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Last year, SupplySide East returned to the Meadowlands Expo Center in Secaucus, New Jersey, and the response from 
attendees and exhibitors was overwhelmingly positive. The location makes it convenient to attend; it’s great to have 
time to network and have solid business conversations; and the ingredients and services on display are truly helping to 
address challenges and focus on innovation. 

This year, you’ll find even more to help you grow your business. We’ve increased the education component, offering 
more insights into the trends and opportunities ahead. The SupplySide East Presentation Theater is designed for 
short-form presentations, with presenters delving into topics such as business management, cutting-edge storytelling 
techniques, the latest on the cannabidiol (CBD) market and more. The presentations are open to everyone, so you’ll find 
content that is designed to motivate you and enhance your expo hall experience.

You’ll find more trend data in our opening presentation on Tuesday, April 9; my colleagues from NEXT and Nutrition 
Business Journal (NBJ) are joining me for a top trends presentation looking at the macro and cultural forces that will 
define the natural products market today and into the future. Heritage ingredients, protein power and consumer trust are 
among the topics we’ll address—and the session is open to everyone. Finally, a new half-day workshop will delve into 
the sports nutrition market, including market influences, ingredients powering formulations and marketing 
considerations. Check out supplysideeast.com for more details and to get registered.

Of course, we can’t forget the expo hall, which has been maxed out to ensure you’ll find more of what you’re looking for. 
This "What’s Hot" issue includes information on new products and company news that can help you develop your 
must-see list in advance. A full exhibitor list is available online at supplysideeast.com; you’ll want to ensure you have 
the time you need to seek out the surprises that could turn into your "next big thing.”

On behalf of the whole INSIDER and SupplySide team, we look forward to welcoming you to SupplySide East. I hope 
you’ll take the opportunity to invest in your future success, and I invite you to stop by and say hi to any of us on the 
ground in New Jersey. +

Best regards,

Heather Granato
Vice President, Content, Informa Health & Nutrition

 @heathergranato

Rediscovering 
SupplySide East  
& what’s hot

https://east.supplysideshow.com/en/home.html
https://east.supplysideshow.com/en/home.html
https://twitter.com/@HeatherGranato
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SupplySide East:  
2019 TOP TRENDS

Protein power
Protein is a treasured macronutrient that has remained 
unscathed compared to fats and carbohydrates—food villains 
blamed for many diet-related health issues. As it turns out, 
consumers are ramping up protein intake for its benefits 
including sports nutrition, weight loss, satiety and more. In a 
carb-wary world, consumers are keen for opportunities to 
incorporate protein in lieu of carbohydrates and sugar.

While protein itself remains unencumbered, it’s the type of 
protein that fosters a riptide of opinions, even as clean, 
responsible and sustainable proteins are vying for consumer 
attention. Driving the market is interest in plant protein, and 
the plant kingdom is full of options with exotic new entrants as 
well as cleaned-up modifications of legacy heroes like soy and 
seitan. Consumers seek clean plant proteins with other 
nutritional benefits that are more efficient calorie sources from 
farm to stomach compared to animal-based products.

Ensuring consumer trust
Consumers are fed up with limited accountability served in 
opaque food systems, and the result is eroded trust. 
Challenger brands are discovering that the more knowledge 
and collaboration they have through the supply system, the 
better equipped they are to make positive change. Ultimately, 
this results in rebuilding trust by taking responsibility for and 
bringing transparency to the production and sourcing decisions 
that consumers seek. 

 

Brands are learning to be honest and upfront about their 
ingredients, processing and sourcing methods—even showing 
vulnerability in areas where they strive for greater 
improvement. This connects to the interest in transparency.  
It is a challenging road to compete in a commodity market,  
and brands are creating identity-preserved mechanisms along 
the value chain to differentiate and protect ingredients and 
products of higher quality. Finally, simplification is a means  
to rebuilding trust. Brands are stripping out unpopular 
ingredients, creating simple ingredient lists and addressing  
all the cleanup efforts behind their products.

A life of vitality
People often feel bogged down and their full selves 
suppressed as they grapple with life’s demands. Consumers 
seek ways to stave off and prevent disease while also 
addressing health concerns, even as they look for ways that 
support a life that is being optimized for vitality.

Two key considerations will be addressed at SupplySide East. 
The first revolves around the healthy microbiome. 
Understanding of the health impacts associated with the 
makeup of a person’s microbiome are expanding far beyond 
traditional gut health and immunity-boosting properties. In 
fact, it may turn out that almost every function in the body is 
modulated by gut bacteria. And the second—the 
endocannabinoid system, as the promise of cannabidiol (CBD) 
and hemp are driving growth, experimentation and innovation.  

Join Informa’s Heather Granato, NBJ’s Claire Morton and New 
Hope Network’s Eric Pierce on Tuesday, April 9, at 9:30 a.m. for 
a special presentation open to all SupplySide East participants.

Looking for insights around the forces that are inspiring innovation across the health and wellness industry? Join 
analysts from the NEXT Data & Insights and Nutrition Business Journal (NBJ ) brands as they explore the key macro 
forces and trends driving growth in the industry, along with data and product concepts illustrating the whitespace 
opportunities. Among the top trends:



Secaucus, NJ
Meadowlands Exposition Center
April 9-10, 2019

5,000+ 
ingredients  
& solutions

250+ 
suppliers

3,500+  
industry 

participants

Register at supplysideeast.com

2 full 
days

9
APRIL

Don’t miss SupplySide East 2019 
the East Coast’s leading ingredient  

and solutions tradeshow!

http://www.cvent.com/events/supplyside-east-2019/custom-18-dbc9329e4bd245689f8821efdce07913.aspx?cpc=N2NCQS69R4Y&utm_source=INSIDER&utm_medium=Whats_Hot&utm_campaign=SSE19&utm_content=Register_Today
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Keeping stride with the expanding 
SPORTS NUTRITION SPACE
The sports nutrition products segment has broadened its appeal, pulling in all 
sorts of consumers engaged in active lifestyles, and the product offerings 
followed with a wider range of flavors, ingredients and delivery formats—
protein snacks and energy bites, anyone? The messaging between brands 
and these new sports nutrition users has also expanded, with more focus on 
natural, organic, “free from” and non-genetically modified organism (GMO) 
designations. 

On Wednesday, April 10, from 9 a.m. to noon, the “Sports Nutrition & Active 
Lifestyles: Ingredients, Demographics & Market Whitespace” workshop will 
explore the trends and ingredients helping sports nutrition brands reach this 
expanding consumer base, including active consumers and weekend warriors. 

New Hope’s Claire Morton and Eric Pierce will highlight NEXT and Nutrition 
Business Journal (NBJ ) data identifying market, product and claims trends 
showing the latest trends relative to active consumers and sports nutrition. 

Diving into the ingredient waters, registered dietician Susan Hewlings, Ph.D., 
vice president of scientific affairs at Nutrasource, will examine up-and-coming 
ingredients for active consumers and the oft-overlooked recovery,  
including sleep.

A big part of the expanded sports nutrition segment is an influx of plant-based 
nutrition ingredients and products. Phil Vigeant, CEO and co-founder of 
emerging brand PlantFusion, will explore how botanical ingredients are 
changing the way sports nutrition brands address muscle development, 
energy, joint health and body composition, including a look at the world of 
plant proteins. 

Convenience is a must, and beverages are a popular choice for the traditional 
and new sports nutrition consumers. Holly McHugh, from beverage 
development company Imbibe, will discuss trends and ingredients, as well as 
technical challenges, to consider when formulating sports nutrition beverages.

For more information on the workshop, the speakers and to register, visit 
https://east.supplysideshow.com/en/Education/Education_Program.html.
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SUPPLYSIDE EAST 
Presentation Theater
This year’s SupplySide Presentation Theater offers a series of short-form presentations designed to delve 
into key business, trends and regulatory issues to help you find greater business success. Developed with 
the Natural Products INSIDER team, these sessions are free to all SupplySide East participants and take 
place in a convenient theater just off the expo floor. Sessions include:

Tell me a story about supply  
chain transparency
As consumers focus on ingredient quality to make 
purchase decisions, brands have a unique storytelling 
opportunity to highlight supply chain transparency and 
win over consumers. Todd Pauli, managing partner,  
24 Stories, will dive into the specifics of how and where 
to tell the story of your brand’s supply chain 
transparency efforts. From the details to share, the 
characters to feature, and the right content and 
influencer channels to use, learn how to tell a captivating 
transparency story that resonates with consumers.

