
HEART HEALTH 
Consumer Trends

According to the U.S. Centers for Disease Control and Prevention (CDC),  
heart disease is the leading cause of death for both men and women; more than 
600,000 Americans die from heart disease every year. Beyond the loss of human 
life, heart disease costs the United States a staggering US$200 billion each year 

in the associated expenditures of health care services, medications and lost 
productivity. Data from Natural Marketing Institute’s (NMI) Health & Wellness Trends 
Database illuminate several consumer trends impacting the heart health category.

Information for this infographic was excerpted from the article, “Heart Health Consumers Seek Preventive Solutions, Customization,” by Diane Ray,  
vice president, Strategic Innovation, at the Natural Marketing Institute (NMI), and published in INSIDER’s The Healthy Heart Digital Magazine. 

Americans are concerned about heart health.

stated heart attack  
or stroke as their biggest 
fear about aging.

are concerned about 
preventing heart health 
issues.

of Americans reported 
they are actively managing 
or treating conditions 
related to heart health. 
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Age Matters.
Active management of heart health is correlated with age.  

Those treating or managing a heart condition include:

74%  
of Seniors

57%  
of Boomers

32%  
of Gen Xers

9%  
of Millennials

Inversely correlated to age is level of concern.  
Those concerned about preventing heart conditions include:

52%  
of Millennials

45%  
of Boomers

42%  
of Seniors

40%  
of Gen Xers

Consumer seek myriad solutions.
The general population said they already are leading a healthy lifestyle because they:

Seniors and boomers are more likely than 
their younger counterparts to purchase a 
food or beverage if the label indicates it 
may provide heart health benefits. 

Consume a 
healthy diet  

79%

Utilize conventional 
health care 

59%

Take 
vitamins 

58%

74% of the general 
population reported 
they try to eat heart 
healthy foods.

Vitamins and supplements also can  
provide solutions for consumers  

with heart health concerns.
Currently, 11% of current supplement users indicated they take a supplement  

specifically designed for heart health, a 9% increase since 2009.

Consumers who are very/somewhat likely to take a supplement the  
was proven to manage or prevent heart health issues include:

87%  
of Seniors

85%  
of Gen Xers

82%  
of Boomers

75%  
of Millennials

80%  
of the General Population

Exercise  

64%

Other heart healthy food trends include:


