 1:30 p.m.: Watson, Bay State Milling, Earth Circle 
Ingredients, Ciranda, Ahiflower

•	Nov. 8, 3 to 3:30 p.m.: PURIS, International Agriculture Group, 
Panhandle Milling, Briess Malt & Ingredients, Cayuga Milk 
Ingredients

•	Nov. 9, 1 to 1:30 p.m.: Advance International, Friesland 
Campina, Where Food Comes From, CBD American Shaman

In addition to the education sessions, attendees can connect 
with sponsors to learn more about their commitment to the good 
food movement. The Esca Bona experience kicks off in style on 
Thursday, Nov. 8, with a special breakfast reception. Join members 
of the Esca Bona Innovation Cohort, speakers and sponsors to enjoy 
smoothies, burritos and more.
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Workshop: Boosting Your ROI: Secrets to 
Business Success 
Successful brands in the health and nutrition industry know  
how to follow regulations, create healthy products and get them  
into the market, but they may overlook business aspects that  
could take them to the next level. This Workshop, Nov. 8 from  
9 to 11 a.m., will enlighten attendees on practices they can employ 
that will increase market value and meet business objectives, while 
also helping improve the lives of consumers and employees. These 
include empowering a workforce that’s committed to excellence 
and the company’s mission and values, expanding demographics by 
speaking the consumer’s language and creating symbiotic business 
partnerships with suppliers. 

Workshop: Delivering Mental Clarity: 
Formulations to Fight Anxiety & Stress 

Lives are busy. Our brains are full of thoughts of work deadlines, social 
obligations, personal goals to eat better and exercise, family drama, 
political strife, managing health conditions and so on. And sometimes, 
we need help to step back and take a breath. Consumers can find 
help in supplements and foods that are proven to reduce stress and 
bring mental clarity. This Workshop, Nov. 9 from 2 to 4 p.m., breaks 
down the research for several types of these ingredients, such as 
botanicals, amino acids and more. It will also cover the emerging 
study of the effects of psychobiotics—probiotics that offer mental 
health benefits through interactions with gut bacteria.

Workshop: Generational Marketing  
to the Health-Conscious Masses 
Most healthy products don’t discriminate; they can help anyone of any 
age meet health goals. But the goals of an 18-year-old are different 
from those of a 30-, 45- and 60-year-old, and each consumer wants 
products to speak to them in different ways. Boomers are the most 
likely to want supplements for joint health, Generation X are the most 
concerned about weight management, Millennials are looking for 
more help managing stress and Generation Z are most likely to be 
experimenting in the kitchen. This Workshop on Nov. 10 from 8:30 
to 11:30 a.m. will feature market experts as they break down what 
consumers of different generations are looking for, behavioral drivers 
and optimal ways to build long-term loyal relationships.

First-Time Attendee Reception
This gathering, from 5 to 7 p.m. on Nov. 7—the evening before 
the Expo Hall opens—offers a fun setting for new SupplySide West 
participants to meet with industry rock stars, the SupplySide team, 
show supporters and other first-time participants. Attendees can 
enjoy conversation with new friends and chat with industry veterans 
while grabbing a drink and small bites from the steampunk-inspired 

Rx Boiler Room in Mandalay Bay. This year’s rock stars include 
Carilyn Anderson, president, Carlson Laboratories Inc.; Josef 
Brinckmann, research fellow, medicinal plants and botanical supply 
chain, Traditional Medicinals; Bethany Davis, director of regulatory 
and industry affairs, MegaFood FoodState Inc.; Jeff Hilton, partner 
and co-founder, BrandHive; Maryellen Molyneaux, president, Natural 
Marketing Institute (NMI); and Suzanne Shelton, managing partner, 
The Shelton Group. Separate registration is required.

Vitamin Angels Topgolf Opening  
Night Reception
Start your SupplySide with some fun while helping to fight childhood 
and maternal malnutrition by attending a social gathering at 
Topgolf™ at the MGM Grand, Las Vegas, on Nov. 7 from 5:30 to 
7:30 p.m. In its third year, the Vitamin Angels’ reception brings 
together manufacturers, ingredient suppliers and their customers 
from the dietary supplement and natural products industry. Guests 
enjoy networking with their peers while taking part in golf gaming, 
a fundraising tournament and the opportunity to learn more about 
the organization’s global programs. In 2017, the more than 250 
guests raised over US$175,000 toward Vitamin Angels’ efforts to 
combat childhood malnutrition. Attendees can register here for the 
2018 event, and brands can get more information on sponsorship by 
emailing events@vitaminangels.org. 

In addition, the SupplySide Cares program is donating $50,000 to 
Vitamin Angels in 2018. Last year, the SupplySide Cares program 
donated $36,395 to Vitamin Angels.  
 

Central Stage: SupplySide Launchpad
Informa surveys show half of SupplySide Expo attendees are 
researching new ingredients and services they can use to improve 
or launch new products. The SupplySide Launchpad facilitates this 
by showcasing innovative product and ingredient launches from 
across the global health and nutrition space. Stop in at SupplySide 
Central, located on the SupplySide West Expo Hall (Booth #1036), 
from noon to 1 p.m. on Nov. 8 and 9 to hear short, quick-hitting 
talks covering health benefits, scientific substantiation, applications 
and opportunities for product development with several innovative 
ingredients. Companies presenting their ingredients include AIC, 
Algalif, Arjuna Natural Ltd., BIONAP, Farlong Pharmaceutical, Fytexia, 
Lilu's Garden, Matrix Fine Sciences Pvt. Ltd., Orgenetics, Parabel 
USA, Steuben Foods, Tata Chemicals and TOKIWA Phytochemical 
Co. SupplySide Central presentations are open to all attendees. 

I am excited for SupplySide West this year and look forward to 
meeting with old friends and new, and learning how this incredible 
group of executives will help shape the future of global nutrition. 
Drop me a line if you’d like to meet up at the show,  
sandy.almendarez@informa.com.

SupplySide West combines networking and discovery for health and nutrition brands 
looking to improve their business and the lives of people worldwide. My favorite 
parts of the show are the education, the receptions and the way the industry comes 
together to support those in need. 

Top SupplySide West Picks 
From Sandy Almendarez, editor in chief

https://west.supplysideshow.com/en/education/workshops/Boosting-Your-ROI-Secrets-to-Business-Success.html
https://west.supplysideshow.com/en/education/workshops/Boosting-Your-ROI-Secrets-to-Business-Success.html
https://west.supplysideshow.com/en/education/workshops/delivering-mental-clarity.html
https://west.supplysideshow.com/en/education/workshops/delivering-mental-clarity.html
https://west.supplysideshow.com/en/education/workshops/Generational-Marketing-to-the-Health-Conscious-Masses.html
https://west.supplysideshow.com/en/education/workshops/Generational-Marketing-to-the-Health-Conscious-Masses.html
https://west.supplysideshow.com/en/attend/networking/attendee-reception.html
https://www.eventbrite.com/e/topgolftm-opening-night-reception-2018-tickets-47194838031#tickets
mailto:events@vitaminangels.org
https://west.supplysideshow.com/en/education/supplyside-central1.html
mailto:Sandy.Almendarez%40informa.com?subject=
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Workshop: Sports Nutrition 2020  
– Sharpening the Vision
Scheduled for Nov. 7 from 1:30 to 4:30 p.m., this Workshop will 
feature a roster of experts and insiders from different areas of 
sports nutrition. Brandon Smith, CEO of Formulife C.M. and Purus 
Labs, and Oliver Catlin, president of the Banned Substances Control 
Group (BSCG) and the Anti-Doping Sciences Institute (ADSI), will 
provide a look at the state of the supply chain in sports nutrition, 
including adulteration challenges. Longtime industry formulator Bruce 
Kneller, now a partner HiQ Financial Holdings Inc., and Eric Frayman, 
founder of Gamer Supps, will offer insights on the growing influence 
of Millennials, not only as consumers but also as sports nutrition 
entrepreneurs. Speaking of retail, Joshua Schall, founder of J. Schall 
Consulting, and Dan Lourenco, CEO of Ghost Nutrition, will talk about 
the revolution going on in sports nutrition retail, including the battle 
between online and brick-and-mortar. As always, Rick Collins of 
Collins, Gann McCloskey & Barry, promises to bring the audience 
up to date on regulatory and legal issues sports nutrition companies 
may face leading into the year 2020 and beyond. The Workshop is 
underwritten by Nutrition 21.

Workshop: Helping Active Consumers  
Stay Lean and Fit
Scheduled for Nov. 7 from 9 a.m. to noon, this Workshop promises 
a detailed survey of the current weight management and body 
composition market. Matthew Oster, head of consumer health 
research at Euromonitor, will report on key growth drivers in the 
global weight management and well-being category, highlighting 
innovations and prospects for sustainable growth. Sloan Trends 
gurus Elizabeth Sloan, president, and Catherine Adams Hutt, Ph.D., 
chief science and regulatory officer, will offer insights on the “fit” 
consumers, a new and largely untapped demographic currently 
driving sports nutrition. Doug Kalman, Ph.D., R.D., co-founder of the 
International Society of Sports Nutrition (ISSN) and vice president of 
scientific affairs for Nutrasource, will join Sue Hewlings, director and 
co-founder of Substantiation Sciences, to discuss fat loss vs. lean 
body mass (LBM), and review key diet plans and evidence-based 
supplemental nutrition to promote LBM. The session is underwritten 
by NNB and Shanghai Freemen.

Workshop: Neurosports – Inside the Brain 
for Improved Performance
Cognitive performance and function are increasingly important in 
sports, and an exciting and developing area of sports nutrition. On 

the tail end of SupplySide, this Workshop—Nov. 10 from 8:30 to 
11:30 a.m.—highlights the brain's role in performance. Shawn 
Wells, BioTRUST Nutrition and Zone Halo Research, is set to 
tackle several nootropic ingredients popular in sports, including 
the burgeoning esports/gamer sector. Michael Lewis, the Brain 
Health Education and Research Institute, promises the latest info 
on omega-3s and cannabidiol (CBD) for healthy brains and exercise 
recovery. And David Sandler, ProSupps USA LLC, will dive into 
literature and formulation considerations for the popular sports 
nutrition ingredient caffeine. 

Workshop: Nutritional Strategies  
for Exercise Recovery
Competition and exercise are part of a cycle of activity and rest. 
Within this loop, recovery serves an important function, restoring 
nutrients and energy while preparing the body for the next activity. 
Because sports recovery has evolved well beyond simple hydration, 
this Workshop offers a deep look into the role of supplemental 
protein during recovery; Jay Hoffman, Ph.D., University of Central 
Florida, will review the types of protein available, their researched 
benefits, and ideal timing of intake for optimal muscle recovery. 
Richard Bloomer, Ph.D., University of Memphis, will outline 
anti-inflammatory and antioxidant ingredients to help address 
post-exercise inflammation that can challenge joints and muscles. 
Taking place Nov. 8 from 2 to 4 p.m., the session is underwritten by 
Rousselot and Verdure Sciences.

SupplySide West Vitality Kit
Each year, SupplySide West gets bigger and busier. To help support 
your performance, this complimentary giveaway provides sample 
supplements that not only feature ingredients that can help energize, 
revitalize and restore, but also showcase packaging, flavorings and 
delivery systems that can help your next products stand out. Attendees 
can pick up a kit at the main entrance to the Expo Hall, or at any of 
the participating sponsors' booths. Compiled each year by Herbally 
Yours, this year's kit participants include Alpha Packaging, Applied 
Food Sciences, Balchem, EmboCaps, Flavor Producers, GanedenBC30, 
Sabinsa and Westco Ingredients & Chemicals.

This is only a sliver of the awesome events at this year’s SupplySide 
West. Register now and look for me at the show, especially in all the 
sports sessions. Hit me up on Twitter @stevomyers during the show if 
you’d like to connect.

The preseason is almost over. It is nearly showtime. There’s been a little extra 
time to prepare this year, with SupplySide West kicking off in early November, but 
it’s time to solidify your show schedule so as not to miss any exhibit or event that 
could prove valuable to your business. 

As I tend to concentrate on sports nutrition for our publications, it is no surprise 
my list of What’s Hot at SupplySide this year stars events designed to help finished 
brands and related parties reach those athletes and active consumers. 

Top SupplySide West Picks 
From Steve Myers, senior editor

https://west.supplysideshow.com/en/education/workshops/Helping-Active-Consumers-Stay-Lean-and-Fit.html
https://west.supplysideshow.com/en/education/workshops/Helping-Active-Consumers-Stay-Lean-and-Fit.html
https://west.supplysideshow.com/en/education/workshops/Neurosports-Inside-the-Brain-for-Improved-Performance.html
https://west.supplysideshow.com/en/education/workshops/Neurosports-Inside-the-Brain-for-Improved-Performance.html
https://west.supplysideshow.com/en/education/workshops/Nutritional-Strategies-for-Exercise-Recovery.html
https://west.supplysideshow.com/en/education/workshops/Nutritional-Strategies-for-Exercise-Recovery.html
https://twitter.com/@stevomyers
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I’m always excited for SupplySide West. After reporting on trends, innovation and 
emerging science throughout the year, it’s fun to see the progress of the industry come 
together at SupplySide West on the show floor and in the education sessions—all with a 
dose of industry comaraderie. Among the many things I’m looking forward to this year are 
these events.

Top SupplySide West Picks 
From Rachel Adams, managing editor

Featured Speaker
This year’s Featured Speaker, Michael Solomon, Ph.D., is a thought 
leader in marketing and advertising, offering a visual excursion into  
the minds of consumers and what influences them to buy. A regular 
contributor to Forbes.com, Prof. Solomon literally “wrote the book” on 
understanding consumers—his works, including “Consumer Behavior: 
Buying, Having and Being” and “Marketing: Real People, Real 
Choices,” are required reading in hundreds of business schools  
around the world. He holds a doctorate in social psychology and  
has been on the faculty at four prestigious universities.

Get the inside story on how to create winning strategies to reach 
today’s postmodern consumer. This year’s dynamic presentation,  
Nov. 8 from 9 to 10 a.m., is open to all attendees and exhibitors.  
Prof. Solomon will also be signing copies of his new book,  
“Marketers, Tear Down These Walls! Liberating the Postmodern 
Consumer,” immediately following the presentation. 

Workshop: Personalized Nutrition – 
Leveraging Technology and Big Data  
to Provide Actionable Insight and  
Effective Solutions
Personalized nutrition continues to evolve at a rapid pace as advances in 
science and technology are matched by increasing consumer interest. 
Tapping into this burgeoning market is no easy feat; brands are charged 
with acquiring large amounts of data and utilizing it by leveraging 
technologies such as algorithms and artificial intelligence (AI) to provide 
actionable insight and effective solutions. In this Workshop, Nov. 7 from 
9 a.m. to noon, presenters will explore the legal considerations around 
collecting and using consumer data, how companies are utilizing 
technology to drive innovation, and the intersection of science in the 
category. The session is underwritten by Venable.

Workshop: Marketing Effectively & Legally 
via Social Media
Through influencers, advertisements and brand platforms, consumers 
are accessing information about health, nutrition and products. For 
brands, this presents a viable avenue to connect with consumers. 
Though the opportunity is great, so are the challenges. Companies 
wishing to take part in social media marketing are tasked with 
allocating influencers and understanding the nuances of the various 
platforms, including who key audiences are and how to effectively 
communicate information while adhering to FTC regulations. Taking 
place Nov. 8 from 2 to 4 p.m., this Workshop will review regulations 
for social media marketing, share insight on how to work with 
influencers and offer messaging guidance. 

Workshop: Managing Quality in a Contract 
Manufacturing Partnership
Contract manufacturers are utilized widely in the dietary supplement 
industry for their expertise and manufacturing capabilities and 
capacity, among other reasons. Though these manufacturing partners 
offer a great resource to brand owners, product integrity and 
compliance with FDA’s manufacturing regulations ultimately fall to the 
brand owner, tasking brand owners with the role of managing quality 
every step of the way during the contract manufacturing process. This 
Workshop, Nov. 10 from 8:30 to 11:30 a.m., will advise brand owners 
on their regulatory responsibilities in the contract manufacturing 
partnership, and how to best manage quality throughout the process. 
The session is underwritten by GMP Laboratories of America Inc., 
Herbally Yours Inc. and SORA Labs.

Central Stage: SupplySide CPG Editor’s 
Choice Awards – Supplements 
Each year leading up to SupplySide West, our team of editors reviews 
hundreds of submissions across a multitude of categories to uncover 
innovative, promising new products to honor at the Expo. At an awards 
ceremony in the Expo Hall at SupplySide Central (Booth #1036), Nov. 8 
from 1:30 to 2 p.m., we'll announce the winners from among the top 
five finalists in each supplements category: Antioxidant, Brain Health, 
Digestive Health, Healthy Aging, Joint Health, Multivitamin, Personal 
Care, Probiotics, Specialty Supplement, Sports Nutrition Supplement, 
Weight Management Supplement and Women’s Health.

Omega-3 Resource Center
Now in its fifth year at SupplySide West, this educational, interactive 
hub (Booth #2162)—developed in association with the Global 
Organization for EPA and DHA Omega-3s (GOED)—provides attendees 
with access to resources such as iPad presentations, infographics and 
product showcases. Attendees will be able to connect with experts 
from GOED, as well as sample a selection of ingredients and products 
from its exhibiting members. Sponsored by Catalent Consumer Health, 
participating companies include: AK & MN BioFarm Co. Ltd., Anhui 
Xinzhou Marine Biological Products Co. Ltd., Arctic Nutrition, 
Arcticsource1, Calanus, Chemport Inc., Jiangsu Tiankai Biotechnology 
Co. Ltd., Lyxia Corp., Pace Analytical, Pharma Marine AS, Sea Dragon 
and Solutex. 

These events showcase what SupplySide West is all about—bringing 
science and strategy together to drive the natural products industry 
forward with the ultimate goal of providing more health to more people 
across the globe. I’m excited to see the potential of each of these 
opportunities to serve industry as it pushes forward toward innovative 
solutions, and I hope you’ll join me.

https://west.supplysideshow.com/en/education/Featured_Speaker.html
https://west.supplysideshow.com/en/education/workshops/Personalized-Nutrition-Leveraging-Technology-and-Big-Data-to-Provide-Actionable-Insight-and-Effective-Solutions.html
https://west.supplysideshow.com/en/education/workshops/Personalized-Nutrition-Leveraging-Technology-and-Big-Data-to-Provide-Actionable-Insight-and-Effective-Solutions.html
https://west.supplysideshow.com/en/education/workshops/Personalized-Nutrition-Leveraging-Technology-and-Big-Data-to-Provide-Actionable-Insight-and-Effective-Solutions.html
https://west.supplysideshow.com/en/education/workshops/Personalized-Nutrition-Leveraging-Technology-and-Big-Data-to-Provide-Actionable-Insight-and-Effective-Solutions.html
https://west.supplysideshow.com/en/education/workshops/marketing-effectively-legally-social-media.html
https://west.supplysideshow.com/en/education/workshops/marketing-effectively-legally-social-media.html
https://west.supplysideshow.com/en/education/workshops/Managing-Quality-in-a-Contract-Manufacturing-Partnership.html
https://west.supplysideshow.com/en/education/workshops/Managing-Quality-in-a-Contract-Manufacturing-Partnership.html
https://west.supplysideshow.com/en/attend/networking/cpg-awards.html
https://west.supplysideshow.com/en/attend/networking/cpg-awards.html
https://west.supplysideshow.com/en/attend/networking/omega3_2018.html
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This year’s SupplySide West promises to be another blockbuster event where thousands 
of attendees will converge to attend, learn and network at the premier industry event 
for dietary supplement, beverage, functional food, personal care and sports nutrition 
professionals. It’s no surprise that my favorite part of the show is discovering all the 
trends and new ingredients for food and beverage applications, as well as moderating  
our robust education program designed to help brands succeed in the marketplace. 

Workshop: How to Take Advantage of White 
Space in the Beverage Sector
Beverages make up most of the functional food and beverage market, 
and there is no shortage of innovation. Once dominated by sports 
drinks, today’s range of functional beverages includes everything from 
enhanced waters, juices, cold-brew coffee, ready-to-drink (RTD) teas 
and more with an increased emphasis on the use of shorter ingredient 
lists, with simple and recognizable names. This Workshop, Nov. 7 from 
1:30 to 4:30 p.m., will provide attendees with go-to-market strategies, 
including identifying the right target market and navigating macro 
trends, as well as key considerations for functional beverage 
formulation, such as trending ingredients, supply chain concerns and 
permissible claims. I am excited that executives from Suja Juice, 
Califia Farms, KonaRed, Tohi and REBBL will share how they identified 
market opportunities for their products, as well as challenges and 
solutions around ingredient selection, supply chain, formulation and 
more. The session is underwritten by Amelia Bay.

Workshop: Recipe for Success: Clean Label 
Food and Beverage Reformulation
The global market for functional food and beverages is predicted to hit 
US$255 billion by 2024, and as the market continues to lean toward 
clean label, brands are either launching new products or expanding 
portfolios. Companies must be mindful that consumers are looking for 
products that include efficacious levels of functional ingredients that 
can deliver the touted health benefits. During this workshop, Nov. 10 
from 8:30 to 11:30 a.m., attendees will learn about factors driving 
clean label reformulation and the market trajectory from our NEXT 
Data & Insights experts. Speakers also will discuss ingredient 
selection, costs, supply chain and formulation solutions, as well as tips 
on working with co-packers. Executives from Foodstirs, Spinato’s and 
Nuun will share their experiences around clean label formulation and 
lessons learned. The session is underwritten by Martech Research.

Central Stage: SupplySide CPG Editor’s 
Choice Awards – Food & Beverage
One of my favorite events is the annual Editor’s Choice Awards (ECAs), 
where we recognize innovative finished product launches from 
consumer packaged goods (CPG) companies. Each year, brands are 
invited to submit their new product launches for consideration among 
the most innovative, forward-thinking concepts to hit store shelves. 
Now in its seventh year, this year’s ECA submissions were truly 
record-breaking and groundbreaking, making the judging process 
more difficult and exciting for our content team.

In September, we revealed five finalists in the following F&B 
categories: Allergen-Free/Gluten-Free; Animal Nutrition; Bars; 
Breakfast Food; Children's Products; Coffee/Tea; Condiments, 
Dressings & Marinades; Confectionery; Functional Beverage; 
Functional Food; Organic Beverages; Plant-Based Food/Beverage; 
Salty Snacks; Sweet Snacks; and Sports Nutrition Food/Beverage.  
Join the SupplySide content team at SupplySide Central (Booth #1036) 
to see the winners announced from 1:30 to 2 p.m. on Nov. 9.

Central Stage: Ingredent Trends –  
From Birth to Maturity
Looking for insight into the hottest ingredients and where they are in 
their life cycle? Join the NEXT Data & Insights team as they reveal 
insights into the progression of a trend from emergence, to growth 
and scale, and eventually mainstream adoption, illustrated with 
product examples that showcase trending ingredients that may boost 
sales of your next hot product. The session is set for 1 to 1:30 p.m. on 
Nov. 9 at SupplySide Central.

Tasting Bar
Returning for the third year with a larger presence, the Tasting Bar is a 
free-to-attend attraction that enables attendees to see, touch and 
sample the latest functional foods and beverages. Companies will 
showcase product prototypes to drive CPG innovation and the use of 
unique functional ingredients in different formats. Stop by the Tasting 
Bar (Booth #5735) during Expo Hall hours on Nov. 8 and 9 to see, 
touch and sample the latest functional foods and beverages. This 
attraction is first-come, first-served. Sponsors include Bell Flavors & 
Fragrances, Cafosa Gum SAU, Earth Circle Ingredients, Evolva,       
GNT USA Inc., Idaho Milk Products, Ingredia Inc., InnoBio Ltd., 
Jungbunzlauer, OmniActive Health Technologies, Pizzey Ingredients, 
Sintal Dietetics, Socius Ingredients, SternVitamin, Synergy Flavors,   
TIC Gums, Virginia Dare and Wacker Chemical Corp. And a special 
feature this year is the GELITA Café, where the company will share its 
latest product concepts showcasing its pure, healthy, nonallergenic 
ingredients.

I am proud to be a part of this amazing industry and look forward to 
seeing old friends and meeting new ones. I’ll be pounding the 
pavement both on the exhibit floor and education sessions. If you’d 
like to connect at the show, email me at judie.bizzozero@informa.com 
or message me on Twitter @judiebizz. Remember to use #SSWExpo 
and @SupplySide.

Top SupplySide West Picks 
From Judie Bizzozero, senior editor

https://west.supplysideshow.com/en/education/workshops/How-to-Take-Advantage-of-White-Space-in-the-Beverage-Sector.html
https://west.supplysideshow.com/en/education/workshops/How-to-Take-Advantage-of-White-Space-in-the-Beverage-Sector.html
https://west.supplysideshow.com/en/education/workshops/foodbeveragereformulation.html
https://west.supplysideshow.com/en/education/workshops/foodbeveragereformulation.html
https://west.supplysideshow.com/en/education/supplyside-central1.html
https://west.supplysideshow.com/en/education/supplyside-central1.html
https://west.supplysideshow.com/en/attend/networking/tasting-bar2018.html
mailto:judie.bizzozero%40informa.com?subject=
https://twitter.com/@judiebizz
https://twitter.com/search?q=%23SSWExpo&src=typd
https://twitter.com/@SupplySide
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Year after year at SupplySide West, leading experts in the regulatory and legal field provide 
in-depth coverage of crucial issues affecting the food, beverage and dietary supplement 
industries. This year will be no different. If you are attending SupplySide West in November, 
I urge you to check out the following educational content.  

Workshop: Responding to State Legislators 
& Attorneys General 
About 3 ½ years ago, the dietary supplement industry faced a crisis 
that threatened to undermine consumer confidence in natural products 
lining store shelves at major retailers across the nation.

The cause of the trouble? Eric Schneiderman, the former attorney general 
(AG) of the state of New York. His herbal supplements investigation, 
though flawed in its testing methodology, highlighted the industry’s 
vulnerabilities and showcased the power of a state attorney general. 

In 2018, Schneiderman resigned from his post following an article in 
The New Yorker accusing him of physical abuse. But it would be naïve 
to assume another state AG is incapable of causing industry as much 
heartburn as Schneiderman.  

The best defense, it’s often said, is a good offense. Rather than 
reacting to the next crisis sparked by a state AG’s investigation, 
companies should reach out to their local AGs and explain their 
business and how the industry is regulated. 

While this is unlikely to influence an active investigation, at least an AG will 
have a better understanding of and appreciation for dietary supplements 
as a regulated category of products subject to federal oversight, 
including FDA’s cGMPs (current good manufacturing practices). 

Join us Nov. 9 from 9 to 11 a.m. for this timely Workshop. A panel of 
experts—including Richard Lawson, a former director of the consumer 
protection division for the Florida Attorney General’s Office—will explore 
developments at state legislatures and the offices of state AGs, and 
review how companies can remain active and influential in state affairs. 

Attendees also will learn about the priorities of state AGs and 
lawmakers and what forces influence their actions.

Official GMP Training Program 
Speaking of cGMPs, while it’s been more than a decade since FDA 
adopted the regulations, many manufacturers of dietary supplements 
continue to struggle with them.

“Unfortunately, what we’re still seeing is that the most frequently 
reported observations during the inspections are deficiencies in some 
of the fundamental aspects of the cGMP compliance system,” Cara 
Welch, Ph.D., senior advisor to FDA’s Office of Dietary Supplement 
Programs (ODSP), told Natural Products INSIDER, commenting 
earlier this year on FDA fiscal year 2017 (FY17) data.

In FY17, the article reported, nearly one-quarter of inspections that 
received an FDA form (Form 483) for cGMP violations or “observations” 
allegedly failed to establish product specifications for the identity, purity, 
strength and composition of the finished dietary supplement.

The data highlight the need for additional cGMP training. Fortunately, 
we have you covered. Informa has partnered with NSF International  
to offer a two-day training course on 21 CFR 111, Nov. 6 and 7 from  
8 a.m. to 5 p.m., in the Lower Level of the North Convention Center. 

This training is geared to various individuals in the dietary supplement 
industry, including those working in auditing, laboratory operations, 
manufacturing, quality control (QC)/quality assurance (QA) and 
regulatory compliance, among others. Separate registration is required 
for this officially sanctioned GMP training course.

Central Stage:  
Botanical Adulteration Concerns
Without an effective cGMP system in place, adulterants may end up in 
finished products, putting consumers at risk and jeopardizing a 
brand’s reputation. 

Adulteration in botanicals—including economic adulteration in which 
an unscrupulous ingredient supplier delivers cheaper plant material 
than what was ordered by a manufacturer—is an acute problem that 
poses ongoing challenges to the herbal industry. 

One venerated program, the American Botanical Council (ABC)-
American Herbal Pharmacopoeia (AHP)-National Center for Natural 
Products Research (NCNPR) Botanical Adulterants Prevention Program 
(BAPP), advises industry members, researchers, health professionals, 
government agencies, the media and the public about various challenges 
related to adulterated botanical ingredients sold in commerce.

Few are as intimately involved with this program as Mark Blumenthal, 
the founder and executive director of ABC. To learn more about the 
adulterants program from Blumenthal, as well as a related initiative to 
boost self-regulation in the industry, head over to SupplySide Central 
(Booth #1036) on Nov. 8 from 4 to 4:30 p.m.

Workshop: Are You Prepared for a FSMA 
Audit? 
It’s been many years since former President Barack Obama signed the 
FDA Food Safety Modernization Act, otherwise known as FSMA. FDA 
breathed life into the most sweeping food safety law in generations by 
adopting several fundamental rules under FSMA. 

Most of the compliance dates are in effect, and while FDA has 
invested resources to educate the industry on the various food safety 
requirements, it will eventually focus a greater share of its efforts on 
enforcement of the law if necessary. 

Understanding FSMA’s myriad requirements and how they may apply 
to your specific organization is a journey. Don’t take that journey alone; 
join us for this Workshop Nov. 8 from 2 to 4 p.m.

Experts will review FSMA rules, related data on FDA enforcement, 
supply chain transparency and whether FSMA is really helping to 
make the nation’s food safer. This session is underwritten by Venable.

I'm looking forward to this year's event and welcome the opportunity 
to hear your take on the regulatory world. Reach out (@JoshLong1 on 
Twitter or josh.long@informa.com) if you'd like to meet up.

Top SupplySide West Picks 
From Josh Long, legal & regulatory editor

https://west.supplysideshow.com/en/education/workshops/responding-state-legislators.html
https://west.supplysideshow.com/en/education/workshops/responding-state-legislators.html
https://west.supplysideshow.com/en/education/gmp-training.html

https://west.supplysideshow.com/en/education/workshops/Are-You-Prepared-for-a-FSMA-Audit.html
https://west.supplysideshow.com/en/education/workshops/Are-You-Prepared-for-a-FSMA-Audit.html
https://twitter.com/@JoshLong1
mailto:josh.long%40informa.com?subject=
https://west.supplysideshow.com/en/education/supplyside-central1.html
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Top SupplySide West Picks 
From Todd Runestad, senior editor,  
ingredients/supplements

Workshop: CBD and Hemp Extracts  
– How Do We Move Forward? 
Cannabis in general and its phytochemical cannabidiol (CBD) in 
particular may make the plant the biggest natural product in the 
history of natural products. If the Farm Bill incorporating hemp 
language passes—look out! It will legitimize a class of consumer 
products that remains full of gray areas. Even with the Farm Bill 
consciously decoupling industrial hemp-derived CBD from Schedule 
1 “marihuana,” questions remain up and down the value chain. 
Here, the SupplySide team has put together a program focusing on 
the real nuts and bolts of the biz—from raising capital and dealing 
with banks and merchant accounts to taking a pulse on your risk/
benefit quotient with the remaining legal and lawsuit uncertainties 
that remain all around the market. It takes place Nov. 7 from 1:30 
to 4:30 p.m. and is underwritten by CFH, CV Sciences, Elixinol, KGK 
Science Inc., Neptune Wellness Solutions Inc. and Rad Extraction.

Central Stage: WhatSupp – Trends, 
Innovations & Disruptions in the Dietary 
Supplement Space
I love SupplySide Central (Booth #1036): 25-minute sessions grab 
and keep your attention on spicy matters of import. This supplement 
trends gig—Nov. 8 from 1 to 1:30 p.m.—covers all of my favorite 
things I’m seeing in the market. How do I know? Because I’ll be your 
humble narrator taking you through all that’s keeping supplements 
the buoyant category it is today. That obviously means CBD, but also 
mushrooms—and just so you don’t think I’m getting all “Fear & 
Loathing in Las Vegas” on you, I’ll also reveal probiotic trends, brain-
health concepts, marketing to Millennials, the latest in the vanity play, 
and the emerging supplements category that targets literally every 
American from tot to the geriatric set. Edutainment! 

Workshop: Blurring Lines of Supplements, 
Foods, Pharma & More
Time was, a food was a food, a drink was a drink and a supplement 
was a pill. That’s so 20th century. We’ve assembled a diverse squad 
of speakers to dig into developing products that fit the correct box—
because FDA is a fastidious outfit that likes products in tidy boxes. On 
Nov. 9 from 2 to 4 p.m., we’re featuring a medical doctor, a marketer, 
a medical foods savant and the most well-rounded intellect in today’s 
hemp business. That diverse lineup almost sounds like a classic piece 
of Vegas entertainment, or the start of a good joke. But it was no joke 
when Metagenics Inc. was slapped by FDA in the medical foods space, 
and nobody laughs when lawyers and law enforcement suddenly come 

knocking on retail doors because they are confused over whether 
CBD is a supplement or a drug. For savvy product developers, hitting 
specific target markets with product formats that meet them where 
they are can be a way to bring the benefits of natural health care to 
the masses. Mind-bender! 