When you need people to get the job 
done, there’s a tool for that—and it’s  
not an app
Have you requested a task be done only to have it 
delayed, done incompletely or finished at the expense  
of a more important task? Could your request be a 
demand in disguise? There are tools to navigate 
employee workload, increase efficiencies and improve 
company morale. Join Karen Howard, CEO and executive 
director of the Organic & Natural Health Association, to 
learn the conditions for success required for an effective 
request and what to do when there’s a breakdown.

Probiotics, prebiotics, synbiotics  
& more: terminology of ‘biotics’
Increased interest and knowledge around 
the human microbiome have led to the 
popularity of a variety of evolving ingredient 
categories. Join Ivan Wasserman of Amin 
Talati Upadhye LLP as he explains the 
terminology used to describe different 
types of “biotic” ingredients.

The CBD business opportunity 
What is the state of the hemp-derived cannabidiol (CBD) 
market today? This information-packed session 
featuring Claire Morton, senior industry analyst with 

Nutrition Business Journal (NBJ ), 
will reveal fresh data findings from 
proprietary NBJ research, including 
surveys of manufacturers and 
consumers as well as unique 
insights from NEXT product concept 
testing—the NEXT team provided 
26 hemp and CBD product concepts 
to 1,000 consumers nationwide to 
see what type of products and 
claims most resonated.

Get the full agenda online at supplysideeast.com.

https://east.supplysideshow.com/en/home.html
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Do love and marriage go together like 
marketing and PR? 
Ideally, companies should be engaged in marketing, 
advertising and public relations (PR) strategies that work 
together synergistically. Problems and frustration can 
arise when tools and techniques from each practice are 
used inappropriately for the same goals. Before you 
engage in a PR program, hear from Amy Summers, 
president of Pitch Publicity, on how PR uniquely differs 
from marketing, why your company needs it and how 
you can leverage four tools you already have to build 
your own successful PR program.

Sustainable herbs program: Following 
medicinal plants from seed to shelf
The Sustainable Herbs Program, a joint program with the 
American Botanical Council (ABC), is following medicinal 
plants from their point of origin through the supply chain 
to raise industry and consumer awareness about issues 
of sustainability and ethical practices. This presentation 
by Ann Armbrecht, Ph.D., director of the program, will 
present best practices; explain why these practices are 
crucial to the long-term success of the industry; and 
provide resources for next steps to take.

Transparency: What you don’t show CAN 
hurt you
Len Monheit, managing partner, Trust Transparency 
Center, will discuss the state of industry transparency 
from both risk and marketing perspectives against a 
backdrop of current events and similar industries. 
Participants will gain insight into what to look for from a 
risk-management standpoint, and how to successfully 
compete using transparency as a tool to neutralize 
skeletons—or even turn them into assets.

Get the full agenda online at supplysideeast.com.

https://east.supplysideshow.com/en/home.html
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Exhibitor News and 
HOT PRODUCTS
AIDP features expansion into functional 
foods and beverages
AIDP will feature its expansion into functional food and 
beverages with its growing line of plant-based/vegetarian/
vegan, GRAS (generally recognized as safe) ingredients. 
Some have functional benefits, such as its flagship 
xylooligosaccharide (XOS) prebiotic PreticX® (Front Physiol. 
2015;6:216) and green kiwi fruit-based Actazin™ (Eur J Nutr. 
2018;57[8]:2659-2676) and Livaux™ (J Nutr Sci. 2017;6:e52), 
while others are great alternatives to animal-based products 
and formulate well into finished products. 

AIDP will be showcasing VegD3®, its new 100 percent pure 
non-genetically modified organism (GMO) plant-source vitamin 
D3. Approved by The Vegan Society, it is available in crystal 
(40miu/g), oil (1miu/g) and powder (100,000iu/g) formats, all 
of which have been extensively stability-tested and are kosher 
and halal certified.

In other categories, for digestive health, AIDP offers NeoGOS, 
an ingredient fermented by the intestinal flora and that resists 
gastric acidity, thereby stimulating the growth and activity of 
intestinal bacteria (Asia Pac J Clin Nutr. 2017;26[4]:613-618). 
Kappa K2 Vital is a K2 MK7 for bone and heart health that 
binds calcium to the bones while directing calcium away from 
the arteries to help maintain healthy circulation (Integr Med. 
2015 Feb;14[1]:34-39). It is backed by 19 clinical studies and 
is self-affirmed GRAS.

As of Oct. 1, 2018, AIDP was appointed the exclusive 
distributor for Natural Remedies botanical extracts in the 
North American market. It includes the company’s portfolio of 
branded ingredients, as well as its signature line of Ayurvedic 
products. Natural Remedies branded ingredients can be 
used in a wide range of delivery applications and include 
Turmacin® (joint health: J Med Food. 2016 Aug 1;19[8]:717-
729), Gutgard® (gut health: Evid Based Complement Alternat 
Med. 2011;2012:216970), OciBest® (stress management: Evid 
Based Complement Alternat Med. 2011;2012:894509) and 
Bacopa-E (cognitive wellness: Front Pharmacol. 2017;8:678), 
all of which are backed by published clinical trials.

AIDP will be sampling many ingredients in alternative delivery 
formats for supplements, as well as foods such as vegan 
brownie bites containing pea protein and alginates.

For more information, visit booth D112 at SupplySide East.

Alpha Packaging launches new line of 
CRC-compatible jars
Alpha Packaging is launching a new line of polyethylene terephthalate 
(PET) jars designed to meet the needs of the fast-growing cannabis 
and cannabidiol (CBD) markets. The jars, which mate flush with 
two-piece push-and-turn child-resistant closures (CRCs), are the first 
line of PET jars intentionally designed to match the width of 70 mm 
push-to-turn CRCs. This yields an aesthetic advantage over traditional 
straight-sided jars designed for standard 70 mm continuous-thread 
closures, because CRCs are wider than traditional lids and tend to 
“hang over” the shoulders of traditional jars.

“Alpha carefully studied the packaging requirements of states with 
legalized cannabis, as well as the federal packaging regulations in 
Canada, and developed this line in response to the needs of licensed 
producers and growers who want to project a premium brand,” said 
Marny Bielefeldt, vice president of marketing at Alpha Packaging. “We 
also worked closely with Mold-Rite Plastics, [which] manufactures 
the 70 mm CRCs, to make sure we had a compliant, functional and 
attractive package for this market.”

Alpha is currently stocking three sizes of 70 mm Flush-Fit PET jars in 
its West Coast warehouse, and will soon be stocking black and white 
opaque PET jars in its Bethlehem, Pennsylvania, plant, where the jars 
are manufactured. In Q2 2019, Alpha will also be adding a 63 mm 
6-ounce PET jar to its cannabis stocking program.

For more information, visit booth C142 at SupplySide East.

Analytical Resource Labs celebrates  
20th anniversary with expansion
Analytical Resource Labs (ARL) is celebrating its 20th anniversary by 
expanding to the East Coast, opening a lab in Florida in late spring. 
The expansion reflects ARL’s commitment to better assist companies 
with their nutritional, dietary supplements, cosmetic, pharmaceutical 
and food testing needs. “Partnerships are very important to ARL,” said 
company founder and CEO Matt Lewis. “With the many existing East 
Coast partners that we currently have—as well as those looking for a 
reputable and localized lab—we feel that we can offer an additional 
level of service and excellence.” 

A first-time exhibitor at SupplySide East, ARL is holding a drawing 
for several Apple products, including an Apple Watch. Attendees can 
enter the contest by stopping by the booth. The drawing will take 
place at the end of the show; winners need not be present.

For more information, visit booth G147 at SupplySide East.
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Barrington Nutritionals showcases  
full-spectrum hemp oil, specialty ingredients
Barrington Nutritionals has delivered quality ingredients backed by 
science and sustainability for nearly 30 years. With a diverse portfolio 
of more than 100 specialty ingredients, the company continues to 
drive innovation in the natural ingredient marketplace by building 
relationships between world-class ingredient manufacturers and 
leading developers of health and wellness products. Barrington is 
featuring its full-spectrum hemp oil, ThymoQuin™ 3 percent cold-
pressed black cumin seed oil, two new microalgae innovations from 
Algatechnologies, and Sibelius:Sage—a clinically validated sage 
extract for cognitive health (Psychopharmacology. 2008;198[1]:127-
139, CNS Neurosci Ther. 2014;20[6]:485-495).

For more information, visit booth B114 at SupplySide East.

Deerland samples probiotic gummies
Deerland Probiotics & Enzymes is featuring its branded enzyme, 
probiotic and prebiotic ingredients—ProHydrolase® for protein 
digestion and sports nutrition, probiotic Bacillus subtilis DE111® 
and innovative phage prebiotic PreforPro®. All three products are 
supported by human clinical studies and are Non-GMO Project 
Verified. Product development experts will be at the booth to  
discuss formulation and customization opportunities, including  
food and beverage applications. Gummies fortified with DE111  
will be sampled. As this specific, proprietary probiotic remains  
viable under a wide temperature range, it is conducive to use  
in a variety of delivery formats. 

For more information, visit booth F142 at SupplySide East.

Ecuadorian Rainforest’s new facility 
earns certifications
After a recent inspection at its new facility in Clifton, New Jersey, 
Ecuadorian Rainforest LLC was granted cGMP (current good 
manufacturing practice), kosher and organic certifications. The 
New Jersey Department of Health established cGMP compliance. 
Ecuadorian Rainforest also successfully passed a five-step process, 
which included an on-site inspection of the company’s facility, 
handled by Quality Assurance International (QAI), a USDA-accredited 
organic certifier. The certification also means the company’s 
organic ingredients meet the equivalent standards of Canada and 
the EU. And the company is certified to offer several Star-K kosher 
ingredients, a certification recognized worldwide. “Our new facility 
and the certifications we’ve earned show our commitment to 
supplying quality raw materials,” noted Steve Siegel, vice president of 
Ecuadorian Rainforest. “We look forward to the future and running a 
business that meets and exceeds state and federal requirements.”

For more information, visit booth F146 at SupplySide East.

ESHA Research offers solution for 
supplement development and labeling
Genesis R&D Supplements from ESHA Research is a comprehensive 
software solution managing everything from formulation analysis 
and file management to Supplement Facts labeling and regulatory-
compliance documentation. In addition to a full demo, the team will 
be highlighting a recent update—a tool to import formulation data 
directly from Excel files. The new Import Wizard walks users through 
the process of mapping existing data to corresponding Genesis fields. 
“With this advancement, moving information from source files into 
Genesis is nearly seamless,” said Craig Bennett, ESHA CEO. “This has 
by far been the most requested feature in the past year.”

In addition, ESHA now offers software and regulatory compliance 
consulting and label-generation services.

For more information, visit booth D133 at SupplySide East.

Euromed raffles Broadway  
musical experience
Euromed is showcasing the latest information about its standardized 
botanical extracts and natural active substance ingredients, including 
Pomanox, Proliva, AbaLife and Prosterol. Ingredient expert Guy 
Woodman and Barcelona-based Scientific Manager Andrea Zangara 
will be at the booth to take questions and share more about the 
company’s Pure Hydro Process™ of ultrapure-water-only-extraction 
and PhytoProof® quality control (QC) system.

In addition, Euromed will be raffling off two tickets to the Broadway 
musical “The Prom.” Attendees can drop off a business card—or 
mailed postcard from Euromed, if applicable—at the booth.

For more information, visit booth G114 at Supply Side East.

https://www.intotherainforest.com/
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ExcelVite celebrates 20 years of brain 
health research
2019 marks the 20th anniversary of brain health research 
on EVNol SupraBio® bioenhanced natural full-spectrum palm 
tocotrienol complex from ExcelVite. ExcelVite will share the 20 
years’ research data collected from the United States (Stroke. 
2011 August;42[8]:2308-2314, J Cereb Blood Flow Metab. 
2011;31:2218-2230, J Cereb Blood Flow Metab. 2013;33[8]:1197-
1206), Europe (J Alzheimers Dis. 2010;20[4]:1029-1037, 
Neurobiol Aging. 2012;33:2282-2290, Journal of Internal 
Medicine. 2013 June;273[6]:602-621, Exp Gerontol. 2013 
December;48[12]:1428-1435) and Asia (Stroke. 2014;45[5]:1422-
1428) that affirmed tocotrienol’s important role in protecting brain 
cells from injuries and aging.

ExcelVite also will share research updates of EVTene® mixed-
carotene complex on vision health (JAMA Ophthalmol. 2015 
Dec;133[12]:1415-1424), as well as the role of carotenoids in 
metabolic syndrome (BMJ Open Diabetes Res Care. 2015 Dec 
1;3[1]:e000147, Genes Nutr. 2017 Feb 8;12:5, Nutr Rev. 2019  
Jan 1;77[1]:32-45). Both EVTene and EVNol SupraBio are self-
affirmed GRAS, non-GMO, and halal and kosher certified.

“For two decades, ExcelVite’s EVNol SupraBio patented and 
bioenhanced palm tocotrienol complex has been studied for 
its brain and cognitive health benefits, from in vitro (where five 
molecular checkpoints for tocotrienol’s neuroprotection have 
been identified) (Indian J Exp Biol. 2011 October;49[10]:732-738, 
Stroke. 2011 August;42[8]:2308-2314, J Cereb Blood Flow Metab. 
2013;33[8]:1197-1206), moving to in vivo, preclinical and human 
clinical studies,” said Bryan See, business development manager, 
ExcelVite. “Prior to human clinical studies, a groundbreaking six-year 
human tissue distribution study (the first in the history of tocotrienol 
research) was conducted and published to confirm that tocotrienol 
from EVNol SupraBio supplementation is effectively transported  
and accumulated in vital human organs, including the brain”  
(The Journal of Nutrition. 2012;142[3]:513-519). 

For more information, visit booth A100 at Supply Side East.

Fres-co introduces revolutionary new 
package for industrial powders
Fres-co System USA Inc. has combined a patented one-way 
degassing valve with a built-in vent chamber to create the 
Termalock® Powder Bag, which is poised to revolutionize the 
containment of powders.

The new product directly addresses a recurring problem that plagues 
the producers of bulk powders, according to Abby Possinger, Fres-
co’s market development manager for the food and feed ingredients 
markets. “Traditional industrial packages have air holes that allow 
powders to oxidize during their transport from the producer to the 

end user,” she noted. “The Termalock Powder Bag is an open-mouth, 
airtight package that forms stable pallets, and it can package a 
wide range of products, including proteins, amino acids, vitamins, 
probiotics, premium sweeteners, chelating agents and many  
other products.”

Possinger said the new product addresses common concerns 
associated with typical open-mouth or valve bag packaging, such as 
product integrity and safety. “Traditional industrial packaging is dusty, 
and it often exposes products to oxidation, moisturization, dehydration 
and infestation by rodents and insects,” she said. “Additionally, 
traditional packaging often results in ‘pillow bags’ on pallets, which 
are unsafe, unstable and easily damaged. The Termalock Powder Bag 
means that brand owners of premium powders no longer need to 
accept product degradation.”

The new package’s adaptability makes it faster and easier to use. 
“The Termalock Powder Bag is designed to work with industry-
leading open-mouth filling machines and easily drop into existing 
bagging equipment with minimal modification,” Possinger explained. 
“All our customers need to do is fill the package, apply a terminal 
seal, and the Termalock Powder Bag protects the product and 
stabilizes loads for both regional transport and export.” The package 
has been tested to stabilize as fast as 90 seconds, enabling 
customers to efficiently create stable pallets of airtight packages. 

For more information, visit booth G136 at SupplySide East.

Fruit d’Or Nutraceuticals shares 
‘crantastic’ product ideas
Fruit d’Or Nutraceuticals will share “crantastic” product ideas with 
its range of cranberry-forward ingredients. Elder Cran is the first 
elderberry syrup from Innovative Natural Solutions featuring organic 
cranberry juice extract syrup from Fruit d’Or. Alcohol-free and 
standardized for anthocyanins and proanthocyanidins (PACs), the 
product features farm-to-table North American-grown elderberry and 
cranberry.

Fruit d’Or will also feature its Cranberry Oil, Organic Cranberry 
Capsules and SunCran Naturelle Organic Cranberry Juice. The  
latter combines organic cranberry juice with Taiyo’s Sunfiber  
soluble guar fiber.