Central Stage: Supplements at Your 
Fingertips – Two Dietary Supplement 
Databases Designed to Change the Way We 
See the Marketplace
Don’t you cringe when you hear that the supplements market is 
unregulated and opaque? It’s not true, and this SupplySide Central 
session—Nov. 9 from 2 to 2:30 p.m.—will show you how information 
is power. The Supplement Online Wellness Library (OWL) program 
shows that the industry is indeed capable of self-policing. The product 
registry portal allows manufacturers to upload labels and other product 
info, which demonstrates to regulatory bodies that the supplements biz 
is responsible, accountable and capable of improving from within. Find 
out how not just regulators but also retailers and even competitors 
can use this kumbaya moment to discover more about what’s going 
on in the supplements world. Meanwhile, the National Institutes of 
Health (NIH) has its own information portal, the Dietary Supplement 
Label Database (DSLD). Everyone from researchers to consumers can 
benefit from it. Come see how these tools can make you smarter, and 
how you can participate. #Winning

NCN Ingredients & Technology Investor 
Meeting X
Even though the tintinnabulation of coins dropping into tin cups has 
been replaced by the digital dings, all the hubbub and hullaballoo 
of Vegas boils down to one thing: money. Nutrition Capital Network 
(NCN) meetings are of utmost interest to investors, entrepreneurs and 
management teams interested in discovering emerging technologies 
and innovative ingredients and applications. Whether you’re a 
company looking for capital or partnerships, or an investor in the 
nutrition space, this meeting—Nov. 7 from 10:30 a.m. to 6:30 p.m.—
will keep your portfolio current. Cha-ching! 

Want to impress an industry kingmaker? Me, too. In the meantime, 
there’s always me. If you’ve got something that’s innovative and on-
point, or an idea whose time has come (or, even better, one that’s too 
new for school), drop me an email at trunestad@newhope.com and 
let’s meet up.

Ahh, Las Vegas, the blazing neon city of opportunity. The energy at SupplySide West, inside 
Mandalay Bay, makes for tight industry camaraderie and business ideation, whether in the Expo 
Hall, the education rooms, or receptions in the hotel or out on the town. Relationships are forged, 
deals are done and refreshments are served. This year, I’m definitely looking forward to a handful 
of goings-on. I hope you’ll join me! 

https://west.supplysideshow.com/en/education/workshops/CBD-and-Hemp-Extracts-How-Do-We-Move-Forward.html
https://west.supplysideshow.com/en/education/workshops/CBD-and-Hemp-Extracts-How-Do-We-Move-Forward.html
https://west.supplysideshow.com/en/education/supplyside-central1.html
https://west.supplysideshow.com/en/education/supplyside-central1.html
https://west.supplysideshow.com/en/education/workshops/blurringlinesofsupplements.html
https://west.supplysideshow.com/en/education/workshops/blurringlinesofsupplements.html
https://west.supplysideshow.com/en/education/supplyside-central1.html
https://west.supplysideshow.com/en/education/supplyside-central1.html
https://west.supplysideshow.com/en/attend/networking/NCN.html
https://west.supplysideshow.com/en/attend/networking/NCN.html
mailto:TRunestad@newhope.com
https://west.supplysideshow.com/en/education/supplyside-central1.html
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Top SupplySide West Picks 
From Karen Butler, senior editor

SupplySide West Mobile App
Navigating the show will be a breeze thanks to the SupplySide West 
Mobile App. Complete with maps and search functionality, the app 
contains exhibitor listings, agendas, program guides, news, alerts and 
more. Using your unique login, you can access your registration—
including reminders of which activities you signed up for.

Through the app, you can create a schedule, find networking 
events, add notes and photos, upload documents and identify 
favorites. It contains links to event social media, as well as local Yelp 
recommendations. One of my favorite perks is getting booth-to-booth 
directions through the navigation feature. The app’s basic functions 
will work offline once downloaded. Registered attendees will receive 
an email with instructions to download and log in, or visit the Apple 
Store or Google Play to download.

Workshop: Healthy Aging – Lifelong Wellness 
As wellness technology advances and the average lifespan lengthens, aging 
gracefully has become a focus for consumers across the generations. 
Many young people are taking proactive steps to promote well-being 
from an early age, while older populations are often faced with finding 
strategies to best support longevity from a senior vantage point. Marketers 
must reconcile the two, all while delivering compliant messaging.

On Nov. 7 from 9 a.m. to noon, this Workshop will explore the 
market demographics, along with popular ingredients. The session is 
underwritten by Lonza Group Inc.

IPA Probiotics Resource Center
The global probiotics market is predicted to exceed US$64 billion 
by 2022 (MarketsandMarkets). Organized in association with 
the International Probiotics Association (IPA) and sponsored by 
Nutrasource Pharmaceutical and Nutraceutical Services, the Resource 
Center offers SupplySide West attendees a high-profile location to 
learn about key issues in the thriving probiotics market.

Located in Booth #5355 and open during Expo Hall hours (10 a.m. to 
5:30 p.m. Nov. 8 and 10 a.m. to 5 p.m. Nov. 9), the attraction features 
a wide range of probiotic-rich content, including theater presentations 
and product showcases, as well as ingredient and product samples 
from category leaders. Participating companies include Amin Talati 
Upadhye, Health Wright Products, MeriCal, Prenexus Health, RNI 
Consulting, UAS Labs, Unique Biotech and Winclove Probiotics.

Workshop: Market Opportunities  
for Prebiotics 
Although probiotics have been highly visible in the marketplace in 
recent years, some would argue prebiotics were a silent partner 
behind the scenes helping them gain notoriety. In fact, research 
continues to emerge about the benefits of a synbiotic approach, 
combining probiotics and prebiotics. Prebiotics play an important 
role in the human gut microbiome, supporting a holistic approach 

to wellness by shifting microbial and metabolic signatures. During 
this Workshop, Nov. 9 from 2 to 4 p.m., attendees will learn more 
about various types of prebiotics, the market potential and strategies, 
and regulatory considerations. The session is underwritten by AIDP, 
BioNeutra North America Inc., Cargill, Embria Health Sciences, 
Prenexus Health and Top Health.

Central Stage: AI for Product Development
At SupplySide Central (Booth #1036) on Nov. 9 from 11:30 a.m. to 
noon, learn about the latest advances in artificial intelligence (AI) for 
aging research and longevity biotechnology. AI is being used to find the 
biological targets and pathways implicated in aging, and to identify the 
natural compounds to slow down or even reverse aging in humans. 

Central Stage: SSCI – Driving Supplement 
Safety and Compliance for the Industry
Also on the Central Stage Nov. 9 from 2:30 to 3 p.m., catch up on 
the latest from the Supplement Safety & Compliance Initiative (SSCI), 
an industry-driven endeavor led by retailers to provide a harmonized 
benchmark around safety throughout the entire dietary supplement 
supply chain. Attendees can glean information about becoming 
involved in the collaborative effort.

Central Stage: The Nutrition Game Is 
Changing. How Do You Change YOUR Game?
From 3 to 3:30 p.m. Nov. 9 at SupplySide Central, nutrition brands 
can learn how to innovate based on the trends, driving forces and 
strategies guiding the future landscape of food and health.

Workshop: Probiotic Product Development 
– A Need-to-Know Guide Before Taking 
That First Step
As probiotics continue becoming a familiar concept for health and 
nutrition—not to mention mainstream—consumers, product success in 
this space will hinge on factors such as communicating strain-specific 
benefits and excelling in regulatory compliance. Wind down your 
SupplySide West experience with a power-packed session reviewing 
probiotic strains and testing, intellectual property (IP) considerations and 
unique issues facing the probiotics supplement market.

The Workshop takes place Nov. 10 from 8:30 to 11:30 a.m. The 
session was developed in conjunction with the International Probiotics 
Association (IPA) and is underwritten by Deerland Probiotics & 
Enzymes, DuPont Nutrition & Health, Lallemand Health Solutions, 
Morinaga Nutritional Foods, Probi USA Inc. dba Nutraceutix, and 
Sabinsa Corp.

SupplySide West offers something for everyone—particularly if you’re 
of a mind to delve into the symbiotic potential that abounds. Drop 
me a line at karen.butler@informa.com if you need more ideas on 
possibilities for your unique value proposition.

SupplySide West is a hotbed of symbiosis—connecting different folks for their mutual 
benefit. This year, the event also offers plenty of synbiotics, with a focus on market darling 
probiotics and their increasingly popular counterpart, prebiotics. Positive connections are 
but of a few of the show highlights I’m looking forward to.

https://west.supplysideshow.com/en/education/workshops/Healthy-Aging-Lifelong-Wellness.html
https://west.supplysideshow.com/en/attend/networking/ipaprobiotics2018.html
https://west.supplysideshow.com/en/education/workshops/Market-Opportunities-for-Prebiotics.html
https://west.supplysideshow.com/en/education/workshops/Market-Opportunities-for-Prebiotics.html
https://west.supplysideshow.com/en/attend/networking/supplyside-central.html
https://west.supplysideshow.com/en/attend/networking/supplyside-central.html
https://west.supplysideshow.com/en/attend/networking/supplyside-central.html
https://west.supplysideshow.com/en/attend/networking/supplyside-central.html
https://west.supplysideshow.com/en/attend/networking/supplyside-central.html
https://west.supplysideshow.com/en/education/workshops/Probiotics-Workshop.html
https://west.supplysideshow.com/en/education/workshops/Probiotics-Workshop.html
https://west.supplysideshow.com/en/education/workshops/Probiotics-Workshop.html
mailto:karen.butler%40informa.com?subject=
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Workshop: The New Age of Biotechnology
Technology itself isn’t good or bad—it’s a tool that can be applied in 
different ways for different outcomes. For more than two decades, 
government, industry and consumers have struggled to find common 
ground and language around biotechnology. The term encompasses 
multiple types of technology and solutions, all of which pose 
challenges in communication and require thoughtful assessment of 
their use in the supply chain. This three-hour Workshop, set for Nov. 
7 from 9 a.m. to noon, is designed to demystify the topic, offering 
steps brands can take to vet suppliers and communicate their brand 
promise to consumers.

Workshop: How Blockchain & Related 
Technology Is Transforming the Supply Chain
Today’s ingredient supply chain is facing global challenges, with 
buyers and consumers demanding transparency into sourcing 
practices, quality control (QC) points and much more. Fortunately, 
technology is offering new solutions that support enhanced 
communication among parties, with an eye to data security and 
regulatory compliance. On Nov. 7 from 1:30 to 4:30 p.m., we’ll not 
only explain what blockchain is, but look at how it is being used in the 
ingredient supply chain, as well as discuss other innovative technology 
solutions that may improve the quality and safety of products coming 
to market.

Workshop: Effectively Partnering With a 
Contract Laboratory
The extensive range of requirements for testing ingredients and 
finished products places a great burden on manufacturers to invest 
in their own laboratory facilities, select an appropriate contracted 
partner or use some combination thereof. The first question is what 
testing is best conducted in-house and what can be efficiently 
outsourced; then comes the tricky part of selecting the right lab 
partner(s) and managing that partnership over the long term. In this 
Workshop on Nov. 7 from 1:30 to 4:30 p.m., you’ll discover the 
top considerations and questions for selecting your contract lab 
partner, as well as the steps to ensure the lab is compliant with all 
regulations—and that you’re covered. This session is underwritten 
by American Testing Lab Inc., Eurofins, Micro Quality Labs Inc. and 
New Jersey Laboratories Inc.

Esca Bona at SupplySide
New this year, the Esca Bona at SupplySide experience is designed to 
engage and serve companies working to create a good food system. 
We’ve developed a comprehensive two-day content program that 

will take place in the Esca Bona Pavilion, with short presentations on 
topics ranging from regenerative and organic agriculture to sustainable 
business practices and selecting the right supply chain partners. The 
Ingredient Story Showcase over the two days of the Expo offers Esca 
Bona sponsors the opportunity to tell their supply chain story and 
highlight their own sustainability initiatives. For complete information 
on the Esca Bona at SupplySide experience, see page 15.

AHPA Botanical Congress
The American Herbal Products Association (AHPA) will present its 
7th Annual Botanical Congress on Nov. 10 from 7:30 a.m. to 5 p.m. 
Produced in cooperation with the American Botanical Council (ABC), 
this unique event is designed to showcase industry experts offering 
firsthand experience, education and information. With an agenda 
including topics such as financial trends shaping the industry, legal 
and regulatory challenges in the botanical space, sustainability in 
sourcing, and cannabis/hemp/cannabidiol (CBD), attendees are certain 
to take away information that will inform strategic business decisions 
in the coming years. Of particular interest is this year’s keynote 
presentation, in which Galina Roofener, LAc, of the Cleveland Clinic, 
will discuss how traditional East Asian medicine is being incorporated 
into the Cleveland Clinic Wellness Institute’s dispensary.

Ensuring Regulatory Compliance
The SupplySide Compliance Program provides tools to gain a greater 
understanding of some of the most common compliance issues 
within the industry and supports self-regulatory efforts. We provide 
compliance monitoring during the SupplySide shows, enforcement 
when necessary, and educational resources before, during and after 
the live event. Our goal is to provide an environment that promotes 
innovation and growth within the healthy ingredients industry, and we 
ask all participants to be part of this effort. If you see an ingredient or 
claim during SupplySide that raises concerns, please report it either in 
person or using the SupplySide West mobile app.

During SupplySide West 2018, I hope you’ll take the time to explore 
all that the show has to offer. With an Expo Hall featuring 1,300+ 
exhibiting companies, more than 140 hours of workshops and 
education sessions, and networking opportunities across the five days 
we’re in Las Vegas, there is so much that can propel your business 
forward. As always, I look forward to seeing you there and learning 
more about how we can support your innovation in the future. If you 
want to connect, you can hit me up on Twitter at @heathergranato.

SupplySide West is the industry’s gathering place where science and strategy intersect—
in the Expo Hall, during conference programming and even in the networking that builds 
new relationships. This year’s event is no different, with a range of education sessions 
that go beyond product ideation and explore key issues that are impacting our industry 
now and in the future.

Top SupplySide West Picks 
From Heather Granato, vice president, content

https://west.supplysideshow.com/en/education/workshops/The-New-Age-of-Biotechnology.html
https://west.supplysideshow.com/en/education/workshops/How-Blockchain-Related-Technology-Is-Transforming-the-Supply-Chain.html
https://west.supplysideshow.com/en/education/workshops/How-Blockchain-Related-Technology-Is-Transforming-the-Supply-Chain.html
https://west.supplysideshow.com/en/education/ahpa-botanical-congress2018.html
https://west.supplysideshow.com/en/exhibit/compliance.html
https://twitter.com/@heathergranato


Official Vitamins Sponsor

Since 2007, Orgenetics, Inc. has been changing the 
world of vitamins with 100% USDA Organic & All 
Natural Vitamins from Organic fruits & vegetables as 
part of the Orgen(r) brand. These are standardized 
water extracts, meaning no synthetic solvents, 
excipients, carriers, or any fillers. And they contain 
essential co-factors and co-nutrients that may help to 
improve the activity and stability of the vitamins.

Visit us at Booth #3857  
at SupplySide West 2018!

NOVEMBER 6-10, 2018
Expo Hall November 8 & 9 | Mandalay Bay, Las Vegas, NV

Learn More About Orgenetics!

http://www.orgenetics.com/?utm_source=INS&utm_medium=digital_ad&utm_campaign=Whats_Hot&utm_content=Orgenetics_Official_Vitamins_Sponsor
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ADM Champions Comprehensive Offerings
Archer Daniels Midland Co. (ADM) will highlight its broad range of 
health and wellness, plant-based protein and sweetening ingredient 
and solution capabilities. 

The purposefully crafted, functional products were designed to 
demonstrate how ADM’s comprehensive ingredient portfolio can 
help food and beverage developers meet consumer demand for 
individualized health and wellness needs. 

By leveraging its research-backed understanding of consumers’ 
expectations for taste and nutrition, ADM developed a plethora of  
on-trend products for skin, brain or gut health, many of which  
feature plant-based proteins and sweetening solutions for no-  
to low added sugars.  +

For more information, visit Booth #4357 at SupplySide West.

AIDP Continues to Build Branded  
Ingredient Portfolio
AIDP will be showcasing VegD3®, its new 100 percent pure non-
genetically modified organism (GMO) plant-source vitamin D3. 
Approved by The Vegan Society, the ingredient is scalable, sustainable 
and stable, as well as kosher and halal certified. It is available in 
crystal (40 miu/g), oil (1 miu/g) and powder (100,000 iu/g) formats, 
all of which have been stability tested and offer high levels of purity.

AIDP has also taken over as the exclusive distributor for Natural 
Remedies in North America, and will be featuring cognition, joint 
health and gut products (such as GutGard) from the Ayurvedic herb 
company.

Expo attendees are invited to Happy Hour at the AIDP booth 
on Thursday, Nov. 8, at 4 p.m. AIDP is co-hosting with Kappa 
Biosciences, and the companies will be presenting new information 
on Kappa’s Vitamin K2 ingredient, a microencapsulated vitamin K2 
with superior stability.

AIDP will be demonstrating a variety of food and beverage items 
containing these ingredients. + 

For more information, visit Booth #3963 at SupplySide West.

Science Takes Center Stage  
at Aker BioMarine 
Aker BioMarine created the Pure Science Research Program, led by 
a team dedicated to science, innovation and product development. It 
has been exploring the effects of krill oil on some of the most extreme 
athletes in the world. Preliminary data suggested krill products would 
benefit the active lifestyle market.

In addition to sports research, the Pure Science Research team is 
excited to be part of a new clinical study in another arena. Aker 
BioMarine joined forces with Lupus Research Alliance to look into 
krill oil as a natural resource for people with lupus. The clinical study 
results are expected in 2020.

Show attendees are encouraged to visit Aker BioMarine to learn more 
about the company’s current research and future initiatives, plus all 
who visit are welcome to test their Omega-3 Index levels onsite.  +

For more information, visit Booth #3973 at SupplySide West.

Alkemist Labs Demystifies Testing

Alkemist Labs is sponsoring the American Herbal Products 
Association (AHPA) Member Reception on Thursday, Nov. 8, from  
5:30 to 7:30 p.m. in Islander C.

Expo attendees can visit the Alkemist Labs staff during Exhibit Hall 
hours to have all their questions answered about botanical testing. 
Popular questions include inquiries about botanical reference 
standards, test methods for finished products, botanicals most at risk 
for adulteration, ways to protect a company from adulteration, and 
how to take testing programs to the next level.

Attendees can also come by the booth to meet Alkemist’s new 
laboratory director, Toto Phoutthavantha, Ph.D. He has more than 
14 years of experience in analytical laboratory testing in the 
biotechnology and pharmaceutical industries, including clinical 
diagnostic testing. +

For more information, visit Booth #4028 at SupplySide West.

Exhibitor News & Hot Products

https://www.adm.com/products-services/food
http://aidp.com/index.php
https://www.superbakrill.com/
https://www.alkemist.com/
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AMCO Proteins Highlights Specialized  
Protein Ingredients

AMCO Proteins is featuring two specialized protein ingredients: a 
Whey Protein Hydrolysate (Tempro 80) and a proprietary Milk Protein 
Isolate blend. The company wants to demonstrate the functions of a 
hydrolyzed protein can also yield a tasty, nutritious treat.

A high-protein peanut butter bar prepared with the Milk Protein 
Isolate Blend will be sampled. Providing more than 25 g of protein per 
serving size, the blend has been specifically designed to enhance the 
functionality of nutrition bars by offering exceptional mouth clearance 
and softness. “Typically, high-protein bars are very dense and 
difficult to chew,” noted Gail Sabatura, AMCO’s head of research and 
development (R&D). “Also, most dairy-based bars carry a short shelf-
life that ends with a rock-hard bar. Our goal was to develop a blend 
that helps to extend the natural shelf life of the bar without sacrificing 
its texture over time.” 

A second sample is a snack application, a chocolate-covered 
pretzel using Tempro80 to fortify the chocolate coating with protein. 
Upon conducting several trials, the company’s R&D team discovered 
the ingredient was able to solve functional and sensorial issues 
common when fortifying compound coatings with protein. “First 
and foremost, it’s the particulate size that matters: the smaller the 
protein fraction, the more smooth it will feel when eating,” Sabatura 
explained. “Secondly, hydrolyzed proteins tend to be less viscous 
and more pourable when mixed into higher fat bases, whereas whole 
intact proteins tend to seize up and solidify.”  +
For more information, visit Booth #2474 at SupplySide West.

AMPAK Co. Unveils New Logo, Website
AMPAK Co. Inc. is unveiling a new corporate logo and an 

enhanced corporate website as part of a strategic rebranding effort. 
The object of the refresh is to reintroduce AMPAK Co. and highlight its 
expanded product portfolio of domestically and globally sourced high-
quality, functional ingredients for multiple industries. 

“Our new logo gives AMPAK Co. Inc. a bright and refined look; 
one that visually captures our finest qualities—trust, quality and 
innovation,” stated Amarish Parikh, president. “Our new website 
provides greater opportunity to interact with our many current and 
potential clients and partners.” 

Visitors to the website can also browse the company’s 
achievements and plans to participate in upcoming trade and 
networking events, such as SupplySide West.  +
For more information, visit Booth #4121 at SupplySide West.

Artemis Focuses on Heart Health 
Weider Global Nutrition opted to use BerryDark™ Aronia 15% 

from Artemis International in its new heart health product. The Artery 
Health supplement was formulated to support healthy heart function 
by keeping arteries flexible through proper calcium transportation and 
increased blood flow. Artemis’ BerryDark Aronia serves as a key ingredient. 

“Weider focuses on formulating with the highest-quality 
ingredients; it’s important to have strong science so we know we’re 
giving people products that really work,” stated Colby McLellan, 
Weider’s vice president of product development.

Artemis International is actively partnering with other food, 
beverage and supplement manufacturers in product development 
featuring BerryDark Aronia extract, powders and concentrates in  
their formulations. +
For more information, visit Booth #2073 at SupplySide West.

Aurea Biolabs Introduces New Technology
Aurea Biolabs is launching Zeal Technology™, a liposomal powder 

technology for maximum bioavailability and efficacy. It enables the 
targeted delivery of active ingredients directly to the cells in a stable, 
powder form for maximum potency. Zeal Technology uses well-aligned 
specific carriers to retain the core structure of the liposomal bi-layer 
in its powder form—encapsulating the bioactive molecules effectively, 
increasing efficiency and loading capacity, and facilitating the release 
of active ingredients intact at the site. The unique technology is suitable 
for the delivery of hydrophobic, hydrophilic and amphipathic bioactive 
components (e.g., curcumin) in a variety of uses—as carriers for a 
wide range of medications, vitamins, minerals, plant and biomolecules, 
and in Dermato Cosmetology. + 

The official unveiling of Zeal Technology will take place at the 
company’s booth on Friday, Nov. 9, from noon to 12:20 p.m.

For more information, visit Booth #2236 at SupplySide West.

http://www.amcoproteins.com/
http://www.ampakcompany.com/
http://www.artemis-international.com/
http://www.aureabiolabs.com/
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Balchem Reports on Trends in Nutrition 
Throughout Life Stages

“Trends in Nutrition Throughout Life Stages” will be the 
SupplySide West 2018 focus of Balchem Human Nutrition and 
Pharma, which manufactures and sells the Albion Minerals brand of 
scientifically validated chelated minerals and the VitaCholine brand of 
the essential nutrient choline. 

Balchem’s Ingredient Solutions unit—which develops customized 
food and beverage solutions via its novel microencapsulation, 
powder, flavor and cereal systems, delivering enhanced sensory 
attributes and nutritional benefits—developed stick packs and 
powder sachets featuring Albion minerals and VitaCholine to sample 
at the company’s booth. 

Balchem is also hosting a Breakfast Brief on Friday, Nov. 9, from  
9 to 10 a.m. in Islander D, on the lower level of the Convention Center. 
Speakers will examine the first 1,000 days of nutrition for on-the-go 
active youth, nutritional boosters for adult professionals and active 
seniors, as well as take a look at nutritional products added to daily 
diets. Join this session and explore nutritional trends across all 
ages. The speakers include Deanne Dick, business director, Balchem 
(powder/flavor expert); Jessica Myers, marketing manager, Balchem; 
and Steve Stewart, technology manager – Ingredient Solutions, R&D 
product development.  +

Balchem is the official Sports Nutrition Sponsor of  
SupplySide West 2018.

For more information, visit Booth #3757 at SupplySide West.

Bell Flavors & Fragrances Announces  
New President and COO

Bell Flavors & Fragrances announced the hire of Ron Stark 
as president and chief operating officer. Stark holds a master's in 
business administration from Xavier University School of Business 
Administration, and has held executive-level positions at Tyson 
Hudson Foods and The Coca-Cola Co. For the last 12 years, he has 
worked with Givaudan Flavors as vice president of sales, North 
America.

James Heinz, Bell’s current president and CEO, shared his 
excitement about Stark coming on board, acknowledging he’ll bring 
“a wealth of industry knowledge and experience that will continue 
Bell’s success in the future.” 

Heinz will continue as the company's CEO. +
For more information, visit Booth #2232 at SupplySide West.

BENEO Launches Clean Label Rice Starch
BENEO expands its Remypure portfolio with the launch of its 

second functional native rice starch, Remypure S52. A unique 
production process enhances the functional properties of Remypure 
rice starches without using chemicals, thus achieving performance 
levels comparable or superior to modified food starches, and 
supporting a clean label.

In convenience foods like soups, sauces and ready-to-eat (RTE) 
meals, Remypure S52 allows food manufacturers to create unique 
textures and excellent product stability under extreme circumstances, 
such as low pH, high temperature and high shear—without the need 
for modified starches.

BENEO will also feature additional ingredients from nature such 
as prebiotic fibers derived from chicory root. These prebiotics improve 
digestive health and are also used to reduce sugar and fat. 

The company’s Palatinose™ (generic name, isomaltulose) is 
a low-glycemic sugar made from sugar beet. Isomaltulose, which 
also naturally occurs in honey, is slowly released into the body for 
sustained energy. 

Visitors to the BENEO booth can sample a clean label  
chipotle mayonnaise featuring the new Remypure S52 rice starch, 
sugar-reduced cookies with Orafti® chicory root fiber, sugar-free 
caramel popcorn with isomalt, and a sustained energy beverage  
with Palatinose.   +
For more information, visit Booth #4077 at SupplySide West.

BI Commemorates Ruby Anniversary
BI is celebrating its 40th anniversary. In honor of its “ruby” 

milestone, the company plans to showcase a functional popcorn 
snack featuring lentil protein concentrate, as well as two unique and 
rosy ruby-colored beverages—one featuring guayusa and another 
featuring pumpkin seed protein concentrate. BI invites attendees to 
join the team in celebrating 40 years of business “rooted in trust.” 

“I believe that our success and longevity in the natural products 
industry is the result of our concentrated focus on providing clean 
and high-quality ingredients, as well as the advanced capabilities of 
our manufacturing system,” said Randy Kreienbrink, vice president 
of marketing for BI. “Transparency isn’t just a motto for BI—it’s very 
much a part of the way we conduct business.”  +
For more information, visit Booth #3172 at SupplySide West.

http://www.balchem.com/human-nutrition-and-health
http://www.balchem.com/human-nutrition-and-health
http://www.bellff.com/
https://www.beneo.com/
http://www.binutraceuticals.com/


29

N
E

W
S

 A
N

D
 P

R
O

D
U

C
T

S

BLS Presents ‘True Source of Energy’
Bioenergy Life Science Inc. (BLS) is participating in the Exhibitor 

Presentation Theater (Booth #1381) on Thursday, Nov. 8, at 4:30 p.m., 
with a talk about the true source of energy. Michael Crabtree, director 
of scientific studies and technology at BLS, will propose a new and 
cutting-edge view of energy through the lens of purine nucleotide 
synthesis. This synthesis is the production of adenosine triphosphate 
(ATP), which relies on a sufficient supply of Bioenergy Ribose®.

Crabtree noted the company is always looking for ways 
to combine Bioenergy Ribose with other ingredients for new 
possibilities. One such concept is BLS’ new product, RiaGev™.  
The proprietary compound combines Bioenergy Ribose and a form 
of vitamin B3. It is distinctly formulated to enter the salvage pathway 
directly to more efficiently increase nicotinamide adenine dinucleotide 
(NAD) in the body. Unpublished new research demonstrated RiaGev 
maintained and enhanced mitochondrial health by boosting NAD 
levels, inducing creation of new mitochondria and promoting  
healthy aging.

BLS will be sampling RiaGev and Bioenergy Ribose at its booth.  +
For more information, visit Booth #3671 at SupplySide West.

Clasado Biosciences Showcases Prebiotic
Clasado Biosciences will feature its patent-protected 

revolutionary prebiotic food supplement Bimuno®, available as a 
syrup or powder. The highly purified galactooligosaccharide (GOS) 
mixture naturally feeds and stimulates the growth and activity of 
Bifidobacterium in the gut (Am J Clin Nutr. 2008;87:785-791). It has 
been shown to help maintain digestive comfort (Neurogastroenterol 
Motil. 2018;e13440), and to support gut health and immune health in 
older populations (Br J Nutr. 2015:114;586-595).

Clasado Biosciences has also arranged for Glenn Gibson, a 
professor at the U.K.’s University of Reading, to give a talk titled 
“Prebiotics: What they are and what they do for gut health (including 
the Bimuno evidence).” Gibson was an early adopter of researching 
prebiotics as a way to modulate gut bacteria for improved health. His 
talk will be on Thursday, Nov. 8, at 4 p.m. in the Exhibitor Presentation 
Theatre, Booth #1081.  +
For more information, visit Booth #3824 at SupplySide West.

Cold Jet Provides Live Dry-Ice  
Cleaning Demos

Cold Jet® is providing dry-ice cleaning demonstrations at 
its booth, utilizing the company’s i³ MicroClean dry-ice blasting 
technology. The process is a nonabrasive, nonconductive cleaning 
method that is fast, delicate and does not use chemicals or solvents. 
Using particles of dry ice accelerated with compressed air, the dry-ice 
cleaning process can replace traditional cleaning methods.

Traditional cleaning methods of equipment and facilities can be 
time-consuming and ineffective, involving significant amounts of 
chemicals, water and secondary waste. Dry-ice blasting can clean 
packaging and food processing equipment without the need for 
disassembly, scrubbing, water cleanup or chemicals.

The process can reduce bacterial contamination on surfaces, 
cross-contamination caused by nuts and other allergens, and protein 
residues on food processing equipment.  +
For more information, visit Booth #3325 at SupplySide West.

Cosucra Doubles Pea Protein Capacity 
On top of commissioning a €36 million investment to expand 

its production capacity in Belgium, Cosucra is also increasing its 
presence in North America, Canada and Mexico with the inauguration 
of a new subsidiary in the United States.

At the show, the company will highlight its pea protein isolate 
Pisane™, its functional pea fiber Swelite™ and its functional pea 
starch Nastar™. Visitors will have the opportunity to taste the 
naturally sourced, clean label ingredients in four nutritional concepts: 
a high-protein energy bite; a protein-enriched exercise and cognitive 
improvement beverage; a protein-enriched beauty-from-within and 
bone health beverage; and gluten-free, nutrient-rich popped chips.

Plant-based protein, gluten-free, allergen-free, clean label 
solutions or texture improvement are some of the key consumer 
drivers Cosucra can help address.  +
For more information, visit Booth #3835 at SupplySide West.

http://bioenergylifescience.com/
http://www.clasado.com/
https://www.coldjet.com/en/index.php
https://www.cosucra.com/
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Hemp Extract From CV Sciences  
Self-Affirmed GRAS

CV Sciences Inc., supplier and manufacturer of hemp-derived 
phytocannabinoids including CBD oil, attained self-affirmed GRAS 
(generally recognized as safe) status for its hemp-derived CBD gold 
extract. The ingredient is featured in the company’s PlusCBD Oil™ 
Gold Formula product line.

Joseph Dowling, CEO at CV Sciences, commented, “We are 
committed to building consumer confidence and trust in the safety 
and quality of our products, supported by scientific evidence. This 
milestone significantly advances our leadership in this space and 
provides us with opportunities to broaden consumer access to our 
products, while removing any doubts on the safety and benefits of 
our products.”

CV Sciences’ vertically integrated process allows for Full 
Traceability – From Seed to Shelf™, supporting the product quality 
and safety of its finished products.  +
For more information, visit Booth #2727 at SupplySide West.

Cypress Systems Shares New Information
Cypress Systems Inc. will feature new information on selenium, 

including its BodyReady platform, and a white paper on maternal  
and infant health.

The body-ready approach to nutrient utilization addresses why 
form makes a difference, and provides critical information as to the 
value of the personalized nutrition matrix when formulating condition-
specific products. The new Cypress BodyReady platform embraces 
scientific information on the body’s metabolic pathways and how they 
affect the utilization of selenium—including the company's flagship 
product SelenoExcell high-selenium yeast.

The white paper was based on a 2018 research executive 
summary outlining the role of selenium in maternal and infant health. 
Cypress Systems compiled research indicating that selenium plays 
a significant role in a healthy pregnancy and infant development. 
Specifically, high-selenium yeast reduced the risk of preterm births 
(J Obstet Gynaecol. 2010;30[1]:30-34) and pre-eclampsia (Br J Nutr. 
2015;113[2]:249-258). The company is passionate about educating 
the industry and consumers as to the importance of including 
standardized, body-ready selenium in maternal supplements.  +
For more information, visit Booth #2432 at SupplySide West.

Davidia Gift Card Drawing
Davidia Healthtech LLC will be hosting a US$100 Amazon gift 

card giveaway at its booth. Attendees need not be present to win, and 
can enter by visiting the booth during exhibit hall hours Thursday and  
Friday until the drawing at 3 p.m. on Friday. 

Company representatives will be on hand throughout the expo 
to discuss topics such as the regulatory requirements of bringing 
ingredients to market in the United States or China, which natural 
ingredients are best for certain applications, and how to develop a 
scientifically validated ingredient or product for a brand.  +
For more information, visit Booth #1425 at SupplySide West.