For more information, visit booth C138 at SupplySide East.

http://www.crannaturelle.ca/
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GPC showcases nutritious  
on-trend solutions
Grain Processing Corp. (GPC) will be demonstrating several 
ingredients. MALTRIN SS™ Dried Glucose Syrup has reduced sugars 
(DP1/DP2) compared to corn and tapioca syrup solids products, 
and will be featured in a dry mix, plant protein meal replacement 
drink. The new ingredient builds solids for enhanced mouthfeel and 
contributes minimal sweetness with a neutral flavor.

MALTRIN® Tapioca Syrup Solids improve binding and softness to 
maintain texture in better-for-you snack bars and bites, and will be 
demonstrated in peanut butter protein bites, along with INSCOSITY® 
Instant Modified Starch, which helps control moisture migration and 
improves moisture retention in high-protein bars. 

GPC now offers Non-GMO Project Verified maltodextrins, corn syrup 
solids and ethyl alcohol.

For more information, visit booth F103 at SupplySide East.

HP Ingredients shares resources,  
private label program
HP Ingredients announced ParActin® Andrographis paniculata is 
the subject of a new study accepted for publication in Phytotherapy 
Research, showing efficacy in joint support/osteoarthritis (OA). The 
ingredient is also now self-affirmed GRAS. 

The company also recently published a new white paper about 
its LJ100 Tongkat Ali. In addition, HP Ingredients just launched a 
retailer private label program for its signature supplements LJ100®, 
ParActin®, Bergamonte® and MaquiCare®. Participants in the private 
label program will also be supporting Vitamin Angels.

For more information, visit booth B110 at SupplySide East. 
 

Open house at ingredientsonline.com, 
branded ingredient listings released
The ingredientsonline.com™ team is showcasing its newly launched 
Branded Ingredient listings that provide all the brand assets and 
documentation that tell the entire brand value proposition. These 
enhanced listings show clear points of differentiation from standard 
ingredient listings, and allow for downloadable documents, including 
published clinical studies, scientific research papers, QC certification, 
consumer data, intellectual property (IP) and more.

Customized meetings are available with the company’s executives, 
including Larry Martinez, national sales director and botanical 
extracts expert with over 22 years of industry expertise in sourcing 
and commercializing botanical extracts from around the globe. 
Monday meetings are by appointment only, so advanced requests  
are recommended.

The ingredientsonline.com East Coast office/warehouse is located 
approximately 30 minutes from SupplySide East and will be hosting 
an open house on Thursday morning, April 11. Email marketing@
ingredientsonline.com for complete details and to RSVP.

For more information, visit booth F116 at SupplySide East.

Kappa Bioscience reveals why  
‘K2 is the next D3’
Kappa Bioscience, maker of K2VITAL® vitamin K2 MK-7, is revealing 
why “K2 is the next D3.” The announcement is based on new 
consumer data— alongside an array of available structure/function 
claims—pointing to K2 market growth trends similar to the rapid 
market expansion of vitamin D3.

Data that will be presented at SupplySide East demonstrates K2 
familiarity is now about equal to curcumin, coenzyme Q10 (CoQ10) 
and prebiotics—and K2 usage surpasses CoQ10, prebiotics and 
astaxanthin. These findings and market-specific case data on product 
launches and K2 adoption suggest ongoing opportunity for the 
nutrient in mainstream markets.

One finding of Kappa’s K2 market modeling includes that K2 provide 
a model mirror-image of the market adoption model for vitamin D3. 
The company maintains adoption and usage of D3 rose following 
increases in consumer awareness about D3 health benefits. Another 
critical factor for D3 was achieving a low enough cost-basis to allow 
inclusion in broad-appeal multivitamins. Comparatively, K2 per-dose 
cost has dropped to less than 2 cents.

The proprietary research driving the K2VITAL demand model 
included 4,000 supplement users. Compelling clinical science for 
bone (Osteoporos Int. 2013 Sep;24[9]:2499-2507) and heart health 
(Thromb Haemost. 2015 May;113[5]:1135-1144), 19 U.S. structure/
function claims, and over 150 ready-to-launch product formulations 
represented in Kappa’s K2 Formulation LookBook and ExperienceCard 
sampling program are some of the other model elements Kappa will 
be presenting at the event.

Garnet Pigden, president Kappa Bioscience USA, estimated that, 
based on proprietary company data, “Vitamin K2 has grown by 
40 to 50 percent annually over the past five years,” and, in his 
opinion, could have grown faster with a better understanding of 
the differentiation benefits of K2. “Our model tells us that the time 
has come for K2 to go mainstream—to be included in everyone’s 
diet, every day. Data on K2 awareness and usage, combined 
with statistically projectable purchase intent scores for brands 
differentiated by K2, prove consumer demand and validate that K2 
will be the next D3.”

For more information, visit booth B145 at SupplySide East.

http://www.grainprocessing.com/
http://hpingredients.com/
https://www.ingredientsonline.com/
mailto:marketing@ingredientsonline.com
mailto:marketing@ingredientsonline.com
https://www.kappabio.com/
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Natural Remedies wins sustainability 
award for excellence in biodiversity
Natural Remedies has been recognized for its contribution to 
sustainable business practices and awarded the prestigious CII-ITC 
Sustainability Award in Biodiversity by the Confederation of Indian 
Industry (CII)-ITC Centre of Excellence for Sustainable Development 
(CESD). The award was presented by Amitabh Kant, CEO of National 
Institution for Transforming India (NITI), a policy think tank of 
the government of India, at the CESD conference in New Delhi.

As part of its sustainability program, Natural Remedies conducted 
pesticide residue and heavy metals analysis beyond the specified 
limits of soil and water and trained local farmers on how best 
to avoid pesticide residues. The company also worked with a 
nongovernmental organization (NGO) to train herb collectors in 
sustainable collection practices.

The organization’s biodiversity impact assessment covered 
ecosystem services. Impact assessment of the initiative included 
diversion, harvest and percolation surface runoff on ground water, 
and recharge to borewells in the 90-acre vicinity of the factory site. 
It also assessed the impact on birds, reptiles and small mammal 
population in the surrounding region.

Natural Remedies used its multi-acre tree-based farming to 
achieve more stable incomes for farmers. It also formed a part of 
the adaptation to climate change and variability and reached out to 
programmers to target groups within India as well as other countries. 
This included an organic farmers’ network of an NGO and Infection 
Control Risk Assessment (ICRA) that teaches members how to contain 
pathogens, control airflow, and work without disrupting adjacent 
operations and functions as an Indian independent and professional 
investment information and credit rating agency.

For more information, visit booth D136 at SupplySide East.

Phenolaeis debuts  
as new nutraceutical company
Phenolaeis was formed by Grupo AlEn and Evergreen to capitalize on 
the strength of two successful companies with the goal of bringing 
transformative nutraceutical products to the market. Phenolaeis 
is introducing Palm Fruit Bioactive complex (PFBc), a water-
soluble, natural, non-GMO plant complex that contains five unique 
polyphenols, protein, fiber, potassium and carbohydrates. 

A rat study using PFBc from Phenolaeis as oil palm phenolics 
(OPP) indicated it “displays antioxidant properties with potentially 
far-reaching physiological effects,” and “OPP from the aqueous 
stream of the palm oil milling process has significant protective 
bioactivities against CVD [cardiovascular disease], without causing 
toxicities and teratological effects in preclinical models” (Br J Nutr. 
2011;106[11]:1655-1663).

A family of 25 issued and pending patents covers the PFBc 
manufacturing process, new compositions and numerous methods 
of use. PFBc Spray Dried (SD) is sustainably sourced from the 
company’s plantation using a solvent-free isolation process, and a 
fully integrated supply chain allows better control of the quality and 
quantity. PFBc is available as a free-flowing spray dried powder in 
multi-ton quantities. Data on recently completed clinical trials will be 
available at the booth, where the company is also holding a drawing 
for an iPad.

For more information, visit booth A124 at SupplySide East.

Ingredients from PLT Health Solutions 
receive non-GMO verification
PLT Health Solutions Inc. announced Artesa® Chickpea Flour and 
Artesa Chickpea Protein have received non-GMO verification 
from the Non-GMO Project. The verification covers raw materials, 
manufacturing processes and logistics. Manufactured by Richmond, 
Virginia-based Nutriati Inc., both ingredients address several issues 
that have prevented other nutritionally desirable pulse/legume 
flours and plant-based proteins from gaining widespread adoption, 
including taste, sensory characteristics and formulating functionality. 
Primary industry interest in Artesa Chickpea Flour is as a replacement 
for wheat flours in gluten free food applications because it delivers 
a taste profile similar to premium wheat flours, along with similar 
mouthfeel and texture characteristics. Artesa Chickpea Protein 
addresses issues of taste and formulation functionality in food, 
beverage and supplement systems. Non-GMO Project Verification 
means Artesa Chickpea ingredients are eligible for inclusion in non-
GMO products.

For more information, visit booth D151 at SupplySide East.

Pont features sustainable packaging 
solutions
The latest addition to Pont Packaging’s sustainable packaging 
portfolio is bio-based high-density polyethylene (HDPE)/low-density 
polyethylene (LDPE) and rPET (recycled PET)—offering all the 
advantages of reliable packaging without the environmental impact 
that brands and consumers are increasingly keen to avoid. The 
packaging sector has embraced many of these sustainable materials 
as they offer responsible solutions for a brighter future. These natural 
solutions create packaging that is comparable to oil-based versions, 
yet the environmental impact is anything but.

All of the company’s current packaging solutions in HDPE/LDPE and 
PET are also available in a sustainable version.

For more information, visit booth F134 at SupplySide East.

https://www.naturalremedy.com/
https://www.phenolaeis.com/
https://www.ponteurope.com/
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Seipel Group shares women’s 
incontinence consumer data
A U.S. survey conducted exclusively by GfK Custom Research LLC 
for the University of Michigan’s Institute for Healthcare Policy and 
Innovation reported that 43 percent of women ages 50 to 64 and  
51 percent of women ages 65 to 80 experience urinary incontinence. 
Additionally, nearly 60 percent of women ages 50 to 80 use pads/
protective garments as a strategy to manage the issue.

“The new University of Michigan survey parallels studies over the 
past 20 years regarding the prevalence and seriousness of poor 
bladder control, and the numbers affected keep expanding,” said 
Tracey Seipel, N.D., CEO of Seipel Group and formulator of Urox® 
Bladder Control formula.

The GfK study emphasized the importance of women learning that 
urinary incontinence is common, and that treatment can improve a 
woman’s quality of life, as well as having a positive impact on her 
overall health.

Comprehensive information on bladder control issues specifically 
impacting women is discussed in the white paper, “The Gender 
Gap in Lower Urinary Tract Symptoms and Bladder Control 
Supplementation – Urox: Clinically effective herbal for men and 
women.” Copies will be available at Supply Side East.

For more information, visit booth A121 at SupplySide East.

Sibelius shares scientific updates
Sibelius Natural Products is showcasing its unique and proprietary 
Sibelius™: Sage ingredient for cognitive support. Clinical trials have 
shown the sage extract effects a measurable improvement in primary, 
secondary and working memory along with other cognitive benefits 
as early as an hour after consumption of the recommended dose 
(Psychopharmacology. 2008;198[1]:127-139, CNS Neuroscience & 
Therapeutics. 2014;20[6]:485-495). Current ongoing studies on both 
young and older generations are providing further support for the 
positive effects Sibelius: Sage has on cerebral activity.

Sibelius is sharing scientific updates on its proprietary sage extract 
and educational information about its patented Chronoscreen testing 
technology, as well as providing samples of finished products 
containing Sibelius: Sage.

For more information, visit booth B116 at SupplySide East.

TricorBraun introduces patented solution 
for powdered products
TricorBraun combined its patented EZ Scoop technology with Aptar’s 
new BAP® [bonded-aluminium-to-plastic] to create an all-in-one, 
secure foil-to-closure solution for powdered products such as 
nutritional and dietary supplements.

EZ Scoop eliminates the need for consumers to dig their hands into 
powdered products. After each use, the consumer simply places 
the scoop back into the neck of the bottle at any radius within 360 
degrees and away from the powder. The BAP technology embraces 
the best in foil innovation (a five-layer, dual-welded film) with an 
injection-molded pull ring that welds to the film and provides  
easy-to-open access to the product.

The new product is intuitive to use and e-commerce friendly, offers 
variable dosing indicators on the scoop and easy liner removal, and 
features a permanent weld for safe, secure sealing. The scoop  
handle can be debossed, custom colors and sizes are available,  
and a venting feature can be added.

For more information, visit TricorBraun and Package All—a 
TricorBraun company—at booth C125 at SupplySide East.

https://www.healthyagingpoll.org/sites/default/files/2018-10/NPHA_Incontinence-Report_FINAL-102318.pdf
https://seipelgroup.com.au/sg/
https://www.sibeliusnaturalproducts.com/
https://www.tricorbraun.com/
https://www.aptar.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

The beauty industry is ever changing and as it continues to 
evolve, companies like Aker BioMarineTM will have the chance 
to tap into different areas of it. For example, the edible beauty 
(also known as “beauty from within”) market is trending, which 
means there are substantial opportunities for krill oil products 
in the skin care market. 

Since today’s personal care consumer believes that the body 
is impacted by whatever comes into contact with the skin, the 
quality and origin of skin care, hair care, fragrance and beauty 
ingredients will also become more significant. To that end, Aker 
BioMarine has begun to investigate the effects krill oil has on 
skin. To date, we have conducted pilot data and smaller trials 
showing that omega-3s and phospholipids are important for 
optimal skin function and protection. Furthermore, two skin 
studies (Skin I and Skin II trials) resulted in positive indications 
of improved skin elasticity and hydration. Aker BioMarine will 
soon start Skin III to further investigate the impact krill oil has 
on the lipid content of the skin. 

2    How is your company innovating to keep up  
with the changing marketplace?

Aker BioMarine is continuously spearheading new and exciting 
initiatives that positively impact the omega-3 industry and the  
whole supply chain. We are continuing to implement 
technology platforms that best support sustainability and 
traceability. Earlier this year, we unveiled Antarctic Endurance, 
our new state-of-the-art krill harvesting vessel. Equipped with 
a number of innovative processes and technologies onboard, 
Antarctic Endurance was built from scratch to fit the purpose 
of harvesting krill and will allow us to expand our production 
capacity both offshore and onshore.

3 What’s pressing market issues are you uniquely 
equipped to help your customers navigate?

There is no question that consumers are becoming savvier 
when it comes to their supplements. They are questioning 
health benefits, traceability and much more. Aker BioMarine 
is helping to meet those consumer demands with knowledge 
transfer, studies and educational initiatives that can benefit 
everyone across the supply chain. The team is unveiling a claims 
and packaging consumer survey that explored what consumers 
seek out as important sources of information when purchasing 
a nutritional supplement.

4 What will you be discussing with attendees  
who visit your booth?

We welcome all SupplySide East attendees to come visit us 
at booth #F122 to learn more about our current and future 
initiatives. Our team is excited to discuss our recent claims 
study, the status of our current science projects and much more.  
We would also like to invite everyone for a first-hand look at 
our new vessel, Antarctic Endurance. Finally, all who visit are 
welcome to test their Omega-3 Index levels at our exclusive 
testing area.

Company Name: Aker BioMarine Antarctic US LLC
Contact: Kate Pastor
Title: SVP Superba North America
Website: akerbiomarine.com
Booth Number: F122

SupplySide East  What’s Hot Digital Issue Q&A:

https://www.akerbiomarine.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

We see three main themes around the hot topics facing  
the industry:

• New sources of protein creating new product formats 
(such as protein-based non-diary creamers and powdered 
collagens); the compact nature of the collagen peptides and 
new liquid formats create the need for new sizes and styles 
of plastic packaging.

• CBD and hemp as a new ingredient across all types of 
products, from nutritional supplements to pain relief 
to beauty products. We see a lot of traditional nutrition 
companies taking a fresh approach to their brand with all 
new packaging. A lot of the bottles and jars are made from 
amber or black polyethylene terephthalate (PET) to protect 
light-sensitive products and to mimic amber glass.

• A desire for sustainable packaging – both recycled content, and 
bio-based plastics – to reinforce the brand strategy for earth-
conscious brands. Each company has a different challenge 
for finding the right packaging, so we work to identify key 
objectives and provide solutions to meet those goals.