Deerland Probiotics & Enzymes  
Showcases Versatility

Visit Deerland Probiotics & Enzymes twice at SupplySide West: in 
its booth and in the booth of recently acquired National Enzyme Co. 
(NEC). Deerland will be featuring its branded enzyme, probiotic and 
prebiotic ingredients—ProHydrolase® for protein digestion and sports 
nutrition, probiotic Bacillus subtilis DE111® and innovative non-fiber 
prebiotic PreforPro®. All three products are supported by human 
clinical studies and are Non-GMO Project Verified.

Samples of chocolates and gummies fortified with DE111 will 
demonstrate its versatility for use in foods and beverages, in addition 
to traditional supplements. The probiotic remains viable under a wide 
temperature range.

On a fun note, attendees can take home a “Deerland Doodle” 
drawing of themselves, designed digitally by a caricature artist.

And don’t miss out on a special presentation, “The Role of 
Probiotics in Sports Nutrition,” at the IPA [International Probiotics 
Association] Probiotic Resource Center, Booth #5355. Deerland’s vice 
president of science and technology, John Deaton, Ph.D., will present 
clinical findings supporting the athlete-specific benefits of DE111.  +
For more information, visit Booths #4937 (Deerland) and 
#5543 (formerly NEC) at SupplySide West.

https://cvsciences.com/
http://www.cypressingredients.com/
http://www.davidiahealthtech.com
https://www.deerlandenzymes.com/


™

INDUSTRIAL HEMP PROCESSOR

Official CBD Sponsor 

Lilu’s Garden is a seed to shelf 
industrial hemp ingredient 
manufacturer located 
in Denver, Colorado. 
As the largest and 
most consistent hemp 
manufacturer in the Western 
Hemisphere, Lilu’s is regulated under 
Colorado Food Based Extractions. We process 
CBD, CBN and CBG isolates, multi-spectrum 
oils and water solubles as well as customized 
cannabinoid blends all of which are 100% THC 
free. Our patent-pending aqueous manufacturing 
process is clean, green and free of any and all 
solvents or synthetics.

Visit us at Booth #3976  
at SupplySide West 2018! 

NOVEMBER 6-10, 2018
Expo Hall November 8 & 9 | Mandalay Bay, Las Vegas, NV

Learn More About Lilu’s Garden!

http://lilusgarden.com/?utm_source=INS&utm_medium=digital_ad&utm_campaign=Whats_Hot&utm_content=LilusGarden_Official_CBD_Sponsor
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Diana Food Launches Fruit-Based Ingredient
Diana Food, nutrition division of German-based Symrise, will 

launch Cerebelle™, a proprietary blend of extracts made from two 
potent polyphenol-rich fruits, grape and wild blueberry.

A clinical study published in The Journals of Gerontology by 
researchers from the Canadian-based Institute of Nutrition and 
Functional Foods (INAF) and the University of Bordeaux in France, 
showed six-month supplementation with Cerebelle improved memory 
in healthy, older adults (2018; DOI:10.1093/gerona/gly166). From the 
study results, Joyce Cascella, consumer health category manager, 
Diana Food, also inferred Cerebelle improved verbal memory in 
healthy elderly people, and visiospatial memory in those with a lower 
level of memory performance.

The company will also be holding iPad giveaways at its booth.  +
For more information, visit Booth #5081 at SupplySide West.

DuPont Features Inventive  
Ingredient Solutions

DuPont is showcasing a range of market-based health and 
wellness innovations, including probiotics for various health 
indications; plant-based protein advancements; cultures developed 
for plant-based, fermented applications; and food protection 
solutions. Booth visitors will discover a broad portfolio of innovative 
ingredients. These include: HOWARU® Protect Prenatal+, a probiotic 
to support the immune health of mother and baby; TRUPRO™ 
2000 Pea Protein, designed to elevate plant-protein beverages with 
superior flavor and product consistency; and GUARDIAN® TOCO 30P,  
a label-friendly antioxidant from naturally sourced mixed tocopherols 
in a powder form for improved productivity.

These and other DuPont ingredients can be tasted in applications, 
including several ready-to-drink (RTD) beverages and a unique snack 
pack showcasing meat-free jerky. 

Additionally, DuPont is sponsoring a presentation at SupplySide 
Central (Booth #1036) on Friday, Nov. 9, at 11:00 a.m. “Prenatal to 
Toddler: Optimizing Nutrition for Early Life Development” features 
Nick Grasman, lead market manager, pharmaceutical excipients, 
sharing the latest scientific findings on the benefits of establishing a 
healthy and diverse microbiome in infancy.  +
For more information, visit Booth #4857 at SupplySide West.

Elixinol Launches Hemp-Based  
Natural Skin Care 

U.S.-based Elixinol announced the distribution of Sativa, its first 
globally available, hemp-based skin care line. The eight-product 
range includes cleansers, moisturizers, serums, shampoo, conditioner, 
lip balm and aluminum-free deodorant.

Designed with a Purify, Replenish and Rejuvenate care philosophy, 
Sativa includes 100 percent natural ingredients, exotic botanicals 
and certified organic ingredients from around the globe. All products 
are vegan and 100 percent free of paraben, sulfate and aluminum. 
All ingredients are sustainably sourced, and the testing and 
manufacturing are cruelty-free and carbon-neutral. 

The products have a fresh, herbaceous scent and velvety 
textures. Key ingredients include aloe, hemp, lavender, rosemary 
and rosehip; along with tropical ingredients such as finger lime, 
copaiba oil and guayusa; and exotic ingredients including kimchi 
and Gotu kola extract.  + 

For more information, visit Booth #1223 at SupplySide West.

Evolva Showcases Versatile Resveratrol
Evolva will feature Veri-te™ resveratrol CWD 90, a cold-water 

dispersible ingredient system designed for optimal beverage 
formulation. As resveratrol is not water-soluble, the innovative 
delivery format opens new possibilities. The ingredient was  
developed using LipiSperse™ technology in partnership with 
Pharmako Biotechnologies.

Veri-te is produced using a unique fermentation process that 
yields resveratrol at more than 98 percent purity with consistent 
quality. Potential applications include health and wellness 
supplements, beverages, on-the-go beverage powders, cosmetics 
and skin care products. 

At the booth, attendees can sample products made with Veri-te 
resveratrol—melt-in-the-mouth lemon powder sticks and bite-sized 
chocolate supplements—which further demonstrate the ingredient’s 
versatility.  +
For more information, visit Booth #2677 at SupplySide West.

https://www.diana-food.com/
http://www.danisco.com/food-beverages/
https://elixinol.com/
http://www.veriteresveratrol.com
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ExcelVite to Share Research Updates,  
New Ingredients 

PIC/S (Pharmaceutical Inspection Co-operation Scheme) GMP 
(good manufacturing practice)-certified palm phytonutrients producer 
ExcelVite will share the latest science on EVNol SupraBio™ patented 
and bioenhanced palm tocotrienol complex and its two decades of 
brain protection research. ExcelVite will share about the potential and 
unique formulation strategies of EVTene™ mixed carotene complex 
for vision health.

The company will also be sharing two new dietary supplement-
grade, full-spectrum vitamin E products added to its ingredient 
portfolio. EVNol™-RP and EVNolMax™-RP are non-soy, non-GMO, 
full-spectrum tocotrienol and tocopherol complexes in oil and powder 
forms, respectively. 

In unpublished research, EVTene showed promising results in 
mitigating age-related macular degeneration (AMD). Conducted by 
the Malaysian Palm Oil Board, the study demonstrated EVTene has 
potential in maintaining AMD’s cell line viability.  + 

For more information, visit Booth #3643 at SupplySide West.

Famenity Launches Targeted Ingredients
Famenity is launching pure freeze-dried Silk Fibroin Peptide Brain 

Factor-7 (BF-7) powder, which was notified as a new dietary ingredient 
(NDI) with no objection letter from FDA. In Korea, it was approved as a 
functional food ingredient with a health claim for memory improvement. 
The ingredient is suitable for children and seniors, with applications 
ranging from a jelly stick to beverage powder.

Additional ingredients being introduced include MR-10 for men’s 
health, MS-10 for women’s health and Toscare for stress.  +
For more information, visit Booth #4777 at SupplySide West.

Fiberstar Launches Fiber Ingredient
Fiberstar Inc. is launching Citri-Fi® 150, a cost-effective functional 

fiber for the baked good segment. The new product is derived from 
citrus fruit byproduct. Citri-Fi 150 provides water-holding capacity 
beneficial in improving freshness over shelf life in breads, muffins, 
cookies, gluten-free bakery and other baked goods. The natural 
ingredient qualifies as a fiber under new FDA guidelines. And because 
it can be labeled as citrus fiber, dried citrus pulp or citrus flour, it 
resonates well in the clean label and natural food markets.  +
For more information, visit Booth #3983 at SupplySide West.

FoodChain ID Expands Portfolio,  
Announces Risk Assessment Tool

FoodChain ID, formerly known as Global ID Group, is expanding its 
portfolio with the addition of organic certifications for U.S. companies. 
With nearly half of its non-GMO verification clients simultaneously 
certifying organic, the consolidated certifications can help clients 
save time and money.

The company also recently acquired Bioagricert, a global 
company that was among the first to market in the certification of 
organic foods.

In addition, FoodChain ID is now offering a free risk assessment 
using its HorizonScan database of food safety and fraud reports. The 
analysis provides food safety professionals an opportunity to see how 
quickly and effectively they can identify and prioritize supply chain risks.

The web-based, food-safety software displays the most important 
issues affecting each food commodity with pertinent, actionable facts. 
Users can search by commodity, country of origin, type of hazard, 
supplier or date of event, as well as set up automatic alerts for the 
commodities and issues they feel are most important. It is utilized 
across the food supply chain in sectors such as baking and milling, 
flavors and fragrances, meat processing, confectionery, cheese and 
dairy, spices and more.  +
For more information, visit Booth #2130 at SupplySide West.

https://www.excelvite.com/
http://www.famenity.com/
http://www.fiberstar.net/
https://www.foodchainid.com/
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Fruit d’Or Involved With Test Method Study
A recent quality analysis of 10 commercially available cranberry 

products showed that distinguishing and quantifying cranberry 
proanthocyanidins (PACs) within complex mixtures, using 
chromatographic techniques, is challenging. The resulting review, 
published in the journal Food Control, highlighted the limitations of 
high-performance thin-layer chromatography (HPTLC) and other 
standard analytic methods (2018;86:214-233). 

Fruit d’Or Nutraceuticals was not a study sponsor, but Fruit d’Or 
Cranberry Juice was used as a reference material. The investigator-
initiated study evaluated the quality of 10 commercially available 
cranberry products, sold in sticks, caplets, tablets and syrups, 
purchased in French pharmacy stores. Half of the products were 
labeled to contain single-ingredient cranberry; the other five 
contained ingredient combinations including blueberry, grape seed, 
bell heather and hibiscus. Researchers had no information about the 
products’ ingredients except what was on the labels. 

In addition to HPTLC, the products were evaluated using ultra 
high-performance liquid chromatography combined with mass 
spectrometry (UHPLC-MS). The total PAC content was determined 
by UV/Vis spectrophotometry after reacting the products with 
4-(dimethylamino) cinnamaldehyde (DMAC). 

The results were highly variable and difficult to interpret, 
particularly when products contained ingredients besides cranberries 
that also contained PACs. These results may call into question the 
authenticity of a range of cranberry ingredients in supplements, as 
well as issues examining their effectiveness across clinical trials. 
Study authors concluded, “Standardization of the quality control (QC) 
of commercial cranberry products is mandatory to assess the real 
impact of cranberry PACs.”  +
For more information, visit Booth #3628 at SupplySide West.

Gelnex Announces New Facility, Product and 
Expanded Production

Gelnex recently completed a new beef gelatin manufacturing 
facility in Brazil. With the addition, total production capacity increased 
to 34,000 MT/year, serving customers in more than 50 countries. 
Additionally, Brazil is host to a new beef collagen peptides production 
facility that will allow the company to triple its collagen production. 
The company’s production headquarters are located in Ita, Santa 
Catarina, Brazil, but Chicago-based In3gredients Inc. serves as its 
exclusive distributor in the United States and Canada.

Gelnex is also introducing Peptinex Agglomerated. With faster 
dissolution, the company maintains its collagen powders are even 
more versatile.  +
For more information, visit Booth #5124 at SupplySide West.

Giellepi Presents Bioenhanced  
Diosmin Ingredient

Giellepi S.p.A. is presenting µsmin® Plus, an innovative diosmin 
formulation featuring dramatically enhanced absorption and 
bioavailability. Diosmin is a flavonoid glycoside naturally occurring in 
fruits from citrus species. Like other flavonoids, diosmin is poorly 
absorbed from the gut and, consequently, its oral bioavailability is limited. 

The improved oral absorption of µsmin Plus has been assessed  
by a preclinical study published in Natural Product Communication 
(2015;10[9]:1569-1572), and confirmed by a second human 
pharmacokinetic study recently published in Molecules 
(2018;23[9]:2174). The results showed a ninefold higher systemic 
absorption of µsmin Plus compared to unformulated micronized 
diosmin, after a single oral administration.  + 

For more information, visit Booth #2680 at SupplySide West.

GPC Shares Nutritious On-Trend Solutions
MALTRIN SS™ dried glucose syrup has reduced sugars (DP1/

DP2) compared to corn and tapioca syrup solids products. This 
new ingredient from Grain Processing Corp. (GPC) builds solids for 
enhanced mouthfeel and contributes minimal sweetness with a 
neutral flavor. The dried glucose syrup will be featured in a dry mix, 
plant protein meal replacement drink.

Also on display, MALTRIN® Tapioca Syrup Solids improve binding 
and softness to maintain texture in better-for-you snack bars, as 
exemplified by peanut butter protein bites. INSCOSITY® Instant 
Modified Starch helps control moisture migration and improves 
moisture retention in high protein bars. 

Tasty Seaberry Supplement Chews will feature MALTRIN Tapioca 
Maltodextrin to help control sweetness and osmolality. The ingredient 
provides a smooth mouthfeel with a neutral flavor and is easily 
dispersed in high solids systems such as gels and chews.

GPC now offers Non-GMO Project Verified maltodextrins, corn 
syrup solids and ethyl alcohol.  +
For more information, visit Booth #4276 at SupplySide West.

https://fruit-dornutraceuticals.ca/
http://www.gelnex.com.br/en/
http://www.giellepi.it/
http://www.grainprocessing.com/
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HFI Promotes ‘Unleash the Power  
of Purple’ Campaign 

Healthy Food Ingredients (HFI) continues its “Unleash the power 
of purple” marketing campaign focused on the company’s Suntava 
Purple Corn® ingredients. According to the company, a 1 oz. serving 
of Suntava Purple Corn can more than double the current daily  
intake of health-promoting anthocyanins. And ounce for ounce, 
it has more antioxidant power than blueberries, acai berries and 
pomegranate juice.

HFI also recently added flakes to its lineup of purple corn 
ingredients including flour, meal and grits. The flakes can be used in a 
variety of applications including baking, snacks, clusters, granolas and 
pressed bars. Like HFI’s other ingredients, the purple corn flakes are 
available as organic or non-GMO. Whole grain and minimally processed 
with natural color, the flakes lend themselves to a clean label.  +
For more information, visit Booth #1176 at SupplySide West.

House Wellness Foods Releases New Line  
of Probiotic Food Products

House Wellness Foods reintroduced its trusted flagship product 
heat-killed Lactobacillus plantarum L-137™ to the market with a 
series of six practical and fun food options including drinks, snacks, 
meals and add-ins that make the ingredient more user-friendly and 
versatile, while giving consumers new choices. 

The convenient food products have already been  
embraced by Japanese consumers. Featuring inclusion in items 
such as instant noodles, desserts and an energy gel pack, the 
company set out to help make consumers aware that they can 
support their health with immunobiotics in colorless, odorless  
forms that fit their lifestyles.  +
For more information, visit Booth #2462 at SupplySide West.

Must-Have Vitality Kit.  
Trade shows in Las Vegas have a way of wearing people down. 
Sore feet, late nights, tired voices, upset stomachs... you get the 
picture. These handy kits provide helpful products that contain 
the industry’s finest ingredients and showcase the applications 
in which they can be used to put a little more pep in everyone’s 

step. Pick up your kit at the Main Entrance to the expo, or at any 
of the participating sponsors’ booths:

Vitality 
Kit 
2018

SPONSORED BY

NOVEMBER 6-10, 2018
Expo Hall November 8 & 9 
Mandalay Bay, Las Vegas, NV

Learn More

https://www.hfifamily.com/
https://health.housefoods.jp/hk-l-137/index_e.html
https://west.supplysideshow.com/en/attend/networking/survival-kit.html?utm_source=INS&utm_medium=digital_ad&utm_campaign=Whats_Hot&utm_content=Vitality_Kit
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HP Ingredients Announces Patent,  
Updated Ingredients

HP Ingredients announced the company’s signature cognitive 
support ingredient, NeuroActin®, a specific extract of Andrographis 
paniculata, received a patent granted in the European Union (EU). 

The patent application, titled, “Treatment of Alzheimer’s and 
Cognitive Impairment with Andrographolides,” detailed studies 
demonstrating efficacy of andrographolide (ANDRO), a labdane 
diterpene found in A. paniculata, preventing and reversing the 
neuropathology in two aged set of mice model of Alzheimer’s 
disease. The patent authors concluded, “Our results suggest that 
ANDRO might be used in a potential preventative and reversible 
therapy during the progression state of Alzheimer’s disease.”

HP Ingredients is also launching an improved Bergamonte® 
bergamot phenolic extract (BPE-C). Through an improved extraction 
process, the ingredient is more representative of the original juice, 
retaining the potent levels of vitamin C, pectins and pulp that were 
lost during extraction of the original process.

In an unpublished study, the new Bergamonte was found to not 
only retain the regulation of cholesterol and blood glucose levels 
shown by the original extract (as it still has the same flavonoid 
profile of naringin, neohesperidin, neoeriocitrin, melitidin and 
brutelidin), it had a significant favorable impact on body weight  
and metabolic syndrome.

Additionally, HP Ingredients is launching a microencapsulated 
form of its LJ100® Tonkgat ali. The new form of proprietary and 
patented men’s health and sports nutrition ingredient opens a 
field of new product innovation. “With the new microencapsulated 
LJ100, we can now help our brand marketer partners enter into the 
functional food and drink category that was previously not possible 
because of the extreme bitterness of LJ100,” explained CEO Annie 
Eng. “Manufacturers can now add microencapsulated LJ100 in 
their pre-workout powder drinks, nutrition and energy bars, RTD 
energy drinks without caffeine, weight loss drinks with CitruSlim® 
(LJ100 + Bergamonte), chocolate, candies and more.”  +
For more information, visit Booth #3728 at SupplySide West.

Idaho Milk Products Announces  
Facility Expansion

Idaho Milk Products announced plans to grow its specialized 
milk protein concentrate and dairy ingredients business through 
a $26 million expansion to its Jerome, Idaho, facility. Processing 
capacity will expand by one-third—accommodating an additional  
1 million pounds per day of locally sourced milk. The project 
will also include investments in new R&D capabilities, enhanced 
employee facilities and an expanded warehouse.

Tara Russell, vice president of marketing and sales, noted, 
“The investment in enhanced research and development resources 
allows us to participate in higher levels of collaboration with our 
customer partners.”

Detailed planning work has commenced, with a projected 
completion date of August 2019. As part of the expansion, Idaho 
Milk Products will add about 25 new employees, including positions 
in R&D, quality assurance (QA), administration, warehousing, 
production and transportation.  +
For more information, visit Booth #2133 at SupplySide West.

New User Experience,  
Interface From ingredientsonline.com 

Technological advancements from ingredientsonline.com 
offer an enhanced sourcing experience. New benefits include 
homepage ingredient category blocks for easy access to the most 
popular ingredients; standardized QC documents that expand/
collapse with three specific categories: product certifications, 
product documentation and factory documentation; and a search 
by country of origin, in addition to the existing methods of finding 
ingredients by application, first letter or factory.

Additional features include revamped filters allowing for quick 
and efficient searches; strategically redesigned ingredient listings, 
including the easiest path to checkout; consolidated navigation  
with images; upgraded ingredient images complete with factory  
of origin logos; and enhanced factory profile pages and factory 
search features.

Company President Sherry Wang and Peggy Jackson, vice 
president of sales and marketing, will be at the booth to discuss 
the site’s new functionality, as well as their takeaways from the 
2018 U.S. to China Tour. On the Technology & Transparency trip, 
the ingredientsonline.com executive team traveled to five Chinese 
factories with 12 U.S. delegates to see firsthand how overseas 
partners are shaping the future of nutritional raw ingredients.  +
For more information, visit Booth #4563 at SupplySide West.

http://hpingredients.com/
https://idahomilkproducts.com/
https://www.ingredientsonline.com/


37

N
E

W
S

 A
N

D
 P

R
O

D
U

C
T

S

Kerry Functional Ingredients  
Promote Wellness

In an effort to keep attendees feeling invigorated, Kerry’s 
functional ingredient brands GanedenBC30® and Wellmune® are 
sponsoring select activities during SupplySide West.

The Vitality Kit is a must-have during a trade show in Las 
Vegas and is free to all attendees. It contains a variety of helpful 
products to help keep people at their best. GanedenBC30, one of 
several ingredient sponsors of the Vitality Kit, will be providing a 
sachet of probiotic protein powder fortified with GanedenBC30 
probiotics. When combined with a serving of protein, research 
showed the probiotic enhanced the body’s ability to efficiently 
utilize protein (J Int Soc Sports Nutr. 2014;11[Suppl 1]:38), as 
well as helped reduce muscle soreness and enhance recovery 
post-exercise (PeerJ. 4:e2776). Vitality kits can be picked up at 
the main entrance of the Expo Hall or at any participating sponsor 
booth, including Kerry’s.

Returning again this year, Wellness Yoga is a great way to  
start a busy day at the expo with balance. The yoga courses  
are led by a certified yoga instructor, and all skill levels are 
welcome. Each participant will receive a Wellmune-branded  
yoga mat bag and stainless-steel water bottle to take home.  
The sessions take place on Thursday, Nov. 8 and Friday, Nov. 9  
at 7:30 a.m. Advance registration is required and recommended,  
as each session is limited to the first 100 participants;  
more details are available online.  +
For more information, visit Booth #3878 at SupplySide West.

Lonza Leads With Science
Lonza Consumer Health & Nutrition (CH&N) will demonstrate its 

patented UC-II® joint health ingredient at the UC-II Interactive Zone. 
Visitors can discover the ingredient’s unique mechanism of action, 
learn about new UC-II product concepts and review the clinical science.

UC-II ingredient benefits will be further explored in a 
sponsored presentation by Jim Lugo, Ph.D., head of ingredient 
R&D for Lonza CH&N. “Creating Joint Health Solutions to Support 
Healthy Active Aging” takes place at SupplySide Central (Booth 
#1036) on Thursday, Nov. 8, at 2 p.m., and will provide more 
information on formulating with the ingredient, as well as 
showcasing unique dosage and delivery combinations. 

The company will also highlight active nutrition applications 
through a range of advanced finished product concepts featuring 
Carnipure® L-Carnitine. Visitors can discover new prototypes, including 
formulations with Carnipure L-Carnitine, choline and vitamin B12 in a 
Licaps® liquid-filled capsule, for muscle maintenance and recovery. 
Additional ingredient highlights for the active nutrition market include 
Lonza’s ZMA® ingredient, a highly bioavailable proprietary blend of 
L-OptiZinc® zinc mono-L-methionine. 

Company experts will also share the application flexibility of the 
ResistAid® and Relora® brands.

At the expo, a wide range of innovative delivery and dosage 
forms solutions will be shown, including Lipid Multi-Particulate 
(LMP) technology, DUOCAP® capsule-in-capsule technology, and 
DRcaps™ and Vcaps® Plus vegetarian capsules. Finished product 
concepts will demonstrate how both liquid and solid formulations can 
be incorporated together, using prototypes such as the UC-II brand 
combined with complementary ingredients like curcumin.  +
For more information, visit Booth #4163 at SupplySide West.

Mibelle Biochemistry Botanical  
Supports Healthy Aging

Mibelle Biochemistry will be highlighting its newest 
ingredient, DracoBelle™ Nu. The sustainable Moldavian 
dragonhead (Dracocephalum moldavica) extract is rich in flavonoid 
glucuronides, spray granulated onto isomalt. Unpublished research 
showed DracoBelle Nu mimicked the effects of caloric restriction, 
a new anti-aging mechanism mediated by AMPK and FOXO 
activation, leading to improved cellular defense, oxidative stress 
resistance, cell detoxification and repair. Potential applications may 
support an increase in skin moisture, density and elasticity.  +
For more information, visit Booth #1981 at SupplySide West.

Milk Specialties Earns Accolade
Milk Specialties Global received the 2018 Tom Camerlo 

Exporter of the Year award. It is presented annually to a U.S. dairy 
supplier that exemplifies leadership in advancing U.S. dairy exports, 
demonstrates commitment to export market development, and 
makes exports an integral part of its overall growth strategy.

At the Expo, Milk Specialties Global will be offering flavored 
samples of PRObev, its heat-stable, clear whey protein isolate.  +
For more information, visit Booth #2981 at SupplySide West.

https://www.kerry.com/
https://west.supplysideshow.com/en/attend/networking/wellnessyoga.html
https://www.capsugel.com/
https://mibellebiochemistry.com/
http://www.milkspecialties.com/
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MN Própolis Offers Versatile Ingredient
MN Própolis offers green propolis from the rosemary bush 

(Baccharis dracunculifolia), a typical plant from southeastern Brazil. 
The variety features high artepillin-c content, a bioactive compound 
recognized for its functional potential. Propolis boasts antioxidant, 
anti-inflammatory and immune health properties. Capsules, 
tablets and functional beverages are popular applications, as are 
compounded medicines, cosmetics and pet health products. 

The company also offers lyophilized Brazilian propolis extract, 
a natural product processed by lyophilization (dehydration at cold 
temperature and under pressure). It yields a powder that’s easy to 
solubilize in water; high-density (using the lowest volume possible); 
and rich in bioactive compounds such as flavonoids, phenolic 
compounds and artepillin-c.  +
For more information, visit Booth #1928 at SupplySide West.

Natac Launches Joint Venture
Grupo Natac S.L. (Natac) announced the formation of a new 

joint venture, Natac Solutions.

“Our partners in this joint venture have a unique technology 
that will round out our technical capabilities,” said Antonio Delgado, 
CEO of Natac. He noted the combined team has decades of 
experience across many industries.

Natac will immediately incorporate the technology into its 
research facility in Madrid to assist in the development of new 
products. Additionally, the technology will be a cornerstone in 
Natac’s new production facility being built in Hervás, Spain.  +
For more information, visit Booth #5334 at SupplySide West.

Natoli Engineering Showcases  
Tableting Solutions

Natoli Engineering Co. Inc. will showcase its extensive portfolio 
of tableting and encapsulation products and services that solve 
challenges with troublesome and sticky formulations commonly 
found in cannabis and nutraceutical products.

SupplySide West will mark the North American debut of Natoli’s 
innovative NP-RD30 rotary tablet press, ideal for manufacturing small 
batches that are standard in the cannabis industry. It is fully instrumented 
with Natoli AIM™ Plus Software, which guides the process of 
producing a robust tablet with fewer compression issues. Attendees 
can see the NP-RD30 and AIM Software in action at the booth.

Natoli also will be demonstrating its TabletCAD® tablet design 
program and will have tablet compression tool samples and 
encapsulation parts on hand.   +
For more information, visit Booth #4186 at SupplySide West.

Neogen Test Receives AOAC Approval 
Neogen’s Listeria Right Now™ environmental pathogen 

detection system officially achieved third-party accreditation 
through AOAC approval. Listeria Right Now is a complete system for 
taking environmental Listeria tests with molecular-level accuracy 
that requires no enrichment, so there’s no need for processors 
to grow bacteria cultures onsite. The system provides results in 
less than one hour, much faster than traditional methods, which 
can take up to several days. The system works quickly thanks to 
a technology that targets rRNA, which is present in much greater 
numbers than the traditional DNA target. An isothermal reaction 
also causes the replication and amplification to occur at a constant 
rate instead of the normal thermal-cycle technology from traditional 
polymerase chain reaction (PCR) systems. The technology allows 
food production and processing facilities to seek and eliminate 
Listeria quickly, which can reduce the risk of cross-contamination 
of food products. Also validated by NSF International, Listeria Right 
Now won the 2018 Innovation Award from the French organization 
Carrefour des Fournisseurs de l’Industrie Agroalimentaire.  +
For more information, visit Booth #3429 at SupplySide West.

Nexira Launches Grape Extract Product
Nexira is launching VinOseed™ SO free, a certified kosher 

California grape extract. It is the result of a partnership between 
the company and California Natural Color, previously known as San 
Joaquin Valley Concentrates.

VinOseed SO free is water-extracted and solvent-free, contains 
at least 95 percent polyphenol content and 30 percent oligomeric 
proanthocyanidins (OPC), and overall is sulfite-free. The crystal form 
of VinOseed SO free allows an instant and quick dissolution.   +
For more information, visit Booth #5563 at SupplySide West.

http://www.mnpropolis.com.br/
https://www.natac.es/en/
https://www.natoli.com/
http://foodsafety.neogen.com/en/nutraceuticals
https://www.nexira.com/
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Nuherbs Highlights Broad Range  
of Ingredients

Nuherbs Co. is launching a new proprietary Mycelium detox 
ingredient. The company is also featuring U.S.-made Nuherbs 
Bespoke Extracts, offering custom ratios starting at 50 kg. The line 
uses a collaborative process and time-tested production methods 
to produce extracts from the best-quality botanicals, made to 
the customer’s specifications. Every lot is fully traceable, and 
accompanied by samples of the exact lot of herbs used to make 
the extract. Manufactured at Nuherbs’ NSF-registered and organic-
and cGMP-certified facility, the made-to-order service ensures no 
surprises. The company will soon also offer standardized Bespoke 
Extracts made in China, increasing the range of herbs available. 

Standardized extracts featured in the Nuherbs booth will 
include organic schisandra, organic reishi, organic astragalus and 
organic ginseng. Conventional extract offerings include reishi that 
complies with USP pesticide limits, mulberry leaf, magnolia bark 
and Macleaya cordata.   +
For more information, visit Booth #4983 at SupplySide West.

OmniActive Launches Initiatives
At SupplySide West, OmniActive Health Technologies will 

officially launch its Improving Lives Foundation—the company’s 
most ambitious corporate responsibility project to date. 

OmniActive holds long-term relationships with its farming 
communities, which now stand at 10,000 farmers and 30,000 
agricultural laborers. Through regional community and school-
level nutrition and hygiene programs, the foundation will focus on 
key areas. These include protection and improvement of vision; 
improved nutrition to help farmers and their families meet their 
own nutritional needs; better sanitation and clean water systems, 
as well as education on healthy hygiene practices; and promotion 
of gender equality and empowerment for women to become 
agents of change within their communities through education and 
preventive health care.

The company will also be launching its PlantActive verification 
program, which embodies its commitment to ensure end-to-end 
identity, quality, sustainability and traceability across its value 
supply chain.

Gummies featuring OmniActive’s Lutemax 2020 are one of 
the select prototypes to be featured at the Tasting Bar, located at 
Booth #5735. The attraction is free to attendees and allows them 
to see, touch and taste the latest innovations in functional foods 
and beverages. 

In addition, the OmniActive booth will feature its own tasting 
station with a variety of functional beverages and prototypes 
incorporating Lutemax 2020 Lutein and Zeaxanthin Isomers, 
Capsimax Capsicum Extract, the UltraSOL line of curcumin 
ingredients including CurcuWIN Curcumin with Enhanced 
Absorption, OmniLean Salacia Extract and Gingever High Potency 
Ginger Extract.  

An update on the latest science and insights will also be 
available regarding blue light and macular carotenoids, weight 
management and sports nutrition.  +
For more information, visit Booth #3765 at SupplySide West.

Omya Launches Ingredient With 
Technological Benefits for Supplements

Omya will present Omyanutra® for the first time. The highly 
functional carrier is based on natural calcium carbonate and 
can be loaded with active ingredients in nutraceutical products. 
It offers excellent compactibility and absorption properties for 
rapidly disintegrating tablets. Omyanutra’s structure facilitates the 
production of tablets that feature great porosity and hardness. The 
porous structure allows for a quick water uptake, which leads to 
fast tablet disintegration. And, because of their mechanical stability, 
tablets formulated with Omyanutra can be filled in regular bottles, 
reducing costs and simplifying the conditioning process. At the 
company’s booth, visitors will be able to see orally disintegrating 
tablets (ODTs) and other samples made with the new ingredient. 
Additionally, Stefan Lander, vice president of consumer goods, 
said Omya booth visitors can expect to see “concepts for tablets 
and other dietary supplements targeted at healthy agers, fitness 
enthusiasts and people who follow a preventive health approach.”

The company will also highlight a range of specialty ingredients 
from its U.S. distribution portfolio, such as the new coffee 
cherry flour. As an upcycled derivative from coffee production, 
coffee cherry flour is sustainable, nutrient-rich and adds a more 
pronounced flavor profile to products. Containing high levels of 
fiber, antioxidants, potassium, iron and magnesium, the flavor 
enhancer is a perfect addition to the next generation of better-for-
you products.

Omya will also showcase Omyafood™ 100-OG. The innovative 
mineral acts as a flow aid and anti-caking agent while minimizing 
dusting, thus providing powdered protein and vitamin premixes 
with multiple benefits.  +
For more information, visit Booth #1259 at SupplySide West.

http://www.nuherbs.com/
http://omniactives.com/
https://www.omya.com/
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Orcas Naturals, UET Receive UL Inspection 
and Conformance Certifications

Orcas Naturals Inc. and Unique Encapsulation Technology LLC 
(UET) attained 21 CFR 111:4-2-16 certification in accordance with 
the retail certification program (RCP). Their joint facility in Landing, 
New Jersey, was audited by UL Registrar LLC to determine the 
organization was found in conformance with GMP guidelines, 21 
CFR 111:4-2016.

The UL Registrar LLC GMP Certification Program enables 
manufacturers to become independently registered by UL to 
meet GMP requirements. “Conformance to the UL standard adds 
credence to our in-house QC laboratory protocols and vendor 
qualification measures, helping us demonstrate our commitment to 
public safety,” stated K G Rao, president of Orcas Naturals and UET.

The accredited certification process covered the New Jersey 
location and included the manufacturing, packaging, warehousing 
and distribution of dietary supplements as raw materials, as well as 
powders and liquid-filled capsules.  +
For more information, visit Booth #3934 at SupplySide West.

Panacea Biomed  
Founder Launches Nonprofit

Alicia Kali, founder and chief scientific officer of Panacea 
Biomed, launched Purpose DRVN—a nonprofit organization 
dedicated to researching the often-misunderstood diagnosis of 
concussion and similar brain-related ailments. The organization 
will educate the public on brain injury, as well as the role of the 
sympathetic nervous system in healthy brain function. Purpose 
DRVN seeks to support and advocate for programs aimed to 
improve the welfare, education and recovery of those suffering 
from or at risk of concussion.

Once diagnosed with post-concussion syndrome herself, Kali 
knows firsthand the devastating effects concussions can have 
on the body—particularly if the victim dismisses the symptoms. 
With education at its forefront, Purpose DRVN aims to dispel myths 
surrounding concussion while promoting educational, scientific and 
social progress for those affected. Kali will be on hand to answer 
questions during the show.  +
For more information, visit Booth #5529 at SupplySide West.

SupplySide Launchpad is back for a fourth year in a row because we understand 
that one of your top reasons for attending this show is to find and learn more about new, innovative 
products. Located on the SupplySide Central stage, SupplySide Launchpad showcases suppliers 
presenting information on innovative products in short, quick-hitting talks covering the product, its 
benefits, the science behind it, and the applications and opportunities for product development.

Satiety peptides for
Weight Management

™

INDUSTRIAL HEMP PROCESSOR

NOVEMBER 6-10, 2018
Expo Hall November 8 & 9 | Mandalay Bay, Las Vegas, NV

Thursday, November 8 | Noon-1pm & Friday, November 9 | Noon-12:30pm
Location: Expo Hall, SupplySide Central, Booth #1036

http://www.orcasnaturals.com/
https://panaceabiomed.com/
https://panaceabiomed.com/
https://west.supplysideshow.com/en/education/supplyside-central1.html?utm_source=INS&utm_medium=digital_ad&utm_campaign=Whats_Hot&utm_content=SupplySide_Launchpad
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PGP Offers On-Trend Protein  
Cookie Samples

In response to rising consumer interest in protein-rich products, 
PGP International will be sampling a chocolate chip oatmeal 
protein cookie containing the company’s White Rice Flour and  
Soy Protein Discs and Crisps.

PGP International has Global Food Safety Certification 
through BRC, Gluten Free Certification through GFCO and Organic 
certification through QAI. As part of ABF Ingredients, a division of 
Associated British Foods plc, PGP International has the advantage 
of cooperative efforts with other ABF Ingredients companies.  +
For more information, visit Booth #2139 at SupplySide West.

Polyphenolics Supports Industry Trends
Polyphenolics is committed to primary research that furthers 

the industry’s knowledge base. Steve Kupina, director of quality 
and technology, headed a team that recently published a paper in 
the Journal of AOAC International validating why the Folin-Ciocalteu 
reagent is the best method for quantifying the phenolic content of 
dietary supplements (2018;101[5]:1466-1472).

The latest grape extract from Polyphenolics has been used in 
human clinical trials surrounding cognitive performance. Find out 
more by visiting the company’s booth.

As a division of wine company Constellation Brands, 
Polyphenolics controls the entire manufacturing process for 
its grape seed extracts, from 100 percent domestically grown 
grapes—traceable to their growing fields—to the final extraction 
of adulterant-free powdered extracts. Hot water-extracted 
MegaNatural® grape seed extracts are nontoxic, nonclastogenic 
and have received self-affirmed GRAS status.

Attendees can also learn about California GSE 300, 
Polyphenolics’ new grape seed extract specifically developed for 
the value-conscious formulator.  +
For more information, visit Booth #3528 at SupplySide West.

PURIS Increases Capacity
The team at PURIS™ is completing a fourfold capacity increase 

at its facility in Turtle Lake, Wisconsin. The company’s new process 
allows for a vertically integrated U.S. supply chain, adding very pure 
native and pre-gelled starches to the list of clean ingredients it offers.

PURIS will showcase its pea starch in a range of gummies that 
completely replace modified corn starches, allowing the true flavors 
of the gummies to shine. The gummies are gelatin- and pectin-free 
at an attractive price point.

The company is also launching PURIS Fava Protein.  +
For more information, visit Booth #5736 at SupplySide West.

Sabinsa Launches Ashwagandha 
Ingredient, Celebrates 30th Anniversary

Sabinsa will launch Shagandha™ USP-grade branded 
ashwagandha, with experts on hand to describe why Sabinsa’s 
distinctive extract will change the way people look at the  
popular adaptogen.

The company will also showcase three versions of the recently 
introduced Nigellin™, Sabinsa’s standardized black cumin  
(Nigella sativa) seed extract, in Amber, Onyx and Pearl editions.  
The emerging antioxidant ingredient has traditionally been used  
in the management of several health conditions, with recent 
research beginning to validate historically reported benefits.

As SupplySide West is the final major trade show of 2018, 
Sabinsa will cap off the last celebration of its 30th anniversary year 
with champagne in the booth at 4 p.m. on Thursday, Nov. 8.  +
For more information, visit Booth #4157 at SupplySide West.

Stepan Launches Keto-Friendly  
MCT Ingredient

Stepan Co.’s Lipid Nutrition business introduces NEOBEE® 
ProKeto™, a low-carb microencapsulated C8 medium-chain 
triglyceride (MCT) oil on a pea protein support. Conducive to 
keto-friendly applications, the powder can be used in dietary 
supplements, nutritional bars and beverage mixes. Attendees can 
receive an exclusive sample of NEOBEE ProKeto created especially 
for SupplySide West. 

NEOBEE MCTs are made with a patented purification process 
using plant-sourced ingredients, which does not interfere with complex 
flavor profiles. The emulsified NEOBEE MCTs are odorless, tasteless 
and stable. ProKeto, an extension of the NEOBEE line, is a free-
flowing powder that is allergen-free, vegan and low-carbohydrate. 

Fully traceable and non-GMO, ProKeto is produced pursuant 
to food safety standards, and free from any irradiated or ionized 
components.  +
For more information, visit Booth #3333 at SupplySide West.

https://www.pgpint.com/en/
https://www.polyphenolics.com/
https://purisfoods.com/
https://www.sabinsa.com/
http://www.lipidnutrition.com/
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Stratum Nutrition Giving Away Trip  
for Two to London

The “Mission Zero” product concept contest from Stratum 
Nutrition® offers SupplySide West attendees and exhibitors a 
chance to win a trip for two to London. The destination celebrates 
the company’s newest ingredient, Ahiflower, which is grown in the 
U.K. by Nature’s Crops International.

Entrants are challenged to submit an innovative product 
concept combining one, several or all of Stratum’s ingredients with 
other standard ingredients to create an out-of-this-world product. 
Entries must be submitted—and each entrant must also personally 
check in to the company’s booth—by 5 p.m. on Thursday, Nov. 8. 
An independent judging panel will evaluate the concepts (which will 
not contain personal/company info) and select two finalists.

In order to qualify, entrants must also attend Stratum’s Exhibitor 
Theater presentation at Booth #1381 at 2 p.m. on Nov. 9. “Helping 
Brand Partners Launch Products With a Layered Approach”  
will discuss the company’s five layers of product development 
support: efficacy, quality, compliance, story and demand.  
Afterward, attendees will vote to determine the winner of the 
Mission Zero contest.

The Grand Prize includes round-trip airfare, hotel for four 
nights and a few preselected fun trip activities. The Runner-Up will 
receive a $200 Amazon gift card. All product concepts will remain 
confidential unless chosen as one of the two finalists. Entries are 
currently being accepted via the company’s website.  +
For more information, visit Booth #2945 at SupplySide West.

Taiyo Highlights Combination Formula
Taiyo International Inc. will showcase dual-action SunCran™ 

Naturelle as a turnkey solution for supporting gut and urinary tract 
health. The product combines Taiyo’s Sunfiber soluble prebiotic 
guar fiber with Fruit d’Or’s cranberry juice powder. The ingredient 
offers a 12:1 ratio of whole fruit to juice powder and standardized 
levels of soluble proanthocyanidins (PACs) without any added sugar, 
carriers or fillers. The unsweetened bulk powder can be formulated 
for bars, RTD beverages, capsules, stick packs and scoopable 
powders. Samples of the SunCran Naturelle ruby-red powder will 
be displayed at the booth.

As a solo ingredient, Taiyo’s Sunfiber organic guar fiber 
delivers clinically proven digestive benefits as a prebiotic soluble 
fiber (Nutrition. 2018; epub ahead of print. DOI:10.1016/j.
nut.2018.07.109 and J Funct Foods. 2017;33:52-66).

An unpublished, recently completed Rutgers University human 
clinical study found SunCran Naturelle is more impactful than 
previously studied ingredient combinations for managing urinary 
tract health. Similar studies have been done with other ingredients 

in combination with Cran Naturelle cranberry juice powder, but the 
Sunfiber/Cran Naturelle formula (as SunCran Naturelle) elicited the 
most promising results, with 85 percent of participants showing at 
least a moderate anti-adhesion response.

Another recent unpublished study conducted at the University 
of Wisconsin-Madison examined the ability of SunCran Naturelle to 
inhibit the ability of extra-intestinal pathogenic E. coli to invade gut 
epithelial cells.

SunCran Naturelle is gluten-free, non-GMO Project Verified, 
USDA organic, kosher, halal certified and Monash University Low 
FODMAP Certified™.  +
For more information, visit Booth #2033 at SupplySide West.

UAS Labs Expands; Pursues Licensing, 
Acquisition Opportunities

UAS Laboratories LLC is celebrating the opening of its new 
fermentation facility in Madison, Wisconsin. The expansion is the 
result of a $60 million investment. Lakeview Equity Partners LLC, 
the majority owner of UAS Labs, continues to provide the capital 
and guidance to keep UAS Labs on the leading edge. 

With two facilities dedicated solely to probiotics, UAS Labs can 
control quality, lead times and value throughout the supply chain—
whether commercializing traditional species or strains recently 
discovered by its global partners. 

UAS Labs is also announcing a new licensing agreement 
with South Korea-based AceBiome—a recent spinoff of parent 
biotechnology company Bioneer—for its flagship patented probiotic 
Lactobacillus gasseri BNR17™. Under the terms of the agreement, 
AceBiome will receive an upfront fee and a running royalty based 
on sales of Lactobacillus gasseri BNR17 in the agreed-upon 
territories. Additional terms and financial details of the agreement 
were not disclosed.

Also in 2018, UAS Labs announced its acquisition of Nebraska 
Cultures Inc., a company specializing in custom-manufactured 
probiotic solutions, including the DDS®-1 strain of Lactobacillus 
acidophilus and the ProDURA® brand of spore-based probiotics. 
Maypro Industries, a distributor for Nebraska Cultures, will continue 
to support the ProDURA line with its existing customer base.  +
For more information, visit Booth #5355-A at 
SupplySide West.

http://www.stratumnutrition.com/
http://www.stratumnutrition.com/
https://sunfiber.com/suncran-naturelle/
https://uaslabs.com/
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Research, Recognition, IP, Collaborations, 
Innovations Abound at Unigen 

In unpublished new research, Unigen’s AmLexin™ was shown 
to support exercise recovery—and within one to three days, reduce 
delayed onset of muscular soreness (DOMS) post-exercise in 
healthy adults.

AmLexin is also one of two proprietary Unigen ingredients 
used in Swanson Health’s Pure Joint – Pure Science Herbals 
formulation. The product is one of five Joint Health finalists in the 
2018 SupplySide CPG [consumer packaged goods] Editor’s Choice 
Awards. Pure Joint also uses Unigen’s Univestin. The supplement 
winners will be named at the SupplySide Central stage (Booth 
#1036) from 1:30 to 2 p.m. on Thursday, Nov. 8. See page 14 for 
more information on the Editor's Choice Awards. 

Unigen recently strengthened its intellectual property (IP) 
portfolio with two new joint health patents and two new cosmetic 
patents. They are: Composition And Methods Of Preparation Of 
Diarylpropanes [Australia] Patent No. 2012231008, issued for 
cosmetic use; Bakuchiol Compositions For Treatment of Post 
Inflammatory Hyperpigmentation [Mexico] Patent No. 350719, 
issued for cosmetic use; Formulation Of A Mixture Of Free-B-Ring 
Flavonoids And Flavans As A Therapeutic Agent [Japan] Patent No. 
6216312, issued for joint health use; and Formulation Of A Mixture 
Of Free-B-Ring Flavonoids And Flavans As A Therapeutic Agent 
[USA] Patent No. 9,849,152, issued for joint health use.

Unigen’s R&D team has also expanded partnerships and 
new collaborations. The company is currently collaborating on 
research projects with China’s International Institute of Materia 
Medica, as well international and domestic research teams at 
private corporations, government and academic institutes. Unigen 
is executing DNA barcoding of plants and marines within its 
PhytoLogix™ Library, as well as mining the plants and marines 
inventory for natural options in development of raw ingredients for 
the indications of joint protection and joint care, maintaining normal 
insulin sensitivity and blood glucose levels, blemishes and skin 
tone, as well as animal joint and oral health.

The company has also been establishing supplier partnerships 
and academic collaborative dialogue with key industry players 
in the animal health market. In 2018, Anivestin™ launched as 
a dietary supplement for joint health in dogs, and discussion is 
underway for a 2019 oral health pet care product containing 
Unigen’s Oravestin™.

Finally, Loesyn™ was launched in China earlier this year, 
approved as a novel and functional food ingredient. Canada has 
approved Loesyn for the same categories and a product launch is 
slated in Q4 2018. The ingredient contains a proprietary blend of 
aloe components.  +
For more information, visit Booth #2951 at SupplySide West.

Vedic Lifesciences Offers Expert 
Consultation for Claims Design and 
Substantiation

Contract research organization (CRO) Vedic Lifesciences 
is offering a unique opportunity to SupplySide West attendees 
to consult with a panel of experts for clinical studies, claims 
defense, toxicity studies, label review, formula design, scientific 
presentations, GRAS affirmation and NDI notification (NDIN). The 
Vedic experts are can help attendees grow their brands.  +
For more information, visit Booth #1171 at SupplySide West.

Verdure Sciences Relocates, Expands
Effective immediately, Verdure Sciences Inc. relocated to 

its 17,500-square-foot corporate campus at 17150 Metro Park 
Court, Noblesville, IN 46060. The company invested $8.3 million 
to construct and equip a state-of-the-art complex encompassing 
two buildings, including a 15,000-square-foot main office and 
2,500-square-foot wellness center to facilitate employee workouts 
ranging from yoga to intense cardio. 

“Our new campus was designed with wellness in mind,” 
shared Sonya Cropper, vice president of marketing and innovation. 
“We have created several collaborative spaces, as well as 
multiple huddle and quiet areas, to provide employees a flexible 
environment to fit their needs.” 

All desks are ergonomic—enabling options for seated or 
standing work stations—and numerous windows allow for natural 
light. A trail around preserved wetland and native plantings 
encourages outdoor activity, as well as supporting one of Verdure’s 
core values—to continuously cultivate sustainable initiatives.

Beyond the elements for employees, the new office headquarters 
allows for expansion of the company’s ingredient pipeline, with 
a 3,000-square-foot innovation lab, R&D greenhouse and large 
warehouse. Cropper noted the additional R&D space is critical to 
Verdure’s newest North American botanicals, including maple. 

To support its growth, the company plans to create up to 15 
new, high-wage jobs by 2023.  +
For more information, visit Booth #4143 at SupplySide West.

https://unigen.net/
http://www.vediclifesciences.com/
https://vs-corp.com/
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Waitaki Launches Musculoskeletal  
Health Ingredient

Waitaki Biosciences will be launching CytoC™, a new 
ingredient for complete musculoskeletal health. Designed with the 
understanding that a range of nutrients work together to support 
a healthy musculoskeletal aging process, CytoC contains both 
type I and type II collagen, along with calcium, phosphorous and 
glycosaminoglycans (GAGs) to support bone, muscle and joint health.

Based in New Zealand, Waitaki Biosciences uses only high-
quality, locally grown raw materials in its ingredients. In particular, 
the fruit varieties selected, like the green kiwifruit used in digestive 
health product, ActiPhen™, and Ben Ard blackcurrants high in 
anthocyanin blackcurrant extract CassiPure™, have high levels  
of bioactives thanks to the New Zealand growing environment  
and the company’s proprietary manufacturing processes.

PernaTec™ Greenshell Mussel Oil Extract, from sustainable 
New Zealand aquaculture grown Greenshell Mussels, is  
produced by an extraction process developed by Waitaki 
Biosciences that pulls high levels of phospholipids from the  
mussel to provide a free-flowing amber oil with exceptional  
anti-inflammatory properties.  +
For more information, visit Booth #3153 at SupplySide West.

Watson Publishes Iodine Guide
Watson Inc. published a 20-page illustrated guide to iodine, iodine 

deficiency and iodine fortification. Worldwide, iodine deficiency is 
a public health issue in 47 countries, and 38 percent of the world’s 
population lives in areas with iodine deficiency. By reformulating 
supplements and adding iodine to foods, the food industry can  
combat these issues and explore new markets for iodine.

“As public education and fitness trends make Americans more 
aware of their dietary needs, they are seeking fortified foods and 
supplements that can help them reach recommended daily intake 
levels of essential nutrients,” stated Moira Watson, vice president 
of marketing and communication at Watson Inc. “This is good news 
for food and beverage manufacturers that are looking to engage 
with consumers who are increasingly health-conscious.” 

The guide is available free for download at the  
company’s website.  +

For more information, visit booth 2663 at SupplySide West. 

ZoomEssence Shows Off ‘Cool’ Technology 
ZoomEssence Inc. will feature its patented, low-temperature 

technology, Zooming®. The process encapsulates flavor and 
aroma at reduced temperatures, delivering a superior powder at 
significantly reduced costs. The resulting CoolZoom™ powder 
retains flavor from the source ingredients, allowing for new 
authentic combinations of flavors and ingredients in powder flavors. 

Along the lines of cool brew for spray drying, Zooming’s use of 
physics instead of heat to make liquid-quality powder flavors offers 
advantages in aroma, taste, solubility and life span.  +
For more information, visit Booth #4091 at SupplySide West.

https://www.waitakibio.com/
https://www.watson-inc.com/
https://zoomessence.com/


CHEERS! TO BEING 
FIRST TIME ATTENDEES!

Wednesday, November 7, 2018 | 5–7pm
Location: RX Boiler Room

Separate Registration Required 
Registration is limited to first-time SupplySide West attendees only.

The First-Time Attendee Reception at SupplySide West is where we 
welcome new show attendees the evening before the expo hall 
opens! This two-hour reception offers a fun and intimate setting for 
new participants to meet with industry rockstars, various members 
of the SupplySide team, show supporters, as well as other first time 
participants. Prepare for the upcoming expo days while making 
some new friends in the industry and grabbing a drink and bite to 
eat in the RX Boiler Room.

Register Now

https://west.supplysideshow.com/en/attend/networking/attendee-reception.html?utm_source=INS&utm_medium=digital_ad&utm_campaign=Whats_Hot&utm_content=FTAR
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Company Name: ABITEC Corporation
Contact: Amanda Coulter 
Title: Marketing Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Ketogenic products and lifestyle trends are driving demand for our 
MCT ingredients. As new and innovative delivery forms continue 
to appear in the market promoting the benefits of a ketogenic diet, 
ABITEC MCTs and functional lipids are utilized in these new delivery 
forms to enhance health benefits and support unique functionalities 
such as solubility, emulsification, etc…

Second, supplement manufacturers are struggling to pack vitamins 
and nutrients into their products while ensuring consumers receive 
the benefits they are marketing to them. ABITEC’s Self-Emulsifying 
Nutraceutical Delivery Systems (SENDs) increase the bioavailability 
of active nutritional ingredients (ANIs) and promote improved 
absorption of the intended therapy.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

ABITEC’s number one priority continues to be the health and safety 
of our people and our environment. We hold ourselves accountable 
for providing sustainable, safe ingredients to the nutritional market. 
Our dedication to the Roundtable on Sustainable Palm Oil (RSPO) 
allows us to source materials that are sustainable for our customers, 
consumers and the environment without compromising nutrition or 
function. ABITEC offers RSPO, non-palm and 100% coconut MCT oils 
to support our customers and ABITEC’s sustainable mission.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

ABITEC is small but mighty. ABITEC MCT oils are the purest, most 
stable, most natural and highest quality sourced healthy fats 
formulated in a variety of products for a variety of health benefits, 
including cognition, energy, satiety and sports performance. ABITEC 
works very closely with academic and industry leaders to keep 
science at the forefront of our products. We are 100% focused on 
our customers and commit to providing them the highest quality, 
service and value possible in every ingredient we make.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Healthy fats for a healthy lifestyle. Our nutritional lipids not 
only function as bioavailability enhancers, carriers, solubilizers, 
emulsifiers and tablet lubricants for the functional food and nutrition 
markets, they also aid in cognition, enhance energy/performance 
and support healthy weight management. Our ingredients are truly 
unique in that they provide both health benefits and functionality to 
a wide range of applications – benefiting the manufacturer and the 
end consumer. So, whether it be a delicious keto-friendly beverage 
or a crunchy and filling protein bar, ABITEC’s nutritional lipids can be 
incorporated!



https://qzj70fw4.wishpond.com/landing-page-2378943/
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Company Name: Acadian Seaplants
Contact: Lida Lindquist
Title: Business Development  
 Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Trends for natural and organic ingredients with health and wellness 
benefits are steadily increasing among consumers of food and 
beverage, nutraceutical and health and cosmetic products. Interest 
in marine plants are a big part of this trend as the research 
continues to grow, showing the many health and wellness benefits 
offered by their abundance of bioactive compounds compared to 
typical terrestrial vegetation.  

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

Acadian Seaplants recently obtained certification through the Safe 
Quality Food Institute for their specialty ingredients, quality and food 
safety plans in accordance with the CODEX HACCP method. 

This global recognition as a quality and food safe ingredient 
manufacturer of whole dehydrated seaweed achieves yet another 
certification and assurance for Acadian’s international customer 
base that the organization is committed to achieving and surpassing 
rigorous and evolving standards. The program is recognized by the 
Global Food Safety Initiative (GFSI).

Additionally, Acadian has passed the Food Safety Modernization 
Act (FSMA) addendum and achieved Preventive Control 
Qualified Individual (PCQI) status, soon to be required by all USA 
manufacturers purchasing ingredients from foreign suppliers. 

Also, Acadian has three antioxidant National Health Product 
registrations: SeaPlus™ Asco, SeaPlus™ Fucus and seaPlus ™ 
Laminaria – in capsule format.

Acadian offers a variety of wild and cultivated marine plants in a 
wide range of mesh sizes that can be added to nutraceutical, food 
and beverage and cosmetic product formulations. The range of 
offerings is branded as SeaPlus™ Wellness Ingredients providing 
formulators an identifiable high-quality and traceability assurance for 
their ultimate consumers.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Acadian Seaplants is the largest independent marine plant 
processing company in North America – leading scientific research 
and providing products to global human, animal and agricultural 
industries for more than 35 years. As a vertically-integrated 
harvester and producer, Acadian Seaplants offers full traceability as 
well as a wide range of organic and food safety certifications. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Visitors to the SeaPlus™ Wellness Ingredients booth will see a 
wide range of marine plants in an aquatic environment as well as 
their final powdered and flaked formats. Come and speak with our 
marine plant scientist and learn about the latest research and wide-
ranging health and wellness properties and how SeaPlus™ Wellness 
Ingredients can be included in your product formulations. We look 
forward to seeing you.



http://www.acadianseaplants.com
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Company Name: AIBMR Life Sciences, Inc.
Contact: John R. Endres, ND
Title: Chief Scientific Officer

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Because our clients are chiefly ingredient suppliers, there has been 
very high demand for getting proper GRAS status to be legally able 
to sell ingredients for use in conventional foods and to be exempt 
from any NDI Notification requirement.

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

Because of renewed contracts with our longtime lab partners, we 
have been able to continue to offer the same prices for toxicology 
studies that are sometimes required to support GRAS. Creme Global 
has also proven to be a beneficial collaborator in providing estimated 
exposure data for ingredients.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

AIBMR’s mission is to provide the most current scientific and 
regulatory consulting services rooted in state-of-the-art technologies 
to help our clients meet their goals.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

In addition to celebrating AIBMR’s 40th anniversary this year, we will 
continue to support businesses in successfully reaching their goals 
for attaining regulatory status for their new ingredients, which is the 
very essence of SSW.



Celebrating 40 Years 
as 

Scientific & Regulatory Consultants

www.aibmr.com

@AIBMRinc

Visit us at 
Booth #4129

http://www.aibmr.com
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Company Name: Aker BioMarine Antarctic US LLC
Contact: Miranda Wyatt
Title: Marketing Manager, US

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Consumer desire for well sourced ingredients and good products is 
helping to push the krill oil market forward, influencing new science 
and innovation. To that end, Aker BioMarineTM has created the Pure 
Science Research Program, a team dedicated to science, innovation 
and product development. 

The Pure Science Research Program is spearheading new research 
projects to uncover the full potential of krill. One area of focus is 
the evolving sports nutrition market. Preliminary data shows that 
an active lifestyle is ideal for krill products because of the health 
benefits it provides for athletes.  

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Science is a priority for Aker BioMarine and is important for everyone 
in the supply chain, especially customers. As we continue to push 
the boundaries with science, we are unlocking all of krill’s potential.  

For example, little headway has been made in the search for new 
drugs or biological products that can help people with lupus. In 
an effort to help find a solution that helps lessen the severity 
of symptoms associated with lupus, the science team at Aker 
BioMarine has launched a new clinical study that investigates 
how phospholipid-rich krill oil can benefit people with this chronic 
autoimmune disease. There has been only one new drug developed 
to treat lupus in 60 years, which is why Aker BioMarine is going all 
in. The clinical study just launched and results are expected in 2020. 
For more information visit: https://www.scienceforlupus.com/.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Aker BioMarine supports human and planetary health and is 
dedicated to improving food security through eco-friendly and 
efficient food and nutrition. We are proud to take on global 
challenges across many areas. First, we are on a mission to help 
prevent lifestyle diseases. Krill oil, rich in omega-3 fatty acids EPA 
and DHA, is essential for overall health and valuable at every stage 
of life. 

In addition to health awareness and omega-3 education, Aker 
BioMarine is effectively implementing sustainability practices and 
continually supporting Antarctic ecosystem research to ensure the 
health of the biomass. Finally, we are fully committed to research 
and boosting our science awareness and knowledge to help drive 
innovation and education around krill oil in years to come. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

We welcome all SupplySide West attendees to come visit us at 
booth #3973 to learn more about our current and future initiatives. 
Our science team is excited to share details about our research 
projects and how krill oil is a potential game changer across many 
areas, including the active lifestyle category, as well as lupus. Our 
sales team is available to discuss our product portfolio, innovation, 
the future of krill oil and what that means for customers and the 
industry overall. Finally, our executive and marketing teams will 
discuss the current state of the krill oil business, omega-3 trends 
and where the industry is headed next.

All who visit are welcome to test their Omega-3 Index levels at our 
exclusive testing area.

https://www.scienceforlupus.com/


Superba KrillTM is the most researched krill oil in the world. It’s our mission to find 
the next opportunity for our customers and their consumers.

Visit us at SupplySide West 2018, Booth 3973, to learn about the future of krill oil, 
including our current research projects.

WE PUT A HUGE AMOUNT OF RESEARCH INTO OUR 

SMALL CAPSULES. WHAT DO YOU PUT IN YOURS?

Get your 
Omega-3 Index 
tested for free! 

SSW2018
Booth 3973

Superba™ Krill, IS trademarks of the Aker Group, Norway.  © 2018 Aker BioMarine. All rights reserved.

Superba™ Krill oil is protected by US Patent nos. 8,278,351; 8,383,675; 9,072,752; 9,320,765; 9,375,453; 9,644,169 and 9,644,170, with others pending.

https://www.superbakrill.com/meet-with-us-at-supplyside-west


SupplySide West What’s Hot Digital Issue Q&A:

NOVEMBER 6-10 
Expo Hall November 8 & 9

Company Name: Algalif
Contact: Simon Seward 
Title: Sr. VP of Sales and Marketing

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Because of both the large aging population and greater consumer 
demand in general for natural health support, astaxanthin continues 
to grow as a category. Due to its multiple health benefits, astaxanthin 
can be used in a variety of applications addressing health concerns 
including cognitive health, eye health, muscle recovery, heart 
health and skin health. Consequently, the potential markets are 
broad, ranging from younger consumers interested in improving 
athletic performance to seniors concerned with age-related health 
challenges.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Astalif™ Astaxanthin recently received the NutraIngredients-Asia 
Award for Best Healthy Aging Ingredient, again validating the 
many merits of the ingredient and its proven uses in healthy aging 
applications.

Algalif® launched its new line of premium natural astaxanthin soft 
gelatin capsules, branded IceCaps™, supplied in bulk for private 
label applications. Made with Algalif’s premium Astalif Astaxanthin 
oleoresin, IceCaps are available as 4 or 12 mg soft gels.

The company also rolled out its Icelandic Harvest™ 4 mg  
and 12 mg Astaxanthin finished product, available to retailers.

Astalíf Astaxanthin is a powerful natural antioxidant with multiple 
health benefits and a solid scientific foundation, sourced from 
Haematococcus pluvialis. Astalíf is available in 5% and 10% 
astaxanthin oleoresin with a high concentration of pure astaxanthin, 
suited for applications in the dietary supplement and cosmetic 
categories. Astalíf is 100% natural, Halal, Kosher, Novel Food and 
Non-GMO verified, and is allergen and solvent free.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Algalif is built on a solid foundation of quality, purity and 
sustainability. It makes use of the purest water and renewable 
energy to produce its premium astaxanthin. Astalíf Astaxanthin 
is produced in a custom-built, state-of-the-art facility located in 
Reykjanesbaer, Iceland. It utilizes Icelandic water that is filtered 
through layers of volcanic rock to remain low in minerals and  
free of chlorination. In addition, Algalif incorporates clean energy 
practices and 100% of its manufacturing facility is powered by 
geothermal energy.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Algalif will present its complete range of astaxanthin products at 
SSW18 in booth #5151. It will have scientific studies on hand, 
along with experts to provide formulation guidance and technical 
information about astaxanthin.

Simon Seward, Sr. VP of Sales and Marketing and Tryggvi Stefánsson 
Ph.D., Science Manager at Algalif, will take part in a discussion 
targeted at manufacturers on Driving Branded Ingredient 
Innovation, with Jeff Hilton, CMO and co-founder of BrandHive.  
The informative session takes place on the Central Stage on 
Thursday, November 8 at 2:30 p.m. It will shed light  
on best practices for ensuring that ingredients are pure,  
high quality, sustainably sourced, efficiently produced and  
backed by scientific evidence.



From Iceland comes the purest air, 
purest water and purest astaxanthin. 

To learn more about our Icelandic 

astaxanthin visit algalif.com

Home to volcanoes, glaciers and northern lights, Iceland is now home 

to the purest, high-grade astaxanthin. Algalif® makes responsible use 

of unmatched Icelandic natural resources like pure naturally 

filtered water and renewable energy as inputs 

for our proprietary, enclosed cultivation and 

harvesting process. The result is premium 

quality astaxanthin with no detectable levels of 

the four major heavy metals, plus a continuous 

supply to meet marketplace demand without interruptions.
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https://algalif.com/products/?utm_source=insider&utm_medium=digital_issue&utm_campaign=oct&utm_term=ssw&utm_content=whats_hot_ssw
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Company Name: Alpha Packaging
Contact: Marny Bielefeldt
Title: Vice President of Marketing

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

We see the trend toward e-commerce sales as driving a new range 
of decisions in plastic packaging. Customers face a whole new set 
of challenges when their bottles travel through the e-commerce 
supply chain. Not only do the bottles have to be stable enough to 
travel well while empty and while filled, they can’t crush under 
normal shipping conditions, and also have to be light-weight enough 
so as not to incur additional shipping charges to the consumer. It’s 
a delicate balance that has Alpha looking at optimized packages 
with more uniform wall thicknesses that perform in the e-commerce 
environment. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

We have developed and launched wider-neck PET packer bottles 
for gummy vitamins and supplements, which have a tendency to 
stick to each other during the filling process and slow down filling 
lines at contract manufacturers. For example, we have new 63mm 
and 70mm packaging options that replace the traditional 45mm 
and 53mm neck sizes for gummy products. The wider orifices allow 
fillers to operate at substantially faster fill rates.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

Alpha Packaging is known for our willingness to tackle more 
complexity than other plastic bottle manufacturers of our size and 
scope. We believe our willingness to accept smaller runs for custom 
colors, as well as the complex stocking and shipping programs we 
offer to contract customers set us apart as a value-seller in the 
plastic packaging space.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

We will be featuring our full line of plastic packaging for the 
personal care, nutritional supplement, sports nutrition and wellness 
segments that we are now stocking on the West Coast. There are not 
a lot of full-line manufacturers on the West Coast who have stock 
immediately available for these industries, so we want customers to 
know that we can help them get top-quality plastic packaging even 
if their order sizes are not large.



http://www.alphap.com
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Company Name: Ashland
Contact: Carolmarie Brown  
Title: Director, Global Marketing,   
 Brand and Business  
 Communications

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

The marketplace continues to show robust growth for most 
categories in the broad supplements space. In particular ingredients 
that have good science, those with specific health benefits and those 
focused on sports nutrition are showing an even more pronounced 
growth trend. 