2 How is your company innovating to keep up  
with the changing marketplace?

For the protein and collagen product line expansions, we are 
investing in extrusion blow molding capacity to make high 
density polyethylene (HDPE) jars and canisters in a wide 
range of sizes to meet the needs of these new products. We 
are also designing new PET plastic bottles that accommodate 
dispensing closures and are ideal for the liquid protein and 
collagen supplements.

For the CBD and cannabis market, we’re stocking jars and 
bottles in opaque white, black and amber PET that provide 
light protection and meet most states’ requirements for child-
resistant packaging.

And finally, we are looking at stocking our most popular bottles 
and jars in 100% recycled, post-consumer plastics. We plan to 
make these clear and white bottles available for low minimum 
order quantities, so emerging brands can offer their products in 
100% recycled plastic. 

3 What pressing market issues are you uniquely 
equipped to help your customers navigate?

We are uniquely equipped to help companies who want 
to project a sleek, stylish appearance but still need to offer 
compliant, child-resistant packaging. For example, our new line 
of PET jars with 70mm continuous thread necks was designed 
to be slightly wider than normal jars – in fact, they are the 
exact diameter of a child-resistant, push-to-turn closure – to 
give a streamlined appearance when topped by child-resistant 
closures.

4 What will you be discussing with attendees  
who visit your booth?

We will be featuring our new PET cannabis jars, a full array of  
amber PET packaging for CBD products, and a full line of 
HDPE canisters and jars for the sports nutrition industry. We’d 
also like to discuss sustainable packaging with customers and 
prospects, so we can align our post-consumer resin (PCR) 
stocking program with their needs.

Company Name: Alpha Packaging
Contact: Marny Bielefeldt
Title: VP of Marketing
Website: alphap.com
Booth Number: C142

SupplySide East  What’s Hot Digital Issue Q&A:

http://www.alphap.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

We believe that high quality ingredients from a transparent and 
verifiable supply chain is the hottest topic in the industry today. 
Our U.S. based curated portfolio with 291 quality check points 
on every product we stock and full regulatory support remains 
essential for any supplier in food and dietary supplements 
today. Clinically proven enzyme blends and unique probiotic 
strains provide new product development concepts with very 
little risk making continual product development a reality. 

2 How is your company innovating to keep up  
with the changing marketplace?

We will be presenting new clinical data on our probiotic strains 
and diet specific enzyme blends designed to assist consumers in 
dietary changes to whole foods and away from highly processed 
sources. Enzymatic hydrolysis and maximum nutrient 
absorption are the keys to total performance and overall 
wellness since it minimizes discomfort and improves nutrient 
utilization simultaneous to exercise and life style adjustments.  
 
 

 
 
 
 

3 What pressing market issues are you uniquely 
equipped to help your customers navigate?

BIO-CAT seeks unique enzyme formulations designed 
to improve nutrient absorption naturally. Supplements to 
endogenous enzymes have been described as essential during 
periods of illness, dietary changes and aging. A large and 
growing segment of the world’s population have discovered 
their intolerance of lactose, gluten and associated peptides. The 
growing consumer trend seeking whole and unprocessed foods 
may be part of the cause. Cooked and highly cultivated whole 
grains, vegetables and protein may upset the digestive tract of a 
consumer more accustomed to highly processed carbohydrates, 
for example. Enzyme supplementation may be essential for 
most people during this period of transition to spare metabolic 
energy consumption freeing the system to detox and rid itself of 
harmful potential carcinogenic compounds.

4 What will you be discussing with attendees  
who visit your booth?

BIO-CAT Microbials selects unique probiotic strains from 
our highly specialized and well characterized library of 
development strains which have been isolated from nature. 
Our currently available probiotic strains were selected for their 
enzyme production, ability to germinate and proliferate with or 
without oxygen and shelf stability at room temperature for over 
24 months. Potentially, as a result of this enzyme production, 
our OPTI-BIOME® Bacillus subtilis MB40 has been clinically 
tested and can lower the intensity, duration and frequency of 
digestive tract discomfort such as gas and bloating.

Company Name: BIO-CAT, INC. /  
 BIO-CAT Microbials LLC
Contact: Marc Jensen
Title: Technical Marketing Manager
Website: bio-cat.com
Booth Number: C128

SupplySide East  What’s Hot Digital Issue Q&A:

https://www.bio-cat.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

Consumers’ preference for “Natural” colors and alternatives to 
Titanium Dioxide, in addition to “Clean and Green” ingredients 
and film coatings. There remain significant challenges to the  
use of these ingredients from the standpoints of stability, cost 
and supply, however, and customer education remains  
a priority for Colorcon. This includes full stability studies 
so that we can confidently recommend natural coloring and 
coating systems. With our global footprint, Colorcon is able 
to keep ahead of new and evolving regulations affecting our 
nutritional customers, providing assurances that products 
remain in compliance. 

2 How is your company innovating to keep up with 
the changing marketplace?

Colorcon recently introduced our Nutra Natural Advantage 
family of film coatings, designed to meet the technical 
and commercial needs of global nutritional supplement 
manufacturing and marketing entities. The Nutra family 
includes Nutrafinish Dietary Supplement Coating, Nutrapure 
Certified Organic Coating and Nutrateric Nutritional Enteric 
Coating. Within Nutrafinish, we offer Easy Swallow, High 
Performance, Moisture Protection, Titanium Dioxide-free, and 
Sugar Film coating systems. Colorcon continues to evaluate and 
work with the FDA on additional colorants to be allowed for 
supplement use. As an example, the FDA recently approved our 
petition for the use of Iron Oxides as colorants in supplements, 
which will provide distinct shades and hues to improve product 
recognition and branding opportunities. 

3 What pressing market issues are you uniquely 
equipped to help your customers navigate? 

Colorcon has always focused on the nutritional market and 
its’ unique needs. As an example, we developed Nutrapure as 
the first Certified Organic film coating a few years ago. This 
product enables manufacturers to obtain all the advantages 
of film coating, while additionally complying with Certified 
Organic, Non-GMO, Kosher and Halal consumer requirements. 
For those high-volume nutritional manufacturers, we recently 
introduced Nutrafinish High Performance, which allows for 
very high film coating solution solids, significantly reducing 
production time, and possibly avoiding the need to purchase 
additional equipment. By consistently reviewing the nutritional 
market and consumer desires, we can stay in the forefront of 
product development for our customers.

4 What will you be discussing with attendees  
who visit your booth?  

Attendees will see all things “Green”! Displays will highlight 
our Nutra Advantage family of film coating systems, with an 
emphasis on those using non-synthetic colors and alternatives 
to Titanium Dioxide. Think you have an eye for colors and can 
distinguish between synthetic and non-synthetic (natural)? 
Visit our booth and take our Color Challenge game! 

Company Name: Colorcon, Inc. 
Contact: Lou Palermo
Title: Regional Sales Manager
Website: colorcon.com
Booth Number: E142

SupplySide East  What’s Hot Digital Issue Q&A:

https://www.colorcon.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

We see clean and clear labels as being one of the hot topics 
in 2019. Customers are concerned about the purity of their 
ingredients and demand supply chain transparency and 
traceability. Consumers are also demanding more convenient 
ways to take supplements, such as in tasty gels and ready to 
drink powders.

2 How is your company innovating to keep up  
with the changing marketplace?

Evolva is committed to providing the market with pure 
resveratrol, free from polycyclic aromatic hydrocarbons (PAHs) 
and emodin that can be found in other sources of resveratrol. 
We are also innovating with new delivery forms, such as our 
cold-water dispersible Veri-te™ resveratrol CWD 90, which 
was developed using LipiSperse™ technology in partnership 
with Pharmako Biotechnologies. This new technology helps 
to unlock the application potential of resveratrol in powder 
beverages, liquid shots, oral dispersible tablets and effervescent 
tablets. In addition, LipiSperse™ technology has been proven 
to enhance bioavailability, which is of great interest to our 
customers.

3 What pressing market issues are you uniquely 
equipped to help your customers navigate?

Consumers are seeking both high quality and sustainable 
products in the market and Veri-te™ resveratrol is well 
positioned to meet this demand. Sourcing resveratrol is not 
always simple and there can be issues with environmental 
contaminants, unreliable supply and a lack of trust and 
transparency. Evolva’s innovative fermentation process  
delivers a sustainable, PAH and emodin-free resveratrol  
that is massively scalable. 