Green- natural-sustainable-organic -clean label, “wholesome” type 
product ideas and ingredients trends are top of mind for formulators 
of products in our space.  Also, international (non – USA) markets 
are demonstrating some impressive growth rates in many 
supplement categories.

Furthermore, turn-key solutions, especially for moderate to small 
size companies continues to show positive signs. This especially so 
as some companies in our space require unique services and/or they 
don’t have all of the capabilities in-house that are required for their 
challenging product designs. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

With our newly formed Health and Wellness platform the combined 
Ashland and Pharmachem businesses have come up with some 
unique new controlled release, organic tablet coating systems and 
excipients targeted for the supplements space. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

Ashland has been on a journey of purposeful transformation.  
We have created a new Ashland —a company that is “always 
solving™”— a destination for customers who seek to use the 
power of applied science to transform the efficacy, usability, allure, 
integrity, and profitability of their products.

Great synergies are resulting from our acquisition of Pharmachem. 
Ashland’s technical skills in combination with the formulation and 
processing expertise of Pharmachem are delivering exceptional 
solutions in health and wellness. At the show, we are introducing 
four compelling new products and with our global footprint, we can 
better serve customers around the world.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

At the show, we are introducing compelling new products such as 
organic and titanium dioxide free coatings, quick dissolving sprinkles 
combined with our expertise in ingredient process services. Whether 
it’s a formula tweak, a flavor, a sweetener, an active ingredient, 
making smaller more easy to swallow tablet formulations, nicer 
packaging of powdered drinks.  Companies that utilize our breadth of 
capabilities and technologies will benefit most from our partnership.



who knows their way 
around a particle?
—
we do.

Blending. Agglomerating. Spray drying. Chilsonating. Instantizing. Granulating, and more.  

Ashland has a breadth of processing and formulation capabilities to solve your toughest product 

development challenges. With more than 35 years of expertise, we also offer: 

o  custom formulation

o  DTH (drum-to-hopper) 

o   packaging of custom food and  

beverage powders

o  premix and fortification  

o   custom processing of USP and  

value-added vitamins and minerals

o  raw material sourcing

® Registered trademark, Ashland or its subsidiaries, registered in various countries ™ Trademark, Ashland or its subsidiaries, registered in various countries ©2018, Ashland  FNB18-115 NPSSW

ashland.com/ssw

Visit our solvers at SupplySide West, booth 4963.

http://www.ashland.com/ssw?utm_source=Nov18SSW&utm_medium=print&utm_campaign=H-W%20ad%20Nat%20Prods%20Corp
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Company Name: AstaReal Inc, USA
Contact: Christopher Michio Imanaka 
Title: Brand Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

With new studies coming out around eye fatigue and skin health 
and the effectiveness of natural astaxanthin, AstaReal continues 
to address demands from our clients as well as listen to consumer 
market trends and be agile to those concerns. 

At SupplySide West 2017, we featured our Cold Water Soluble 
2.5% (CWS25) Natural Astaxanthin powdered drink at our booth. 
This year, we are featuring our AstaReal® Natural Astaxanthin in 
a gummy format. Pill fatigue is a real issue today where 14% of 
consumers say that gummies are easier than pills to remember 
to take. Gummy supplement sales grew 73% from 2013 to 
2017. More and more consumers are looking for alternatives to 
supplement delivery that can be pleasant, without having to suffer 
through swallowing a pill. 

Our great tasting gummies have an effective dosage of natural 
astaxanthin within them. This is also a great way for the aging 
population to consume natural astaxanthin without the concern of 
swallowing a pill. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

•  AstaReal is featuring our latest delivery method, our natural 
astaxanthin gummies which solves the pill fatigue issue with 
taking supplements.

•  AstaReal has a new study out from the University of Washington 
on natural astaxanthin and its ability to help with sarcopenia, 
which is age-related muscle loss. 

•  AstaReal achieved Informed Sport, Informed Choice, and USP 
certifications in 2017 and 2018.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

•  AstaReal is the pioneer of the astaxanthin industry. Since 1988, 
AstaReal has set the standard in quality, safety and stability. 
AstaReal also boasts the industry's leading experts in astaxanthin 
to best support our customers.

•  AstaReal® Astaxanthin is the most studied brand of natural 
astaxanthin, with more than 60 human clinical studies. AstaReal 
provides in-depth technical support and continues to invest in 
astaxanthin research.

•  AstaReal is the leader in astaxanthin quality and supply. Having 
set the USP quality standard for astaxanthin, AstaReal continues 
to raise the bar for this ingredient. AstaReal has two completely 
indoor cultivation facilities to ensure consistent supply worldwide.

•  AstaReal is on the cutting edge of novel astaxanthin delivery 
methods. AstaReal has recently released three new powdered 
astaxanthin products and continues to deliver unique  
product innovations to stay ahead of the curve and meet 
consumer demand.

 4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Last year our Cold Water Soluble Natural Astaxanthin drink was a 
hit with SupplySide West attendees at our booth. Always pushing 
the envelope forward, we are featuring the AstaReal® Natural 
Astaxanthin chewable gummy which addresses concerns for the 
aging population and pill fatigue. With AstaReal’s newest study 
on Sarcopenia and Age-Related Muscle Loss, we want to help our 
clients look at natural astaxanthin and its ability to be integrated 
in a variety of different delivery methods. Please stop by our booth 
#4678 and try our newest gummy!



http://www.astarealglobal.com/?utm_source=ssw_expo_preview_digital&utm_medium=whole-page-ad&utm_campaign=mito_attack_defend&utm_term=mito_attack_defend&utm_content=mito_attack_defend
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Company Name: Ayush Herbs, Inc.
Contact: Dr. Shailinder Sodhi 
Title: President of Ayush Herbs, Inc.

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Founded in 1998, Ayush Extracts® marries ancient, Ayurvedic 
principles with the latest scientific technology providing the highest 
quality, uncontaminated, unadulterated standardized extracts and 
raw powders. Because high quality is always the most important 
issue in our industry, we grow many of our own herbs on our 
own farms in Central and Northern India in the most pristine 
environments. The water is pure, the land is uncontaminated and 
therefore we have full knowledge and confidence in every facet of 
all our products. That is just one of the many reasons that Ayush 
Extracts® is a name that represents quality and purity.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

We are now proud to introduce more than 100 NOP certified extracts 
to our product lineup and the number continues to grow. Ayush has 
taken proactive steps to be the first company in India to have our 
own Organic Alcohol Distillery to guarantee quality and purity for all 
our NOP certified extracts. In conjunction, we have developed two 
completely separate fully-equipped labs and production lines for 
standard and NOP organic extraction. And on each line, we use only 
non-reactive 316 stainless steel for any contact source to further 
ensure purity.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Ayush Extracts grows many of our own herbs on our own farms or 
use clusters of reliable farmers in pure organic states in India. We 
use only the purest glacier water for our needs and all of our extracts 
are full-spectrum, pesticide, herbicide and heavy metals free.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Ayush extracts will be offering our new line of NOP products as 
well as introducing AmlaOxy®. We are proud to be the Exclusive 
Worldwide Supplier of this water-soluble, highly bioavailable, all-
natural Vitamin C powerhouse. Stop by and get a sample for your 
functional beverages and supplements.



Amla

Ashwagandha

Andrographis

Bacopa monnieri

Bitter melon

Boswellia 

Bahera

Coleus forskohli

Centella asiatica

Curcumin 95%

Eclipta alba

Garcinia 

Mangostana

Ginger

Ginkgo biloba

Haritaki 

Holy Basil

Green Tea

Inula racemosa

Mucuna pruriens

Neem

Noni

Phyllanthus amarus/

niruri

Picrorihiza

Tinospora cordifolia

Tribulus terrestris

Triphala

Ayurvedic Extracts

WORLD’S FINEST

Now With

Over 100
N.O.P. Extracts

Over 100
Standardized 

Extracts

800.925.1371 | www.ayushextracts.com | customerservice@ayush.com

Come see us at SupplySide West  
BOOTH #4241

http://www.ayushextracts.com/
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Company Name: Bergstrom Nutrition / OptiMSM® 
Contact: Tim Hammond 
Title: VP Sales & Marketing
Website: www.optimsm.com

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Products and ingredients supporting healthy aging, whether that is 
the concept of nutricosmetics/Beauty from Within, i.e. hair, skin, hair 
and nails or connective tissue in general with the support of joints, 
muscle and ligaments for continued independence and mobility. 
Research on OptiMSM® demonstrates broad and efficacious utility in 
all of these applications.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Bergstrom Nutrition recently completed a study evaluating 
OptiMSM’s impact not only on skin but also on hair and nails.

This study was 16 weeks and evaluated a 1g/day dosage.  We observed 
positive results for the 1g/day dosage when evaluated by expert clinical 
grading and consumer perception for hair, nails and skin. 

The 1g dosage of OptiMSM also demonstrated improvements in skin 
moisturization and elasticity. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Bergstrom Nutrition pioneered the use of MSM for animal and 
human health use and remains an industry innovator and the 
world’s leading manufacturer of MSM. Bergstrom’s flagship product, 
OptiMSM® is the premium branded form of MSM supported by safety 
data and published clinical research. OptiMSM is recognized as the 
purest and is the only GRAS-designated MSM available. 

OptiMSM® is manufactured exclusively in the USA at Bergstrom 
Nutrition’s single-purpose, cGMP-compliant, ISO-registered facility to 
provide essential traceability. Bergstrom uses a proprietary, multi-
stage distillation process to create OptiMSM®, and every batch is 
third-party tested for optimal purity, quality and consistency.

Bergstrom Nutrition is the only MSM manufacturer committed 
to research and continues to invest in studies to expand the 
understanding of MSM’s multiple health benefits.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Beauty runs more than skin deep, and nutrition is key to the health 
of our outward appearance.

Bergstrom Nutrition will be providing samples of a prototype 
supplement blend at this years SupplySide.

“Healthy Skin From Within” is an advanced formulation of three 
highly beneficial nutrients for the skin. Biotin, Injuv® hyaluronic acid 
and OptiMSM® are included in this formula to improve skin health in 
three key areas: building a strong structure, improving hydration and 
protecting from both external and internal damage.

http://www.bergstromnutrition.com/optimsm/
http://www.bergstromnutrition.com/optimsm/


IN A RECENT STUDY, PARTICIPANTS 

USING OPTIMSM EXPERIENCED 

IMPROVEMENTS IN:

         Fine lines and wrinkles* 

         Elasticity* 

         Skin firmness* 

A 38% REDUCTION 

IN TOTAL WRINKLE 

COUNT IN AS LITTLE 

AS 8 WEEKS!

Nourishing the skin from within is

vital to strengthen and protect skin 

while inhibiting factors that 

accelerate aging*.

OptiMSM® (MSM, methylsulfonylmethane) 

supports and preserves connective tissue, 

where the building blocks of healthy skin 

are formed.

FOR ADDITONAL INFORMATON 

ON OPTIMSM®

       info@optimsm.com 

       www.optimsm.com

       888-733-5676

* These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, 

treat, cure or prevent any disease.

©2018 Bergstrom Nutrition

http://www.optimsm.com
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Company Name: BetterMe
Contact: Paul Marnon
Title: National Sales Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Nutritional supplement variety is being expanded because of the 
emergence of e-commerce. Amazon is the e-commerce catalyst, 
but to better compete, brick and mortar stores are responding with 
a variety of supplements not represented on their shelves. The shelf 
prevalence of the commodity A to Z products are being challenged 
by increasing numbers of more defined supplement categories that 
address health-specific problems. Search options on e-commerce 
sites allow consumers to review and better educate themselves on 
what supplements best address their specific health issue. BetterMe 
is on the cusp of this health state product evolution, offering specific 
and focused complexes that will assist those customers searching 
for defined categories. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

The BetterMe pipeline of products includes nutritional complexes 
that focus on anti-inflammation, urinary tract, lung health, blood, 
circulation and many others. This pipeline will drill down to even 
more focused compounds for diabetes, anemia, asthma, COPD  
and others. 
 
 
 
 
 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

BetterMe differentiates from the broad line and national multi-
vitamin products by offering specific complexes, but it also works to 
develop the total nutritional category. BetterMe provides transitional 
segments that provide customers with formulas with optimal doses 
of key ingredients while national multi-vitamins can provide smaller 
doses of helpful trace elements.  Broad Line supplements allow 
for more elevated doses of a single commodity if the optimal dose 
available in BetterMe is recommended.                                              

It is our goal to provide ingredients whose quality is in accordance 
with our strict standards and cGMP manufacturing standards. In 
everything we do, we strive to design and produce products that are 
cost effective without compromising quality or reliability. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

SupplySide West attendees will appreciate the health focused 
synergy between ZMC’s numerous divisions. The inter-connectivity 
of our company will be self-evident as our Ingredient and 
Pharmaceutical prowess will help facilitate the development of a 
superior and scientifically reasoned consumer product line. BetterMe 
will only enhance our total corporate package to bring our consumer 
and the businesses that supply them “Better” health.



Create a healthier you with BetterMe. 

Better Cells. Better Life.

Learn more about our

special cell formula. 

www.shopbetterme.com

*These statements have not been evaluated by the Food and Drug Administration. 

This product is not intended to diagnose, treat, cure or prevent any disease.

Visit Us

at Booth 

5665

http://www.shopbetterme.com
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Company Name: Clasado
Contact: Ken Bender
Title: Sales Manager
Website: www.clasado.com

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Gut health has emerged as a priority focus for the industry because 
of steady growth in consumer awareness over the past couple of 
years. Increased interest in prebiotics from both manufacturers 
looking to integrate prebiotics into their finished product and 
consumers interested in purchasing products containing prebiotics 
is driving growth in this area.

Prebiotics feed and increase the friendly probiotic bacteria in 
your gut, without feeding bad microorganisms (pathogens). 
Galactooligosaccharides (GOS) are the most advanced form of 
prebiotics, fostering the growth of good bacteria in the gut. Clasado 
has been at the forefront of research into these compounds, with 
more than 35 studies completed to date on Bimuno®, the most 
clinically proven GOS.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

One of the biggest advantages of Bimuno® is that it is highly 
stable and is unaffected by high temperature. It is resistant to 
the body’s enzymes and gastric acids, so is able to travel through 
the upper digestive tract intact and unaltered until it reaches the 
colon. Consequently, Bimuno® can be added to almost every type 
of food, drink or supplement without compromising effectiveness. 
It performs well in low pH, aseptic, baking, freezing and extrusion 
applications. Bimuno® is proven to provide greater benefits at 
lower doses, without causing gas and bloating common in other 
prebiotic fibers. As a result of the FDA’s recent update on dietary 
fiber guidance, Bimuno® can now be listed as a dietary fiber on 
product labels.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Bimuno® stands apart from all other prebiotic fibers in its powerful 
specific bifidogenic effect.

It is produced using a proprietary enzyme giving it a unique 
molecular structure that through published clinical studies 
distinguishes itself as the most potent commercially available 
prebiotic. Bimuno® is scientifically and clinically proven to 
significantly increase levels of Bifidobacteria, helping to normalize 
gut and immune function in just 7 days. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Bimuno will be showcasing its unique prebiotic powder and syrup 
at SupplySide West Booth 3824. Visit us and get a free sample of 
Bimuno® powder and learn about the impact this revolutionary 
food ingredient can have on gut health, immune health and overall 
wellbeing.

Also, Professor Glenn Gibson, who co-coined the term ‘prebiotic’ and 
instigated the prebiotic concept as a way to modulate gut bacteria 
for improved health will be giving a talk, entitled ‘Prebiotics: what 
they are and what they do for gut health (including the Bimuno 
evidence)’. 

The talk will be given on Thursday, November 8 in Presentation 
Theatre, Booth 1081 at 4 p.m.

Join us to find out more about Bimuno and the possibilities for your 
company.



For more information email: Ken.Bender@clasado.com
www.clasado.com

Bimuno® is a unique galactooligosacharride 
(GOS), made using a patented enzyme by 
Clasado Biosciences, a world leader in the 
science and technology of modulating the 
human gut microbiome.

Unique Prebiotic Syrup & Powder

With over 30 published studies, Bimuno® has been Scientifically and Clinically 
proven to maintain digestive comfort and support gut health, immune health 
and overall well-being.

Bimuno® has exceptional prebiotic properties

• Clinically proven to work in 7 days.

•  Triple impact on health - rebalancing gut health,  
protects against pathogens and combats inflammation.

• Lowest clinically effective dose compared to other commercial prebiotics.

• Superior functional ingredient available as a syrup or powder.

Visit us at SupplySide West, Booth 3824

Join us at our talk
Prebiotics: what they are and what they  
do for gut health (including the Bimuno evidence)

Presented by Dr Glenn Gibson, Professor of Food Microbiology, 
University of Reading UK

Thursday 8th  ovember 16:00-16:50 
Presentation Theatre, Booth 1081

http://www.clasado.com
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Company Name: BIO-CAT INC.
Contact: Marc Jensen
Title: Technical Marketing Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Growing consumer interest in controlling one’s own health, with 
natural alternatives as opposed to conventional pharmaceuticals, 
continues to stimulate consumer education and product innovation. 
The importance of a healthy microbiome and digestive tract is no 
longer debated. Digestive enzymes and stable probiotic formulations 
have been shown to support healthy digestion and immunity. 
Enzyme deficiencies because of aging may require supplementation 
to support healthy digestion for an aging population. BIO-CAT has the 
most comprehensive specialty enzyme portfolio in the world. All of 
BIO-CAT’s enzymes for dietary supplements are wild-type, naturally 
occurring, microbial, plant-based and animal free.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

BIO-CAT Introduced a new generation probiotic strain, OPTI-BIOME® 
Bacillus subtilis MB40 which is stable for 24 months at room 
temperature and can be combined with our exclusive portfolio of 
digestive enzymes in dietary supplements and food products. This 
clinically tested strain creates new possibilities for probiotic delivery 
and wellness support. In two completed clinical trials, OPTI-BIOME® 
Bacillus subtilis MB40 was shown to be safe and effective in 
reducing gas and bloating and supporting overall digestive health.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

BIO-CAT focuses on complete customer service providing only 
the highest quality enzymes to formulators, manufactures and 
consumers. BIO-CAT’s exclusive relationship with the two top-
tier Japanese enzyme manufacturers ensures only the highest 
quality enzymes available to all U.S. supplement manufacturers. 
An expanding portfolio of proteases and peptidases for the efficient 
utilization and the increasing consumption of protein further 
differentiate BIO-CAT from the rest of the industry. Custom blending, 
just-in-time inventory management, regulatory support and a 
comprehensive 291-point quality assurance program comprise BIO-
CAT’s industry leading customer service.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

BIO-CAT plans to emphasize transparency in the supply chain, 
focusing on quality at every step to meet the growing demand for 
proven efficacy and unquestioned safety in every consumer product 
incorporating enzymes and probiotics. 



Catalyzing Biotech Solutions for 30 Years

http://www.bio-cat.com
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Company Name: Cactus Botanics
Contact: Carol Cheow
Title: CEO/President

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Transparency continues to be critical in the supply chain, and 
although this may seem to be a trend by many, we see it as the 
new way of doing business as a supplier. Cactus Botanics annually 
reviews SOPs and our quality control system. Cactus Botanics has 
passed the FDA GMP audit and our products are certified kosher, 
Halal and organic.

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

Cactus Botanics has significantly enlarged our state-of-the-art 
warehouse in Irvine, California to provide expediency to our growing 
customer base. We now have two facilities: our Botanical Extracts 
facility and the Hyaluronic Acid/Chondroitin Sulfate facility We can 
now continually provide sufficient inventory and timely delivery of 
new and top-demand products.

The new ingredients we added in the past year include:

•  Fucoidan

•  European Bilberry Extract for vision support

•  Turmeric Extract Curcumin for support of healthy  
inflammatory response

•  Griffonia simplicifolia Extract (5-HTP) for support of sleep  
and mood 

•  Milk Thistle Extract for liver support and detox formulas

•  Gingko Biloba Extract for brain health and cognitive performance

•  Grape Seed Extract for antioxidant and cardiovascular support

•  Horny Goat Weed/Epimedium Extract for supporting male energy 
and bone health

•  American Ginseng Extract for overall energy support

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

Our origins are in China, and we believe in the values espoused in 
Traditional Chinese Medicine, which is to heal with food, botanicals 
and positive lifestyles that encompass and promote physical, mental, 
emotional and spiritual vigor and harmony. This is the heartbeat 
of the industry, and we meld it with state-of-the-art science and 
technology to satisfy consumer demands. 

An example is our Fucosea® family, which features specific 
nutraceuticals extracted from sea plants, and includes such 
nutrients as fucoidan, astaxanthin and omega-3 PUFAs as well as 
protein. These plant extracts support healthy aging and provide 
sustainable energy.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

For this year, Cactus Botanics booked a larger booth to ensure 
enough space for our valuable customers. Stop by our booth #2240, 
to discuss how our new facilities can better serve needs for new 
product development.



Cactus Botanics CA lnc

2691 Richter Ave Ste 113,

Irvine,CA 92606

Email:info@cactusbotanics.com

See us atSee us at

      

Booth#2240
Nov 6-7 Supplyside
West 2018
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ISO 9001/Kosher, Halal Cer fied/FDA Registered/cGMP ComplianISO 9001/Kosher, Halal Cer fied/FDA Registered/cGMP Compli ncence

Your reliable partner for success with product Liability InsuranceYour reliable partner for success with product Liability Insurance 
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Company Name: Cargill
Contact: Andy Ohmes 
Title: Global HIS Product Line Leader

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Transparency is key for food and beverage makers and consumers. 
For some, that means recognizable ingredients and short ingredient 
lists, while others seek out products that are certified non-GMO or 
USDA organic. However, for many, it’s more about what’s NOT  
in a product.

According to the International Food Information Council Foundation’s 
(IFIC) 2018 Food and Health Survey, 77 percent of consumers said 
they are reducing or avoiding sugar. Cargill offers customers a  
broad portfolio of sweetness and texturizing ingredient solutions 
to enable sugar reduction with the great taste and mouthfeel that 
consumers expect.    
 
2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

This year, Cargill announced commercial availability of EverSweet™ 
sweetener, which contains the steviol glycosides Reb M and Reb D, 
two of the best-tasting sweet compounds found in the stevia leaf.

EverSweet™ sweetener provides zero-calorie sweetness without 
bitterness or a licorice aftertaste, creating a more rounded taste 
profile with a fast onset of sweetness. It is ideal for manufacturers 
looking for deep calorie reductions, enabling up to 100 percent  
sugar replacement in certain applications.  

Because the stevia plant produces only trace amounts of Reb M 
and Reb D, Cargill turned to fermentation technology to produce 
the steviol glycosides found in EverSweet™ sweetener. The 
fermentation process allows for large quantities of these highly 
sought-after sweet compounds to be commercially produced in 
a more sustainable way than if the compounds were extracted 
from the current stevia leaf varieties. It also gives us the flexibility 
to expand rapidly and cost-effectively as the demand for the 
EverSweet™ sweetener grows.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

We are committed to helping our customers navigate today’s 
complex food system from farm to table, providing ingredient 
solutions that align with today’s shoppers’ goals. We offer a  
leading global logistics network, supply chain expertise, market 
insight and technical acumen. We partner with our customers to 
find novel ways to use our label-friendly ingredient portfolio. Our 
technical experts will work with customers to understand their 
needs and goals, then tailor a solution that delivers on all fronts: 
sugar reduction, taste, sensory, labeling and more. At the same 
time, we work with farmers and others to implement sustainable 
agriculture practices, protecting the environment and enriching  
the communities where we operate.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

We will be demonstrating how customers can use our sugar 
reduction solutions and broad portfolio of label-friendly ingredients 
to create a wide range of on-trend products. As one example, we’ll 
be sampling a Mexican cold brew coffee, made with almond milk 
and sweetened with EverSweet™ sweetener and Zerose® erythritol. 

Whether your goal is to achieve sugar reduction or address 
consumer calls for label-friendly products, we have the ingredient 
solutions, technical expertise and experience to assist with your 
product line and brand innovation challenges. Stop by booth 3959 at 
SupplySide West to learn how Cargill can meet your unique needs.

https://www.cargill.com/food-bev/na/eversweet-sweetener


© 2018 Cargill, Incorporated. All rights reserved.

EverSweet™ next-generation sweetener.
Great taste with up to 100% sugar replacement.

EverSweet™ next-generation sweetener is a great-tasting, zero-calorie sweetener 

with the same sweetness found in the stevia leaf. EverSweet sweetener provides up 

to 100% sugar replacement using the optimal sweetness of Reb M & D, made from 

fermentation. The result is a great tasting sweetener at a scale and cost to meet 

your sugar reduction needs.

For more information, visit Cargill.com or call 866-456-8872.

Visit us at SupplySide West Booth 3959.

http://www.Cargill.com
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Company Name: CK Nutraceuticals
Contact: Michael Chernyak
Title: President

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?  

Consumers are looking to take more control over their health. 
This includes a growing desire to choose natural products that 
are evidence-based and contribute to greater health, vitality and 
wellbeing. All these factors are helping to position CK Nutraceuticals 
for long-term success. Our focus is on innovative research-backed 
ingredients that deliver experiential health benefits which are 
meaningful to consumers, and at an affordable cost.  

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?  

We’ve launched several innovations in the past year. Our 
SaffSerene™ ingredient is a standardized saffron extract that 
delivers mood enhancement benefits. We see an opportunity in the 
mood balance category, and SaffSerene™ has been featured in 
several published studies that substantiate its safety and efficacy. 
We have successfully submitted a number of structure/function 
claims to U.S. FDA, to which there is no objection. Our Deep Ocean 
Minerals™ ingredient provides science-based sports recovery 
benefits – we see growth in the sports nutrition segment and Deep 
Ocean Minerals™ is an innovative play in that category. We’ve also 
introduced UrgeFree™, a natural ingredient for healthy bladder 
function. The aging population is increasingly struggling with 
overactive bladder, which can impact day-to-day living, including 
quantity and quality of sleep. UrgeFree™ is a safe and effective 
natural solution in this health space.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?  

We want to be an innovator in the space.  We want to bring new-to-
market ingredients that enable our clients to be differentiated in the 
market. Many categories are experiencing commoditization – it’s 
becoming a race to the bottom in terms of wholesale margins and 
consumer pricing. We aim to bring legitimate innovations to market – 
researched-backed ingredients with a compelling story, that deliver 
meaningful and experiential health benefits for which consumers 
will pay a fair price. It is our goal to be a valuable resource for our 
clients – a trusted adviser.  We list our mission and our values on our 
website: http://ckingredients.com/about-us/mission-and-values/. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?  

Attendees can expect innovative new ingredient ideas grounded in 
science – new tools for their R&D/PD toolkits. An example is our 
water-soluble bee propolis – an award-winning ingredient extracted 
without the use of alcohol-based solvents (while retaining all the 
key phytochemical constituents found in propolis), which opens up 
new formulation possibilities for bee propolis. Dietary supplement 
formulators will walk away with new resources that will support their 
product innovation efforts.

http://ckingredients.com/about-us/mission-and-values/


YOUR PROGRESSIVE SUPPLIER OF INNOVATIVE FUNCTIONAL AND NUTRITIONAL INGREDIENTS

www.ckingredients.com  •  1 905 842 8300  •  office@ckingredients.com

SaffSerene™
NATURAL INGREDIENT FOR MOOD SUPPORT

SaffSerene™ is a saffron standardized extract from 
stigmas containing 2% safranal, cocin and picrocrocin. It 
effectively reduces stress, while supporting mental health 
and mood balance, as demonstrated in clinical settings.*

Clinical Studies

Halal

Kosher

Patent/Patent-Pending

Form: Liquid, Powder

Applications: Gummies, 
Beverage Powders, Meal 
Replacement Powders,
Sports Formulations, etc.

Form: Powder

Applications: Capsules, 
Tablets, Soft Gels, Stick 
Packs, Gummies,
Chocolate/Confections.

Form: Powder

Applications: Nutrition
Bars, Stick Packs, Powdered 
Drink Mixes, Gummies, etc.

Form: Liquid, Powder

Applications: Capsules, 
Tablets, Soft Gels, Gummies, 
Lozenges, Throat Sprays, 
Cosmetics, Beverages, 
Toothpaste, Soaps, 
Lotions, etc.

Form: Powder

Applications: Capsules, 
Tablets, Liquids, Soft Gels, 
Stick, Packs.
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PROBEE PROPOLIS

Deep Ocean Minerals™
NATURAL INGREDIENT FOR SPORTS PERFORMANCE

Standardized, clinically-validated ionic mineral concentrate 
from deep ocean water delivers the purest combination of 
synergistic minerals and trace elements, providing energy, 
vitality and enhanced athletic recovery.*

EstroG-100®

BOTANICAL BLEND FOR RELIEF OF MENOPAUSAL SYMPTOMS

Patented EstroG-100® provides statistically significant 
improvements in multiple menopause-related symptoms, 
including: mood, sleep, vaginal dryness, numbness, 
nervousness, dizziness, tiredness, and hot f lashes.*

KitoMax™
ADVANCED GLUCOSE MANAGEMENT NUTRACEUTICAL

Patent-Pending KitoMax™ was developed by a team of 
scientists singularly committed to creating the most 
advanced, naturally derived, clinically proven nutraceutical 
to help to support healthy blood sugar levels.*

ProBee Bee Propolis
AWARD-WINNING, WATER-SOLUBLE & ALCOHOL-FREE

Propolis has been used throughout history for its immune 
boosting and oral health benefits. Now, proprietary 
technology used to create ProBee Propolis makes it 
water-soluble, alcohol-free, and less sticky for for simpler 
formulations and manufacturing.*

CLINIC ALLY- PROVEN NUTR ACEUTIC AL S DERIVED FROM NATURE

Chloride   

Sodium   

Magnesium 

Calcium

Potassium

5042521

DEEP SEA WATER

40
55122

HUMAN BLOOD

DOM® Mimics the Body ’s 
Natural Mineral Composition

DEEP OCEAN MINERALS™

* These statements have not been evaluated by the Food and Drug Administration.  
This product is not intended to diagnose, treat, cure or prevent any disease.

http://ckingredients.com/ingredient-solutions/nutraceutical-ingredients-usa/


SupplySide West What’s Hot Digital Issue Q&A:

NOVEMBER 6-10 
Expo Hall November 8 & 9

Company Name: Colorcon, Inc. 
Contact: Lou Palermo
Title: Regional Sales Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Consumers’ preference for “Natural” colors and alternatives to 
Titanium Dioxide, in addition to “Clean and Green” ingredients and 
film coatings. There remain significant challenges to the use of 
these ingredients from the standpoints of stability, cost and supply, 
however, and customer education remains a priority for Colorcon. 
This includes full stability studies so that we can confidently 
recommend natural coloring and coating systems. With our global 
footprint, Colorcon is able to keep ahead of new and evolving 
regulations affecting our nutritional customers, providing assurances 
that products remain in compliance. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Colorcon recently introduced our Nutra Natural Advantage family 
of film coatings, designed to meet the technical and commercial 
needs of global nutritional supplement manufacturing and marketing 
entities. The Nutra family includes Nutrafinish Dietary Supplement 
Coating, Nutrapure Certified Organic Coating and Nutrateric 
Nutritional Enteric Coating. Within Nutrafinish, we offer Easy 
Swallow, High Performance, Moisture Protection, Titanium Dioxide-
free and Sugar Film coating systems. Colorcon continues to evaluate 
and work with the FDA on additional colorants to be allowed for 
supplement use. We have recently petitioned the FDA to allow Iron 
Oxides to be used as colorants – this will align with their current 
allowance in EU supplement coloration.  

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Colorcon has always focused on the nutritional market and its 
unique needs. As an example, we developed Nutrapure as the 
first Certified Organic film coating a few years ago. This product 
enables manufacturers to obtain all the advantages of film coating, 
while additionally complying with Certified Organic, Non-GMO, 
Kosher and Halal consumer requirements. For those high volume 
nutritional manufacturers, we recently introduced Nutrafinish High 
Performance, which allows for very high film coating solution solids, 
significantly reducing production time, and possibly avoiding the 
need to purchase additional equipment. By consistently reviewing 
the nutritional market and consumer desires, we can stay at the 
forefront of product development for our customers.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Attendees will see all things “Green”! Displays will highlight our 
Nutra Advantage family of film coating systems, with an emphasis 
on those using non-synthetic colors and alternatives to Titanium 
Dioxide. Think you have an eye for colors and can distinguish 
between synthetic and non-synthetic (natural)? Visit our booth and 
take our Color Challenge game! And what would a visit to Las Vegas 
be without a magician? We have one of the best, performing in 
our booth, and you just might learn a thing or two about Colorcon 
products!



From Core to Coating,

Naturally Your Supplier of Choice

www.colorcon.com/nutra

Nutra™ Natural Advantage, coatings developed specifi cally to meet 

the needs of today’s global nutraceutical supplement manufacturers.

Nutrafi nish®, Dietary Supplement Coatings, provide nutritional and consumer health manufacturers 

with a range of innovative solutions to deliver an elegant fi nish, while protecting the tablet core and 

supporting fi nal product stability.

All Nutrafi nish® coatings are specially formulated to offer a choice of non-synthetic or “natural” color 

options to meet the increasing consumer demands for label-friendly ingredients. Nutrafi nish® coatings 

can be formulated to exclude use of titanium dioxide. With Colorcon as your development partner 

you can avoid regulatory hurdles and speed your products to market.