With more than 150 clinical studies on resveratrol and a good 
number of new clinical studies underway, we continue to see 
strong interest in resveratrol. Resveratrol provides significant 
benefits as a single ingredient for so many different health 
concerns, but there is also great potential to formulate in 
combination with other ingredients to positively impact many 
areas of human and animal health. In addition, we foresee  
areas such as performance nutrition, both pre-and post-
workout, mental performance and beauty-from-within, as  
hot areas for both clinical studies and new product 
development with resveratrol. 

4 What will you be discussing with attendees  
who visit your booth?

We are excited to be exhibiting at SSE 2019 and will be 
discussing our new Veri-te™ resveratrol CWD 90 delivery 
system, as well share the latest results from our clinical studies 
and perhaps unveil a new delivery system while at SSE 2019. 
In addition, we will have tasty examples of how the pure and 
neutral tasting Veri-te™ resveratrol can be easily formulated 
into chocolates, lemon-flavored powder sticks and more! We 
encourage attendees to stop by and get their daily dose of  
Veri-te™ resveratrol and learn about the latest innovations  
with Veri-te™ resveratrol.

Company Name: Evolva
Contact: Sally Aaron
Title: SVP Health Ingredients  
 & Marketing
Website: veriteresveratrol.com
Booth Number: B123

SupplySide East  What’s Hot Digital Issue Q&A:

http://www.veriteresveratrol.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

Currently, the hottest industry topic appears to be cannabis, 
specifically hemp oil and the various phytocannabinoids, 
notably CBD. As is typical with new areas of knowledge, there 
is plenty of confusion to go along with the excitement about 
this category. We are still in the early days of understanding 
the endocannabinoid system (ECS) and how the various 
cannabinoids feed and catalyze that system. Currently there  
is a goldrush mentality about this. As the science becomes 
better known, we will see a settling out in this category, a 
separation of the dubious suppliers and the excellent ones. 

2 How is your company innovating to keep up with 
the changing marketplace?

KSM-66 continues to invest in human clinical studies to 
support the efficacy of the extract. This keeps the company 
at pace with a very demanding marketplace. This has proven, 
and continues to prove, a sound strategy for growth and for 
maintaining a high-quality reputation. The two assurances 
that customers want most are that a product is safe, and that 
it is effective. KSM-66 delivers both of these assurances in an 
ongoing series of double-blind, placebo-controlled human 
clinical studies, published in peer-reviewed medical and 
scientific journals. 

3 What pressing market issues are you uniquely 
equipped to help your customers navigate?

We are uniquely qualified to address the science and uses of 
ashwagandha, which now occupies the #6 place in natural  
herbal sales. As with other star ingredients, ashwagandha can  
be formulated into a broad array of products, from capsules to  
drinks to bars and more. KSM-66 extract is versatile enough  
to work with all applications. We can address all aspects of 
formulation and can help customers develop unique products.

4 What will you be discussing with attendees  
who visit your booth?

If Natural Products Expo West is any indicator, many customers  
will ask about how KSM-66 and hemp oil-derived 
phytocannabinoids can go together, and what the synergies 
are between the two. We are ready and able to answer that and 
more. We will also present to them the new science and clinical 
studies on KSM-66 Ashwagandha.

Company Name: KSM-66 Ashwagandha
Contact: Kartikeya Baldwa
Title: CEO
Website: ksm66ashwagandhaa.com
Booth Number: E101
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The fastest growing adaptogenic herbal ingredient. Now in about 650+ products.

KSM-66 Ashwagandha has been clinically proven to:

Help reduce stress, anxiety, cortisol levels and stress-related food cravings*

Help promote enhanced memory and cognitive function*

Help promote endurance, strength, muscle size and muscle recovery rate*

Help maintain peak sexual performance health in both men and women, and

testosterone in men*

KSM-66 is supported by the most extensive set of clinical studies (16 completed and 8 ongoing)

KSM-66 is the highest concentration branded root extract on the market today

KSM-66 has the highest number of quality certifications

Ixoreal is the only ashwagandha maker in the world that is vertically integrated with its 
own farms, manufacturing, research and distribution, ensuring a steady supply and 
batch-to-batch consistency

Highly Bioavailable, Clinically Effective, Sustainably Produced

FIND KSM-66 IN THESE FINE BRANDS

www.ksm66ashwagandhaa.com     www.ashwagandhaadvantage.com

*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure or prevent any disease. 

http://ksm66ashwagandhaa.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

We have a high demand for Beauty and Weight Loss products 
that are plant based. Plant-based eating may not be entirely 
mainstream yet. However, it is becoming a trend that is far-
reaching around the world, because we are more interested in 
living a healthier lifestyle. 

This increase in the vegetarian population is not only in what 
we eat. It is a lifestyle that includes not only plant-based foods 
but also vitamins, beauty products, clothes and more. Our 
gummies help supply part of those demands.

2 How is your company innovating to keep up  
with the changing marketplace?

We offer custom formulation, labeling and packaging for  
private branding.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

3 What pressing market issues are you uniquely 
equipped to help your customers navigate?

Mr. Gummy Vitamins is a world leading manufacturer of 
gummy supplements for adults and children with more than 
20 years of experience in the natural product industry. Our 
primary goal is to deliver a variety of delicious products to 
promote a healthy lifestyle. We care about our customers and 
that is why we deliver the highest quality products.

• GMP Facility 
• Non-GMO
• Soy Free
• Dairy Free
• Gluten Free
• Allergen Free
• Gelatin Free
• Pectin based
• Certified Kosher & Halal 
• Suitable for vegetarians
• Sugar Free Supplements
• No Artificial Colors or Flavors 
• Custom formulation available
• Custom labeling and packaging available

4 What will you be discussing with attendees  
who visit your booth?

We will be presenting some of our newest gummy products 
such as Vitamin-C (1,000 mg), Apple Cider Vinegar, Hemp Oil 
Multi-vitamin, Matcha, Folic Acid Mix and more. These have 
been highly requested and are now available.

Company Name: Mr. Gummy Vitamins
Contact: Eitan Zohar
Title: Mr. Gummy Vitamins
Website: mrgummyvitamins.com/
Booth Number: G135
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1 What do you see as the hottest industry topic  
of 2019 and why?

In our industry the need to stay current and to continually 
innovate with new products is a key to success. Products that 
are relevant to consumer’s health with differentiated features are 
needed along with the need to communicate clear and relevant 
health benefits to the consumer. Consumers are interested in 
their overall health and in addition are looking for specialized 
products that address specific health or lifestyle goals. 
With all the information and products available this can be 
overwhelming and lead to consumer confusion. This has been 
especially true with the addition of probiotic products as well 
as the new CBD space. Even in well-established categories such 
as heart and brain health, more can be done to communicate 
clearly with the consumer. These two categories have been 
responsible for rapid and significant growth in the dietary 
supplement category. While these areas have been growing for 
a long time, the opportunity to innovate with new products and 
communicate more clearly with consumers still exists.

2 How is your company innovating to keep up  
with the changing marketplace?

Phenolaeis was formed to take advantage of the need to provide 
new products in a sustainable manner with a fully traceable 
supply chain. Our product, Palm Fruit Bioactive complex 
(PFBc) is a new and exciting natural fruit extract derived from 
palm fruit. This highly innovative product has never been 
marketed before! It has impressive biological activity including 
antioxidant and anti-inflammatory properties. The activity 
of PFBc supports a positioning for overall cellular health 
as well as helping to maintain a healthy brain and heart. By 
protecting against a number of age-related conditions, PFBc 
offers the consumer a simpler choice. Our innovative sourcing 
and spray dried form allows PFBc to easily be formulated into 
supplements, powders, foods and beverages. PFBc is produced 
in a cGMP facility located on the plantation where the palm 

fruit is grown. This allows Phenolaeis to control the quality and 
quantity of PFBc we produce. From plantation to production of 
the PFBc extract, every step of the process is under Phenolaes’ 
control, resulting in a fully traceable supply chain.

3 What’s pressing market issues are you uniquely 
equipped to help your customers navigate?

Phenolaeis plans to make consumer education and continued 
product development a focus of our mission. As the science 
behind nutraceutical products has increased and the availability 
of information on the internet has exploded, the need for 
accurate information has increased. At Phenolaeis, we plan 
to continue researching PFBc and in the future make new 
extracts supported with additional clinical studies. One thing 
consumers are now expecting is sustainable products. This is a 
strong point for PFBc! We make PFBc from a starting material 
which was never used before, making PFBc an environmentally 
friendly product that is sustainably sourced.

4 What will you be discussing with attendees  
who visit your booth?

At the Phenolaeis booth we will show visitors the full 
composition of PFBc including the five unique polyphenols 
present in our product. These polyphenols have never been 
marketed before in any nutraceutical products. In addition 
to the polyphenols, PFBc contains soluble fibers, protein and 
carbohydrates. This natural plant extract is produced without 
the use of solvents using a green process and is GRAS. PFBc 
is a patented ingredient which is available as a GMP Spray 
Dried powder. In two recently completed clinical studies, PFBc 
demonstrated potent biological activity. Phenolaeis will have 
personnel on hand ready to discuss these results with booth 
visitors. Stop by to have a chance to win an iPad!

Company Name: Phenolaeis USA, LLC.
Contact: Thomas Slater
Title: SVP Sales & Marketing
Website: phenolaeis.com
Booth Number: A124
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We are

Introducing, “Palm Fruit Bioactive complex” (PFBc).
PFBc is a natural, water-soluble complex extracted from palm fruit. Our process uses no solvents, 

is patented and GRAS. With its very powerful antioxidant and anti-inflammatory activity, PFBc 

supports Heart and Brain health as well as overall cellular health.

PFBc is available in multi-ton quantities from our GMP facility.  Phenolaeis is the only 

fully integrated, sustainable supplier of Palm Fruit Bioactive complex in the world.

For more information or to request a sample contact:

tslater@phenolaeis.com | phenolaeis.com

Visit us at SupplySide East Ð Booth A124
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1 What do you see as the hottest industry topic  
of 2019 and why?

Probiotics targeting novel and specific health indication like 
gluten intolerance, iron absorption and bone health. Generic 
probiotic supplements that don’t provide a documented 
benefit will lose market share to products that have clinical 
substantiation. 

2 How is your company innovating to keep up  
with the changing marketplace?

Probi invests millions of dollars every year to perform 
groundbreaking research in the probiotic field. Probi continues 
to lead the market in introducing novel probiotic to the market 
place. Consumers are constantly demanding better and verified 
products and they are seeking more information on the 
products they purchase. Probi’s documented and researched 
probiotic strains offer a tailor-made solution for brands with 
high demanding customers.

3 What’s pressing market issues are you uniquely 
equipped to help your customers navigate?

Probi is uniquely equipped to help customers formulate 
new and novel probiotic products. At Probi we research, 
manufacture and package the probiotic products for brands.  
We are a one stop shop for all your probiotic needs. 

4 What will you be discussing with attendees  
who visit your booth?

We will be discussing how brands can upgrade their product 
using Probi’s line of Premium clinically documented 
probiotics and how these products can be differentiated in 
the market by including additional ingredients or the Probi 
LiveBac® probiotic line.

Company Name: Probi USA Inc.
Contact: Steve Prescott
Title: Vice President of Marketing
Website: probi.com
Booth Number: E118
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Strengthen your brand 
with high quality probiotics

Take advantage of one of the fastest growing 
and most reputable categories in nutritional 
supplements.

Give your products a competitive edge with well-documented 
probiotics and optional patented delivery technologies. Our 
probiotic line offers consumers convincing health benefits in 
gastro, immunity, nutrient absorption and many other categories.

Please contact Probi 

for further information:

Probi AB, Lund, Sweden
Probi USA Inc., Redmond, WA, USA
Probi APAC Ltd, Singapore

info-us@probi.com  
probi@probi.com   
www.probi.com 

1-800-LIVE-BAC (1-800-548-3222)

OUR PROBIOTIC OFFERING:

Probi Premium

An exclusive array 
of patented 
probiotics supported 
by comprehensive 
clinical dossiers 
that show repeated 
positive results and 
proven effects.

Probi Select

Carefully selected 
probiotic strains, 
patented and 
clinically documented 
by Probi, bring 
competitive health 
benefits to broad 
target groups.

Probi LiveBac®

This broad range 
of live and active 
probiotic cultures 
offer a long history 
of safe use in dietary 
supplements. 
Combine with Probi 
Select clinically 
documented strains 
for a custom fit. 

https://www.probi.com/
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1 What do you see as the hottest industry topic  
of 2019 and why?

Everyone is predicting that CBD will be one of the major 
trends that will explode in 2019. It is already revitalizing the 
supplement market, and is now being infused into more food 
products, snacks, beverages and even beauty products. It doesn’t 
have the same psychoactive effects as THC, and it is purported 
to help with oxidative stress, support mood, and help alleviate 
minor aches and pains associated with strenuous exercise. 
It will be interesting to watch how the various regulatory 
agencies react to this surge of growth, and we look forward to 
more clarification from them as to how this ingredient will be 
regulated in the near future.

2 How is your company innovating to keep up  
with the changing marketplace?

We have developed several new advancements in the 
way soft gels are manufactured that enable us to provide 
products that were previously considered too difficult or 
impossible to encapsulate in this delivery system. This allows 
us to present new product options to our customers in this 
preferred supplement form. We also have some exciting new 
technological innovations that we are finalizing, and we will be 
able to make these new advancements available to the industry 
in the very near future!

We specialize in creating unique, high value-added products 
and developing new technologies that enhance bioavailability, 
activity and functionality over traditional delivery systems. We 
offer numerous exclusive ingredients for soft gel applications, 
many of which are patent-protected.

3 What’s pressing market issues are you uniquely 
equipped to help your customers navigate?

Customers are looking for new products and ideas that are 
substantiated by reliable data and are supported by companies 
who provide exceptional service and collaboration, as well 
as marketing and research. Only offering an ingredient and a 
competitive price is not enough. There must be a compelling 
story and a full suite of support to validate it. When you partner 
with Soft Gel Technologies, Inc. (SGTI), we can assist with 
research, real-time stability data, and marketing resources.

4 What will you be discussing with attendees  
who visit your booth?

We are introducing some noteworthy new products with very 
compelling benefits, which are straightforward and are easy 
to explain to consumers. We are excited to invite customers to 
come by and talk with our experienced team about their needs 
and upcoming projects.

Our booth staff can provide answers for softgel contract 
manufacturing and custom formulations. One advantage 
of having a skilled and experienced sales team like ours is 
that it promotes clarity and understanding of a customer’s 
expectations. We strive to identify what issues are most 
important to a prospective customer. We have built a reputation 
as being the go-to company for making softgels—that don’t 
leak—containing difficult-to-encapsulate or fragile to work with 
ingredients. In addition, we have extensive educational support 
and marketing collateral for our branded products.

SupplySide East  What’s Hot Digital Issue Q&A:

Company Name: Soft Gel Technologies, Inc.
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Title: President and CEO
Website: soft-gel.com
Booth Number: F115

http://www.soft-gel.com/


6982 Bandini Blvd., Los Angeles, CA 90040 | Toll Free: (800) 360-SGTI | Phone: (323) 726-0700

focus@soft-gel.com | www.soft-gel.com

A Singular Focus  

We make softgels.  Various shapes, sizes, and colors.  Custom and stock formulas.  Solvent-free.  
That’s all we do.  In a GMP-certified U.S. facility.  We do one thing and we do it well.  By choosing 
us as your softgel contract manufacturer, you can concentrate on what you do best.

If we may have your attention for a moment, we’ll make you the center of attention.  Contact us today.

Delivering custom and branded softgels, naturally.™

Please join Us at

SupplySide East

Booth #F115

April 9-10
Meadowlands Exposition Center

Secaucus, NJ

http://www.soft-gel-news.com/sse2019/
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What are you  
most looking  
forward to at 

SupplySide East?

Inside INSIDER

Q.
A. A.

Lola Ortega
Senior Operations 
Manager

Laurel Rivers
Account Manager

      I’m looking forward  
      to seeing my East  
Coast-based clients and 
learning more about what 
new innovations  
and ingredients  
they are bringing  
to market.

     I can’t wait to see a     
     sold-out show again  
with wall-to-wall exhibitors 
and to hear the buzz of 
             excitement humming  
               in the air.