Targeting 
Consumer Appeal

NEW 

Add aesthetic appeal 

and make tablets easier 

to swallow

https://www.colorcon.com/products-formulation/all-products
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Company Name: Diana Food
Contact: Joyce L. Cascella
Title: Consumer Health  
 Category Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Well-being has become of foremost importance to consumers all 
over the world. Today’s consumers are very savvy and well educated. 
They want to take an active role in their longevity with a very strong 
desire to understand the science of their bodies through what 
they eat, drink and supplement. At Diana Food we are dedicated 
to understanding how polyphenols and other natural (fruit and 
vegetable derived) health actives help consumers live a healthy life, 
whatever their age and condition. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Diana Food continues to advance its position in the industry 
as a natural health solutions provider of high-value clean label 
ingredients and standardized nutritional actives. Counting on our 
strong expertise in agronomy and industrial processes, we guarantee 
food safety, transparency and authenticity on all our products. Our 
rigorous research and development platform and our current product 
portfolio is supported by robust science, with ingredients such as 
Urophenol™, Glucophenol™, Beet’4Perf™ and Appl’In™.

Diana Food, together with Diana Nova (Diana’s incubator for 
innovation in Nutrition & Health) is pioneering research on the 
prebiotic role of polyphenols with the creation of an Industrial 
research chair at INAF- Laval University. Leading experts on 
probiotics and polyphenols are now starting a five-year research 
program to better understand the impact of polyphenols with and 
without probiotics on gut microbiota modulation and human health. 
This research will be at the heart of the scientific strategy of Diana, 
aiming at developing natural solutions positively impacting gut 
microbiota and human health and pave the way for advances in 
personalized health solutions.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Trust – in the authenticity and quality of our products, and 
confidence in the support we provide to our customers. Mastering 
of raw material sourcing and extraction processes, coupled with our 
ability to work with leading scientists, enables us to develop ground-
breaking products that answer consumer needs for energy and 
vitality, healthy aging, sports nutrition and women’s wellness.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Diana Food will proudly introduce, Cerebelle™. This health solution 
is a unique blend of extracts from two potent polyphenol-rich fruits: 
grape and wild blueberry, clinically proven to prevent age-related 
cognitive decline in healthy older adults. Each of these extracts 
contribute specific polyphenols with neuroprotective properties. 
A six-month supplementation with Cerebelle™ (600mg/day) 
demonstrated improved episodic memory in healthy senior people. 
Cerebelle™ complements a wide variety of products ranging from 
traditional dietary supplements to functional foods and beverages.

Cerebelle™ answers a strong market need for natural solutions to 
protect cognition in seniors. While traditional ingredients rule the 
cognition market, Cerebelle™ brings innovation and will enable 
differentiation at our customers. 

The Cerebelle™ clinical study has just been published in Journals 
of Gerontology, providing the final touch to the complete dossier of 
supportive data around Cerebelle™.

Now is the time to innovate with Cerebelle™. Learn more about 
Cerebelle™ at www.diana-food.com/cerebelle.



http://www.diana-food.com/cerebelle
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Company Name: DolCas Biotech, LLC.
Contact: Dr. Shavon Jackson-Michel
Title: Director of Medical  
 & Scientific Affairs

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

We see our customers advocating for the informed consumer 
downstream. Today’s consumer has information at their fingertips, 
like no time before in history. They are knowledgeable about their 
bodies, and want to know how what they ingest influences their 
health. They want to know for sure that what they are taking works, 
because their money and time are hard earned. Clinically validated 
ingredients drive marketing campaigns that are meaningful to the 
consumer and have buy-in appeal. 

DolCas is a branded ingredients firm, and with more than 10 years in 
the industry, it was an early adopter to the science-based marketing 
trend. As fair-trade regulations have always upheld the ideal of 
substantiation, we don’t see the push for researched-backed 
ingredients as a trend, but a new normal. 

By debuting new branded and researched ingredients  
at SupplySide West this year, DolCas stands to reiterate its 
commitment to this platform. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

None at this time. 
 
 
 
 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Our company’s point of differentiation is that we are invested in 
expanding the science behind an ingredient, i.e. we don’t expect  
the ingredient to grow in sales, but not grow in clinically proven 
application and use. In fact, under our stewardship and in partnership 
with its manufacturer, one of our ingredients grew from its singular 
inaugural publication, to a resume of more than 50 studies.

DolCas does operate by a value based mission! Our two guiding 
principles are research and innovation. We seek to positively impact 
the end-consumers’ health and quality of life, by introducing and 
growing the scientific and safety profiles of unique and branded 
ingredients from around the world.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

This year we are launching new branded ingredients, which we 
haven’t done in awhile. Our newest polyphenol-rich ingredient is 
brought to the U.S. stage by way of the Moroccan desert. It is an 
organic, Kosher and Halal certified olive leaf and fruit product, 
branded as TruOliv™. It is prepared without the use of any solvents 
or chemical processes and retains a diverse spectrum of polyphenols, 
as would be found in extra-virgin olive oil. It is standardized to 
Hydroxytyrosol and oleoropein and is backed by six published 
studies, with more underway. 

We think TruOliv™ will diversify the polyphenol market. In a market 
dominated by turmeric, boswellia and pomegranate, this unique and 
potent olive polyphenol product will help formulators looking for an 
edge stand out in a striking way among their competitors.



Why Orcas Naturals?
Orcas Naturals is a best-in-class manufacturer and supplier of nutritional ingredients, organic powders and 

botanical extracts. Our 25-year history has established Orcas as both an innovator and trusted intermediate 

between idea and end product! We continue to lead with our founding mission of providing great customer 

service, a diverse ingredient portfolio and dependable operations. Yet, our ingenuity pushes us one step 

ahead to offer in-house, state-of-the-art laboratory assessment of incoming and outgoing product. Your 

success is our success – therefore we are committed to your entire process – concept to complete launch. 

Find out more about us by visiting www.OrcasNaturals.com.

9 Lenel Road, Landing NJ 07850 • 888-80-ORCAS (888-806-7227) • CustomerService@OrcasNaturals.com

http://www.OrcasNaturals.com
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Company Name: DuPont Nutrition & Health
Contact: Annette Higgins
Title: Director of Marketing

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

For several years, probiotics have been among the fastest growing 
ingredients in the global food supplements market. This trend is 
driven by people worldwide taking a proactive position on health 
and wellness in their everyday lives. Our clinically documented 
strains remain in strong demand, as well as our subject matter 
experts to guide the industry through the growth and complexity. 
Our customized approach to innovation and products helps address 
individual needs and approaches.

Plant-based eating has moved from trend to permanent status. 
Increased awareness of the health and sustainability benefits of 
plant-based protein is leading to increased demand and innovation 
across many food and beverage categories. Of course, for 
commercial success, taste, texture, nutrition and cost are important 
considerations. This has driven demand for our plant proteins, 
including our reliable and versatile soy protein portfolio and our  
new TRUPRO™ pea protein.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Our early life platform is strengthened with HOWARU® Prenatal+, 
which helps support immune health for mom and baby, and 
CARE4U™ Human Milk Oligosaccharide, supporting digestive, 
immune and cognitive development in formula-fed infants. 
These new probiotic products allow manufacturers to target new 
demographics and health concerns as consumers look to support 
specific areas of wellness.

TRUPRO™ 2000 pea protein helps elevate plant-protein beverages 
with superior flavor and product consistency, while Danisco® 
VEGE cultures are specially formulated for a variety of plant-based 
fermented products such as yogurt and drinks. GUARDIAN® TOCO 
30P and MicroGARD® 210 are food protection solutions that 
extend shelf life while providing a friendlier label in snack, bar and 
cereal applications.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

DuPont Nutrition & Health delivers unmatched value with a wide 
ingredient portfolio that provides a truly versatile toolkit to tackle 
any problem. Our knowledge of food and nutrition makes innovation 
happen, while our scientists deliver advanced clinical research and 
technology. In probiotics, no one can match our breadth of strains, 
clinical studies and health indications. The numerous condition-
specific strains developed via unique screening pipeline and clinical 
studies allow you to differentiate from your competition, with the 
stability you demand. In protein, our high-quality, cost effective 
and sustainable alternatives to dairy protein allows manufacturers 
to capitalize on plant-based protein while maintaining flavor 
performance and health benefits. DuPont’s broad portfolio covers 
multiple food, beverage and supplement industries with everything 
from cultures and food protection to excipients.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

DuPont will be showcasing a broad platform of products for health 
and wellness. Our probiotics team will be discussing the widest 
range of shelf-stable clinically-documented strains and our superior 
manufacturing consistency. They will be sampling various strains 
and formats for many health indications. We will also have our 
protein specialists on hand to discuss plant-based protein trends 
and insights from proprietary research, as well as sample new 
pea protein applications. We will be showcasing our expertise in 
beverages and bars/snacks through several demos including RTD 
beverages and a snack pack featuring meat-free jerky. Additionally, 
pharma experts will be available to discuss oral solid dosage 
excipients including vegetarian, non-GMO encapsulation. And don’t 
miss our Central Stage presentation on optimizing nutrition for early 
life development.



What’s inside some dietary supplements is just as beneficial to you 
as it is to consumers. That’s because our probiotics come with the scientific  
expertise that only DuPont Nutrition & Health can provide. Plus clinical  
research, unrivaled product stability, new product formulations, 
and formats that deliver unique health benefits, marketing insights, 
and, of course, safety. Take a look inside DuPont Nutrition & Health 
to see how we can deliver on your dietary supplement needs. 
Visit dupont.com/itswhatsinside to learn more.

Welcome to the Global Collaboratory.™

 A Healthful Partnership. 
 It’s What’s Inside.

DuPont

Nutrition & Health

Copyright © 2018 DuPont or its affiliates. All Rights Reserved. The DuPont Oval Logo, DuPont™ and all products denoted with ® or ™ are registered trademarks or trademarks of E.I. du Pont de Nemours and Company or its affiliated companies. 

VISIT US AT 
SupplySide West 

BOOTH #4857

http://www.danisco.com/food-beverages/


SupplySide West What’s Hot Digital Issue Q&A:

NOVEMBER 6-10 
Expo Hall November 8 & 9

Company Name: Emport LLC
Contact: Emily Kaufman 
Title: President

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

The gluten-free community continues to demand access to a wide 
variety of delicious foods. Our clients are formulating innovative 
gluten-free items that a celiac could only dream of just 10 years ago.

At the same time, consumers with allergies have become 
increasingly frustrated with the vagaries of precautionary labeling, 
and are asking smart questions. Our manufacturing customers are 
going the extra mile to keep their foods safe. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

We’ve seen a growing interest in our video training sessions, used 
by both new and existing clients for GlutenTox and AlerTox. Video is 
a flexible format; we reach customers wherever they are, whenever 
they’d like, as often as they’d like. 

Going into 2019, we’re looking forward to expanding the line of 
products and services we offer in a few really exciting ways, beyond 
just allergen test kits. Food safety and allergen control plans have 
so many components – in 2019 we’ll be able to help our customers 
with a variety of solutions for planning, validating, and of course 
testing. While it’s a little too early to share details now, we hope 
people will visit our booth to learn what’s on the roster. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

While we pride ourselves on a catalog of scientifically rigorous,  
user-friendly food safety products, we don’t rest on the strength of 
our test kits. We think of ourselves as partners, not vendors. That 
means it’s our responsibility to ensure our clients have everything 
they need – from quick, convenient shipping to prompt answers to 
any questions to friendly, individualized training sessions. 

Emport’s motto is “more safe food, more happy people,” and we 
take it very seriously. The Emport family includes people with celiac 
disease as well as other food allergies, so we are our customers’ 
customers. By helping our clients keep their products safe, we are 
helping keep our own families safe, too.      

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

This is Emport’s first year at SupplySide West and we’ll be bringing 
our famous allergen matching game. Our team representatives will 
have product samples, demos and literature to share. Attendees 
who are looking to explore alternative testing options or who are 
just getting into the world of gluten or allergens are warmly invited 
to stop by. We’d love to tell you about the world-class science and 
person-to-person attention that support our catalog -- visit us at 
Booth 3424 or at emportllc.com!



http://www.emportllc.com
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Company Name: Epax Norway AS
Contact: Sarah Christianslund 
Title: Product Marketing Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Our growth is mainly in the ultra high concentrations with various 
ratios of EPA and DHA omega-3; this is driven by consumers  
looking for smaller capsules or other delivery formats, and/
or condition-specific formulas, both as a standalone EPA/DHA 
supplement, and as an EPA/DHA supplement combined with 
other nutrients. In addition to this, we see renewed interest in 
the Omega-3 fatty acid DPA. Finally, the demand for product 
transparency continues to grow, and, being a vertically integrated 
company inspected by the FDA for the production of Active 
Pharmaceutical Ingredients, we are well positioned to cater to this. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

We have made two major advancements the past year: we have 
greatly reduced our maximum oxidation limits, meaning that our 
products now are even better suited for more complex formulations, 
and we have discontinued the triglyceride-based (TG) products with 
minimum 60% TG, and implemented minimum 90% TG as the new 
standard. This way, our TG customers will always be guaranteed 
the highest amount of TG possible in a concentrated oil. In addition 
to this, we have launched several new products, from high-DHA to 
unique, customer specific formulas.  

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

Everything we do is based on our brand philosophy: Purity, Quality, 
Innovation. With 180 years history and an unfailing focus on 
excellence, Epax® represents and promotes ingredients that are 
consistently safe, effective and trouble-free. Our products are 
manufactured to the highest quality and purity standards, and our 
production facility is cGMP certified and FDA inspected for the 
production of APIs. For the last three decades, our products have 
been used in more than 100 clinical studies around the globe to 
identify the vital role of EPA and DHA. At Epax®, we are confident 
that no one in the industry can match our years of experience or 
singular focus. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Come by our booth to collect our new brochures, including scientific 
articles for a range of health concerns, to discuss anything and 
everything omega-3 in an informal setting or book a private meeting 
with one of our experts in the on-stand conference room.



UPGRADE
to Epax

A world leader in 

marine Omega-3 concentrates

A part of
epax.com

Meet us at 

stand 4841

http://www.epax.com
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Company Name: Euromed USA, Inc.
Contact: Guy Woodman 
Title: General Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Consumer demand for clean labels, botanical traceability and 
environmentally respectful natural ingredients is driving demand 
for Euromed’s standardized extracts. The company has responded 
by manufacturing non-GMO and organic certified extracts at its 
Barcelona facility. Each therapeutic extract batch is produced 
following its Phyto-Proof ® process of quality control with a 
minimum of 20 laboratory tests from the “field to the finished 
extract.”

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Customer needs for solutions to important consumer health 
concerns mandated that Euromed expand its research and product 
development capabilities. In 2018, Euromed inaugurated a new 
5-story I & D and expanded laboratory facility at its Barcelona 
headquarters. The corporate group also acquired a leading 
technology eco-friendly Pure-Hydro Process™ extraction facility in 
Murcia, Spain and brought it under the corporate umbrella.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

A corporate commitment to quality at all costs defines our 
philosophy and is essential for the success of Euromed. This requires 
company-wide dedication to continued improvement of processes 
and quality control in all facets of the operation. Euromed’s Quality 
Management System starts with product development detail, 
then ongoing manufacturing excellence and ultimately, consistent 
performance and efficacy of its ingredients.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

All attendees are invited to enjoy post-show refreshment (wine or 
beer) and appetizers and learn about “Innovative Mediterranean 
Fruit Extracts for Healthy Aging.” The presentation will be 
given by The Modern Mediterranean Diet book co-author, Andrea 
Zangara. The reception starts at 4 p.m. on November 8, 2018 with a 
presentation following in the Conference Room-Mariners B near the 
SupplySide West exhibit floor entrance.



http://www.euromedphytoproof.com
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Company Name: FrieslandCampina Ingredients  
 North America, Inc.
Contact: Georgia Dina Konstantopoulos
Title: Communication Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

The sports and lifestyle nutrition market has observed a significant 
shift in consumer demand towards more ‘natural’ and ‘less 
processed’ nutritional solutions. ‘Mainstreaming’, one of the 
biggest trends we’re seeing right now, is causing a large cross-
section of the population to seek products that support their active 
lifestyle aspirations. Protein fortification is still going strong and 
consumer demand is growing in both mainstream/better-for-you and 
performance nutrition products, from protein fortified beverages, to 
baked goods and snacks.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

By controlling the complete value chain, we are able to focus on 
innovation breakthroughs or incremental improvements of known 
technologies. A good example is the mild processing used to obtain 
our native proteins. The protein is produced by a microfiltration 
technique which is gentle on the protein structure, meaning that the 
final protein will remain in the original protein form found in fresh milk. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Within FrieslandCampina we have an extremely high-quality 
sustainable dairy supply chain with a strong heritage, which spans 
more than 140 years. We supply ingredients worldwide to the food 
and nutrition industries, ensuring the highest possible level of 
quality throughout the complete value chain, from grass-to-glass. 
With 18,906 member dairy farmers, FrieslandCampina is one 
of the largest dairy cooperatives, driven by the Corporate Social 
Responsibility promise of nourishing by nature; to provide better 
nutrition to the world, a good living for our farmers, now and for 
generations to come. 

Our ongoing effort to achieve a sustainable production chain starts 
with sustainable farming, raw materials, reduced energy and water 
consumption by production facilities, as well as climate-neutral growth.

Read more about our Sustainability promise:  
https://www.frieslandcampina.com/en/sustainability/ 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Our three new ingredients tap into consumer demand for more 
natural, pure and convenient nutritional solutions to help meet 
consumers’ nutrition and fitness goals. 

Our Nutri Whey™ Native is a rapid digestion protein, derived 
directly from our high-quality milk, through minimal processing 
and ceramic micro-filtration as purification. Its controlled whey 
source provides a consistent quality and sensory profile which 
makes it easy to incorporate into a number of on-trend, tasty, label 
friendly product applications. 

Micelate™ Prestige, our premium quality, cold-processed native 
micellar casein isolate, is a natural long-lasting protein that supports 
muscle mass and strength gain augmentation during sleep or when 
a longer recovery period is available. 

Last but not least, attendees will get a taste of our third and newest 
ingredient, Nutri Whey™ Isolate; a minimally-processed, high-
performance isolate with the ability to perform in clear beverages 
and maintain clarity even at higher pH levels.

https://www.frieslandcampina.com/en/sustainability/


www.frieslandcampinaingredients.com

Sustainable, natural 
and delicious.  
Perfectly balanced.
Explore our pure and natural dairy proteins.  

Visit us at Booth #3435.

•  Nutri Whey™ Isolate 
The clear choice for more applications

•  Nutri Whey™ Native 
Great tasting, pure and simple

•  Micelate™ Prestige 
Long lasting for natural recovery

https://www.frieslandcampinaingredients.com/en/
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Company Name: FutureCeuticals
Contact: Andrew Wheeler
Title: Corporate Director of Marketing

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

a.  Functional snacking – Functional snacking is continuing to grow 
exponentially and with that has come increased demand for 
innovative ways to deliver nutrition on the go. Fruit and vegetables 
that deliver a full USDA serving or fortified with RDI of vitamins 
and/or minerals are consumer-facing claims that carry great value. 

b.  Active nutrition + Plant-based ingredients – Active Nutrition 
encompasses a category targeting both a healthy lifestyle and 
optimal mental performance. And with this, enters the demand 
for plant-based ingredients backed by science. Consumers seek 
products made with clean, natural ingredients that offer nutrition 
in a way that can fit their active lifestyle. 

c.  Natural energy – Natural sources of energy are in demand, and 
will continue to be into the future. Innovation in this area will 
continue to accelerate, undoubtedly.  

d.  Brain health – Products for memory, focus and cognition are 
growing, and not just for those over 50. Busy lifestyles, multi-
tasking and balancing all that life throws at us has shifted the 
need for those products to begin much earlier in life. The key is 
natural, from boomers to millennials. 

e.  RTDs and RTMs – Millennials are now the largest demographic on 
the planet driving pill fatigue and fueling a rapid spike in powder 
drink mixes. Whether it’s protein drinks, meal replacement 
beverages or making it easy to simply help you feel good about 
your nutrition for the day, RTD/RTMs are exploding in popularity.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

a.  We are launching a new brand at SupplySide West called S7™;  
a blend of seven simple plant-based ingredients that boost nitric 
oxide 230% over baseline. This clean label, clinically researched 
non-nitrate product activates your own NO production, helping the 
body to produce significant levels of NO without ingesting nitrates. 

b.  Coffeeberry® Cascara – An ingredient made from coffee fruit, 
Cascara is now a widely popular ingredient for beverages. Once 
a waste product of coffee production, it now offers a sustainable 
story (zero waste) and renewable energy.

c.  TruServ® program – It’s real fruit and vegetable powders that 
deliver whole food nutrition serving or piece claims. We offer 
these versatile, convenient, clean label ingredients for an array of 
applications, and can customize per customer specifications—
whether it’s hiding veggies in foods for kids or adding to a 
product to help it reach a serving or piece claim.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

At FutureCeuticals, we make it easier to develop and deliver 
nutritious products. We are like no other in that we grow, 
manufacture, research and create innovative products for the benefit 
of human health. We go beyond a vertical supply chain and deliver a 
three-dimensional supply approach to natural ingredients.  

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

a.  Interactive touch screen technology gives attendees the freedom 
to explore our extensive product line.

b.  An open concept floor plan where attendees can interact with  
our staff.

c.  A broad range of clinically researched and whole food branded 
ingredients.

d.  Try a delicious Greens Drink featuring a fruit and veggie serving 
from ½ apple, 33 spinach leaves and 1/8 lemon. Come and ideate 
on a blend that works for you!



WE MAKE IT EASIER 

to develop and deliver nutritious products.  

Contact us for our full range of services.
888-452-6853  |  www.futureceuticals.com   

SUPPLY CHAIN 

SIMPLIFIED.

GROW
Over 160 years  

of organic farming 

expertise

CREATE
Customized  

clean label  

ingredient solutions

RESEARCH
Clinical research  

for marketable  

claims

MANUFACTURE
Unparalleled  

in-house supply  

chain control

From our fields
to your formula

Las Vegas, Nov. 8-9 

Booth 2563

http://www.futureceuticals.com
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Company Name: Gencor
Contact: Chase Shryoc 
Title: Vice President of Sales 
 and Business Development

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

People are better understanding of how natural supplementation 
can help as a proactive measure for healthy aging and aid with 
everyday health concerns. And with the growth of the U.S. natural 
supplement marketplace, the demand for potent, traceable and 
clinically researched natural products continues to rise because of 
the educated consumer. 

Because of this, manufacturers are looking to suppliers like Gencor 
to verify both ends of the supply chain from ingredient source to 
ensuring a therapeutic dose in the finished product. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Gencor and its growing list of worldwide partners now offer more 
than 40 clinically backed healthy aging ingredients for men and 
women as well as new technologies that have been clinically tested 
to help improve the functionality and bioavailability of hydrophobic 
ingredients. Specifically, the award-winning LipiSperse® dispersion 
technology. LipiSperse® is a food grade, cold water dispersible 
(CWD) technology that enhances the bioavailability of lipophilic 
agents such as curcumin in aqueous environments. The net effect 
translates to an overall higher active and absorbable load with low 
excipients, allowing for better functionality of the ingredient. 

HydroCurc™, an award-winning ingredient, utilizes the LipiSperse® 
technology and was shown to deliver a higher active load of 
curcuminoids when compared to the standard extract, allowing the 
body to better reap the numerous health benefits of curcumin. 

Gencor also introduced its newest ingredient Levagen®, a high-
quality palmitoylethanolamide (PEA). Levagen has been clinically 
shown to help with joint mobility, function, stiffness and comfort. 
As part of this introduction, Gencor is also offering Levagen+™, a 
cold water dispersible PEA powder specifically designed to increase 
bioavailability in aqueous environments, such as the stomach. With 
over 90% loading, this formulation supplies the largest amount of 
PEA in a water dispersible formulation. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Gencor’s philosophy combines the rich history of Ayurvedic 
wisdom with rigorous science to deliver pure and clinically studied 
ingredients. 

Most recently, Gencor’s vision has expanded beyond botanical 
extracts into non-botanical branded ingredients and technologies. 
Specifically, it has focused on lipid delivery systems for increased 
absorption of poorly bioavailable actives, such as the award-winning 
technology, LipiSperse®. 

Gencor also prides itself on its transparency program which verifies 
supply chain traceability from the ingredient source to finished 
product. It verifies that each of its ingredient partners knows 
about the control of the supply chain – from farm to ingredient, 
has scientific studies, ensures the finished product contains the 
suggested therapeutic dose and assists with regulatory compliance 
for manufacturing and supporting claims. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

This year Gencor will be launching Levagen®, a high-quality 
palmitoylethanolamide (PEA) and Levagen+™ its CWD version 
of PEA at booth #4773. Levagen is a well-documented neuro-
protective, anti-inflammatory and analgesic ingredient that has a 
self-affirmed GRAS status. 

R.V. Venkatesh, Managing Director at Gencor will also take part in 
the “Driving Branded Ingredient Innovation” session moderated 
by Jeff Hilton of BrandHive, on the SSW Central Stage on Thursday, 
November 8 at 2:30 p.m.



Does your supplier know

what’s behind their ingredients? 

© 2018 Gencor

 OUR INGREDIENT PARTNERS

For a transparent, controlled and verified supply chain, Gencor is your single source.

Sourcing from multiple ingredient suppliers takes time and energy, 

not to mention resources. It requires auditing each supplier, verifying 

their procedures and science plus ensuring they can keep up with demand. 

Gencor wants to make this process more seamless and turnkey for our valued 

customers. We have vetted and partnered with a global network of ingredient 

suppliers to establish a quality validation program that allows us full 

traceability from source to sale. Let Gencor do the heavy lifting and supply 

you with a portfolio of innovative, proven ingredients or technologies for 

your next dietary supplement, cosmetic, functional food or beverage launch.  

To learn more about how we’re 

validating the supply chain, 

contact us at 949-502-5760 or 

email info@gencorpacific.com.

GencorPacific.com

Visit us at

SupplySide W
est

Booth 4773

https://www.gencorpacific.com/?utm_source=insider&utm_medium=digital_issue&utm_campaign=Whats_Hot_SSW
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Company Name: Gnosis SpA, Gnosis USA Inc.
Contact: Michael P. Petteruti,   
Title: Vice President
Phone: 215.340.7960 

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Worldwide demand on the nutraceutical market today calls for 
ingredients with global quality standards, safety profile and proven 
efficacy.

In response to this burning demand, Gnosis has completed the 
clinical evaluation of its patented and only available vegetarian 
chondroitin sulfate (CS), Mythocondro®, and confirmed its higher 
bioavailability and clinical effects in humans at a lower dose than 
animal CS.

Mythocondro® is obtained through a patented fermentation-
based manufacturing process. It represents a revolution in terms 
of safety, sustainability and ethical sourcing considerations. Its 
pharmacokinetics characterization in humans, together with the 
clinical efficacy and safety at low-dose (600 mg/day instead of the 
current suggested 1200 mg/day) are turning points in the global 
use of CS. It also benefits people with restrictions of use related to 
religious and supply issues.  

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

The Mythocondro® advancement in chondroitin sulfate offers 
our customer and the consumer greater bioavailability, proven 
improvement in OA symptoms, smaller dose, clean label and greater 
purity. 

One study demonstrates that the “human like” sulfation pattern and 
the charge density of Mythocondro® influence its capacity to interact 
with various extracellular molecules and to exert more pronounced 
chondroprotective effects than an animal-derived CS.  

Another study demonstrates how the low dosage of only 600mg 
of Mythocondro® for 12 weeks results in a statistically significant 
improvement of the conditions linked with knee osteoarthritis, such 
as reduced pain intensity, increased flexibility, a modification in 
inflammation markers and an improved quality of life.

Mythocondro® solves many of the concerns related to CS production, 
origin, the possible presence of transmissible infective agents, 
contaminations and adulterations typically associated with animal-
derived raw materials. 

Mythocondro® is a true innovation that is suitable for vegetarians, 
vegans and people with dietary or religious restrictions and it has 
proven human activity, in a once-a-day smaller tablet dose vs. the 
larger animal CS pills that need to be taken two times a day.  

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Gnosis is committed to offering ethical and efficacious nutraceutical 
ingredients (such as Mythocondro®) through green and responsible 
production methods, to satisfy the common needs of the global 
community.   

We participate in educational channels aimed at creating an 
awareness in the market about the availability and benefits of our 
reliable health solutions. Our values and products are based on 
commercial ethics, reliability with verified quality, transparency of 
the supply chain and clinical tested efficacy.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

SupplySide West will be a great opportunity for attendees to get to 
know the Gnosis people and services and the unique health benefits 
that the Gnosis ingredients can bring to their product line.

 Specifically, it is an opportunity to review how the Mythocondro® 
clinical data, clean label, smaller dose size and more consistent 
profile can benefit their brand and the consumer. We can offer 
formulation, application, analytical and testing assistance and advice 
to support the development process and make the time to market 
much easier and faster. We can also offer access to the clinical 
researchers and experts on Mythocondro®, who might shed even 
greater confidence and support to the marketing and research and 
development processes.
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Company Name: International Dehydrated Foods 
 (IDF)
Contact: Stephanie Lynch 
Title: Vice President of Sales,  
 Marketing, & Technology

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

There are several trends currently driving demand for our all-natural 
chicken ingredients, which include protein powders, broths and bone 
broths and chicken fat. These trends include: 

A. Avoidance of allergens: Many nutrition and supplement 
products are made with soy or whey, which can be good 
options for some, however others may be avoiding dairy, 
lactose or soy-based products. While soy and whey are 
mainstream in protein supplement products, many people  
are allergic to these (and other) common sources of protein. 
Dairy, wheat and soy are present on the list of eight major  
food allergens. Furthermore, whey is dairy-based and  
contains lactose, and 65 percent of the human population  
has a reduced ability to digest lactose after infancy. Our 
products are 100% real chicken, which is naturally soy-,  
dairy- and gluten-free.  
B. Popularity of keto and paleo diets: Chicken meets most 
of the nutritionally based lifestyle trends and is a diet-friendly 
protein for nutrition products, supplements and packaged 
foods. Our chicken ingredients are Certified Paleo and  
keto-friendly. 
C. Increased value of high-protein claims: The protein 
market appeals to a broad range of consumers, who seek it 
for sports recovery, weight management, satiety and other 
reasons. Athletes and fitness competitors seek products 
that deliver a high amount of a quality protein, rich in BCAA 
and EAA to support muscle development. Health conscious 
“snackers” will look for protein-packed products that fit their 
nutritional and lifestyle goals and taste good. CHiKPRO, our 
chicken protein isolate powder, contains 25g of protein per 
30g serving. It is available in forms compatible for use in  
both USDA food and FDA supplement applications. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

We recently began offering a shelf stable, concentrated chicken 
broth and chicken bone broth for use in soups, sauces, ready meals 
and RTD beverages. This allows our customers to reduce their 
shipping costs compared to our frozen broth ingredients. 

Another new product is our hydrolyzed bone broth powder. This 
offers the same joint health benefits as our other bone broth 
ingredients but is also the first bone broth ingredient to deliver 
a complete amino acid profile to support muscle growth. This 
ingredient is ideal for shakes, functional foods and cereals. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

IDF is chicken. We offer a broad and diverse portfolio of chicken 
ingredients, and our R&D team works with our customers in our 
pilot plant to develop the latest chicken innovations. 

As a family-founded company with strong ties to the community, 
IDF’s commitment is threefold: We strive to provide quality and 
innovative solutions for our customers, we promote ethics and 
safety in the workplace and we form long-term relationships with 
our food industry partners and our community.   

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

To align with trending diets, we will be promoting the type II collagen 
benefits of our bone broth as well as demonstrating Chicken Fat 
Powder at SupplySide West. Our chicken fat powder ingredient can 
be used as a coffee creamer and contributes a creamy texture in 
paleo- and keto-friendly soups and sauces.



https://idf.com/
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Company Name: Ingredia Inc.
Contact: Emma Clune
Title: Marketing Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

The healthy living lifestyle has been on the rise for quite some time. 
This trend includes high protein options in many different sectors 
of the food industry. This allows Ingredia to be creative in how to 
implement our high level proteins.

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

Ingredia continues to develop and offer innovative functional proteins 
and bioactives from milk. Our products help push innovation in both 
nutrition and wellness markets that allow our customers to push 
the boundaries with their own products. Prodiet Fluid allows for very 
high protein beverages without compromising fluidity and Lactium 
allows for the development of functional foods and pharmaceuticals 
that help manage stress and anxiety.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

Our highest priority as a company is to offer the greatest quality 
milk ingredients that we can. Our customers come first, and clean 
product is our mission. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Ingredia is highlighting Lactium, a bioactive that helps to reduce 
stress. This can be implemented in many different applications and 
is 100% natural. Along with this we are also featuring our Micellar 
Casein that can help our customers reach high protein levels while 
still emphasizing taste and texture.



DAIRY INGREDIENTS

for HEALTH & NUTRITION

Natural dairy bioactives

Native milk proteins

Real micellar casein

www.ingredia.com
ingredia-america@ingredia.com

Booth #3025

http://www.Ingredia.com


SupplySide West What’s Hot Digital Issue Q&A:

NOVEMBER 6-10 
Expo Hall November 8 & 9

Company Name: InstantGMP, Inc.
Contact: Robert Pochadt 
Title: Director of Sales
Email RPochadt@InstantGMP.com
Phone: 215-968-5414

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

The increasing amount of FDA oversight is leading to more examples 
of dietary supplement companies cited for Good Manufacturing 
Practices (GMP) violations. Our InstantGMP™ MES quality system 
software builds a firm GMP compliant foundation for manufacturing 
dietary supplements and herbal products.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Because InstantGMP™ MES is cloud-based, we’ve focused on 
making manufacturing more efficient and effective by adding new 
production controls aimed at helping a company avoid common 
quality pitfalls that could lead to adulterated products. 

We’ve also improved module interconnectivity by transforming the 
way that equipment logs, document management, inventory and 
quality management features connect to batch records. Through 
doing this, the software modules work better together to eliminate 
transcription errors and reduce process redundancies.

Something else that we’ve introduced is our Implementation 
Package. The Implementation Package comes with 200 hours of 
consulting, software training, and process modeling. Companies that 
use this package see little to no day-to-day disruptions and achieve 
daily use of InstantGMP™ MES in as little as one to two months. It’s 
advantageous because we handle all of the heavy lifting.

2019 is on track to be even more exciting with the introduction of 
new quality management and material planning features that will 
absolutely benefit potential customers.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

InstantGMP™ MES is the first affordable manufacturing execution 
system developed by quality and regulatory experts designed 
explicitly for complete tracking, tracing and transparency for 
manufacturers of dietary supplements and herbal products. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

InstantGMP™ MES helps make the lives of dietary supplement and 
herbal products manufacturers and distributors easier by simplifying 
operations for getting their job done. During the demos, we model a 
company’s process in real-time to show them how our software can 
uniquely benefit them.

At SupplySide West, we’ll be circulating the expo floor instead of 
doing a traditional booth. We’d love to plan a meet-up ahead of  
the show, so we’re encouraging people to get in touch beforehand 
to schedule a time to connect at SupplySide West or to arrange a 
web-based demo.



Our software improves compliance, organization, 

traceability and batch management, all while we help 

elevate your brand and inspire customer trust. With our built-in 

Good Manufacturing Practice (GMP) workflows, we help you get 

your job done with ease. Our software, coupled with standard operating 

procedures, will position your company for scalability and business growth. 

No one else helps you meet GMP regulations like we do.

Let’s start your transformation.

Call or email Robert Pochadt at
215.968.5414  

RPochadt@InstantGMP.com InstantGMP.com/Solutions/MES

InstantGMP™ MES  

Batch Management  

Software

The First Affordable All-in-One Manufacturing 
and Quality Solution for Production of  
Dietary Supplements, Kratom and Herbal 
Products that Ensures GMP Compliance

Quality
Management

Scale & Balance
Integration

Document
Management

Electronic
Batch Records (EBR)

Equipment & 
Room Logs

Inventory
Management

InstantGMP™ 
MES

https://www.InstantGMP.com/Solutions/MES
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Company Name: Kemin Human Nutrition  
 and Health 
Contact: Stacy Dill 
Title: Marketing Director 

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Kemin Health has identified three trends impacting our business: 
clean label, immune health and cognition tied to physical 
performance. Clean label has been a buzzword in the industry for 
the last couple of years. Because Kemin Health manages the supply 
chain and development of our ingredients from the plants to the 
science, we can meet the clean label needs of our customers with 
naturally-sourced, non-GMO, plant-based ingredients. The second 
trend we have seen is how the stress of a busy lifestyle affects our 
immune system. Supporting immune health is a top concern among 
consumers when looking for health benefits from functional food, 
beverages or supplements. This trend is driving demand for our 
newest ingredients, BetaVia™ Complete and BetaVia™ Pure, which 
are derived from a proprietary strain of algae called Euglena gracilis. 
Finally, the increased interest in cognitive health tied to physical 
performance is driving demand for our brain health ingredient, 
Neumentix™. Athletes at all levels are looking to become more 
focused while at the gym. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

The launch of our immune health products, BetaVia Complete and 
BetaVia Pure, are the latest additions to the Kemin Health portfolio. 
The patented fermentation process used to grow and harvest the 
algae-derived ingredients allows us to deliver the purest form of beta 
glucan on the market with a low dose and competitive price. 

Our ongoing clinical research programs benefit our customers by 
substantiating our products and developing new, science-backed 
claims. This year three new studies on FloraGLO® Lutein benefits for 
brain health were released. New research on Neumentix, a naturally-
sourced spearmint extract, links cognition to physical performance. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

At Kemin Health we believe everyone deserves the opportunity to 
live a healthier life. We develop naturally-sourced dietary ingredients 
to magnify the impact of our science and improve the health of 
people around the globe. Our science-backed ingredients meet real 
consumer health needs. Beyond supplying high quality ingredients, 
we offer our customers the customized support they need to bring 
our ingredients to consumers worldwide. From technical services to 
formulation to consumer marketing insights, we are a resource to 
our customers as they launch new products. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Our booth will be full of exciting activities and new information this 
year. Join us to find out the level of lutein in your eyes by taking 
a simple test. If you are looking for a break, we will also have a 
coloring wall where you can illustrate your vision on healthy living. 
Experience how easy our ingredients are to formulate by trying our 
samples. 

Additionally, if you are looking to skip the coffee line the morning 
of November 8, join us for “Coffee with Chris.” Dr. Chris Nelson, 
the President and CEO of Kemin Industries, will be at the booth and 
complementary coffee and lattes will be served. Kemin is a family-
owned company and Chris would enjoy meeting members of the 
dietary supplement industry that share in our vision of helping to 
improve lives.
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INSPIRED INGREDIENTS FOR LIVING WELL

Vision • Brain • Immune • Satiety • Sports

Visit Us At SupplySide West

Booth: 4343 

Human Nutrition and Health

Our business is built on science. At Kemin, we are 

committed to producing safe, efficacious ingredients 

backed by strong clinical research. It’s with this 

mission in mind that we continue to innovate and 

discover new molecules to meet the needs of today’s 

consumers. Kemin ingredients are used to advance 

human health globally.

https://www.kemin.com/health?utm_source=npi&utm_medium=display&utm_campaign=ssw&utm_term=&utm_content=&utm_bu=kh
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Company Name: Lallemand Health Solutions
Contact: Kevin Burke
 kburke@lallemand.com
Title: Sales Director - Americas

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Lallemand Health Solutions has been committed to continuous 
innovations since the beginning of its history in 1934 to deliver 
high-quality, state-of-the-art probiotics. Most of this research is 
performed in-house, particularly when it comes to the identification 
and characterization of our proprietary strains collections such as 
Rosell®, Lafti® and Harmonium. In addition, the company has built 
a strong network of research partnerships that includes Canadian 
universities (McGill, Montreal University), pharmaceutical laboratories 
and world-renowned research centers (INRA, TNO, University of 
Florida). Eighty years on, the company continues to innovate and 
pioneer probiotic applications, and has become a reputable probiotic 
solutions provider in more than 60 countries in five continents. 
Offering our partners the expertise and support they need to develop, 
register and market their probiotic products in their own markets is 
part of our value-added services.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

We are very proud to be the first probiotic supplement manufacturer 
to receive USP’s GMP certificate for our two Canadian production 
facilities. From lab to shelf, Lallemand Health Solutions controls the 
overall manufacturing process of our products. Full control is the 
key to ensure our partners are receiving the highest quality standard 
of probiotic formulations. Our probiotic strains and formulas are 
produced in-house and strict quality controls are applied all along 
the process. We are also pioneering new fields of application for 
probiotics. In particular, we have pioneered the research in the 
Brain-Gut Axis with the first-ever clinical study showing significant 
improvement of mood in healthy people.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Quality probiotics. Complete Solutions. This is our motto as a one-
stop shop provider, offering an unmatched probiotic offer, from 
ready-to-market documented formulas to best-in-class formulas 
targeting specific health segments and/or populations to custom 
and complex formulations using scientifically substantiated Rosell®, 
Lafti® or Harmonium probiotic strains. We make sure each client gets 
our utmost attention and each project benefits from a customized 
service plan, including regulatory and marketing support. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Come and see us to know more about our probiotic strain B. lactis 
Lafti® B94, supported by clinical evidence for its gut health  
benefits in children and adolescents . As part of Lallemand Health 
Solutions ’ Hearty Kids and Teens range, B. lactis  LAFTI® B94 has 
been thoroughly characterized and selected for its in vitro  and in 
vivo  documentation  of its modes of action and its high synergy with 
prebiotics. The claims approved by the Natural and Non-prescription 
Health Products Directorate (NNHPD), the regulatory agency for 
natural health products in Canada, include: “Helps to relieve 
abdominal discomfort, such as bloating and constipation” at a daily 
dose of 5 billion CFU and “Helps children and adolescents with 
bloating and constipation in irritable bowel syndrome (IBS)” at a daily 
dose of 10 billion CFU. We will also present the results of the clinical 
study supporting those claims at the Probiotic Resource Centre.



http://www.lallemand-health-solutions.com/en/
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Company Name: Lesaffre Human Care
Contact: Véronique LHOMMET
Title: Women’s Health  
 Product Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

With probiotics being the most successful functional ingredient after 
vitamins and minerals, consumed more than three times more than 
omega-3s, the segment is thriving.

One of the main trends we are observing is a growing interest from 
our customers for applications going beyond dietary supplements. 
Driving this trend is the rising popularity of functional foods and 
beverages among consumers, who are increasingly focused on 
achieving wellness through diet. As a consequence, products such 
as chocolate, orange juices, cereal bars or baked goods featuring 
probiotics are flourishing, allowing consumers to combine efficacy 
and indulgence.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

This year, Lesaffre has launched Florigyn™ Biotic, a unique 
probiotic yeast (proprietary strain Saccharomyces cerevisiae CNCM 
I-3856). It is scientifically proven to protect vaginal flora against 
pathogenic yeasts and bacteria, specifically Candida albicans and 
Gardnerella vaginalis. The beneficial effects of Florigyn™ Biotic 
in helping women fight vaginal infections and prevent recurrence 
were acknowledged by the scientific community with peer-reviewed 
publications. Described as a “natural breakthrough for vaginal 
health” in the article1 showing the results of the clinical study, 
Florigyn™ Biotic is an invaluable step forward for more than  
75% of women around the world who experience at least one 
episode of vaginal infection in their life, many of whom suffering 
from recurrence. 

By using Florigyn Biotic in their dietary supplements, our customers 
benefit from an ingredient with clinically proven efficacy in 
supporting the healthy vaginal flora, which gives them an edge in a 
highly competitive market.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Lesaffre Human Care LHC is the business unit of Lesaffre Group, a 
world expert in fermentation, dedicated to human nutrition, health 
and personal care businesses. LHC aspires to be a reliable and 
committed partner of its clients in reinventing human care every day. 

Our point of differentiation in the market is to develop and 
supply innovative solutions and ingredients of natural origin with 
scientifically proven efficacy to meet the expectations of consumers 
all over the world. Our company long-term invests in providing 
strong scientific and clinical data to substantiate the unique health 
benefits of our ingredients. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

This year, we will be featuring:

 - Florigyn™ Biotic, innovative natural solution  
  for vaginal health

This unique patented probiotic yeast strain has been 
designed to support healthy vaginal flora. Discover the 
science behind it with new peer-reviewed publications 
demonstrating its clinical efficacy and beneficial effect.

 - Probiotic Immun’choc featuring LifeinU™ BSCU1
Empower yourself with this delicious dark chocolate and 
let LifeinU™ Bacillus Subtilis CU1, a unique probiotic 
bacteria, clinically sustained to support immune health!  
Each chocolate contains 2 billion good bacteria 
LifeinU™BSCU1.

 - Lynside® ProteYn, the first yeast protein on the market. 
Containing all essential amino acids, it is a complete 
protein ideal for consumers looking to increase their 
overall protein intake. Come and discover this tasty 
protein, and our new ready-to-use protein concept.



with

http://www.lesaffrehumancare.com
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Company Name: Lonza Consumer  
 Health & Nutrition
Contact: June Lin
Title: Senior Director  
 Global Marketing

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

People are becoming more discerning about the products they 
consume, and as such they are looking to labels to help guide their 
purchasing decision. Recent research, conducted by the Natural 
Marketing Institute (NMI) and commissioned by Lonza Consumer 
Health & Nutrition1, highlighted that clean label is a particular interest 
for the majority of age groups, including millennials. As a result, 
our vegetarian portfolio of HPMC capsules, such as Vcaps® Plus 
capsules, are increasingly popular with manufacturers seeking to 
appeal to a wider audience. 

In addition, 58% of consumers surveyed stated scientific proof that 
products work is ‘very important’ to them on their path to purchasing 
dietary supplements. At Lonza, we continue to make significant 
investments to ensure ingredients, processes and solutions are backed 
by science, to help meet this demand and support on-pack claims.

Capsules are the preferred supplement format for many consumers, 
with 41% of survey respondents selecting this dosage form over 
any other. In addition, advances in dosage forms, such as DUOCAP® 
capsule-in-capsule technology allow multiple active ingredients to be 
delivered efficiently in a single capsule, overcoming previous formulation 
challenges for the creation of combination products with incompatible 
ingredients and that can target more than one health benefit. 
[1] NMI SORD Proprietary Report for Lonza (CH&N) – US – 2,000 participants, 2017

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Following the acquisition of Capsugel in 2017, Lonza now 
offers products and services from the custom development and 
manufacturing of active ingredients, formulation expertise and a 
wide range of innovative dosage forms for the consumer health  
and nutrition market. 

 We continue to provide our customers with a wealth of consumer 
research and clinical insight, innovative product concepts and 
consumer preferred solutions, global business development 

professionals, unparalleled service capability and industry-leading 
quality technical service and regulatory expertise.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Lonza harnesses science and technology to create products that 
support safer and healthier living, and that enhance the overall 
quality of life for consumers.

Lonza is uniquely positioned, leveraging both our technology 
platforms and our pharmaceutical delivery science to help our 
customers improve bioavailability, targeted delivery, taste/odor 
masking and swallowability, while also enabling combination 
products, providing visually appealing dosage forms and meeting the 
varied expectations of consumer demographics and preferences.  

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

At Supply Side West 2018, Lonza Consumer Health & Nutrition will 
showcase its capabilities in ‘function and form’, demonstrating 
its advanced delivery solutions and specialty, science-backed 
ingredients that address the latest consumer trends across healthy 
aging, active nutrition, digestive health, cognitive health, beauty  
from within and clean label applications.

Lonza CHN will demonstrate its patented UC-II® joint health 
ingredient at the UC-II® Interactive Zone on the booth, allowing 
visitors to discover the ingredient’s unique mechanism of action  
that helps repair, clean and rebuild healthy collagen.

Dedicated to helping manufacturers to develop on-trend products 
that stand out from the competition, Lonza will also showcase a 
range of finished product formulations, including supplements to 
support areas such as sports recovery, joint health and immunity. 
The ready-to-market concepts combine clinically proven ingredients 
with innovative dosage forms that enable efficient delivery of  
actives, for example DRcaps™ delayed release capsules, DUOCAP® 

capsule-in-capsule technology and Lipid Multi-Particulate (LMP) 
technology for modified release and taste masking. 



INNOVATION THROUGH 

FUNCTION AND FORM

Visit us at 

SupplySide

West Booth

#4163

Copyright © 2018 Lonza. All Rights Reserved.

From design and development to delivery, Lonza Consumer Health & Nutrition has 

fully integrated capabilities to address rapidly changing consumer needs in a fast-

paced global market. By combining our science-backed ingredients and cutting-

edge dosage forms, our unique and innovative solutions will help you stay one step 

ahead of your competition. Discover your competitive advantage with Lonza.    

functionandformsolutions.com

http://www.functionandformsolutions.com
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Company Name: Martech Research, LLC
Contact: Benny Maresca 
Title: Technical Director

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

The need for fast development of custom formulated powders with 
low water activity has driven demand for custom formulation and 
spray drying. The need for fermented vegetables and fruits has also 
driven demand for fermentation technology.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Martech has developed advanced working experience in bench 
scale, pilot plant and full production for the development of spray 
dried materials. This coupled with reformulation assistance sets us 
apart from the competition. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Martech is a research based company that develops products in an 
accelerated environment and brings full production online quicker 
than other companies. We are service oriented and committed to 
excellence in knowledge and quick development to scale-up quickly. 
Martech’s history shows a values-based philosophy proven by 15 
years in the food industry. Martech is GFSI certified through BRC 
with an AA rating for two years in a row.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Attendees will see new spray drying technology, along with 
researchers made available to assist in reformulation, problem 
solving and full-scale production. 



http://www.martechresearch.com
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Company Name: MIDI Labs, Inc.
Contact: Cliff Poindexter
Title: Laboratory Director

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Supply chain quality control, federal regulations, the increasing need 
for authentication of ingredients and finished products are driving 
demand for our laboratory services. Consumers, manufacturers and 
government regulators all want to ensure that the product they are 
using is authentic. Using a laboratory is necessary to accurately 
authenticate and validate the product throughout the supply chain. 
Contract laboratories have the experience and expertise to provide 
the third-party validation needed for objective analysis. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Earlier this year, MIDI Labs earned ISO 17025:2005 accreditation. 
ISO/IEC is the highest globally recognized standard for calibration 
and testing laboratories. To earn this accreditation, MIDI Labs met 
the rigorous ISO 17025:2005 International Standard management, 
documentation and process competency requirements, including 
successfully completing several proficiency test studies. 

Our customers can be confident knowing that the data produced in 
our lab will always meet the industry’s highest global standards.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

MIDI Labs is a niche Microbiology laboratory. We have personalized 
service; our laboratory staff answers any questions regarding a 
sample rather than a customer service employee.

Industry standard turnaround time is ten days from receipt of a 
sample; our standard turnaround time is three days from time of 
pure culture. We also offer Same-Day, Next-Day and 2-Day Priority 
turnaround times (additional fees apply).

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Visitors to our booth will meet with our Laboratory Director and 
Marketing Manager - no salespeople here. The attendees will be 
meeting with our experts and will gain a comfort level with the 
people that will be working on your samples.

Our booth will have examples of our DNA, MALDI-TOF, and Fatty 
Acid Analysis reports, information on our Microbial Identification 
services, and copies of our ISO 17025:2005 accreditation.



http://www.midilabs.com
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Company Name: Mr. Gummy Vitamins
Contact: Eitan Zohar
Title: CEO Mr. Gummy Vitamins

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

We have a high demand for Beauty and Weight Loss products that 
are plant based. Plant-based eating may not be entirely mainstream 
yet, however, it is becoming a trend that is far-reaching around the 
world, as we are more interested in living a healthier life style. 

Vegetarianism is a lifestyle that includes not only plant-based foods 
but also vitamins, beauty products, clothes and more. Our gummies 
help supply part of those demands.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

We offer custom formulation, labeling and packaging for  
private branding.  
 
 
 
 
 
 
 
 
 
 
 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Mr. Gummy Vitamins is a world leading manufacturer of gummy 
supplements for adults and children with more than 20 years of 
experience in the natural product industry. Our primary goal is to 
deliver a variety of delicious products to promote a healthy lifestyle. 
We care about our customers and that is why we deliver the highest 
quality products.

• 
• 
• 
• 
• 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

We will be presenting some of our newest gummy products such 
as Apple Cider Vinegar, Vitamin-C (1000mg) and Hemp oil multi-
vitamin. These have been highly requested and are now available.

• GMP Facility 
• Non-GMO
• Soy Free
• Dairy Free
• Gluten Free
• Allergen Free
• Gelatin Free 

 

• Pectin based
• Certified Kosher & Halal 
• Suitable for vegetarians
• Sugar Free Supplements
• No Artificial Colors or Flavors 
• Custom formulation available
• Custom labeling  

and packaging available



http://mrgummyvitamins.com/
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Company Name: Natreon
Contact: Bruce Brown, MPH, MA
Title: President of Natreon 

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Disillusioned with conventional therapies, and associated negative 
side effects, many consumers are looking for natural alternatives 
to support health and nutrition. Manufacturers and consumers are 
demanding transparency about the source, quality and efficacy 
of ingredients included in supplements, foods and beverages. 
The opportunity for innovation in raw ingredients has never been 
greater. Since its beginning more than 20 years ago, Natreon has 
remained committed to ensuring the quality, tradition and scientific 
evidence of the safety and efficacy of all of its ingredients.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Adaptogens are gaining more attention as consumers seek 
natural alternatives for dealing with stress and anxiety. Sensoril® 
Ashwagandha and PrimaVie® Shilajit are adaptogens that act as 
metabolic regulators that increase the body’s ability to adjust to 
internal and external stressors. Natreon is working with industry 
experts to help define the adaptogen market and ensure that its 
clinically studied adaptogens are being utilized in a truly holistic 
practice of herbalism, starting with how the whole plant affects the 
whole person. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Natreon is committed to quality, sustainability and transparency for all 
its ingredients. It works to ensure that there is strong scientific backing 
for its ingredients, while preserving herbal and Ayurvedic traditions.

Sensoril® Ashwagandha is unique in that it is derived from a 
unique blend of both leaves and roots of the Withania somnifera 
plant to provide optimal efficacy and bioactive diversity. Natreon 
standardizes Sensoril® to three key bioactives - Withanolide 
glycosides, Withaferin A, and Oligosaccharides, each playing a 
significant role in overall wellness.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Natreon will demonstrate its full ingredient line in booth #3947, 
including Sensoril®, PrimaVie®, Capros®, AyuFlex®, Ayuric® and 
Crominex®.

Natreon will showcase Sensoril® Ashwagandha. The proprietary 
ingredient has been studied in more than 10 human clinical trials, 
and has excellent applications in supplements, foods, beverages 
and personal care products. Science continues to demonstrate its 
efficacy in sports nutrition, stress reduction, energy, sleep, heart 
health and cognitive health. Natreon will introduce new clinical 
research supporting Sensoril® in sports nutrition.

Bruce Brown, president of Natreon will participate in a lively 
discussion on Driving Branded Ingredient Innovation, with Jeff 
Hilton, CMO and co-founder of BrandHive. The presentation takes 
place on the Central Stage on Thursday, November 8 at 2:30 p.m., 
and will focus on best practices for meeting industry demands for 
pure, high quality ingredients that are cleanly sourced, sustainably 
produced and have scientific evidence of efficacy. Brown will 
highlight what Natreon is doing to remain transparent with today’s 
discerning brand owners and educated consumers.



Standardized to 3 proven bioactives, Sensoril® is the
trusted and original holistic ashwagandha extract.

Only one Ashwagandha extract uses traditional Ayurvedic wisdom to combine root and leaf from the 

Withania somnifera plant for a patented combination that delivers three beneficial bioactives—Withanolide 

glycosides, Withaferin A, and Oligosaccharides—for enhanced wellness. Formulate your next successful 

supplement, food or beverage with clinically proven and patented Sensoril Ashwagandha. 

Contact Natreon directly and we’ll help you reach your zen. 

Learn about Sensoril at natreoninc.com

*These statements have not been evaluated by the Food and Drug Administration. 

This product is not intended to diagnose, treat, cure, or prevent any disease.

KEEP
CALM

AND

SENSORIL
®

VISIT US AT

  SUPPLYSIDE WEST

   BOOTH 3947

https://natreoninc.com/sensoril/
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Company Name: Natural Remedies
Contact: Suresh Kumar  
 Lakshmikanthan 
Title: Head- Global Business

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Ayurvedic botanicals are gaining popularity globally owing to its 
safety and efficacy.                

Two of our flagship products we are showcasing are Turmacin®  
and Gutgard®.

Turmacin® is a clinically tested water-soluble composition 
derived from Turmeric completely untouched by solvents. 
Turmacin® is standardized to contain bioactive polysaccharides 
TurmerosaccharidesTM and does not contain curcuminoids.  
Turmacin® reduces inflammation, pain, improves mobility of the 
joints. Efficacy is supported with published clinical and preclinical 
studies. Turmacin® is organic, water soluble and is ideally suited for 
functional food and beverage applications.

Gutgard® is a patented flavonoid rich phytochemical composition 
for improving gut health and managing the symptoms of functional 
dyspepsia. Gutgard® is standardized to contain ≥10% total 
flavonoids and has two clinical publications. Gutgard® can be safely 
incorporated or combined with probiotics for improved gut health 
and its low water activity ensures compatibility with prebiotics, 
probiotics and digestive enzymes.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Understanding the prokinetic benefits of Gutgard® has opened 
exciting possibilities for the applications of Gutgard® for gut health. 

Further, Turmacin® has a unique dual mode of action to provide 
joint health benefits by helping to maintain equilibrium between 
degradation and synthesis of cartilage matrix. 

On our supply chain Natural Remedies has made a commitment 
toward clean label and organic certification. Our capabilities include 
a fully traceable supply chain combined with sustainable harvest 
programs while offering global clients clinically-substantiated, 
scientifically-validated innovations. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

At Natural Remedies we combine our chemistry and biology 
expertise to decipher the ‘bioactive chemistry’ of medicinal plants to 
deliver safe, effective, consistent and unique natural ingredients. This 
approach has led to creation of our branded natural ingredients that 
include Turmacin® (Joint Health), Gutgard® (Gut Health), BacoMind® 
(Cognitive Wellness), AP-Bio® (Immune Health) and Ocibest® (Stress 
Management) which are backed by published clinical trials. 

Natural Remedies takes pride in sharing our scientific knowledge 
with the world. We have contributed to various international 
pharmacopoeias including more than 100 monographs internationally 
and more than 220 phyto-compounds isolated for global reference 
standards. Our selective offerings, seed-to-shelf efficiency, coupled 
with innovative production towards clean label extracts and 
standardized manufacturing processes make us a reliable best-in-
class partner for business.

3a. Does your company have a values-based mission?

Our vision as an organization is to harness nature and apply science, 
for health and happiness. While we are entirely committed to our 
vision, we are firmly grounded to our core mother value of ‘Being 
Useful’ to the society at large. Our core mission is to be sensitive and 
mindful of our impact to the environment, people, customers, as well 
as everyone associated with Natural Remedies.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

As a research-based company, we are constantly upgrading the 
scientific knowledge of our existing products and some areas that 
we are currently focused on include digestive, stress, joint, immunity, 
liver and cognitive health. 

We have partnered with Viva 5 Corp. and are showcasing an 
innovative pectin formulation of gummies with Gutgard® for 
managing gastrointestinal discomforts. Gutgard® has been shown 
to be clinically effective against symptoms of functional dyspepsia 
and the gummie format is an ideal delivery system. Gutgard® also 
can be combined with probiotic, prebiotic and digestive enzymes for 
additional botanical support in any of these combinations. 



http://www.naturalremedy.com
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Company Name: Newgen Biotech USA Inc.
Contact: Jim Titus 
Title: CEO

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

While interest in health knows no age limit it seems, we see a clear 
dissatisfaction in the health industry, insurance provider support 
and pharmaceutical solutions through drugs and chemicals. Yet at 
the same time we do see people living longer. Aging consumers 
especially continue to educate themselves looking for a longer life 
with higher quality of living.  Immune health is key in this age group. 
Intolerances such as lactose and gluten are but two of many other 
modern day issues that are addressed in our product offering.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

In the past year we set up our blending facility centered in both the 
U.S. and the Americas in Dallas, Texas to accompany our distribution 
for Newgen Biotech Ningbo. The facility is set to better meet our 
customer’s needs. We launched Zoomzyme™ focusing largely 
on the fast acting nature of our enzymes as a catalyst, which we 
design, and can be found as custom blends and as products. We 
further established BettHer® a unique marine source Beta Glucan 
for the cosmetic industry. We launched PESP which we find is 
an improvement over the DPPIV enzyme. All of these plus much 
more benefit our customers as we continue striving to offer a 
NEWGENeration of quality driven innovation.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

We are one of very few if any fermentation plants in the world who 
have the NSF GMP and on top of that a Pharmaceutical GMP. The 
quality standards we place on our manufacturing processes and 
products equate to superior products entering the market. Our mission 
is based on offering a NEWGENeration of quality driven innovation.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Attendees will be able to pick up information on two new Beta 
Glucans which better address issues in cosmetic and immune health 
in the dietary supplement industry. With enzymes we will be handing 
out a list of one of the largest offerings of enzymes to come from a 
single fermentation plant dedicated to their specific market. They 
will also be able to pick up information on a gluten reducing enzyme 
superior to what has been in the market. We have a number of 
Drug Master Files on our natural ingredients. If acted on in a timely 
manner, companies can see both a savings and an innovative quality 
offering improvement.



w w w . n e w g e n b i o t e c h . c o m

http://www.newgenbiotech.com
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Company Name: NEXIRA
Contact: Julie IMPERATO 
Title: Marketing Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

With 39% of the world’s adults overweight (68% in the U.S.A.), 
the weight management market is rising with new product offers. 
Weight loss supplements continue to be a major contributor to sales. 
Consumers are more and more aware of the importance of an active 
and healthy lifestyle. They are looking for natural products, easily 
incorporated in their daily life and with a real efficacy. Consumers 
want to have scientific and concrete proof.

2. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Since its creation, Nexira has dedicated itself to one goal: to provide 
the best natural innovative ingredients for the food and health 
industries. Innovation Inspired by Nature - With more than 120 
years of experience, Nexira continues to reinvent itself according 
to customer and consumer expectations, always in the respect for 
nature and shared responsibility. Taking the best from nature, Nexira 
applies gentle process to manufacture vegetal raw material in order 
to obtain unique ingredients. Our R&D and Innovation departments 
are in charge of scientific studies to develop the safest and most 
efficient ingredients. 

3. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Since the late 90s, Nexira has offered ingredients for weight 
management. Combining our broad scientific and technological 
expertise with a thorough awareness of market trends, we have 
created the Breakthrough Fat Binder. This year at SupplySide West, 
Nexira will launch for the first time its new brand, Okralin™.

Okralin™ is reinventing the highest standard in fat binding. 
With a patented formulation, Okralin™ is a unique ingredient, 
coming from a vegetal source. This vegetal, not commonly used 
in weight-loss products, makes Okralin™ completely new. It is 
safe and suitable for vegetarians. Supported with a clinical study 
and strongly documented, Okralin™ brings all the scientific proofs 
that manufacturers and consumers can expect. We will exclusively 
unveil our amazing clinical results on weight loss, waist and hip 
circumferences and blocked calories during our conference and at 
our booth, #5563!

Distribution outside Europe only. Product available in 2019.
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The Breakthrough Fat Binder
Discover the amazing results at

BOOTH

#5563

www.nexira.com

info-usa@nexira.com

DISTRIBUTION OUTSIDE EUROPE ONLY - PRODUCT AVAILABLE IN 2019

https://www.nexira.com/Okralin%E2%84%A2_372.html
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Company Name: Nutrition 21
Contact: Mallory Junggren
Title: Senior Director, Marketing

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

One key trend in the marketplace now is an increasing focus on 
“active” nutrition, meaning there are an increasing number of 
consumers prioritizing a healthy lifestyle through staying active 
and proper nutrition. According to the Council for Responsible 
Nutrition’s 2017 CRN Consumer Survey on Dietary Supplements, 
76% of Americans are taking dietary supplements, and this number 
is up 12% from just two years prior. Additionally, the report shows 
that dietary supplement users tend to have healthy habits: 89% 
of supplement users try to eat a balanced diet, 79% visit a doctor 
regularly, 72% do not smoke, 70% maintain a healthy weight and 
69% exercise regularly. All of this goes to show that the consumer’s 
mindset toward active nutrition encompasses more than just taking 
the right multivitamin – it means consumers are increasingly 
interested in leading a healthy life. Supplements containing high-
value, clinically substantiated ingredients are uniquely positioned to 
help consumers accomplish this. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Over the past year, Nutrition 21 has been consistently releasing 
new data that demonstrates the safety and efficacy of the 
ingredients offered by the company. Nutrition 21’s ingredient 
portfolio includes Velositol®, a dietary complex of amylopectin and 
chromium clinically shown to double the effects of whey protein 
and significantly increase muscle protein synthesis, the key to 
muscle growth; Nitrosigine®, a bonded arginine silicate clinically 
shown to significantly boost nitric oxide levels, supporting mental 
acuity, focus and sports nutrition; and Chromax®, a patented form 
of chromium picolinate that supports clinically substantiated 
benefits including glucose metabolism, weight management and 
brain health. In addition, Nutrition 21 is excited to announce the 
launch of LepidamaxTM, a proprietary maca blend with unique 
benefits for endurance athletes. The company will be unveiling more 
information regarding this innovative sports nutrition ingredient at 
the SupplySide West show this year. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Nutrition 21 is an industry-leading developer and marketer of 
efficacious, high-value, clinically substantiated ingredients for use 
in dietary supplements, medical foods and beverages. With more 
than 30 years of biotechnology and pharmaceutical experience, 
the company’s scientific platform has continued to create unique, 
patented products that are both safe and clinically effective. To build 
consumer trust, Nutrition 21 ensures product efficacy and safety 
through a product development strategy that involves rigorous 
preclinical and clinical research. The company currently holds more 
than 100 domestic and international issued and pending patents for 
its ingredients which support unique claims associated with glucose 
metabolism, weight management, cognition and sports nutrition, 
among others.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

In addition to the introduction of Lepidamax, Nutrition 21 will have 
new data available on Velositol, Nitrosigine and Chromax. Stop by 
Booth #3159 to learn more!



† Results compared to baseline 

1. Kalman DS, Feldman S, Samson A, Krieger DR. A clinical evaluation to determine the safety, pharmacokinetics, and pharmacodynamics of an inositol-stabilized arginine silicate dietary supplement in healthy adult males. Clinical Pharm: Adv and 

Applica. 2015; 7:103- 109. 2. Rood-Ojalvo S, Sandler D, Veledar E, Komorowski J. The bene ts of inositol-stabilized arginine silicate as a workout ingredient. Journal of the International Society of Sports Nutrition. 2015;12(Suppl 1):P14. 3. Kalman 

D, Harvey PD, Perez Ojalvo S, Komorowski J. Randomized prospective double-blind studies to evaluate the cognitive effects of inositol-stabilized arginine silicate in healthy physically active adults. Nutrients. 2016;8(11):736. 4. Komorowski J, Perez 

Ojalvo S. A pharmacokinetic evaluation of the duration of effect of inositol-stabilized arginine silicate and arginine hydrochloride in healthy adult males. The FASEB Journal. 2016; 30(1) Supplement 690.17. 5. Kalman D, Perez Ojalvo S, Komorowski 

J. Comparison of cellular nitric oxide production from various sports nutrition ingredients. J Int Soc Sports Nutr. 2016;13 (Suppl 1):P33. ©2017 Nutrition 21, LLC Nitrosigine® is a registered trademark of Nutrition 21, LLC. Nitrosigine is protected by a 

number of patents and pending patent applications on compositions, their manufacture, and/or their uses, including, but not limited to: U.S. Patent Nos.: 6,803,456 and 7,576,132. DRA1175102317  

*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure, or prevent any disease.

Nitrosigine  is the ingredient that crushes sales—get it now.

Find out more at NUTRITION21.COM or email : info@Nutrition21.com

INGREDIENT SUPERIORITY

Clinically shown to significantly boost nitric oxide 

(N.O.) production

40+ substantiated claims support N.O., energy, 

focus, mental acuity, processing and recovery

19 studies support efficacy and safety

Easy to formulate into powders, bars and beverages

FDA New Dietary Ingredient (NDI) Notification

GRAS affirmed at clinically substantiated dosages

DRIVING DEMAND

Consumer branded ingredient 
program generates    257  
million yearly impressions:

 Print and digital Men’s  
 Fitness, Muscle & Fitness  
 and Flex ads 

  “In the News” press  
 and publicity 

N.O.

POWER FROM WITHIN.
TM

Nitrosigine vs. other ingredients:
In Vitro Study
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Visit Nutrition 21 at  

SSW Booth #3159

https://nutrition21.com/
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Company Name: Originates Inc
Contact: Daniel Minski 
Title: Director of Operations

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Consumers want ingredients that are safe and support a 
responsible supply chain. They want to buy into ingredients that 
are sourced responsibly. From the raw material sourcing to the 
manufacturing to the logistics, they want ingredients that support a 
transparent supply chain.

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

In addition to new clinical studies that were completed and 
published this year on some of the ingredients we offer, we are 
also able to offer a unique delivery form called Unigel™. Unigel™ 
is a patented delivery form consisting of a soft capsule, hard 
capsule or a tablet, inside a soft capsule. This allows ingredients 
that do not blend well with each other to combine, such as 
omega-3 fish oils and some minerals, or separate/isolate active 
compounds within the same soft capsule that can be set to release 
at different rates or times, all within a single serve soft capsule. 
Unigel™ offers brands the opportunity to offer a unique delivery 
form and unique formulations.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

What drives us is transparency and adaptability. We pride ourselves 
in being able to offer a fully transparent supply chain, and our ability 
to adjust to changing environments. Whether change is driven by 
market trends and/or regulatory, we can adjust quickly.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

We will have representatives on site from each of the manufacturers 
we represent, to respond to any questions related to sourcing, the 
manufacturing process and product development/formulation.



Healthy ingredients 
backed by science
Healthy and Transparent 
Supply Chain

From

originates.com 
 

954.357.3155      danielm@originates.com

TO

HEALTHY

Visit us 
at Booth 
#1247

http://www.originates.com
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Company Name: Pizzey Ingredients
Contact: Julie Faber
Title: Director of Marketing  
 & Compliance

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Pizzey Ingredients is continuing to see significant demand for 
plant-based alternatives to meat and dairy products. We are also 
experiencing a lot of growth in the meal replacement category, both 
in North America and internationally. There is a lot of excitement 
around the fact that our flaxseed ingredients can be used in these 
products not just as replacements or alternatives, but as ingredients 
that provide real health benefits and functional properties.  

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Our operations team has spent the last year increasing efficiencies 
in our plant through process automation and robotics, which allows 
us to deliver a more consistent product to our customers while 
controlling costs.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Pizzey Ingredients leads the field in its support for the flaxseed 
industry, including clinical research into its health benefits, industry 
education through initiatives such as Natural Products INSIDER’s 
Flaxseed Research Center and product development support. 
Founded by two pioneers in the flaxseed industry, our family 
company is involved in the flaxseed supply chain back to the farm, 
allowing us to add value and monitor quality from the ground up. As 
the second generation of our family business takes a more active 
leadership role, we are excited to continue our tradition of quality 
and dedication to flax.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

At our booth, SupplySide West attendees can learn about cutting-
edge clinical research into the health benefits of flaxseed, as well as 
our newest formulation and application tips.



http://www.pizzeyingredients.com
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Company Name: PLT HEALTH Solutions
Contact: Mark Stephens 
Title: Vice President, Sales

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

PLT will be launching Artesa Chickpea Protein and Artesa Chickpea 
Flour at Supply Side West 2018 – both ingredients designed as 
great tasting plant protein solutions that offer the ability to create 
gold standard food, beverage and sports nutrition products from a 
formulating standpoint.  In powders & beverages, the good taste of 
Artesa Chickpea Protein means that you can make products without 
sweeteners and masking agents – meaning leaner, cleaner labels.

PLT will be featuring three ingredients with new science that 
will offer consumer goods companies the opportunity to create 
compelling messaging – including claims – for consumers. 

zümXR® Targeted Release Caffeine was the subject of a 
pharmacokinetic (PK) study that demonstrated longer lasting action 
in clinical subjects. 

ceratiq® Phytoceramides was featured in a DBPC clinical study 
where it was demonstrated that the ingredient offered improved 
overall skin health, hydration, reduced appearance of wrinkles, 
increased elasticity, suppleness and a more radiant appearance.

AquaLOX® Joint Health Formula was also the subject of a 
pharmacokinetic study where it was demonstrated that it is delivers 
similar amounts of AKBA as 5-LOXIN, one of the leading joint health 
ingredients on the market. Water-soluble and good-tasting, AquaLOX can 
deliver fast support for joint health in a broad range of delivery systems. 

2. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

For over 60 years PLT Health Solutions has prided ourselves on our 
commitment to creativity, integrity and helping our employees, our 
customers and our partners succeed. Today, we deliver solutions 
across a number of health & wellness platforms that respond to 
existing and emerging consumer demand. Delivering these solutions 
includes marketing over 20 proprietary branded ingredients that 

are considered either market or scientific leaders in their categories 
– as well as the supply of high-quality botanicals, extracts, raw 
materials and functional materials that support the development 
of our customers’ formulated products. An important part of work 
for our customers and strategic partners are the committed and 
qualified people who work at PLT Health Solutions and the resources 
we invest in supporting our ingredient solutions in the market. By 
delivering an unsurpassed mix of expertise, resources, and service, 
PLT Health Solutions is committed to helping both our strategic 
partners and valued customers grow.

3. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

The focus of PLT Health Solutions at this year’s SupplySide West is on 
helping you develop compelling messaging to consumers when you 
incorporate our ingredients. We will be highlighting ingredients that 
have new clinical and consumer clients that allow for exciting claims 
or demonstrate consumer preference – even at premium pricing.

At this year’s show, PLT will be sampling 4 different finished 
products based on our ingredients:

• A French Vanilla protein shot featuring Artesa Chickpea Protein 
with over 18g protein per serving and gold standard taste & 
mouthfeel. This shot is 100% vegan and demonstrates excellent 
suspension of the protein – even at a high loading.

• Protein Pumpkin Oat Chocolate Cake Bars. This seasonal 
treat delivers 10g protein per serving in a great tasting 100% 
vegan & gluten-free recipe.

• zümXR Energy Chocolates. These chocolates incorporate 
a clinically-studied targeted release caffeine for a custom-
designed energy experience.

• élantria Algal DHA Gummies. These great tasting gummies 
deliver one of the hottest trends in the supplement business – 
algal DHA. élantria Algal DHA is Non-GMO Project verified.
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Contact PLT Health Solutions for samples and more information.

+1.973.984.0900 ext. 214 • www.PLTHealth.com
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Artesa® Chickpea Protein Advantages

3 Excellent organoleptic profile

3 Easier to formulate

3 “White” color

3 Small, uniform particle size

3 Good oil & water binding

3 Good foaming & emulsifying properties

3 High protein loading potential

3 Leaner, cleaner labels

3 Non-GMO, non-allergenic

3 Sustainable, low environmental impact

Artesa Chickpea Protein is a highly nutritious plant protein concentrate that can

match dairy proteins for taste, texture, mouthfeel and formulation functionality.

With Artesa, you can deliver higher levels of protein in consumer-pleasing products

with easier, faster processing, leaner, cleaner labels and unleashed creativity.

From the way it looks, smells and acts when it arrives in your facility – to how 

consumers react to it in finished products, Artesa Chickpea Protein has been 

engineered to deliver an incredible sensory experience for consumers in 

protein-fortified products. 

Artesa addresses a number of formulating issues that you have run into working

with plant proteins before. Because of the way that it is made, you can achieve

higher protein loading with fewer production problems, faster processing and 

less waste. Our goal is to help you match gold standard products in every one of

your applications.

THE GREAT,
NEW TASTE
OF PLANT
PROTEIN

It’s time to change the way you think about plant protein.

http://www.artesaprotein.com
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Company Name: Premier Research Labs
Contact: Howard Payne
Title: Chief Sales & Marketing Officer

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Many private labelers do not realize, according to the U.S. Food 
and Drug Administration (FDA), private labelers are responsible for 
the distribution of the products being marketed under their firm’s 
name which includes the current manufacturing and quality control 
operations (cGMP) of their contract manufacturer.

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

Premier Research Labs™ (PRL) is a licensed primary manufacturer 
of dietary supplements under 21CFR111 of the FDA and is cGMP 
certified by the prestigious USP (United States Pharmacopeia) Quality 
Systems GMP Audited Verification Program.

As your trusted Private Labeling partner, PRL will be solely 
responsible for obtaining and maintaining compliance with cGMP(s) 
and any Regulatory Approvals relating to PRL’s manufacture, 
clinical testing, distribution, claims and suggested use of nutritional 
supplements on your privately labeled product.

3. How do you define your company’s point of differentiation in 
the market? 

PRL differentiates from other private label manufactures by 
delivering the most consistent level of premier quality nutrition.   
PRL operates a full, in-house, state-of-the-art scientific lab 
dedicated to the use of advanced analytical methods beyond the 
industry norm, including high performance liquid chromatography, 
gas chromatography, mass spectrometry and high-performance 
crystal spectroscopy, to ensure our products meet label claims for 
potency, purity and identity.  We invite you to experience a new 
dimension of nutritional excellence with Premier Research Labs. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Attendees will see our unique formulas that are comprehensive and 
clinically tested.  Our professional nutritional product line is ultra-
clean with no magnesium stearate, undesirable fillers or excipients.  

We want you to get started selling your own brand quickly, 
easily and without having to deal with all the cGMP static on the 
peripheral. PRL will accompany you in comprehensive quality 
management system training, cGMP training and a certification of 
contract manufacturer qualification audit.  As per the FDA, cGMP is 
your responsibility, but we are here to support you in making the 
process simple.  

Lastly, there is no large upfront cost. For human supplements, we 
offer a low private label minimum. Basic label design and printing  
is included in the prices for private labeled product. There are no  
set up fees associated with any of our basic services. We look 
forward to bringing your superior nutritional, dietary, and private 
label supplement manufacturing needs to life in the marketplace.

Premier Research Labs was founded to deliver uncompromising 
quality and effectiveness by providing 100% non-toxic and effective 
products.  We have strived to become the industry leader in 
excipient-free, premier quality nutraceutical products and super 
foods without the undesirable chemical tagalongs.  PRL sources 
its raw materials from trusted suppliers all over the world using 
our strict testing protocols that we have developed to consistently 
ensure the premier quality that is the foundation of all our products.  
In addition, our comprehensive line of clinically tested nutritional 
products includes the first targeted organ and gland formulas 
without animal glandulars.

•	 Phytoforensic screened  
for adulterants

•	 Purity verified

•	 Identity authenticated

•	 Composition confirmed

•	 Inorganic materials 
inspected

•	 Heavy metals examined

•	 Pathogen microbiology 
performed

•	 Moisture content analyzed

•	 Manufactured to avoid 
magnesium stearate and 
other undesirable excipients



 ✔ FREE Design*

 ✔ FREE Labels*

 ✔ FREE Label Printing*

 ✔ FREE Certificate of Analysis

 ✔ FREE Shipping

 ✔ NO MRP (manufacturing retail pricing)

 ✔ NO Hidden Costs*

 ✔ NO Set-Up Fees*

 ✔ NO Recurring or Hidden Costs*

*Restrictions May Apply

Private Labeling You Can Trust

PREMIER QUALITY with PREMIER SERVICE

 ✔ Phytoforensic Screened for Adulterants

 ✔ Purity Verified

 ✔ Identity Authenticated

 ✔ Composition Confirmed

 ✔ Inorganic Materials Inspected

 ✔ Heavy Metals Examined

 ✔ Pathogen Microbiology Performed

 ✔ Moisture Content Analyzed

 ✔ Manufactured to avoid magnesium stea-

rate and other undesirable excipients

Premier Research Labs      ●      800-325-7734      ●      www.prlabs.com

http://www.prlabs.com


Strengthen your brand 
with high quality probiotics

Take advantage of one of the fastest growing 
and most reputable categories in nutritional 
supplements.

Give your products a competitive edge with well-documented 
probiotics and optional patented delivery technologies. Our 
probiotic line offers consumers convincing health benefits in 
gastro, immunity, nutrient absorption and many other categories.

Please contact Probi 

for further information:

Probi AB, Lund, Sweden
Probi USA Inc., Redmond, WA, USA
Probi APAC Ltd, Singapore

info-us@probi.com  
probi@probi.com   
www.probi.com 

1-800-LIVE-BAC (1-800-548-3222)

OUR PROBIOTIC OFFERING:

Probi Premium

An exclusive array 
of patented 
probiotics supported 
by comprehensive 
clinical dossiers 
that show repeated 
positive results and 
proven effects.

Probi Select

Carefully selected 
probiotic strains, 
patented and 
clinically documented 
by Probi, bring 
competitive health 
benefits to broad 
target groups.

Probi LiveBac®

This broad range 
of live and active 
probiotic cultures 
offer a long history 
of safe use in dietary 
supplements. 
Combine with Probi 
Select clinically 
documented strains 
for a custom fit. 

http://www.probi.com
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Company Name: Rosun Natural Products Inc.
Contact: Marc Dambrines 
Title: Managing Director
Email: Marc@rosungroups.com

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Digestive health supplementation (prebiotics, fibers, nano-nutrition) 
and whole foods vitamins (higher bio-availability without  
bio-transformation).

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

We have a new range of whole-foods vitamins and minerals.

Our customers now have the opportunity to use a 100% vegan, 
plant-based, gluten, allergen, dairy-free, GM-free vitamin and 
mineral range that is very effective, has no side effects, and  
allows unlimited scope of applications in the nutraceutical and  
food industries.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Our mission is to discover, develop, produce and distribute 
continuously innovative plant-sourced organic ingredients  
(vitamins, minerals and fiber) for the nutraceutical and organic food 
and beverage industries, certified for high quality, delivering unique 
results and giving industry new opportunities.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Attendees will learn about the uniqueness of our Orgavitaz  
brand and how to develop a unique formulation for their future 
finished-products.



http://www.rosungroups.com/
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Company Name: Soft Gel Technologies, Inc.
Contact: Steve Holtby 
Title: President & CEO

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Customers are looking for new products and ideas that are 
substantiated by reliable data and are supported by companies who 
provide exceptional service and collaboration, as well as marketing 
and research.  Only offering an ingredient and a competitive price 
is not enough. There must be a compelling story and a full suite of 
support to validate it. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

We have developed several new advancements in the way soft gels 
are manufactured that enable us to provide products that were 
previously considered too difficult or impossible to encapsulate in 
this delivery system. This allows us to present new product options 
to our customers in this preferred supplement form. We also have 
some exciting new technological innovations that we are finalizing, 
and we will be able to make these new advancements available to 
the industry in the very near future! 
 
3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

We specialize in creating unique, high value-added products and 
developing new technologies that enhance bioavailability, activity 
and functionality over traditional delivery systems. We offer 
numerous exclusive ingredients for soft gel applications, many of 
which are patent-protected.

When you partner with Soft Gel Technologies, Inc. (SGTI), we 
can assist with research, real-time stability data and marketing 
resources. SGTI is unique in that we have several exclusive 
branded products that can be used in formulas and customers 
can add synergistic ingredients to make it a custom formula. 
These branded products usually have scientifically researched 
ingredients or intellectual property surrounding the ingredients 
found in the formulas. Most of these products are clinically studied 
and have educational tools available for our customers to use in 
their marketing platforms. We are committed to helping customers 
effectively communicate the benefits of our products and be a 
reputable source of information.  

Many contract manufacturers also sell their own branded product 
lines directly to consumers.  We only sell B-to-B to further protect 
our customers. We are always willing to establish a confidentiality/
non-disclosure agreement with our customers. If a customer 
comes to us with a custom formula, we create a turnkey product 
for them that is manufactured exclusively for them. We can  
also assist companies with new product development from 
start to finish.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

We are introducing some noteworthy new products with very 
compelling benefits, which are straightforward and are easy to 
explain to consumers. We are excited to invite customers to come  
by and talk with our experienced team about their needs and 
upcoming projects.



6982 Bandini Blvd., Los Angeles, CA 90040 | Toll Free: (800) 360-SGTI | Phone: (323) 726-0700

focus@soft-gel.com | www.soft-gel.com

A Singular Focus  

We make softgels.  Various shapes, sizes, and colors.  Custom and stock formulas.  Solvent-free.  
That’s all we do.  In a GMP-certified U.S. facility.  We do one thing and we do it well.  By choosing 
us as your softgel contract manufacturer, you can concentrate on what you do best.

If we may have your attention for a moment, we’ll make you the center of attention.  Contact us today.

Delivering custom and branded softgels, naturally.™

Join us at

SupplySide 

West

Booth #3373

http://www.soft-gel.com/contact-us.php
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Company Name: Stepan Lipid Nutrition
Contact: Bob Peacock 
Title: V.P. & General Manager  
 Specialty Products

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations? 

The sports nutrition industry has witnessed a robust growth over 
recent years because of the increase in health awareness across 
generations. Stepan’s product portfolio speaks to the full range of 
consumer demands for new products to address specific conditions 
such as weight gain, fatigue and lack of energy. When deciding on 
what products to purchase, one of the primary benefits that many 
consumers are seeking is energy, followed by weight loss. Active 
lifestyles now span all demographics (Gen X, millennials, boomers 
and matures), with increased participation in fitness activities such 
as yoga and backpacking outnumbering traditional sports like soccer 
or volleyball. Sales for new products in the sports nutrition, energy 
and weight loss categories have increased year over year. Stepan 
has always been an innovator, bringing a broad range of solutions for 
food and beverages, dietary supplements, and nutraceuticals. Our 
legacy products, NEOBEE® MCTs (Medium Chain Triglycerides) and 
Clarinol® CLA (Conjugated Linoleic Acid), are rooted in the Sports 
Nutrition category. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers? 

Stepan offers co-branding opportunities, adding value and credibility. 
Clarinol® CLA has well-established claims backed by scientific 
support, which help increase perceived value by the consumer. We 
provide technical and application support and regulatory guidance 
with proposed claims. Regarding delivery systems when developing 
new products, Stepan offers many options for dosage forms, as well 
as practical considerations such as odor/taste masking, simplified 
doses, size and modified release. Our sales and marketing teams 
across North America and Europe and distributors in Latin America 
and Asia are always nearby to provide localized customer support. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?  

Developing quality products for companies that seek to offer 
convenient, healthy and nutritional products to consumers remains 
Stepan Lipid Nutrition’s main focus. Clarinol® CLA has been 
reviewed extensively in toxicology studies to ensure consumer safety 
and Stepan continues to support clinical trials while investigating 
new possibilities. The look and feel of the Clarinol® identity 
demonstrates the health appeal of the product as well as the brand’s 
functional promise. NEOBEE® MCTs are available as RSPO mass 
balance-certified, made with a patented purification process using 
plant-sourced ingredients, which does not interfere with complex 
flavor profiles. New NEOBEE® ProKeto™ is an extension of the 
NEOBEE® line and is allergen-free, vegan, low-carbohydrate and a 
free-flowing powder. 

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?  

At our booth, SupplySide West attendees can expect to see  
Stepan’s recently introduced NEOBEE® ProKeto™, a low-carb  
micro-encapsulated C8 MCT oil with 65% MCT oil on a pea protein 
support. The creation of NEOBEE® ProKeto™ powder is a direct 
response to customer demand for a low-carb, keto-friendly, MCT 
product. Applications for NEOBEE® ProKeto™ include dietary 
supplements, nutritional bars and beverage mixes.



https://go.chempoint.com/Stepan-Lipids.html
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Company Name: Sweet Additions
Contact: Carla Davis
Title: Marketing Manager

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

We see the trend as a wave traveling in the same direction: 
health-, eco- and socially conscious consumers driving the 
market with their attention to clean, “free from” labeling, healthful 
ingredients, supply chain and business transparency and 
sustainability in terms of the products they buy and the companies 
from which they purchase. 

However, this year, our research reflects a substantial uptick in 
specific demands by consumers as they become increasingly aware 
and better educated about what they put into their body, and the 
general footprint left behind by a single purchase. 

Consumers not only recognize the broad terms of our industry, 
but they now know the definition of “non GMO,” for example. They 
understand the unhealthy implications of animal-based proteins 
and corn sweeteners, and they base their decision-making on that 
newfound knowledge. 

At Sweet Additions, we interpret this increase in consumer 
understanding not as a signal to adjust to a changing market, but 
as confirmation about what we’ve been doing at our U.S.-based 
operations since 2004, and what we continue to do today. 

Our supply chain is constantly being refined, our food scientists are 
constantly developing new products and innovations and business 
practices at Sweet Additions never stop improving—all based on a 
compass that continues to align with consumer demand and that of 
the manufacturers who provide for them. 

We got in at the right time so that food and drink manufacturers 
can partner with us at any time, and consumers may benefit all of 
the time. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

A great many of our advancements are, of course, alternative 
sweeteners to corn. Our RiceSweet™ and TapiSweet™ glucose 
syrups manufactured from the enzymatic conversion of rice or 
tapioca, for example, are highly versatile nutritive carbohydrates and 
are now available in organic and non-organic formulations. 

We’re also quite excited about our RicePro™ 100% plant-based protein 
alternative to soy, dairy and other animal-based proteins. Non-GMO, 
hypoallergenic and completely vegetarian, RicePro™ is exactly what 
consumers are now demanding in their food and drink selections. 

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

At Sweet Additions, our mission is a litmus test that delves as far 
into our supply chain, manufacturing processes and our business 
model as we can possibly reach. It’s a very personalized view of 
sustainability that we ask each of our employees to ask themselves 
in their own way each day as they do their job. 

“Is what I’m doing right now contributing to the sustainability of the 
planet and future generations?” If the answer is no, we empower 
our employees to adjust in order to answer themselves as morally, 
ethically and healthfully as they can. 

At Sweet Additions, sustainability is our mission, and our conscience 
is our daily guide.   

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

We’ll be displaying our Maltodextrins, Syrup Solids, Glucose 
Sweeteners, Rice Proteins and more, and the details behind all of 
them—along with full explanation of our exclusive processes that 
can be customized in order to create proprietary ingredients for 
specific food and drink items. 



http://www.sweetadditions.com
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Company Name: Valensa International
Contact: Douglas Lynch
Title: Senior VP, Global Sales  
 and Maketing

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Saw Palmetto Berries are the starting material for Valensa’s 
ultra-high pressure, super-critical CO2 USPlus® Extract. The oil 
extract from ripened berries is clinically proven to support prostate 
health and is used in U.S.A. dietary supplements and European 
pharmaceuticals. The berries are indigenous to Florida and harvested 
once per year. Multiple forces can directly impact the annual supply 
of berries. These forces include: (a) the harvest of green, immature 
berries which lack scientific support for prostate health and deplete 
the potential annual harvest yield; (b) adulterated material; (c) illegal 
poaching of berries from private and public lands; and (d) weather, 
including hurricanes. 

This year has been an anomaly with a near-historic low yield of the 
wildly grown berries which has affected price stability across the 
value chain. The situation has been exacerbated by the green berry 
trade which has substantially reduced the amount of mature berries 
available for harvest which is critical to make a highly sustainable, 
efficacious product. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?  

With the introduction of our new Florida GEMS program, Valensa 
is working with growers, educators, manufacturers and state 
officials alike to boost awareness of the strong science and quality 
of  USPlus® extracts. These benefits are tied to supply chain and 
quality initiatives being taken by Valensa to increase extract yields, 
purity and ultimately, sustainability. These efforts have directly led 
to Valensa obtaining the Fresh from Florida certification, a marker of 
quality state agriculture, much like Florida citrus.

Valensa has also taken steps to to improve the reliability, stability 
and integrity of the entire supply chain. This includes developing 
contingency plans to mitigiate the risk of severe weather events 
such as hurricanes. And when it comes to man-made challenges, 
we have taken a lead on exposing potential adulteration and 
discouraging the green berry trade to ensure a vibrant future for this 
very special botanical.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission? 

Thanks to GEMS, we are able to provide our customers unmatched 
Traceability, Sustainability, Purity and Social Responsibility. Valensa 
is in the position to guarantee efficacy, quality and sustainability. This 
includes USPlus® Saw Palmetto Extract, as well as all our products 
in our global portfolio.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months? 

Come visit our booth #4334. Valensa can help your company 
accelerate your own product development, thanks to Joint Health, 
Natural Astaxanthin, Micro-algae, Men’s Health and Vision health.

You can find out more on GEMS at SupplySide Central, Booth 
#1036, on Thursday, November 8 at 3:00 p.m. Co-sponsored by 
the American Botanical Council, our panel will consist of ABC 
founder and executive director, Professor Marc Blumenthal.  Also 
representing the medical community will be Dr. Ken Redcross, M.D., 
who will speak to the medical problems associated with Benign 
Prostatic Hyperplasia.



HARVESTING A BETTER FUTURE

https://www.naturalproductsinsider.com/herbs-botanicals/will-real-saw-palmetto-extract-please-step-forward-webinar 
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Company Name: Vesta Nutra
Contact: Sam Kwon 
Title: President

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Vesta Nutra’s product development team is focused on the 
burgeoning interest in joint and skin health. We just completed 
development of a new collagen peptide ingredient that combines 
collagen types I, II, V and X to support joint health from cartilage-
forming chondrocytes to replenishing synovial fluid. This innovation 
will mean new pathways to finished products for our customers. 

For example, the new collagen peptide ingredient would be well 
suited for the development of “active lifestyle” products such as 
joint health supplements to ease joint pain and to prevent cartilage 
damage or another group of consumers who want to maintain 
vitality and minimize aging. Once we bring this new collagen peptide 
ingredient to the market, Vesta Nutra will maintain a portfolio of four 
ingredient products that cover beauty, eye health and joint. 

2. What new advancements, services or delivery systems has 
your company offered in the past year, and how does that 
benefit your customers?

An advancement that’s generating a lot of excitement here at  
Vesta is the supercritical CO2 manufacturing process that is used  
to develop our Vitamin K2 MK-7 ingredient Natto MK-7TM. This 
process uses a high-pressure and low-temperature extraction 
process to derive a concentrated and pure Vitamin K2 MK-7 that  
is both very stable and highly bioavailable. 

So how does the consumer benefit? Beyond the cardiovascular  
and circulatory health improvements tied to Vitamin K2 MK-7;  
Natto MK-7TM is a completely all-natural and allergen-free  
ingredient. As mentioned above, even the manufacturing process  
of this ingredient is environmentally safe and sustainable.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values based mission?

There are a lot of companies crowding the Dietary Supplement and 
Nutraceuticals space, but very few that can take a product from the 
“idea” phase to the placement of that idea as a finished product on 
store shelves or global e-commerce sites such as Amazon. With that 
said, our mission has always been to enhance the quality of life and 
to contribute to individual wellbeing.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Consider this your invitation to visit Vesta at booth 4134!  
You can inquire about the upcoming collagen peptide ingredient  
or Natto MK-7TM. We can illustrate how Vesta’s collagen peptide  
and Vitamin K2 products will help businesses develop innovative 
skin care and cardiovascular products as well as other health 
support supplements.



GMP Registered

https://info.vestanutra.com/ssw2018


Company Name: Virginia Dare
Contact: Michael Springsteen 
Title: VP Business & Product  
 Development

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

Health and wellness paired with clean food and beverage options 
such as natural, organic, non-GMO, and plant-based formulations 
drive demand for product and flavor creations at Virginia Dare. 
Notable wellness trends inspiring our work include comprehensive 
health products with balanced nutrition and multiple functional 
benefits, targeted nutrition, and products designed for long-term 
health. The top functional categories observed are cardiovascular, 
gut, cognition, anti-inflammatory, and immune system. Pea protein, 
rice, hemp, oat, and chickpea ingredients lead our plant-based 
product work, while sugar reduction and taste enhancement remain 
a priority for new or existing food and beverage development. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

Over the past year, Virginia Dare has introduced new natural, 
USDA organic certified (organic-compliant, organic certifiable for 
product labels), and non-GMO flavors to our portfolio. Virginia Dare 
has developed new taste and texture improvement systems for 
plant proteins that include natural off-flavor maskers and taste 
modulators. Additional sweetness enhancers for sugar reduction 
in food and beverages reinforce our commitment to improving 
and refining the taste of our customers’ products. Virginia Dare 
launched a cold brew coffee concentrate that allows customers to 
increase capacity, better utilize co-packers with consistent quality, 
and provide a smooth tasting cold brew for a variety of food and 
beverage applications.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Virginia Dare’s mission is all about delivering preferred taste and 
strategic value to our customers. We are a leader in the market 
for sustainable sourcing and premium production of extracts 
through our Taste Foundations™ platform, which includes 
natural and organic vanilla, tea, coffee, and cocoa extracts. 
Built on our technical and creative expertise, Virginia Dare’s 
Taste Collaborations™ platform includes flavor creation, product 
development, and taste improvement systems for a variety of food, 
beverage, and wellness applications.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Virginia Dare is exhibiting functional, plant-based products in a 
variety of creative snack and beverage platforms. Focusing on taste 
and wellness, we integrate natural flavor and ingredient innovation 
with product and lifestyle trends of longevity—vegan-friendly 
formulations, targeted nutrition, wholesome indulgences, and 
sensory fusion.
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rice, hemp, oat, and chickpea ingredients lead our plant-based 
product work, while sugar reduction and taste enhancement remain 
a priority for new or existing food and beverage development. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
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Over the past year, Virginia Dare has introduced new natural, 
USDA organic certified (organic-compliant, organic certifiable for 
product labels), and non-GMO flavors to our portfolio. Virginia Dare 
has developed new taste and texture improvement systems for 
plant proteins that include natural off-flavor maskers and taste 
modulators. Additional sweetness enhancers for sugar reduction 
in food and beverages reinforce our commitment to improving 
and refining the taste of our customers’ products. Virginia Dare 
launched a cold brew coffee concentrate that allows customers to 
increase capacity, better utilize co-packers with consistent quality, 
and provide a smooth tasting cold brew for a variety of food and 
beverage applications.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

Virginia Dare’s mission is all about delivering preferred taste and 
strategic value to our customers. We are a leader in the market 
for sustainable sourcing and premium production of extracts 
through our Taste Foundations™ platform, which includes 
natural and organic vanilla, tea, coffee, and cocoa extracts. 
Built on our technical and creative expertise, Virginia Dare’s 
Taste Collaborations™ platform includes flavor creation, product 
development, and taste improvement systems for a variety of food, 
beverage, and wellness applications.

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

Virginia Dare is exhibiting functional, plant-based products in a 
variety of creative snack and beverage platforms. Focusing on taste 
and wellness, we integrate natural flavor and ingredient innovation 
with product and lifestyle trends of longevity—vegan-friendly 
formulations, targeted nutrition, wholesome indulgences, and 
sensory fusion.
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Company Name: Viva 5 Corporation
Contact: Albert Dahbour 
Title: Executive Vice President

1. What specific trends or new happenings in the marketplace 
are driving demand for your products or services or the 
development of new innovations?

There is continued interest in specialty ingredients and innovative 
delivery forms. Viva5 was the first company to produce a shelf-
stable probiotic gummy with 3 years of real-time stability data and 
supported by preclinical and clinical studies. Gummies continue to 
drive more consumers to the supplement market, either because 
of convenience or pill fatigue. We also see growing interest in clean 
label and healthier ingredients (non-GMO, organic, allergen free, 
reduced sugars, etc). In addition, the probiotic category continues  
to evolve beyond digestion to condition-specific formulas. 

2. What new advancements, services or delivery systems has  
your company offered in the past year, and how does that 
benefit your customers?

We recently introduced a proprietary, patented synbiotic technology 
based on preclinical and clinical research. Most synbiotics on the 
market haven’t been rationally formulated based on ecological 
criteria. In a true symbiotic, the prebiotic should have high affinity 
for the probiotic, it should selectively support probiotic growth in the 
human intestinal tract and show a health benefit to the host.  

We are also focused on packaging innovation and will launch a new 
“shaker bag” at SupplySide West. This patented Ready-To-Drink 
delivery system supports faster filling and more uniform mixing, and 
can be customized with targeted nutritional powders (protein, weight 
management, probiotics, etc.) They are 100% recyclable with low 
shipping costs vs. traditional RTD beverages.

3. How do you define your company’s point of differentiation in 
the market? Does your company have a values-based mission?

We are a dedicated, full-service “innovation house” focused on 
licensing, developing and manufacturing unique, proprietary and 
clinically-researched ingredients and delivery forms. We are a 
market leader in innovation in the probiotic space and in nutrient 
gummy development. With significant experience in the food, 
supplement, pharmaceutical and health/beauty channels, we offer 
support in sales, marketing, distribution, product development, 
formulation, manufacturing, label claim substantiation and 
international regulatory guidance.  

4. What can SupplySide West attendees expect to see at 
your booth this year, and how can this information help their 
business in the next six months?

At SSW Booth #2843, attendees will be able to get information on 
our probiotic and nutrient gummy formulations, sample our existing 
and new gummies, examine our new RTD packaging technology and 
learn about our cutting-edge synbiotic technology.

We are also launching a new GutGard® gummy containing a 
clinically-researched and flavonoid-rich licorice extract to support 
heartburn relief and gut health, as well as a UC-II® gummy which 
contains a patented undenatured Type II Collagen to assist with 
joint mobility, flexibility and range of motion. In addition, we are 
introducing Solar-D, a revolutionary sunscreen technology that 
blocks harmful UVB light while allowing through beneficial sunlight 
to help the body produce Vitamin D.  



http://www.viva5corp.com
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